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Welcome to 
the Worldwide 
Era of GQ

not just your country through the GQ lens but the whole 
globe. Which could mean an international megastar on 
the cover—or a hyper-local story that originates in 
Paris, Milan, Taipei, Cape Town, Seoul, or Mexico City. 

In an era that will continue to be defined by the 
glorious borderlessness of the internet, this shift 
represents a great leap forward for GQ. Especially 
because our fashion-music-and-art-obsessed audience 
comprises a continent-crossing network of young people 
who share a worldview and are all connected via social 
media. And anyway, the GQ reader has always been 
broad-minded and voracious. 

We don’t want to hunker down at home—we want to 
get out and experience the world in all its sublime, 
complex fullness. We want provocative ideas from 
diverse perspectives, bold new fashion that eschews 
tired rules, and vivid reporting that challenges our 
assumptions and pries open our minds. 

For years now, our 21 international editions have 
proved that the stylish and cutting-edge spirit of GQ is 
flourishing across borders, time zones, and languages. 

I like to think of GQ as a campfire around which like-
minded people from across the planet gather. 

With this issue, we strike the match.

Will Welch
G LO B A L  E D I T O R I A L  D I R E C T O R

T he only thing that was strange about this ever 
growing network of GQ editions is that we 
didn’t really speak to one another. And we 
certainly didn’t collaborate. Which—in an 

increasingly globalized world—was a little like having 
access to an incredible superpower and choosing not to 
use it. 

Well, that changes for good with this issue. Like that 
scene in Spider-Man in which Tobey Maguire figures out 
how to fire cobwebs out of his wrists, GQ has entered the 
phase of its hero’s journey where it is testing out its 
superpowers and seeing what they can do. 

To me, the coolest aspect of GQ’s superpower is that it 
only activates when we all work together. 

For this issue, my international colleagues and I 
chose to unite at the intersection of two universal 
languages: music and fashion. So 17 of our international 
editions simultaneously published a cover featuring the 
most mysterious and compelling artist in global pop, 
The Weeknd. And all 21 of us co-produced and 
co-published a portfolio called “Voices of the Future,” 
which spotlights 21 emerging musicians, each of whom 
was nominated, photographed, and profiled by one of 
our editions. 

So what does this newly unified approach mean for 
you and our 64 million other monthly readers around 
the world? Well, it means that across our digital 
platforms, and with each new print issue, you will see 

This issue marks a new beginning for the global 
GQ brand. You may not know that there are 21 
unique editions of GQ around the world. The 
original was established in the U.S. in 1957. 
Some three decades later, the spawning 
commenced, first with British GQ in 1988, 
continuing through a period of rapid expansion 
in the aughts (including GQ Japan, GQ France, 
GQ China, and more), and leading up to the 2018 
launch of our newest title, GQ Middle East. 
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A Note About This Issue



Editor’s Letter

@chekurriengq@chekurriengq
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GQ Goes 
Global

 No power on earth can stop an idea whose time has come,” famously declared 
Victor Hugo. With a ceaseless � ow of content piped directly to the devices of 
voracious, teeming audiences far beyond the boundaries of its original creation – 
media today is borderless. We binge Spain’s Money Heist or Drive To Survive with 
the same appetite as we do Ajeeb Dastans or Sherni. As a result, a global culture, 
consciousness and lexicon is fast taking root. 

GQ wholly recognizes the potency and potential of this opportunity. This is great news for 
local artists, creatives, brands and talent, whose ideas and vision can now be projected across 
our global platform. What I’m most excited about is telling stories about India’s dazzling 
diversity to the world. That we are not monolithic, but an array of dynamic subcultures with 
a deep history of innovation, creativity and craftsmanship. Today, Mumbai’s king of gully rap, 
DIVINE, has gained fans among the readers of the 21 editions of GQ he is featured in – from 
Mexico City to Madrid and Melbourne – as part of a lineup of emerging artists shortlisted for 
our Voices of the Future portfolio. In turn, GQ India audiences can discover the most exciting 
emerging musicians across the planet before anyone else does, handpicked by international 
editors. My favourite is South Africa’s ebullient force of nature, Focalistic, who mixes deep house 
with Afrobeat, hip hop and jazz.

GQ is a vibrant universe, re� ecting the most textured con� uences of global culture, fashion 
and art – a distillation of the coolest stuff and people, selected by insiders from across the world. 
On August 2nd, we underscored this message by leveraging our most prime editorial real estate, 
when each of our 21 feeds lit up 
simultaneously to launch this month’s 
cover – a powerful signal that GQ is 
uni� ed and one. 

OUR FIRST-EVER

GLOBAL ISSUE
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 S ummer Of Soul, the directorial debut from Roots drummer 
and Tonight Show bandleader Questlove, is a story for 
the ages. Now streaming on Disney+ Hotstar, it debuted 
at the Sundance Film Festival in January, where it 
won both the Audience Award and Grand Jury Prize 

before being picked up by Hulu/Searchlight in a record-breaking 
distribution deal. Its power to move audiences – seemingly across 
all categories – stems directly from the way it immerses a viewer in 
the tense air of a very speci� c time and place: Harlem, New York, 
1969. The � lm’s backbone is footage of The Harlem Cultural festival 
shot across six Sundays of live music from a who’s who of soul on 
the eve of the 1970s: Stevie Wonder, Sly & The Family Stone, Nina 
Simone, Mahalia Jackson, B.B. King...the set-list goes on and on 
and spills sideways into blues, pop, latin jazz and afrofunk. It is an 
almost overwhelming motherlode of priceless performances but the 
� lm’s genius is the way that Questlove and his longtime friend and 
co-director Joseph “Jazzbo” Patel have cut and set these gems.  

Finding poetry in incidental moments and lingering establishing 
shots, Summer Of Soul puts us on a level with the rapt children 
gazing stageward, allowing us to see the heat rippling in the air in 
a feat of cinematic time travel. Paradoxically, the � lm’s impact is 

heightened by the cross-currents of racism and 
neglect that prevented the performances, billed 
at the time as “The Black Woodstock” from 
seeing the light of day for 5 decades. In an era 
when the web forms an in� nitely accessible 
archive, The Harlem Cultural Festival’s erasure 
from pop culture memory effectively imbues the 
old with the shock of the new. If we can deduce 
from this that denying art light sometimes 
feeds it, this surprising truism could just as 
easily apply to the work of Joseph Patel as well. 
His name is opening doors in Hollywood now 
but the man Questlove trusted to bring his 
cinematic debut to the screen (as well as his 
next two projects, the � rst of which is a Sly & 
The Family Stone documentary) has a decades-
long track record of shining light on music’s 
untold stories, from The Roots’ � rst national 
press to releasing DJ Shadow’s very � rst single.

First, let’s establish the Jazzbo origin story; 
where is your family from and where did you 
grow up?
JP: I grew up in the Bay area but my father is 
from Baroda, Gujarat. My mother was born and 
raised in Uganda but then her family settled 
in their hometown of Anand, Gujarat when 
she was 12. My pops was at graduate school 
in the States when he went back to India to 
get married to my mother. They moved here 
immediately and had me a year later. 

How did you get involved in music?
I went to college at UC Davis and probably the 
most transformative experience I had in my 
life was being involved in the campus radio 
station. It’s there where I found my tribe; Jeff 
Chang aka DJ Zen. Tom Shimura, who goes 
by Lyrics Born. Xavier Mosley: Chief Xcel. He 
brought his childhood friend [recently departed 
rapper] Gift Of Gab up, they had a group called 

Summer Of Soul is winning awards and breaking 
records. But the documentary is only the first in a 

series of cinematic partnerships between Questlove and 
buzzy desi producer Joseph “Jazzbo” Patel

Sly Stone funks 
it up at the 

Harlem Cultural 
Festival in 1969

I N T E R V I E W E D  B Y  E D W I N  H O U G H T O N

THE MUSICOLOGIST
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Blackalicious. Lateef – Lateef The Truthspeaker 
– got to college the year after us. Plus Josh 
Davis, DJ Shadow. We formed a crew and a 
label called SoleSides. That’s really the genesis 
of everything. SoleSides 001 was DJ Shadow 
“Entropy” on one side and Lyrics Born on the 
other. DJ Shadow obviously blew up when he 
put out his debut album and then we put out 
Blackalicious. I discovered that there was this 
constellation of people connected by music, all 
around the world. I started writing for hip-hop 
magazines like Bomb and The Flavor up in 
Seattle, then Urb magazine and Straight No 
Chaser in London. 

How did you meet Ahmir “Questlove” Thompson?
In 1996 I got assigned my � rst cover story as a 
writer, for Rap Pages. It’s on The Roots and it’s 
also The Roots’ � rst cover story as a band. I’m 
living at home and I get � own to Philadelphia 
for the interview. I met Ahmir and it was like 
he was one of us. He was a music nerd. We 
just became friends. We start talking about 
beats and producers and he says: Do you know 
D’Angelo? Next thing I know, we’re in his messy 
room in this house in South Philly where 20 
people live and he’s playing me a 4-hour jam 
session that’s just him and D’Angelo, recorded 
the � rst day they met. It was August, really 
humid, and we were sitting on the stoop ‘til four 
in the morning, eating cheesesteaks delivered 
by a kid on a bike. 

How did you move into Film and TV?
I applied for a job at MTV in 2003. It was a 
writer’s job and I felt like I wanted to learn 
what it meant to work in a place like that. I 
just took everything they threw at me for six 
months. I earned a lot of trust in the building 
because even if it was a red carpet at Macy’s 
for Britney Spears’ new perfume, I did it. Six 

months in, I pitched a story on The Roots. They were recording their 
new album and they had a space on N. 7th street in Philadelphia 
that they were turning into a strip club after hours, just jamming for 
12 hours a night and inviting everyone – Common, Erykah Badu, Jill 
Scott – to come down and jam with them. I did a story on it, me and 
a videographer. I did all the interviews. I pitched the story. I wrote a 
script for it and worked with the editor to cut a 3-minute piece. When 
it aired on TV, the slate at the front had the videographer’s name 
under ‘producer.’ I said: Wait, why does his name go up there?

When did you get to see your name on the slate?
I pitched MTV on doing these stories from Houston for Hip-hop Week 
and they let me, because I had built all this trust. At the end of the 
week, they told me: MTV wants to combine this into a 30-minute 
show, what should we name it? It became a series called My Block: 
the � rst hip hop documentary series based on region. I’m really proud 
of that and it developed my voice for storytelling visually, which was 
taking something that’s niche and making it palatable for the masses.

That must have been amazing training for making ‘Summer Of Soul’ 
so true to its time and place but also so universal. When did you know 
you’d found the right way to tell this story?
When we met Musa Jackson. Musa opens and ends the � lm and 
it’s incredible because...he says he’s � ve years old when he went to 
the Harlem Cultural Festival. And we’re like, okay, what does he 
remember? Then he starts talking about (singer) Marilyn McCoo 
and The 5th Dimension. He starts describing their out� ts, describing 
vendors around the park, the smell of fried chicken in the air. The 
out� ts he would never have known unless he really saw it because 
it wasn’t on TV. He remembers going with his mother’s boyfriend 
and his brother and his sister. He remembers what Marilyn McCoo 
is wearing, remembers the songs that they did. He remembers the 
balloons they passed out to the kids. We were seeing all that. Even 
the vendor photos that are in the � lm, those we found in the New 
York Times archive of unpublished photos. But Musa really held 
on to this memory. When we interviewed him on camera he saw all 
that stuff again and he started to cry. That’s when the focus of the 
� lm becomes very evident to all of us. Memory. This event happened. 
People probably thought he was crazy when he talked about this and 
he’s not crazy. People forgot it, but not people like Musa. They’ve been 
holding onto that for so long. 

Jazzbo Patel

Gladys Knight & the Pips
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 Back in 1998, Apple released a line of 
candy-coloured desktop computers 
that really put the ‘personal’ in the 
PC. It wasn’t beige or rectangular or 
boring like all of� ce machinery was 

back then. It was translucent and it came in an 
interesting shape, like something you might have 
seen in The Jetsons. It was cool, approachable, 
simple. As Jeff Goldblum said in the iconic ad, 
now “you could have a computer without being a 
computer person.”

 The new iMac 24-inch channels the aesthetic 
and spirit of the G3 (archived for posterity at the 
MoMA, such was its impact on industrial design). 

But it is also a harbinger of the future 
of computing, with an incredibly fast 
M1 processor at its core which doesn’t 
only elevate speed and processing 
power, but also allows for a very thin 
and compact design. 

That mighty silicon-based processor 
is the reason why the iMac 24-inch is just 
11.5 mm thick and weighs less than 5 kg. 
It’s thinner than a MacBook Pro, and still 
packs a lot in its compact 24-inch display: 
including the computing part of this 
computer (a seven-core CPU in the base 
model), surprisingly powerful speakers 
(downward facing, tucked under the ‘chin’, 
powered by Dolby Atmos), a genuinely 
good webcam, 2 Thunderbolt ports 
(customisable to 4 if you shell out more) 
and a headphone jack.

In the box, you also get the power 
brick (extra bucks for one with an 
ethernet port), the Magic Keyboard 
and Magic mouse (both of which last 
for 200 hours on a single charge), 
along with colour-coordinated cables. 
For such a powerful piece of hardware, 
the iMac 24-inch has a remarkable 
lightness and simplicity about it. 

The incredible 4.5K Retina display 
on the 21 inch screen, along with the 
macOS Big Sur,  is the perfect canvas 
for the M1’s raw power. Colours are 
vivid and accurate and the picture is 
sharp. Together, they make for a day-to-
night device which can multitask like 
a boss. You could have multiple apps 
and pages running, be drawing up a 
multimedia presentation, have 20 tabs 
open on the browser, play music, have a 
4K video rendering in the background 
– without a single stutter or complaint 
from the iMac.

Back when the iMac G3 was 
being introduced, Apple co-founder 
Steve Jobs had noted: “For most 
consumers, color is more important 
than megahertz, gigabytes, and other 
gibberish associated with buying a 
typical PC.” 23 years later, we are 
certainly paying a lot more attention 
to that “other gibberish” – we compare 
RAM and memory, kvetch over the 
number of USB ports, and we are very 
worried about the MP count on our 
cameras. The iMac 24-inch is for those 
who can’t be bothered – and let the 
machine do the heavy lifting.  
iMac 24-inch is available in 7 colours, starting 
at Rs 1,19,900

Apple’s 2021 iMac 24-inch, powered by the 
incredibly fast M1, is the desktop where the 
past, present and future coincide
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THE RESTAURANT

MISS PINTO | DELHI
The renaissance of Delhi’s elite, old-school 
neighborhood Vasant Vihar continues with its 
newest concept restaurant, an experimental 
Asian restaurant and cocktail bar called Miss 
Pinto. The name derives from the idea of an 
enigmatic world traveller that partakes only 
of the finest cigars, whisky and food–and the 
ethos of the restaurant reflects that. The quirky 

decor–which ranges from open, spacious 
shelves bearing books and Greek bottle vases to 
muted velvet wing chairs– is aesthetic without 
being try-hard. The menu spans the gamut of 
Asian and Asian-inclined, with its Mutton Katsu, 
Avocado Chilli Fritters and  Golkonda Duck Curry 
being must-orders. Pair it with a bittersweet 
Chai-Negroni (coffee-infused Campari, gin, 
chai-infused red vermouth), or a fruity Breakfast 
in America (gin, basil, orange marmalade, 
rosemary, lime) and your evening is set. 

THE HOTEL

RAFFLES | UDAIPUR
There’s something about Udaipur on the cusp of 
monsoon and winter that makes it particularly 
spellbinding–the air is crisp, the windows are 
soft with dew, and the city is green after a fresh 
bout of rainfall. The latest jewel on the gleaming 
lakes of the city is Raffles, Udaipur, in the form of 
a 101-key estate begirded by Udai Sagar Lake. Its 
plethora of restaurants will let you choose from 
a veritable range of options–from farm-to-table 
fare at the interactive Harvest, to baked goods at 
Raffles Patisserie, or lost recipes of the royalties 
at Sawai Kitchen. For a post dinner reprieve, 
you could choose The Writers Bar for bespoke 
artisanal cocktails (and catch a reading, if you’re 
lucky), or cigars at the iconic Long Bar. Fitness 
aficionados can choose between hardcore 
conditioning at their gym, or langorous laps in 
the stunning pool at sunset. Just make sure you 
book some time at the Raffles Spa after to take 
all that post workout tension out your shoulders. Zorawar Kalra, 

Massive Restaurants

THE CLOUD KITCHEN

LOUIS BURGER | MUMBAI
Created as an ode to the iconic Louis 
Lassen of Louis’ Lunch (with claim to 
being the oldest hamburger joint in the 
United States), Massive Restaurant’s 
new cloud kitchen does signature craft 
burgers with no dearth of inventive 
ideas. From plant-based burgers with 
beets, beans, sweet potato, jalapenos, 
confit tomato and vegan mayo to 
unapologetically carnivorous ones 
like the Monster Cheeseburger (with 

a double buff patty, English cheddar 
& bacon), the MO at this delivery-only 
restaurant is totally bun-centric. Get 
your hands on the limited ed ones while 
you can–the Truffletake for vegetarians, 
that brings together shiitake, shimeji, 
truffle oil, and parmesan and the 
Louis Grand Royale for meat-eaters, 
with double buff, shimeji mushrooms, 
truffles, and special Louis sauce. Both 
come oozing english cheddar and 
delicately tempered with gold varq. Not 
to Instagram them would practically be 
a criminal offence. 

THE PÂTISSERIE

LADURÉE | DELHI
Just the name of the Parisian 
pâtisserie instantly conjures 
up visuals of a delicate pastel 
tea room, replete with orange 
blossom macarons and Sablés 
Viennois resting under clear 
cloches. The luxury bakery and 
sweet house has a rich history 
that dates back to 1862, which 
grew into the icon it is at the 
hands of Pierre Herme. It’s taken 
its time, but their world-famous 
double-decker macaron has 
finally come to India, landing first 
in Delhi. The pâtisserie opens 
doors early this month, giving the 
capital a chance to partake of its 
iconic desserts and light French 
fare. We’re hoping the house’s 
signature delicacies all make it to 
our shores–the chocolate-coated 
meringues, pistachio nougat, 
Guanaja chocolate ice cream, 
Marie Antoinette tea… and, of 
course, every kind of macaron 
they have on offer. The sugar rush 
is more than welcome. 

THE EXPERIENCE

THE GLENLIVET VISITOR EXPERIENCE
| SPEYSIDE, SCOTLAND
International flights resuming is great news for pretty much any avid 
traveler–and doubly exciting for any whisky aficionado that loves a deep 
dive into usquebaugh culture. Single malt habitués can now partake 
of a visit to The Glenlivet’s newly refurbished home in Speyside, which 
promises a tour and tasting worth writing home about. Tucked away in 
a remote Speyside glen, on the edges of the wild Cairngorms National 
Park, the history-steeped space allows visitors to explore the archive 
wall of the distillery’s rarest bottles, leading into an indoor field of 
barley to learn about the distillation in The Provenance Room. Post the 
tour, you can sit back with a dram of Speyside’s finest–which includes 
discovering rare aged whiskies from the archives (exclusive hand-filled 
bottlings), only available at the experience. If you find yourself in the 
Highlands, stop by for a dram–and day–you aren’t likely to forget. 
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Starting with chart-topping 
Brooklyn songwriter 
SAINt JHN and a paradigm-
shifting purse  .  
By Samuel Hine
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Fits

DON’T CALL IT A 
COLLAB
In his latest act of delicious 
high-fashion subversion, 
GUCCI’s Alessandro 
Michele “hacked” 
Balenciaga to generate 
the zeitgeist-iest It bag  in 
recent memory. For more 
on SAINt JHN, see page 36.

TURTLENECK, 
PANTS, AND BAG, BY 
GUCCI. SUNGLASSES, 
, BY AHLEM. HIS 
OWN WATCH 
BY AUDEMARS 
PIGUET. JEWELRY 
(THROUGHOUT), 
HIS OWN.

H YAT T
REGENCY

TM

DHARAMSHALA
RESORT

Nestled amidst cedar forests of the magnificent Dhauladhar range in Kangra, 
Himachal Pradesh, Hyatt Regency Dharamshala Resort offers a perfect setting for a 

truly immersive experience in tranquil surroundings

A SOULFUL SOJOURN
S P E C I A L  F E A T U R E

With more and more people seeking 
to get away from the humdrum of 
city life, the idea of taking a wellness 
vacation to detox and heal has seen an 
upswing in recent times. And, if you are 
looking for a therapeutic getaway that 
combines luxury, safety, and comfort, 
nothing comes close to the experience 
at Hyatt Regency Dharamshala Resort. 
Ensconced in the sprawling 6.5-acre 
verdant Dhauladhar range in Kangra, 
Himachal Pradesh, Hyatt Regency 
Dharamshala Resort introduces you to 
the old-world charm of the hill station, 
whilst offering new adventures. 

With a scenic setting amidst nature’s 
bounty and plush accommodations 
designed to indulge your need for 
comfort and privacy, the upper-upscale 
resort offers a slew of exceptional 
experiences tailored to foster a sense 
of familial bonding. Whether it is 

For more information, visit 
hyattregencydharamshalaresort.com

experiencing the wilderness with a 
rustic picnic in the outdoors amidst the 
pine trees, guided day treks or nature 
walks; sampling global cuisines or a 
humble organic farm-to-table meal; 
a relaxing session at Shanti Spa or a 
rejuvenating yoga class—the plethora 
of unique experiences at Hyatt Regency 
Dharamshala Resort will stay with 
you forever.
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BIG BOSS TRENCH
The trench coat may 
have taken a hit from 
the rise of Gore-Tex, 
but Boss is making 
a case for tailored 
outerwear with a 
modular fanny pack 
version that adds 
some adventure to the 
familiar style (coat, 
pants, sunglasses  
and bag).

HIPPIE SWEATS
Think of Acne 
Studios’ velvet 
corduroy mandala 
sweats as the tie-
dyed T-shirt of pants 
(price upon request). 

LUXURY 
LANYARD
Fendi’s Baguette 
bag renaissance has 
achieved its waviest 
form: the MetroCard-
size calf-leather 
lanyard pouch. 

OPULENT SET
Casablanca designer 
Charaf Tajer is an 
immaculate crafter of 
fantasy; this season 
he’s proposing silky, 
sexy tailoring straight 
out of a modern and 
youthful—but no less 
glam—Monaco (jacket 
and pants).

INSTANT-CLASSIC 
KICKS
Just in time for  
winter, Bottega Veneta 
took the brand’s  
viral Puddle boots 
(you’ve seen the neon 
green rubber ones)  
and turned them  
into durable, go-
anywhere hikers. 

UNMISSABLE 
OUTFIT 
With sharp-as-
a-knife tailoring 
and trousers 
with a radical, 
of-the-moment 
flared silhouette, 
genderless 
label Egonlab 
is establishing 
itself as the next 
young Parisian 
brand to watch 
(coat, turtleneck,  
and pants). 

SHEARLING  WITH 
ATTITUDE
At Givenchy, Matthew 
Williams is injecting 
his kinky underground 
sensibilities into 
everything from the 
heavy-duty hardware to 
the oversized shearling 
parkas (vest and coat, 
prices upon request; 
pants, shoes and hat). 

THE PERFECT 
SWEATER
Like a blue  
blazer and a pair 
of badass black 
boots, the geometric 
Giorgio Armani 
wool-mohair sweater 
is an essential 
wardrobe staple. 

THE BIGGEST 
THING IN SMALL 
WATCHES
The iconic Panthère 
de Cartier is 
technically a 
women’s timepiece, 
but that hasn’t 
stopped some  
of history’s most 
stylish men (Keith 
Richards and Pierce 
Brosnan) from 
rocking the elegant 
’80s Cartier design. 

CHILL PARKA
Over the past few 
years, fashion and 
outdoor brands have 
borrowed more and 
more spiritual and 
technical inspiration 
from one another. 
This crunchy down 
parka by Loewe sits 
right at the center of 
the Venn diagram. 

YOUR NEW 
FAVORITE SNEAKER 
First developed for 
the 1964 Olympics in 
Tokyo, the Adidas Japan 
returns this season, 
thanks to Grace Wales 
Bonner’s golden touch 
(Adidas Originals x 
Wales Bonner).
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BLOWING 
UP BIG
SAINt JHN’s “Roses 
(Imanbek Remix)” 
was one of 2020’s 
biggest, catchiest, most 
inescapable hits. But 
the Brooklyn-slash-
Guyana-bred rapper is 
far from an overnight 
sensation—he’s spent 
the past decade carefully 
plotting for this moment, 
writing with Usher and 
dropping verses on 
Beyoncé singles, before 
finally striking gold on 
his own. “You know when 
you’re about to go out 
and you look in the mirror 
and change your outfit 
30 times? I did that,” he 
says of his pre-fame days. 
“I’m certain of the human 
being I am, and I would’ve 
applied that to any 
profession. It happened 
to be music, but if I was 
just on a boat, paddling? I 
would’ve told the water, ‘I 
am this sexy.’ ” 
— Y A N G - Y I  G O H

A-LIST BOMBER
Raf Simons’s first Prada 
collection (alongside 
Mrs. Prada herself) 
had no shortage of 
tier-one grails, but this 
oversized bomber 
in aubergine leather 
is sure to land in the 
Met one day. 

JACKET, 
JUMPSUIT, PANTS, 
AND SHOES, BY 
PRADA. SOCKS, 
BY PANTHERELLA. 
SUNGLASSES, 
BY JACQUES 
MARIE MAGE. 
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SCI-FI DRIP
Every designer 
reckoned with 
the pandemic 
this season, 
and Salvatore 
Ferragamo’s Paul 
Andrew found an 
escape hatch in 
science fiction 
tailoring and 
out-of-this-world 
leatherwear (vest, 
coat, shirt and 
pants). 

KILLER COLLAB
Tommy Hilfiger’s 
yellow sailing 
windbreaker is an 
underrated ’90s 
classic, and now the 
retro-minded label 
is teaming up with 
Timberland for a 
capsule collection 
dripping with 
nostalgia. 

EVERYDAY  
GOLD CHAIN
Jamaican-born, 
Houston-based Mateo 
founder Matthew 
Harris counts modern 
art as a main source 
of inspiration; this 
14-karat-gold 
link bracelet is a 
refreshing retort 
to the jewelry 
world’s turn toward 
maximalism.  

FRINGE COAT
Bode designer Emily Bode 
has an impeccable sense for 
how to craft heirloom-level 
grails. Her latest is this 
baby-blue suede western 
jacket, inspired by heady 
strains of 1969 hippie style. 

MAJOR BACKPACK
If there’s one brand 
you can trust to make a 
rucksack as gorgeous as 
it is sturdy, it’s Santoni, 
which is practically 
synonymous with 
relentlessly luxurious 
handcrafted footwear. 

RED-HOT 
SNEAKERS
Coming soon to the 
NBA tunnel: the Dior 
Men’s B27 World 
Tour, which was 
released alongside a 
matching crossbody 
sneaker bag. 

ARTISANAL 
ACCESSORY
Nicholas Daley’s 
furry mohair plaid 
coats are becoming 
a signature of his 
young London 
brand, as are the 
crochet berets made 
in knitting circles 
across the Midlands 
of England (coat, 
pants, and beret). 

CHILL LEATHER 
TROUSERS
Leather pants don’t 
have to scream 
Jim Morrison. 
These David 
Catálan faux-
leather trousers 
instead call to mind 
your favorite pair 
of slouchy, wide-
leg jeans. 

TWO-TONE SHADES
This season Berluti collaborated 
with Russian abstractionist 
Lev Khesin, whose intense 
purple-blue hues elevate these 
tortoiseshell sunglasses into the 
stratosphere. 

FUTUREWEAR
A Balenciaga collection 
is always as much 
about the future as it 
is about clothes, and 
here Demna Gvasalia 
outlines the way he 
thinks people will start 
wearing their favorite 
garments: until they 
are utterly destroyed. 
No word on the return 
of medieval armor just 
yet (sweater, hoodie, 
jeans, and boots). 
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PUFFER PANTS
In colder climates, 
down trousers 
are shockingly 
underrated. With his 
groovy, ’70s-inflected 
version, fashion 
phenom Eli Russel 
Linnetz of ERL makes 
feather-stuffed pants 
feel like a no-brainer.  

YEEHAW BOOTS
Hedi Slimane is 
basically the Tinker 
Hatfield of boot 
making, and this 
season he dropped 
another classic at 
Celine Homme by 
Hedi Slimane with 
these metal-toe 
calfskin cowboy boots. 

THE FUTURE OF 
CLOGS
1017 Alyx 9SM sees 
your rubbery Crocs 
and raises you this 
pair of seamlessly 
constructed EVA 
foam spaceships for 
your feet. 

ALL-
MONOGRAMMED 
EVERYTHING
You know the Medusa. 
Now meet Versace’s 
new logo, La Greca, 
coming soon to 
the famed house’s 
jackets, silk sets, 
sneakers, and iPhone 
cases (jacket, shirt, 
shorts, sunglasses, 
and phone case).

UPCYCLED SUIT
At Botter, upcycling 
isn’t used as a green 
marketing spin. 
It’s simply the way 
Rushemy Botter does 
things, and it’s how he 
made this extremely 
dope quilted suit 
set—with secondhand 
tablecloths that look 
swiped from his 
grandmother (jacket 
and pants).

STATEMENT 
SWEATER
Y/Project designer 
Glenn Martens takes 
over design duties at 
Diesel next season, but 
if you’re not revisiting 
Italy’s rebel denim 
brand for its funky 
sweaters right now, 
you’re missing out.

GRANDPA VEST
The most iconic 
Polo Ralph Lauren 
sweater that doesn’t 
have a bear on it? The 
fantastically preppy 
Fair Isle sweater-vest.

FIRE NECKLACE
Ambush, the Japanese 
label that brought bona 
fide hype to the world  
of men’s jewelry, has  
a solution for those  
who always leave  
their lucky Bic lighters 
at home. 

ART COAT
Chitose Abe of Sacai 
is the low-key queen 
of collaborations, with 
extremely covetable 
Nike, Dior, and 
Jean Paul Gaultier 
partnerships under 
her belt. Next up? 
This museum-worthy 
graffiti-inspired coat, 
made with help from 
her friend Brian 
Donnelly, a.k.a. KAWS 
(coat and pants). 

OVER-THE-TOP 
OVERSHIRT
Hermès started in 
1837 as a harness 
workshop, and it still 
sells impeccably 
crafted saddles. For 
those who don’t know 
a filly from a donkey, 
it also offers a red 
calfskin overshirt 
with saddle stitching. 
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Priya Ahluwalia’s eponymous label is a symphony of myriad 
cultural tones; and still a strong, fervent voice of its own. 

DESIGNER TO WATCH
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 D iversity’ in fashion is now common 
locution, often bandied about with 
minimal quali� ers. It is slapped 
onto any collection that employs 
a tribal print, any brand that 

includes a plus-size model on its runways. But with 
Priya Ahluwalia, the founder of Ahluwalia, the term 
rises to its fullest intent. The young designer’s dual 
Indian-Nigerian heritage and London roots inform her 
refreshingly original pieces, weaving their way into 
her energetic aesthetic. 

The 2018-born menswear label (now womenswear 
as well) has made quite the mark in its three-year 
lifetime–as has Ahluwalia herself. From being a � nalist 
for the 2020 LVMH prize, hitting Forbes’ Europe list 
of 30 Under 30 the same year, and, of course, the big 
kahuna–winning the BFC/GQ designer men’s wear 
fund in 2021; it’s been a trip. The designer credits the 
successive knock-outs to many things, but in large 
part to the label’s diverse appeal. “I think Ahluwalia 
is a brand that represents many interests and people,” 
she tells us. “It is a brand that honours both the South 
Asian and African diasporas, whilst highlighting the 
importance of working with positive materials.” 

The ‘positive materials’ she mentions are the spinal 
cord of the label, with vintage and surplus clothing 
having new life breathed into them via Ahluwalia’s 
distinct patchwork and textile reinterpretation 
techniques. The decision to work with super� uous 
material came � rst, Ahluwalia shares–and then a plan 
of action followed suit. “When I decided I wanted to 
work with vintage and repurposed materials, it became 
a part of my technique. I needed to � gure out ways to 
create fabric out of limited quantities of material. I 
think it also turns out really interestingly, aesthetically 
speaking, and re� ects my ethos of bringing various 
elements together to create something new.” 

Sustainability, though very much a part of the label’s 
personality, is not a marketing weapon Ahluwalia 
ever really deploys–simply because the conversation 
has been had too often, she believes. It is an area she 
considers herself to still be learning about–though her 
work with dead stock and surplus fabric puts her in 
that bracket without her even trying. 

Her latest SS22 collection, entitled “Parts of Me” is a 
melange, both of her textile work ideas and her storied 
identity, coming together to create a series of pieces 
that are anything but forgettable. “The nuances of my 
background show in various ways in “Parts of Me”. The 
collection is inspired by Afro-Caribbean hair, and this 
is re� ected in the print design, embroidery patterns 
and textile techniques,” the designer elaborates. “The 
Indian in� uence is really visible through craftsmanship 
techniques,” she adds. 

The colours are audacious, and laced with nods 
to their multifarious inspirations, splayed across a 
canvas of wearable–but novel–silhouettes. Little about 
the looks–both as cohesive out� ts and as separates–
comes off ‘tried-and-tested’. There is, instead, a clear 
inclination toward the unexplored, to pair ideas 
unusually–with striking results. “I always enjoy 
experimenting with colour so much, and I like to push 
boundaries with combinations and colour schemes,” 
Ahluwalia smiles. “This season, the colours were 
particularly inspired by vintage posters that advertise 
hair products, and posters that are in Afro-Caribbean 
hair salons. The silhouettes were inspired by clothing 
worn in London nightclubs.” 

The label as a whole–and the collection in 
particular–seem more a celebration than anything else. 
Of life, of colour, of multifaceted identities… And, in 
a post-pandemic world in particular, it has a greater 
place than ever before. “The 2021 man I’m designing 
for is someone that wants to stand out, and feel unique 
in what he is wearing,” she elaborated. “He cares about 
making the world a better place.”  

"WORKING WITH VINTAGE 
AND REPURPOSED 
MATERIALS BECAME 
PART OF MY TECHNIQUE. 
I HAD TO CREATE 
FABRIC OUT OF LIMITED 
QUANTITIES OF MATERIAL. 
AESTHETICALLY, IT ALSO 
REFLECTS MY ETHOS 
OF BRINGING VARIOUS 
ELEMENTS TOGETHER TO 
CREATE SOMETHING NEW"
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What makes the Stranger Things actor and budding movie star one of the most likable guys in Hollywood? 
We tried to get him to explain. (Operative word: tried.)

W R I T T E N  B Y  B R E N N A N  K I L B A N E
P H O T O G R A P H S  B Y  M A R I E  T O M A N O V A     S T Y L E D  B Y  A L E X A N D E R – J U L I A N

Joe Keery Levels Up
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BLAZER, SHIRT AND 
PANTS BY GUCCI. 
SUNGLASSES BY 
BONNIE CLYDE. 
SCARF AND BOW, 
VINTAGE. RING (ON 
LEFT INDEX FINGER), 
BY ODDBALLODDITY. 
RING (ON LEFT RING 
FINGER) BY LMJ. RING 
(ON RIGHT HAND) BY 
MARTINE ALI.
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 H e doesn’t wash his hair. 
He rarely even touches it, 
except during moments 
of contemplation, when 

his fingers will comb the fallen 
front strands back into an upward 
swell that maintains an anime level 
of consistency. He does not “get” 
haircuts in the way most people get 
haircuts—by asking for and then 
paying for them. Haircuts simply 
happen to him, in the way a belly rub 
happens to a dog on a walk. 

Joe Keery’s most valuable asset 
isn’t the massively popular Netflix 

show he is very famous for (Stranger 
Things) or the Disney movie he is 
about to be very famous for (Free 
Guy)—possibly more famous than 
the 29-year-old has ever been. It’s his 
gravity-defying head of hair. A viral 
meme theorized that his curl pattern, 
the result of two cowlicks on the sides 
of his forehead, unfolded in a perfect 
Fibonacci spiral, and maybe that is 
why the public went absolutely nuts in 
late 2019, when Keery showed up to a 
Chanel dinner and was photographed 
in a limp bowl cut, his sacred geometry 
violated. “It didn’t go over well,” he 
says now. (People were threatening to 
dox the hairstylist.) “I saw some funny 
photos of it, and apparently I looked like 
a fucking idiot. But that’s okay. I think 
it’s good for everybody to look like an 
idiot at some point.”

He was, of course, approached 
to endorse a haircare brand. This is 
probably obvious just by looking at him 
on a computer screen and observing 
how his brunette waves are set off by 
the abject squareness of his jaw, by 
the neckline of his Rowing Blazers 
polo, and the glint of the gold necklace 
that he rarely takes off.But in any case 
somebody reached out. They promised 
a “bunch of money,” but Keery said no 
thank you. “I think it would just be so 
lame for the majority of people,” he 
says. “It would be a sellout move. Don’t 
you think?”

Keery seems to always be doing 
this: calculating other people’s 
expectations of him so he can playfully 
subvert them. His hair helps by inviting 
interpretations of the actor beneath 
it, who in person is as down-to-earth 
as bedrock and as calm as an aquifer. 
He constantly threatens to shave 
his head—a natural fame-response 
from somebody whose celebrity has 
ballooned beyond their personhood. 
He fantasizes about how shocked 
people would be, which makes it seem 
like,  if Keery is on the precipice of a 
new level of fame, he knows it and is 
willing to keep things interesting.

JACKET, AND 
PANTS, BY 
SALVATORE 
FERRAGAMO. 
SHIRT BY GUCCI. 
TIE  BY DRAKES. 
SHOES BY 
JOHNSTON & 
MURPHY. SOCKS 
BY FALKE. HAT 
BY ADASTRA 
LOS ANGELES
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(On the right)
BLAZER AND PANTS 

BY BODE. SHIRT BY 
TOMBOLO. NECKLACE 

BY ACNE STUDIOS. 
BRACELET BY 

THIRD CROWN. RING 
(ON LEFT RING FINGER) 

BY L. JARDIM. RING 
(ON LEFT PINKIE) BY 

MARTINE ALI.

(Bottom)
COAT AND TURTLENECK 

BY VETEMENTS. 
BLAZER, PANTS AND 
SHOES BY THE PACK. 

RING BY L. JARDIM.

Keery grew up in a postcard harborside 
town north of Boston. His father is an architect 
and his mother is an English professor, who 
helped establish a Montessori school in their 
community. (Montessori education “pretty much 
set up my whole life, I think, in a lot of ways,”  
Keery says.) He left Massachusetts to study 
theater at DePaul University in Chicago; after he 
graduated, he was waiting tables while shooting 
commercials and appearing in guest spots 
on shows like Empire. “My goal pretty much 
was like, ‘If you could just pay your rent, then 
you’re doing great and that’s fine.’ ” It was the 
summer of 2015, and he was working at a burger 
restaurant when he got a call: He’d booked a 
part on Netflix’s new horror series and he’d soon 
be moving to Atlanta to film a little show called 
Stranger Things. 

“I figured I was going to get killed, to be 
honest with you, because I played the douchey 
sort of boyfriend, which is the first guy to die,” 
Keery says. But he failed to play the douchey sort 
of boyfriend, instead bringing a thoughtfulness 
to the character of Steve Harrington that made 
him, if not indispensable to the plot, too main 
a character for the show’s writers to kill off in 
season one—which they’d originally intended 
to do. By season two, Keery was written into the 



SUIT AND TANK 
TOP BY DOLCE 
& GABBANA. 
NECKLACE 
(PRICE UPON 
REQUEST) BY IN 
GOLD WE TRUST. 
RING (ON PINKIE) 
BY THIRD CROWN.

primary cast and became one of the most googled people in 
the world. 

He appears this fall in Free Guy, a film set in a video game 
that resembles a Grand Theft Auto–like metropolis. The 
marketing suggests the movie is about a character played 
by Ryan Reynolds, but it ends up really being about a lightly 
greased video game programmer played by Keery, who is, 
surprise, the main character after all. Netflix is one thing, 
but a Disney film signals Keery’s ascent to a new tier of 
bankability, somewhere between a cartoon prince and a 
Hollywood leading gentleman.

Few actors cultivate the kind of intense fascination that 
he does. His Instagram and Twitter accounts are distended 
with millions of followers who love him, even though he 
rarely posts. He receives enough attention that he has to 
be extremely deliberate about how and where his time is 
spent. His music career, for example, is about as old as his 
acting career, but he has gone to great lengths to separate 
the two. After Stranger Things’ second season, he dropped 
out of his psych-pop band, Post Animal, citing concerns that 
his celebrity might pull focus. “It’s important to disassociate 
Steve from Stranger Things to the band because I think it will 
eventually hurt the band,” he told Bustle at the time. And 
now? “I guess I just try not to use the notoriety of one thing to 
sort of fuel the other thing,” he says. His solo music persona, 

Djo (pronounced “Joe” with added tongue), was originally 
intended as an electro-funk alter ego. “I just mostly wanted 
to confuse people,” he says, “so that they would critique the 
music without me involved, I guess, or listen to it without me 
involved. That’s always the most rewarding, honestly, when 
people are like, ‘What? Oh, I didn’t know that was you.’ ” 

His cover was immediately blown by online fans. “It’s 
fucking obnoxious how talented this dude is,” a Reddit 
commenter wrote, regarding his 2019 album, Twenty Twenty. 
(Keery does not agree. Looking back, he is surprised at how 
“basic” the album was. He does this frequently: minimising 
his own accomplishments, as if they can be hidden from 
public consumption.)

Further inquiry into his personal life reveals that behind 
Joe Keery the hotshot actor there is also Joe Keery, a boyish 
29-year-old who suffers from only the most lawful good of 
human impulses. This makes him a beloved castmate and 
a perfect white male love interest, as well as a charmingly 
uncontroversial interview subject. For example:

What’s your biggest vice? “I’m a sucker for some bread 
pudding,” he says. (He doesn’t even like taking Advil 
for headaches.) You’re turning 30 soon—any big plans? 
“Sailing with my dad.” Do you fear the apocalypse? “I fear an 
environmental apocalypse greatly, actually, especially after 
the fires last year and the storms that are destroying the 
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BLAZER, VEST, 
JUMPSUIT (WORN 
UNDERNEATH) AND 
PANTS BY PRADA

central south of our country. Yeah, 
we’ve got some issues. So there 
definitely is a part of me that is like, 
‘Where do I want to be when all this 
stuff goes down?’ I’m not like a bunker 
guy necessarily. I mean, this is a pretty 
critical moment in the history of the 
human race.” 

Rather than talk about himself, 
he’d much prefer to say something 
glowing about one of his collaborators, 
which he does constantly. Don’t get 
him started on his Free Guy costar and 
onscreen ex-girlfriend Jodie Comer, 

because he will get started anyway, 
in response to a totally unrelated 
question about what it’s like to play a 
heartthrob on television: “She could 
not be more down-to-earth! She’s so 
cool, comes from a great family. She’s 
amazing. I’m a huge fan of hers,” he 
gushes. “That doesn’t really answer 
your question, I guess, at all.” (In a 
roundabout way, it kind of does!) 

In Joe Keery’s real world, Keery’s 
girlfriend is the actor Maika Monroe—
the two met four years ago, at a party 
in Los Angeles. He doesn’t talk about 
her a lot, but her presence in Keery’s 
life is great enough that she pops up 
in every fourth or fifth anecdote, like 
a guest star we love to see. “Over 
quarantine, it was like we spent so 
much time together, which was rare,” 
Keery says. “I mean, that’s one of the 
disadvantages of dating someone else 
in the industry. There are advantages 
as well: somebody who kind of 
understands what’s going on with you 
in a pretty deep way. But yeah, I think 
she’s like me. She doesn’t take it all 
too seriously.”

She is around Keery’s neck at all 
times: His gold necklace was a gift 
from her. “I found it while we were 
traveling, and then it busted,” he says, 
turning it between his fingers. “For 
Christmas, she got it remade for me.” 
The symbol is simple but specific—a 
blue-white-and-red motif—though 
Keery doesn’t know the necklace’s 
exact provenance. He has worried 
it might be haunted, but he doesn’t 
exactly feel cursed. “Things have been 
pretty good for me,” he admits, “so  
I can’t say.” 

Brennan Kilbane is a writer based in 
Brooklyn.
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An instant flashback to the unspoiled, quieter regions of Goa from a couple of decades ago, this Karnataka beach town 
(that literally translates to “cow’s ear”) has an inimitable charm about it. The fact that it’s just a touch more inaccessible 
than its tourist-friendly beach counterparts adds to its calm – though being surrounded by forests, clear water and 
rocky inlets helps – making it the beau idéal for a domestic wellness getaway. Choose between luxury villas at Kahani 
Paradise and its idyllic views of the Ghats and the Arabian Ocean, or the meditative environs of Ayurvedic retreat 
SwaSwara by CGH Earth. If you turned to Kahani, you’ve chosen high-ceilinged suites six minutes from Paradise 
Beach, replete with badminton courts, yoga rooms, and a menu crafted from the day’s freshest seafood and veggies 
from the local organic markets. If you turned to SwaSwara, a peaceful few days await with spa treatments, art yoga, 
meditation, and a thoughtful – but gourmet – diet. If you feel like stepping out of either estate, head to Kudle beach for a 
run or some yoga by the rocks, finishing with tea at Mantra Cafe while you watch the glorious sunset in lifelike HD. 

TRAVEL TIP:
Sneak in a hike or boat 
ride to the lesser known 
Half Moon Beach–its as 
peaceful  as they come

(Clockwise 
from top): The 

cottages and 
organic fare 

at SwaSwara 
by CGH Earth

Cozy cabins in the snow, culinary odysseys or islands swaddled by Aegean seas – choose 
your adventure and close out the year with a holiday to remember. No passports needed. 

W R I T T E N  B Y  S A U M Y A A  V O H R A

THE WELLNESS GETAWAY
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THE CULTURAL GETAWAY

The former French 
colonial settlement is 
easily the most organic 
recommendation for a 
culture- (and action-) 
packed getaway; there’s 
more to check off with this 
postcard-esque town than 
a Monday to-do list. While 
there’s enough laze-the-
day-away options, choose 
cheery Puducherry for 
the kind of holiday where 
you want to rent a bicycle 
and hit the town. In no 
particular order, pen down 
apple tarts at Bread & 
Chocolate, strolling through 
Casablanca, surfing at 
Serenity Beach, spinach 
and ricotta ragi galettes 
at Naturellement Garden 
Café, scuba diving at 
temple reef, a tour of the 
Fisherman’s village, leather 
and jewellery shopping 
at Goubert Market, and 
kayaking at Karaikal Beach. 
As home base between 
activities, Grand Hotel 
D’Europe is perfect if 
heritage guest houses are 
your poison. The restored 
home, dating back to 1891, 
is simple and charming 
with the amenities 
you’ll need to keep you 
comfortable while you 
plan your itinerary. If you’d 
rather be at a quaint hotel, 
the sunny yellows and 
round archways of Palais 
De Mahe in the French 
Quarter are an ideal choice. 
Swim in the courtyard pool, 
get an Ayurvedic massage 
and eat with a view of White 
Town at Les Alizes’. That is, 
if your watertight schedule 
permits.  

(Clockwise 
from top):   

Grand Hotel 
D’Europe, 

Palais De Mahe



THE ROADTRIP

THE LOCAL LENS

The unending Instagram 
stories of metro-dwellers 
wintering in Goa might have 
put you off it, but there’s a 
surprisingly obvious part of 
Feniland that compulsive 
party goers don’t flock to. 
The capital of Goa, though 
overlooked by visitors, is 
where locals prefer to spend 
their free time. If you’re 
averse to touristed-out clubs 
and beaches, Panjim and its 
fringe neighborhoods offer 
a plethora of places with a 
truer Goan flavour. Make the 
Goa Marriott Resort & Spa 
your base, putting you on the 
edge of Miramar Beach, with 
a grade-A Quan salon and 
spa, Pan-Asian dinners at 
Wan Hao and a swim-up bar 
at arm’s reach. For a more 
boutique vibe, the restored 
200 year old Maravilha in 
Bardez bodes well, giving 
you proximity to Assagao’s 
star restaurants Gunpowder, 
Ciao Bella and Tamil Table. If 
you’re coming with your crew, 
book out the Kinara Airbnb, 
a four-bedroom villa with a 
river view that will launch a 
thousand shutter sounds. 
Breakfast at Cafe Bodega, 
then get in some shopping at 
Sacha’s Shop for resort wear 
or, if you’re a collector, some 
vinyl at Audiophile. Pop into 
Mario's Gallery to pick up 
some of the artists’ work for 
your walls back home, before 
grabbing dinner at Kokni 
Kanteen if you want true-blue 
Goan fare – or Frida, if you 
feel like Mexican. Top it off 
with a peg at Joseph’s Bar, 
that you’ll be served on the 
side of the road; don’t be 
fooled by its rustic setting, it’s 
where the city’s most creative 
minds meet.

Nothing spells “road trip” like a luxurious end-of-the-year break with driving 
weather so flawless it’d make the Fast & Furious crew green with envy. Smooth 
roads and crisp, early winter air makes Rajasthan the ne plus ultra combination a 
driving holiday deserves. Start in the glimmering city of lakes, at the brand new 101 
key Raffles Udaipur. After a few days taking in personalised treatments at Raffles 
Spa, royal-kitchen recipes at Sawai Kitchen, sunset swims in the pool and artisanal 
cocktails at the iconic Long Bar, set out for sunny Jaipur. An eight hour drive on the 
NH58 – nine if you stop by the Kishangarh Fort for a quick tour – will land you in 
the centre of town. The main city bodes well for shopping and sightseeing, but the 
best hotels are on the fringes. The Leela Palace Jaipur is a little off-the-path, but 
worth the drive for its royal villas (replete with plunge pools) and the Awadhi fare 
at the phantasmal candle-and-mirror setting of its in-house restaurant, Mohan 
Mahal. When you hit the road next, get on NH552 and head Ranthambore-wards. 
The season is ripe for camping, and SUJÁN Sher Bagh puts you in the thick of the 
billion-year old forest in style, with rustic-looking luxury tents fitted with every 
modern comfort. The last days of your holiday will be peppered with tiger-spotting 
game drives, laps in the shade-dappled pool and fresh farm-to-table meals.

(Top): The Leela 
Palace Jaipur, 
(Right)The safari at 
SUJÁN Sher Bagh
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Though usually overrun with northern holidaymakers in summer, there’s something 
about Himachal Pradesh’s hill stations in chillier weather that makes them especially 
transcendent. The phrase “winter wonderland”, corny as it may be, befits the snow-
capped peaks and frosted pine trees. A Shangri-la for any twosome looking for a quiet, 
connected getaway, Dharamsala is the perfect sweet spot between ghost town and 
tourist tornado, with enough to do without overwhelming crowds to contend with. Stay 
at the Hyatt Regency Dharamshala Resort, nestled in the thick of the Dhauladhar 
mountain forests. You can spend your days on the premises, sampling croissants from 
their boulangerie or Himalayan farm-centric meals at Thym before you retreat to the 
Regency suite for the night. When you head out, step out to cozy cafes like Lhamo’s 
Croissant in Mcleodganj, or the storybook-esque Illiterati about a mile south from it in 
Jogiwara to keep the vibe going. If you’re up for a romantic hike, head to Dal Lake near 
Naddi, stopping by the Naddi Bakery for a white chocolate brownie that is practically a 
religious experience. If you’d rather hunker down in one place sans excursions, choose 
Wildflower Hall, an Oberoi Resort in Shimla, which saves you crossing paths with the 
tourist explosion in the main city. Start your days breakfasting in your suite with an 
ensorcelling view of the Greater Himalayas, head for a Swedish couple’s massage or 
a dip in the pool, and wind down with dinner under the stars at The Restaurant, and a 
nightcap at The Cavalry Bar. Going home will require Herculean willpower. 

THE ROMANTIC GETAWAY
TRAVEL TIP:
Carry some degree of hiking gear–there's 
many a beautiful spot near Dharamsala 
that is only accessible by foot

It’s rare for heritage aficionados and 
the beach-inclined to find a vacation 
spot that caters to both agendas, 
but the coastal isle and township of 
Daman & Diu is that white peacock. 
The former Portugese colony is home 
to both forts and churches steeped in 
history, as well as azure blue waters 
largely unspoiled by clamorous 
crowds. Set up camp at Cidade De 
Daman, which has panoramic views 
of the Arabian Sea from its suites 
and Brobdingnagian swimming pool, 
tailor-made for cocktails by the water. 
If your crew is larger, book out an 
Airbnb farmhouse – you'll find a few 
with a pool and a sublime view of the 
sunset. When you’ve settled in, choose 
your adventure. A day, perhaps, of 
history-hopping between St Paul’s 
Church for its baroque architecture, 
the sun-streaked Naida Caves that 
are a sketch artist's delight and the 
famed Diu Fort that dates back to the 
16th century. Or, if you’re in it for the 
water, choose the tranquil Gomtimata 
Beach for contemplative walks and 
seashell collecting. To amp up the vibe 
a few decibels, try Devka Beach for 
its plethora of shack restaurants and 
water activities. For a quiet little island 
town, there’s certainly a lot to do.  

Naida Caves, DiuTHE HERITAGE GETAWAY

TRAVEL TIP:
Head to the forts early–the 

mornings are cooler than 
afternoons and brighter 
than the early evenings. 

Wildflower Hall,
An Oberoi Resort, Shimla



THE GOLFING HOLIDAY
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The default backdrop for every cosy 
Bollywood romance of the 80s, 
the snowy vales and kaleidoscopic 
flowerscapes of Kashmir are every 
bit as cinematic as the silver screen 
promises. The close of the year 
makes it especially ideal for golfing. 
The little town of Gulmarg, for 
instance, may transform into a skier’s 
mecca come January, but the pre-
snowfall season makes it golf-perfect. 
The Khyber Himalayan Resort & Spa, 
Gulmarg will have you teeing off at the 
world’s highest golf course, and, after 
a long day on the green, heading to 
their L’Occitane spa for an evening of 
rejuvenating aromatherapy. If you’re 
in the capital, The LaLiT Grand Palace 
Srinagar will organise a visit for you 
to the Royal Spring Golf Course. Play 
against the stunning setting of the 
Zabarvan mountains before retiring 
to the Maharani Suite to refresh and 
reemerge for dinner under the trees 
at The Chinar Garden. A holiday by 
the river in Pahalgam also offers a 
chance for some match play, with 
the Pahalgam Golf Course just a 
kilometre from the Welcomhotel 
By ITC Hotels, Pine N Peak. Grab a 
quickie breakfast at local cafe Trout 
Beat, spend the day putting, and 
end with a drink and some alfresco 
barbecue at Gulistaan. Now there’s a 
routine we can get behind. 

(Left): 
Snowboarding 
in Gulmarg, 
The lobby at 
The Khyber 
Himalayan 
Resort & Spa, 
Gulmarg
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The land of tea and silk has always been the blue-eyed boy 
of any nature lover for its rich wildlife, home as it is to the 
barasingha, Assam macaque, and 950 bird species (a cool 
53.5% of the Indian Subcontinent’s total). Its hidden secret, 
however, is a capital of culinary delights that make for a 
food tour that would rival Bangkok. Drop your bags off at the 
Vivanta Guwahati – and maybe spend your first day vegging 
out in your Hill View Suite. Take in a traditional Sammardana 
massage at the Jiva spa, relax with a G&T by the pool and 
start your culinary journey with a wine-paired Asian dinner 
at Umami. Then, begin the day fresh with a frittata for 
breakfast at 11th Avenue Cafe Bistro, and, a couple of hours 
later, Assamese tribal fare at Khorikaa Restaurant. Save 
Mising Kitchen for dinner (get the Chicken or Pork thali to 
sample everything) and end with dark chocolate and mango 
cheesecake for dessert at Petuaa. If you have days to spare, 
spend a couple sailing on the Assam Bengal Navigation (or 
ABN), enjoying the river view on the sundeck over meals 
prepared by the chef on-board. Whenever you find pockets of 
time, stop by Naga Kitchen for dumplings, GTAC for a cup of 
single-estate origin tea, Café Riverrun for the keema maska 
bun, and Shaikh Brothers for the cheese straws that rose to 
fame when Nehru had them in the 50s. 

(Clockwise from top): 
Assam Bengal Navigation, 

the lobby at the Vivanta 
Guwahati, Masor Tenga at 

Vivanta Guwahati

THE CULINARY GETAWAY

TRAVEL TIP:
If you're a walker, you can 
do things on foot–Guwahati 
is exciting but compact 
enough to be covered by 
car in 90 minutes. 

IM
AG

E:
 T

H
E 

KH
YB

ER
 H

IM
AL

AY
AN

 R
ES

OR
T 

&
 S

PA
, G

U
LM

AR
G 

(S
N

OW
B

OA
RD

IN
G,

 L
OB

BY
)



54 

SHIRT
LOUIS VUITTON 
MEN’S
HIS OWN WATCH 
AUDEMARS 
PIGUET
JEWELRY 
(THROUGHOUT), 
HIS OWN
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BLAZER AND 
PANTS
GIVENCHY
SHIRT
THEORY
SHOES
PRADA

AG E: 22
H O ME T OW N: Chicago
K E Y T R ACK: “Rapstar”

The Melodic Prince of American Hip-Hop

GQ NOMINATESUNITED
STATES

This summer, as heavyweight rappers like J. Cole and Migos 
returned from hiatus, they found a new name dominating the 
charts. A shy 22-year-old named Taurus Tremani Bartlett, he 
calls himself Polo G, after his favourite fashion label and a friend 
named Gucci, who died at 16. “I’ve had a passion for rapping 
since I was 19,” he says, “and it’s been fun. But I only recently 
found a deeper passion for it.”   He’s sitting in the lobby of the 
Dream Downtown, in Manhattan, reflecting on his new project, 
Hall of Fame, which topped the Billboard 200 and is starting 
to feel like one of those pivotal third albums that announce a 
generational talent (think Kanye’s Graduation or J. Cole’s 2014 
Forest Hills Drive). On Fame, Polo has transformed himself from 
melodic street rapper to megastar, proving he can hang with 
his idols (Lil Wayne), make big pop songs (“For the Love of New 
York”), and notch a chart-topping hit while retaining his core 
sound (“Rapstar”). The title, he says, is a road map. It’s about 
“knowing what type of legacy I want to leave five years from 
now,” he explains. But first, he’s taking a rest – at least for a 
minute. “I’m treating it as an off-season, just trying to get better.” 
Championships await. —FRAZIER THARPE

STYLED BY JAKE 
SAMMIS. GROOMING BY 

HEE SOO KWON USING 
DIOR BEAUTY. TAILORING 

BY YELENA TRAVKINA. 
PRODUCED BY DANIELLE 

GRUBERGER.

You notice that Israel Fernández is pure flamenco from the moment 
he walks through the door. He embodies the art, twisting the rich 
lyrics in his throat and unleashing them as a wholly fresh sound. 
“It’s a gift God gave me,” he says, “and it also comes from my family. 
I have Roma origins. We grew up singing and dancing from a very 
young age. This is my way of life.” 

Fernández’s talent has already caught the attention  of the new 
wave of Spanish artists, like Rosalía, C. Tangana, and El Guincho, 
who produced Fernández’s recent single  “La Inocencia”. 

“For this song, I didn’t want percussion, clapping, or an acoustic 
finish,” he says. “I was looking for something more electronic, and he 
was the one to do it.” 

Thanks to his authentic approach to traditional flamenco – and 
his ability to link up with collaborators – Fernández is already 
considered the most important cantaor of his era. And he’s regularly 
likened to the master, Camarón de la Isla. 

“I’m not going to say that I don’t like that comparison, but 
Camarón is unrepeatable,” he says. “My only goal in life is to bring 
flamenco to the younger generations without the need to deceive 
them with something else.” —F. JAVIER GIRELA

AG E: 29  H O ME T OW N: Toledo  K E Y T R ACK: “La Inocencia”

GQ NOMINATESSPAIN

The Man Sparking Flamenco’s New Energy

PHOTOGRAPHED BY JOR MARTINEZ ON GRAN VÍA, MADRID. STYLED 
BY JUAN LUIS ASCANIO. GROOMING BY SANDRA GARCIA HERAS FOR 
THE ARTIST MANAGEMENT. PRODUCED BY NATALIA TORRES.

COAT AND 
PANTS
FENDI
SHIRT AND
SCARF 
HERMÈS
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PHOTOGRAPHED 
BY MOHIT MUKHI 
/ GLTCH AT 
BALLARD ESTATE, 
MUMBAI. STYLED 
BY NEHA BAJAJ.

HOODIE, JOGGERS, 
AND SNEAKERS 
PUMA
HAT 
HAUL APPAREL

Just behind Mumbai’s glittering international airport terminal 
stretches a teeming borough called Andheri East. A patchwork 
of tin, tarpaulin, and glass, it’s a blend of shantytowns and 
working-class neighbourhoods – and home to millions who have 
arrived, over decades, in India’s city of dreams. It’s also where a 
young boy named Vivian Fernandes discovered hip-hop.
He first encountered the culture   on a friend’s T-shirt 

emblazoned with 50 Cent’s face and   on a borrowed CD stuffed 

AG E: 29  H O ME T OW N: Mumbai  K E Y T R ACK: “Mere Gully Mein”

with dozens of songs by Tupac, Biggie, and Wu-Tang Clan. In 
2015, “Mere Gully Mein” – a track he built online with Naezy, 
another young rapper on the rise – went viral on YouTube, 
spawning the gully rap subgenre. DIVINE’s seminal verse, 
delivered in his local Bambaiya Hindi dialect, was brash and 
rebellious yet honest and clean. 
In 2019, Nas signed him to the label he co-owns, Mass Appeal, 

giving DIVINE international distribution. In December, his face 
flickered on a mammoth Spotify billboard in Times Square. And 
earlier this year, he scored features from Pusha T and Vince 
Staples. “When sounds merge,” he says, “magic is created.” 
But DIVINE remains tied to the streets, launching a venture 
called Gully Gang Entertainment that helps elevate talent from 
underrepresented groups. “The people made me. I can never 
forget that,” he says from his home studio in ’59, still his zip code. 
“I’m just a guy with a mic. To stay grounded, be rooted in your 
culture. That’s the only way to go.” —NIDHI GUPTA

The Rapper Who Bridged Mumbai and Crown Heights

GQ NOMINATESINDIA
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AG E: 25
H O ME T OW N: Ga-Rankuwa
K E Y T R ACK: “Ke Star (Remix)”

The Pied Piper of Pretoria’s Amapiano Movement

GQ NOMINATESSOUTH 
AFRICA GQ NOMINATESJAPAN

“The music comes first,” says Fujii Kaze, one of Japan’s 
new breed of YouTube-native pop stars. “Let me share 
my favorite Michelangelo quote: ‘I saw the angel in the 
marble and carved until I set him free.’ This is the way I like 
to follow.” In the noisy J-pop space, Kaze has distinguished 
himself by his ability to find marble worth carving. Early on, 
he won fans and subscribers through a smorgasbord of 
uploaded covers – everything from the Carpenters to Ariana 
Grande to 19th-century romanticist Frédéric Chopin. 
That borderless curiosity paid dividends on Kaze’s 2020 
debut, Help Ever Hurt Never, a kind of stylized disarray of 
genres that felt thrilling and fresh. The album changes 
seasons from verse to chorus and track to track, whirring 
from jazz to classical to R&B in a way that’s neither jarring 
nor forced. Reflecting on his brand of chaotic harmony, Kaze 
is serene. “I don’t want to lie to myself or others,” he says. “I 
just want to be myself – but a better version, always.”
—GQ JAPAN STAFF

AG E: 24  H O ME T OW N: Okayama  K E Y T R ACK: “Nan-Nan”

A Genre-Melding Force in J-Pop

“In 2016, before my career took off, I wrote on Twitter that I 
would have a No. 1 hit in 2020,” says Lethabo Sebetso, aka Pitori 
Maradona, aka. Focalistic. “That happened.” Post-manifesting, 
Focalistic broke out on the South African Amapiano scene with 
a string of tracks that blend deep house, rap, and jazz. But he 
struck a nerve on the continent by holding up a mirror to the 
youth. “My music is about what’s happening in South Africa 
and Africa right now,” he says. “It showcases the growth in our 
culture and how dope African music continues to be. That’s why 
the people who listen to my music and love it can relate to it – it 
represents them.”   Right now, Focalistic has hit a stride that’s 
quickly becoming a victory lap. In February, he linked up with 
Nigerian-American Afrobeat overlord Davido to drop a remix of 
“Ke Star,” which clocked millions of streams and got co-signs 
from Diddy and Alicia Keys. Amidst all this, he’s doubling down 
on manifesting his future: “I am definitely on my way to being 
one of the greatest African artists in the world.” 
—GQ SOUTH AFRICA STAFF

JACKET, 
TURTLENECK,
AND PANTS 
H&M
HIS OWN SHOES
DOLCE & GABBANA
SUNGLASSES
BURBERRY

PHOTOGRAPHED BY 
OBAKENG MOLEPE 

IN GA-RANKUWA, 
PRETORIA. STYLED 

BY MIRA LEIBOWITZ. 
GROOMING BY
BABY CHOMA.

JACKET AND 
SHIRT
BED J.W. FORD

PHOTOGRAPHED 
BY TAKAY IN 
TOKYO BAY. 
STYLED BY 
SHOHEI KASHIMA 
FOR W. HAIR BY 
ASASHI FOR OTA 
OFFICE.
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DRESS
RICHARD 

QUINN 
UMBRELLA  
BURBERRY

PHOTOGRAPHED BY 
NICK THOMPSON 
IN SHOREDITCH, 
LONDON. STYLED 
BY LUKE DAY. HAIR 
BY TOMI ROPPONGI. 
MAKEUP BY 
MICHELLE DACILLO.

NOMINATESBRITISH GQ

When GQ meets Griff, clad in 
a pearly Richard Quinn dress 
worthy of a Tudor queen, she’s 
overjoyed: It’s the drizzly June 
morning her debut mixtape, One 
Foot in Front of the Other, drops, 
and Taylor Swift, no less, has just 
recommended the project to her 
166 million Instagram followers. 

“It’s really, really surreal,” 
admits Griff, born Sarah Griffiths 
in Hertfordshire, just north 
of London, and of Chinese-
Jamaican heritage. Yet it’s 
easy to   see why Swift would be 
impressed. Totally authentic 
on social media and fearless 
when layering vocals to produce 
her unique, confessional synth 
pop, Griff is the consummate 
modern “bedroom pop” star 
gone boom.

Growing up, she felt that “pop 
was always associated with 
a lot of fake, music-industry, 
churned-out stuff.” Griff, on the 
other hand, taught herself to use 
Apple’s Logic Pro software on 
her brother’s laptop via YouTube 
tutorials. 

That DIY ethic even extended 
to the dress she wore to perform 
at the Brit Awards in May: She 
stayed up the night before to 
hand-stitch the fabric into an 
asymmetric gown. “There’s a 
lot of kids now taking things into 
their own hands,” she explains. 
“There’s a credibility attached to 
pop again.”  —THOMAS BARRIE

The Fearless Reboot of Bedroom Pop

AG E: 20
H O ME T OW N: Kings Langley
K E Y T R ACK: “Black Hole”

SHIRT
SONG FOR 
THE MUTE

TURTLENECK
PRADA
PANTS

COS 

PHOTOGRAPHED BY 
JAMES J ROBINSON 

IN LITTLE BAY, 
SYDNEY.

STYLED BY HARRIET 
CRAWFORD. 

GROOMING BY 
GILLIAN CAMPBELL.

One of the best nights Emir Taha had during the turbulent past year 
was spent cooped up in an Airbnb, putting the finishing touches on a 
track he’d titled “Kendine Gel.” The song – an R&B number layered 
with synths and Eastern melismas  – reckoned with a universal 
challenge: getting a hold of yourself   in difficult times. It dropped 
last year as one of the standouts of Taha’s EP Hoppa pt. 1. “Just like 
everyone else,” he says, “I’ve accumulated a lot in my head, which 
shows through the way I think, live, and create music.” 

Taha’s Hoppa project continued this year with a second 
installment, this one an even moodier take on R&B. The pair of 
EPs epitomize the borderless nature of Taha’s sound: You can hear 
shades of Kid Cudi, Noah “40” Shebib’s collaborations with Drake and 
Majid Jordan, and Turkish pop crooners from decades past. Born  in 
Antalya, on Turkey’s Mediterranean coast, and now based in London, 
Taha has spent his career accumulating disparate influences that he 
stitches together in the studio. The resulting songs don’t show any 
seams, just a deft combination of tradition and modernity that brings 
to mind the work of an artist like Rosalía. “From Ahmet Kaya to Kid 
Cudi, Duman to Slowthai, everything I listen to is a collection,” says 
Taha. “You never know where inspiration will come from.” —ALARA KAP

AG E: 24  H O ME T OW N: Antalya  K E Y T R ACK: “Kendine Gel”

R&B’s Link From East to West

GQ NOMINATESTURKEY

“My dad talks about the feather and the sledgehammer,” 
says Ziggy Ramo. “You need to know when to hit someone 
over the head, but also when to be as gentle as possible. 
And for me, my art is my sledgehammer.”

Born in Bellingen to a Wik and Solomon Islander 
father and a mother of Scottish descent, Ramo began 
making music in his teens. But when his first album, Black 
Thoughts, arrived last year at the height of the Black Lives 
Matter movement, it hit the Australian music scene not 
just like a sledgehammer, but like a meteor. “Black 
Lives Matter, that’s the subject matter,” he raps on the 
album’s title track. “Tell you to climb, then they burn down 
your ladder.”

The album is both a passionate attack on the systemic 
racism faced by generations of Indigenous Australians 
and a celebration of the oldest civilization on earth. It won 
an International Indigenous Hip Hop award  and found 
fresh acclaim when he performed it at the Sydney Opera 
House. But Ramo knows this is just the start. “One single 
performance is not going to change the world,” says the 
artist, whose next album will drop this year. “But it can be 
a catalyst for something bigger.” —JAKE MILLAR

An Urgent Voice for Indigenous Australia

AG E: 26  H O ME T OW N: Sydney K E Y T R ACK: “Black Thoughts”

GQ NOMINATESAUSTRALIA

JACKET AND 
PANTS
PACIFISM
T-SHIRT 
SUNSPEL
NECKLACES 
(WINGED 
PENDANT 
AND CHAIN) 
MAPLE
NECKLACE 
(HAMSA), 
HIS OWN
RINGS, 
HIS OWN

PHOTOGRAPHED 
BY BURÇIN ERGÜN 

IN SHOREDITCH, 
LONDON. STYLED 

BY LEWIS MUNRO.



JACKET
JULIANA JABOUR 
X NEW ERA
SHIRT
DOLCE & 
GABBANA
BELT, SHOES, AND 
HER OWN HAT 
GUCCI
NECKLACES
TIFFANY & CO.
RING (ON RIGHT 
INDEX FINGER)
VIVARA
RINGS (ON RIGHT 
MIDDLE FINGER 
AND ON LEFT 
HAND)
GUERREIRO 

PHOTOGRAPHED BY HICK 
DUARTE IN JARDINS, SÃO 
PAULO. STYLED BY BIANCA 
JAHARA. HAIR BY PERUKELLY. 
MAKEUP BY GLORIA GROOVE. 
SPECIAL THANKS TO THE 
HOTEL RENAISSANCE AND 
TEATRO UNIMED.

AG E: 26  H O ME T OW N: São Paulo K E Y T R ACK: “Bonekinha”

In Brazil, a new generation of pop stars is on the rise: artists like 
drag singer Pabllo Vittar, trans rapper Urias, and Gloria Groove, 
a drag performer whose music  blurs the lines between funk, 
rap, and soul. “We are leading a major revolution  in Brazilian 
pop music,” Groove says emphatically. 

Born in São Paulo as Daniel Garcia, the 26-year-old singer 
undergoes a Superman-like transformation inside the glam 
wardrobe of Gloria Groove. Her drag queen choreography 
– brash and powerful – is in total opposition to Garcia’s shy 
demeanor. And really, these are more than dance steps. For 
Gloria Groove, they’re a call to   war. 

“The dolly doesn’t fool around,” goes the refrain in 
“Bonekinha,” a thumping track off Groove’s recent project  Lady 
Leste. She plans to continue teasing songs throughout the year, 
all via a kaleidoscopic set of sounds that swerve from rap to pop 
to funk carioca. “I am the descendant of an era in pop music 
where the artist is in a constant process of reinvention,” she 
says. And no kryptonite’s stopping that. —GQ BRAZIL STAFF

The Chameleonic Queen of São Paulo

GQ NOMINATESBRAZIL

DRESS 
CARLA FERNÁNDEZ

RING 
TIFFANY & CO. 

GQ NOMINATESMEXICO

In addition to her career as a singer, Natalia Lafourcade takes 
another job very seriously: recovering Mexican folk’s bygone 

traditions. The winner of two Grammys, she’s worked to revive 
elements of historical genres like nueva canción and ranchera, 

prying their old codes out of obscurity and running them through 
her signature hazy folk soundscapes.

“The path I have walked led me to get closer to the past and 
reinterpret it with the help of many musicians who walk the same 

path,” she says. “It has been a passionate journey to discover so 
many types of Mexicans that exist – their different ways of loving 

and suffering throughout our musical history.”
Though Lafourcade has orbited the Mexican pop scene for 

over two decades, this phase of her career has been a pivot. Now 
she’s a bridge between past and present for a country that seems 

to have left many of its roots – and its songs – behind. In May, 
Lafourcade dropped the second volume of her album Un Canto 

Por México, recorded to support the Son Jarocho Documentation 
Center, which was destroyed in the 2017 Puebla earthquake. 

“I’m on a journey to understand where I come from,” she says. 
“And how we sing here.” —GQ MEXICO STAFF

Mexico’s Bridge From Past to Future

AG E: 37  H O ME T OW N: Coatepec K E Y T R ACK: “Mi Tierra Veracruzana”

PHOTOGRAPHED BY KARLA LISKER IN MIGUEL HIDALGO, 
MEXICO CITY. STYLED BY FERNANDO CARRILLO. HAIR BY 

GERARDO MALDONADO. MAKEUP BY GUSTAVO BORTOLOTTI.

What place will Puerto Rico occupy in music history 
20 years from now? Reggaeton singer Juan Carlos 
Ozuna Rosado, winner of two Latin Grammys, 
considers the question and smiles, Boricua pride 
between his teeth. “This is an island that sets the pace 
for many feet in the world,” he says, “but I think several 
years from now we will see the legacy more clearly.” 

It’s a legacy Ozuna wants to be a part of. Last year 
he released his fourth album, ENOC, which saw him 
return to the roots of old-school reggaeton. It also 
continued the Ozuna tradition of high-wattage collabs, 
with Sia and Doja Cat dropping in for features.

“I’ve had the opportunity to collaborate with many 
talents from the island and abroad,” he says, “and the 
truth is there is an artist that I have pending who would 
love to do something new: Rihanna.” 

If he’s setting a high bar, it’s only because he wants 
the island to have its own chapter in music history. 
“Decades ago, a seed was sown with [reggaeton 
pioneers] Daddy Yankee and Wisin & Yandel, from 
which many of us are reaping the fruits,” he says. “And 
many of us want to sow other seeds.” —GQ LATIN AMERICA STAFF

PHOTOGRAPHED BY 
MANUEL VELEZ IN 
AGUADILLA, SAN JUAN, 
PUERTO RICO. STYLED 
BY OMAR RIVERA. 
GROOMING BY OMAR 
RIVERA. PRODUCED 
BY BRANDON VEGA. 
SPECIAL THANKS TO 
EDGARD ANDINO.

SHIRT AND 
SHORTS
ORLEBAR BROWN
SNEAKERS
AND SOCKS
DIOR

The Island’s Heir to the Reggaeton Throne

AG E: 29
H O ME T OW N: San Juan, Puerto Rico
K E Y T R ACK: “No Se Da Cuenta”

GQ NOMINATESLATIN 
AMERICA



SWEATER
SANDRO
PANTS
JACQUEMUS
RINGS, HIS OWN

PHOTOGRAPHED BY JINLONG 
YANG IN CHAOYANG DISTRICT, 
BEIJING. STYLED BY TING YOUNG.

PHOTOGRAPHED BY
ROMAIN LAPRADE IN SAINT-
GERMAIN-DES-PRÉS, PARIS.
STYLED BY VANESSA PINTO. 
GROOMING BY
CIDJI HUMBERT.

Three years ago, Eddy de Pretto became a national 
pop idol within a few weeks. He grew up in a 
housing project a few miles outside Paris, listening 
to a steady diet of hip-hop and Jacques Brel; his 
sound is somewhere between chanson, rap, and 
spoken word. “I was considered a weirdo at school, 
and now I put this weirdo and his feelings at the 
centre of my songs, of my interviews,” says de 
Pretto. “I turned him into a sun.”

Coming up, he caught eyes in industry circles 
with his striking stage presence, and when he 
released his debut album, Cure, in 2018, the people 
concurred: A week after it dropped, Cure hit the top 
of the French charts. 

Openly gay, de Pretto ruminates on toxic 
masculinity (he cites Frank Ocean as a role model) 
but has no desire to be a poster boy for the French 
LGBTQ+ movement. Instead, he’s singing “for 
every freak, every weirdo, and every bastard.” 
And that’s the very title of his sophomore album, 
released last spring: À Tous Les Bâtards. “It’s cool to 
be in love with one’s own imperfections, with one’s 
differences,” he says. “That’s the only way to find 
strength in them.” —GQ FRANCE STAFF

France’s Flyest Chanteur
Is a Weirdo for All

AG E: 27
H O ME T OW N: Créteil
K E Y T R ACK: “Kid”

Years after breaking into the Chinese 
music scene, Akini Jing has rebooted 
her image – though she calls it a 
“firmware update.”

  Her newly revealed cyborg persona 
is replete with fits worthy of a Y2K 
renaissance, lonely pop tracks heavy 
on cyberpunk synths, and an earnest 
exploration of humanity through the 
eyes of an outsider.

But that futuristic makeover 
perhaps masks a more timeless 
sensibility. “The truth is,” she says, “I’m 
just dearly in love with what I’m doing 
and get quite a kick out of it.” —GQ CHINA STAFF

AG E: 33 
H O ME T OW N: Yunnan Province
K E Y T R ACK: “Shadow”

A Cyborg Making Pop Human Again

TOP
TEXTURE STUDIO 
SUNGLASSES
BLACKHEAD 
NECKLACE
GUCCI 

GQ NOMINATESCHINA

GQ NOMINATESFRANCE
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VINTAGE COAT
PRADA FROM 
NIGHTBOUTIQUE
HOODIE AND PANTS
ADIDAS ORIGINALS
VINTAGE EARRINGS 
CHANEL FROM 
NIGHTBOUTIQUE
CHOKER 
NUÉ
VINTAGE SILVER 
NECKLACE 
BALENCIAGA FROM 
NIGHTBOUTIQUE
GOLD NECKLACE
CHANEL

Zoe Wees is eyeing the stage of Hamburg’s Elbphilharmonie and asking questions 
about her future: “When will I start? When will I stand there?” 

Opened in 2017, the concert hall on the Elbe River is becoming one of the most 
important performance spaces in the world; shows have just resumed as GQ 
photographs Wees on the rooftop. Playing at such a major venue will be a new 
experience for the teenager, whose rapid rise has been contoured by the pandemic. It 
was during lockdown that “Control,” her debut single – a gutsy pop hit marked by her 
raspy tones – broke out to millions of listeners outside of Germany. Appearances on 
Corden and Kimmel followed, and Wees was crowned a legit force in pop, all without 
having ever played a concert. 

In May she released Golden Wings, an EP drenched in power ballads – songs 
about inclusion, visibility, anxiety, and self-love. That ethos is especially apparent on 
“Control,” a track rooted in her experience with benign rolandic epilepsy. “I’ve always 
been writing about my story,” she says, “and I’m happy when I can help people by 
sharing it.” 

What’s most remarkable about Wees’ light speed ascension is that her songs
don’t wear themselves out. She doesn’t feel like hype, but a new classic. The stage
is calling. —ULF PAPE

AGE: 19  HOMETOWN: Hamburg  KEY TRACK: “Control”

An Honest Voice Out of Lockdown PHOTOGRAPHED BY THERESA KAINDL IN HAFENCITY , HAMBURG. STYLED BY SASKIA 
JUNG. HAIR BY AWA KALOGA. MAKEUP BY BASTIAN SPRINGER. PRODUCED BY 
VERENA AICHINGER. SPECIAL THANKS TO THE ELBPHILHARMONIE AND THE WESTIN 
HOTEL HAMBURG.

GQ NOMINATESGERMANY



GQ NOMINATESITALY

COAT, 
CARDIGAN, 

AND 
PANTS
PRADA

COAT AND 
SHIRT

NAMESAKE
PANTS

DIOR MEN

PHOTOGRAPHED BY 
MR. TRIANGLE IN 

THE XIZHI DISTRICT, 
TAIPEI. STYLED BY 
KEVIN WANG. HAIR 

BY JOHNSON FOR 
MOTIVATE HAIR 

SALON. MAKEUP BY 
LYRA FOR SO

EASY STUDIO.

GQ NOMINATESTAIWAN

It took all of five minutes for Fedez to ignite a national debate 
on discrimination, inclusivity, and the future of Italian society. 
In a speech at a concert in May, he accused a cabal of far-right 
politicians of stalling an anti-homophobia bill in the Italian 
parliament. And he did it live on national television. That the 
comments came from one of Italy’s most glittering rappers – and 
the husband of über-influencer Chiara Ferragni – triggered both 
shock waves and praise, including a shout-out from Donatella 
Versace. “I think young people are ahead of the sensibilities of 
our politicians,” Fedez says. “I get very angry when people who 
are supposed to represent everyone say serious things against 
certain types of people living in our society.”

For Fedez, the speech was an exclamation point on his 
transition from tastemaker to change agent. And a pair of 
platinum-certified No. 1 tracks in 2021 prove that, whether he’s 
rapping or speaking out, the people are listening. —GQ ITALY STAFF 

PHOTOGRAPHED 
BY DANIEL RIERA 

IN PREHISTORIC 
PARK, CREMONA. 

STYLED BY 
NIK PIRAS. 

HAIR BY BRIAN 
CANTAROSSO 

FOR ENCADRER 
STUDIO. MAKEUP 

BY ANNA MARIA 
NEGRI FOR JULIAN 

WATSON AGENCY.

AG E: 31  H O ME T OW N: Milan  K E Y T R ACK: “Vorrei ma non posto”

The Social Conscience of the Italian Glitterati

E.SO – one of Taiwan’s reigning rap monoliths – has been lying 
low during lockdown: staying home, playing video games, even 
banking a little coin from crypto. He’s also working on the follow-
up to his first solo album, Outta Body, which saw him zigzag 
away from the hip-hop sound associated with his Taiwanese rap 
group, MJ116.

But E.SO is in no hurry to wrap an LP – he takes the long view 
on inspiration. “You need to accumulate enough feelings in 
your everyday life,” he says. “Those thoughts might not trigger 
anything in the moment. But after a while, they’ll suddenly come 
back again – that’s inspiration.” 

His methods are proving effective: Outta Body – a melding of 
hip-hop, neo-soul, and Afrobeat – was a huge hit. Now, over a 
decade after entering the public eye, he’s got another mission: 
“Taking Mandarin music to new places is a mindset as well as a 
social responsibility.” —GQ TAIWAN STAFF

AG E: 33  H O ME T OW N: Taipei  K E Y T R ACK: “Change”

A Stalwart of Mandarin Rap Breaking New Ground

 67

DRESS, 
SWEATER, AND 

SHOES
VERSACE

RINGS
BOTTEGA VENETA

PHOTOGRAPHED BY 
KOON PHATTCHAKHUN 

ON THE BANK OF THE 
CHAO PHRAYA RIVER IN 

BANGKOK. STYLED BY 
ANAKWEE EIAM-ONG. 

HAIR BY THANUPOL 
PHOOTHEPAMORNKUL. 

MAKEUP BY SUKHON 
SRIMARATTANAKUL.

It was a Friday evening last August 
when Milli dropped “Sudpang!” – a 
raucous march of a trap tune that 
capped a wild year for the recent 
high school graduate otherwise 
known as Danupha Kanateerakul.

She had jumped from student 
council president to a national 
star known for vibey beats with a 
swirl of local slang – and hits that 
get the whole club singing along 
and re-creating the dances from 
her videos.

It was soon clear that we were 
witnessing the birth of a new 
generation of Thai hip-hop. With 

From Student Council President 
to Daring Rap Sensation 

AG E: 18
H O ME T OW N: Bangkok
K E Y T R ACK: “Pakkorn”

“Pakkorn,” her viral debut, Milli 
signalled a fresh kind of ambition: 
Laced through the lyrics were 
different Thai dialects, including 
Lu, an encrypted set of words used 
by the LGBTQ+ community in the 
early ’90s. 

“Someone told me, the sooner 
you get attention, the more you 
have to improve,” she says. “When 
all eyes are on Milli, people want 
to know who she is. I have to jump 
as high as I can. Otherwise, it was 
just this Milli they saw. There’s 
more for me to offer.”
—AK SUTTIYANGYUEN

GQ NOMINATESTHAILAND



SWEATER AND 
JEANS

VEREJA
SNEAKERS

RBRSL
NECKLACE (TOP) 
AND BRACELET 

EL JEWELRY
NECKLACE (BOTTOM) 

AND RINGS  
@TRESURE_STORE

PHOTOGRAPHED BY 
VANYA BEREZKIN 
IN CHERTANOVO 
SEVERNOYE, 
MOSCOW. STYLED 
BY ELENA DUDINA. 
GROOMING BY 
KSENIA YARMAK. 
PRODUCED BY JULIA 
ZAUZOLKOVA.

Russia’s Very Online 
Prince of Rap 

“Production is 50 percent 
knowledge about how to 
make music, 50 percent 
the moment and mood,” 
explains Slava Marlow, the 
21-year-old wunderkind 
from Siberia. “There is a lot 
of magic in making music.” 
His own process involves a 
bit of magic too. Combining 
old-school music education – 
he took piano and sax lessons 
– with a childhood love for 
EDM, Marlow has crafted 
his own strain of rap that’s 
become a new soundtrack for 
millions of Russians. 
After finding his voice 
as a YouTube creator, 
Marlow shot to fame via 
a 2019 collaboration with 
Morgenshtern, a fellow 
vlogger turned rapper. In 
his ensuing solo career, 
he’s dropped a string of 
releases, including the 
deeply autobiographical EP 
APTËM. He’s also released 
the very meta track “Tik Tok 
Challenge,” which predictably 
exploded on the platform. 
(It’s on some 800,000 videos 
and counting.) Despite his 
soaring profile, Marlow 
retains a sense of humility. 
“I appreciate that I have the 
opportunity to earn more 
than most people in Russia,” 
he says. “I understand that 
my work is incomparable 
with the work of a teacher or 
a miner. I am very lucky that I 
do my own thing and get paid 
for it.” —GQ RUSSIA STAFF

AG E: 21
H O ME T OW N: Novosibirsk
K E Y T R ACK: “I’m Getting
Drunk Again”

GQ NOMINATESRUSSIA
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BLAZER 
LONGCHAMP

EARRINGS 
CATA VASSALO

Porto’s Sunny Pop Multi-Hyphenate

By the time Eurovision introduced her to the world stage, Portugal had already fallen for 
Cláudia Pascoal’s whimsical take on pop. But her talent doesn’t end with breezy ballads and 
charming wordplay. To paraphrase José Saramago, Pascoal is an artistic tsunami: She’s 
experimented with painting, stand-up, directing video clips, and tattooing. Of these side 
hustles, she says nobody should “confuse diversified tastes with the inability to dedicate 
themselves to just one thing.” But Pascoal acknowledges that her artistry has evolved with 
her. “If, at the beginning, music was just something funny, and a way I had of communicating 
with people, along the years it became something way more serious,” she says. “It became 
like taking something out of my chest, having an almost therapeutic effect.”

Last year she shored up her place in the Portuguese pop sphere with ! (she sometimes 
calls it blah), a playful, sunny debut album. Now almost 28, Pascoal says that her teenage self 
couldn’t dream of the spot she’s landed in. “I want to show myself to the world as an artist in a 
way that no one knows me – not even myself.” —GQ PORTUGAL STAFF

AG E: 27  H O ME T OW N: Gondomar  K E Y T R ACK: “Quase Dança”

GQ NOMINATESPORTUGAL

PHOTOGRAPHED 
BY GONÇALO F. 

SANTOS IN AVENIDA 
DA LIBERDADE, 

LISBON. STYLED 
BY MARIA FALÉ. 
HAIR BY EDGAR 

VENÂNCIO. MAKEUP 
BY ELODIE FIÚZA. 
SPECIAL THANKS 

TO THE HOTEL 
TIVOLI AVENIDA DA 

LIBERDADE.



SHIRT,  PANTS,
AND BELT

BOTTEGA VENETA

PHOTOGRAPHED 
BY YOON JI YONG IN 

YONGSAN, SEOUL. 
STYLED BY SHIN 

HYE JEE. GROOMING 
BY KOO HYUN MI.

“My music reminds listeners of the dawn,” Colde proclaims. 
“I think they are right.” Through his R&B-infused solo act and 
his work in the indie duo Offonoff, the singer has introduced 
a surprising new element to the wild and hyperactive scene 
dominated by K-pop: chill. 

Earlier this year, he dropped his third EP, idealism, 
completing a trifecta of richly serene releases. After an 
energetic opener, the album is warm, wire-to-wire mellowness. 
Even Colde’s reflections on his own tracks feel more like 
rumination than hype. Take, for example, “Light,” which was 
released in April: “It’s a song that has energy that gives a lot of 
strength to me,” he says. “I wrote it the moment  when I took my 
first step towards my dream in the dark.”

Colde’s next act: turning this mood into an empire. He runs 
his own record label, the aptly titled WAVY, and has flirted with 
the worlds of fashion, art, and design.
“It’s creative to steadily expand the movement into various 
fields,” says Colde, who increasingly sees the moniker as 
a brand. “I always want to try new things – just keep 
moving forward.” —KIM YOUNG JAE

AG E: 27  H O ME T OW N: Seoul  K E Y T R ACK: “When Dawn Comes Again”

K-Pop’s Very Mellow Counterpoint

GQ NOMINATESKOREA

SWEATER AND HAT 
FENDI
PANTS 
KOJAK
SNEAKERS 
ZEE

AG E: 23
H O ME T OW N: Alexandria, Egypt
K E Y T R ACK: “Bel Salama 
(Lorry Pt. 2 Remix)”

Egyptian EDM Meets Trap

PHOTOGRAPHED BY PROD ANTZOULIS 
IN AL WARDIYAN, ALEXANDRIA. 
STYLED BY AHMED SEROUR. HAIR 
BY ABBOUD FOR AL SAGHEER 
SALON. MAKEUP BY KAREEM FAWZY. 
PRODUCED BY AMIRA ELRAGHY.

Born and raised in 
Alexandria, Wegz blends trap 
and mahraganat – Egypt’s 
answer to EDM – as an ode to 
his home turf. “Life in Egypt 
can be chaotic at times and 
moves at an insane pace,” 
he says. “There’s always 
something happening. It’s full 
of stories, and that makes for 
some serious inspiration.”

He grew up no stranger 
to the party, and it only 
made sense to mix global 
influences with local tradition 
to create something new. 
“Life is life, [in] Egypt or 
anywhere else,” he says. “It 
has its ups and downs, the 
good days and the bad. I write 
music about all of it.”

Four years into his 
career, the young musician 
is challenging Egypt’s old 
guard, and the gatekeepers 
of the music industry. Last 
year, he was Egypt’s most 
streamed artist on Spotify. 
“I didn’t plan for any of this,” 
he says with a shrug. “I write 
music that means something 
to me, and I never think about 
it beyond that. However, it is 
very fulfilling to realize that 
people can relate and that 
they want to listen. It serves 
as motivation to push my 
culture forward and take it to 
the global stage.” —RUSTY BEUKES

GQ NOMINATESMIDDLE
EAST
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Why Gucci’s new high watchmaking collection marks a turning point for the brand 
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  t’s always exciting when a watch 
brand, primarily associated with 
fashion, breaches the walls of high-
watchmaking. If it’s a mark one 
intends to make in the world of haute 

horology, making a luxury sports watch 
with an integrated bracelet is always a 
strong move. And that’s exactly what Gucci 
has done with the 25H – a watch that 
takes form and function, puts them both 
in a blender, and the resulting cocktail is a 
glitzy-yet-sophisticated timepiece, whose 
mixed character lends it broad appeal. 

With 2021 marking the brand’s 
centenary, Gucci intended to make a 
splash. The maison’s creative director 
Alessandro Michel wanted the watch to 
represent his take on a luxury sports 
watch – one which will serve as one of the 
brand’s � agship collections, going forward. 
As such, the new high watchmaking 
collection comprises four series – the 25H, 
the G-Timeless, Grip and high jewellery 
watches. The 25H happens to be the pièce 
de résistance of the collection, as evidenced 
by the dazzling tourbillon that sits at the 
bottom of the dial. Having been in the 
watchmaking business for half a century 
(since 1972), Gucci wants to show that it’s 
quite serious about climbing all the way 
to the highest echelons of haute horology, 
and a nifty, home-made tourbillon is the 
best way to do so. And even though the 
brand is Florentine, the watches are made 
in Switzerland, where they’re subject to 
extensive quality control measures at 
La Chaux-de-Fonds, a few kilometres 
north of their Neuchatel headquarters. As 
Kering’s most valued luxury brand, Gucci 
is expected to take the � ght to rival luxury 
fashion watchmakers. 

For Alessandro Michel, “25” happens 
to be something of a lucky number, and so 
features heavily in the high watchmaking 
nomenclature. The movement, for example, 
has been dubbed GG727.25, and is the 
brand’s � rst indigenous movement, 
manufactured by its parent group Kering. 

According to the brand, the numbers seven, 
two and � ve, represent completeness, 
balance, cooperation, curiosity and freedoml. 
Water resistant upto 30 metres, the calibre 
has a power reserve of 60 hours. 

Simply 3.70mm in height, the ultra-
thin, self-winding movement marks a huge 
leap forward for the brand. And while 
tourbillons may be the oldest horological 
� ex in the world, the design of the watch 
has been inspired entirely by modern 
architecture, demonstrated by satin-
brushed, horizontal lines running across 
the length of the dial. A cushion-shaped 
dial gives it a distinct appearance, and 
will continue to be one of the chief visual 
trademarks of the collection. The tourbillon 
is available only with the platinum and 
yellow gold watches. There’s also a steel 
version of the 25H, sans tourbillon. 

It’s � tting that Gucci ventured into 
watchmaking in the early Seventies, given 
how the 25H’s shape is reminiscent of 
the steel sports watches of that era. The 
kinds that ended up revolutionising the 
watch industry. 

With the 25H, Gucci has a potential icon 
on its hands. For the foreseeable future, 
its cushion-shaped case will be one of the 
most identi� able attributes of Gucci’s 
watchmaking design. With its beautifully 
articulated bracelet, contemporary design 
and barely contained extraversion, the 25H 
is ready to lead Gucci into a new era, which 
will continue to see it as a pioneering brand 
always reaching for new horizons. 

WITH THE 25H, GUCCI HAS A 
POTENTIAL ICON ON ITS HANDS. 
FOR THE FORESEEABLE FUTURE, 
ITS CUSHION-SHAPED CASE 
WILL BE ONE OF THE MOST 
IDENTIFIABLE ATTRIBUTES OF 
GUCCI’S WATCHMAKING DESIGN
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Call him Abhilash. Like the narrator in Moby Dick, the “watery part of the world” is his obsession. In that 
classic 19th century novel, Captain Ahab compulsively pursues “the great white whale”, but our hero’s 
fixation is the Golden Globe Race to circumnavigate the world solo. Consider these numbers: over 6,000 
people have climbed Mount Everest since Hillary and Tenzing, and at least 570 have “slipped the surly 
bonds of Earth” into outer space after Gagarin. But scarcely 180 humans have ever sailed around the 
world by themselves without stopping, and only one is Indian. Meet Abhilash Tomy

Tomy and a crew of 
three others in the 

Indian Ocean, sailing 
towards Cape Town 

on the Mhadei to take 
part in the Cape2Rio 

Race in 2011. Tomy 
is wearing a lungi, 

which he finds to be 
"the best garment for 
sailing in the tropics"
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that’s limited to boats and equipment that  
was available fifty years ago in “the golden  
era of sail.”

As you might expect from his daredevil 
exploits, Tomy is archetypically dashing, fit, and 
fearless. What sets him apart is his scholarly 
approach. When we first spoke he meticulously 
walked me through the history of the sport, 
from the pioneering voyages of Joshua Slocum 
in 1894-98, to Sir Francis Chichester in 1966-
67, whose notoriety led to the Sunday Times 
sponsoring the first round-the-world yachting 
competition, the 1968-69 Golden Globe race.

That event set the standard for what has 
remained an extraordinarily unconventional 
– some might say cuckoo – athletic endeavour. 
Only one entrant – the legendary English sailor 

Sir Robin Knox-Johnston – actually made it to the 
finish line. Another simply pretended to be racing from 
onshore (he later committed suicide). A third competitor 
resisted stopping, and kept going around the world 
one and a half time before making a beeline to settle 
in Tahiti. Nothing like this fiasco was even attempted 
again for several decades.

The sheer mystique of solo circumnavigation did 
linger, however, firmly hooking India’s war hero Admiral 
Manohar Awati, who launched the “Sagar Parikrama” 
programme to build and sail Indian boats around the 
world. Our first effort was helmed by Commander 
Donde (he made four stops) in 2010, with Tomy an 
essential part of the support team.

At that point, only one Asian (Minoru Saito of Japan) 
had ever sailed the world alone without stopping. Then, 
in November 2012, Tomy attempted the feat (Sagar 
Parikrama 2), setting off at almost the same time as 
Guo Chan of China. Eventually, it was the Indian  
who reached home first, tacking back into Mumbai 
harbour on 31st March, 2013, and setting off an 
enthusiastic celebration.

After returning, Tomy still couldn’t shake the 
“yearning to do another significant sailing.” An 
opportunity arrived in 2018, when the Australian 
adventurer Don McIntyre celebrated the 50th 
anniversary of the original 1968-69 Golden Globe by 
creating a “retro” race around the world, relying on 
“sailors’ skill and traditional seamanship alone, rather 
than modern technology or support crew.” Competitors 
were constrained to nothing more than what Robin 
Knox-Johnston, the only person who completed the 
original round-the-world yachting competition had in 
“the golden age of sail”. 

Tomy says, “high tech fibres, rod rigging, carbon, 
satellite communication, internet, GPS, electronic 
autopilots, even quartz watches were banned. The 
race had to be steered with a basic wind driven 
autopilot, and navigated with a sextant, taffrail log, 
direction finder and paper charts. Lack of satellite 

n 2011, Lieutenant Commander Tomy of the 
Indian Navy found himself struggling in an 
isolated quadrant of the Indian Ocean. Along 
with his mentor, India’s first circumnavigator 
Commander Dilip Donde, he had completed 
the South Atlantic Race from Cape Town to 
Rio. Then the two sailed back together to South 
Africa before Tomy went it alone for the voyage 

home. That odyssey changed everything: “On the 
first day, the autopilot stopped working. That meant no 
sleep, which could induce severe hallucination. I called 
Commander Donde, and he was of no help. I called the 
guy who did the wiring, and he too was of no use. I had 
a choice. I could either come back or press on. I decided 
to press on.”

Things got very bad, very fast. Tomy says, “I felt 
seasick for the first time in a year. I lost a batten. A 
sail tore. There was fire in the generator. The wind 
vane autopilot broke, and a storm raged outside.”

The young sailor became “very upset and angry at 
someone. I couldn’t pinpoint who. On the fourth day, I 
realised that the anger that was eating into me might 
not let me finish the voyage. And if I did not finish, 
the non-stop circumnavigation would be in danger. 
That was when I discovered the power of chanting. I 
chanted meaningless sounds for hours till my mind 
was under control. From then it did not matter if there 
was a storm outside or if it was sunny and calm. I was 
always peaceful.”

The story of one of India’s greatest adventurers 
began with that episode in the Arabian Sea, because 
Abhilash Tomy has swiftly propelled himself into the 
front rank of the most highly regarded contenders in 
the most punishing and extreme competition in the 
history of sport: non-stop solo racing around the world 

W R I T T E N  B Y  V I V E K  M E N E Z E S

The 2018 Golden Globe Race 
– Tomy passing through  
the the Marina Rubicon 

"Gate" off Lanzarote
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Facing a huge swell in the South Indian Ocean, sailing upwind in 25-30kn 
trade winds during the Sagar Parikrama 2 circumnavigation in 2012-3;  
the French fisheries patrol ship Osiris rescues Tomy in 2018 

communication meant that all advancements in 
weather prediction would be denied, and relying on 
high frequency radio (HF) to talk to our families. Since 
my wife and parents did not have an HF station, I 
would be more or less disconnected from them for over 
a year.”

Despite all his previous success, it was very difficult 
for Tomy to get all the military permissions required. 
He scrambled hard “18 hours a day” without proper 
sponsorship, and just about secured his second-hand 
boat and equipment in time to launch from France on 
July 1, 2018. He recalls that “someone who covered the 
original GGR wrote that, while others would take under 
250 days to finish, Abhilash would take over 300. He 
was talking from the perspective of boat design and 
the fact that Robin took 312 days, and I was sailing 
the same design. The other boats were decades 
younger, and expected to do much better.”

But the Indian exploded all preconceptions, first 
showing his mettle in strategic thinking: “Most of the 
fleet headed straight for the Cape of Good Hope as soon 
as we passed the Canaries Gate at Lanzarote, while I 
headed in the opposite direction for the coast of Brazil. 
There is a huge high pressure in the south Atlantic IM
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"The race had to
be steered with
a basic wind
driven autopilot,
and navigated
with a sextant,
taffrail log,
direction fInder
charts"

called the St Helena high which acts as a speed breaker  
to all boats under sail. Perhaps my competitors weren’t 
aware of this? By going close to the coast of Brazil, I’d taken 
a much longer route but I kept going and I rounded the 
Cape at 5th position (compared to the Canaries Gate where 
I was 10th).”

Now, mental toughness came into play: “Some of my 
competitors had no experience in being alone. Or they were 
not comfortable being alone. In one of the scheduled weekly 
phone calls with the race organisers, Don told me that the 
other competitors, who during the first days of the race 
wouldn’t talk much, had started to have much lengthier 
conversations. But I was absolutely fine being alone. I even 
enjoy it more than company. So, my mind can’t play games 
with me.”

Cruising way ahead of everyone’s expectations, Tomy 
ran into trouble when gale-force winds erupted all around 
him, and “the sea put up the appearance of a liquid 
mountain range.” 

He says, “I’ve dealt with these kinds of situations 
before and wasn’t perturbed, but what happened next 
was something I wasn’t prepared for. It was an enormous 
cross sea where the waves grew taller as two wave trains 
collided. One knocked the boat down, breaking the mizzen 
boom.” Trying to salvage the situation, he fell hard on 
the deck from a height of several metres, then “realised I 
couldn’t stand, my knees wouldn’t obey and I kept falling. 
Eventually I secured myself in the bunk and texted the 
race organisation that I needed rescue.”

Stranded interminably, he “lost sense of what time and 
day it was. I couldn’t drink water because I couldn’t stand 
and pump, and I could not eat anything either.” Finally, 
“on the third day there was a knock at the companionway 
and alien human presence in the boat after 86 days. It 
was a crewman of the French fisheries patrol vehicle, 
Osiris. His name was Lucas and he asked for permission 
to enter the boat. I told him he was an angel.”

It took months to patch up this courageous young 
sailor, and return him to his wife and family. But the call 
of the ocean never diminished, and right through the 
strictures of the Covid-19 pandemic, he’s been stoking new 
circumnavigation dreams. 

What possesses someone who barely escaped alive to 
go back into the race that almost killed him? Tomy says 
it’s an inner quest. He describes it as “the freedom that 
comes from being alone. Being with people takes away 
your freedom. Your thoughts are hijacked, guilt is induced 

 

But even if sailors chorus about the salutary benefits 
of their favourite pastime, what about those left on 
shore? I was intrigued when Tomy confided that his 
wife Urmimala was the biggest – and sometimes, like 
now, the only – supporter of his racing ambitions. When 
I spoke to her to find out why she was willing to let him 
risk his life again, she told me, “The thing with being in 
love with a person like this is to let them go. You can’t 
hold them down to serve the banal purposes in life. I 
respect his vision, his decisions. Our relationship is 
based on a gentle kind of partnership, not dependency. 
I have faith in his decisions and know that anything he 
puts his heart into, will always be worth it.”

It’s not that Tomy is any kind of long shot. Far from 
it. McIntyre says “he has got what it takes, for sure.” 
The veteran told me, “Given the right boat and backing 
he could easily win the GGR. He was on track last time, 
and was about to overtake the 2nd place entrant in the 
Southern Ocean, which was very impressive. He knows 
what’s needed to win, has the right attitude to win and 
is absolutely competent. I hope he can!”

At this point, it’s still touch-and-go, and we’re very 
close to finding out whether Tomy’s steely single-
mindedness, and his wife’s heartfelt fidelity, will 
make his championship aspirations real. On 4th 
September next year, the 2022 Golden Globe Race 
kicks off from Les Sables d’Olonne in France. If – and 
it is a very big if – India rallies to back our champion 
with the sponsorship he needs to buy and equip an 
adequately seaworthy second-hand boat (the total 
required is just four crore rupees) then Abhilash 
Tomy will compete again. 

He says “even after that huge accident last time, I 
didn’t have any fear of going back to the water. I did 
visit the accident many times in my dreams, and could 
sense that the mind was doing that in order to find 
solutions. That’s why I am not afraid to go to sea again, 
and this time I am very clear about the outcome. I’m 
going to win the race for India.” 

so that you conform to others’ ideas of morality, you’re 
constantly bombarded with questions that require you 
to make choices as a matter of reaction, and our inner 
conversations are taken over by interactions with the 
outside world.”

n the wing in a tiny boat is ultimate 
emancipation, because “in solitude, you’re 
free of all that. There are no codes, there are 
no rules, there are no routines. Life is what 
you make of it. There is no one to impose 

their ideas. You eat when you’re hungry and 
wear what you want. You stop interacting with the 

external world and start interacting with your Self. 
You get to know this very interesting person who has been 

with you all the while, yet has been so unknown as well. 
The effect of solitude on memory is also profound. I don’t 
need memory when I’m alone, which means that I find 
freedom from the burden of having to remember things.”

Intrigued by what Tomy said, I wrote to Sir Robin Knox 
Johnston to ask if he could relate. The 82-year-old 
trailblazer enthusiastically concurred with his 
young counterpart, saying “being alone at sea for 
so long is extremely liberating. You get to the point 
where you make decisions only for yourself, and 
don’t have to worry about anyone else.” He told 
me that spending just two or three weeks at sea 
wrought positive effects on young people.

Don McIntyre shared a similar response, “the 
emotions and sense of self that emerge on a small 
yacht in the ocean is not often found in life. You 
discover who you are very quickly. It’s clear that 
you have no master at sea other than the forces 
of nature, and to me personally that force is my 
spiritual superior being, not a religious figure. 
It’s stronger and more powerful than all of us. 
You control everything around you, yet nature is 
controlling you. It is beautiful out there when each 
day is yours with purpose and dedication.”

Abhilash Tomy in his bunk aboard Thuriya 
before his accident in 2018; freeze dried 
apricot crumble prepped on the boat during 
the 2012-3 Sagar Parikrama 2 expedition

Tomy meticulously maintained a daily journal recording every incident 
and emotion during the Sagar Parikrama 2 days in 2012-3. He threw 
the journal into the sea a day before returning to Mumbai



S H A D O W  P L AY

DARK 
SIDE OF 
THE

78 —  SEPTEMBER 2021

  t never fails to have � nesse 
and attention to detail as 
the hallmarks of your brand, 
particularly in the watch 
world where one can’t survive 

without the two. It’s Slim d’Hermes 
line of watches have some trademarks 
of their own – thin bezels, slim pro� le, 
angular, tapering lugs and a classic 
round shape. 

The Squelette Lune balances its 
visual contrasts very well. A titanium 
matte caseband and caseback with a 
polished platinum bezel and 18k white 
gold crown. The skeletal design of 
the dial has been executed in a clean, 
elegant fashion, drawing the eye to a 
heady mix of grey, black and polished 
steel surfaces. The entire skeletonised, 
black-gold dial gets a sunray-brushed 
� nish, and there isn’t a microscopic 
speck on the dial that hasn’t been 
dipped in quality sauce. Even the 
alligator strap is a subtle matte grey 
so the only thing popping-out is the 
smooth surface of the platinum bezel. As 
a bonus visual � ourish, the stitching on 
the strap matches the blue shade of the 
hour and minute hands. 

But there’s a lot more to the new 
Squelette Lune than sheer good 
looks. The new H1953 caliber packs 
a double moonphase display, and 
proves once again that Hermès has 
come into its own mechanically as 
well as aesthetically. This is an ultra-
thin, mechanically self-winding 
movement and comes from the Vaucher 
Manufacture Fleurier, which Hermès 
has a 25% stake in. The typeface 
running along the outer edge of the dial 
has been created by French graphic 
designer Philippe Apeloig, and is 
the same one found across the Slim 
d’Hermès range. The Squelette Lune 
perfectly exempli� es how to do more 
with less. It’s a tightrope act where 
Hermès gets to show-off the sort of 
skill and mechanical chops it has at its 
disposal. And it does so without being 
a boastful “look-at-me” timepiece. As 
a dresswatch and a collectible, it’s as 
tastefully understated as they come. 

Hermès is 
blazing quite 
a trail with the 
latest addition 
to its slim 
d' Hermès 
collection
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JACKET, SHIRT, 
JEANS; ALL BY 
BOBO CALCUTTA

 81

P H O T O G R A P H E D B Y M A N A S I  S AWA N T

S T Y L E D B Y S E L M A N FA Z I L

Bold, loud, and 
audacious. The 

new season's best 
fashion pieces come 

in unapologetic 
hues and spirited 

silhouettes
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TRENCHCOAT, 
JEANS, 
SNEAKERS, 
SUNGLASSES, 
DUFFLE BAG; 
ALL BY
LOUIS VUITTON
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BANDHGALA, KURTA, 
TROUSERS; ALL BY 

SHANTANU & NIKHIL. 
LOAFERS BY NOPELLE.
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COAT, VEST, JEANS; ALL BY 
KANIKA GOYAL LABEL
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VEST, 
JOGGERS, 
SCARF; 
ALL BY 
HERMÈS



POLO T-SHIRT, 
SHORTS; BOTH BY 
SHIVAN & NARRESH. 
SNEAKERS BY 
HERMÈS
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SHIRT, COAT; 
BOTH BY PÉRO
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COAT, SCARF; BOTH 
BY DHRUV KAPOOR
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JACKET, TROUSERS; BOTH 
BY Z ZEGNA. TURTLENECK, 
BOOTS; BOTH BY 
ERMENEGILDO ZEGNA



90 

SUIT, SHIRT; BOTH 
BY COUNTRYMADE. 
LOAFERS BY 
NOPELLE. WATCH BY 
DANIEL WELLINGTON
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JACKET, TURTLENECK; BOTH 
BY DIOR MEN
HAIR & MAKE-UP: 
FLAVIA GIU/TOABH ARTISTS
MODELS: NITIN BARANWAL/A 
LITTLE FLY, GAURAV 
SONAWANE/FEAT. ARTISTS
PRODUCTION: MEGHA MEHTA, 
ANOMALY PRODUCTION
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T he Mercedes-Maybach GLS 
probably thinks “austerity” is 
the name of an old Victorian 
ship. It’s never seen a penny 
in its life, and it probably has 
Jay-Z on speed dial. Having 

been launched along with the all-new Mercedes-
Benz S-Class, it certainly can’t claim to be the 
most cutting-edge Merc, but it is, without a 
doubt, the most opulent. Even if you’ve never 
seen a Mercedes-Maybach SUV before, there’s no 
mistaking the trademark dual tone paintwork, 
or the harp-like vertical slats for anything else. 
This one may not feature the “M” insignia, but 
the three-pointed star is there for all to see. 
In hindsight, taking Merc’s � agship SUV, and 

Got a couple of oil refineries? You’d probably 
want Merc’s first Maybach SUV, then.

giving it the Maybach treatment seems to be a 
foregone conclusion in the age of the ultra-luxe 
SUV. And given all the chrome on the grille, the 
air dam, the tailpipes and the skid plate, it’s 
perfectly clear that the GLS 600 is a dizzyingly 
lavish counterpoint to the likes of the Bentayga 
and the Cullinan. 

In an era where electric SUVs seem to be 
storming onto the scene to avail road tax and 
registration waivers, the Maybach GLS seems a 
tad anachronistic. But it’s an anachronism that 
clearly resonates with people, because the initial 
allotment of 50 cars was sold out even before the 
price was announced. The Maybach GLS is the 
ultimate luxury statement, and the well-heeled 
can’t have enough of it. Primarily because Merc 
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or overwhelming. It further enhances the 
Maybach’s otherworldly character keeps 
you entranced enough to rest within its 
lacquered wood and leathery con� nes for 
a while. Suf� ce it to say that the Maybach 
GLS isn’t a car you live with, as much as 
a car you live in. The V8 packs old-world 
thunder, considering its towing 2.7 tonnes. 
It’s also aided by a 48V starter-generator 
that works with Merc’s homegrown 9-speed 
gearbox to put out a solid 571bhp and 
980Nm of torque. Despite being out� tted 
like a cruise ship, this is an SUV that’s doing 
its best not to drive like one. The Airmatic 
suspension features active damping support 
and helps manage body roll around curves. 
The hydraulic pumps also allow it to do a 
little dance, signifying this is Merc’s best-in-
class suspension. The beauty of the Airmatic 
suspension lies in its ability to read the 
road surface and adjust the damping levels 
accordingly. It works � awlessly and no 
matter how many times I’ve experienced it 
in other Mercs, it never ceases to amaze. 

A base-version (chuckle) of the Maybach 
GLS 600 will set you back by Rs 2.43 crore. 
Throw -in all the bits and bobs, and you’re 
looking at an additional crore. With the � rst 
lot sold out, this gives you time to break 
the bank, since the next lot will come in 
early next year, and will in all likelihood, 
be sold out again. At its price point, all the 
road-going yachts of the world have much to 
worry about.  

has thrown in everything from their 
“ultimate luxury” vault into it. A twin-
turbo V8, recliner seats at the back, a 
champagne holder – there are few cars as 
eager to disconnect you from the outside 
world as the Maybach GLS, fewer who do 
it as well. 

Open the door and an electronically-
controlled, chrome-laden footboard 
automatically slides-out from under the 
side skirt commencing your “pumpkin 
chariot” experience. It only gets better 
from there, particularly if you’re seated 
at the back, where the middle and third 
row have been tossed out in favour of 
reclining loungers that are disorientingly 
comfortable. Disorienting because the 
GLS was already the S-Class of SUVs. 
Any kind of undulation on the road 
was ultimately decimated by the time 
it reached your posterior. So it’s hard to 
imagine it being better than that, until 
you � nd yourself sinking into those 
Nappa leather seats and drifting off into 
snoozetown. In “Maybach” mode, it’s good 
enough to make you forget there’s an 
AMG V8 upfront. And it does its best with 
headrest mounted entertainment units, 
a massage function and, as an optional 
extra, a fridge that can hold three bottles 
of the � nest bubbly in the biz. 

Over the years, Mercedes has mastered 
the craft of ambient lighting. Here, it 
runs across the entire cabin, and the 
neon is soft enough not to be bothersome TE
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The Mercedes-Maybach GLS 600 
4Matic isn't a car you live with 
so much as it is a car you live in. 
Despite being outfi tted like a 
cruise ship, this is an SUV doing 
its best not to drive like one. 

NEED TO 
KNOW
MERCEDES-
MAYBACH GLS 
600 4MATIC

ENGINE
4.0-LITRE, 
BI-TURBO V8; 
48V ELECTRIC 
MOTOR 

POWER 
569BHP; 21BHP 

TORQUE
730NM; 250NM

TRANSMISSION 
9-SPEED 
AUTOMATIC

PRICE
STARTS 
AT ` 2.43 
(EX-SHOWROOM) 

Reclining seats, 
ambient lighting 
and a champagne-
cooling refrigirator  
all add-up to make 
a very compelling 
rear cabin
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With an instantly 
recognizable voice 
and songs that have 
been streamed 
several billion 
times, he’s one of 
the most ubiquitous 
pop stars in the 
world. But where 
does Abel Tesfaye 
end and his dark, 
grimy public 
persona begin? 
Mark Anthony 
Green finally gets 
the artist to explain

PHOTOGR A PHS BY 

DA NIEL JACK SON

ST Y LED BY 

GEORGE CORTIN A

COAT BY SAINT 
LAURENT BY ANTHONY 

VACCARELLO. 
TURTLENECK BY RALPH 

LAUREN. PANTS BY 
WRANGLER. BOOTS BY 

CELINE HOMME BY HEDI 
SLIMANE. SUNGLASSES 

BY JACQUES MARIE 
MAGE. NECKLACE BY 
SARAH-JANE WILDE.
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GQ: What is the difference between Abel and The Weeknd?
The lines were blurry at the beginning. And as my career 
developed – as I developed as a man – it’s become very 
clear that Abel is someone I go home to every night. And  
The Weeknd is someone I go to work as.

So am I interviewing The Weeknd or Abel?
I think you’re getting a Jekyll and Hyde situation right 
now. [Laughs.]

Which one’s Jekyll and which one’s Hyde? 
I don’t know. Abel can be badass sometimes, man. But I 
guess The Weeknd is Hyde. Abel is Dr Jekyll.

How do you feel about people thinking you’re a dark person?
I am not dark. My art is dark, and I’ve gone through dark 
times. I’ve used those dark times as inspiration for my art. 
But I feel like because I’m not dark, I was able to channel it 
and put it into my music and into my art.

What was the original reason for your anonymity?
I don’t know. Maybe there is a deeper issue with that, but 
I feel like with me it’s never been about the artist and the 
image of the artist. With House of Balloons, nobody knew 
what I looked like. And I felt like it was the most unbiased 
reaction you can get to the music, because you couldn’t put 
a face to it. Especially R&B, which is a genre that is heavily 
influenced by how the artist looks.

When did you first hear your voice and know that it 
was special?
I used to get penalized for singing when I was younger, 
because I always wanted to sing. I didn’t know if it was 
good or bad. I just always wanted to sing. I would sing in 
class. I would sing at the dinner table. And I would get in 
trouble for it because it was inappropriate at the time. It 
wasn’t until I met La Mar, my best friend. He heard me 
sing and was like, “You should sing for Canadian Idol.”

Did you try to go on Canadian Idol?
No! [Laughs.] But then I started singing to girls and I was 
getting great feedback. The second instance was when 
“What You Need” came out. It was the first song that 
came out from The Weeknd. Nobody knew what I looked 
like. I was not popping. I was struggling at the time. A 
good friend of mine hooked me up with a job at American 
Apparel, and I was folding clothes there when somebody 
at the store played the song. Mind you, nobody knew who  
The Weeknd was.

Did you freak out?
Well, no. I started listening, seeing what people thought 
of it. That’s what I mean by the unbiased reaction. When I 
saw that everybody was like, “This is fire,” I was like, “Oh!”

So where does the name The Weeknd come from?
That’s what the album House of Balloons used to be called: 
The Weekend. I was still Abel. I didn’t love my name. So I 
called myself The Weeknd.

These are three amenities that the Harvard House, an 
hourly motel tucked away on Hollywood Boulevard, still 
proudly advertises in 2021. When a Yelp user wrote a one-
star review that concluded with the line “Definitely AVOID 
this shithole,” I doubt they foresaw it being the temporary 
lair for one of the biggest global pop stars of our time. ¶

He’s leaning against a wall, wearing a pinstripe Louis 
Vuitton suit and Celine Cuban heels that are so tall they 
look like you need a safety permit to wear them. Styling 
assistants and groomers buzz around him, primping and 
tweaking. Today his hair, a celebrity in its own right, 
consists of tiny curls perfectly cascading out of an Afro. 
Each rogue coil attracts light from the sun, creating 
something like a halo. Despite the current heat advisory 
in LA, there isn’t a single bead of sweat on his brow. No 
sheen. Nothing.

Everyone crowding around the monitor looking at the 
incoming photos is thinking the same thing: It’s him. The 
Starboy. The architect of the sexiest music to ever chart. 
Sole winner of Super Bowl LV. Lover to some of the most 
desired women on earth. The Ethiopian kid who changed 
R&B with three twisted, druggy mixtapes and never 
showed his face. The one with the falsetto rivalled only by 
the GOAT. The pop star who was infamously nominated for 
an award at a kids’ show for singing about face numbing 
off a bag of blow. Sure, the Harvard House has seen some 
shit. But so has Abel Tesfaye – aka The Weeknd. 

The day before the photo shoot, I met that same guy at 
a recording studio in Century City. He was wearing a black 
Online Ceramics hoodie and sweatpants that were more 
function than fashion. I don’t remember his shoes, but they 
weren’t Cuban heels. A backpack weighed down his right 
shoulder. It was stuffed as if he had packed for a whole day 
of bouncing around in Ubers. There were no disco aviators. 
His ’fro wasn’t illuminated. We were supposed to meet at 
6pm. He apologized, repeatedly, for being late. He arrived 
at 6:07pm.

It’s clear that the rumours are true: Abel and The 
Weeknd are two very different beings. The Weeknd has the 
longest-charting song by a solo artist in history and billions 
of worldwide streams. The Weeknd spent his pandemic in 
a red blazer licking frogs dipped in LSD. Abel, meanwhile, 
was bingeing The X-Files. (“Everyone copied them, bro,” he 
told me. “Everyone.”) Abel talks about getting a good night’s 
sleep the way someone might talk about good MDMA. He 
has been rediscovering LA: Last year, when the streets 
emptied out, he started taking long walks. He exudes a type 
of politeness found only in the world capital of politeness 
(Ontario, Canada). The Weeknd is the guy who destroys 
the suite at Caesars Palace like in The Hangover. Abel is 
the sweet guy whom they lose in the first 30 minutes and 
spend the rest of the movie trying to find. 

JACKET, 
BY AMIRI. 
TURTLENECK 
BY AMIRI. 
SUNGLASSES 
BY JACQUES 
MARIE MAGE
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“I LIKE REVIEWS, 
MAN. I LIKE 
CRITICS. EVEN 
THE BIASED 
ONES THAT ARE 
AGAINST ME, I 
LIKE READING 
IT. I THINK IT’S 
INTERESTING. 
I THINK IT’S 
HUMBLING, 
WHICH IS 
ALWAYS GREAT.”

Do you still like the name The Weeknd as much 
as you did then?
As much as I did then?

Yeah.
No, not as much as I did then. I still like it, 
but I think now it’s easy to take off that coat. 
I like that I have that as an option to escape 
Abel a little bit. I definitely loved it more 
back then than I do now. I love my name now, 
though: Abel.

Would you ever make music as Abel?
I feel like I already do. My fans don’t call me 
The Weeknd. They just call me Abel. It’s a 
tricky thing, but I think the name  
The Weeknd holds such a legacy right now. 
The story of that name isn’t done yet.

In most of your videos, The Weeknd is murdered, 
beaten up, et cetera. What is your fascination 
with killing The Weeknd?
It’s crazy, right? I think it’s me removing The 
Weeknd from Abel. I think a lot of people are 
like, “Oh, he’s suicidal.” It’s not that. I think 
it’s me removing The Weeknd from the world, 
but he still finds his way back. He keeps 
coming out. “Blinding Lights” is obviously not 
going to have him disappear anytime soon.

Do you ever feel guilty, when you date someone 
who isn’t famous, for bringing so much attention 
and celebritydom into their life?
Yes. I do feel guilty. For sure. That’s why I 
don’t… I try not to do too much. I just try not 
to bring attention to myself. And I just love 
being in normal situations, man. It’s such a 
great feeling. To be able to just like go on a 
walk and not being in a fucking SUV.

There’s chatter on the internet that you’re sober 
or sober lite.
I like sober lite.

Do you drink?
I do. Occasionally. I’m not a heavy drinker, as 
much as I used to be. The romance of drinking 
isn’t there.

Weed?
Yes.

Other drugs?
No. Drugs were a crutch. It was me thinking 
that I needed it. And not doing the work to 
figure out how not to need it. And I’ve spent 
the last few years realizing that and thanking 
God that I don’t need it. Because for a lot 
of people, it’s hard to shake it. But I knew I 
didn’t want it.

It’s tough to play the long game with drugs in 
the picture.
Right. And I eventually want a family. I know 
I say I don’t, but I know I do. I want children. 

Why do you say you don’t want children?
Why do I say I don’t?

Yeah. Is it a defense mechanism or something?
Probably. I guess I say it because I like the 
trajectory of my career. But also I feel like 
having children would influence me and 
inspire me more. 

That makes me think of the lyric from the 
“Hawái” remix with Maluma: “I’d rather go half 
on a baby / ’Cause at least I know that it’s not 
temporary / And at least we’ll share something 
that’s real.”
Toxic! [Laughs.] Did I lie, though? Doesn’t get 
more real than that. You know? 

Do you ever think about having to explain some 
of your more sexual lyrics to your future kids?
Absolutely. And I’m prepared for it. At the 
end of the day, it’s my art. And that’s who 
Daddy was. 

The one and only moment when The 
Weeknd appeared in the studio was right 
before Abel played me a few new songs off 
his upcoming album. He turned around, 
grinned, and asked, “Ready?” 

It wasn’t prompted by genuine concern 
that maybe I needed to grab a notebook 
or a bottle of water. Concern is Abel 
stuff. This “Ready?” was condescending. 
Knowing. It had a certain arrogance 
someone could only conjure with 100 
percent certainty that I was indeed not 
ready. And he was right.

The music hit the studio like a Mack 
truck. The new project is packed with 
party records. Like real-deal, illuminated-
white-tiles-on-the-floor party records. 
Quincy Jones meets Giorgio Moroder 
meets the best-night-of-your-fucking-life 
party records. Not anachronistic disco 
stuff. (Not “cosplay,” as Abel put it.) That 
sort of retro thing is having a moment 
right now in pop music, but these records 
are new. Sweaty. Hard. Drenched-suit, 
grinding-on-the-girl/boy-of-your-dreams 
party records. 

JACKET, BY AMIRI.  
TURTLENECK BY 
AMIRI. RING (ON 

RING FINGER) BY 
THE GREAT FROG. 

RING (ON PINKIE) BY 
SARAH-JANE WILDE
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“It’s the album I’ve always wanted to make,” Abel 
said. That statement would linger in my brain for 
days. As did the music. It became nearly impossible 
to find something else to listen to. Everything else 
sounded soft. Or didn’t groove enough. Or felt too 
happy. Or too sad. It was clear to me that this isn’t just 
the album The Weeknd has always wanted to make; 
it’s the album we’ve always wanted him to make.

The project wasn’t quite finished yet, but if he stays 
the course it’ll be the best project he’s ever put out. 
This, whatever it’ll be called – following After Hours, 
following Starboy, following Beauty Behind the 
Madness – will cement one of the most impressive 
choke holds on the radio we’ve ever seen. Which is 
why Kiss Land, which came after the three mixtapes 
and is considered his first “studio” album, is so 
curious. It doesn’t hit the high standards of his other 
work – sonically, lyrically, visually. It has a few truly 
great songs on it – “Adaptation” and “Wanderlust,” 
for example. But it’s a jumble of what feels like an 
endless number of warring ideas.Kiss Land is an odd 
fit in his catalogue, considering that ever since he was 
a teenager, The Weeknd has had such a clear vision 
for his music. 

Why did Kiss Land fall short? Was it the label people pushing 
and pulling you in different directions or what?
Oh, no. The exact opposite. Kiss Land is not a label’s 
type of record. Especially since it’s the debut album. As a 
debut record, there was an expectation for it. I guess, for 
me, it was the fourth album. I feel like I said everything I 
needed to say on Trilogy – and that sound and whatever 
I wanted to put out into the universe. It created a genre, 
and I made 30 of those fucking songs. I think by the time 
I got to Kiss Land, I was definitely emotionally tapped 
out. I did three albums in one year – plus I was working 
on Take Care too. And that was all in 2011.

That’s an insane run.
Then I went on tour. Jimmy Iovine told me this, and I’ll 
never forget it. He goes, “You never want to finish an 
album, let alone make an album, on tour.” That album, I 
made on tour. Kiss Land was a very tour-driven album. 
And you have to understand, I’d never left Toronto up 
to that point. I’d been in Toronto my entire life. I’d never 
been on a plane until I was 21 years old.

You did Coachella when you were around 21, right? 
Yeah! The second time I ever got on a plane was the 
Coachella performance. I went on one plane trip before 
that – to Costa Rica as a vacation. Going on tour, seeing 
the world – I went to Tokyo, America – there’s all this 
new information. And then on top of that, I wanted to 
continue making music. And me not fully transitioning 

into full-on pop star yet, I was kind of in a middle ground. 
And I feel like Kiss Land was that. It was a very honest 
album. It was a lot of me being stubborn, of not letting a 
lot of input in. I had hit writer’s block, and my friend Belly 
helped me out of that. It was a lot of overcompensation to 
really say, “I don’t know. This is what I have, but I don’t 
know what this is.” And it became Kiss Land.

What did you learn from it?
It reminded me that I’ll never stop taking chances. If it 
wasn’t for Kiss Land, I wouldn’t have been able to make 
this new album. That song that you just heard? That’s Kiss 
Land, man. It’s just me understanding how to use Kiss Land 
now, in my craft. But it’s definitely my most honest record. I 
was the most naked. Most vulnerable. And it is what it is.

Were you disappointed in the response and reviews?
Oh, yeah. I think people were confused. It wasn’t that it was 
bad music. I think people were just confused. As much as I 
was confused. And I kind of like that. 

Did it discourage you at all?
No, no. If anything, it encouraged me. I read every single 
review. I read every comment. Everything. And I like 
reviews, man. I like critics. Even the biased ones that are 
against me, I like reading it. I think it’s interesting. I think 
it’s humbling, which is always great. I can now understand 
when you’re reading stuff. Like I can see through the lines 
now. Between the lines. 

Did it hurt your feelings?
Of course. Yeah.

So why read them? It feels like most people in your position 
never read the comments and reviews.
Heartbreak isn’t a good experience, but it still inspires 
great music.

Could you have made a fourth mixtape in the same vibe as 
the trilogy?
Honestly, I don’t think so. I was tapped out, man. It just 
didn’t feel authentic. Like, Kiss Land felt way more 
authentic. At least Kiss Land was a genuine thing. It might 
not have been what people expected. It might not have 
been great at the time. But that was who I was. And that’s 
what all these albums are: That’s who I am at that time. 
Melancholy. Six songs. That’s all I got. How come it’s not 
nine songs? Because I got nothing else to say.

What was the inspiration for your 2018 EP, My Dear Melancholy?
I used it as therapy. I made it in like three weeks. I knew 
exactly what I wanted to say. I knew how I wanted it 
to sound – and that was it. And then I performed it at 
Coachella, and boy, was that therapeutic, because I was 
hearing people scream and sing along to “Call Out My 
Name.” Just me and a guitar. Then I went to Brazil and 
those festivals, and hearing literally like 80,000, 90,000 
people screaming every word to “Call Out My Name” – it 
felt good.

JACKET, BY LOUIS VUITTON 
MEN'S. SHIRT, BY LOUIS 
VUITTON MEN'S. PANTS, BY 
LOUIS VUITTON MEN'S. TIE BY 
LOUIS VUITTON MEN'S. BOOTS 
BY CELINE HOMME BY HEDI 
SLIMANE. SUNGLASSES BY 
JACQUES MARIE MAGE. RING 
(ON RING FINGER) BY THE 
GREAT FROG. RING (ON PINKIE) 
BY SARAH-JANE WILDEST
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COAT, BY CELINE 
HOMME BY HEDI 
SLIMANE. SHIRT 
BY CELINE HOMME 
BY HEDI SLIMANE. 
SUNGLASSES BY 
JACQUES MARIE MAGE
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When does the therapeutic healing begin – when you make 
the song or when people hear it?
I think when other people hear it.

Feels like it would be the other way around, no?
I don’t know. It just feels better sharing. Because now it’s 
real. It’s real. You’re immortalizing it. When someone is 
talking in therapy, they’re giving it to somebody. You’re 
not getting it off your chest alone.

Last November, The Weeknd called the Grammys 
“corrupt” when After Hours – which hit No 1 on 
the Billboard charts and went double platinum – 
wasn’t nominated in a single category. The snub 
felt like an odd deviation from the organization’s 
usual formula, in which critical acclaim plus 
commercial success equals a ton of nominations, 
and he vowed to boycott the Grammys altogether 
going forward. A tweet from Kid Cudi possibly 
summed up the entire situation best: “Abel was 
robbed man this shits weak.”

In some ways, we still don’t know the full story about what 
happened with you and the Grammys. So what happened?
I guess I just wasn’t good enough.

You don’t actually believe that, though, right?
I don’t believe that, but to their standards, that’s what it 
is. I wasn’t good enough, and that’s the reality of it.

But do you think a group of people objectively and fairly 
considered your album along with other albums and didn’t 
choose to nominate your art? Do you think that’s actually 
what happened?
When it happened, I had all these ideas and thoughts. 
I was angry and I was confused and I was sad. But 
now, looking back at it, I never want to know what 
really happened.

Really?
I just don’t care. Because that will never be the reason 
why I do what I do. It never really was before. And I’m 
glad that I can make music and not have to think about 
that. I’ll never be in that conversation ever again.

You’ll never submit your music to the Grammys?
No. I mean, I have no interest. Everyone’s like, “No, just 
do better next time.” I will do better, but not for you. I’m 
going to do better for me.

How will you define success for the next project?
What makes any of my albums a successful album, 
especially this one, is me putting it out and getting 
excited to make the next one. So the excitement 
to make the next project means that this one was 
successful to me. I want to do this forever. And even if I 

start getting into different mediums and different types of 
expressions, music will be right there. I’m not going to step 
away from it.

One admirable thing about Abel Tesfaye is he has 
no problem making fun of The Weeknd. Like all 
the other great pop stars, he never takes himself 
too seriously. In 2020, he cowrote and starred in an 
episode of American Dad, in which The Weeknd was 
actually a closeted virgin and a light emanates from 
his underutilized crotch. Even though he’s never done 
an interview on a late-night talk show (The Weeknd, 
apparently, doesn’t speak much on camera), he did a 
very goofy – and very long – bit with James Corden in 
preparation for the Super Bowl. There’s dancing and an 
obstacle course and other James Corden–y gags. Even 
his part in Uncut Gems, where The Weeknd tries to 
hook up with Adam Sandler’s girlfriend in the bathroom 
of 1 Oak, was a parody of The Weeknd. He wore a wig of 
his old unruly hair. For the entire year-plus promotional 
jag for After Hours, The Weeknd appeared in character 
as an unnamed man in a red blazer and black tie, with a 
face full of bandages and clotting blood.

How many of the red blazers from After Hours do you own?
A lot.

More than 10? 15?
I would say 20… yeah. And there was the Super Bowl 
blazer. So 21. Yeah.

RIP to the blazers. Are you happy to be done with that character?
I am. I’m happy also because I’m just really excited to get 
started on the new project. But it was emotional, man, 
ending it on the Super Bowl. I think it was the best way to 
say goodbye to it.

There was so much detail in executing the character. What was 
the meaning behind it?
I guess I was just trying to symbolize how dark this town 
can get. And how the result of that darkness is very, I guess, 
self-harming. And that’s what the album was about. And 
I guess I wanted to create something that was haunting. 
What my depiction of Hollywood was – what The Weeknd’s 
depiction of Hollywood was. Not Abel’s, but The Weeknd’s.

But to an outsider looking in, it would appear that  
The Weeknd thrives off of the toxicity of Hollywood.
That’s amazing. I think Abel would love to depart and 
divide himself from The Weeknd. It’s like the Venom thing, 
man. [Editor’s note: In the Spider-Man comics, Venom is an 
alien symbiote that grafts its consciousness onto a human 
host.] He just doesn’t know how to yet. You know? And that 
is the journey I feel for me. And he doesn’t know how to yet.

JACKET, BY TOM FORD. 
SHIRT BY TOM FORD. 

PANTS BY WRANGLER. 
BELT BY ARTEMAS 

QUIBBLE. BOOTS BY 
CELINE HOMME BY HEDI 
SLIMANE. SUNGLASSES 

BY JACQUES MARIE MAGE. 
RING BY THE GREAT FROG
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COAT BY BURBERRY. 
TURTLENECK BY RALPH 
LAUREN. PANTS BY 
WRANGLER. BELT BY 
ARTEMAS QUIBBLE. 
BOOTS BY CELINE HOMME 
BY HEDI SLIMANE. 
SUNGLASSES BY 
JACQUES MARIE MAGE. 
HAT BY YOHJI YAMAMOTO. 
RING (ON LEFT MIDDLE 
FINGER) BY VEERT. RINGS 
(ON LEFT RING FINGER 
AND ON RIGHT PINKIE) BY 
THE GREAT FROG. RING 
(ON RIGHT RING FINGER) 
BY THE GREAT FROG

“HEARTBREAK ISN’T A GOOD EXPERIENCE,
BUT IT STILL INSPIRES GREAT MUSIC.”
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Are you both into the same type of women?
Yes. [Laughs.]

Congrats on the upcoming HBO show, by the way. Do you 
plan on writing and directing films one day?
Absolutely. When the time is right. Cinema has always 
been my first passion.

When you were 19, first starting out, what was your 
favourite movie?
So 2009, hmm. Audition, probably, by Takashi Miike.

That’s a dark film, man! If you could play any role from a 
past film, what would it be?
Honestly, I’m just going to be honest with it. Fucking 
Neo from The Matrix. I mean, who didn’t want to be 
fucking Neo? That movie literally changed my life.

So if you’re playing Neo, who would you have play Trinity?
Carrie-Anne Moss. It would still be her. She was fire.

Who would you like to work with soon?
I’d love to work with Arca. Arca’s great. I’d love to 
work with Kanye again. Especially on production. 
I got mad love for Tyler, the Creator, and what he’s 
doing right now. Tyler is funny, man. I remember he 
came to one of my performances – I think it was like a 
festival performance. And he was very vocal about how 
“Starboy” was his favourite song at the time. You can 
tell he’s waiting for the song. I could see him. As soon 
as the song happened, he’s like, “All right, cool. Thanks.” 
And he just peaced out. It was pretty funny. But he’s 
somebody that I really admire, because he wears his 
feelings on his sleeve. 

What’s the craziest moment you’ve had with someone 
fanning out to a song?
Tom Cruise singing to “Can’t Feel My Face” on late-
night TV. That was like, “What the fuck is happening 
to my life?” When he did that, that moment was crazy, 
just because he’s not a real person. He’s a figment of 
my childhood.

What’s missing?
In my life? Nothing at all.

Nothing at all?
Nothing that I could think of. Not at 31 years old, no.

Were you able to celebrate your 30th, or did the pandemic 
ruin that?
My birthday was right before. The party wasn’t big. It 
was a little venue. Super grungy. Really good. It’s a place 
on the Eastside, lit-up floors. I was DJ’ing with friends. 
There were like a hundred people. We had fun, and we 
were sloppy. I think I hugged every single person in that 
building. It was a great moment. And I met Jim Carrey.

He came to the party?
No. We’d been texting prior to that. And then, on my 30th 
birthday, he surprised me. He just pulled up to my crib 
and took me to breakfast.

How did he get your address?
He lived literally like two buildings down from me. 
He had a telescope, and I had a telescope. He was like, 
“Where do you live? What floor do you live on?” I was like, 
Blah, blah, blah. And we looked out the windows on our 
telescopes and we could see each other.

Telescope bros!
That was like the beginning of my 30s. It was just like, 
What is going on?

You grew up in a multicultural neighbourhood, which had 
a vibrant Indian community. You've signed a very talented 
Punjabi-Canadian rapper, Nav, to your XO label. What are 
some aspects of India, Indian culture that you enjoy?
Well, it's very similar to African culture. The celebrations 
are big. The weddings are big. The families are big, and 
the families are close. The first thing I realized when 
I hung out with Nav a lot, is a lot of his culture is very 
similar to my culture. And we related to that a lot, so I 
relate to Indian culture.

Last few questions: Are you better at making music when 
you’re happy or when you’re sad?
I believe that when anybody is sad, they make better 
music. They make more emotional music, more honest 
music. Cathartic, therapeutic music. And I’ve definitely 
been a victim of wanting to be sad for that, because I’m 
very aware. I definitely put myself in situations where it’s 
psychologically self-harming. Because making great music 
is a drug. It’s an addiction and you want to always have 
that. Fortunately, I’ve been through that and I’ve learned 
how to channel it. And I’ve experienced enough darkness 
in my life for a lifetime. I feel lucky that I have music, 
and that’s probably why I haven’t dabbled into too much 
therapy, because I feel like music has been my therapy. 

How do you feel about being compared to Michael Jackson?
It’s a roller coaster, because Michael is somebody that I 
admire. He’s not like a real person, you know? When I 
started making music, that’s all I wanted to aspire to, 
just like every other musician. So then when I started 
getting those types of comparisons, I invited them, 
because it’s like who wouldn’t want that? But I guess the 
older I got, and the more I started understanding who 
I was, it was very important for me to realize: How do 
I become that for someone else? Because I know James 
Brown was that for Michael. And I’m not trying to say I’m 
Michael’s successor or whatnot. But I’m excited to be the 
first Weeknd. 

Mark Anthony Green is GQ’s special projects editor
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COAT BY HERMÈS. 
TURTLENECK BY 
SALVATORE FERRAGAMO. 
PANTS BY BALMAIN 
AT MATCHESFASHION. 
SUNGLASSES BY 
JACQUES MARIE MAGE. 
NECKLACE BY SARAH-
JANE WILDE. RING BY 
THE GREAT FROG
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COAT, FIRST BY MADELINE. 
JACKET, BY BRIONI. BOW 
TIE BY BRIONI. SHIRT BY 
TURNBULL & ASSER. 
VINTAGE JEANS, LEVI'S 
FROM STOCK VINTAGE. 
SUNGLASSES, BY JACQUES 
MARIE MAGE

STYLED BY GEORGE CORTINA
HAIR BY DARONN CARR 
FOR BLENDLA
SKIN BY CHRISTINE NELLI 
FOR MAGIC SHAVE
TAILORING BY 
SUSIE KOURINIAN
PRODUCED BY GE PROJECTS

“I DEFINITELY PUT MYSELF IN SITUATIONS WHERE 
IT’S PSYCHOLOGICALLY SELF-HARMING. BECAUSE MAKING 

GREAT MUSIC IS A DRUG. IT’S AN ADDICTION AND YOU WANT 
TO ALWAYS HAVE THAT.”
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Audi’s fashionably late entry 
into India’s burgeoning EV 
market � nds the e-Tron in 
a very different atmosphere 
than any other luxury EV that 
preceded it. Petrol prices are 

at a record high, registration fees and road tax for 
EVs are being waived off in multiple states, and 
the foundation for the infrastructural overhaul 
required to electrify our road network, is of� cially 
being laid. EVs are no longer an esoteric lifestyle 
choice, they’re the inevitable future, and those of 
us who steadfastly resist it, will be buried under 
an avalanche of green tax. 

But it takes more than effective policy and 
a thriving ecosystem to usher EVs into the 

The Audi e-tron 55 quattro is an enticing 
glimpse into the future, in the present 

mainstream. Before that must come a tantalising 
vision of the future; of quiet luxury, instant torque 
with limitless convenience. With the new e-tron 55 
quattro, Audi has realised that vision (the e-tron 
pictured is the international model, differing in 
detail from the India-speci� c one). Much like other 
prestige carmakers, the e-Tron is very much an 
Audi � rst, and an EV second. It’s deliciously well-
� nished, very similar in appearance to the Q7, 
and has an air of familiarity that is buttressed by 
decades of car making experience. Of course, for 
Audi to get the recipe right, there has to be a good 
deal of the unfamiliar thrown in. 

But � rst, let’s focus on the familiar. A modi� ed 
MLB Evo platform, robust proportions and 
cushy interiors – the e-Tron is out� tted almost 

SILENT
F U T U R E  F O R WA R D

 FYI
The Audi e-tron will 
be available in three 
trims -– the e-tron 50 
(featuring a smaller 71 
kWh battery), the 55 and 
the e-tron Sportback 55. 
All cars feature charging 
ports on both sides.     

Along with offering 
a complimentary AC wall 
box charger, Audi is also 
offering buyback options 
within three years of the 
date of purchase.

3

NEED TO 
KNOW
AUDI E-TRON 55 
quattro

POWERTRAIN
TWIN ELECTRIC 
MOTORS; 95 KWH 
BATTERY 

POWER 
 300KW; 664NM

PRICE 
RS 1.16 CRORE

SEPTEMBER 2021  — 115

powerful 95kwh battery. But, should you choose 
to be gentle, the e-Tron will exit your driveway 
with the timidity of a church mouse. Smash the 
throttle and this large, bulky SUV, particularly 
in “Dynamic” mode, throws you back in the seat 
much like an RS-powered car would. Thanks 
to 402 bhp (in Dynamic mode) and 664 Nm of 
torque, the 2.6 tonne SUV simply cannon-balls 
you towards the horizon. Audi has injected some 
artificial swooshing-sound into the e-tron so its 
blisteringly quick linear acceleration – the kind 
that’s accompanied by crackling exhausts and 
medieval yawps in conventional sports cars – 
doesn’t creep up on you. Sound is also emitted on 
the outside too, for similar reasons. 

In the EV power spectrum, 95 kWh is pretty 
big. Most entry and mid-level EVs pack less than 
half that heat. It gives the e-tron staggering 
acceleration figures, a real world range of over 380 
km and also, plenty of heft. For the most part you 
don’t feel it, but the distribution of that weight, 
and the low centre of gravity it results in, makes 
the e-tron feel very different from the likes of 
the Q7. The flat torque curve builds momentum 
like no fossil-fuel powered SUV – it’s upon hard 
braking that its weight at the bottom, makes 
itself apparent. On a slope, this means faster 
regeneration of the battery’s charge; on a straight, 
it means acclimatising to the bottom-heavy 
nature of the e-tron (or any high-performance 
EV). Its bottom-heavy nature, coupled with 
e-quattro technology that gives the e-tron active 
torque vectoring makes it nearly impossible to 
lose traction. It adheres to the road with the sort 
of resolve that’s typical of quattro, but it does it 
without any compromise in comfort thanks to its 
supple suspension setup. 

The e-Tron seats five, has a massive boot and 
comes with all the bells and whistles of modern 
Teutonic luxury, complete with matrix LED 
headlamps, a virtual cockpit, ambient lighting and 
an optional 16-speaker Bang & Olufsen sound 
system. You’re not going to go for it because you’re 
strapped for petrol cash. Instead you will be taken 
in by the fact that it’s an empirically superior 
instrument of urban mobility. 

exactly like a conventional, top-shelf Audi. The 
cabin isn’t awash with neon haze, or any other 
sci-fi gimmicks – it’s layered, padded and plush. 
The centre console is split between two haptic 
touchscreens, and every corner and crevice is 
dripping with the sort of quality that’s par for 
the course among modern-day Audis. What I 
find particularly clever is the transmission lever 
– arguably the most ergonomic design in the 
business – which engages drive, reverse, etc with 
a flick of your left index finger, while your palm 
rests on a stationary handle. Instead of the cold 
metal sterility of spaceship-like EVs, Audi has 
retained a cabin that feels warm and fortified. 

Then comes the unfamiliar. There is an electric 
motor on each axle, powered by a very large and TE
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VEST, PANTS 
BY ETRO.  
JEWELRY 

(THROUGHOUT), 
HER OWN
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Rodrigo hasn’t made much progress with decorating 
her new apartment, but she did manage to hang up one 
prized piece of artwork in her bedroom. Inside a white 
frame ceremoniously sits a single printed-out tweet. 
Speci� cally, a tweet about her by Cardi B that reads: “You 
doing sooo good for your age. Don’t let no toxic shit get to 
you and don’t let nobody restrict you from your voice.” 

“I honestly bawled. I literally saw it and cried,” 
Rodrigo says. “I was like, ‘Thanks, Cardi. I’m not going to 
listen to bullshit.’ ” 

On a hotel rooftop in late June, with Beverly Hills 
sprawled out below us, Rodrigo points to her building 
in the distance. “I love living alone,” she says. “I also 
just don’t know how to take care of myself, though. I 
don’t know what to buy from the grocery store or how 
to clean up after myself, I realized. It’s been a learning 
experience.” She’s been navigating many of the typical 
markers of nascent adulthood during the past few 
months: moving out on her own, turning 18, graduating 
from high school. And some of the less typical ones too, 
like becoming the biggest new pop star in the world. 

Her � rst single, “Drivers License,” a mournful and 
melodic ballad about young heartbreak, dropped in 
January and took root on TikTok before fully taking 
over the zeitgeist. She chased it in May with her debut 
album, Sour, a genre-skirting collection of lyrical breakup 
anthems, each song more pointed than the last. The 
speci� c and teenage was suddenly universal: Sour 
smashed streaming records and reigned at the top of the 
charts while being enthusiastically lauded by critics. It 
also possessed major cross-generational appeal, drawing 
plenty of listeners who were statistically more likely to be 
experiencing daily back pain than adolescent longing. (It 
also inspired more than a few memes about how ancient 
millennials seem when trying to relate to Gen Z.) A few 
other stars aligned—that spark of social media virality, 
a captive audience stuck inside and primed to be swept 
away in a wave of capital-F feelings—and Rodrigo went 
from teen actress to household name in no time at all. 

Raised in Temecula, California, by a Filipino American 
father and a white mother from Wisconsin, Rodrigo is an 
only child, though there was a pet snake named Stripes 
in the picture. (“They kept it in my bedroom when I was 
three years old. I’m like, ‘You kept a fucking snake in my 
bedroom?’ ”) Lorde and Taylor Swift soundtracked her 
youth, along with the Cure, the Smashing Pumpkins, and 
her mom’s favorite riot grrrl bands. That ’90s in� uence 
bleeds into her look today: a thrifted purple � oral overall 
dress and T-shirt paired with Doc Martens creepers. 
Her artistic impulse for songwriting was seemingly ever 
present. “Olivia loved making up ‘gibberish’ songs almost 
from the time she could speak,” her mom told me in an 

email. “Once she learned how to play instruments, that’s 
when her passion for music really escalated.” 

Before “Drivers License” made her a phenomenon, kids 
too young to drive or date were already familiar with Rodrigo 
from her work on the Disney shows Bizaardvark and High 
School Musical: The Musical: The Series. She wrote and 
performed original songs on the latter, eventually signing 
with Geffen Records and connecting with producer Daniel 
Nigro, formerly of the early-aughts emo band As Tall as 
Lions. (That musical background could be part of the reason 
why  Sour burrowed into the brains of 30- and 40-somethings 
in the same way that certain frequencies are audible only to 
dogs.) “She’s one of the hardest working people I’ve ever been 
with in the studio,” Nigro said of Rodrigo in an email. “Most 
singers that come nowadays want to lay down three or four 
takes and then have the attitude of ‘oh, you can � x it later 
right?’ ” But Rodrigo is a completist, someone who will try 
every possible iteration dozens of times. “We’re both so hyper-
critical,” Nigro says, “about vocal performances and go over 
every detail and in� ection.” 

Rodrigo may have taken a ride on the Disney-to-pop-
star express, but she’s breaking out in the midst of the 
#FreeBritney era and the attendant cultural reckoning 
around how young female artists are treated. Perhaps 
as a result, she’s both assured and self-protective. When 
speculation around the inspiration behind “Drivers 
License” began, she opted to stay off TikTok for six months. 
She de� ects certain topics with the ease of Neo dodging 
bullets in The Matrix  —if he had been doing that since he 
was 12. This includes the accusations of plagiarism leveled 
at her by Courtney Love (“To be honest, I’m just � attered 
that Courtney Love knows that I exist,” she says with a 
smile) as well as a question about her HSMTMTS costar 
Joshua Bassett, whom the album was rumored to be about. 
I ask her if the two had any conversations about Bassett’s 
coming out in an interview with this publication back in 
June. “I know nothing about it, and it’s not my business to 
speak on it,” she says. 

Otherwise, Rodrigo is brimming with earnest, fast-talking 
energy. Between bites of avocado toast with poached eggs, 
she asks me more questions than any other subject I’ve 
encountered and is eager to discuss image-making as a pop 
star and why she stays off social media. Because her meteoric 
rise came in the midst of the pandemic, this also happened to 
be one of her � rst in-person magazine interviews. 

GQ: Was it surreal becoming globally famous while everyone was 
locked down?
OLIVIA RODRIGO: Oh, my God. Totally. I think it was actually 
awesome, because there was this lack of pressure. If there was a 
concert and I could see that “Drivers License” was being sung by 
thousands of people, I feel like I would’ve gotten in my head more 
than I did.

What was your first brush with celebrity once things started
to reopen? 
Someone came up to me the other day and was like, “Sorry if this 
is weird, but I had sex to the entirety of your album.” And I was like, 
“What the fuck? That’s crazy.” That was the weirdest experience I’ve 
ever had. I was flattered, of course.

DRESS BY 
KHAITE. 
SHOES BY 
CHRISTIAN 
LOUBOUTIN. 
SOCKS BY 
COMME SI

Definitely an interesting choice! 
I appreciate that she was bold enough to come up to me and 
tell me that too. I was like, “You want to have sex to the breakup 
songs?” It’s just really cool to go out and have people be like, “I 
really like your music—that got me through a hard time in my 
life.” People would come up to me and be like, “Oh, I love the 
character they put on the show,” and that’s so awesome. But it’s 
a totally different experience when someone’s like, “Oh, it’s a 
vulnerable piece of your heart.”

Who was someone you were very starstruck to hear was a fan 
of yours?
Ed Sheeran the other day was like, “I love Olivia Rodrigo.” And 
like, “I love that she writes her own songs, like rocks out.” And I 
was like, “Oh, my God—that’s so cool.” I think he’s one of the best 
songwriters ever. It’s weird to think about people like that looking 
at my Spotify and turning on my songs. That’s so crazy. But yeah, 
I’m excited to meet my peers too. I haven’t met many people, so 
that will be fun.

Your producer, Daniel Nigro, has said that you specifically told 
him not to watch High School Musical. Why was it important for 
you to keep those two worlds separate?
I’ve always just wanted to be taken seriously as a singer-
songwriter—not that being an actor takes away from that at all. 
I wanted him to know me for me and not the side character that 
I was playing. I also just get really self-conscious about stuff 
like that, on a human level. I hate it when my friends listen to my 
songs or watch anything related. I’m just like, “I don’t want you 
to. Just talk to me.” I get insecure about it. 

Do you still want to act going forward?
Not sure. I really don’t know where my career’s going to go in the 
next five years or in the next 10. I’m really grateful that I get to be 
doing both now. I just think it’s about finding projects and writing 
songs I feel really passionate about. 

If you had to envision your life 10 years from now, where would 
you be? 
I’ll be 28. I think it’s really strange how there’s a finite amount 
of time women can be pop stars, you know what I mean? I feel 
like men can be making music and having it be successful and 
popular until you’re super old, but I feel like women, the second 
you turn 30, it’s hard to keep people’s attention. But hopefully 
I’ll still be putting out music that I like, and it’ll still resonate with 
other people. I’ve always wanted to be a songwriter that writes 
songs for other people too.

What was the first song or album you heard that inspired you 
to do this? 
The one that first comes to mind is Lorde’s Pure Heroine. When it 
came out, I was like 11 or 12 or something like that. I had the vinyl 
record of it. I got it from Urban Outfitters. I remember listening to 
the lyrics and thinking, Oh, my God—I can actually see myself in 
these lyrics. 

You came up through Disney, which has been the path for 
so many of our biggest pop stars, but we’ve also seen the 
conversation around those stars and the treatment of 
them shift. Right now, for instance, we’re in the middle of 

the Britney Spears conservatorship conversation. Were the 
challenges she faced something you were aware of and tried to 
consciously avoid?
Yeah. The Britney stuff was just horrific, and I’ve been following it 
very closely. I think it’s just so awful. I think, as an industry, people 
are getting better at not taking advantage of and manipulating 
and bullying young women. But it’s still so apparent, and I witness 
that too. Not near at the level that Britney has, obviously. I think 
that’s an important paradigm that I hope that we’ll be able to break 
in the coming generations. I’ve definitely seen corporate dollars 
be prioritized over people’s mental health. That’s always been 
something that I’ve been really conscious of in my own career, and 
I’m really lucky I’m surrounded by people who are conscious of that 
and conscious of my mental health being the most important thing. 
You can’t make art and have a good career if you’re not there.

I saw you also have a photo wearing the “Dump Him” shirt that 
Britney wore. 
Oh, my gosh. Yes. Me and my best friend, Iris [Apatow], we’re 
obsessed with early-2000s culture. We love Paris Hilton and The 
Simple Life. We love cool Britney shirts and stuff like that.

That was when I was a teenager, so I’m very curious about the 
stuff you find appealing from that era. 
I love The Simple Life. I just love looking at throwback pictures of 
people from then and Kate Moss. And I love Winona Ryder—she’s 
my favorite ever. I’ve watched all her movies and look at all of her 
style references and stuff like that.

Do you have a vision board with all these things? Are you just 
saving photos on your phone?
Yeah, Pinterest. I Pinterest it up. 
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How does the actual image-making process work? You 
Pinterest your stuff and just go to your label and say, “Okay, 
this is what I want”?
Yeah. Which is so fucking cool. I’ve been working on sets for so 
long, where you go and you’re told what to say and told what 
to wear. The fact that when you’re making a music video or 
something, people just come up to you and they’re like, “What 
do you want to make to the song that you wrote?” I’m like, “You 
guys are going to give me resources and time to make whatever I 
want?” That’s the coolest thing ever.

I read something you said about how, when you were 14, you 
were in rooms with all these adults asking you what your 
brand is. How did that shape how you thought of yourself and 
your identity?
It was not fun. I just remember being 14 years old and being like, 
“I literally have no idea who I am. I don’t know what my personal 
style is. I don’t know what I like. I don’t know who my true friends 
are. How am I expected to cultivate an image?” That was always 
hard for me. Even now, I have no idea. I try, but my image today is 
not going to be the image that I’ll probably like tomorrow. 

And I think that’s also the fun part of being an artist, that 
you get to create images that evolve over time. But as a young 
girl, that was really daunting to me. I felt like if it wasn’t able 
to be seen by other people and it wasn’t consumable over the 
internet or over other mediums, then it wasn’t worthwhile. 
That’s increasingly more prevalent in people: the constant desire 
to always need to share so much of yourself. You’re not a cool 
person if people on the internet don’t think you’re a cool person. 
That was a mindset that I had to get out of, but I’m definitely out 
of that now.

That is rough. How did you get out of it? 
I was so sheltered for a really long time, and I think it takes 
real-life experiences to realize, Okay, this is the real world. 
Taking a picture of this isn’t real the way that existing in the present 
moment is.

A good lesson to learn at 18. The themes in your songs are 
pretty universal, but there are many lyrics that I think speak 
specifically to what Gen Z is facing right now. What do you think 
is the most misunderstood thing about your generation? 
Oh, my God. I’m not quite sure. Isn’t it that we’re always sad or 
something? I feel like that’s always represented in the media. But  
I’m so proud of my generation and the way that people have come  
together and not put up with bullshit that has been put up with for  
so many years. 

Were you surprised to get so many fans in their 30s and 40s?
So surprised. And so many people that weren’t straight girls too. 
I just think that speaks to the universal nature of heartbreak, 
which was so cool. Literally the week after “Drivers License” 
came out, I was still on set for High School Musical and P.A.s that 
I never really talked to, older men, they’d come up to me and 
be like, “We just went through a breakup, and this song is just 
changing my life—this song is exactly how I feel.” I was like, “Oh, 
my God—that’s so cool. You never confided in me before, but this 
is so cool that it has affected you.” 

So much fandom plays out online now and obviously that’s 
been huge for you. But then the flip side of that is there are 

these massive groups of people overanalyzing every move you 
make. How do you work through things like that? 
I try not to look at stuff like that, to be completely honest. I like to think 
that if there’s actually something that I should know about, my team 
would tell me. It was really hard for me to watch people on TikTok 
and stuff that dissects my 17-year-old love life. That was really weird. 
But again, I think I understood the curiosity. It doesn’t affect me; it 
doesn’t matter. It doesn’t affect my songwriting and my life. 

Do you remember the first time you stood up for yourself when 
making a creative decision?
I’m very much a people pleaser. I’m getting out of it as I grow up. But 
when I was younger, I was like, “Oh, if that’s what you think, great.” 
But that’s the worst. That’s the kiss of death in music. I remember for 
“Deja Vu,” actually, there’s this post-chorus that was initially going to 
be this vocal chop, which I thought was so pop-y and not my thing. And 
I really wanted it to be that synth sound. Every time I listen to it, I’m 
like, “I’m glad that I stuck to my guns on that one.” 

Where do you think the people pleasing came from?
Being a girl. I think women are praised for always being nice and kind 
and helpful. And that’s something that I’ve had to sort of outgrow as I 
grew up as a young woman in the world—that notion of being sweet 
is the end-all. That sort of mindset got me into a lot of situations 
where I just didn’t stick up for myself. I didn’t advocate for myself or 
treat myself well. There’s a lot more adjectives to me than sweet.

I feel like when you work on a set or you make music or whatever, 
every little action that you do is magnified. So I think that’s another 
reason why I was always a people pleaser. I was scared if I was like, 
“No, I actually don’t like the way that you’re treating me,” people 
would be like, “Oh, she’s a diva.” People are so quick to call successful 
women divas or like, “Oh, they were a bitch to me.” And so anytime 
anyone says something like “Oh, I met someone’s daughter and 
she was awful.” I’m like, “Is she just like a cool woman that’s really 
successful?” I always take stuff with a grain of salt.

You have such a bubbly, outgoing persona, and yet your songs are 
so sad. How do you reconcile the two? Is the songwriting your way 
to exorcise those emotions?
I’m the happiest person ever, which people might not guess from 
my songs. I love drama in songs, and I just love really depressing 
songs. I just love songs that move you. It’s also, I think, a medium for 
you to express feelings that aren’t fun or socially acceptable to talk 
about. Like, “good 4 u” is so angry and petty. I would never go up to 
somebody and say stuff like that, but you can in the song, and it’s really 
therapeutic that way.

W E  R I D E  T H E  elevator down from the rooftop and linger 
outside the hotel while the valet goes to retrieve her [redacted 
luxury vehicle]. As we wait, Rodrigo is curious about my life in 
New York City and peppers me with questions: What kind of 
car do I drive? (Not a [redacted luxury vehicle].) Have I ever 
had cacio e pepe? (It’s one of the only things she knows how to 
cook.) Do I like going to the beaches there? (Hell yeah.) Do I live 
in a loft? (I laugh to myself about that last one, then soberly 
remember that when I was 18, I too envisioned myself living in 
a loft, but on a magazine writer’s salary.) 

Rodrigo is now suspended between getting preposterously 
famous during lockdown and being able to actually tour. 
Discounting the whole “global pop star who gets invited to the 
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White House” bit, her summer is playing out much like many 
high school graduates’, in that hazy, liminal stretch of months 
before they embark into the real world. She’s planning to take 
her first vacation with friends in a while. She can finally read 
for pleasure rather than for schoolwork, so she started The 
Alchemist, Paulo Coelho’s mystical allegorical novel about 
a young shepherd boy who follows his dreams, because her 
friends are “obsessed” with it. Dating, Rodrigo says, is less of 
a priority. “I had Raya for a second, and it was so vomit. Like, 
I could not,” she tells me. (Later that week, photos of her with 
the producer Adam Faze would surface.) 

“I’m so happy for the first time in so long, I just don’t want to 
fuck with it, you know what I mean?” she says. “I just love my 
girlfriends and love my job and am exactly where I’ve always 
wanted to be. Everything else is just icing on the cake.” 

I write this well aware that I can feel the wrinkles on 
my face forming and a handful of Werther’s Originals 
spontaneously appearing in my pocket, but Rodrigo has what 
would traditionally be called a good head on her shoulders. 
Take, for instance, her reply when I ask her about how she 
balances her various public identities. 

“Something that I learned very early on is the importance 
of separating person versus persona. When people who don’t 
know me are criticizing me, they’re criticizing my persona, not 
my person,” she tells me. “But that’s really difficult, though, 
too, because my persona is being as genuine and honest as I 
possibly can, so it’s this weird dichotomy.”

She’s landed on a good solution for now. “It helps to not 
look at that shit,” Rodrigo says. “That shit” would be social 
media—a friend of hers set up a child lock on her phone a 
while back and then forgot the password. As a result, Rodrigo 
can log in to the apps for a maximum of only 30 minutes a 
day. “Which is honestly the biggest blessing,” she says. “You’re 
literally not meant to know what everyone is saying about you 
at all times.” 

Gabriella Paiella is a GQ Staff Writer.
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IRK SYNDRAM STARED out 
the car window from the 
passenger seat as the 
blackened streets  
of Dresden, Germany, 
zipped by. As a museum 
director, Syndram 
doesn’t get many phone 
calls in the middle of 
the night; he isn’t often 
roused from his bed and 
driven into work in the 
predawn darkness. That 
sort of thing can only 

mean the worst has happened.
As his car slowed to a stop outside the 

Residenzschloss – the city’s iconic Baroque palace – 
Syndram could see that the cops had the whole area 
sealed off. It was now a little before six o’clock on the 
morning of November 25, 2019, and from the street that 
ran past the palace, a keen observer might have noticed 
the damage in a nook on the ground floor. A section of an 
iron gate had been pried apart. Behind it, where there 
had once been a window, there was now a gaping hole.

Police wouldn’t allow him through to survey the dam-
age, but Syndram didn’t need to go inside to understand 
what had happened. He knew – better than anybody – 
what the thieves had been after. The window led to the 
so-called Green Vault, a glittering repository of 3,000 of 
the most precious royal treasures in Europe: gemstone-
studded sculptures, ornate ivory cabinets, miniature 
dioramas, massive diamonds, and hundreds of other rare 
objects of enormous cultural significance – much of the 
trove commissioned or acquired by the early-18th-cen-
tury monarch Augustus II, nick-
named Augustus the Strong, who 
socked it all away in his sprawling 
Residenzschloss, or Royal Palace, 
on the Elbe River. 

Syndram, who’d been the 
Green Vault’s director since 1993, 
was horrified and mystified: The 
museum, Syndram would later 
tell a reporter, had in recent years 
conducted tests of its security sys-
tem and determined that all was 
working perfectly. What could have 
possibly gone wrong?  

When news of the heist hit the 
press, the robbery was described as 
one of the most costly art heists in 
history. Reports valued the looted 
treasure at as much as $1.2 billion. 
That figure was debatable, but the 
scale of the loss was staggering, 
and Syndram knew a detail that 
made the problem much, much 
worse: None of the art was insured. 

The premiums on a collection that valuable would be too 
taxing for the museum to handle. 

Eventually authorities let Syndram inside to inspect 
the crime scene. He walked through vaulted and mirrored 
antechambers into the Hall of Precious Objects, where 
he could see the thieves’ point of entry. Much of the room 
was intact, the idiosyncratic treasures – gilded ostrich 
eggs, nautiluses and sea snails set in silver, crystal bowls 
– appeared untouched. Aside from the missing window, 
the only sign of the intruders was on the floor, where 
Syndram noticed an exquisite jewellery box that had 
been knocked off a display table. It remained undamaged.

Syndram passed through another room and into the 
burglars’ ultimate destination: the Chamber of Jewels. 
In a far corner, a display case had been hacked to pieces, 
the safety glass reduced to thousands of tiny shards. 
Syndram could see that the thieves had made off with a 
slew of very particular treasures: a diamond-laden breast 
star of the Polish Order of the White Eagle; a sword 
hilt containing nine large and 770 smaller diamonds; 
an epaulet adorned with the Dresden White Diamond, 
a 49-carat cushion-cut stone of unusual radiance and 
purity believed to have been unearthed from the fabled 
Golconda mines of India. Gone as well were many 
diamond-studded buttons and shoe buckles worn by 
Augustus the Strong at wild-boar hunts and weddings. 

Syndram stared at the shattered showcase. He felt as 
if someone had injured a person he loved. He had been 
the individual responsible for returning the collection 
to the Green Vault, after decades of displacement and 
near destruction during World War II and its convulsive 
aftermath. “The theft was brutal, shameless,” the director 
would later say. It was also astonishingly fast. Apparently 
aware that they had a narrow window of time between 

triggering the alarm and the arrival 
of the police, the thieves had used 
less than five minutes to get in and 
out of the museum. They seemed to 
know exactly what they had come 
for. Or did they? Syndram couldn’t 
decide for sure.  

AT DRESDEN POLICE headquarters, the 
significance of the robbery was 
instantly recognized. The direc-
tors of the force assembled an 
elite 20-person team of detectives 
to begin hunting for clues. They 
named the team after the stolen 
shoulder ornament adorned with 
the Dresden White Diamond, 
calling it the Special Commando 
Epaulette Squad.

The unit sifted through the physi-
cal evidence, reviewed closed-circuit-
camera footage, and interviewed two 
unarmed security guards who had 
heard the commotion and locked 

On a mild Tuesday 
morning a year 

after the heist, 1,638 
officers fanned 

out across Berlin 
and searched 
apartments, 
garages, and 

vehicles . It was 
one of the largest 
police operations 

in postwar 
German history
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themselves in the basement safe room 
during the robbery. Almost immediately, 
investigators noticed that this incident 
fit into a larger pattern of brazen crimes. 

For roughly a decade, Germany had 
been beset by a rash of spectacular rob-
beries, all noteworthy for their audacity 
and big payoffs. The spree had begun 
in March 2010, when four masked 
men brandishing machetes and guns burst into a week-
end high-stakes poker tournament in the Berlin Grand 
Hyatt, stole 242,000 euros in cash, and escaped in a black 
Mercedes. Before dawn on a Sunday in October 2014, 
thieves broke into a bank in the Berlin neighbourhood 
of Mariendorf, emptied 100 safe-deposit boxes of nearly 
10 million euros, and then blew up part of the building, 
possibly to cover their tracks. Months later masked rob-
bers strode into KaDeWe, a Berlin department store, at 
peak shopping time, incapacitated a guard by spraying 
tear gas in his face, ransacked cases filled with expensive 
watches and jewellery, and made off with 800,000 euros’ 
worth of merchandise. 

There had been armoured-car robberies in plain day-
light, as well as another major museum heist. The range 
of targets was expansive; it seemed that anyplace where 
valuables were stored was liable to be hit. Thieves busted 
into a Berlin school and swiped a piece of art called “The 
Golden Nest,” a replica of a bird’s nest woven from 74 
strands of fine gold, worth around 30,000 euros. 

Each of those heists, police alleged, had been the work 
of individuals with apparent connections to crime families, 
particularly a rising network of clans of Lebanese origin 
that have turned Berlin into one of the gangland capitals 
of Europe. Many of these families had fled Lebanon in the 
1980s, during the country’s civil war, turning up in what 
was then Communist East Germany before crossing into 
the West on tourist visas and applying for political asy-
lum. They settled in Neukölln, a hardscrabble West Berlin 
neighbourhood beneath the flight path of jets landing at 
Tempelhof Airport. “They were allowed to stay, but they 
were not integrated into society,” says Benjamin Jendro, a 
spokesperson for the Berlin Police Union who has studied 
the families for years. “They had no access to the labour 
market, no official residency status. And some of them 
turned to crime.”

Initially, experts say, the newcomers focused on mus-
cling in on Germany’s drug trafficking, prostitution, 
and protection rackets, at the time dominated by the 
Russian Mafia. More recently a second generation, born in 
Germany, has nudged the clans toward more sensational 
criminal exploits, like robbery and murder. 

The clans have been difficult for law enforcement to 
penetrate; they are insular and shun contact with outsid-
ers. But the swaggering violence of those in their ranks 
routinely makes headlines. In one of the most spectacu-
lar recent killings, Nidal Rabih, a 36-year-old reported 
enforcer from one of the clans, was shot eight times in a 
Berlin park on a late-summer day in 2018 while standing 

Issa Remmo, above,  
the man who police say 
sits atop the notorious 
Remmo family, some 
of whose members 
have been linked to 
spectacular heists, 
including the looting of 
Dresden’s famed Green  
Vault, below

(continued on page 140)

beside an ice cream truck with his wife and three young 
children. His funeral drew 2,000 mourners, many with 
suspected clan affiliation, from across Germany, as well 
as 150 police officers, shutting down streets and snarl-
ing traffic. Martin Hikel, the district mayor of Neukölln, 
described the scene as “reminiscent of dark Mafia films” 
to the German publication Die Welt. The popular TV 
series 4 Blocks portrays the clans as a sort of Arab-
German Sopranos – driving Mercedes and Audis instead 
of Cadillacs and Hummers, plotting hits and other 
crimes over water pipes in outdoor shisha bars on gritty 
Neukölln streets that could have come straight out of 
Damascus or Baghdad.

Perhaps the most brazen and visible of the Lebanese 
clans are the Remmos. The patriarch, Issa Remmo, 
who reportedly grew up in a Palestinian refugee camp 
in Beirut, arrived in West Berlin in the 1980s. Today, 
authorities say, he sits atop an extensive network made 
up of some dozen children and 15 siblings along with 
untold numbers of relatives and associates – some of 
whom have been connected to high-profile crimes. The 
clan has earned a reputation for crude violence and a 
brute criminal style. For example, instead of torching 
their way into stolen safes with welding equipment, in 
at least one instance that experts discussed, a safe was 
hauled up to the roof of a tall building and thrown to the 
ground in order to bust it open.
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2017, the English skater and designer Lev Tanju travelled 
from London to New York   to   take a meeting at the Madison 
Avenue headquarters of the Ralph Lauren Corporation. 
Palace, the skate brand Tanju had founded with friends 
in 2009, was on the brink of a momentous collaboration: 
working with the legendary American fashion company on 
a co-branded collection that was set to include silk pajamas, 
velvet slippers, and the beloved “heel� ip” Polo Bear sweater. 
Ralph Lauren had always been one of Tanju’s favourite 
brands (and a favourite of just about any skater who came 
up in the ’90s). Nevertheless, Tanju arrived for the meeting 
attired as he would be on most other days – whether he 
was going to the pub or the skate park – wearing a pair 
of heather grey track pants that Palace had produced for 
a collaboration with Adidas, along with Gucci loafers in 
� uorescent green croc skin. The pants were particularly 
  noticeable: They had a giant hole in one of the knees. What 
Tanju hadn’t considered was that he might be meeting with 
Ralph himself.

After a preliminary conversation with executives in a 
very corporate boardroom, Tanju and Palace cofounder 
Gareth Skewis were led through a pair of doors directly into 
Ralph’s of� ce. “Oh, okay,” Tanju recalls. “Didn’t know about 
it.” Mr. Lauren, for what it’s worth, isn’t the type to be too 
concerned about dress codes, Tanju says. “Ralph don’t care 
about that shit,” he says. “He’s so varied in what he wears, do 
you know what I mean? He looks like a fucking mountaineer 
or a cowboy half the time. He runs his own kind of shit.”

The meeting was as casual as Tanju was dressed. Lauren 
talked about his appreciation for European sportswear 
and his high-end   Western offshoot RRL, which Tanju and 
Skewis had always loved. Tanju shared a story about seeing 
Lauren at the Ralph store on Madison Avenue years before 
– at the time he’d thought he was viewing a hologram. Now 
he was meeting the real thing up close. “I left that meeting,” 
he continues, “and I was like, ‘Whoa, this is fucking crazy. 
What did I just do?’ We went and got fucking annihilated 
afterwards, straightaway. Just went and drank so much 
booze. It was amazing. Just happy, like, ‘Whoa, do you believe 
we did that?’ ” 

Tanju’s dreams have a way of becoming reality, and the 
collection that would eventually grow out of that meeting 
included not just sweaters and slippers and pajamas but 
other classic Polo pieces like rugby shirts and corduroy 
trousers, all designed by Palace. There were even Polo skate 
decks. And for the promo campaign behind the   collection, 
there was no reining in Tanju’s wild creative impulses. He 
decided that he wanted to have a horse, ridden by Palace 
team skater Lucien Clarke, jump over a Volkswagen Golf 
GTI – a striking collision of iconic European engineering 
and Ralph Lauren’s classic vision of the American West. The 
next thing he knew, he and Skewis were in Spain, making it 
happen, with acclaimed British fashion photographer David 

Sims (who shot the photos accompanying this story). “And 
the horse fucking jumps over the car,” Tanju says. “And then 
you’re just like, ‘Whoa, that was amazing, man.’ And David 
Sims takes a photo of it and it becomes a proper thing.”

Lev Tanju recounts this story one recent afternoon via 
Zoom from his home in London. The conversation is one 
of a series of rare interviews he and his team have agreed 
to, offering unprecedented insights into Palace’s history 
and design process. And there’s a twinkle in his eye as he 
recalls the Ralph Lauren collaboration. That pairing had 
followed other successful partnerships – with Umbro, on 
a reproduction of an old English football shirt, and with 
Reebok, on a couple of pairs of trainers – and together those 
projects spoke to the very essence of Palace’s identity: that 
they could be more than just a skate brand, and that a skate 
brand could be about more than just skating. Skaters in New 
York had taken cues from hip-hop and basketball culture 
and � ipped them to make   something of their own, and Tanju 
was bringing the worlds of English house music and football 
into skateboarding. In doing so, he created a skate brand that 
could act as a platform for his biggest dreams and a world 
of new opportunities for the skaters who mattered most to 
him. “There was nothing that Lev was interested in that he 
thought Palace couldn’t be,” says Fergus Purcell, his longtime 
graphic designer. “He had the instinct that other people could 
relate to. And he almost had a fuck-you attitude to the skate 
industry as it stood, because it actually closed lots of doors in a 
kind of bullshit way.”

Now,   at the age of 39, Tanju has emerged as a kind 
of creative genius, a design savant with a sensibility so 
speci� c, so fully realized, that it has found resonance 
around the world, among the most � ckle skaters, fashion 
� ends, and streetwear nerds alike. As a marketer, he has an 
uncanny knack for keeping his customers entertained with 
unforgettable stunts – fashion is entertainment, after all, 
and no brand delivers on that like Palace does. Frequently 
wearing the same Adidas track pants and loafers as   when 
he met with Ralph Lauren, Tanju sticks to a straightforward 
formula: He simply makes what he   likes, and he’s just looking 
to have a good laugh while he’s at it. As Purcell recalls, he’s 
been that way since they � rst met, nearly 20 years ago: “He 
stood out because even at his very young age, he didn’t have 
any barriers on what he was or what skate culture was.”

BACK IN 2009, English skating was a snooze – all of the good 
skate gear was coming from America. That didn’t sit right 
with Lev Tanju. He was just another 20-something skater   
then, an employee of Slam City Skates, the legendary London   
shop that shared an address with Rough Trade records, and 
a � xture at the Southbank skate   park, in the shadow of the 
Waterloo Bridge. Through those two institutions of English 
skating, Tanju met Gareth Skewis, a fellow   skater who would 
later help to launch the successful but short-lived English 
skatewear brand Silas and become the co-owner of Slam. He 
also fell in with a crew of skaters   living together in a South 
London � ophouse affectionately known as the Palace. As 
Tanju found his place in this milieu, he became convinced 
that the London scene had something to offer the world that 
was more exciting than the same tired old stuff that had been 
coming out of Southern California for years. And he believed 
he was the person to deliver it. “I was just a skateboarder,” 
he says. “I knew I wanted a skate company. I liked clothes. 
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founded Palace with 

fellow London-
based skater Gareth 

Skewis in 2009, 
acts as the brand’s 

creative director
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connotations to it.” (Tanju and Skewis also shared a great 
appreciation for the musician Will Oldham, who released 
  music under several variations of the word Palace, perhaps 
most famously as Bonnie “Prince” Billy.  Oldham has appeared 
on tees and in look books for Palace the brand.)

Through   Slam City, Tanju became friends with Fergus 
Purcell. A graduate of the esteemed London fashion school 
Central Saint Martins, Purcell later worked for Marc Jacobs, 
but he grew up loving comic books and skate graphics more 
than anything. “What was great about skateboarding is 
that it’s such a bastard thing,” Purcell tells me. “Especially 
in the ’90s. It was stealing from everywhere, aesthetically 
speaking. They’d rip off Tommy Hil� ger, 7-Eleven, fashion 
brands, anything. And that really appealed to me, that idea 
that there isn’t really any authenticity and there isn’t any real 
ownership of things.”

Tanju knew exactly what the brand was going to be all 
about when he asked Purcell to create the logo. “I was just into 
triangles,” Tanju says. “I don’t know, they’re just a powerful 
shape, really. I’m not a hippie or anything – I’m not into cosmic 
stuff. But it’s just a very strong shape.” At the time, he was 
shooting Palace videos on mobile phones – later he’d switch to 
VHS camcorders. (Meanwhile, the rest of the skate world was 
in a kind of HD-video arms race.) So when Purcell designed 
the three-dimensional-triangle logo, the Triferg, it was meant 
to be something slick that would pop when superimposed over 
Palace’s especially gritty videos. Even more important, when 
Palace skaters wore tees bearing that logo, it had to be legible. 
“I was thinking that, especially as Lev was shooting on his 
phone, it would need to be something really bold to translate 
through the super shit, grainy, lo-� -quality video,” Purcell 
says. “So the idea was to put a massive back print on the shirt 
so, really, everyone could see what it was.” 

PRO SKATERS, with few exceptions, are notoriously 
underpaid and exploited by sponsors, and when Palace 
was getting off the ground, the skate-brand landscape 
was particularly bleak. Tanju wanted to build something 
that represented the skaters he admired, and he wanted 
to offer them a kind of support he felt they weren’t getting. 
“Everything was a bit soft to me,” Tanju says. “It wasn’t very 
English, and some of the skaters weren’t getting represented 
well by the companies they were riding for. I just wanted to do 
it myself, make the videos myself and showcase their talents 
in the way that I saw.”

With Palace, Tanju spotted an opening. 
“I could support my friends better than what they were 
getting and pay them more than they would be able to get 
paid,” he says. He also brought them a cachet they couldn’t 
  get elsewhere. And that started with Tanju’s personal style, 
particularly track pants and loafers. Not that he invented 
either, but both soon became cool-guy menswear essentials. 
He grew up wearing lots of Polo and Moschino and then went 
on to orchestrate collaborations between both of those brands 
and Palace. The Triferg logo quickly became emblematic of an 
emerging generation of skaters who were excited to embrace 
new ideas about what a skate brand is and makes. But it 
was a couple of designs by Tanju that supercharged Palace’s 
reputation: a � ip of the Versace Medusa head logo (famously 
worn by Rihanna) and a play on the Chanel double-C logo. 
“It’s super direct, and Lev is super instinct driven,” Purcell 
says of the design process. “But so am I. Stuff just sparks 

Pro skater 
Olly Todd, the 
first member 
of the Palace 

skate team

I wanted to make a skateboard company without looking 
towards America for references. And to make nice clothes for 
myself to wear.”

At the time there weren’t many skate   brands putting 
serious thought into their garments. Skate   clothes were, for 
the most part, the kind of stuff that was being sold to kids 
at the mall. There was one company operating on the level 
that Tanju was imagining, of course, started by another 
Englishman by the name of James Jebbia. But Supreme 
represented New York. Why couldn’t Tanju do the same 
thing for London? Ever since Silas had ceased production, 
Tanju had been talking to Skewis about  starting a new 
brand. But he didn’t have a name for the company or a 
place to begin. Then along came a couple of guys named 
Tim and Barry, the hosts of a YouTube channel called Don’t 
Watch That TV, which became the megaphone for the 
South London grime scene. They gave Tanju a show. By this 
time, the lads at the Palace � ophouse had taken to calling 
themselves the Palace Wayward Boys Choir, and there he 
found the name for his program: The PWBC Weekly News. 
Every Wednesday at 4:20pm, Tanju would drop a new 
episode. It was a kind of skate   news show, with overdubbed 
audio and a chaotic edit of skating and news clips, and
it became the aesthetic foundation for what Palace
would become. 

After watching one episode, Skewis called Tanju and 
said to him, “That board brand we’ve been talking about? 
This is it. This is it.” Palace was the natural name. “Palace 
had a really amazing ring to it,” Skewis says. “Plus, there’s 
the juxtaposition of the house basically being a squat and 
the word Palace. And then, also just the word, the way 
Palace looks, it’s a balanced word, and it has interesting 
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URCELL SAYS,

“LEV  STOOD OUT,”
“BECAUSE EVEN AT HIS VERY YOUNG AGE HE DIDN’T HAVE ANY

Early Palace skaters Charlie Young, left, and Benny Fairfax, right, were members of the 
Palace Wayward Boys Choir before the Palace brand came into existence 

between us. He’ll say something, or I’ll say something to 
instigate an idea, and that’s it. Done deal. Very � uid, very 
organic, very easy, and very quick.”

Palace has certainly had a hand in setting trends. Its mix 
of ’90s sportswear with bench-made opulence is pervasive 
now; designer brands like Celine and Dior have been 
appealing to skaters with recent collections that might 
make you wonder if Palace was on their mood boards. As 
for what’s on the mood boards at the Palace of� ces? That’s 
anyone’s guess. “Lev’s not overtly in� uenced by anything,” 
Skewis says. “We’ve never looked at, like, what’s on trend.” 
And that, he says, is the true proof of Tanju’s genius. “His gut 
instincts, from a marketing and a creative point of view, are 
normally 100 percent right.” 

Palace releases � ve collections a year. In addition to a 
constant procession of collaborations, there is an extensive 
main line that includes plenty of fast-selling T-shirts, 
hoodies, and six-panel caps with big, graphic logos. But 
there’s also lots of wild stuff – western shirts with � oral 
embroidery, camo Gore-Tex parkas, sweaters with intarsia-
knit middle � ngers, a million kinds of tracksuits, and, 
recently, a line of golf apparel made in collaboration
with Adidas. 

“The real fun is the designing for the guy like me,” says 
Palace   designer Gabriel “Nugget” Pluckrose, Tanju’s � rst 
hire for the brand. “The skater kid that likes wearing stupid 
shit. That maybe doesn’t mind getting bullied, doesn’t mind 
getting cussed. It’s all good. He can deal with that. He looks 
like an idiot anyway, so it doesn’t matter! He’s up for being 

more of an idiot. That’s the fun. Because it doesn’t matter.
Who cares? And that spirit and that humour, that has to 
always live in every collection. You’ve kind of lost it if you’re 
not doing that.”

Tanju, for his part, delights in the more eccentric side of 
Palace’s designs. “It’s good to make dodgy shit, isn’t it?”
he says. “I like being surprised by clothes. You should see
what fucking Nugget comes to the of� ce wearing. There’s a
reason why we make weird snakeskin Chelsea boots and shit
like that.”

By bringing fashion to skating, Tanju has made his skaters 
more marketable than ever, without asking any of them to be 
something they aren’t. “I stood by my word, and I love them 
all dearly,” he says. “And now they get paid well, and they’re 
not getting paid late, and all that bullshit about contracts and 
stuff. They’re my best friends, and I wanted to make a support 
unit for them, because I think they are some of the best 
skaters in the world. And they’re my favourite skaters.” Tanju 
says that he only started paying himself a couple of years ago.

Tanju’s original ambition to do right by skaters and to help 
create new � nancial opportunities for them has worked out 
better than he imagined. Today, Palace skaters are launching 
major campaigns and collaborations with other brands 
across the fashion universe. Lucien Clarke, who has been 
skating for Palace since the beginning, now has his own pro 
skate shoe designed by Virgil Abloh for Louis Vuitton. And 
Blondey McCoy, an early Palace team rider who’s no longer 
with the brand, went on to have a modelling career with 
representation from Kate Moss’ agency and launch a skate-
in� ected London-centric fashion brand of his own, Thames. 
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Skater Kyle Wilson, left, joined the Palace team in 2018. Gareth Skewis, right, was co-owner of 
Slam City Skates in London before founding Palace with Tanju

BARRIERS ON WHAT HE WAS OR WHAT SK ATE CULTURE WAS.”

Most of the Palace Wayward Boys Choir crew still rides for or 
works at Palace today, and many of them are cult heroes for 
skaters around the world – Chewy Cannon, Danny Brady, and 
Benny Fairfax, among others. 

For Tanju, the marriage of fashion and skating was an 
obvious one, even if it wasn’t always clear to the Palace 
Wayward Boys Choir. “Skateboarding is quite, like, I don’t 
know…,” he says. “They don’t realize they’re involved
in fashion. But everybody’s fucking looking at someone
else’s chinos.”

PALACE’S EXPANSION INTO new markets and different scenes 
seems almost outlandish compared to other skate or fashion 
brands, most of which cater to niche audiences and rarely 
reach customers outside them. And the company’s expansive 
ethos is only growing stronger. To date, the Triferg logo has 
been worn by players at Wimbledon, by the Rapha pro cycling 
team, and on the livery of a Mercedes-AMG GT3 race car 
during the Nürburgring 24 Hours race. Rihanna, Jonah Hill, 
and Jay-Z have all been   papped in Palace gear. There are 
Palace stores in London, New York, Los Angeles, and Tokyo. 
Palace has made sneakers with Reebok, Adidas, and Vans – a 
rare footwear trifecta. The list of collaborators also includes 
Stella Artois, The North Face, and the Happy Mondays. 
What’s become apparent is the simple fact that plenty of 
brands – even big, multinational mega-brands – need Palace 
more than Palace needs them.

That’s largely because the marketing is so good that it 
makes you wonder if the marketing is designed to sell the 
clothes or if the clothes are designed to create the marketing. 
Of course, both can be true, and neither would be any good 

if it weren’t for Tanju’s unique sense of humour. He still 
writes every Instagram caption and product description for 
the Palace e-comm shop, including recent gems like “Don’t 
eat too much beige stuff” on a pair of khaki chino pants and 
“Weird how some people wear camo to not be seen then 
some people wear camo to be like hey everyone look at me” 
on a camo hoodie. Even Tanju’s approach to writing those 
descriptions – something most brands would outsource to a 
junior-level copywriter – comes with a healthy dose of self-
deprecation. “If you don’t buy the stuff and like the 
descriptions,” he says, “then I’m going to be fucked, and I’m 
going to have to cook at home.”

And that innate feel for comedy has helped make 
Palace a viral brand – those Tanju-isms are widely shared 
and LOL’d about. But more than that, it has created an 
undeniable allure, one that catches the attention of both 
consumers and big corporate collaborators alike. All parties 
want to be in on the joke – they want to tap into a vein of 
creativity that’s widely appealing and slyly subversive 
at the same time. That’s what sells T-shirts. It’s also what 
persuades Mercedes-Benz to take a meeting.

A recent collaboration with Vans on a line of canvas 
sneakers featuring occasional Palace mascot Jeremy the 
Duck put the brand’s irreverent marketing brilliance on full 
display. “We’ve got to make a video for some Vans,” Tanju 
says of the project. “What do we do? Do we get a studio and 
have it spin round and light it all well and be really serious 
and be like, ‘Vans. Palace. Coming soon’? Or do we just 
fucking do something mental and get a duck to come into the 
of� ce and walk out of the lift? And have it shit everywhere in 
the of� ce?”

The correct answer is to get the duck. The Palace Vans 
sold out swiftly. Tanju describes these creative visions as 
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“stupid fucking stoner ideas,” but how many stoners come 
up with something that good when they’re baked? And it 
isn’t all jokes at Palace – at least not the kind that involve 
a duck shitting all over the office. One week after those 
Vans were released, Palace dropped a collaboration with 
Juergen Teller, who’s been working with the brand on look 
book and campaign imagery since 2018. One hoodie in 
the collection features an all-over print photo of a pile of 
cigarette butts smoked by the Norwegian author Karl 
Ove Knausgård.

“Lev always had an interesting level of taste,” Skewis 
tells me. “Lev and I, we’re open to influences outside of 
skateboarding.” There’s long been a joke among men’s 
style enthusiasts about the streetwear poseur who wears 
Supreme but doesn’t skate, the implication being that you 
don’t really get the brand if you don’t get what the brand 
is about. Of course, in the case of Supreme, you don’t 
grow to be a billion-dollar business by selling T-shirts 
and hoodies exclusively to skaters. Tanju makes it very 
clear that the purpose of Palace is to produce nice clothes 
for himself and his mates, all of whom skateboard, and 
to support the skaters he cares about, but that the brand 
itself is for whomever wants to wear it. “It’s for everyone,” 
Tanju says. “It’s a brand. Good brands look after everyone 
and appeal to everybody. I like so many things. I watch 
football. I go skating. I just got into surfing, so there’s 
probably going to be more surf shit. I’m not going to 
pigeonhole myself, and Palace is all about what we all 
like.” Palace is for skaters, it’s made by skaters, but it isn’t 
beholden to skateboarding. The only thing the brand is 
beholden to, really, is Tanju’s mind.

Purcell echoes that point. “It’s not for people who are 
in-the-know,” he says. “I hope I’m making pop art, and 

if it’s good, you see it, you like it, you want it. It doesn’t 
matter where you’re from, who you are, how old you are, 
any of that stuff. It just speaks for itself.”

EVER SINCE THE days when the Palace lads were hanging 
around their South London flophouse, that sly and 
irreverent humoir has been their defining trademark. 
“To make someone smile or laugh out loud – that’s a good 
goal to aim for,” Purcell says. “To me, the graphics should 
bypass the consciousness. They just go straight into 
your subconscious and find some sort of resonance. And 
humour is a really powerful thing to do that with.”

Being funny is a funny thing. And Tanju has a 
unique ability to find surprising ways to be funny, and 
to make his brand funny, beyond the obvious stuff that a 
consumer engages with directly. In 2019, he organized a 
collaboration between Palace and the Italian football club 
Juventus – the team of Cristiano Ronaldo, the prized Nike 
player who has been called the most marketable athlete 
in the world. Palace brought a simple idea to Adidas, 
maker of the official Juventus team uniforms: Let’s do 
some Palace Juventus T-shirts. But what Tanju was really 
thinking was more like this:

“Okay. How do we get Ronaldo to score a goal in a 
Palace shirt? ‘Let’s get him in a shirt, and you know he’s 
going to score.’ And be that positive about how the whole 
thing is going to happen. And then it’s probably the biggest 
Nike athlete in the world, wearing Palace Adidas, scoring 
a goal. Do you know what I mean? And posting a photo of 
him in this shirt.” The kit, a version of the classic black-
and-white stripes Juventus is famous for, but punched up 
with glowing green accents, debuted in a match against 
Genoa. Banners on the pitch promoted the collaboration 
with the words “History. Lols. Passion.” Juventus won the 
match with a penalty kick scored by Ronaldo with just 
seconds remaining. “We wanted to surprise people, taking 
the field with a shirt that is the fruit of a collaboration 
with an iconic reality of the skate world at a global level,” 
Giorgio Ricci, Juventus’ chief revenue officer, said at the 
time. “I was just laughing when that shit happened,” 
Tanju says. “I mean, I was like, ‘Mate, that is the best 
marketing ever. The Nike guy wearing Adidas Palace, 
scoring a goal.’ It’s just fucking funny.”

Exactly how a bunch of skaters from London manage 
to orchestrate such feats of brand marketing will always 
be something of a mystery. Perhaps it’s the twinkle in 
Tanju’s eye that does it. All he has to do is walk into the 
room wearing his torn sweats and croc loafers and magic 
starts to happen. But it’s also the result of 12 or so years of 
hard work. Consistency. And a certain confidence. “Every 
brand has got 12 guys that work in the energy department 
or some shit,” says Tanju. “Energy. And I guess, we bring 
mad energy to shit, because we care about it. And we 
think about it in a different way. And we’re not a board of 
55-year-old men in suits, scratching our chins about what 
to do next.”

Palace dreams big. They have a good time. Who 
doesn’t want to be part of that? “I don’t know how to run a 
business, to be honest with you,” says Tanju. “We just do 
what we want to do, and it’s working great.” 

Noah Johnson is GQ’s Global Style Director.
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Cannon wearing an 
Umbro jersey from 

one of Palace’s very 
first collaborations, 

released in 2012 

STYLED BY 
GABRIEL 

PLUCKROSE. HAIR 
BY PAUL HANLON. 

PRODUCED BY  
PARTNER FILMS



THE DRESDEN JOB

Continued from page 125
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Experts say that the clans impose a culture of omertà 
and stoicism in the face of arrest. A prison term is consid-
ered a badge of honour. “The family says that ‘jail makes 
men,’ ” says Falko Liecke, a Neukölln politician who 
works to dissuade young people from pursuing criminal 
careers. “When the kids get out of prison, they throw 
them a big party and give them their � rst Rolex watch.”

Almost instantly police wondered if the Green Vault 
robbery had been a Remmo job. After all, it bore all 
the hallmarks of other cases involving the family. The 
thieves had left a trail of violence and vandalism: Before 
breaking into the museum, they’d set � re to an electri-
cal distribution box beside the Elbe River, plunging 
the neighbourhood into darkness and obscuring their 
images from the security cameras outside the palace. 
They smashed through reinforced-glass cases with a 
dozen blows of an ax, and they attempted to cover their 
tracks by spraying the Chamber of Jewels with powder 
from a � re extinguisher. In a nearby parking garage, 
police discovered the charred carcass   of one of the 
two cars they had driven to the scene, torched by the 
thieves in an apparent effort to destroy traces of their 
DNA. Though in this, they weren’t as successful as they 
had hoped. 

The thieves had also displayed an indifference to the 
culture and history of Germany. The Green Vault collec-
tion had been celebrated nationally for the remarkable 
journey that it had taken over the past 80 years, a tale of 
survival tied to Dresden’s tragic history. The intruders 
had treated the objects with recklessness and even con-
tempt, tearing them out of their display cases, scattering 
some jewels on the � oor. 

Suspicions of clan involvement were bolstered after 
the police studied surveillance footage recorded inside 
the museum. One sequence captured four bearded men, 
casually dressed in sweatshirts, jeans or sweatpants, 
and running shoes, entering the museum a day before 
the crime. The men picked up audio guides at an infor-
mation desk and moved together through the exhibits. 
They could be observed standing in front of the win-
dow through which the burglars would later enter the 
museum and before the glass showcase that burglars 
would smash with an ax. The police would later identify 
one visitor “with high probability” as a member of the 
Remmo clan. They were there, the cops theorized, to case 
the museum.

IT’S HARD TO know what the men in the surveillance video 
learned on their tour – or whether they were all that 

curious about the stories told in the audio guides they’d 
grabbed. Had they picked up anything about Augustus 
the Strong, the largely forgotten monarch who’d origi-
nally assembled much of the museum’s collection, they 
might have been dazzled by his story. Augustus, after all, 
had once been considered one of the most powerful, � am-
boyant – and megalomaniacal – monarchs in the world. 

He’d been born in 1670 to Anna Sophie, the daughter 
of the King of Denmark, and John George III, the Elector 
of Saxony, and he developed his acquisitive obsession 
early in life. He was 16 when he visited Versailles, the 
court of Louis XIV, where master architects, design-
ers, and artisans were turning a modest royal hunting 
lodge into the most extravagant palace in Europe. For 
weeks the teenage prince had the run of the place, ogling 
some of its 2,000 rooms as well as gardens, fountains, a 
menagerie, and Roman-style baths designed for assigna-
tions between Louis and his mistress. “Everything was 
still in motion, everything was still being built,” says 
Syndram, the museum director. Each weekend, Louis 
XIV draped himself in diamonds and other jewels and 
attended chapel, surrounded by his courtiers. 

The spectacle made an impression on Augustus. Later, 
as a young Germanic king and the Elector of Saxony, 
he hewed to the example set by the French monarch 
and went about transforming his court into another 
Versailles. Augustus consorted with a bevy of paramours, 
with whom he fathered at least eight children, perhaps 
dozens more. He staged displays of strength for his court-
iers and the public, once snapping a horseshoe with his 
bare hands, and hosted brutal competitions in which 
participants hurled live foxes, badgers, and wildcats long 
distances by using a sort of slingshot. 

He went to war with the King of Sweden over Poland, 
sending thousands of soldiers to battle and nearly bank-
rupting the treasury. He eventually won the territory 
and added the King of Poland to his many titles. He built 
palaces, churches, and other magni� cent edi� ces, earn-
ing Dresden the sobriquet Florence on the Elbe. And he 
attempted to match Louis XIV, piece for piece, in amass-
ing the � nest baubles in the world. 

Augustus dispatched agents to acquire diamonds 
smuggled from southern India, emeralds from Colombia, 
rubies from Burma, and other precious stones, and he 
gathered silversmiths, goldsmiths, painters, and jewel-
lers in his atelier to assemble fabulous creations. The 
excess reached its apogee in 1707, when the king’s favor-
ite artisan, Johann Melchior Dinglinger, along with the 
artist’s brothers and other collaborators, painstakingly 
completed a scale-model diorama of an elaborate birth-
day celebration held for a Mughal  emperor. The piece, 
which took six years to create, featured 137 � gurines 
wrought from solid gold, as well as a tiny palace adorned 
with 4,909 diamonds, 160 rubies, 164 emeralds, and 
16 pearls. In 1723, Augustus opened his storehouse of 
treasures to the public, creating one of Europe’s � rst art 
museums. The monarch died in 1733 at the age of 62; his 
Green Vault continued to draw a nearly uninterrupted 
stream of visitors over the next two centuries.
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Then came panic, chaos, death, and destruction: In 
1938, with war looming, Hitler’s henchmen packed the 
collection into crates as a protective measure. Four years 
later, as Allied bombing raids extended deep into Nazi 
Germany, the treasures were evacuated to a mountaintop 
fortress called Festung Königstein, which also served as a 
POW camp. In February 1945, in one of the most infamous 
events of the war, British and US aircraft dropped 3,900 
tons of high-explosive bombs and incendiary devices on 
Dresden, killing 25,000 people and reducing the historic 
Old City, including Augustus the Strong’s Royal Palace 
and its then empty Green Vault, to smouldering rubble. 

Three months later, the Red Army reached Festung 
Königstein. The Russians entered storage rooms below 
the fortress and absconded to Moscow with the Green 
Vault treasures. Stalin planned to display them in a 
grand Soviet museum, but it was never built, and in 
1958, five years after Stalin’s death, his successor, Nikita 
Khrushchev, turned the collection over to what was then 
known as East Germany, as a goodwill gesture. 

The fall of the Berlin Wall and German reunification in 
1990 brought new hope – and money – to the stagnating 
towns and cities of the former Communist East. The gov-
ernment of Saxony rebuilt the Royal Palace in the 2000s 
and later restored the artifacts and jewels to a replica of 
the Green Vault. Syndram presided over the 2006 reopen-
ing, an emotional homecoming that drew thousands of 
Dresden residents. The morning of the break-in, crowds 
massed outside the palace to grieve the loss and vent their 
outrage. Some of those who’d gathered in the streets were 
in tears.

WHILE THE CITIZENS of Saxony absorbed the loss and Dresden 
commandos hunted for clues, the burglars were likely 
dealing with problems of their own. Thieves who steal 
prominent works of art face a challenge right off the 
bat: finding a way of disposing of the hot objects. Many 
thieves steal paintings and sculp-
tures with the expectation of selling 
them on the open market, only to 
discover that buyers such as muse-
ums, galleries, and wealthy private 
collectors are afraid to touch them. 

“Legitimate collectors think, Why 
buy a stolen one if I have enough 
money to buy a real one?” says Arthur 
Brand, a Dutch private detective who 
specializes in art theft. “You can’t 
leave it to your kids. You can’t put it 
on display.” Usually the thieves’ only 
options are to ransom the artwork 
back to the museum, use it to bargain 
with the police for a lesser sentence in 
another crime, or find another crimi-
nal to buy the art. 

Octave Durham, who stole two 
Van Goghs from Amsterdam’s Van 
Gogh Museum in 2002, searched 

the underworld for a buyer and finally made a deal, he 
said, with an Amsterdam coffee shop owner who was also 
reportedly a member of the Camorra, the organized crime 
clans around Naples. Police recovered the paintings, 
which had been hidden in the wall of a home belonging to 
the alleged mobster.

Another kind of art thief takes a more destructive 
approach, targeting masterpieces composed of gemstones 
or precious metals that can be broken up and sold piece 
by piece. For these smash-and-grab robbers, reducing a 
piece of art to its easy-to-sell parts is the goal. “They melt 
it down or break it up immediately. They know they can 
get rid of it,” says Brand.

For such thieves, there is no more desirable prize 
than the crown jewels of the great monarchies of Europe. 
Putting aside whatever cultural significance these trea-
sures may have later accrued – landing them in museums 
– the simple fact is that these pieces were made of mate-
rials that are still quite valuable today. The authorities 
feared that if they didn’t catch a quick break, pieces of the 
Green Vault collection would be lost forever. 

AS POLICE LOOKED for angles and suspects, one recent crime 
attracted their attention. It was a robbery that, for sheer 
brazenness, matched the break-in at the Green Vault – 
and it offered a foreboding clue about the possible fate of 
the Dresden treasure. 

Before dawn on March 27, 2017, three men climbed 
onto the elevated train tracks that ran alongside the Bode 
Museum in the heart of Berlin. The burglars, aware that 
the trains stop running in the small hours of the morn-
ing, extended a ladder from the tracks, which gave them 
access to a third-floor window of the museum that some-
one had left ajar. The window led into a cloakroom used by 
the guards – an area not connected to the primary alarm 
system that ran along the museum’s periphery. A single 
unarmed guard was making his rounds as the thieves 

slipped into the galleries, but – as 
the burglars knew ahead of time – he 
always turned off the motion detec-
tors before he patrolled the building. 
The men crept into a room replete 
with coins and medals, where a 
strange curio dominated the display. 
The Big Maple Leaf, on loan from a 
wealthy Düsseldorf collector, was a 
220-pound solid-gold coin minted in 
Canada in 2007 and stamped with 
the image of Queen Elizabeth II.  

The thieves broke through the 
thick glass case using a carbon-fibre-
reinforced ax, placed the enormous 
coin – the size of a car tyre – on a trol-
ley, wheeled it back to the window, 
and lowered it by rope to the train 
tracks. Then they pushed the coin in 
a wheelbarrow 200 yards along the 
track bed to a railroad bridge over a 
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street and again used the rope to lower the roughly $4 mil-
lion trophy 20 feet to a getaway car.

When the police were summoned to the scene, they 
found evidence that provided them with a vivid picture of 
the crime: The men had left behind the ladder, trolley, ax, 
wheelbarrow, and rope. Police even discovered gold dust on 
the street below the bridge – an indication that the thieves 
had apparently dropped the coin from a height and dam-
aged it.

As the investigators dug deeper, they found high-def-
inition video of the railroad tracks that revealed that the 
thieves had visited the scene twice before – once on March 
17, in what was apparently a test run, and then four days 
later, in an aborted mission. On that second foray, they’d 
climbed the ladder and cut bolts from a safety glass screen 
in front of the window but hadn’t gone inside. 

The police had unwittingly obtained another key clue 
weeks before the break-in. The cops had stopped a car 
being driven by an 18-year-old Neukölln man, Denis 
Wilhelm, who was carrying stolen licence plates, and 
what was later described as a burglary tool. He also had 
with him a map of the Bode Museum. After the theft, cops 
reexamined that suspicious encounter. Wilhelm, the cops 
learned, had been friends with Ahmed Remmo, a member 
of the powerful Remmo family, since grade school and had 
gotten himself hired as a Bode Museum security guard in 
early March. They discovered that he had been working at 
the museum before each of the three 
nights that the thieves had visited. 
The police believe that Wilhelm fed 
the thieves inside information about 
the design of the alarm system and 
the timing of the guard’s rounds and 
left the window open. On Wilhelm’s 
cell phone, police found a sequence 
of selfies that traced the route from 
the window to the Big Maple Leaf 
exhibit – apparently used by the 
thieves to guide them to their prize. 

Then the investigators took a 
closer look at the rope they’d recov-
ered at the scene, the one that had 
evidently been used to lower the 
coin. When they unravelled it, they 
found, among the fibres, skin par-
ticles that contained intact DNA. 
Laboratory technicians compared 
the results with information in a 
police database – and were pointed 
to the Remmos. 

Issa Remmo, the patriarch of the 
family, has stayed out of legal trouble 
for decades and has presented him-
self as a legitimate entrepreneur 
and real estate dealer. “I curse any-
one who sells drugs. I don’t support 
anyone who steals and cheats. I am 
not breaking any laws,” he told a 
reporter for the Berliner Zeitung 
in 2018. But other members of his 

family haven’t been as successful at keeping themselves out 
of trouble. 

In May 2017, following a reported dispute over a loan, 
Issa Remmo’s son Ismail allegedly cornered the lender on 
a Berlin street and beat him to death with a baseball bat. 
“There was nothing left of the man’s head,” says Liecke. 
Police recovered traces of Ismail Remmo’s DNA from the 
victim’s clothing, but a judge ruled that the DNA evidence 
and imprecise witness accounts weren’t compelling enough 
and acquitted him after a 14-month trial. 

Two years earlier, according to multiple news reports, 
a 33-year-old relative named Toufic Remmo was convicted 
of robbery through DNA found at the burgled and bombed 
Mariendorf bank in 2014 and sent to prison for eight years. 
Prosecutors may have gotten their conviction, but the 
nearly 10 million euros he’d stolen was never recovered. 
Authorities say that the Remmo family –  
which they believe places its ill-gotten proceeds in a com-
munal pot – sprinkled the loot around until its provenance 
vanished, making investments in 77 different apartments 
and other properties.

AS POLICE STUDIED the Big Maple Leaf coin heist, they encoun-
tered additional familiar Remmo faces. Wissam Remmo, 
who was 20 at the time of the break-in, typified a brash 
new breed of outlaw. He belonged to a Gen Z cohort that 

was fond of expensive cars, flashy 
jewellery, pricey watches – a group 
of young newcomers eager to one-up 
one another with the daring nature of 
their crimes. 

Wissam Remmo was especially 
good at that. His first reported convic-
tion came at age 15, for stealing pre-
paid cell phone cards. Later came an 
arrest for loading up a shopping cart 
in an electronics store and bolting 
through an emergency exit. Multiple 
convictions followed. His lawyers got 
him off with warnings, probation, and 
small fines.

Four months after the coin was 
rolled out of the Bode Museum, police 
arrested Wissam Remmo along with 
Ahmed Remmo, Ahmed’s brother 
Wayci Remmo, and their friend 
Denis Wilhelm, who’d gotten the job 
as a guard. 

The evidence against them seemed 
to be mounting. From the suspects’ 
cars and clothing, cops retrieved gold 
dust that matched the 99.999 percent 
purity of the Big Maple Leaf, almost 
as distinct a marker as DNA. A 
scribbled note with Ahmed Remmo’s 
fingerprints on it indicated that the 
gang had cut the Big Maple Leaf into 
pieces, 6 to 11 pounds each, and likely 
sold them to black-market buyers.  
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When the defendants went to trial in a Berlin district 
court in January 2019, they each faced up to 10 years in 
prison. The defendants’ lawyers argued that the state 
had no proof that these men carried out the heist. Wissam 
managed to stay out of jail during the trial by successfully 
arguing that he needed to care for his ailing father. Police 
were dubious from the start. Later they would argue that 
Wissam had used his freedom to attend to far less chari-
table tasks. 

Eleven months into the Big Maple Leaf trial, Dirk 
Syndram’s phone rang in the middle of the night, alerting 
him that the Green Vault had been hit. 

From the mangled iron bars that the thieves had 
wiggled through, and from the blackened remains of the 
getaway car, police harvested skin particles that they 
tested for DNA. When the Epaulette Commandos found 
a match, the result was a shock but maybe not a surprise: 
Wissam Remmo. 

If what the cops were beginning to suspect was true, a 
man who was standing trial for stealing a 220-pound gold 
coin in spectacular fashion, had – while awaiting judg-
ment – apparently also pulled off the Green Vault heist. 
Those were seemingly busy weeks for young Wissam: 
Improbably, he was also scheduled to be sentenced for 
another crime that, after his alleged involvement in the 
Green Vault job, began to make more sense to police. 
A hydraulic spreader – an expensive rescue tool that 
many recognize from the brand name Jaws of Life – had 
disappeared from a showroom in the Bavarian city of 
Erlangen. Police reportedly had found Wissam’s DNA at 
the scene of that crime, and a court sentenced him to 30 
months in jail for stealing the implement, which police 
now believe had been used to pull open the iron bars 
outside the Green Vault so that the thieves could squeeze 
through them.

In late February of 2020, Wissam and his three gold-
coin cohorts appeared again in the Berlin district court, 
this time to face judgment in the Bode Museum heist. 
Former museum guard Denis Wilhelm drew a 40-month 
sentence and a fine of 100,000 euros. Ahmed and Wissam 
each received 54 months in prison and were ordered to 
pay back 3.3 million euros as restitution for the stolen 
coin. The fourth defendant, Wayci Remmo, was acquit-
ted of all charges – reportedly due to the lack of physical 
evidence against him. Wissam again appealed and went 
home, but surprisingly, he withdrew his appeal in July – 
despite this, he reportedly wasn’t incarcerated because 
his codefendants’ appeals were still ongoing. (Ultimately 
those appeals would linger until July 2021, when they 
were reportedly rejected.) 

As Wissam strolled the streets of Neukölln, the com-
mandos in Dresden were still struggling to connect the 
dots to prove that he played a role in the Green Vault 
heist. The police would likely need more than just DNA 
evidence to put Wissam away. Genetic matches were hit-
and-miss in court: They’d been enough to get two convic-
tions against Wissam in 2019, but of course, prosecutors 
might have recalled how Ismail Remmo had walked free 
after allegedly beating a man to death with a baseball bat 
when the trace amounts of his DNA that were reportedly 

found on the victim’s pockets weren’t considered substan-
tial enough evidence to deliver a conviction.

So the Berlin and Dresden police continued their 
investigation, scrutinizing the DNA evidence, seizing 
SIM cards, and monitoring the suspects. Then, one year 
after the Green Vault heist, they at last received the 
go-ahead from the German state prosecutor. On a mild 
Tuesday morning in November 2020, 1,638 officers from 
eight German states fanned out across Berlin, focus-
ing on the Remmos’ Neukölln stronghold, and searched 
apartments, garages, and vehicles. It was one of the larg-
est police operations in postwar German history, recalling 
in scale and scope the hunt for members of the Baader-
Meinhof left-wing terrorist gang of the 1970s.

Police picked up Wissam Remmo at a traffic-control 
point at three o’clock in the afternoon; two alleged 
accomplices reportedly from the Remmo clan were 
arrested at their homes that evening. Two additional 
suspects, twin brothers Abdul Majed and Mohammed 
Remmo, age 21, made a getaway. Mohammed Remmo 
was captured four weeks later in his car in Neukölln, 
but Abdul Majed, described in the media as a skilled 
burglar with a string of convictions, remained at large. 
There were rumours that he had escaped to Turkey or 
Lebanon, as well as reports that he was in Berlin, shel-
tered by relatives. The mystery was finally solved on the 
evening of Monday, May 17, 2021, when a joint force of 
Berlin, Dresden, and federal police stormed a Neukölln 
apartment. This time, they arrested Abdul Majed, com-
pleting their roundup of the five main suspects in the 
Green Vault robbery. For Germany’s judicial system, 
some observers say, the arrest of Wissam Remmo was a 
deep embarrassment. It underscored the lenient treat-
ment that had allowed the career criminal to remain 
auf freiem Fuß – at large – time and time again. But 
this go-round, Wissam Remmo’s get-out-of-jail-free 
card seems to have finally expired.

THE BIGGEST QUESTION left unanswered in the Green Vault 
caper is obvious: What happened to the jewels?

It’s unclear whether the Remmos have been talking 
to police in custody while awaiting a trial date for the 
Dresden heist. A defense attorney who has represented 
members of the family did not respond to requests from 
GQ for comment. Similarly, officials from the Berlin 
General Public Prosecutor’s Office did not answer ques-
tions about their investigations – or what they may or 
may not have learned from the suspects concerning the 
whereabouts of the stolen treasure.

Initially some art experts and law-enforcement offi-
cials had expressed hope that the thieves were holding 
the jewels for ransom – and that they would reach out 
to the museum to make a deal. That didn’t happen. In 
January 2020, though, the CGI Group, an Israeli security 
firm, reported that someone calling themself the Dark 
Grim Reaper had offered to sell the firm the Dresden 
White Diamond and the star of the Polish Order of the 
White Eagle for the surprisingly paltry sum of 9 mil-
lion euros, payable in Bitcoin. “Please note we will not 
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negotiate,” the alleged seller had written to the Israelis 
via the dark web. “You wont find us dont bother [sic].” 
The CGI Group’s chief executive, Zvika Nave, told report-
ers that the message had arrived after the firm put out 
feelers on the dark web on behalf of a law practice that 
he says hired CGI to gather information on the heist. 
But Dresden officials disputed the legitimacy of the 
offer CGI had received. (CGI Group did not respond to a 
request for comment from GQ. A representative for the 
Dresden State Art Collections says that neither they, nor 
a third party on their behalf, have commissioned private 
investigators.) Arthur Brand, the Dutch private detec-
tive, who has tracked down dozens of pieces of stolen art, 
says con men often read about high-profile art heists and 
offer fakes on the dark web, hoping to lure in gullible and 
unscrupulous aficionados. “You can offer anything on the 
dark web, even if you don’t have it,” says the detective.

Brand isn’t sanguine about the fate of the stolen jew-
els. He’s worked on similar cases in Western Europe, 
including the 2002 theft of the Portuguese crown jewels 
from the Museon museum in The Hague while they were 
on loan for an exhibition. Dutch investigators failed to 
recover them after a long search, and the Dutch govern-
ment ended up paying 6 million euros in restitution to the 
Portuguese. It’s assumed that the robbers at The Hague 
dismantled the objects – most of them commissioned by 
King João VI after the original collection was destroyed in 
the great Lisbon earthquake of 1755 – and recut and sold 
off the individual gems. Brand is all but certain the Green 
Vault thieves did the same thing. “These guys [broke 
apart] the gold coin, and when I heard the same family 
[was suspected], I thought, Obviously they didn’t steal 
the pieces because they wanted to sell them as art,” he 
tells me. German investigators agree. “A drugstore, a jew-
eller, or the Green Vault are the same for [the Remmos],” 
one investigator told the Frankfurter Allgemeine Zeitung.

Brand says the burglars were likely disappointed by 
the offers they received for their hot rocks, especially if 
they put their faith in the enormous valuation ascribed 
to the Green Vault: “These were mostly second-class 
diamonds,” he maintains. “The Remmos didn’t do their 
homework.” Dirk Syndram, the Green Vault director, 
asserts that much of the value of the pieces lies in their 
historical and cultural importance, not in the gems’ 
quality. Most of the stolen stones, he says, “are not white 
diamonds; they are not clear diamonds. Sometimes they 
have a reddish tinge, sometimes a slight grey tinge.” 

There is one notable exception, however. The 49-carat 
Dresden White Diamond is celebrated for its purity, 
colour, and provenance. The Golconda mines in India 
dominated world-class diamond production in the early 
18th century, and today the term “Golconda diamond” is 
used to describe the finest stones from anywhere in the 
world. “The White Diamond is the most beautiful, whitest 
you can get,” says Guy Burton, an expert in antique dia-
monds and the owner of Hancocks Jewellery Gallery in 
London, a high-end dealer since 1849. “It’s a type IIa,” he 
adds, meaning it’s “pure carbon” and not adulterated by 
nitrogen or other compressed elements.

But even this fabulous jewel couldn’t have commanded 
a huge price. “If they tried to sell it, they’d be arrested in 
seconds,” Burton says. “Every dealer and auction house 
in the world would be aware of it.” The only way to dispose 
of the Dresden White Diamond would be to cut it up into 
a dozen or so smaller diamonds, which would sharply 
reduce its value. “You’re talking hundreds of thousands of 
dollars per stone,” Burton says – impressive, but nowhere 
close to the eight-figure price tag that the burglars might 
have anticipated from the sale.

Based on his experience investigating dozens of other 
art crimes, Arthur Brand believes that the burglars 
would have likely worked with gem cutters and other 
experts in their network – “people who know how to 
melt things down, who know about diamonds,” he says 
– and would have moved swiftly to scrape the stolen 
goods for parts. 

Dirk Syndram had keenly observed the police roundup 
of the Remmos, but it couldn’t compensate for his deep 
sense of loss. “It was like when you feel totally fit and 
healthy and someone tells you that you are in the last 
stage of cancer,” he tells me in his office in the Residence 
Palace on a grey Dresden day. “We were absolutely cer-
tain that the vault was secured as much as possible. And 
then the world collapsed.” It was still a raw wound, and 
the thought of the thieves languishing for a few years in 
prison couldn’t make up for the likelihood that the jewels 
would never be recovered.

The incarceration of the Green Vault robbery suspects, 
meanwhile, didn’t appear to curb the crime wave that 
has overtaken Berlin. Earlier this year, at 10 am on a 
Friday in February, a high-stakes heist played out on the 
Kurfürstendamm, one of the busiest and most elegant 
boulevards in Berlin. Thieves disguised in the bright 
orange uniforms of Berlin sanitation workers flagged 
down an armoured money truck. They immobilized one 
guard with pepper spray, made others lie on the ground, 
stuffed boxes of cash into a white sack, heaved the sack 
into the trunk of a silver Audi S6, and then made a high-
speed getaway. 

Police found the car’s torched remains beside a super-
market five miles from the crime scene. Spectators 
circulated videos that they’d shot from offices overlook-
ing the Kurfürstendamm. The one I looked at, shot by a 
friend of a friend, shows cars and buses speeding along, 
their drivers oblivious to the heist, as the “garbagemen” 
quickly and efficiently empty the van of steel boxes while 
a prostrate guard watches helplessly from the sidewalk. 
In March, Berlin police arrested one suspect, who is 
reportedly a member of the Remmo family. “My first 
thought was that it could only have been the Remmos,” 
says Liecke, the Neukölln clan expert who has tried for 
years, with limited success, to divert young clan members 
from the criminal path. “Nothing,” he told me, “surprises 
me about this family anymore.” 

Joshua Hammer is a Berlin-based journalist who wrote 
about the decades-long hunt for accused war criminal 
Felicien Kabuga in the February issue of US GQ 
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The products featured editorially have been ordered from the following 
stores. Prices and availability were checked at the time of going to press

Péro Delhi, 99103 93388
Polo Ralph Lauren Delhi, DLF 
Emporio, 011-4205 8323
Prada prada.com
Puma Mumbai, 
022-6671 0973; Delhi, 
011-4056 6907; Bengaluru, 
080-4092 5357
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Ralph Lauren Delhi, 
011-2688 8090
RBRSL rbrsl.com
Richard Quinn 
richardquinn.com
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Sandro sandro-paris.com
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sarahjanewilde.com
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022-2261 3963; Delhi, 
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Song For The Mute 
songfrothemute.com
Sunspel sunspel.com
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In Gold We Trust 
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Kojac Studio kojakstudio.com

L
L. Jardim ljardim.com
Levi’s Mumbai, 
022-6708 2029; Delhi, 
011-4567 4046; Bengaluru, 
Phoenix Marketcity, 
080-6726 6240
LMJ lmjltd.com
Loewe loewe.com
Longchamp Mumbai, 
Palladium, 022-4023 2884; 
Delhi, DLF Emporio, 
011-4656 1441
Louis Vuitton Mumbai, 
022-6664 4134; Delhi, DLF 
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Delhi, T&T Motors, 
011-4005 8300; Bengaluru, 
Akshaya Motors, 91085 35297 
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Nicholas Daley 
nicholasdaley.net
Nopelle nopelle.com
Nué nue-studio.com

O
Oddballodity 
Available on etsy.com
Olebar Brown 
olebarbrown.com

P
Pacifism pacifism.com
Pantherella pantherella.comIM
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T
Texture Studio 
instagram.com/texture__studio
The Great Frog 
thegreatfroglondon.com
The Pack thepack.mx
Theory theory.com
Third Crown thirdcrown.com
Tiffany & Co. tiffany.com
Timberland timberland.com
Tombolo tombolocompany.com
Tom Ford Delhi, 
DLF Emporio, 011-4103 3059
Turnbull & Asser 
turnbullandasser.co.uk

V
Veert itsveert.com
Vereja vereja.com
Versace versace.com
Vetements vetementswebsite.com 
Vivara vivara.com.br

W
Wrangler  Mumbai, Palladium 
022-4333 9994; Delhi, 0124-466 
5586; Bengaluru, 080-2206 7612

Y
Yohji Yamamoto 
yohjiyamamoto.com

Z
Zee zee-official.com
Z Zegna Mumbai, Palladium, 
022-4347 1263; Delhi, DLF 
Emporio, 011-4606 0999; 
Bengaluru, UB City, 080-4173 8804

Where To Buy

#
1017 Alyx 9SM alyxstudio.com

A
Acne Studios 
acnestudios.com
Adastra Los Angeles 
adastra.la
Adidas Originals Mumbai, 
Palladium 022-4120 2306; 
Delhi, 011-4152 4433
Ahlem ahlemeyewear.com
Ambush ambushdesign.com
Amiri amiri.com
Artemas Quibble 
artemas-quibble.com
Audemars Piguet Mumbai, 
Time Avenue, 022-2651 5858; 
Delhi, Kapoor Watch Co, 
011-4134 5678
Audi Mumbai, 022-6616 
8000; Delhi, 011-4600 7300; 
Bengaluru, 080-4517 0000

B
Balenciaga balenciaga.com
Balmain available at 
MATCHESFASHION
Bed J.W. Ford 
bedjudewillford.com
Berluti Delhi, DLF Emporio, 
78761 23123 
Bobo Calcutta Kolkata, 
98311 78543
Bode bodenewyork.com
Bonnie Clyde bonnieclyde.la
Boss Mumbai, Palladium, 
022-2491 2210; Delhi, DLF 
Emporio, 011-4604 0773
Bottega Veneta Mumbai, 
Palladium 022-6615 2291; 
Delhi, DLF Emporio, 
011-4609 8262
Botter botter.world
Brioni brioni.com
Burberry Mumbai, 
Palladium,022 4080 1994; 
Delhi, DLF Emporio, 
011-4652 9850; Bengaluru, 
UB City, 080-4173 8825

C
Carla Fernández 
carlafernandez.com
Cartier Mumbai, Art of Time, 
88795 05003; Delhi, Kapoor 
Watch Co, 011-4134 5688; 
Bengaluru, Rodeo Drive, 
080-4124 8471
Casablanca 
casablancaparis.com
Cata Vassalo catavassalo.com
Celine Homme by Hedi 
Slimane celine.com

Chanel Delhi, 011-6813 6500
Christian Louboutin Mumbai, 
022-4347 1787; Delhi, DLF 
Emporio, 011-4101 7111
Comme Si commesi.com
COS cosstroes.com
Countrymade 
studio@countrymade.in

D
Daniel Wellington Mumbai, 
Palladium, 93264 84942; 
Delhi, 011-4019 7493; 
Bengaluru, Phoenix 
Marketcity, 180-0267 4707
David Catalán 
davidcatalán.store
Dhruv Kapoor 
dhruvkapoor.com
Diesel Mumbai, Palladium, 
022-4004 6050; Delhi, DLF 
Emporio, 011-4087 0072; 
Bengaluru, UB City, 
080-4173 8001 
Dior Men Delhi, DLF Emporio, 
011-4600 5900
Dolce & Gabbana 
dolcegabbana.com
Drake’s drakes.com

E
Egonlab egonlab.com
El Jewelry el.jewelry
Etro etro.com
ERL erl.store
Ermenegildo Zegna Mumbai, 
Palladium, 022-4347 1261; 
Delhi, DLF Emporio, 
011-4606 0999

F
Falke falke.com
Fendi Delhi, DLF Emporio, 
011-4604 0777
First By Madeline 
firstbymadeline.com

G
Giorgio Armani Delhi, DLF 
Emporio, 011-4102 7122
Givenchy givenchy.com
Gucci Mumbai, 
022-6747 7060; Delhi, DLF 
Emporio, 011-4647 1111
Guerriero guerriero.com

H
H&M Mumbai, Phoenix 
Marketcity, 022-3095 2103; 
Delhi, Select Citywalk, 
011-4601 5381
Haul Apparel haulapparel.in
Hermès Mumbai, 022-2271 
7400; Delhi, 011-2688 5501

COAT, 
SCARF; 
BOTH BY 
DHRUV 
KAPOOR
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The Epitome of Minimalism  
Give your bathroom an overhaul with Artize Linea’s extraordinary silhouette and 
functionality. Featuring straight, clean lines and contemporary rectangular styling, 
this bathroom fitting has a graceful and swift movement. A strikingly simple design 
that enables feather touch movement, Artize Linea eliminates inessential layers 
between the user and the experience of the product and its visual vocabulary 
reveals a quintessential rectangular styling, making it the epitome of minimalism. 
For more information, visit artize.com or call 1800-120-332222 

Luxury With Purpose  
There’s no denying that the post-pandemic world 
has seen sustainability reverberating throughout 
the luxury goods industry. Keeping in mind the 
shift towards mindful consumption, Tata CLiQ 
Luxury’s first virtual conclave, The Luxe Life, 
was held from 16-18 July in association with 
American Express. The event had 24 industry 
stalwarts share global and local perspectives 
on movements that drive luxury with a purpose. 
The confluence of fashion, accessories, beauty, 
and watch-making were brought to life through a 
series of inspired narrations by thought-leaders 
such as Aditi Rao Hydari, Bibhu Mohapatra, Jim 
Sarbh, Sabyasachi, Tan France to name a few.
For more information, visit luxury.tatacliq.com/theluxelife 

Elevating Spaces  
On a quest to make our homes more sustainable 
yet style-forward, Fenesta, a one-stop-solution 
for building systems, recently launched a range of 
premium, luxury, designer doors. Made at a state-
of-the-art facility by using hybrid polymers that 
combine the aesthetics of wood with the durability 
of polymers, the doors are environmentally 
friendly and reveal eco-consciousness in its 
materials — wood fibres and thermoplasts. 
Resistant to termites and water, the doors come 
in a variety of finishes and four different colours to 
meet your visual palette. 
For more information, visit fenesta.com

Of Platinum And Power  
Lend a fashion-forward flair to any outfit 
with Men Of Platinum’s understated-yet-
bold bracelets. Crafted with platinum, the 
sleek dual-tone dynamic bracelet reveals 
interlocked links while the aerodynamic 
design exudes a futuristic air. Made 
with a metal that’s equally strong and 
unwavering, the bracelets are a lesson in 
jewellery styling and a testament to the 
solidity and rare determination of the man 
who adorns them. 
For more information, visit menofplatinum.com  
or follow @menofplatinum on Instagram

Care For Your Hair
At the heart of Kama’s products are traditional 
Indian ingredients with a passionate focus on 
quality. Taking the efficacy of Ayurveda to the next 
level, Kama’s Bringadi hair cleanser is enriched 
with Ayurvedic herbs and is sulphate and paraben 
free. Give your hair a much-needed revival with the 
hair cleanser — clinically proven to reduce hair fall, 
dandruff and treat an oily scalp. Formulated with 
bhringaj, the cleanser revitalises from root to tip, 
repairing damaged hair.
For more information, visit www.kamaayurveda.com/
bringadi-hair-cleanser.html

A Watchmaking Wonder
When it comes to remarkable watches, 
no one does it better than Audemars 
Piguet. The newest from the brand 

is the Royal Oak Selfwinding 
Chronograph, which upholds 
the Swiss Haute Horlogerie 

manufacturer’s forward-thinking 
spirit.  The fine craft behind this 

striking timepiece is a self-
winding chronograph, revealed 
through the sapphire caseback 

which offers a mesmerising view 
of the integrated chronograph’s 

column wheel, while the brown 
hand-stitched strap and 18 carat 

pink-gold finish exudes a courageous 
style statement.

For more information, visit audemarspiguet.com
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A Sensation in Music
Get your groove on with HRVY’s 
latest release, ‘1 Day 2 Nights’. 
A global heartthrob and music 

sensation, the artist drew inspiration 
for the track’s music video from 
Martin Scorcese’s iconic movie, 

Wolf of Wall Street featuring Margot 
Robbie and Leonardo DiCaprio. The 
song takes inspiration from the DJs 

HRVY has worked with previously 
in order to create his latest banger. 
Released via BMG, ‘1 Day 2 Nights’ 

is HRVY’s first release since signing 
with the label and the song is out 
now on all streaming platforms. 

For more information, 
visit youtube.com/c/HRVY  

The A-Z of Grooming  
Made in Provence, France, Uncle Tony’s 
products are made with the finest 
ingredients and result-driven formulas. 
Right from beard kits with natural beard 
oil made from sunflower and almond oil, 
and an organic sea salt and ginger roots 
beard wash with remineralising formula 
perfect to combat the dirt and toxins that 
accumulate in your beard, to an odourless 
moustache wax and a metal beard comb — 
Uncle Tony’s diverse collection of products 
are must-have grooming essentials for the 
suave gentleman. 
For more information, visit UncleTony.com

Jewellery With A Meaning  
Drawing inspiration from ancient fables of 
women, water and life, Zoya, the exquisite 
diamond boutique from the House of Tata, 
presents Samāvé, an autograph collection 
of rare jewellery. Evocative and modern, 
the collection is designed with clean 
lines in rose and white gold with a visual 
vocabulary that seamlessly interprets 
architectural elements from India’s ancient 
stepwells into a unique design language. 
Delivering a versatile selection of rings and 
earrings, necklaces and bracelets, each 
piece is imbued with an intrinsic meaning 
and serves to be a quintessential jewel to 
adorn everyday. 
For more information, visit zoya.in

Celebrate in Style
Known for their celebratory styles and 
ensembles fit for joyous occasions, 
Manyavar’s diverse range consists of 
classic sherwanis to debonair fusion-wear. 
The latest from the brand is a midnight 
blue Indo-western piece with a traditional 
achkan cut and embroidered collar. The 
ensemble is paired with a velvet zari 
embroidered dupatta. 
For more information, visit manyavar.com 
or follow @manyavar on Instagram
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If you have a sinking feeling about diving 
back in, don’t throw in the towel just yet!

First, test the waters. Carefully dip
a toe in. Way too hot? Too cool?
Questionably tepid? Don’t drown yourself 
in analysis! What could possibly go 
wrong? (Don’t answer that.)

Then take the plunge. A classic 
dive is fine, but there are creative 
alternatives for making a splash.

 If you’re waiting to be impressed by a 
pool trick – don’t hold your breath.
 If you call out for someone (eg, 
“Marco!”) and don’t get a reply, try 
another name or an entirely new game.
 If you did a deep dive, be prepared for 
what you might find at the bottom.
 Different strokes for different folks! 
The most common, however, are a 
stroke of luck, an ego stroke, and 
freestyle.
 Just in case, find out who’s trained to 
do mouth-to-mouth.

Remember, there’s no lifeguard on duty 
in the dating pool. Be on the lookout for 
unexpected skinny-dippers, urinators (or 
those you quickly have “warm feelings” 
for), those misusing their pool noodle, 
and the guy who’s been in so long that 
he’s permanently pruned.

 Cannonball: Make an 
unapologetically large display, 
one that alerts even innocent 
bystanders.
 Cartwheel: Go in with the 
intention of quickly falling 
head over heels.
 Swan dive: Enter with 
beauty and grace, only to 
realize that no one is watching.
 Belly flop: Launch yourself 
in with reckless abandon and 
prepare to get hurt.

Once you’re in, be sure to
keep yourself afloat!
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Tips for Diving Back Into The Dating Pool

 T he dating pool is open! Whether 
you’re a serious diver or just a 
casual swimmer, you’ll be making 
waves in no time.

If the dating pool gets too crowded, 
head on over to the jacuzzi. You’re 
better off by yourself with bubbles in a 
warm bath, anyway.

#BornFromArt

 artize.in  @ArtizeIndia  artize.in www.artize.com
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TAILWATER
Paying homage to one of the most prominent visual art styles  

that emerged in France, Artize Tailwater is a tribute to the iconic  
Art Deco style in a sinuous form with fluid lines and a contemporary 

design which lends immense luxury to the bathroom it adorns
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