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THE STATE OF LOVE
What is love? It’s hard to 

pinpoint a definition to a feeling 
that encapsulates emotions of 
all kinds and brings together 

two souls. Yet, we attempted to 
ask you—2,801 of you—about 
what it means to find the one, 

or be the one, today. Here’s 
what you had to say

91

THE POWER OF PANTS
The trouser, now a wardrobe
essential, comes in all shapes

and for all sizes. Tonne Goodman,
sustainability editor at US Vogue
and OG trouser-wearer, pens a
tribute to the universal classic.

Photographed by Petros
Styled by Ria Kamat

122

WHEN HAIMA MET 
SHRUTI

In a post-377 India, the 
country’s LGBTQ+ community is 
finding greater acceptance and 
is voicing its experiences. Haima 
Simoes and Shruti Venkatesh, 
the first same-sex couple to 

make it to our cover,  
talk to Neville Bhandara 

about the need for greater 
inclusion through a love story 
that is primed to inspire every 

generation.
Photographed by Bikramjit Bose

Styled by Priyanka Kapadia
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30 Editor’s letter
31 Contributors

LOVES
35 Everything we  
heart this month

SHOPS
41 A hint of blush, a 
blooming floral, a softer
silhouette—the rise of
romantic dressing is 
far from frivolous. Plus,
a wardrobe of classics 
gets a contemporary 
do-over, gender-
fluid fashion runs 
strong, rose and ruby 
watches to snap up 

for Valentine’s Day and
jewellery that’s inspired
by everlasting love

STYLE
64 Yours truly
For our issue dedicated
to that lovin’ feeling,
we asked a few writers
to share their sartorial
love stories. Here, these
wordsmiths share an
insightful look into
their wardrobes and
their hearts

68 Second chances
The newest thing in
fashion? Old clothes. As

designers hit refresh
on dead stock and the
world found comfort
in longing for the past,
pre-loved and vintage
saw its greatest surge
yet. By Akanksha
Kamath

72 Conscious
coupling
Simone Rocha has
dressed and been
inspired by strong
women. Now, with an
H&M collaboration,
her influence promises
to grow manifold. By
Priyanka Khanna

74 Hands on
For Fendi’s ‘Hand in 
Hand’ project, the 
famed Baguette 
covered the contours 
of its home country to 
spotlight Italy’s distinct 
craft clusters. We track 
and trace the cult bag’s 
refined new look. By 
Akanksha Kamath

76 Meet the 
romantics
Once upon a time, 
romanticism was 
seen as a weakness. 
Today, embracing your 
feminine energy is 

empowering. Behind the 
joyful colours, delicate 
fabrics and whimsical 
details, five women 
channel a soft strength 
that is assertive without 
being aggressive. By 
Malika Dalamal

BEAUTY
80 Hair force
What is the big secret 
to getting the hair you 
love? According to 
hairstylists, it’s having 
strands you want to 
take care of, whether 
they are curly, straight, 
fine, kinky, long or short JA
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COVER LOOK
‘The Ted’ scarf coat, URA. Hair and makeup: Mitesh Rajani/Feat.Artists. Production: 
Pippip Media. Bookings editor: Prachiti Parakh. Photographed by Bikramjit Bose/

Feat.Artists. Styled by Priyanka Kapadia

84 New year, new
hair
The freshest styles to
meet your 2021 hair
goals and make up for
the salon appointments
you skipped last year

85 The mane thing
A flu�y cloud of
nourished curls or a
swath of shiny sleek
strands can leave you
feeling a whole lot
better. These products
and treatments will
ensure that you’re
having good hair weeks,
months and years

86 Salt and pepper
Jasreen Mayal Khanna
talks to Sarah Harris,
fashion features director
at British Vogue, about
premature greying and
their mutual love for
silver strands

88 But, naturally
Two local brands are
foraging the highest

mountains of India to 
give you science-backed 
skincare that is safe 
and e� ective. By Sneha 
Mankani

CULTURE
132 All we need is...
Why are we suckers for 
real love stories? Why 
are pop and counter-
culture obsessed with 
telling these tales? From 
rose-tinted romances 
to heartbreaking reality, 
there is a sense of 
comfort, belonging 
and humanity in the 
varied stories of how 
people fall in love and 
make it happen, fi nds 
Priya Ramani

134 In love and war
Can epic love stories 
stand the test of time? 
Do they even exist? 
Meet Raj and Norah, 
an Indian major and a 
British nurse, who were 
worlds apart until she 
rescued him in Naples 

and they found love 
in the midst of one of 
the darkest times in 
human history. Their 
granddaughter, Shaina 
Kohli Russo, recounts 
their story

136 Guilty pleasure
She’s the bestselling 
YA author who’s just 
gone adult. Sandhya/
Lily Menon on her latest 
novel, creating fi erce 
female heroes and 
why the good frothy 
romance is not going 
anywhere. By Resh 
Susan

138 Between the 
lines 
Author Amitav Ghosh’s 
Jungle Nama delves 
into the wisdom of The 
Sundarbans and the 
syncretism of Bengali 
folk culture—even as he 
collaborates to create 
a community-based 
literary experience, fi nds 
Shahnaz Siganporia

140 Talk of the town
Clubhouse is the new 
invite-only social app 
that launched during 
the pandemic and 
counts Drake, Oprah 
Winfrey and Virgil 
Abloh as fans. Paul 
Davison, its co-founder, 
on what gets people 
talking. By Rujuta 
Vaidya 

LIVING
143 Toast of New 
York
Entrepreneur Maneesh 
Goyal’s art-fi lled 
Manhattan loft is a 
space to host intimate 
parties and a sanctuary 
for him and his partner, 
fi nds Rishna Shah 

148 Life is a highway
An 80-square-foot van 
became the universe 
for a couple and their 
itinerant lifestyle. 
Shruthi Lapp speaks to 
Megha Mahindru about 
their moving love story

150 You can sit with 
us
Wider than an armchair 
yet cosier than a sofa, 
the love seat is back in 
stylish variants, from 
sexy to surreal. By 
Megha Mahindru

152 Love bites
These food stories come 
peppered with love. 
Four professionals open 
up about the delicious 
gifts they dedicated to 
their better halves. By 
Sonal Ved

154 Diary
156 Shoplist

PS
158 This letter, the 
fi fth which Napoleon 
Bonaparte sent to 
his wife Josephine, 
was published for the 
fi rst time in 1827 in 
the second volume 
of Memoirs Of A 
Contemporary by Ida 
Saint-Elme
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FOLLOW ME ON TWITTER 
@PRIYATANNA AND INSTAGRAM 
@PRIYA_TANNA OR EMAIL ME AT 
LETTERS@VOGUE.IN

As you read this, Condé Nast India is gearing up for its debut Net� ix outing. Releasing on Valentine’s Day, The Big Day is a 
six-part series that spotlights diverse couples and the day they began to plan their future together. A publishing house 

producing a show is not as far-fetched as it may seem. “We are storytellers at heart,” points out Alex Kuruvilla, managing 
director, Condé Nast India. “With The Big Day, we take it to a completely new level. The show explores modern Indian 

relationships through the lens of Indian weddings, presenting in full technicolor, a visual extravaganza with song and dance.” 
 Our cast of real-life couples no longer seek the tall, slim and trim, but an equal partner. They helped us navigate modern 

love, which comes with varied stories, pick-up lines, meet cutes, and strange twists of fate that bring people together. The 
show inspired us to plan an issue dedicated to the matters of the heart. But our February issue is not a Valentine’s Day haze 
where we talk about an emotion that evokes grand gestures and intoxicating love letters (though the letter on our last page, 

written by Napoleon Bonaparte to his wife Josephine, set the gold standard for me). Our theme explores what it means to be 
in love today, in real life, in real time, and led us to featuring Vogue India’s � rst same-sex couple on the cover.

The show also pushed us to cast a wider net on the institution of marriage and the evolving meaning of love. Through The 
State Of Love 2021 survey, Vogue India polled over 2,800 readers, from the age of 18 to over 45, to see how we view love today. 
Only 21 per cent believed that a healthy relationship led to the altar (a majority didn’t consider marriage to be the end-all of a 
relationship). The progressive results show that dating and matchmaking are seeing an exciting shift. Over 64 per cent told us 

that they believed in living with a partner before committing to marriage. Turn to page 91 to see our other � ndings. 
 As you sift through this issue, you’ll come across a series of  un� ltered love stories that are complex, considerate and 

heartwarming. Some of them may send you soaring into the stratosphere, but they are all built around real people who 
adapted and created their own narrative. With this hope, I leave you in charge, because though you might � nd inspiration 

within these pages, your love story begins with you.



DANNY LOWE
Born in North 
Yorkshire, Lowe 
is currently based 
in London. He is 
happiest at work 
when the worlds 
of fashion and 
documentary collide, 
and his visuals are a 
dynamic mix of high 
energy and playful 
imagery, as seen in 
‘Big love’, page 41.   

BRITTAINY 
NEWMAN

Newman, a graduate 
of Rochester Institute 

of Technology’s 
photojournalism 

programme, is a freelance 
visual journalist based 

in NYC. In ‘Toast of New 
York’, page 143, she 

photographs entrepreneur 
Maneesh Goyal in the art-

fi lled Manhattan loft he 
shares with his husband.

JASREEN MAYAL 
KHANNA
Khanna has been 
writing on lifestyle for a 
decade. She is currently 
working on the 
manuscript of her debut 
book and changing 
diapers for her infant 
son. In ‘Salt and pepper’, 
page 86, she bonds with 
British Vogue’s Sarah 
Harris over going grey.

TONNE GOODMAN
Goodman is US Vogue’s current 

sustainability editor and was 
its fashion director for 20 

years, garnering acclaim for her 
covers and sleek shoots. She 
is also the author of Point Of 

View. In ‘The power of pants’, 
page 122, she pens a tribute to 
the universal wardrobe classic.

PETROS
London-based 

photographer Petros’s 
work is brave and bold. 
He works instinctively, 

drawing upon 
memories, researching 

subjects, and pulling 
reference from his 

environment in order to 
create. In ‘The power 

of pants’, page 122, he 
turns his lens on the 

trouser and captures it 
in all its versatility.

BIKRAMJIT BOSE
Bose shoots our cover stars 
Haima Simoes and Shruti 
Venkatesh in Goa, in ‘When 
Haima met Shruti’, page 114. 
A graduate of the Srishti 
School of Art, Design and 
Technology in Bengaluru, 
Bose’s pared-back aesthetic 
is refl ected in his portraits 
and his biggest inspiration 
is cinema, which he seeks to 
refl ect in his work.

Get to know...
Our contributors from the February issue

CONTRIBUTORS
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WHAT W

LOV

Roll up your sleeves and show o�  the latest Rolex. The ‘Oyster Perpetual Datejust 31’ 
promises to turn heads with its aubergine dial, rim of 46 brilliant-cut diamonds and Rolesor 
body, a patented combination of steel and 18K white gold. Nothing works a crowd better 

than the ‘Datejust’, Rolex’s most recognised masterpiece since 1945.

Finest hour

‘Oyster Perpetual 
Datejust 31’ 
watch, Rolex, 
price on request
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T A B L E  F O R  O N E
What do three of our favourite chefs 

enjoy cooking for themselves?

RAVINDER BHOGAL
“I love cooking British 

shellfi sh in a light, 
fragrant Asian broth 
with turmeric and 

ginger, thickened with 
rice and sweetcorn.”

SAMI UDELL
“I love making a 

nourishing farmers’
market salad. I add
a bit of protein to
it to make it more

wholesome.”

SEEFAH KETCHAIYO
“Spicy minced chicken
basil with rice and egg.
A simple yet flavourful

Thai staple, it has
been my go-to since

childhood.”

N E W  K I C K S

B O O K
C L U B

From YA mush to
adult coupling,

there’s a love story
for every one

A Pho Love
Story (Simon
& Schuster) is
a frothy teen

romance.

Open Water
(Viking) is an

explosive debut
by Caleb Azumah

Nelson.

Milk Fed (Scriber) 
is a funny, erotic 
yet tender novel 

about self-
discovery.

A L L H E A R T
Whatever you are in the mood for, it never hurts to spread some love. We round up our

favourite things to gift a dear one

1. ‘Galactic Tides, 2020’, Rithika Merchant
at Tarq Gallery, Mumbai, price on request

2. Doraemon x Gucci GG bowling shirt
and silk shorts, Gucci; both prices on

request 3. ‘Women’ conversation cards,
Vanessameistervarma.com, 2,500

4. ‘Gorilla Insignia’ co-ord set, Huemn, 18,000

1. ‘Lovers’
ceramics,
Claymen,

12,000
2. HRH: So

Many Thoughts
On Royal Style,

Amazon.in,
2,705

3. Crewneck
print jumper,
Ports 1961,

56,324
4. ‘Big Sur After

Rain’ candle,
DS & Durga at

Bhaane,
4,500

IN THE MOOD TO LOUNGE

‘Rotterdam
moto-boot’,

Birkenstock x
CSM, price on

request

3

4

1

2

3

A recent Vogue.com headline read: 
‘The Look of 2020? Birkenstocks 
and Masks’. With comfort at the 

core of a pandemic wardrobe, 
the coolest collab right now is a 
lift for the cult-comfort sandal 

Birkenstock, courtesy MA fashion 
and BA fashion history and theory 
students at Central Saint Martins. 
Each style will carry the designer’s 
name embossed in the iconic shoe’s 

footbed. The archive-inspired 
collection hits stores this month.

1

2
If you have been living between the living room 

and bedroom, these are the perfect presents

IN THE MOOD TO BE COSY
Picks that promise to cheer you up while fl ying 

solo or snuggling with a partner

4
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S O M E T H I N G
B O R R O W E D

B R I N G I N G S E X Y
B A C K

Some of the world’s biggest names
reinvent three Indian staples

Celebrate the season of love by embrac-
ing your inner siren

PARATHAS
For his column, Yotam Ottolenghi

paid tribute to the humble paratha.
His za’atar version is served with
grated tomato and is made in a

beautiful lachcha style.

SABUDANA KHICHDI
Samin Nosrat made it a global

favourite after she spoke about it as
a delicious “Maharashtrian tapioca
pilaf”. Never mind that she chose to

make it in the microwave.

VADA PAV
After a trip to India, David Chang
added the Mumbai speciality on to
the menu of his New York-based

restaurant, Fuku.

MALCOLM & MARIE:
Sam Levinson’s romantic
drama starring Zendaya

and John David
Washington sees the

lovers unpack a whole lot
of baggage to find their
way back to each other.

LOVE (FT. MARRIAGE
AND DIVORCE):

The binge-worthy Korean
series tracks the lives of
three women working on
a radio show as they seek

true love.

CRAZY ABOUT HER:
A Spanish romcom with

a twist. After a wild night
together, Adri voluntarily

checks himself into a
psychiatric institution

where the love of his life,
Carla, lives.

All streaming on Netflix

These shows, books and podcasts illustrate what it means to be queer and in love

1. Lace bodysuit,
Saint Laurent,
price on request
2. ‘Ane’ leather

boots, Alexandre
Vauthier,

1,09,00

PODCAST: ‘We’re
Having Gay Sex’

Have
questions
about gay,
cis, trans,
or straight
relationships?

Comedian Ashley Gavin
answers them in honest,
tell-all interviews.

BOOK: Ivy Aberdeen’s
Letter To The World

by Ashley
Herring
Blake
As a piece of
Ivy’s soul on a
page, it has all

the courage, heartbreak
and epiphanies of a
12-year-old lesbian.

TV SERIES: Netflix’s
I Am Not Okay With

This
Superpowers
are how Sydney
makes sense of
her sexuality
in this coming-

of-age miniseries based
on the book by Charles
Forsman.

1. Cotton T-shirt, Ganni, 10,900 2. Swift
calfskin and gold metal earrings, Hermès,

price on request 3. ‘Florentine Finish
Cuore’ ring, Carolina Bucci, 3,05,000

4. ‘C Heart of Cartier’ necklace, Cartier,
price on request 5. ‘Game On Cœur’ bag,

Louis Vuitton, 1,49,000
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4IN THE MOOD FOR ROMANCE

N E T F L I X 
A N D  C H I L L

Literally! This Valentine’s Day, it’s 
time to romance vicariously

L O V E  O N  A  S P E C T R U M

Call us cheesy, but nothing brings a smile like 
the good ol’ classic symbol of love

Ottolenghi’s 
vegan za’atar 
paratha

5



Essensity pre-lightener by
Schwarzkopf Professional gives me the ability

to create beautiful blonde lights and glamourous
looking hair, but with a natural touch. It’s colour with

care: a treat for all of us to savour while being worry-free
about damage and maintenance. Essensity’s excellent

phytolipid technology gets the colour to shine its brightest
while ensuring the hair texture and overall quality is safe.
Extend your free-from lifestyle to your h
with zero compromises on results. The

pre-lightener is free from ammonia, a
silicones, synthetic mineral oil, para

chemical odours and fragranc

LIGHTEN UP YOUR LOOK
Boasting a gentle formulation with phytolipid technology that maximises colour performance while helping you

maintain healthy looking hair, it is now possible to give your tresses a blonde and lightened makeover, 
thanks to Schwarzkopf Professional’s new ammonia-free lightener from Essensity

With the increase in demand for all natural experiences and 
sustainability, it’s no wonder that discerning consumers today are 
opting for hair and beauty treatments that are gentle and safe, not 
only for themselves but also for the environment. While there are 
consumers that chase the latest trends, increasingly, many value a more 
natural experience. So, whether you want vanilla white hair that needs 
to be pre-lightened several levels to lift your natural hair colour or you 
want that sun-kissed look for your tresses, Schwarzkopf Professional’s 
new ammonia-free lightener from Essensity is your answer.  

Expanding the Essensity naturally inspired colour line to include 
an ammonia-free lightener for natural-looking hair, Schwarzkopf 
Professional promises to let you experiment with your hair colour 
to pre-lighten your hair in a natural manner and being respectful of 
your strands while at it. Especially great for conscious consumers 
looking to integrate their sustainable lifestyle into their hair and beauty 
regimes, the Essensity pre-lightener is free from ammonia as well as 
from silicones, synthetic mineral oil, parabens, chemical odour and 
fragrances. The result? Up to 100 per cent white hair coverage with up 
to seven levels of lift, all the while ensuring zero compromises. 

WHY ESSENSITY?
Essensity’s ammonia-free lightener provides a holistic approach as it 
boasts a gentle formulation with phytolipid technology that maximises 
colour performance while helping you maintain healthy looking hair 
during the lightening process. So, whether you want platinum hair or 
just a few lighter streaks, rest assured that your hair is being treated 
with utmost care, with a combination of safe ingredients. The secret 
to the formulation really lies in the phytolipid technology, infused with 
plant-based oils to give a healthy feel, while you colour or lighten 
your hair.

Here, we bring to you three exclusive looks created by celebrity stylist 
and brand ambassador of Schwarzkopf Professional, Florian Hurel. All 
you have to do is visit your nearest Schwarzkopf Professional Salon 
and ask for these stunning lightened looks. 

FLORIAN HUREL, →
Brand Ambassador, Schwarzkopf Professional India



This look with rich honey highlights, promises to frame your natural facial contours 
while adding a hint of colour. The subtle swirls of honey tones add a soft dimension 
to your hair, while playing up your facial features and enhancing them. 

LOOKS BEST ON
SKIN TONE: Light, wheatish and deeper 
HAIR TYPE: Wavy, straight

←
HONEY SWIRL

 NECTAR HINTS 
This look will refresh your curls without drastically changing your look. 
Glints and hints of golden beige and nectar enhance the natural shape 
and movement of your hair, while ensuring your curls stay intact. 

LOOKS BEST ON
SKIN TONE: Light, wheatish and deeper
HAIR TYPE: Curly

 NORDIC VANILLA
Whether it is ultra-white vanilla pieces or a full head of vanilla, 
transform your tresses with this rich, creamy tone. The ultimate 
platinum blonde, this bold, trendy colour is sure to make heads turn, 
no matter what the occasion.

LOOKS BEST ON
SKIN TONE: Light to wheatish 
HAIR TYPE: Straight, fi ne

Go ahead and get beautiful blonde and
lightened looks at leading salons.

/schwarzkopfprofessionalindia  schwarzkopfi n  #myschwarzkopf

QR code



To create your Directory or for more details and listing queries, log on to vogue.in/wedding-directory/ or write to weddingdirectory@condenast.in

Vogue Wedding Directory a unique online marketing and discovery platform that helps brands reach 
the right audience. By creating compelling content for your brand, it allows you to connect with potential 

customers beyond the metros, improve your brand’s visibility and a lot more…

Be a part of Vogue’s “It” list of the best curated wedding professionals through
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SH

A hint of blush, a blooming fl oral, a softer 
silhouette—the rise of romantic dressing 
is far from frivolous. Its modern iterations 

celebrate strength in femininity

Big love
F O C U S

Photographed by DANNY LOWE

Styled by RIA KAMAT

Cardigan, dress; both 
Cecilie Bahnsen. 

Shoes, Tabitha 
Ringwood. Vintage 
necklace, earrings; 

both Gillian Horsup

THE COLOUR: PINK

Is there anything that says love 
better than a hint of blush?
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Cotton tank top, 
organza blouse, 

poplin corset dress; 
all Philosophy Di 
Lorenzo Serafi ni. 
Vintage earrings, 

Gillian Horsup. Ear 
cu� s, Hirotaka. Pearl 

ring, Vickisarge

1. ‘Luppa’ minidress,
LoveShackFancy,

30,750 2. Cotton blend
blouse, Lisa Marie

Fernandez, 32,500
3. Organic cotton-poplin
blouse, Ganni, 11,900
4. ‘Agathe’ dress, Ulla

Johnson, 46,600
5. Linen crop top,

Untitled Co., 12,000 

THE SILHOUETTE: 
PUFF SLEEVES

Wear your heart on a 
statement sleeve. Inspired by 
Victoriana, this promises to 

be a long-lasting love 

1

2

3

4

5



An elegant timepiece makes for the perfect gift, no matter what the occasion. And, with 
Valentine’s Day around the corner, celebrate by indulging in the ultimate act of self-love and gifting 

yourself a stylish wristwatch. Take your pick from our curated range of tickers that promise to 
add a hint of sparkle to any outfit and occasion

TIMELESS TREASURES

This Valentine’s Day, give proverbial gestures a miss and instead, treat yourself to something truly special...something that stands the test of 
time. If you haven’t already guessed, we’re alluding to a classy wristwatch. A worthy investment, a wristwatch never goes out of style and can be 
worn with pretty much everything and to every occasion. Basis your preference—blingy, vintage or sporty— consider splurging on these stylish 
tickers. And if you simply cannot choose, indulge your every desire and get them all!

For more information, 
visit Fossil.com/en-in or 
scan the QR Code for

MAKE A POWERFUL STATEMENT
Jacqueline Rose Gold Watch (Women) and 
Bronson Chronograph Smoke Stainless Steel Watch (Men)

Classy, elegant and timeless—the Jacqueline rose gold analog watch by Fossil is a head 
turner. Flaunting immaculate craftsmanship, this rose gold stainless steel fi ve-link bracelet with 
a clasp fl aunts an intricately designed matching dial studded with rhinestones and rose-gold 
roman indexes. Crafted for the man with a discerning taste, the Bronson chronograph watch 
by Fossil features a blue sunray dial with numeric indices and three-hand movement with a 
date window. The stainless steel bracelet adds a touch of sophistication to the light-weight 
watch that can be worn to both—a casual or a formal do. 

THE BOLD AND 
THE BEAUTIFUL

Oversized Ritz Pavé Logo Rose 
Gold-Tone Watch

Nothing spells sophisticated charm quite like 
this chunky rose-gold toned plated stainless 
steel Michael Kors wonder. This oversized 
timepiece is equal parts edgy and elegant, 

and the  bracelet strap along with pavé 
accents and a logo dial will ensure 

the statement piece will fast become a 
wardrobe staple.

UNDERSTATED 
ELEGANCE
Anita Mother-of-Pearl 
Gold-Tone Steel-Mesh 
Watch

Contemporary and minimalist in 
design, Skagen’s range of watches 
from the Anita collection makes 
a stylish statement. Featuring 
a mother-of-pearl dial with 
gold indexes and an uber-fi ne 
micro-mesh bracelet, the watch is 
comfortable and stylish enough to 
take you from a board meeting to 
a cocktail party. 
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Acetate viscose 
shirt, A-line midi 

skirt, boots, 
belt; all Gucci.  

Earrings, Gillian 
Horsup. Necklace, 

Vickisarge 

THE PRINT: BOLD FLORAL

After the year that was, what 
will be groundbreaking is a 

spring not in sweatpants but in 
dense, dramatic blooms
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Sequinned 
petticoat dress, 

Ashish. Sandals, 
Wandler. Earrings, 

necklace; both 
Gillian Horsup 

1. ‘Spring Breaker’
ring, La Manso,

5,200 2. Floral frill
shirt, 9,000, skirt,

9,000; both Koai
3. ‘Ibiza’ bracelet,
Timeless Pearly,
price on request
4. High-waisted

trousers, Oscar de la
Renta, 2,40,500

5. Silk dress,
Rodarte, 1,33,000
6. Crêpe blazer, Tom

Ford, 4,12,500
7. ‘Revival’ mules,
Louis Vuitton,

68,500 8. Tiered
skirt, Dolce &

Gabbana, 88,350
9. Embellished

shoulder bag, Paco
Rabanne, 65,000

2
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FOCUS

Lace blouse, skirt;
both Fendi. Shoes,
Esaú Yori. Earrings,
Vickisarge. Vintage
ring, Gillian Horsup

THE FABRIC: LACE

Pretty or boho, the delicacy of
lace is heightened via a sharp
contrast—think heavy metal

or a dash of crimson

1

3

4

5

2

1. ‘Mors de Bride’ bag, Hermès, price on request 2. Mini love motif towelling ‘Lola’ bag, Burberry, 92,000
3. Chunky chain necklace, Alexander McQueen, 50,850 4. Leather platform sandals, Christian Louboutin, 64,800
5. ‘Game On Petit Malle’ bag, Louis Vuitton, 3,90,000 6. Leather and nylon slingback shoes, Prada, price on request

6
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Slip dress, 
Bernadette. 
Earrings, Gillian 
Horsup. Ring, 
Vickisarge 
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1. Leather bag, Chanel,
price on request

2. Ta�eta dress, Red
Valentino, 60,200

3. Blouse, Self-
Portrait, 20,900

4. ‘Allen’ bow mules,
O�-White, 82,500

5. Paraiba, green beryl, 
diamond and enamel 

earrings, Hanut Singh, 
price on request

6. Pussy-bow blouse, 
Burberry, price on 

request

THE DETAIL: BOW

You know what they 
say—go big or go home

1

2

3

4

5
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Linen-silk bustier top,
linen-silk midi skirt;
both Zimmermann.

Sandals, Tabitha
Ringwood. Earrings,

necklace, rings; all
Vickisarge

1. Tiered maxi skirt, Dundas, 78,800
2. Silk blend bra, Magda Butrym, 44,350

3. ‘Kelly’ leather sandals, Cult Gaia, 30,200
4. ‘Rainbow Swan’ necklace, Swarovski, 7,090

1. Embroidered
top, Miu Miu,

price on request
2. Pleated silk
skirt, Carolina

Herrera,
1,75,000

3. Sandals,
Michael Michael

Kors, price on
request

4. Leather belt,
Hermès, price

on request

1. Cotton-linen top,
Jacquemus,

31,900 2. Ru�ed
maxi skirt, Erdem,
2,71,600 3. ‘Lady
Dior’ pearl and 

thread embroidered  
bag, Dior, price on 

request 4. Diamonds 
and pearls set in 
gold and enamel 
earrings, Zoya - 
A Tata Product, 
price on request

Opposites attract. And a
bra top works best with a

voluminous skirt

2

1

3

4

1

2

3

4

4
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3

Hair: Brady Lea
Makeup: Marco Antoni

Photographer’s assistant: 
Morgann Eve Russell

Assistant stylist: 
Sachin Gogna

Casting: Grace Finger
Model: Shan Khan/First 

Model Management
Bookings editor: Jay Modi

Location courtesy: 
Andreas Cziborra

FOCUS

THE PAIR: CROP 
TOP + MAXI SKIRT
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THE MOOD: EASY ROMANCE 

A billowy blouse (full marks for a 
statement ru�  e or sleeve) and 
denim will convert every cynic

VA
LE

N
TI

N
O1. Double stick and chain

earrings, The Line, 28,500
2. Sheer paisley blouse, Etro,

1,04,800 3. Jeans, Levi’s,
17,000 4. ‘La Medusa’ bag,

Versace, 1,70,150

1. ‘The Jodie’ mini bag,
Bottega Veneta, 1,52,500

2. Handwoven cotton silk shirt, 
Péro, price on request 3. Wide-
leg jeans with logo belt, Stella
McCartney, 47,600 4. ‘Joezie’

fl ats, Jimmy Choo, 53,400
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It’s a new year, and that is cause for celebration. With life steadily 
returning to some semblance of normalcy, it’s time to revisit wedding 
plans you may have put on hold last year. O� ering a seamless blend 
of intimacy and luxury, The Ritz-Carlton, Pune is perfectly poised to 
host your special day, with its selection of exquisite venues and team 
of expert wedding advisors who will help you plan your special day 
down to the littlest detail.

Situated in downtown Pune, in the vicinity of the city’s prime 
business and leisure districts, The Ritz-Carlton, Pune overlooks 
the verdant expanse of the Poona Club Golf Course and o� ers 
uninterrupted vistas of the cityscape. Ever since the property’s 
inception here in October 2019, it has played gracious host to a 
number of glamorous do’s, even launching an exclusive Wedding 
Studio for bridal appointments with the family, where ideas are 

exchanged and celebratory plans are given shape. With 35,000 
square feet of elegantly designed banquet facilities—including a pillar-
less Grand Ballroom and three break-out spaces—The Ritz-Carlton, 
Pune is equipped to host all kinds of weddings, from the lavish to the 
intimate. The 7,200sqft Ritz-Carlton Ballroom can accommodate 
over 500 guests for a reception and fl aunts an adjoining open-to-sky 
foyer, which makes for the perfect space for a lively cocktail party. If 
you prefer al fresco weddings, the Crown Deck is ideal for elaborate 
pheras and romantic ceremonies under starlit skies. The hotel also 
makes provisions for pre and post wedding festivities: while the 
Aasmana Rooftop Lounge & Bar is ideal for Champagne Toasts, the 
Bridal Suite is an intimate space to relax in before the main ceremony, 
and The Ritz-Carlton Tea Lounge is perfect for an Afternoon Tea 
ritual, as is the Poolside, if you’d prefer a more informal setting.

A VERY RITZY AFFAIR
Tying the knot with your better half this year? Say ‘I do’ at The Ritz-Carlton, 
Pune—a luxurious fi ve-star property in downtown Pune that redefi nes the art 

of wedding atelier through curated artisanal luxury wedding showcases

The Ritz-Carlton Grand Lobby



SERVINGS OF SAFETY
Guided by Marriott’s Commitment to Clean programme,
The Ritz-Carlton, Pune has put in place rigorous safety and
sanitisation protocols to ensure that your wedding celebration
is a memorable one.

Safety protocols include:
• Enforcing the need for mandatory RSVPs
• Encouraging social distancing through designated empty

chairs marked by placeholders; specially marked slots on
the dance floor; and six-foot round tables with only four
chairs, each placed six feet apart

• Minimising the usage of linen for hygiene purposes by
providing linen-free seating

• The presence of sanitisation counters at strategic places
across the venue and a ‘hygiene manager’ to remind guests
to follow protocol

• Dining hygiene enforced through individually portioned
salads, starters, and desserts, with appetisers being placed
on a counter to minimise movement and main courses
being distributed by attendants dressed in PPE

To further enhance your experience, The Ritz-Carlton, Pune offers 
up exceptional catering services, with chef-curated menus boasting 
the best of Indian and international fare, in addition to artisanal 
desserts. That’s not all. The property’s beverage experts will help 
you shortlist the finest scotches, crafted cocktails, and even alcohol-
free alternatives, all to keep the wedding party in the best of spirits 
through the celebrations. If that wasn’t enough, the property also 

For more information:
W: Ritzcarlton.com/pune
T: +9120.6767.5000
Call Wedding Specialist  
Priyanka Gupta on  
+8956803762 or email  
Priyanka.Gupta2@ritzcarlton.com

Aasmana Rooftop Lounge & Bar

curates wedding showcases tailored to the couple’s theme, with a 
wedding planning checklist available to help flawlessly tie everything 
together—from invitation designs and wedding favours to bridal 
bouquet and couturier selections.

With its selection of premium venues and array of thoughtful 
services, The Ritz-Carlton, Pune promises that your special day will 
be everything you’d imagined it to be.

The Ritz-Carlton Ballroom
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HIGH-STREET

A wardrobe of romantic classics that 
comprises lace, midi skirts, slip dresses 

and fl orals gets a contemporary do-over

New horizons

Pretty skirts get a sporty spin 
with sneakers and jumpers

A party-ready lace top softens
utilitarian cargo pants

SKIRT + SPORTY

CARGO + LACE

1. Striped
jumper, Ted

Baker, 8,700 
2. ‘Daybreak’
shoes, Nike,

8,300
3. Lace skirt,
ONLY, 2,500

1. Lace blouse, H&M,
2,300 2. Khaki utility
trousers, Topshop,

3,500 3. ‘Petra’ heels,
Michael Michael Kors

at Luxury.tatacliq.
com, 12,000 4. Multi
pouch crossbody bag,

Charles & Keith,
8,000 
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The slinky ’90s staple gets ladylike
with cosy knits and mules

Counterbalance the frou frou of florals
with true-blue jeans and a cap

SLIP DRESS + TURTLENECK

FLORAL + JEANS

1. Turtleneck,
Mango, 1,800

2. ‘Nova’
earrings,

Outhouse,
12,500 3. Slip

dress, & Other
Stories, 4,500
4. Block heels,
Aldo, 5,000

1. Baseball cap,
Teamspirit at
Ajio.com, 399

2. Printed blouse,
Zara, 3,000 

3. Blazer,
Massimo Dutti,

15,990 4. 
Patchwork jeans, 

Ralph Lauren, 
price on request 
5. Shoes, Marks 

& Spencer,
2,300

3

1

4

2

3

5

1

JO
N

A
TH

A
N

 S
IM

K
H

A
I

C
EL

IN
E

4

2



54 VOGUE INDIA FEBRUARY 2021 www.vogue.in

HOMEGROWN

A daily wardrobe of basics  
DAY BREAK

2

1
CHECKERED 
PANTS
“Clothes are 
the gateway to 
self-expression. 
As the world 
changes, so will 
our closets. And 
that’s the moral 
of the story.” 
— ISHA 
AHLUWALIA

EMBELLISHED 
SHIRT

“Gender-neutral 
clothing should 

fi t a certain 
criteria in terms 

of fabric, tailoring 
and shape.” 

— SAVIO JON

3

BANDHANI 
JACKET

“Bandhani as a 
fabric has been 

traditionally worn 
by all genders, 

especially in Gujarat 
and Rajasthan.” 

— RESHAM 
KARMCHANDANI 

B
LO

N
I

TRENCH COAT
“This piece is 
agnostic, so it fi ts 
most sizes and 
genders. It works as 
a dress, a T-shirt or 
an overlay.” 
— AKSHAT BANSAL

With the fl ow
Chalk it up to living with our partners in a 

pandemic, but building a capsule wardrobe of 
gender-fl uid fashion is high on our priority list. 

The designers tell us why

1. ‘Madras Easy’ trousers, Moral 
Science, price on request. 

2. Embellished shirt, Savio Jon,
price on request

3. Blazer, The Pot Plant, 10,000
4. Shirt, Urvashi Kaur, 13,950

4

NIGHT-TIME JACKET
“The striped textile and 

silhouette have been 
inspired by pyjamas, 
and exude a relaxed 

aesthetic that isn’t 
dictated by gender.” 
— URVASHI KAUR
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OUT OF THE BOX
The new-age man bag fi ts 

all your daily essentials

1. ‘Balilg’ backpack, Matt
& Nat, 13,800 2. ‘Leah’

bag, Perona, 6,900
3. ‘Radio Sling’ bag,

Nappa Dori, 10,900

1

2

3

What the cool kids are wearing
STREET-SMART

1. ’Tapenade Splatter’ unisex
jacket, NorBlack NorWhite,

12,500 2. Printed T-shirt,
Huemn, 2,800

3. Sweatshirt, Esse
Clothing, 8,500

1

2

3

CO-ORD SET
“It’s all about a 

‘genderful’ approach 
to clothing. This 

hand-printed 
matching set can 

be worn by anyone 
on the gender 

spectrum.” 
— DHRUV KAPOOR

TIE-DYE
“The universal love 
for tie-dye makes 

this a unisex closet 
must-have. It brings 

joy and adds colour to 
anything. And that’s 

what fashion is about.”
 — MRIGA KAPADIYA

CLASSIC TEE
“The oversized 
pattern, shape and  
visual language 
used to design this 
product are not 
restricted to any 
particular gender.” 
— PRANAV MISRA

OVERSIZED 
JUMPER
“As more brands 
are thinking 
critically and 
creatively
about gender 
fl uidity, inclusivity 
is no longer a 
phase in fashion.” 
— SAHIB DANG
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WATCHES

1. ‘Pasha de Cartier’ 
watch, Cartier 

2. ‘New Retro’ watch, de 
Grisogono 3. ‘Possession’ 

watch, Piaget 4. ‘RM 
71-02 Automatic 

Tourbillon Talisman’ 
watch, Richard Mille 

5. ‘Oyster Perpetual 36’ 
watch, Rolex 

6. ‘Royal Oak Concept 
Tourbillon Chronograph 

Openworked 
Selfwinding’ watch, 
Audemars Piguet 
7. ‘Reine de Naples 

8918’ watch, Breguet 
8. ‘Happy Diamonds’ 

watch, Chopard 9. ‘Sky 
Chief Chronograph’ 
watch, Favre-Leuba 

10. ‘Executive Skeleton 
Tourbillon’ watch, 

Ulysse Nardin
From rose to ruby, you will fall 

head over heels for these darlings

In the mood
for love

1

2

3

4

5

10

9

8

7

6



Born into an a�  uent family, Zarine Manchanda, a successful 
entrepreneur always knew she wanted to give back to society. She 
is the founder of a cafe in Mumbai, an interior design fi rm and an 
eponymous production house. But, despite her success in business, 
she has consistently used her infl uence and position for the greater 
good; and, in 2018, established her very own NGO, the Zarine 
Manchanda Foundation & Trust. 

A not-for-profi t organisation, its core mission is to improve the 
quality of life of over 400,000 citizens dwelling in the slum cells 
of Mumbai’s Aarey Colony. Inspired by the pillars of compassion, 
service, empowerment, and education, the Zarine Manchanda 
Foundation & Trust addresses basic human needs such as providing 
clean water, medical care and a sanitary, hygienic infrastructure in 
addition to o� ering Aarey’s residents the resources to help better 
their standard of living and even educating the slum’s children to 
help enrich their lives.

A scroll through Zarine Manchanda Foundation & Trust’s o�  cial 
website will throw up countless images of Manchanda herself o� ering 
food and clothing to the needy and interacting with them. But, the 
philanthropist, who is greatly inspired by Mother Teresa, shies away 
from the spotlight. She states, plainly, “I am doing what God asks me 
to do. I was blessed with all the luxuries in life while growing up; my 
intentions are good and now, it’s my turn to give back.” 

Throughout the pandemic-induced lockdown last year, 
Manchanda was a constant feature in Aarey’s slums, selfl essly going 
about her duties in helping alleviate the lives of the destitute. That 
said, her philanthropic activities haven’t dimmed her entrepreneurial 
ambitions in the slightest. “My foundation will continue to expand. I 
want my cafe and interior design company to become international 
brands. My production house has strong Hollywood alliances already, 
and we’ll start producing international crossover content as soon as 
Covid allows a return to normalcy,” shares Manchanda.

For now, the future looks bright for the entrepreneur-cum-
philanthropist. “I know my life’s path is unique, and my stars always 
seem to align. But this is not because of me; it’s the destiny God 
has for me...and as long as I follow His guidance, I know I can 
inspire those whose lives I touch,” she concludes. 

For more information, call +91 9223200001

Though an accomplished entrepreneur, Zarine 
Manchanda’s passion has always tilted in favour 
of promoting human welfare. And, through her 
Mumbai-based not-for-profi t organisation, the Zarine 
Manchanda Foundation & Trust, the philanthropist 
has made great strides in bettering the lives of those 
living the slum cells of the city’s Aarey Colony

LEADING 
BY EXAMPLE
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We take inspiration from everlasting love and 
focus our attention on classic trends to fi nd our 

happily ever after. By Priyanka Parkash

From the heartTRUE LOVE

The most sought after 
stone in the world is not only 

a girl’s best friend. It also 
stands the test of time

FLIRT

A playful pair of
danglers livens up

your ensemble

1. Diamonds set in white gold 
necklace, Hazoorilal by Sandeep 
Narang 2. Diamonds set in white 
gold choker necklace, DiaColor 

3. Diamonds set in white 
gold earrings, Renu Oberoi 

Luxury Jewellery 4. Diamonds 
set in white gold earrings, 
Forevermark Diamonds

1. Diamonds set in
18K gold chandelier

earrings, Anmol
Jewellers

2. Chandelier
earrings, Khanna

Jewellers 3. ‘Bella
LXXV’ earrings,

Hazoorilal Legacy,
South Extension
4. Long earrings,

Sunita Shekhawat

4

1

1

3

2

4

2

3
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1. ’Lollipop Carnevale’ ring, Ippolita 
2. Pearl bracelet, Loren Stewart 3. ’Charlie’ 

bracelet, Pascale Monvoisin 4. Pearls in 
14K gold necklace, Mizuki 

1. Earrings,
Birdhichand

Ghanshyamdas Jaipur
2. ‘Fireworks’ bracelet,

Suzanne Kalan
3. ‘Nudo’ rose quartz
necklace, Pomellato

4. Diamonds,
tourmalines, cherry
quartz, Basra pearls

and coral set in
18K gold earrings,

Sabyasachi Jewellery
for Bergdorf

Goodman 5. ’Huggies’
18K rose gold earrings,

Anita Ko

2

3

4

WEAR WITH

WEAR WITH

1
3

BLUSH

The season of love
calls for a hint of pink

5

4

2

ROMANCE

Pearls have always
been a go-to for a
romantic evening

1
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PHOTOGRAPHED BY SIGNE VILSTRUP , VOGUE WEDDING BOOK 2017



LAUNCHES MARCH 202 1

BEAUTY 
BRIDAL DESIGNERS 

GIFTS & ACCESSORIES 
HOTELS & DESTINATIONS 

JEWELLERY 
MENSWEAR 

SAREES
WEDDING SERVICES 

& MUCH MORE!

plan a
wedding 

with 
vogue

D I S C O V E R  A  S P E C I A L L Y  C U R A T E D  E D I T  O F . . .



S HANTANU & 
NIKH IL

ANITA 
DONGR E

GAURAV 
GUPTA

RAHUL 
M IS HRA

TARUN 
TAH ILIANI

AM IT 
AGGARWAL

FALGUNI 
S HANE

PEACOCK

SABYASACH I

MANIS H
MALHOTRA

S HYAMAL & 
B HUMIKA

MEET india’s top DESIGNERS



For brand enquiries, write to bdcoordinator@condenast.in

MARCH 202 1

discover the
one-stop solution

for all your
wedding needs

SPRING/SUMMER COLLECTIONS OF DESIGNERS

MASTERCLASSES BY LOCAL AND GLOBAL EXPERTS

VIRTUAL CONSULTATIONS

W H A T ' S  I N  I T  F O R  Y O U ?

EXPERIENCE VOGUE’S CURATION OF ALL THINGS WEDDING
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On a legacy design
FRANCESCA CARTIER BRICKELL, 
AUTHOR, THE CARTIERS: THE UNTOLD STORY OF THE FAMILY 
BEHIND THE JEWELRY EMPIRE

The first Cartier piece I ever owned was a Trinity Ring that I was 
given by my parents when I turned 18. I loved it. It was wearable 
and chic. It was made of three interlaced bands of yellow gold, 
white gold and pink gold, which my grandfather [Jean-Jacques 
Cartier] told me symbolised loyalty, friendship and love.

Legends about the origin of this ring abound, as I write in 
my book on the Cartiers. Some say it was made by my great-
great-uncle Louis Cartier for his friend, the artist and writer 
Jean Cocteau in the 1920s and that it was inspired by Cocteau’s 
opium-fuelled dream about the rings around Saturn. Whether or 
not this story is apocryphal, Cocteau, the literary bad boy, played 
a big role in boosting its popularity. Even today, 100 years after 
it first appeared in Cartier’s stores as an affordable alternative to 
its high-end jewellery for both men and women, it remains iconic.

Sadly, I lost my ring while swimming in the Mediterranean 
soon after my parents gave it to me. I was devastated. A special 
gift like that is tied in with so much emotion. Fortunately, years 

later, my husband (who had heard this sob story a fair few times) surprised me with another 
Trinity ring as a perfect birthday gift. I love it and, amazingly, it works just as well now with any 
outfit as it did 25 years ago. Such a timeless piece, and so evocative too. I hardly ever take it off. 

On igniting a lifelong passion
PRIYA TANNA, EDITOR-IN-CHIEF, VOGUE INDIA

In love, they say opposites attract. It’s a strong theory that expounds 
why we are attracted to people and (in my case) things with traits 

we don’t possess. As a severely plaited 13-year-old girl, my first love 
was books and my first crush was a severely oiled and bespectacled 

boy in grade 10. The notion of fashion was non-existent and my 
relationship with clothes was what my mother got for me from 

Marks & Spencer and C&A from her London trips twice a year. Who 
would have thought that a trip to LA in the summer of ’86, intended 

to introduce me to Disneyland, would end up teleporting me to a 
whole new world? At my aunt’s home, a copy of US Vogue caught 

my eye. And life might have carried on as usual had I not stopped at 
a page where the featured model stared back at me in a blue dress. 

It was a rich midnight blue taffeta or raw silk creation. A halter 
flowing into a skirt, richly laden with layers of fabric. It had drama 
and personality. It dared you to look away. Designed by Bill Blass, 
it was nothing like I had seen before. I looked at it the way Carrie 

Bradshaw would her Manolo Blahniks. 
In a way, this singular moment connected me to the twin loves of my 
life—magazines and clothes. Never before had I seen a magazine so 

rich with imagery, so plush and sophisticated as that one. While other 
children my age would revel in music cassettes and a greedy stash of Toblerone, I’d 

insist on relatives lugging home titles like Vogue, Tatler and Harper’s Bazaar. Devouring 
every page, every shoot and every story, fashion magazines became my wonderland. 
I could disappear for hours. To my 13-year-old brain, that garment became an image 

that spoke of the power of clothes. Thank you, Bill Blass and thank you, Vogue. > 

Bill Blass was 
known for 
his signature 
American 
glamour

Francesca 
Cartier Brickell 

wearing  the 
Cartier Trinity 

ring her husband 
gifted her
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For our issue dedicated to that 
lovin’ feeling, Vogue India asked 

noteworthy writers to share their 
sartorial love stories. A seminal 

image that kick-started their love 
affair with clothing? An heirloom 

piece that signifies the purest 
emotion? These wordsmiths 

share an insightful look into their 
wardrobes and their hearts

Yours truly
Audrey Hepburn wearing 

a Givenchy gown for  
US Vogue, 1964

N O S T A L G I A
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On clothes and the cultures  
they inhabit

ALKA JOSHI, AUTHOR, THE HENNA ARTIST

Like most little girls, I wanted to dress just like my mother, who followed the latest 
Indian fashions. In Rajasthan, she’d ask the seamstress to duplicate her salwar kameez 

in my size, right down to the matching chiffon chunni. But when we emigrated to 
America in 1967, my world changed. I couldn’t open a fashion magazine without seeing 

supermodel Twiggy in cool shifts or Audrey Hepburn in Givenchy couture. Breakfast 
At Tiffany’s (1961) replaced Teesri Manzil (1966) as my favourite movie. Faced 

with two different cultural styles—one flamboyant, the other minimalist—I felt 
compelled to choose. I chose Twiggy and Audrey. 

Fast forward to 1980, Los Angeles, California: Dress For Success became my 
style handbook for my first job out of college. I longed for designer business suits 
I couldn’t afford, so I sewed my own using Vogue patterns. At the fabric store, I’d 

head for the corporate browns, beige and navy fabrics until a salesman pointed 
out that my colouring was better suited to jewel tones in rich silks, satins, suede 

and cashmere. When I told my mother what he’d said, she was delighted. She, 
who was my muse for my debut novel The Henna Artist (2020), had been waiting 

for me to combine East and West to craft my own style. Encouraged by her, I 
began sewing dresses from her old saris and softening the lines of a business suit 

with kundan necklaces or a trail of silver bangles on my arm. 
Today, my look is modern, minimalist and distinctive—my hair short, 

structured and naturally grey-black à la Ms Hepburn and I wear solid colour tops 
that flatter my complexion. It’s my accessories that are often Indian. Kashmiri 
shawls in mustard and fuchsia. A wool jacket or cape expertly embroidered by 
my mother 50 years ago. Rajasthani silver payals. They add the colour, texture 

and intricate details of the East.
A friend of mine calls my style ‘playful sophisticate’. I like that. It combines the two strongest strands of 
my DNA—my colourful Indian heritage and my American coming-of-age—for a look that’s uniquely me.

On finding love and  
the dress she wore 
DANA THOMAS, JOURNALIST AND AUTHOR, FASHIONOPOLIS: 
THE PRICE OF FAST FASHION AND THE FUTURE OF CLOTHES

On Friday, September 13, 1992—yes, Friday the 13th—I jumped on a train 
from Washington D.C. to New York to attend a friend’s wedding. In my bag 
was a cocktail dress for the wedding on Saturday and a little brown bodycon 
minidress with short sleeves, in case there was a fun party later that night. I 

arrived late at my friend’s house and everyone rolled in 
from the rehearsal dinner, ready to carry on the fête. I 
put on the brown dress and heels and joined the fun. In 
the kitchen, a guy came up to me and said, “Who are 
you? You weren’t at dinner.” He was cute and French, a 
friend of the groom’s, and single. We danced all night. 
He was my impromptu date at the wedding. One year 
later, we married. We live in Paris and have a beautiful 
20-year-old daughter. When asked what caught his 
eye that first night, he jokes: “The brown dress.” I still 
have it in a cedar trunk at the foot of our bed. 

Clockwise: Author 
Alka Joshi in her 
signature style; 
Model Twiggy on 
the cover of US 
Vogue; A model 
wearing a cape for 
US Vogue 1949

Paris, the city 
Dana Thomas 

now calls home 
with her husband 

and 20-year-old 
daughter
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On finding his purpose
HAMISH BOWLES, EUROPEAN EDITOR-AT-LARGE,  
US VOGUE

As a 10-year-old boy living on a little farm in the English countryside, I was 
already obsessed with costume history: the bottom drawer of the stripped 
pine chest of drawers in my bedroom was filled with 1920s flapper dresses 
and Victorian bodices that I had sleuthed at jumble sales or junk shops 
when I had accompanied my mother on her own foraging trips. Edwardian 
evening shoes were carefully arranged on the top of the chest and stuffed 
with acid-free tissue paper. I had a card index that recorded how much I 
had paid for each object—from my weekly pocket money allowance of 50 
pence—an approximate date and any pertinent information I felt required 
noting. I would spend my weekends in London visiting the Costume Court of 
the Victoria & Albert Museum, Portobello Road, and the thrilling department 
store Biba, which was a sensory immersion into 1970s Art Deco revivalism.

And then one day, in our local little village shop, as I dithered between the 
pear drops and the Sherbet Fountains, I saw the cover of the January issue 
of British Vogue.

It depicted a couple who embodied the most unbelievable sense of 
glamour to me, captured in a languid embrace on a twilit beach. The man was 
dressed in an ivory Gatsby suit, with a lavaliere insouciantly tied at his neck, 
and was turned from the viewer to focus on the woman he was embracing. 

She certainly commanded attention, dressed in a plunging gown of eau de 
nil jersey (by the recent Central Saint Martins’ fashion school graduate 
Bruce Oldfield), and an ivory beret that she might have borrowed from 
him; she had thrown her head back and had draped her arm across his 
shoulder as the ocean roiled behind them. The art director had picked 
out each of the letters that spelt V-O-G-U-E against the dusk sky (or was 
the day breaking after a night to remember?) in a symphony of different 
and unusual colours—ultramarine, azure, Schiaparelli pink, scarlet, 
tango orange. “Happy New Year” bid the coverline, and who indeed 
could be happier than this deliriously charmed duo?

The unlikely lovers were, in fact, Manolo Blahnik and Angelica Huston 
and they had been photographed on a beach in Deauville by David 
Bailey, in a shoot orchestrated by Grace Coddington who made a cameo 
appearance in the story inside. This was an epiphany to me: the idea 
that fashion and magazines could tell stories that could transport you 
somewhere else, somewhere magical and alluring. It was a place that I 
wanted to go. The die was cast. 

Clockwise: Hamish Bowles at 
the Met Gala in 2019; At Paris 

Fashion Week in February 
2020 wearing Haider 

Ackermann; the January 1974 
cover of British Vogue that 

sparked his eternal love affair 
with fashion

On jewellery that serves as armour
GLENNON DOYLE, AUTHOR, UNTAMED 

For me, love is about showing up—being my messy, complicated and afraid self, and 
showing up anyway. Truly showing up can be terrifying. The epigraph of my second 
book Love Warrior is Joan of Arc’s rally cry, “I am not afraid...I was born to do this.” 
I wear my Joan of Arc pendant, made by my friend Thea Miller of DRU Jewelry 
because it reminds me to rush straight into the battle every single day—whether 

it’s an unhealed relationship, a secret in my life, the pain of those around 
me, or a fear in my parenting. Whatever the battle is, we tend to turn 
our horse and run the other way and it will just never work. Saint Joan 
reminds me to get on my horse and keep showing up for the hardest 
parts of love and life. I wear this necklace as a reminder, and a form 
of armour, because the best way I know is to keep becoming a truer, 
more beautiful version of myself and do the thing I’m afraid to do, to 
say the thing I’m afraid to say, to face the thing I’m afraid to face. n

Glennon Doyle wearing 
her jewellery armour, 
and her book (right)
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REPORT

The newest thing in fashion? Old clothes. As designers hit refresh on dead stock and the world 
found comfort in longing for the past, pre-loved and vintage saw its greatest surge yet. Akanksha 
Kamath rounds up the brands embracing second-hand, the sites to scour for future classics and 

the purveyors to follow when you need a dose of the old and the beautiful

Second chances

THE BRAND: 
LEVI’S

So deeply ingrained is Levi’s 
in contemporary culture that 
you can count on your fi ngers 

the number of era-defi ning 
moments it has lived. 

To solidify its role as a cultural 
aggregator, the 168-year-
old label launched Levi’s 
Secondhand in October. 
This buyback and resale 

programme allows trade-ins
of old pairs for future credit
on new ones. The aim is to

give the indestructible fabric
more time on the shelf. We

hear from Tracey Panek, 
historian at the Levi Strauss &
Co. Archives, on all the historic

moments that make Levi’s
Secondhand the ultimate 
pre-loved label to own.

“The Levi 501 
as part of an 
unchanging 
uniform 
of tech-
revolutionary 
Steve Jobs”

“Beyoncé at 
the VMAs 
in Lot 518 
Superlow 
Levi’s with 
laced-up seams 
in 2001”

“Physicist Albert 
Einstein wasn’t 
immune to the 

charms of a 
pair of Levi’s. He 
bought his fi rst 

Levi Strauss 
jacket when he 

emigrated to 
America in the 

1930s”

“Youth 
dressed in 
Levi’s and 
other blue 
jeans, sitting 
atop the 
Berlin Wall”

“Justin Timberlake 
doubling down on 

Levi’s denim at the 
2001 American Music 

Awards, alongside 
Britney Spears”

“Madam vice 
president 

of America, 
Kamala 

Harris, in San 
Francisco for 

Pride month in 
2019 wearing 

a Levi’s trucker 
jacket in 

rainbow hues”

“In 1999, Time 
magazine 

named Levi’s 
501® jeans 
the fashion 
item of the 

20th century, 
beating out 
the miniskirt 
and the little 
black dress”
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st @90sanxiety 
for everything 
that was right 
and wrong with 
the era—Carrie 
Bradshaw and 
a case for tank 
dresses included. 

@Displaycopy is 
a new kind of zine 
with everything 
old. All shoots 
are dedicated 
to recommerce, 
with details of 
where to fi nd the 
repurposed pieces.

@Ladydir 
evengelooks 
because royalty 
never goes out 
of style. A grid 
of Princess 
Diana’s post-
divorce looks. 
Enough said.

FYI: 

“Einstein’s 

Levi Strauss jacket 

and Jobs’s suspender-

button Levi’s are two 

of the most requested 

items by visitors to 

our archives”
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THE WEBSITE: RESELLFRIDGES

In a move that left 
retail reconfi gured 

and changed the look 
of department stores as 
we have known them,

Selfridges, the 103-year-
old shopping hub on

London’s Oxford Street,
launched Resellfridges.

Vogue India speaks to its
executive buying director,
Sebastian Manes, on what
prompted the move and
what’s in store for 2021.

What is Resellfridges?
“The vision for

Resellfridges is that
our buyers become our
vendors, by selling their

own collections including
pre-loved, vintage,

SOPHIE HERSAN,
CO-FOUNDER AND BRAND
DIRECTOR OF VESTIAIRE

COLLECTIVE ON THE 
FUTURE CLASSICS OF 

VINTAGE FASHION 

“Marc Jacobs at Louis 
Vuitton is going to be quite 

sought after, thanks to 
his well-received last few 

collections. Also, Prada’s new 
re-editions from the 1990s 
and the appointment of Raf 

Simons at the house has 
resulted in a renewed interest 

in the original collections 
of both designers.”

NOW TRENDING 
Sustainable brands 
are seeing higher 

search volumes, with 
Stella McCartney 
leading the way 

followed by 
Nanushka

LAST SEEN ON
“Pop-culture moments have 

signifi cant impacts on what people 
are buying. Netfl ix’s The Last 

Dance, resulted in Jordans selling 
1.3X faster.” - Allison Sommer, 

Senior Director of Strategic 
Initiatives at The RealReal

Stage3 launched its 
clothes-sharing app last 
month. Founder Sabena 

Puri says, “The next 
frontier in e-commerce 
is social, and with Gen 
Xers and millennials 

spending a third of their 
waking hours on social 

media, this was the 
inevitable next step.”

The MVPs
Pieces that garnered
the most attention

(and greatest wallet share)

• Costume jewellery from Susan
Caplan • Chanel and Hermès

accessories • Prada Nylon

collectable, archive and 
repurposed products. This 

is a community-driven 
movement, where there is a 
commitment to acting with

more responsibility.”

What’s available?
“A diverse product mix
of iconic accessories,

hard-to-find streetwear
and rare up-and-coming
or avant-garde names.

We’ve worked with vintage
experts Beyond Retro,

Craig Green, and fashion for
kids from digital start-up

Kidswear Collective.”

What’s next for resale?
“Resale o�ers scope

for creativity, alongside

circularity. For customers who 
invest in luxury fashion and 
accessories, the concept of 

enjoying an extended lifespan 
of a product—through
purchase, wear, repair

and resell—is becoming
increasingly important.”

VIRTUAL REALITY
Apps and Instagram shops to share, 
borrow and buy second-hand from

For its 
contemporary 
vintage edits: 

@byronesquevintage

For a like-minded
community:

@depop

For the sneaker
head: @goat

For shirts and
blazers:

@shopthelocal
vintage

For Resellfridges 
X Yasmin Sewell, 
Westminster University 
students redesigned 28 
pieces from Sewell’s 
wardrobe
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Resellfridges includes a 
Rewiring Space where 
shoppers can fi nd rare, 
past season samples 
and archive pieces 
from young brands and 
designers

N
A

N
U

SH
K

A
The share 

of second-hand 
clothing in people’s 

closets is predicted to 
grow from 21% in 2020 

to 27% in 2023, 
according to a report by 

BCG and Vestiaire 
Collective
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REPORT
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1. Buglari’s Tubogas 1940s pieces 
were inspired by the fl exible 

notched design of gas pipes. The 
most iconic is the Serpenti watch.

2. Women are forgoing daintier 
pieces for weighty, more 

stereotypically masculine designs, 
like signet and gypsy rings.

3. Marina B’s ’80s gemstone 
chokers are an essential for any 
vintage collector. Synonymous 

with Italian glamour and 
decadence, they look chic even 

with a T-shirt and jeans. 

BY DESIGN
Collect and create is the new mantra for 

designers like Aratrik Dev Varman of Tilla who 
started The Vintage Project, an anthology of 

ancient textiles from the Silk Route

“I have been collecting embroideries from Kutch 
for over 20 years and I am now reworking these 
heirlooms into new clothing. They serve as a rich 
design dictionary of a specifi c craft community,” 
he says about layering the old with the new, like 
an ancient yoke embroidered in Balochistan now 
living a new life on an indigo batik kurta. “As is 

custom, women cut and reapply the yoke, called 
a ‘pashk’, from old garments to new garments, 

to preserve their 
painstaking labour.”

THE BRIDE WORE
Oceans apart, two women wore vintage to their weddings

JEWELLERY BOX
Call it the Bridgerton hangover, but diamonds from 
another era are just what the collector’s ordered. 

Vintage jewellery expert Jill Heller (@jillhellerjewelry) 
tracks three must-have treasures

AMANDA HEARST 
RØNNING, 

ENVIRONMENT 
ADVOCATE AND CO-

FOUNDER OF MAISON-
DE-MODE 

“Both of the gowns I 
wore for my wedding 
ceremony and party in 
2019 were Oscar de la 
Renta and were made 

from repurposed 
fabrics from previous 
collections. Wearing 
vintage is the most 
sustainable option 
and as beautiful as 
wearing ‘something 
new’. I worked very 
closely with designer 

Fernando Garcia to 
create my dress, with 
just a few alterations 
to the neckline and 
sleeves. All of my 

jewellery was vintage 
Fred Leighton and 
Ti� any. The Fred 

Leighton hairpiece 
was made from 

several old brooches.” 
 

SANJANA RISHI, 
CONTENT CREATOR 

Why vintage: 
“Knowing the negative 

impacts of the 
fashion industry, I 

wanted to make more 
sustainable choices, 

including when it came 
to choosing my wedding 

outfi t.” 
The dress (or pantsuit): 

“I picked my suit a 
long time ago from an 
Italian vintage reseller. 
It’s by Gianfranco Ferré, 

a design house that 
no longer produces 

new clothing. I wore 
it for my wedding 

pheras and I added 
a Torani dupatta/veil 

and a bustier that was 
once my best friend’s 
mother’s. I hand-dyed 
it the night before the 

wedding using old 
co� ee grounds.”  

THE PURVEYORS

PATRICIA FROST, INTERNATIONAL SPECIALIST 
AND DIRECTOR, VINTAGE COUTURE AND 

HANDBAGS AT CHRISTIE’S, GIVES US HER 
GUIDING POINTS FOR GOOD COLLECTING  

 • Look for the best example you can fi nd, without 
alterations or stains if at all possible, in original 
condition.  • It should be an outfi t that turns 

heads rather than being worthy but dull.  • Look 
for supporting documentation such as press 

photographs and newspaper articles. If the outfi t 
belonged to a celebrity, then photographs of the 

outfi t being worn by the celebrity are priceless and 
will increase interest and value.

Amanda Hearst 
Rønning wore 
vintage fashion and 
jewellery to her 
wedding in 2019

Sanjana 
Rishi in 

her ’90s 
vintage 
suit and 

Torani 
veil

Patricia Frost; A 
dress worn by 

Marilyn Monroe in 
1962 sold for nearly 

$1.3 million by 
Christie’s in 1999
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For this issue, dedicated to love and romance, I started listing the de-
signers we would consider ‘romantic’. But the list made me pause to 
wonder: what really is sartorial romanticism today? Is it the fantasy of 
couture imagined in reams of tulle and taffeta? Is it a nod to Victori-

ana? Or is it the bohemian medley à la the quintessential icon Talitha Getty? 
In the case of Simone Rocha, within her prettiness lies a hint of the eerie. Her 

clothes have a haunting beauty, their appeal richly layered with the ceremonial 
(Irish communion dresses and papal influences), the historical (Nell Gwyn, the 
mistress of Charles II, along with Anne Boleyn, have made up her vision board), 

 Over the past decade, Simone Rocha has dressed and been inspired by strong women. Now,  
with an H&M collaboration with designs for men and children, her sartorial influence promises  

to grow manifold. Priyanka Khanna reports on a match made in fashion heaven

Conscious coupling

PAIR OF ACES
Looks from 
H&M X Simone 
Rocha span 
kids wear and 
menswear, 
featuring the 
designer’s 
trademarks 
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VIP

the personal (china dolls in Victorian dresses from 
her childhood, Aran knitting native to Ireland), all 
created, as Rocha has stressed over the years, for dif-
ferent generations, sizes and shapes. 

In 2021, I believe this is the sartorial romanticism 
that women are looking for. As Dublin-born Rocha, 
a graduate of Central Saint Martins and the daugh-
ter of designer John Rocha, celebrates a decade in 
the business, she reintroduces archival pieces to 
bring all her aesthetic tenets—signature pearls, scal-
loped edges, broderie anglaise and more to an H&M 
collaboration. 

“Simone’s brand has such a clear point of view. 
And this collection really does emphasise the things 
that define her and her aesthetic. The volume, the 
decoration and the beautiful fabrications crafted in-
house, which is very rare. And, of course, the jewel-
lery,” says Ann-Sofie Johansson, creative advisor, 
H&M, of this choice. Here, Rocha tells us more.

Priyanka Khanna: Congratulations on H&M X 
Simone Rocha. How did this happen?
Simone Rocha: I’m a fan of the H&M collaboration 
concept. I still have socks from Marni X H&M and a 
Comme [des Garçons] spotty knit. I remember the 
elation of being able to have those pieces, each a part 
of fashion history. And for me to be able to do that 
for a generation that might not always have the op-
portunity to buy my pieces is thrilling. I am humbled 
and thrilled to be the first Irish designer.

PK: Let’s go back to the drawing board.
SR: It is the first time I have offered a line for the 
whole family. Family has shaped all of my work so 
far. We recently celebrated the 10-year anniver-
sary of the Simone Rocha brand, so we are in a 
moment of reflection. We are thinking a lot about 
how we have grown, and the key styles, details 
and signatures for which we have become known.

PK: Why was your archive so important to this 
endeavour?
SR: I wanted it to feel like each piece had its own 
identity, was from a moment in time, but also felt 
relevant to now. It was a chance to reflect on seasons 
I was especially proud of, to revisit creations that felt 
like milestones, and to explore the little gems of 
ideas that we perhaps didn’t push as far as we want-
ed. I want my customers to be able to mix and 
match, and evolve their collection, with time, in 
their own way.

PK: How did your past translate into your 
present designs? 
SR: This really does feel very recognisably Simone 
Rocha. There’s the palette we adore (creams, pinks, 
reds) and the nods to Ireland in many of the cable-

knits. The neoprene pearly collection of spring/
summer 2014 was when I first introduced the pearl. 
Spring/summer 2016 was partly inspired by the 
Japanese photographer Nobuyoshi Araki (and was 
my first fashion week show at Lancaster House). I 
mixed elements from the Anne Boleyn collection of 
autumn/winter 2014-15, such as the seersucker tar-
tan checked dress, with more recent elements like 
the pleated tulles from the Red Dolls line in spring/
summer 2018. So it’s not mere re-editions, it’s tak-
ing details and reinterpreting them for today. 

PK: Craftsmanship is hugely important to your 
label, isn’t it?
SR: I wanted to make sure that the fabrications still 
had that personal touch and identity. We developed 
versions of our signatures like the tulle and the flow-
er motif. We have a new take on a fil-coupé dress, 
and we’ve redeveloped the cloqué. There are also 
our neoprenes, alongside woven tinsel tweeds, cot-
ton poplins, lightly quilted twills, spongy jerseys and 
a teardrop daisy broderie anglaise. 

PK:  Which are your favourites?
SR: Each piece—whether his, hers, adult or small—
is designed to be in conversation with each other. It 
is one unit with one identity. So there are tulle  
dresses alongside tulle suiting, a trench for him and 
one for her. Silhouettes are scaled down creating 
adorable miniatures of recognisable classics—it’s a 
full wardrobe that can be mixed and matched, and I 
hope that  ensures the line is long-lasting and  
sustainable. I want my clothes to be treasured and 
enjoyed again and again. n

“I WANTED IT 
TO FEEL LIKE 
EACH PIECE 

HAD ITS OWN 
IDENTITY,  

WAS FROM 
A MOMENT 

IN TIME, BUT 
RELEVANT TO 

NOW” 

IN BLOOM 
Simone 
Rocha is 
the first 
Irish 
designer to 
collaborate 
with H&M 
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EXCLUSIVE

For Fendi’s  ‘Hand in Hand’ project, the famed Baguette covered the 
contours of its home country to spotlight Italy’s distinct craft clusters. We 

track and trace the cult bag’s refi ned new look. By Akanksha Kamath

Hands on 

The year was 1997 when a certain oblong 
accessory made by Silvia Venturini Fen-
di, the then heiress to one of Italy’s oldest 
fashion dynasties, rose to the echelons of 

It-bag status. Last seen on Carrie Bradshaw in Sex 
And The City, the Baguette (named by a journalist 
for its resemblance to the French bread) has since 
undergone over a thousand renditions, including a 
jamdani textile re-edition for Vogue India’s Project 
Renaissance in 2016. As one of the most pivotal 
handbags in pop culture, it now holds pride of place 

at the Victoria & Albert Museum in London.
So as fashion found a new purpose in 2020, Fendi 

turned its gaze o� stage, inside the ateliers of the ar-
tisans who create the collections dreamed up at this 
heritage fashion house. The Baguette, as one of the 
most chameleonic items in modern-day closets, be-
came the singular mouthpiece for Fendi’s new mes-
sage. ‘Hand in Hand’ captures the luxury and beauty 
of touch and made-by-hand, brought into focus by 
the Baguette. 

“It was time to share the identity behind every 

Clockwise from 
above: An artisan 
from the Bottega 

Intreccio school in 
Marche; a weaver 
from the Fabbrica 

Tessile Bossio 
atelier in Calabria 

picks the grass 
for its version of 

the handbag; two 
iterations of the 

‘Hand in Hand’ 
Baguette and the 
embossed atelier 

name; Silvia 
Venturini Fendi
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creation, to show to the world their talents and pas-
sion in preserving ancient handmade workman-
ship,” explains Venturini Fendi, artistic director of 
accessories and menswear collections. With this, the 
Baguette travelled to di� erent regions in Italy, each 
time taking on a new avatar. A deliciously brown 
vegetable-tanned leather version seen on the spring/
summer 2021 runway, made by third-generation 
craftsmen in Tuscany, or the more textile interven-
tions of a women’s cooperative in Sardinia that 
makes tapestries by hand since 1971, covering the 
length and breadth of Italy, each of the 20 bags 
come with the atelier’s name embossed inside. We 
� nd out more from Venturini Fendi, the woman be-
hind the project. 

Akanksha Kamath: Much like being Indian, be-
ing Italian means having a past, strong roots and 
important heritage. What were some intriguing 
stories you discovered through this project?
Silvia Venturini Fendi: To me, inheriting craft tra-
ditions is the simplest yet most romantic thing. Val-
ues passed down from generation to generation are 
the most precious secrets. From each Baguette, you 
can detect the traditions and di� erences between 
each region across Italy—from the more industrial 
to the more rural. The plant-based Baguette from 
Calabria, for instance, re� ects the bucolic atmos-
phere of this region. It is made entirely with local 

‘ginestra’ broom � bres, with a weaving practice 
passed down through generations since antiquity. 
The touch of this bag is fresh and it has a wonderful 
natural smell. It reconnects me to my roots. 

AK: What are some traditions you have inherit-
ed from your family?
SVF: Traditions can be found in the simplest daily 
things, like sitting around a table eating pasta with 
my family or watching a good movie. 

AK: Apart from the fact that you created the Ba-
guette, what made you choose it as the primary 
object for this process?
SVF: I have always considered the Baguette as a 
manifesto of individualism, a blank canvas where 
you could write a new story every time. It’s all about 
taking risks and doing the right thing at the right 
moment. In 1997, the Baguette was created for 
necessity, but it is a bag that is still relevant today. 
That is what makes the di� erence: when a bag tran-
scends trends and time. After so many versions, it 
was time to � nd the most peculiar workmanships 
for it and tell the stories behind them. 

AK: Its revival in 2019, a recent scented leather 
collection, and now a handcrafted project. 
What’s next for the ultimate It-bag?
SVF: The version of it I still haven’t made. ■

For the spring/
summer 2021 show 
invitation, a bag of 
Fendi pasta came in 
the mail. “There is 

nothing more Italian 
than sitting around a 
table eating pasta,” 
said Venturini Fendi. 
Passed down from 

one hand to another, 
the designer shares 

her nonna’s 
traditional lemon 

pesto recipe.

Ingredients
• 500gm ‘EFFE N° 1925’ 
FENDI pasta • 180gm 
green and black basil 

leaves • Two small cloves 
of garlic, chopped • 

200gm grated 36-month 
Parmigiano Reggiano • 
150gm grated Roman 

pecorino • 50gm organic 
pine nuts • 200ml extra 
virgin olive oil • 1 Amalfi  
lemon peel • Handful of 
Zibibbo raisins • 100gm 

red grape tomatoes, 
quartered • 100gm 

yellow grape tomatoes, 
quartered • 1 bunch of 

rocket • Salt and pepper

Instructions
Prep time: 20 minutes. 
(Serves 4). 1. Soak the 
raisins for an hour. 2. 

Blend the basil with the 
garlic, grated lemon peel, 
Parmesan and pecorino. 
Add 2/3 of the pine nuts 
to the mixture and blend 
again. Season with salt 

and pepper to taste. 
3. Cook the pasta in 

boiling water with salt. 
Drain after 6-8 minutes. 
(Silvia’s recommendation 
is four minutes, for real al

dente). 4. Dry-roast 
the remaining pine 

nuts in a non-stick pan. 
5. Carefully stir in the 
drained pasta with the

pesto, chopped tomatoes, 
raisins and toasted 
pine nuts. Top with 
rocket. Season with 
Parmigiano, and a 

pinch of peperoncino 
(chilli) for the more 
adventurous cook.

“It was time to fi nd the most peculiar 
workmanships for the Baguette and 
tell the stories behind them” 
 —SILVIA VENTURINI FENDI
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Once upon a time, romanticism was seen as a weakness. Today, 
we know that embracing your feminine energy is empowering. 
Behind the joyful colours, delicate fabrics and whimsical details, 

these fi ve women channel a soft strength that is assertive without 
being aggressive. Malika Dalamal takes a closer look

Meet the romantics

It’s no surprise that designer Krésha Bajaj Za 
veri is a romantic at heart. Her designs, � t for 
fairy tales, feature pearls, crystal, sequins, glass 
and bead embroidery, tulle gowns, organza 

and vintage lace-inspired saris in a pastel palette of 
ocean blues, greens, coral and ivory. But it is her per-
sonalised couture bridal wear, namely her Lovestory 
Lehenga, that gives away her true nature. 

The idea to embroider a couple’s love story on a 
wedding lehenga started with her own. “When I 
started to think about my wedding out� t, it bothered 
me that I wouldn’t wear it again. I wanted it to have 
meaning.” The stunning ivory skirt, now framed and 
hanging in her home, has the journey of her court-
ship with husband Vanraj Zaveri—the proposal in 

K R É S H A  B A J A J 
Z A V E R I

the Maldives, dolphins to represent their love of ma-
rine life, and their names embroidered on it. 

 Bajaj Zaveri’s husband has inspired her to work 
in more ways than one. She credits him with evolv-
ing her aesthetic from a more gothic look—think 
black, edgy, lots of spikes and studs—to the brand’s 
current feel. When she’s not working, she wears 
pieces from Self-Portrait, Alice McCall, Sandro, 
and Maje. Her travel essentials are self-designed, 
vintage-inspired dresses.

She’s likely to be spotted in these scouring � ea 
markets. “Vintage pieces are meticulously hand-
crafted. They also have so much history and tell a 
story which I � nd beautiful,” she says. Her dreamy 
social media account takes followers everywhere 
from the beaches of Brazil to tulip � elds in Amster-
dam, a street food market in Copenhagen and the 
cobbled streets of Lisbon. Even a rainy day in Flor-
ence looks romantic through her rose-tinted view.

M U M B A I

Bajaj Zaveri 
balances power 
pieces with 
pretty detailing 
such as lace, 
scalloped edges 
and pearls 
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SPOTLIGHT

R O S E M I N  M A D H A V J I

The Dubai-based Canada-born in� uenc-
er, TV presenter and founder of her own 
luxury consulting � rm is a force of fash-
ion in the region, known as much for her 

polished style as for her impressive career accom-
plishments. “I tend to stay on the modest side of 
fashion. I think you can still look feminine, classic 
and on-trend without showing all your assets.”

It’s no great surprise that Madhavji’s ultimate 
style inspiration is Jackie Kennedy. Details, like the 
icon’s love of a cinched waist, pussy-bow blouses, 
and ballet � ats are on rotation. 

Besides, you’ll � nd modern classics—draped Al-
ber Elbaz dresses and Oscar de la Renta cocktail 
dresses that take her from day to night. In the last 
few years, she has fallen in love with Zimmermann 
and British designer Emilia Wickstead for her lady-
like aesthetic and bold colour choices. Feminine 
� ourishes can coexist with practicality, believes 
Madhavji. When it comes to bags, she favours an 
oversized clutch like Bottega Veneta’s gathered 
leather Pouch. “My bag needs to � t my essentials. 
Please don’t show me a tiny Judith Leiber.” A hope-
less romantic, this one is certainly not.

F A A R A H  M E H T A 
S H E W A K R A M A N I

W hen it comes to Faarah Mehta Sh-
ewakramani’s take on romanti-
cism, a street-style photographer 
at Milan Fashion Week hit the 

nail on the head. “He stopped to tell me I looked like 
a badass ballerina.” What was she wearing? Her go-
to out� t: a short, � ared tutu paired with a studded 
leather jacket. The accomplished mother of two, 
former editor, publisher and the founder of Dubai-
based elective educational academy Maison Imperi-
ale, wasn’t surprised. “It makes sense if you observe 
the two extremes of my personality, which I am told 
can be delicate and fragile on one hand and racy and 
roaring on the other.” She dresses the former side in 
minis, distressed jeans, leather jackets and studs 
while the latter is drawn to feathers, tassels, beading 
and long gypsy skirts often made by her friend, the 
designer Surily G. 

For the evening, she defaults to her collection of 
tutus (yes, she has a wardrobe � lled with them).  She 
always pairs them with something � tted on top so as 
not to overwhelm her petite frame and � nishes the 
look o�  with heels and a leather jacket. 

For one of her wedding parties on the Greek is-
land of Mykonos, her designer friend Ayesha Depa-
la made her a dress version of her favourite tutu 
skirt in pink tulle, complete with embellishments � t 
for a bride. “Ayesha had to physically cut the dress 
shorter ten minutes before I left the room because 
she decided to make it—unbeknownst to me—at a 
modest length.” >

D U B A I 

Madhavji’s 
ultimate 
inspiration is 
the coordinated 
wardrobe of 
Jackie Kennedy



78 VOGUE INDIA FEBRUARY 2021 www.vogue.in

The 24-year-old founder of The Naraai 
Project, a new sustainable marketplace, 
describes her style as � uid. “I’d like to say 
that’s how I think. While my actions are 

very structured my thinking isn’t limited. That’s 
what I look for in clothes; I like items that � ow, that 
don’t limit you.”

Raiturcar recently graduated from New York 
University with a double major in maths and eco-
nomics and minor in history of art. “I was 18 when I 
arrived in New York and was suddenly exposed to a 
lot more like-minded people with very di� erent sen-
sibilities.” Inspiration came not only from the streets 
but also from the preppy style of Blair Waldorf in 
Gossip Girl. “Her wardrobe turned me onto labels 
like Alice + Olivia and Ralph & Russo.” 

It’s telling that her references are 21st-century 
royals living out modern-day fairy tales. “Queen 
Letizia of Spain strikes the perfect balance and has 
the best collection of shoes.” Lady Kitty Spencer, a 
British model and socialite inspired Raiturcar’s love 
for Zimmermann, the label she wore to graduation. 
Cinq à Sept skater dresses, Sea New York and Self-
Portrait are go-tos, while pieces from Dolce & Gab-
bana and Louis Vuitton are what she looks forward 
to growing into. What could be more romantic than 
being free-spirited, charming and youthful? ■

A Y E S H A  D E P A L A
N A R A Y A N I  P O Y 

R A I T U R C A R

D U B A I G O A

Depala’s 
aesthetic 

crosses into 
her wardrobe 

and life as 
much as in 

her designs

Even when Poy 
Raiturcar wears 

structured 
pieces, they have 
feminine details

SPOTLIGHT

Ayesha Depala started her brand essen-
tially by designing for herself. “My style 
is a mash-up between feminine, soft 
and romantic, and then—balancing 

the polarity of that—something a little bit street and 
a bit stronger.”

 “Femininity to me has a deep connotation. It has 
always been about the fabrics, textures, colour and 
construction.” She confesses to having an endless 
love a� air with ru�  es, and for her current collec-
tion, she developed her own line of � oral prints for 
the � rst time. “My clients usually have a similar sen-
sibility to me, but the way they wear the product is 
entirely their own, whether they are more androgy-
nous or super girly.”

 Inspiration comes to Depala from iconic trend-
setters like Talitha Getty, whose soft feminine prints 
she has loved since her teens. Australian fashion di-
rector, stylist and designer Christine Centenera is 
another standout. Those who know her are en-
tranced by her innate style that is both polished and 
edgy. “She gets the balance right between looking 
ladylike and something more rock and roll.”

 Depala’s interpretation of romanticism started as 
young as she can remember. “I also wanted to wear 
my jeans with something softer and more girly on 
top. My mother always tried to dress me in more 
practical clothes and I remember being clear that I 
didn’t want to look like a boy.”



B E I J I N G I S T A N B U L K U A L A L U M P U R M O S C O W P O R T O R I Y A D H
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Fresh hair
If we knew how to embrace the strands we 
were born with, we might be able to see how 
great we’ve really got it. Accepting the texture 
you have is a better idea than fighting it and 
attempting to straighten, curl and crimp your hair 
into submission. “If you have curly hair, scrunch 
it instead of brushing it to maintain the S-curl 
pattern,” says hairstylist Hiral Bhatia. “Learn 
what works for you and then keep doing it.”
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 SN NI

BEAU

There’s nothing like that straight-from-the-salon hair—the bouncy, luscious, 
healthy, TV-commercial kind. But maintaining it is a whole different story. So  

what is the big secret to getting the hair you love? According to hairstylists, it’s 
having strands you want to take care of, whether they are curly, straight, fine, 

kinky, long, short or somewhere in between

Hair force

Photographed by NAGI SAKAI Styled by YE YOUNG KIM

T R E N D
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Bang bang
Have you ever got bangs,  
only to find them lying slick 
and shapeless across your 
forehead? Hairstylist Aamir 
Naveed says that it requires 
just a bit of twisting and 
fluffing. “For shorter bangs, use 
a round brush (rule: shorter 
the bangs, smaller the brush) 
to shape the hair around the 
face. For long bangs, use a tong 
to create shape.” In a rush? 
“Part the bangs in the centre 
and flick them back to create 
an effortless shape around 
the face that defines the bone 
structure.”
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Rise and shine
You could be freezing in a cold 
shower, eating your vegetables, using 
the cold nozzle on your hairdryer and 
slathering on silicone serums, but if 
you’re looking for instant gratification, 
get a haircut. Always thought layers 
will give your strands more density 
and definition? “One-length hair tends 
to be shinier because of its continuity,” 
says hairstylist Rod Anker. But layers 
can create air pockets that serve as a 
jagged surface for light to reflect off.

Makeup: Roberto Di Cuia; Steven 
Canavan/L’Atelier NY

Model: Dipti Sharma/Kollektiv Management 
Casting: Megan McCluskie
Location: Dot Studios NY
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The freshest styles to meet your 2021 hair goals and make
up for the salon appointments you skipped last year

New year, new hair

The parting: Centre
Precisely divide your hair into half, then centre
part and style the rest of the hair as you may
please. Finish with a smoothening serum.

1. Kérastase
Discipline Oléo-
Relax Advanced
Hair Oil, 2,250

2. Lelet NY Amy
Crystal and Silk
Organza Bow,

11,600
3. Aveda Brilliant
Spray-On Shine,
1,950 4. Dyson
Corrale Hair
Straightener,

36,900
5. Infuse My.
Colour Copper

Shampoo, 2,500

1

2

4

5

The style: Low ponytail 
The lazy girl’s go-to gets a sleek, shiny, sophisticated 
makeover. Put on your favourite scrunchie and spritz 
on some shine spray to keep fl yaways in place. 

The cut: Blunt edges
You’ve lived with outgrown hair 
long enough. Cut it as short as 
you dare in a straight, even length, 
then grow it out for the summer. 
Bangs are optional. 

The accessory: Wraps 
and bows 
Bows, ties, ribbons, scarves or the 
closest piece of cloth around make for 
the prettiest 2020 hand-me-downs. 

The colour: Brown 
on brown 
Your hair, but better. Think 
creamy tones of chocolate, 
hazelnut and mocha merging 
into each other—like the perfect 
cuppa, but for your tresses. 
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A fl u� y cloud of nourished curls or a swath of shiny sleek strands can 
leave you feeling a whole lot better. Are those days too few and far 

between? These hair products and treatments will ensure that you’re 
having good hair weeks, months and years 

� e mane thing

COMPILED BY AVANTI DALAL

LOCK ’EM UP
Curly hair is prone to 
breakage. With knots, 

fl yaways and dryness, is 
your conditioner not cutting 

it anymore? Cue deep-
conditioning hair masks that 
fl ood the hair with polymers 
and moisture to zip up the 
damage and fi ll in the gaps 
between weakened strands. 
This butter treatment is just 
that—the lipid- and natural 
oil-rich formula envelops the 
hair and softens it in just fi ve 
minutes, improving the slip of 
your mane and allowing curls 

to spring back into shape.

POWER COUPLE
If you want your shower 
to be better than just a 

rinse-and-repeat, get this 
silicone-formulated duo. 
The soft foam cleanser 
densifi es fi ne hair and 

limits breakage by 
fortifying it. After rinsing, 

the soft gel-cream textured 
conditioner melts into wet 
hair when you massage it 
in and leaves lengths and 

ends supple, soft and shiny. 

SCALP CALL
Today’s scalp care products have been borrowing heavily from 
skincare formulas. This deep-cleansing shampoo harnesses the 

impurity-absorbing properties of binchotan charcoal to draw dirt, 
pollution and product build-up from the scalp and hair follicles to 

provide a clean, balanced base for your strands to grow from. Gritty 
but tiny granules help to physically slough o�  dead skin cells and 

fl akes while peppermint and spearmint oils soothe scalp irritation.

TRIED AND
TESTED

If you’ve coloured or
chemically processed your
hair, your hairstylist has
likely relied on Olaplex’s
disulphide bond-building
technology to leave your

salon strands looking
and feeling tangibly soft.
After months of putting
my strands through the
wringer—heat tools, no
trims et al—I brought in
the big guns. Eschewing

the at-home oil treatments
and moisturising masks for
another time, my hairstylist

treated my hair with the
brand-new Olaplex N°0, a
watery liquid which, when
used in tandem with the
N°3 Hair Perfector, left

me with healthier hair and
served as an insurance
policy against future

breakage. Olaplex N°0 is
available at Jean-Claude

Biguine salons

1. Schwarzkopf Mad About
Curls Butter Treatment Mask,

2,750 2. L’Occitane Volume
and Strength Shampoo and

Conditioner, 1,800 each
3. Briogeo Scalp Revival

Charcoal + Coconut Oil Micro-
exfoliating Shampoo, 4,000

4. Olaplex N°0 Intensive Bond
Building Treatment, 2,950

PICKS
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Jasreen Mayal Khanna chats with 
Sarah Harris, fashion features director at 

British Vogue about premature greying 
and their mutual love for silver strands

Salt and pepper

Iam four and watching my mother 
hyperventilate at the paediatrician. 
She has found a grey hair on her 
baby girl and is demanding treat-

ment. “It’s genetic,” says the doctor. I am 
15 in high school and people are pointing 
at my head in surprise. I repeat the doc-
tor’s genetic explanation and shrug off the 
judgmental whispers. I am 33 with salt 
and pepper locks and at a crossroads. To 
dye or not to dye? 

My decision to not conceal my white 
strands raised quite a few eyebrows when 
they first became noticeable. I was ques-
tioned by aunties at events, probed by gen-
tle hairdressers and even had strangers 
give me unsolicited advice via Instagram. 
Then, a British colleague pointed me to 
Sarah Harris and I found the inspiration I 
needed. Harris’s silky, silver locks accentu-
ated by her minimal style were a pleasant 
surprise to me. She’s known for her love of 
neutral tones and ‘sport couture’ and has 
also collaborated with Dove UK for its  
silver haircare products. Watching Harris 
nonchalantly defy stereotypical beauty 
practices and grey so gracefully has im-
pacted my journey significantly. Where I 
previously responded with sheepish 
shrugs, I now smile with my eyes. The 
truth is that when you see someone really 
comfortable in their own skin, you start to 
question your preconceptions instead of 
their life choices. Having this meaningful 
conversation about grey hair with her 
completes the circle for me. Harris  
elaborates on her silver lining:

BEFORE TIME
“My first silvery strands came to light in 
the vanity mirror of my friend’s car when I 
was 16. I was shocked and mortified, but in 
hindsight I should have seen it coming. My 
mother turned grey in her early twenties. I 
have childhood memories of strangers ap-
proaching my mother on the street, in de-
partment stores, on the beach, to admire 
her hair. Some would even ask to touch it, 
which seemed bizarre to me. 

“Being ‘silver’ was never a conscious de-
cision nor was it ever intended as a bold 
style statement. It happened gradually. I 
didn’t realise how grey I had got until oth-
er people began commenting on it. But I 

“I can’t deny
that now
I like the
rebelliousness
of silver hair”
 —SARAH HARRIS

Sarah Harris, 
deputy editor 

and fashion 
features director, 

British Vogue
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VIEWPOINT

can’t deny that now I like the rebellious-
ness of silver hair. I also knew those
monthly trips to the salon for root touch-
ups would be a commitment I wouldn’t be
able to keep. Funnily, most people think
I dye it this colour.”

BREAKING THE RULES
“I’m all for women doing what makes
them feel great, but I do think there has
been a lot of societal pressure for women
to look a certain way. If you think about it,
George Clooney is considered hot but
would Amal also be sexy with a salt-and-
pepper look? I think this is the reason why
women have felt the need to reach for the
dye all along.

“Fortunately, these preconceived ideas
about what beauty should be are now start-
ing to fall away. At Vogue, we celebrate
women of all sizes, races and ages. I receive
a couple of DMs a day from women telling
me how I’ve inspired them to ditch the dye

and it makes me happy to read them. There 
are so many women who I think look even 
better with grey hair: American model 
Kristen McMenamy, Bergdorf Goodman’s 
Linda Fargo, philanthropist Deeda Blair 

and the ’50s supermodel Car-
men Dell’Orefice (who contin-
ues to work), to name a few.”
 
SCIENCE OF  
SILVER
“In January 2020, new re-
search revealed how stress 
causes greying of hair through 
the sympathetic nervous sys-
tem i.e. our ‘fight or flight’ re-
sponse. However, I believe that 
regardless of what it does or 
doesn’t do to your hair, stress 
management is incredibly im-
portant to our overall well- 
being. 2020 has taught us all 

something about perspective and what to 
value above all else. Nothing is more im-
portant than our health.”

GREY CARE
“There are disadvantages to being grey. It 
can be ageing and can drain your complex-
ion, especially in winter. You almost always 
need to wear makeup to lift your skin. I in-
vest in skincare with regular facials, masks 
and quality night creams. My mane never 
looks better than it does after a trim and a 
straight blow-dry, but that’s also because I 
wear it long and, frankly, all long hair ben-
efits from that kind of upkeep. I don’t use 
anything special on my hair. I wash it every 
few days and leave it to air-dry. 

“My style has always been pared back. I 
don’t wear prints or wild colours and usu-
ally stick to black, white, denim and khaki. 
I do probably dress quite young—I like 
boyfriend jeans and luxe tracksuits with 
sneakers, but I also love a grown-up tai-
lored suit, a great coat and chic bags. When 
you have ‘statement’ hair you don’t need to 
be adventurous when it comes to your 
clothes. I wonder if that’s always been my 
approach, albeit subconsciously.” n

LET IT SHINE
Hairstylist and owner 
of Placid salon, Placid 
Braganza’s top tips  
on how to care for 

your greys

• Grey hair can have a 
coarser, frizzier texture 
than a black mane. Opt 

for shorter styles to 
manage your locks easily. 
• Once a fortnight, use a 
purple pigment or silver 
shampoo. It gives greys  

a lovely silver tone  
and prevents them from 

going yellow. 
• Greys are dry and prone 

to breakage, so use a 
moisturiser for your hair. 
A water-based one will 

work for oily scalps or flat 
hair and an oil-based one 
is apt for dry scalps and 

coarse hair.

“When you see
someone
comfortable
in their own skin,
you start to
question your
preconceptions
instead of their
life choices”

—JASREEN MAYAL
KHANNA

Jasreen Mayal 
Khanna, writer
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Two local brands are foraging the highest 
mountains of India for wild ingredients to give you 
science-backed skincare that is safe, e� ective and 

straight from the source. By Sneha Mankani 

But, naturally

A little drawstring bag revealed 
ten tiny vials, some clear as crys-

tal, some creamy, each with shiny 
specks of gold or blush rose petals or 

both. Over the course of three weeks, the 
stem cells of plants infused in these con-
coctions would help restore my skin’s 
health, erase discolouration, protect me 
from free radicals, and revive the lustre of 
my skin, promised Zahara Nedou, founder 
of Zahara Skin Care, with conviction. Her 
products come from the abundant valley 
of Kashmir, where wild things grow free 
and pure. She would spend her summers 
surrounded by fresh ingredients sun-dry-
ing in her grandmother’s garden, or in the 
nearby � elds, which were later blended 
into skin-saving elixirs and creams. In 
2017, she decided the world needed to ex-
perience the mountain’s bounty. “The 
Zainab collection [with the ten vials] is 
close to my heart. It took almost two years 
to get it out as I decided to push the enve-
lope as a small business by dabbling in 
stem cells because of their bene� ts in skin-
care,” says the 37-year-old entrepreneur. 

PLANT POWER 
Plants are self-sustaining. Their stem cells 
have properties that regenerate the plant 
after an injury so they grow back from 
where they were bruised. Today, it is pos-
sible to extract and use these stem cells to 
promote tissue regeneration in human 
skin. “Stem cells are full of antioxidants 
and can boost the collagen synthesis pro-
cess, thereby reversing ageing,” says Ne-

1. Zahara Skincare Cherry Oil, 800 2. Snail
Slime, 5,000 3. The Zainab collection, 8,999

2

1
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Here’s a fun fact about rosehip oil: it does
not smell like roses. It does, however, heal.
“Known as the Himalayan musk rose, this
wild �owering plant has only �ve petals,”
says Roshni Laura George, who discovered
the elusive bloom during her honeymoon
in Kashmir, as she was researching me-
dicinal plants through the country in the
remotest parts of the valley. Every May,
the musk rose bushes burst into bloom,
covering trees, tumbling over cli�s and
blanketing the earth with their heady
scent. “The hip, a powerhouse of essential
nutrients, is what is left once the petals fall.
That’s where the oil is extracted from,” ex-
plains George, who preserved this juice in
‘Timekeeper’, a vivid amber face oil that
launched her skincare brand, Rasula. “We
do not bleach, colour or deodorise our
rosehip oil as this would deplete its natural
goodness.” The oil is hardly oily, the red
lingers for just a few seconds before your
skin drinks it up, and its nutty smell is so
distinct that you can only assume it came
from the rose’s hip. George promised it
would become my one-step skincare rou-
tine (followed by sunscreen in the day, of
course) and my combination-dehydrated-
acne-prone-moody skin might agree. 

WHY ROSEHIP?
Rosehip oil can handle the fussiest skin 
types. Two reasons: vitamin F and beta 
carotene. Vitamin F is an essential fatty 
acid, rich in omega-6, which produces 
ceramide 1, a key part of a healthy skin bar-
rier. Beta carotene is an antioxidant that 
gives the oil its rich orange hue. It can neu-
tralise free radicals from the environment, 
protect against UVA damage, reduce 

oxidative stress, and 
enhance the appearance 
of skin. “Essential fatty acids in the rosehip 
oil are absorbed by the skin to regenerate 
collagen and elastin � bres that keep the 
skin �rm and youthful,” explains George. 
In short, it helps your skin � ght for itself. 

HIPS DON’T LIE 
George aimed to create category-de� ning 
natural skincare for photo-aged skin. 
Three years of research working closely 
with leading institutions like IIM Jammu 
and the Council of Scienti� c and Indus-
trial Research in Bengaluru, led to Rasula, 
a clean beauty brand that comes without 
parabens, SLS, and arti� cial fragrance, 
among other nasties. Rasula’s products 
are handcrafted and packed by hand in 
recyclableglassware, and its rosehip is hand-
picked from the Himalayan Range by the 
local women of Kashmir. While common 
extraction practices include cold-pressing, 
George took a more expensive, environ-
mentally friendly approach to ensure her 
oil was more concentrated, cleaner and 
superior, with a longer shelf life. “We � ush 
supercritical CO2 under high pressure 
through the seeds, which gently removes 
the oil,” explains George. And if you’re still 
not convinced, know this: rosehip oil is the 
most inclusive ingredient in skincare. 
Suitable for all skin types and age groups, 
including pregnant women and children, 
the oil helps eradicate a host of skin is-
sues—scars, burns, � ne lines, stretch 
marks, acne, dryness, sensitivity, sun dam-
age, uneven skin tone, age spots, eczema 
and more. “Most importantly, it is gender-
neutral,” says George. ■

dou. But the process of infusion wasn’t 
easy. After trying it in several mixes, con-
sistently and consciously, Nedou � gured 
the perfect formulation at 4.45am one 
morning—a blend that was e� ective, with 
colloidal gold, known to add glow and im-
prove skin elasticity. “We were thrilled 
when we achieved a set of the ‘perfect 10’ 
serums, each one complementing the oth-
er,” she beams. Nedou had to reconsider 
her packaging to ensure the stem cells re-
tained their self-healing properties. “The 
container needed to be airtight, so we 
chose vials. It took longer to � ll them than 
the entire process of making the collection. 
We would sit there at our kitchen with in-
jections and � ll them all day and night.” 

VALLEY OF WONDERS
Since her brand’s inception, Nedou has 
created several products, scoured mostly 
on her farms in Kashmir, that bring to-
gether science and nature. Her � rst-ever 
product was a face mask called ‘Shine 
Bright Like A Diamond’, made of sa� ron, 
raw honey, turmeric, goat’s milk, lavender, 
cold-pressed almond oil and indigenous 
herbs. She went on to create a line of face 
scrubs, packs, anti-ageing and pigmenta-
tion creams, serums, and body and face 
oils. And her aim to revive old traditional 
Kashmiri recipes through science-backed 
research continues. “We want to foray into 
a molecular level of skincare, use active in-
gredients to make products that will show 
faster and yield better results than their 
chemical counterparts,” she says. 

Rasula
Timekeeper,

4,500

3
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What is love? It’s hard to pinpoint a defi nition to a feeling that 
encapsulates emotions of all kinds and brings together two  
souls. Yet, we attempted to ask you—2,801 of you—about 

what it means to fi nd the one, or be the one, today

T H E 
S T A T E 
O F
O V E

It’s hard, we get it, especially in a world where the present precedes predictions and where circum-
stance sometimes overpowers choice. But you answered and, from what we gather, you believe. You 
believe that even though there will be missing pieces to the puzzle, grey clouds on a perfectly sunny day 
or a romcom that’s way more com than rom, there is still a state of togetherness, as imperfect as it might 
be, that makes it worth the disagreements and disappointments.

Our survey gives you a peek into modern love. From independence being a priority and marriage not 
necessarily being the end goal of a healthy relationship, to � nding love again and online, the era of 
matchmaking is seeing an exciting shift where companionship is gradually being rede� ned by an in-
creasingly progressive outlook. So go ahead and enjoy the real love stories that aren’t � ltered into Insta-
perfect momentary #couplegoals, but instead reveal a raw, complex and beautiful reality. >

51% 25-34 years

31% 18-24 years

18% 35+ years

74% Female

25% Male

0.4% Non-binary
79% Not necessarily

21% YesGenderGender

Art direction SNIGDHA KULKARNIEdited by SNEHA MANKANI



FIRST TIME LUCKY

he best part about being young and ‘falling in love’ is that you
have no freaking idea what you’re signing up for. Oh, you
think you do and that you’ll end up like Carl and Ellie from

Up, but really, you have no idea what’s coming. Niret [Alva, noted TV
presenter and producer] and I met when I was 19 and he was 24. We
thought we loved each other and got married the Arya Samaj-i way as
well as the Roman Catholic way. 27 years later, I have a slightly better
understanding of what we were signing up for. Years and years of
sleepless nights, Hindi homework, maths homework, craft projects,
mega �nancial upheavals, children’s illnesses (this one’s a real doozy),
the fact that Niret’s faith meant much more for him than I (or even
he) had ever realised, countless arguments about feminism and male
chauvinism, horrid rows in front of the children in the car, slammed
doors, pooping dogs, pissing cats, failed vacations, children’s love
lives and every kind of ugliness. Ugh! But there’s also been warm,
unconditional bear hugs, big, bright, proud smiles (in our family we
call it “smiling like a ch#*iya”), back rubs, foot massages, home truths,
shared sweaters, easy forgiveness and lack of grudge-holding (that’s
his strength) and lots of introspection (that’s mine). I think marriage
works when people are honest with each other. Yash Chopra did get
one thing right: love is friendship. It really is. This person needs to be
your con�dant-in-chief, your drinking buddy, your 4am pal, your
trusted secret-keeper. Prioritise this person over everybody else. This
person comes �rst. It’s the two of you against the world. Partners in
the long grind. Bunty and Babli. Timon and Pumba. Tom and Jerry.

Is there such a thing as ‘the one’? Sure, says
bestselling author Anuja Chauhan, as she rips
o� the rose-tinted filter for an IRL check on

being married to her college sweetheart for 27
years and counting

32%  Yes 9%  No

59%  I believe in love and 
it can happen more than once

Vogue verdict: The idea of ‘one true love’ 
seems to be dwindling. You believe that 
love doesn’t happen only once

Bestselling author 
Anuja Chauhan’s 
latest novel Club 

You To Death 
(HarperCollins 

India) is out now

T
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ike many others of my generation, I grew up believing in the 
idea of a single love that lasts a lifetime. So when my � rst 
marriage ended I felt something beyond grief and despair 

and the inevitable loneliness. I felt like a failure. To be 38 and single 
again required a major recalibration. So, I raised my children, built 
my business, read books, watched � lms till 3am, drank wine and 
travelled the world. I invested in the process of getting to know 
myself. I did everything I should have done when I was 25. And as 
clichéd as it may sound, the � rst love a� air I embarked on after my 
separation was the one with myself.

After seven years of being single, I met Paul [Abraham, president 
of the Hinduja Foundation]. I was working on a restoration project  
that involved setting up a museum of personal memorabilia, some-
thing I had never done. A friend sent me a link to a similar project. I 
emailed the link and we set up a call for a Sunday morning. I re-
member hanging up after that � rst conversation and wondering if 
I’d bared my soul to a complete stranger. As we got to know each 
other, it occurred to me that I had no clue how dating worked at 50. 
The last time I had been here was a quarter of a century ago and 
things were di� erent. We were both more open, more honest and 
less likely to play games. We were both vulnerable; he had lost a 
beloved partner of 30 years to cancer and I to divorce. And we were 
both single parents, raising our boys and juggling work and home.

In your twenties, you worry about what your parents will say and 
if they will give you their blessing. In your forties and � fties, you 
worry about what your children will say and if they will give you 
their blessing. But the biggest thing we had in common was our 
overwhelming desire to make sure our kids were okay with what was 
happening. There is no one-size-� ts-all for any relationship. For us, 
the dream was always that of a world that embraced our individual 
journeys and our four children. And we worked at that. 

We � ght. Of course we � ght. But when it comes to the big things—
a parent’s illness, a child’s unhappiness, a health scare—we huddle 
together. Despite my reluctance, when I fell in love with Paul, I fell in 
love with someone who shared my desire for a life rich in experiences. 
I fell in love with loving, demanding children and crazy opinionated 
relatives. I fell in love with a crotchety dog, daily drives on JJ � yover, 
a walk in the hills. I fell in love with hard work, shared causes, con-
stant learning and patient parenting. I fell in love with wonder itself 
and all the possibilities that tomorrow could bring. And cynical and 
bruised as I was, I fell deeply, madly, hopelessly, inextinguishable-y 
in love. A middle-aged love that doesn’t feel middle aged at all. >

L

S E C O N D  T I M E 
A R O U N D

Designer Pavitra Rajaram shatters the ‘sole’ 
mate myth as she shares what it means to be 

middle-aged, divorced and in love again
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90%  Agree

9%  Can’t say

1.5%  Disagree

Vogue verdict: Most of you believe that the end of a signifi cant 
relationship doesn’t mean you won’t fi nd love again
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S W I P E F O R S O M E T H I N G N E W

RUJUTA VAIDYA

In the early months of our engagement,
when attacked by the “How did you

guys meet?” question, Arjun and I gave
vague answers. “On the internet” kept

Boomers at bay, but no one close to our
age group bought that for a minute.

But here I was at a fashion magazine
and he in the financial district, both

working long hours and nary a common
friend in sight. How else would we have
met if not for taking matters into our
own hands and swiping right? Finding

a special connection virtually is not
that futuristic. It’s positively feminist

to make a choice over waiting for some
fairy-tale romance to happen as you

daydream in your Uber.

I always fell for the brooding, su�ering-
artist kinds until I met a clairvoyant

who said something that stayed with
me forever: “If you keep seeking the

same mistakes again, you’ll never
learn.” So despite my initial hesitation

to consider sharing a life with someone
who isn’t in a creative field, I took
a chance. I never thought I would

believe in love at first sight, but there
was something about Arjun that felt
instantly right. I am always telling

impatient friends that when you meet
‘the one’, you won’t need to consult

anyone. Trust me, you will know. After
our first date, I asked him to get o�

the app. He was surprised by my
forthrightness, but obliged. I wasn’t in
a rush to find a husband, but I am also
generally low on patience. This isn’t the

Middle Ages, you don’t need to wait
three days to call or text.

Love is around the corner if you want
it and if you’re ready to accept it as

much as you’re willing to give to it. Not
everything will be as you imagined.

Handwritten letters and a ring picked
after consulting your friends? That
happens once. Don’t buy the love

stories you see on Instagram. Real love
wakes up in the middle of the night
to remind you to take your allergy

medication and calmly helps you put
together the pieces of your life when all
hell breaks loose. Sometimes it snores,

but mostly, in a roomful of people,
you’re glad that’s the one you picked.

L O V E A T
F I R S T B Y T E

Journalist Rujuta Vaidya and writer Sandip
Roy met their respective partners online. Here,

they recount their diverse experiences with
finding their digitally-driven happily ever after

 
56% Yes

44%  No

Vogue verdict: While more than half 
of you are happy to put your faith in 
algorithms, there are still some who 
prefer old-school approaches to dating
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Rujuta Vaidya and 
her husband Arjun 

Menon at home 
in Mumbai with 

their pet dog, 
Skye Softe Doggo



One of us is a writer and the other a 
book publisher and editor, but we met 
in the India chat room of Gay.com in 
2006. I lived in San Francisco, while 
Bishan lived in Kolkata. There were 

probably half a dozen chat rooms for 
San Francisco alone on Gay.com and 
just one for all of India. Being able to 
switch between Bangla and English 

on the site felt oddly special. But given 
that we were oceans apart, there was 

no question of a date. However, the 
ritual of logging in and chatting (his day 
and my night) created its rhythm. Other 
relationships move from co� ee dates to 
movie dates to night stays. We moved 
from Gay.com to G-chat to Facebook.

We fi nally met in Kolkata at a Barista, 
had a weekend together during the 

Nigah queer arts festival in Delhi, and 
then I fl ew back to San Francisco, 

unsure about where it was all headed. 
People think of online dating as fi nding 
a partner on Tinder or PlanetRomeo [a 
popular site for gay and bisexual men] 
and then dating in the real world, but 
our relationship itself was online. We 

played Scrabble online. One of us would 
wake up in the morning and see what 
move the other one had made. We had 
arguments via WhatsApp and changed 

our relationship status on Facebook. 
(But I never got into Farmville, Bishan 

was on his own there.) 

In 2011 I moved back to Kolkata to be 
closer to family and spend more time 

writing. It was the fi rst time we would 
be in the same time zone instead of 

stealing precious vacations in Thailand 
or Luang Prabang. We had to switch 
from being exotic vacation boyfriends 

to the humdrum 24x7 reality of Kolkata. 
I learned that when Bishan is sleepy he 
doesn’t care if the world is on fi re. He 
complained about the clutter I made 
in the kitchen. For all the newfound 

LGBTQ+ cool post-377, social support 
for a gay relationship remains tenuous. 

But we both dote on a small plushie 
Chewbacca whose Instagram account 
(@this_is_little_chewie) has become 

our joint project. “What’s Chewie going 
to post today?” we wonder at the end 
of the day. Some days, that’s enough to 

keep the force with us. >

A C R O S S  O C E A N S

SANDIP ROY

Sandip 
Roy (right) 
and Bishan 
Samaddar 
at home in 

Kolkata with 
their plushie 
Chewbacca

16% Dating apps

7%  Matrimonial websites

16%  Social media

4% Matchmaking agency

56%  None of the above

Vogue verdict: The majority is still meeting 
partners organically, even as 32% of you are 
meeting potential partners online
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N O T  J U S T  P I L L O W  TA L K

am living in a sexless marriage, where my 
husband has no sexual urges. The last time 
we had sex was three years ago. I don’t want 

to leave my husband, but the urge for intimacy is 
killing my connection with him,” says a 33-year-old 
female educator. This case is just one of several 
hundred that I see in my line of work. More than 
just the lack of sex there is an absence of intimacy. 
Sex is an integral part of most marriages (unless 
one or both partners are asexual, or couples who 
have an understanding in place). But sometimes the sex fades, here’s 
why it happens and what can be done about it.  

THE CAUSE
Busy lives, stress and exhaustion draw some couples apart. For oth-
ers, it could be resentment, decreasing sex drives, communication 
problems or sexual dysfunction. While the reasons are di� erent for 
di� erent couples, the underlying rami� cations of sexless marriages 
are loneliness, rejection, resentment, frustration and negative feel-
ings towards each other. It can often lead to in� delity and can end 
some marriages. 

Sometimes it’s the basics that aren’t in place. A 38-year-old home-
maker shares, “For my husband, sex is ejaculating at the end of eight 
minutes. I have never orgasmed with him. I only orgasm through 
self-pleasure.” Just penetration is not sex. Intimate acts like mutual 
masturbation, caressing, showering together, cuddling are all sex 
equivalents. Without foreplay, boredom sneaks easily into the bed-
room and soon the sex slows to a stop. A historian in his late thirties 
in an arranged marriage attributes the lack of privacy after having 

two kids, his wife’s notion about sex being only for 
procreation, and quarrels with the in-laws to his 
sexless marriage. In this case, the relationship 
issues � zzled out the sexual spark. 

Growing up in a patriarchal and sexually 
repressed society equals a lack of healthy sexual 
discourse, which often leads to misinformation. 
Female pleasure and desire are censured. Women 
are inhibited about voicing their needs, and many 
have never even masturbated. In turn, for men, sex 

is understood as a purely male need, which it isn’t. Erectile dysfunc-
tion and premature ejaculation issues are seen as a blemish on 
archaic notions of manhood. And the stigma attached to visiting a 
sexologist makes them abandon sex altogether. As the wife of an 
indie � lmmaker once said, “I recommended that he see a doctor [for 
his ED] but he did not pay any heed. But I can’t leave him just 
because we don’t have sex anymore.”

The bred-in-the-bone understanding is that “marriages are for-
ever”. This is a sexually repressed culture that actively undermines 
the importance of ascertaining sexual compatibility while choosing 
a partner, and the importance of sex in ensuring a happy marriage. 

CAN THE SPARK BE REKINDLED?
Yes, there is hope. Try talking to your partner, openly and honestly. 
If they’re open to working on your relationship, try taking time out 
just for each other, be it date nights or staycations. If the problem is 
more deep-rooted, counselling will help couples open up about their 
issues around sex. Remember, sex is just as equally between the two 
ears as it is between the two legs. >

I

Why do some couples stop having sex? How integral is sex to a happy relationship? 
Is there a way to fi x a sex-starved marriage? Intimacy coach and sex educator 

Pallavi Barnwal on everything you need to know about being in a sexless marriage 

77% An intellectual relationship89%  Emotional reliance

78%  Sexual intimacy

83%  Friendship

Vogue verdict: Clearly, emotional and physical companionship are the new 
facets of a modern relationship
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S E T  U P 
F O R  L I F E

n Valentine’s Day this year, designer Arjan 
Dugal, 29, will marry lawyer Namrita Kochhar, 
30, in  Delhi. Unfortunately, Dugal’s mother 

Simar won’t be at the wedding. The former model and 
designer passed away late last year, losing a long battle 
with cancer. But her presence will be more than felt. 
Dugal met Kochhar at the suggestion of his mother. 
“When she brought it up, I was taken aback. I’m young, 
relatively good looking, earn a good living, why would I be 
looking for an arranged marriage? But I’d known Nam-
rita for nearly a decade. I’d always found her beautiful, 
and with a great personality,” he says. They chatted for a 
while, but things � zzled out. Before lockdown, in a seren-
dipitous move, Dugal’s mother’s partner moved next door 
to Kochhar’s family. Simar’s health was continuing to de-
teriorate, so they moved in too. The couple met as friends 
through the lockdown. “I knew I was going to lose my 
mother, and I realised Namrita was exactly what I was 
looking for. When my mother was very sick, I went and 
met Namrita’s parents alone.” A fortnight after his moth-
er passed away, he proposed, and Namrita accepted. “It 
was 10 per cent arranged, but 90 per cent love. This was 
my mother’s last masterstroke.” — Renuka Modi 

O

In the case of Arjan Dugal and 
Namrita Kochhar, the age-old concept 

of arranged marriage still stands

17% Set up by friends

9%  Set up by family

74%  Meet someone on my own

Vogue verdict: Most of you want to meet 
someone on your own



S T R O N G E R 
T O G E T H E R

For para-athlete Arunima Sinha, a chance 
meeting led her to the love of her life

freak rail accident in 2011 that led to an amputated 
leg did not stop Arunima Sinha from scaling 
Mount Everest two years later. Her Padmashri 

came in 2015. Sinha, 32, met Gaurav Singh at a para-sport-
ing event in 2018. He was the go-to guy for all operations. 
“Here was a woman I truly admired—a woman my age who 
had achieved the world,” shares Singh, 32. He was a self-
proclaimed loner, who tried to � ll his discontentment with 
satsangs in Beas and serving langars in Amritsar. It was at 
his brother’s para-athletics sports organisation that Singh 
found ful� lment in helping disabled athletes. “I would ob-
serve him from behind my sunglasses at the games,” grins 
Sinha. “I was moved by his dedication; I really liked him.” 
Singh took the plunge and proposed to Sinha in the middle 
of a conversation on javelin spears. She left without answer-
ing at the time. Two months later, in June 2018, they mar-
ried. They now live in an airy bungalow in Lucknow with 
their dog, Kalu. “I met great people but I never felt like there 
was someone who would understand me and accept my real-
ity,” says Sinha. “People call me Iron Lady, but when I take 
o�  my arti� cial leg, I need help to go to the bathroom. I can-
not pick up my dinner plate and take it to the kitchen.” She is 
his inspiration; he is her strength.—Aditi Bhimjyani >

A

hen Lisa Ray met her husband Jason Dehni, she was in 
her late thirties and had been diagnosed with multiple 
myeloma. “In the early days of dating, I joined Lisa for 

one of her check-ups where the doctor insinuated that she only had 
� ve years left to live. I decided that regardless of the statistics I’d 
rather spend the next � ve years getting to know her than walk away,” 
says Dehni. The day before their wedding should have been joyful, 
but was instead full of angst. “I knew I was on the cusp of relapsing,” 
says Ray. She shared the news with Dehni. “He was emotional but 
supportive. He allowed me to take the lead in my healing journey.” 
Dehni believes their experiences have strengthened their bond: 
“Lisa knew that this cancer was not going to de� ne her life. I decided 
to stop worrying and support her. Four months after she relapsed, 
she went into remission; eight years later there’s no sign of the can-
cer.” They look at cancer as chronic, but something that can be man-
aged. They are now parents to twin girls, Su�  and Soleil. In 2019, 
Ray released her memoir, Close To The Bone, and her career has 
thrived with a role on the web series Four More Shots Please! She 
says, “I feel invincible with his support.” — Sujata Assomull

I N  S I C K N E S S 
A N D  I N  H E A LT H

A cancer diagnosis did not scare Lisa Ray’s 
future husband Jason Dehni from wanting to 

build a life together
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reity G Zinta had just clogged up a busy street in Santa 
Monica with her new car. She hadn’t yet mastered three-
point parking. Gene Goodenough was out on a jog, head-

phones on. She yelled at him to help her park. And even as he o� ered 
his guidance, she jumped out, threw him her key and begged him to 
park for her. A co� ee date followed and � ve years later, in 2016, they 
were married. Goodenough, co-founder and CFO for NLine Energy 
Inc, an energy recovery company, rises early, a chirpy morning per-
son. She works late into the night and doesn’t always wake up hap-
py. They live in Beverly Hills, where she cooks her parathas, he 
chops their organic vegetables. “He should have been the actor. He 
is the funniest man I know. Even in my worst mood, he can make 
me laugh,” grins Zinta. He has watched only three of her � lms so far. 
“I love that he doesn’t understand a lot of Hindi,” she says (he knows 
bad words, taught by their dear friend, actor Salman Khan, whom 
Goodenough imitates to perfection). “I call him ‘pati parmeshwar’ 
and he asked me for the wife equivalent of the word. I told him it’s 
‘maalkin’,” she laughs. 

He loves Holi and Diwali and sits with her for pujas; she gets 
along famously with his family. They both adore the outdoors and 
that is what connects them on the most elemental level: hiking, ski-
ing, walks, working out. “He is more my best friend. I am away for 
months sometimes, working. But he always gives me space and 
trusts my choices. He grounds me,” says Zinta. — Aditi Bhimjyani 

T W O  F O R  T H E 
R O A D

Di� erences are what unite Preity G Zinta and 
her husband—and bring them the most laughs

P

34% Religion

14%  Caste

62% Age

62%  Financial status

22% Political leanings

67% Sexual Compatibility

65%  Physical Appearance

64%  Family background

8%  Social media presence

53%  Equation with your friends

73%  Equation with your family

Vogue verdict: When it comes to fi nding a partner, traditional 
parameters, like family and fi nances, continue to be important
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o meet a boy on the � rst day of university and to end up 
marrying him is the sort of meet-cute we see only in cine-
ma. But that’s how Diipa Büller-Khosla met her husband, 

Oleg Büller-Khosla. Where the script gets o�  convention and takes 
a feminist turn is in the way the couple dodge conventional power 
dynamics and gender constructs in their relationship. “We don’t 
give in to any stigmas that stipulate one to do certain tasks at work 
or home,” notes Diipa. She and Oleg decided to legally adopt each 
other’s last name while retaining their own. 

In 2019, Oleg quit his job at the foreign services to join his fashion LU
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G O I N G  D U T C H
For beauty and fashion infl uencer Diipa Büller-Khosla, an equal 

partnership is key to navigating the equation e� ortlessly

T and beauty in� uencer wife and start Post For Change, a non-pro� t 
foundation that harnesses the power of social media to bring about 
social change. “We noticed that we could have a much greater im-
pact if we put our skills to use simultaneously,” says former 
diplomat Oleg. 

For Diipa’s 1.2 million followers, she may be the alpha when it 
comes to success and the metrics of � nance and in� uence she wields. 
But she’s quick to dismiss that: “We don’t deem each other as some-
one who’s more famous or earns more,” she says, adding � rmly, 
“I consider Oleg and myself a team.” —Shivani Krishan >
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82%  Financial independence 66%  Freedom to make plans that don’t involve your partner

89%  Freedom to make your own career choices 53%  Having separate social circles

Vogue verdict: In a move away from co-dependent relationships, career and money are top priorities

Vogue verdict: In a country known for its low divorce rate,
there seems to be a shift in perspective 

15%  Friends

26%  Finances

3%  Holidays

56%  None of the above

Vogue verdict: Most of you believe in sharing important
aspects of your life with your partner

27%  Yes

34%  No

39%  Maybe

Vogue verdict: In one of our 
most divisive questions, the jury is 

still out on parental approval

45%  Yes

13%  No

42%  Maybe

Vogue verdict: Peer approval 
matters only to a few when it 
comes to marrying

8% Yes 33%  No

59%  Occasionally, if the 
situation calls for it

Vogue verdict: A majority of you are not 
averse to confrontation when it comes to 

standing your ground

64% Yes 17%  No

Vogue verdict: In an otherwise
traditional society, there is a shift towards

embracing modern aspects of what
comes before marriage 18% Somewhat open70%  Very open

12%  Not sure
Vogue verdict: A majority 

believes that age is no barrier 
when it comes to settling down

77%  Yes 4%  No 19%  Maybe

19%  Maybe
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62%  Social life

74%  Travelling

77%  Financial independence

84%  Making time for yourself

76%  Spending time with family

81%  Making time for your spouse

76%  A successful career
Vogue verdict: In a world that pulls you in many 
directions, taking time out for yourself is all-important

C L E A N  S W E E P
Eco warriors Rabia Tewari and Indranil 

Sengupta’s common passion for social good 
cemented their bond

heir tenth anniversary in January 2021 was a quiet one, 
spent in Goa with their two dogs, CeeLo and Gabru, and 
cat, Bella. Some 11 years ago, they � ew headlong into a 

three-week-long blind date set up by a mutual friend; it ended up 
with him proposing. “What can I say? She was a great listener 
and I love being heard,” grins Indranil Sengupta. This Mumbai 
couple can take single-handed credit for initiating and following 
through on the massive clean-up drive of Mahim beach that 
started over three years ago. She simply grabbed a pair of gloves 
one morning and decided to go at it by herself; he followed suit. 
“We are both homebodies and we love music—I am more su�  
and folk, while for him it’s rock playing at an annoyingly high 
volume. But wanting to do good is what binds us now,” says Ra-
bia Tewari. It also prompted them to launch Ethico India togeth-
er, a social enterprise platform that promotes sustainable living 
options. “We always enjoyed doing social work together, rescuing 
animals o�  the streets and so on. We were considerate people, 
but not actively leading a conscious life,” explains Sengupta. They 
both love animals, food, travel and indigenous art forms. They’re 
avid about nature and good design. “But this mutual passion 
made us realise that life was about making money balanced with 
doing good. We discovered our shared OCD too,” they laugh. 
Their biggest fear? A world without the other. It’s only fair, then, 
that they work so hard to make it a better one. —Aditi Bhimjyani

T
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I T  T A K E S  T W O
For celebrity dermatologist Dr Harshna Bijlani, 
her husband Kunal Bijlani is the ideal partner at 

work and at home

A
B

H
AY

 D
IV

A
KA

RU
N

I; 
A

G
EL

ES
S 

CL
IN

IC
 P

V
T 

LT
D

rom childhood, Dr Harshna Bijlani was driven to achieve and 
learn. “In school, I wanted to top my class, be house captain, 
do ballet, art and more, and I pushed myself,” she says. This 

inner fire led her to start The Ageless Clinic in Mumbai. Her husband 
Kunal Bijlani, handles the business side of things and is content to let 
his wife shine. “He moved with me to the UK for my education, helped 
me set up my practice and expand in India, eventually joining me full-
time to take things to the next level,” she says. 

“I am not afraid to say it, she is the toughest boss I have ever had to 
work for,” says Kunal. “She is also the most amazing person to live 
with. Success should not be measured only based on wealth and 
worldly possessions. I think this is a concept women are more in tune 
with.” For Harshna, her success is a by-product of her quest for perfec-
tion in all areas of her life. “Her career, our kids, family and friends—
everything in perfect harmony,” he says. — Sheree Gomes Gupta >

F
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38% Yes 62%  No

Vogue verdict: A majority isn’t comfortable 
being away from their partner for long periods

THE EARLY YEARS 
We married in 2004 and our son Rudra was born in November 
2006. Soon after, a new work opportunity with Diageo took Shivam 
to Mumbai from New Delhi. I joined him six months later. Fast for-
ward two years, and it was Singapore calling. While in the island 
city, I started developing my linen sari, which I launched towards 
the end of 2011 after we moved back to Mumbai. 

LONG OR SHORT
When Shivam needed to move to Ho Chi Minh in 2015 for his new 
role as managing director of Diageo, we mutually agreed that I’d stay 
back in Mumbai, primarily to build my brand that was at a crucial 
junction while continuing our son’s education here. I don’t recall any 
struggle. We already had a strong support system in our families. 
Shivam ensured he visited India twice every month. During Rudra’s 
school breaks, we’d be o�  to Vietnam. Our respective business trips 
turned into perfect opportunities for quick family getaways. So, 
we’ve never spent an important occasion or holiday apart. 

ALONG CAME A PANDEMIC 
Come March 2020, Shivam (he has his own consultancy � rm now) 
was stuck in Budapest and then Nepal because of coronavirus travel 
restrictions. Once he made it to India, we had an uninterrupted � ve 
months together. I also had surgery during the time and he took 
over the household with � air. It was a welcome break. Shivam is 
back in Vietnam now. Flights between the countries are currently 
sparse, but we’ll join him once it’s safe to travel again. 

LIFE AS WE KNOW IT 
Do we miss the daily proximity and everyday experiences? Sometimes. 
But we’ve never been the quintessential lovesick couple. We are inde-
pendent people in an unconventional relationship. Friends often won-
der how we manage. Living apart has only made our marriage strong-
er. There’s more trust. To us, that’s more ful� lling than clinging on to 
each other. The latter is binding, burdening. Over these years, we’ve 
evolved as a couple while having the space to be our true individual 
selves. And I wouldn’t have it any other way. — Praachi Raniwala >

T O G E T H E R  A PA R T
What are the perks and perils of living nearly 6,000km away from your 

spouse? We asked Mumbai-based designer Anavila Misra, whose entrepreneur 
husband Shivam Misra calls Ho Chi Minh home
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A G E  I S  J U S T 
A  N U M B E R

ay and I had just moved back to Mumbai from San Francisco 
and London, respectively, back in 2007. We were both deal-
ing with an adjustment shock and were introduced by a mu-

tual friend, at Ghetto,” says Gauri Devidayal, 40. Yousuf was going 
through a divorce, had two young kids that he’d moved to Mumbai for, 
and was 18 years older than her. They were not a match made in heav-
en. “And then we decided to open a restaurant, which meant not just 
Gauri quitting a stable job but also deciding to work together shortly 
after getting married,” adds Jay Yousuf, 58. A recipe for disaster? They 
recently celebrated their tenth wedding anniversary and also 10 years 
of their restaurant, The Table. “You’d think it’s a miracle we’ve survived, 
considering the seriously blurred lines between personal and profes-
sional,” they laugh. The two also run a successful bakery, kitchen space, 
and Indian takeaway. So what’s made them last? “I put it down to the 
very thing that made us unconventional—Jay’s wiser and more mature 
outlook on the realities of marital life,” says Devidayal. And if you ask 
him, it would be a mutual love of travel and great food, and of course, 
their ‘seven-going-on-17-year-old’ daughter, Dia.— Aditi Bhimjyani

Jay Yousuf was 18 years older than Gauri 
Devidayal when they fi rst met. Ten years in, they 

tell us how it all happened

J
4%  18-25 years 49%  26-30 years

16%  31-35 years

1.5%  36+ years 30%  Any age

Vogue verdict: While the 
ideal age of marriage remains 
conventional, an encouraging 
30% is age-agnostic



Recently, businessman, horticulturist and artist Dilip De, 
risked asking his wife, “Do you love me?” His wife, writer, 
Shobhaa De, answered truthfully, “Sometimes.” “Here’s 
the thing,” she says, “Mr De appreciated the candour, 

smiled broadly and hugged me. I have never dared ask 
him the same question, though.” 

“The best relationships are the unplanned kind—the ones 
that just happen. We ‘happened’,” she shares. Never A 
Dull De was the title of one of her books and it defi nes 

their marriage perfectly. They actively like being married.  
“Even though murder and divorce have crossed our minds 
at di� erent points,” she laughs. In their own words, they 

are overtly alpha—opinionated, emotionally volatile, 
over-demanding and independent minded. They argue 

fi ercely over rubbish. What does it matter if they aren’t 
on the same page about Kamala Harris? Should they 
ruin breakfast debating whether or not the casting of 

Emma Corrin as Lady Diana in The Crown was inspired or 
insipid? “But that is the pattern we established from day 
one, and obstinately, that’s how it has stayed,” she says. 

“Every marriage is a potential disaster waiting to happen,” 
she adds with utmost seriousness. “But the trick is to ask 

yourself: Has it been worth it?” — Aditi Bhimjyani >

SHOBHAA & 
DILIP DE

SHABANA AZMI 
& JAVED AKHTAR

Javed Akhtar, poet, scriptwriter, lyricist and social commentator, 
believes that he and his wife are such good friends that even 

marriage could not destroy their friendship. He explains, “For a 
happy relationship, neither partner must feel their individuality and 

dreams are under threat. You are not the sun and your partner is not 
your planet. An equal relationship doesn’t mean being equal in every 
moment. The alpha status should keep shifting.” Despite their many 
di� erences, their world view is the same. “We give a lot of space to 

each other,” says actor and activist Shabana Azmi. There was a time 
they were so busy, their erratic schedules led him to pen a poem 
titled Shabana, a paean like no other. Many young girls regularly 
come up to Azmi and gush about how wonderful it must be to be 
married to a poet. “I have to disabuse them. Javed doesn’t have a 

romantic bone in his body,” she laughs. Her husband remarks, “If you 
work in the circus as a trapeze artist, would you hang upside down 
in your home?” Akhtar’s expressions of love are a warm clasp of the 

hand, a slight ru�  e of her hair and a desire to share what excites him. 
Both can read each other’s non-verbal signals. They made a pact early 

on in their relationship: if either of them say “drop it” they would 
do so instantly and get back to the argument later. Anger, after all, 
can be very destructive. “But two people can live happily together 

only if both of them are happy,” he says. “I think the sum total of our 
relationship is bigger than its parts,” she adds. — Aditi Bhimjyani
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T H E  S E C R E T  T O  F O R E V E R
Two of our favourite couples talk about what it takes to be married for close to forty 

years and how their bond has only grown stronger with time



33%  Very

40%  Somewhat important

27%  Not important

Vogue verdict: 73% of you feel having children is an 
important life experience to share with a partner
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M O D E R N  FA M I LY

t’s Christmas and the extended family is home for lunch. My
sister is visiting from Europe with her husband of 21 years
and my gorgeous nephews. I glance around the room—my

cousins, my uncle and aunt, my ex-husband unpacking gifts whilst
all of them watch my seven-year-old daughter do her millionth cart-
wheel—a new skill acquired in lockdown. Truly, we do—I do—have
the perfect family.

A big part of my family is my ex-husband. I’m going to stop call-
ing him that. It doesn’t do him enough justice. He is that best friend
I call when I’m ill, the guy who moves my furniture when I need to,
my weekend breakfast date and my daily call. He is the witness to
my life. For the past 23 years, and many more to come.

So let’s call him that—WTML—the witness to my life.
We were married 15 years before it ended, but our mutual respect

and friendship did not. He had always been honest that he didn’t
want to be a father—free to bike into the unknown. I thought he
would come around. My desire to have kids just kept becoming
stronger. He did not change. When we couldn’t reach an under-
standing, I was �ne with having a child on my own. I adopted my
daughter Ayesha less than four months after I decided I wanted to
adopt. My husband and I did not live together from the day she

I

Whether to have kids or not was the deal- 
breaker for The Label Life founder Preeta 

Sukhtankar’s marriage. But that didn’t signal 
the break-up of her family unit

SI
D

D
H

A
RT

H
 N

AT
H

25%  Living with in-laws

27%  Family approval

7%  None of the above

80%  Lack of respect for your ambition

57%  Lack of fi nancial independence

37%  Di� erence in opinion on having children

18%  Di� erence in background

53%  Sexual incompatibility

17%  Di� erence in religion

Vogue verdict: A lack of respect for your ambition and 
fi nancial independence, as well as sexual incompatibility, are the 
top three relationship deal-breakers

came home. He was with me when I got her, but he simply couldn’t 
bring himself to hold her—it was too overwhelming for him. 

The divorce came soon after, and it was incredibly amicable. We’d 
always shared a strong co-dependence. Divorce didn’t change that. 
Do I want him in our lives? Absolutely. Do I want to be married to 
him? Absolutely not. But over the last three years, he’s blossomed 
thanks to some serious inner work—by both of us. When I went div-
ing recently, and my partner was away, he took care of Ayesha for a 
week. Now he talks of holidays in Italy with her and growing old 
with her. I’m not sure what changed, but it’s their equation and I’m 
happy to let them � gure it out. 

 I’m often asked, is my child confused by our modern family? My 
answer is simple: not at all. This is the only way she’s known it—she 
is so loved and supported. She’s bright and happy, and none of us 
would have it any other way.  I’m not much for self-help books, 
but Untamed by Glennon Doyle struck a chord. “What we need 
right now is more women who have detoxed themselves so com-
pletely from the world’s expectations that they are full of nothing but 
themselves. A woman who is full of herself knows and trusts herself 
enough to say and do what must be done. She lets the rest burn.” I 
hope we all raise girls who are full of nothing but themselves. >
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F O R  B E T T E R 
O R  W O R S E

Married life isn’t a ride-o� -into-the-sunset-
happily-ever-after moment. It’s a labyrinthine 
voyage of ecstatic highs, the daily mundane, 

and intense lows. Award-winning author 
Chitra Banerjee Divakaruni writes on sharing 

that journey with her husband of 40 years

7%  Marriages are made in heaven

39%  Marriage is a part of modern 
society that has evolved with time

6%  Marriage is based on 
societal expectations

36%  Marriage is about fi nding 
a soulmate

12%  Marriage is an archaic concept

Vogue verdict: Marriage as an institution still persists, 
but the majority views it as a dynamic concept

he meaning of marriage has changed for me as I continue to 
grow into it. For the � rst few months, it was the continuation 
of a heady, whirlwind romance. It was candlelight and music 

and holidays in special places where we danced the night away. It 
was sharing my intimate thoughts and hopes with a special person. 
It was having someone look deep into my eyes so that the world 
seemed to stop. I thought marriage couldn’t get any better. I also 
thought, why do people make so much of a fuss about how di�  cult 
marriage is? It’s easy! I was wrong on both counts.

Over the years, I’ve learned that marriage also means staying up 
together at night over the crib of a sick infant. Or consoling each 
other when things don’t work out at our jobs. Or knowing when the 
other person needs a hug, or just silence and space. It means learn-
ing to survive quarrels where we yell terrible things because we 
know the chinks in each other’s armour—or perhaps, deep down, we 
know that no matter what we say, ultimately we’ll be forgiven. 

Marriage, in the Indian context, also means being willing to get 
along with many people, because when Indians get married, it’s to 
an entire extended family. My husband Murthy had ten siblings, so 
I had to learn to balance the needs and personalities of all those who 
were special to him. I started the process for his sake, but in the end, 
I was the winner, with a strong bond to a fascinating clan. 

Forty years later, what remains most important in this kaleido-
scope of marriage is friendship, trust and patience. We still � ght, 
and still make up. We still dance, though maybe we don’t last as long 
on the dance � oor. We still disappoint each other from time to time, 
but we’re more accepting of the other’s faults and, over the years, 
we’ve rubbed some of the sharp edges o�  each other. We laugh at—
and laugh with—each other. And we always have each other’s back.

Marriage is a continuous learning process. Murthy has taught me 
things about living that no one else could have. This is because he 
knows me better than anyone else does—and accepts me, warts and 
all. I’d like to think I’ve taught him a few things, too. Early in our 
marriage, when I gave him one of my books to read, he would im-
mediately point out all the things that he thought I’d done wrong. 
This did not promote harmony in the home. Nowadays, a wiser 
man, he begins with, “Honey, you’ve outdone yourself!” ■
Chitra Banerjee Divakaruni is an award-winning and bestselling 
author, poet, activist and teacher based in Houston. Her latest novel 
The Last Queen (HarperCollins India) is out now
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W h e n  H a i m a  m e t  S h r u t i

From left, on Shruti: 
Multicolour ‘Jenni’ single-
breasted blazer, silk shirt; 

both Gucci. Earcuff, 
Tanzire. On Haima: 

‘Palace’ blazer, cotton 
ribbed T-shirt; both Gucci 
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W h e n  H a i m a  m e t  S h r u t i

In a post-377 India, the country’s LGBTQ+ community is finding greater 
acceptance and is voicing its experiences. Haima Simoes and Shruti 
Venkatesh, the first same-sex couple to make it to the cover of Vogue 
India, talk to Neville Bhandara about the need for greater inclusion 
through a love story that is primed to inspire every generation today

Photographed by BIKRAMJIT BOSE    Styled by PRIYANKA KAPADIA

On Haima: Blazer, 
trousers; both Little 

Things Studio. 
Earcuff, ring; both 

Tanzire. Hat, Gucci. 
On Shruti: Blazer, 

trousers; both Little 
Things Studio. 

Earcuff, Tanzire 
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On Haima: Embellished blazer, 
trousers; both Dhruv Kapoor. Boots, 
H&M. On Shruti: Monogrammed 
bikini, earrings; both Dior. Tie-up 
skirt, Dhruv Kapoor. Ring, Dhora. 
‘Heart’ ring, Misho Designs. Socks, 
Bata. ‘Air Force 1’ shoes, Nike



On Shruti: Tulle gown, 
Ralph & Russo. Hoop 

earrings, Dhora. On 
Haima: Double satin 

asymmetrical draped 
gown, Ralph & Russo 



On Haima: Embellished 
shirt, Simone Rocha 
X H&M. Jeans, Levi’s. 
Earrings, Dhora. On Shruti: 
‘Wolf Wing Skeleton’ 
dress, QUOD. Faux leather 
trousers, URA
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On Shruti: Shirt, 
inner; both SavioJon. 

Earcuff, Tanzire. Boots, 
H&M. On Haima: 
Dress, SavioJon. 

Earcuff, Tanzire. Boots, 
Louis Vuitton
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Most of us will agree that our college years are our 
most formative. When you’re straight and sur-
rounded by people whose trajectories match 
those you see in pop culture and real life, it’s not 

difficult to relate and map a version of life for yourself—you will 
graduate, get a job, get married, maybe even have kids. If you’re 
queer, however, there is a dissociation between what you’re  
exposed to and how you feel. All you see around you are heteronor-
mative interpretations of a happily ever after. So how do you begin 
to imagine and then actualise your own? 

STARTING OUT
When Haima Simoes, 25, came out at age 13, first to her friends 
and later to her sister, things were difficult. She was bullied at 
school but was lucky to have a solid support system at home. “My 
family has always been accepting. They are my biggest allies,” she 
says over Zoom. Before returning home to Goa, where she’s riding 
out the pandemic, Simoes lived in Mumbai for six years, where she 
attended Sophia College and graduated in advertising. 

There, in 2017, she met 22-year-old psychology student Shruti 
Venkatesh. “For us, college was an amazing experience, inclusive 
and welcoming in every way,” says Venkatesh from her Zoom 
square. “There’s a running joke [at Sophia’s] that the homophobes 
are the ones who can’t come out.” 

College offered them the space to come into their own and meet 
others like them. Embracing their identities was the first of many 
milestones they’ve marked together (the second is the joint adop-
tion of their tuxedo cat, Zola). “We’re not just a couple,” says  
Simoes, “we’re also best friends. We take on everything as a team.” 
While Venkatesh is punctual and Simoes more laid-back, they’ve 
learnt to mould themselves to meet each other’s expectations. 

THE YEAR THAT WAS
Since March 2020, when COVID-19 began to rage around the 
country, the girls haven’t been able to see much of each other. The 
few instances they met have been work-related, facilitated largely 
for assignments like this cover shoot. “It’s been a year of poor men-
tal health, of dealing with my anxiety and learning to push through 
it so that I can function,” Venkatesh admits. Simoes concurs, “I’ve 
always struggled with my mental health, but the pandemic made 
it harder and I went through bouts of depression. I’d had to leave 
behind the life I’d built [in Mumbai]. But I’m privileged to have a 
safe space at home [in Goa], many queer folx aren’t.” 

Simoes raises a point that’s been at the forefront of queer dia-
logue, even featuring in a series on Vogue.in, where LGBTQ+  
Indians talked about navigating self-isolation, love and mental 
health during the pandemic. The ensuing economic carnage, with 
jobs lost and apartments surrendered, prompted many to return 
to live with natal families. Some returned to less welcoming spac-
es, where freedoms were restricted, trans* and non-binary folx 
continued to be victimised, and violence was a fixture of daily life.

NO COUNTRY FOR QUEER WOMEN?
“I miss Mumbai terribly,” admits Simoes. “It was the first place I 
could be who I wanted to be. I’ve been lucky to live in its cosmo-
politan parts, where I can dress the way I want and do my thing 
without attracting awkward stares, but it’s still never completely 
smooth-sailing,” she says, highlighting gendered washrooms, in 
particular, as danger zones, where she’s faced discrimination for 
the way she looks. “As women, we’re already targets of gender-
based violence, but queer and trans* women are even more  
vulnerable. You need a rock-solid support system to survive.” 

And while Mumbai may be a physical safe space for queer folx, 
what about psychological safe spaces? Finding queer-affirming 
therapy isn’t easy, even in a city like Mumbai. As Venkatesh  
explains, “When your therapy isn’t queer-affirming and when the 
space in which you seek solace doesn’t give you the comfort and 
reassurance you need, it can be triggering and do more harm.” 

If you look at India’s LGBTQ+ movement, you’ll notice that it is 
largely privileged, upper-class, upper-caste cis gay men who are in 
the spotlight. Where are the women? They might be producing 
some of the most amazing, sex-positive content (Gaysi), establish-
ing a collective for queer women and trans* folx (LABIA), fighting 
for trans* rights across India (Grace Banu and Santa Khurai, to 
name but two champions) and harnessing the power of digital to 
change the perception of the trans* community (Rachana 
Mudraboyina, via her YouTube channel TransVision), but we’re 
missing more women on the front lines in terms of visibility. “This 
is linked to coming out, or the lack thereof,” says Venkatesh. “Most 
of the time, you need some combination of financial, emotional 
and physical security before you can live the life you want to. That 
is not a privilege many queer women, especially outside metros, 
can afford. As women, our access to social, financial opportunities 
is already limited, and that shrinks further when you’re queer.” 

MODEL BEHAVIOUR
Simoes works at a digital marketing firm and as a freelance social 
media consultant, while Venkatesh is in the development sector. 
Modelling is a side gig. After all, few can question the belief that 
fashion is a welcoming space. “It’s been lovely,” says Venkatesh. 
“Everyone has been warm and friendly, though there needs to be 
more inclusion. Sure, there have been strides in the past few years, 
but it needs to go deeper. And fashion is one of the strongest ways 
to achieve that because it has the power to change perception.” 

The duo is the first same-sex couple to feature on Vogue India’s 
cover, a milestone for the community as well as for the magazine. 
And as a post-377 India inches towards a brighter, more equal  
future, it makes you wonder what the next generation of queer kids 
can expect. “I hope they will be able to inhabit a kinder, safer world, 
with no pressure to come out,” says Simoes. “I want there to be 
greater employment opportunities, especially for trans* folx. We 
should have the same opportunities as every cis-het person. No one 
should have to question their identity or whether they belong.” n



On Haima: Trench coat, knitted 
embellished sweater, skirt; all Simone 
Rocha X H&M. Ring, Misho Designs.
Boots, H&M. On Shruti: Embellished 

trench coat, embellished knitted sweater, 
skirt, shoes; all Simone Rocha X H&M. 

Earcuffs; both Tanzire. Socks, Bata

Hair and makeup: Mitesh Rajani/Feat.Artists
Photographer’s assistant: Aniket Godbole

Photographer’s agency: Feat.Artists
Assistant stylist: Naheed Driver

Fashion assistant: Amber Mascarenhas
Production: Pippip Media

Bookings editor: Prachiti Parakh
Models: Shruti Venkatesh;  

Haima Simoes/Feat.Artists
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I’m quite sure almost everyone is aware of how ma-
ligned trousers have been through the decades of
women’s fashion. In the 1800s, it was illegal for
women to wear them in many American states. Their

value was popularly misunderstood until World War I, when
women joined the workforce and took over men’s jobs in facto-

ries. Practicality suddenly made them essential.
In the 1920s, Coco Chanel wore white sailor pants, not at all for

fashion’s sake but instead to conceal herself on the beach in the South
of France. As the most famous designer of her time, she de�ned style,
and in the course of that acceptance, liberated women through fashion.

Only when donned by screen icons—Marlene Dietrich in a tuxedo,
Katharine Hepburn in high-waisted versions with a camp shirt, and

Audrey Hepburn in slim black pants worn with ballet slippers—did
women across the world realise that a pair of trousers could also be consid-

ered stylish and chic. Empowerment never came into the picture, al-
though it was certainly underlying. In 1966, Yves Saint Laurent introduced

Le Smoking, a tuxedo. It was regard- ed as a statement in fashion and the
expression has endured ever since. These are just a few well-known ex-
amples. There are many others.

I feel most comfortable in pants, and have almost all of my life. Grow-
ing up in the 1960s, wearing jeans was virtually mandatory attire to express

your inner hippie. Levi’s were a deep indigo blue and sti� as a board. The
time it took to break them in, achieving ripped holes at the knees and turning

them a faded pale hue, took years of daily wear. I was the proud owner of
quite a few pairs.

Acceptance was never an issue for me. I do remember, however, the infa-
mous incident with Nan Kempner, royalty among socialites in New York,

when she was barred from the exclusive restaurant La Côte Basque. The maître
d’ said she could not possibly dine in a pair of trousers. The trousers belonged

to one of the �rst YSL Le Smoking suits. Her solution was to promptly drop
them and stride into the restaurant, at- tired in a very short tuxedo dress.

I love fashion, but I’m particular re- garding fashion for myself. I’ve worn
jeans, pants and trousers throughout my career. But it’s not that I’ve never worn
skirts. When I joined Vogue, my uni- form was a pencil skirt, �shnet stockings,

Manolo Blahnik kitten heels and a black turtleneck. ‘Uniform’ is the operative
word. Maybe a uniform suits me best be- cause I’ve always worked, rarely at a desk,

and because I have children that occu- pied my time well before deciding what to
wear every day.

It’s come full circle. My uniform today consists of white Levi’s jeans, year-round,
a Charvet scarf tucked into a navy or black top, and Chelsea boots or loafers. I’m not 

sure if I necessarily feel empowered, but I do feel practicality is my best friend. ■



The trouser, now a wardrobe essential, 
comes in all shapes and for all sizes.  

Tonne Goodman, sustainability editor at 
US Vogue and OG trouser-wearer, pens a 

tribute to the universal classic

Photographed by  PETROS       Styled by RIA KAMAT

PANTS

THE POWER OF

SIGNED, SEALED, 
DELIVERED
Monogrammed and logo-
laden—pledge allegiance to 
your favourite brand.

GG canvas flare pants, ‘Ultrapace 
R’ sneakers; both Gucci



LEATHER WEATHER
Whether louche chocolate and 
cream pastels or metallic green, 
lush leather takes over the trouser.

On Ippi: Blouse, leather trousers; both 
Bottega Veneta. Earrings, Monies
On Aish: Bra top, leather trousers; both 
Drome. Earrings, Monies
On James: Shirt, jumper, trousers,  
shoes; all Dries Van Noten 
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SEQUIN CENTRAL
For when you need to put 

your party hat or pants on.

Shirt, embellished trousers, 
mules; all Burberry



HOW LOW CAN 
YOU GO?
Channel your inner Queen 
Bey in these risqué low-
rise, cut-out bottoms.

Left: Embroidered silk top, 
jeans; both The Attico. 
Right: Neoprene top, pinstriped 
trousers; both Versace
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EASE ME PLEASE ME
A certain amount of slouch 
always goes a long way. Balance 
the sink-in silhouette with a cinch.

Top, trousers, leather belt; all Tod’s. 
‘Celeste’ sandals, Aquazzura. Cuff, 
Pebble London. ‘Chroma’ earrings, 
Swarovski
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PRACTICAL MAGIC
Multiple pockets equal all precious 
cargo on board. Read: phone, keys, 
wallet, sanitiser, mask.

‘Comic Book Galaxy’ jumper, cargo 
trousers, pumps; all Louis Vuitton.  
Ring, Mi Manera



#THROWBACK
Corduroy and camel, two things 
after our own nostalgic hearts.

On James: Shirt, trousers, suspenders; 
all Tibi. Sneakers, Christian Louboutin

On Ippi: Turtleneck top corduroy 
blazer, trousers; all Paco Rabanne. 
Mules, Wandler. Earrings, Monies

On Aish: Taffeta dress, trousers; both 
Prada. Bangle, Monies 
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NO REST FOR  
THE WILD

Meet the new kind of 
Saturday night jammies—

patterned and ready to party.

Left: Satin bra top, cotton trousers; 
both Alberta Ferretti. Lace shirt, 
Paco Rabanne. Open-toed mules, 

Manolo Blahnik
Right: Shirt, pants, shoes, necklace,  

rings; all Sacai 



BOY ZONE
Business-casual trousers come out 
to play in ungendered territory.

Pinstriped blazer, shirt, trousers; all 
Michael Kors Collection. Leather shoes, 
Dries Van Noten

Hair: Tommy Taylor/Stella Creative Artists
Makeup: Victoria Martin
Lighting assistant: Jack Gray
Digital tech: James Rawlings
Assistant stylist: Simone Cangiano
Casting: Bella Robinson
Models: Ippi Thapar/Linden Staub; Aish/
Milk Management; James Balenthiran/Elite
Bookings editor: Prachiti Parakh
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Beauty needs space.” Sometimes, 
a line in a love story can stay 
with you forever. Like this one 
has with Indu Harikumar, 

known for her Instagram art projects  
like 2016’s #100TinderTales. In the  
ninth story, titled ‘Right Swiping The  
Kiss’, she describes her day-long date in  
Vienna which included visiting her  
favourite artist Gustav Klimt’s home to see 
the iconic Art Nouveau painting The Kiss 
(Lovers), and hearing stories about  
“everything one can share with a dear friend 
that one may never see again”. In her words, 
a very Before Sunrise type of day. “After 
walking for about five hours, we decided to  
get cake at a local coffee shop,” Harikumar 
writes. “I refused to eat any, saying Europe 
was making me fat.” That’s when her date 
used the line that later became the title of 
one of Harikumar’s adult colouring books, 
and the first line of this piece.

In the last six years, Harikumar has  
absorbed many real Indian stories of love, 
longing, desire, sex, heartbreak, betrayal 
and abuse into her art and illustrations for 
seven long-running Instagram projects. 
They hold many delicious nuggets, like the 
story of a queer couple who would tap 
their feet in a certain way when in public to 
say ‘I love you’, the couple that first met 
over dirty dishes or the curly-haired wom-
an, in a sari the same shade of red as Raja 
Ravi Varma’s Tilottama, who Harikumar 
spotted when she attended a wedding as a 
teenager—but also a fair amount of pain. 
“There is a lot of secondary trauma I have 
to go through with many of the stories,” 
she says. “There is a sense of belonging that 
I find in all the stories. There is also a  
vocabulary I don’t have, which I find in 
these stories, and I feel less alone.” 

SOMETHING BIGGER
This idea that we’re part of something  
universal and human is the real superpower 
of @IndiaLoveProject (ILP), which my  
husband Samar Halarnkar, friend Niloufer 
Venkatraman and I launched on Instagram 
last year. ILP highlights love that goes  
beyond the boundaries of caste, age, gender 
and religion. Within days of its launch,  
hundreds wrote in saying they had a story 
to share. ILP’s real love stories showcase  
another India, one whose inhabitants  
believe in love and humanity. Here, every-

one breaks the archaic rules of who you 
should or shouldn’t love. At a time when 
interfaith marriage is under attack, ILP is a 
lighthouse for those who disregard religion, 
caste and gender when they fall in love. 

ILP’s powerful stories underline that 
what may seem insurmountable to today’s 
lovers has, in fact, been conquered by many 
before. Our family histories show that we 
have loved uninhibitedly for decades. “Can 
I send you the story of my grandparents?” 
one photographer wrote. “My grandfather, 
a 22-year-old Khoja Muslim, the only child 
of a surgeon, married my grandmother, a 
Hindu widow, 10 years his senior. They 
had an incredible life together.” 

Moreover, at a time when a harrowing 
pandemic has run a roller coaster through 
the dating lives of the world’s population, 
this daily dose of real love provides  
brilliant surrogate nourishment. It’s good 
news as resistance. 

TO BE SEEN
If ILP swats away the rules of engagement, 
Yeh Freedom Life (2019) is a deep dive into 
inclusive and very real love. Director Priya 
Sen had been commissioned to make a film 
on young people and marriage when she 
encountered Sachi at Neha Beauty Care 
And Training Centre—a neighbourhood 
beauty parlour in Delhi’s Ambedkar Nagar, 
where kitschy posters of Katrina Kaif and 
Shraddha Kapoor in traditional Hindu 
bridal attire decorate the walls—and 

Parveen, who ran a family cigarette store. 
“I’m not interested in marriage,” Sachi 

told Sen. “My friend and I want to have a 
life together.” When the director probed, 
Sachi said, “She’s a woman but she lives 
like a man.” Sen, always a sucker for a real 
love story, was hooked. Months later, she 
met Parveen, who is biologically female 
but identifies as male. Sen tracked their 
respective love stories over 15 months. Will 
Sachi convince her friend to take her love 
seriously? Will Parveen settle down with 
one love? You have no idea in which  
direction these layered love stories are 
headed because they unfold in real time. 
In one powerful scene, Sachi emphasises 
that she wants to live her life on her terms: 
“Mujhe freedom life chahiye. Main bhi 
apni zindagi apni tareeke se jeena chahti 
hoon.” It’s uplifting to see these lovers rise 
above their difficult lives in the eternal 
quest to be ‘seen’ by someone else. 

As for the curly-haired woman whose 
sari reminded Harikumar of Ravi Varma’s 
Tilottama? One day, the artist shared that 
story of spotting me at my best friend’s 
wedding, dancing with a man I seemed to 
be very much in love with. “They looked so 
happy,” she wrote. “That image stayed 
with me. I told myself when I get married I 
will get myself a similar sari.” She drew me 
with one arm raised, head tilted to one 
side, bare breasts, red sari held in the crook 
of the other elbow. Free and in love, just 
like Tilottama. n

Yeh Freedom 
Life directed by 
Priya Sen tracks 
the love stories 
of her two queer 
protagonists in 
real time 
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CULT

Why are we suckers for real love stories? Why are pop and counter-culture 
obsessed with telling these tales? From rose-tinted romances to heartbreaking 

reality, there is a sense of comfort, belonging and humanity in the varied stories of 
how people fall in love and make it happen, fi nds Priya Ramani

All we need is...

‘Right Swiping 
The Kiss’ is 
part of the 
#100Indian
TinderTales 
series by Indu 
Harikumar 

Illustrated by INDU HARIKUMAR

V I E W P O I N T 
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NOSTALGIA

Can epic love stories stand the test of time? Do they even exist? Meet Raj and 
Norah, an Indian major and a British nurse, who were worlds apart until she rescued 
him in Naples and they found love in the midst of one of the darkest times in human 

history. � eir granddaughter, Shaina Kohli Russo, tells their story

In love and war

One of history’s cruellest and 
darkest periods, World War 
II, birthed a love that 
transcended faith and coun-

try. My grandparents taught me that true 
love cannot be dictated by religion or cul-
ture. Or by boundaries or barriers, whether 
internal or external. But most importantly, 
nothing can stop destined souls from 
� nding one another. 

I grew up in the US and my grandpar-
ents lived in India, so unfortunately, I 
didn’t know them well. What I did know of 
them stemmed from the stories my father 
would share. My eyes would be left wide 
and my mind � lled with wonder; it seemed 
unreal, the sort of story destined for a book 
or a movie. So, after years of talking about 
it, we decided to share their story. As 
my father Peter R Kohli and I wrote Raj 
& Norah (HarperCollins India) I was 
reminded of my grandparents’ awe-
inspiring love.

 
HARD TIMES
My grandfather, Rajendra Shamsher 
Singh Kohli, a Sikh, was born in 1919 in 
Benares. His father, a respectable Punjabi 
man, only wanted the best for him. And 
in his mind, the only way to achieve that 
was to send his son to university in Eng-
land. So o�  went Raj to study at 
Cambridge University. 

My grandmother, Norah, the eldest of 
six children, was raised in the English 
village of Kidlington. At the age of 14, she 
assumed the role of mother to her younger 
siblings after their mother passed on. She 
chose a career in nursing at a local hospital 

“MY GRANDPARENTS 
TAUGHT ME THAT 

TRUE LOVE CANNOT 
BE DICTATED BY 

RELIGION OR CULTURE”
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“THEY WERE MARRIED 
FOR 56 YEARS UNTIL 

DECEMBER 2002, WHEN 
NORAH PASSED AWAY 
HOLDING RAJ’S HAND”

so she could continue to take care of her 
siblings. Eventually, she made her way to 
London to St. Mary’s Hospital.

Then, Britain declared war on Germany.
Raj walked into a recruiting station to join 
the British Regiments. Later, he was 
shipped o�  as a commanding o�  cer to join 
the Indian Army while Norah volunteered 
her services and was posted to a hospital 
ship stationed o�  the coast of Italy. The 
reality of war began to sink in as casualties 
became worse and never-ending, a 
constant cycle of death and destruction. 

 She became jaded and the letters to her 
sister back home, which started o�  with 
anxious excitement to be of service, 
became slim and depressive. What could 
war ever bring, she lamented. 

ONE DAY
In command of 100 Muslim men, Raj led 
an operation in Italy that left him severely 
wounded. Days later, he woke up in a 
hospital. Unsure of what day it was, he 
called to a nurse in the ward. Norah had 

been working tirelessly, so when she went 
to assist the Major, she wasn’t expecting 
more than administering morphine to him.

 It was January 2, 1945, in Naples, and it 
was love at � rst sight.

 Raj gasped, and after never feeling at 
peace with where he was in life, his soul 
� nally felt at home. The dark, thick fog that 
was war retreated and Norah was left 
feeling joyful and hopeful once again. But 
soon, the reality of their lives began to 
creep back in.

 He was Indian, she was British. They 
were from di� erent worlds. How could 
this ever work? As quickly as it began, it 
was over. Raj was sent to London for 
surgery and Norah was posted to Rome. 
Devastated, she wrote to her sister, “I am 
very much in love with him and he with 
me, and there it has got to end.”

 
EVER AFTER 
After recovery, Raj boarded a ship to India 
where, possibly, his mother had arranged 
for him to marry a nice, respectable 
Punjabi woman. Norah received a new 
posting—return to England and then head 
to India. As fate would have it, in October 
1945, Raj and Norah were on their way to 
India aboard the same ship. As Raj sat in 
the o�  cers’ lounge sipping his whisky, he 
saw a familiar � gure walk down the stairs.

The rest, as they say, is history. They 
were married for 56 years until December 
2002, when Norah passed away holding 
Raj’s hand. Raj lived every day since then 
as if she were still with him, and indeed 
she was. 

When I had visited my grandfather’s 
home, I woke up at 4am to the sound of him 
reciting poetry and talking to himself in the 
living room—or so it seemed. If you didn’t 
know better, you would think he was in-
sane. But if you asked, he would say he was 
talking with my grandmother because, to 
him, she never left his side. In June 2019 
my grandfather passed away. I would like to 
believe that his soul leapt into the waiting 
arms of his beloved, who he � rst met one 
January in Naples some 74 years ago. ■
Raj & Norah by Peter R Kohli and 
Shaina Kohli Russo (HarperCollins India) 
releases this month

IN REMEMBRANCE
Raj and Norah over the years, 
from a young o�  cer and nurse, to 
becoming parents and grandparents 
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BOOKS

Sandhya Menon’s heroines are 
badasses. They splash cold co� ee 
over obnoxious boys (When Dim-
ple Met Rishi), produce gender-

swapped retellings of Dracula (From 
Twinkle, With Love), rescue raccoons and 
go on protests (10 Things I Hate About 
Pinky). They often inhabit spaces domi-
nated by men—as coders, app developers, 

� lmmakers and entrepreneurs. “I don’t 
want to tell sixteen-year-olds that love is 
all you need,” Menon announces on our 
Zoom call. The YA romance novelist is at 
her Colorado home, clad in a black turtle-
neck, sitting in front of a wall sporting 
framed covers of her bestselling novels. 
Menon believes romance can provide 
“medicine in a sugar pill” and weaves 

meatier themes—mental health, mother-
daughter relationships, class di� erences—
into her novels. And now she’s moving on 
to writing for adults. 

THE WRITE MOVE
Before she became a full-time writer, 
Menon was a therapist and dealt with 
adolescents. So writing romcoms for 

She’s the bestselling YA author who’s just gone adult. Sandhya/Lily 
Menon on her latest novel, creating fi erce female heroes, and why the 

good frothy romance is not going anywhere. By Resh Susan

Guilty pleasure

Indian-American 
bestselling YA 
author Sandhya/
Lily Menon is all 
set for the release 
of her fi rst adult 
romance, Make 
Up Break Up, out 
this month 

Art direction SNIGDHA KULKARNI
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young adults came to her almost organi-
cally, but not without her share of trial and 
error. Ten years ago, she was self-publish-
ing under a pen name. “I wrote everything 
under the sun, even dystopian � ction,” she 
laughs. This was good practice to � nd her 
“voice” and the rest she says is “kismet”. 

Her debut novel, When Dimple Met Ri-
shi (Hachette India, 2017), about � erce, 
feminist coder Dimple and romantic-at-
heart Rishi, made it to the New York Times 
bestselling list as the � rst romcom featur-
ing Indian-American characters as main 
leads and was then adapted into 
Mismatched (2020), a Net� ix web series. 

Menon hasn’t looked back since. With a 
thriving fandom craving for more, she 
quickly followed up with more romances 
in the Dimpleverse—There’s Something 
About Sweetie (Hodder & Stoughton, 
2019) featuring plus-sized athlete Sweetie 
and Rishi’s ‘lost-cause’ brother Ashish in a 
contract-bound dating escapade and 10 
Things I Hate About Pinky (Simon Pulse, 
2020), about wild child Pinky and ‘good 
boy’ Samir (whom Menon calls a ‘sneaky 
hottie’), fake-dating their way into love.

SAME NEW STORY
The enemies-to-lovers trope that features 
predominantly in her books is Menon’s 
favourite. She is experimenting with a 
fairy-tale retelling series—the � rst, Of 
Curses And Kisses (Simon Pulse, 2020), 
is Beauty And The Beast meets Gossip 
Girl, set in an elite boarding school but 
way more diverse. Her next is going to be 
a retelling of The Frog Prince. In her holi-
day novella Booked For Christmas (St. 
Martin’s Gri�  n, 2020), a literary critic 
and ‘enemy’ romance writer � nd them-

selves snowbound in a cabin; the rest is 
all-the-cuddly-feelings. 

This year, Menon takes the rivalry trope 
further and into her � rst adult romance, 
Make Up Break Up (St. Martin’s Gri�  n, 
2021), written under her pseudonym Lily 
Menon (so she can write about “sexual 
shenanigans” and other more adult themes 
while avoiding age-inappropriate reading 
from her younger followers). 

The novel follows two rival app develop-
ers who had a summer � ing at Vegas be-
fore moving into the same o�  ce building. 
Struggling entrepreneur Annika is the 
founder of Make Up, the “Google translate 
of relationships” and swoon-worthy pecs-
� aunting Hudson runs a more successful 
business, Break Up, where users can hire a 
terminator to end relationships. Menon 
found it liberating to write adult romance 
after “setting my � ag deep in the YA camp”. 

“While writing YA, I have to put on my 
lenses—therapist, mum, woman, Indian—
so that it is a book appropriate for teens. 
Now my characters can go to bars and 
have sex.” We giggle about steamy 
sequences, especially a bathtub scene in 
the new novel. “The � rst draft was very 
PG-13. Then I went into it with a glass of 
wine,” she admits. 

FEEL-GOOD PLEASURE
Menon � nds it “silly” that some people 
dismiss the romance genre, despite its 
huge sales and readership, as � u� y. “I get 
emails about readers � nding comfort in 
romance during chemo treatments or 
when dealing with the loss of a loved one. 
These novels are frothy on purpose and 
ful� l a need. We need that levity in daily 
life.” She is thrilled that romance has 
expanded to accommodate minorities as 
protagonists, women CEOs and women in 
tech. “There is such a hunger for breaking 
the glass ceiling, and we are slowly and 
steadily doing it.” 

Like her star character Rishi, Menon is a 
romantic at heart. She loves romcoms, 
Bollywood and romance novels. Her 
desert-island picks include The Hating 
Game by Sally Thorne—“classic enemies-
to-lovers that I can read a thousand times”, 
Helen Hoang’s The Kiss Quotient which is 
“sexy and endearing in equal measure” and 
the Shopaholic series by Sophie Kinsella. 
Would she work on Valentine’s Day if she 
had a brilliant book idea? She absolutely 
would, until the afternoon (Menon writes 
2,000 words the � rst half of every day as 
she says her creativity shuts o�  in the even-
ing), and keep the rest free. “Date nights 
are very important to me,” she explains, 
“even if it is quality time spent at home.”

As we say goodbye, I imagine her typing 
away to meet the word count for the day. 
And I feel happy that another � u� y, funny, 
swoony love story that will spread cheer is 
taking shape in safe hands. ■

“Romance 
novels are 
frothy on 
purpose and 
fulfi l a need”
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Sometime last year, as the lock-
downs were phasing in and out, 
Amitav Ghosh, like the rest of us, 
spent a lot more time at home and 

in his kitchen. One of the many ‘foodsta-
grams’ from his kitchen in Williamsburg, 
Brooklyn, tells you how to make a Bengali- 

Author Amitav Ghosh’s Jungle Nama delves into the 
wisdom of The Sundarbans and the syncretism of Bengali 

folk culture—even as he collaborates to create a community-
based literary experience, finds Shahnaz Siganporia

Between the lines

style fish, Kalia (usually prepared with the 
locally found Bengali catla or rohu), with 
Pacific rockfish, adding a tongue-in-cheek, 
“The key to survival in the new era is adapt-
ability,” into his caption. Be it on the plate or 
page, Ghosh is consistent in his ability to 
adapt not just to suit but to often mould the 

zeitgeist. If in The Great Derangement 
(2016) he outlined a manifesto of sorts of 
why writers need to change the way they 
write in thought, content and form to suit 
the changing needs of the Anthropocene, 
then his latest, Jungle Nama (HarperCol-
lins India), a free-adaptation in verse of the 
legend of Bon Bibi, part of folk mythology 
from The Sundarbans, Ghosh does exactly 
that. 

He takes a fantastical folk tale and  
reminds us why it is timeless. He then col-
laborates with a younger generation of ar-
tistes—Salman Toor, who recently exhibit-
ed his first museum solo at The Whitney, 
New York, and Ali Sethi of Coke Studio 
fame, known for his ‘multicultural non-bi-
nary’ musicality—to free the narrative form 

Photographed by ARATI KUMAR-RAO
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of the solitary read into a collaborative and
community-based experience. Extracts
from an interview with Ghosh on his new
book and gaze:

Shahnaz Siganporia: What is it about
the Sundarbans that keeps you coming
back as an author?
Amitav Ghosh: The Sundarbans has an
environment that makes it vividly apparent
that the earth is a living being. Just as the
boundaries between land and water are
very fluid in the Sundarbans, so too are the
lines between different groups of people.
And no matter their caste or religion, they
respect the legend of ‘The Lady of the For-
est’, Bon Bibi. Bon Bibi is seen as a goddess-
like figure and in printed versions, she is
presented as a female pir, the daughter of a
Muslim fakir. Whether the story belongs to
one faith or another is impossible to decide,
nor is it important. Across the Sundarbans,
West Bengal or Bangladesh, whether Hin-
du, Muslim or Christian, the great majority
of forest dwellers are devotees of Bon Bibi.

SS: You seem to tell timeless tales that
are still urgently relevant.
AG: The legend of Bon Bibi is about the im-
portance of balancing the needs of humans
with non-humans. These stories are telling
the contemporary world something that it
has lost sight of, at great cost to itself. Think
of all the stories that convey messages like
‘Be ambitious’, ‘There are no limits’ or ‘Just
do it’. In contrast, there are very few that
urge people to seek contentment in what
they already have, and to accept that with-
out staying within certain limits all
beings cannot co-exist on our small planet.
Jungle Nama is exactly such a story.

SS: There is an integral interweaving of
images and text in Jungle Nama. How
did this happen?
AG: In The Great Derangement, I wrote
that to respond to the challenges posed by
our various planetary crises, writers need to
experiment with new and different forms.

The old forms (the conventional novel) are 
simply unable to deal with these challenges. 
‘Serious’ literature has become too strictly 
focused on words. This is a fairly new devel-
opment—think of palm-leaf manuscripts, 
or the exquisite illuminated Bhagavad 
Puranas of Rajasthan or Persian texts like 
the Shahnameh, with their profusion of 
miniatures. In Europe too, important texts 
were usually illuminated.

SS: You make a clear distinction be-
tween illuminated and illustrated. How 
does that impact your storytelling?
AG: The word ‘illuminated’ suggests that 
the pictorial elements are throwing their 
own light on the text. The word ‘illustrated’ 
suggests that the pictures are subordinate 
to the words. My intention was for word 
and image to have parity. So the book would 
have to be a collaboration. One of the most 
profound problems with contemporary 
literature is that it has become completely 
focused on the individual. Not only are  
literary works produced by writers working 
alone, but the intended reader is also  
reading in silence. I wanted to create a  
collaborative work.

SS: And you collaborated with Salman 
Toor to create an illuminated text, and a  
collective ‘read’ through the audio  
narration with music by Ali Sethi.
AG: I met Salman through his childhood 
friend, the writer and singer Ali Sethi. Both 
became a part of a wider extended family—
you could say gharana—that includes my 
wife and children, and Mira Nair and her 
family. Salman has remarkable composi-
tional intelligence and a deep knowledge of 
the history of painting. We had discussions 
on the phone and, within hours, he would 
produce these astonishing images. Ali is a 
musician of extraordinary talent, trained in 
Hindustani classical music, and is at home 
with Western and World music. The audio 
is enchanting. I consider myself fortunate 
having been able to work with these amaz-
ingly gifted young collaborators.n

“My intention was for word and 
image to have parity. So the book 
would have to be a collaboration”

—AMITAV GHOSH

MUST READ
Amitav Ghosh’s Jungle 
Nama is published by 
HarperCollins India and is 
out this month 
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It’s the new invite-only social app that launched 
bang in the middle of the pandemic and counts 
Drake, Oprah Winfrey and Virgil Abloh as fans.  

Paul Davison, the co-founder of Clubhouse, on 
what gets people talking. By Rujuta Vaidya 

Talk of the town

Technology conveniences the 
micro habits of our daily life 
that eventually alter our  
being—we no longer need  

directions to locate a new address, memo-
rising phone numbers is a thing of the 
past, and my cook can now recreate a meal 
by watching the instructions on YouTube. 
So when the yearn for human interaction 
arose in lockdown, technology stepped in. 
As time stretched like taffy and experienc-
es ranged from anxiety to self-healing, to 
downright boredom, we all had a lot to talk 
about. Silicon Valley’s solution? The 
much-buzzed-about voice-based social 
app Clubhouse, which launched last year. 

I find myself talking to an excited Paul 
Davison who has just left a chat room on 
Clubhouse after initiating new users. “In 
the world of social media, voice is a rela-
tively new medium. But in the real world, 
it’s the oldest. We were talking long before 
we were writing,” he says to the obvious 
why-no-video question. Joining Club-
house is much like being a member of a 
college club—except you’re listening to 
some of the most creative minds in the 
world without it being dumb luck or hav-
ing to pay an admission fee. It’s heady 
stuff. All you need to do is talk or listen.

CONNECTING THE DOTS
Like any good thing, Clubhouse was a 
product of recognising a need. When Da-
vison found himself not reading, he turned 
to audio, and then to podcasts. “The  
challenge with podcasting is that while it’s 
not too hard to create, it’s partially distrib-
uted, given the constraints of its ecosys-
tem.” He explains the problem he was try-
ing to solve: “For images we have 
Instagram, for text Twitter, for video You-
Tube and TikTok. But for spoken audio 
content it’s difficult, and honestly, a bit of a 
mess. That’s when we said: ‘Dude we gotta 
build a consumer social app!’”

Clubhouse’s San Francisco-based co-
founders Davison and Rohan Seth both 
went to Stanford University but were five 

years apart. They eventually got intro-
duced to one another through a mutual 
friend. Their credentials run heavy. Seth 
was founder and CEO at Memry Labs (ac-
quired by Opendoor) and an early member 
of Google’s mobile team working on prod-
uct and engineering efforts for Android, 
Google Maps and location platforms. He 
also co-founded the Lydian Accelerator (a 
non-profit research organisation working 
on genetic cures for children like his 
daughter, Lydia) with his wife Jennifer 
Fernquist Seth. Meanwhile, Davison is the 
founder of Highlight (a location-based so-

cial network acquired by Pinterest), an en-
trepreneur-in-residence at Benchmark, 
and part of the early team at Metaweb (a 
graph search start-up acquired by Google). 

The duo dug deep into the audio space 
to revolutionise it. “With audio, you have 
all the intimation, inflection, fidelity and 
asks without any of the anxiety of video. 
People tend to be very authentic; they can 
talk about all sorts of different topics and 
close the app at the end of the day feeling 
better because they have deeper friend-
ships. It’s just something really rewarding 
to work on,” Davison beams.
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MOT JUSTE
As America witnessed a tumultuous elec-
tion campaign and the Black Lives Matter 
movement come to life, Clubhouse � red 
up. “There were a lot of meaningful con-
versations that happened where people 
talked to others with di� erent life experi-
ences. The diversity of Clubhouse is the 
single greatest thing about it. It’s part of 
our life mission to build an app for those 
kinds of conversations,” says Davison.

How challenging it is to tear away from 
mindless scrolling is a measure of how 
powerful and smart the technology is. At 
the crux of it, the most used applications 
promote connectivity. But does every piece 
of technology built have what it takes to 
endure? Conversations here run the gam-
ut from sneaker collaborations and early 
morning meditations to your favourite 
kind of co� ee. ‘Clubhouse, is it the begin-
ning or end?’ is a chat room I � nd myself 
in. Though hyped with the ‘invite-only’ 
model, I wonder how potential users will 

be drawn towards it. Based on our experi-
ences with social apps, where does share-
ability of voice � t in a video-� rst world? 
Davison assures that the capability of giv-
ing moderators the freedom to record con-
versations to be shared outside the envi-
ronment will be o� ered in the future. 

WHO IS LISTENING?
The current charm of the app is that it has 
a relatively smaller community of creators, 
but can the intimacy be retained? Davison 
explains, “We are trying to grow the com-
munity in a measured way and to make 
sure the experience scales. The room is a 
� exible container. It’s like going to a con-
ference and choosing between interacting 
with the speakers or with those in attend-
ance. And to do that is by having the right 
network structure, privacy controls and 
settings. You can power moderators to cre-
ate clubs to have conversations with those 
they want to, allowing all sorts of experi-
ences to thrive. From that, you grow from 
a single community of beta testers to many 
communities.” The company, in true West 
Coast style, is measuring growth by ‘mile-
stones’ achieved. 

Big Tech knows us in ways that we 
are oblivious to (if you didn’t watch The So-
cial Dilemma for a digested version of this 
problem, please do it right away). Creating 
technology to further human interaction is 
a noble pursuit. But what form will it 
take once our wants are studied and ma-
nipulated to raise revenue? At the mo-
ment, Clubhouse plans to o� er direct 
monetisation to moderators for hosting 
special events or collecting tips from 
happy listeners. 

You may not depend on Clubhouse to 
release dopamine in the same way a ‘like’, 
follow or retweet might, but it makes you 
feel like you are part of a larger conversa-
tion that’s worth having. In our lifetime, 
we each have a story on how technology 
changed us. Some positive, some entirely 
avoidable. Which side does Clubhouse 
belong to? I guess you’ll � nd out when you 
get your invite to join. ■

Co-founder Rohan 
Seth is a former 
Google engineer 
committed to 
tech and fi xing 
genetic diseases

Co-founder 
Paul Davison 
is focused on 
changing the 
conversation 
by making tech 
mainstream 
yet disruptive

TUNE 
IN
Join the 
global 
conversation 
on this 
audio-only 
social app 
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Toast of 
New York

Entrepreneur Maneesh Goyal’s 
art-filled Manhattan loft is a 

space to host intimate parties 
and a sanctuary for him and his 

partner, finds Rishna Shah 

Photographed by BRITTAINY NEWMAN
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Union Square is one of those typical  
historic intersections in Manhattan. 
There is always a protest going on, or a 
farmers’ market. There are dog walk-

ers hurrying past as construction workers settle for a 
leisurely lunch break. “This area is alive with the 
youthfulness of New York University, but also a 
neighbourhood feel,” explains entrepreneur Ma-
neesh Goyal, admiring his view. “We see the same 
people buying flowers every week.” In the distance, 
the Empire State Building pokes out of the skyline. 

It was almost 15 years ago when Goyal came 
across this rare loft and knew he’d struck real estate 
gold: 2,500 square feet of raw, empty commercial 
space ready to be converted into residential. “I 
wanted a home for entertaining and a space for  
people to gather,” says the 45-year-old. Back then, 
he was single and running an event marketing agen-
cy, so the property ticked all the right boxes. Two 
years later, in 2008, he met his now-husband,  
Andrew Wingrove. Together they hosted family-
friendly ‘salad toss-offs’ that made it to the Wall 
Street Journal. Their dinner table would have a spot 
saved for Anne Hathaway, and their home had a mi 
casa es su casa camaraderie with friends like  
Priyanka Chopra Jonas.

ART OF LIVING
Goyal enlisted the services of his friend, designer 
Aamir Khandwala, for the interiors. “I had to design 
a space that would function for one person, eventu-
ally two people and at any point, 200 people,” ex-
plains Khandwala, in reference to Goyal’s love for 
throwing parties and vision to settle down. “I also 
had to think about how to make a loft feel cosy,” he 
recalls, “especially with this abundance of space, 
which is such a luxury in this city.” So he 
created a floor plan of three bedrooms 
and bathrooms. An open-plan kitchen 
and dining area ran side by side, leading 
to the heart of the home—the living 
space. “Even though there are no parti-
tions, I wanted to create different pock-
ets for people to congregate,” says Goyal.

While the majority of the main room is 
in muted tones and neutral greys, colour 
and character shine through the couple’s 
growing contemporary art collection and 
Goyal’s Indian aesthetic touches. “When 
I told my mother I was gay, with love and sadness 
she told me she had been saving her best saris for 
my wife.” But he had a better idea for the heirlooms, 
upcycling them into two statement chairs for the 
living room. The gold threadwork of the upholstery 
caught the eye of Michelle Obama, who was over for 
lunch in 2014. When Goyal explained the sari story 

to the former first lady, she insisted that he take a 
picture of her sitting on it and send it to his mother 
in Texas. Today, the framed photograph sits proud-
ly on a Knoll marble side table.

An enormous Sadie Benning mixed-media can-
vas hangs above the dining table. “It really is the 
hero of the room. Its boldness spoke to us.” For their 
wedding in 2018, the couple gifted themselves a 
piece by Los Angeles artist Walead Beshty. They 
also commissioned visual artist Shantell Martin to 
make them a wall mural illustrating personal anec-
dotes and a plane to represent their love for travel, 
and “because I used to work at Delta,” adds Wing-
rove, who is now managing the aviation business for 
CLEAR, a digital identity company. At a Christie’s 
auction, they acquired a mirrored stool in the shape 
of the letter ‘M’ (or ‘W’ when flipped over) for Goy-
al’s first and Wingrove’s last name, and from Holly 
Hunt they got a quirky chair made of coiled rope. 

“The powder room is always in party mode,” adds 
Goyal, pointing to the speaker system fitted in the 
guest bathroom, where the wooden walls were in-
spired by a New York nightclub called Lotus. Parties 
at home usually begin at their bar, a converted vin-
tage lacquer cabinet from the 1980s, where guest 
introductions are made over champagne. “Our en-
tertaining is often based on where we travelled. We 
came back from Chile and literally served water 
from the Andes to our guests,” says Wingrove.

Guests usually spend hours around their dining 
table, on Kartell’s Mademoiselle chairs, under a >  

“I WANTED 
A HOME FOR 

ENTERTAINING 
AND A SPACE 

FOR PEOPLE TO 
GATHER”

CASA
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Clockwise from above: 
Goyal in the media 
room, where a work by 
Waswo X. Waswo is 
framed on a pineapple 
print custom wallpaper 
by Dennis Shah at 
Chambord Prints & 
Studio Printworks; the 
guest room with a rani 
pink paisley wallpaper 
is decked with framed 
antiquities from Asia 
Week New York; the 
master bedroom with a 
copper light fixture by 
Craig Montoro bought 
from First Third
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bulbous light fixture by Tom Dixon. Today, the table 
is set with beaten metal plates stacked on mirror 
mats sourced from a souk in Marrakech, their last 
travel destination before the lockdown. But when it 
comes to hosting, their biggest crowd-pleasers are 
their India-inspired nights. “I have a lot of tableware 
from Nicobar and I make it fun by using ghungroos 
as napkin rings. I typically invite a chef to cook and 
plate dishes, but if my mum is in town the food will 
be home-made.”

The guest list is crucial too. “We always have a mix 
of racial identities, genders and sexualities,” he says 
referring to their star-studded line-up that has  
included the former artistic director and chief cura-
tor of the Guggenheim, Nancy Spector, Tanzanian 
model Flaviana Matata, Vanity Fair’s editor-in-
chief Radhika Jones, and fashion designers Prabal 
Gurung and Bibhu Mohapatra. “Barack Obama 
hasn’t come over yet, but he’s always welcome,” he 
says. “John [Legend] came without his wife last 
time, but we’d love to have Chrissy.”

Goyal plans to take this love for hospitality one 
step further: his next project is Sona, an Indian res-
taurant in New York’s Flatiron district that opens in 
March. It’s a homecoming of sorts. When his father 
emigrated from Punjab to Dallas in the 1970s, he 
had opened the first Indian restaurant in Texas. “I 
grew up in it [India House], so I’ve come full circle.”

CLOSER TO HOME
In his house, the Indian influences are toned up a 
notch in the guest room. The walls tell their own 
story, with a rani pink paisley wallpaper, an assort-
ment of framed antiquities from Asia Week New 
York and quirky Lego-style posters bought from 
Mumbai’s Filter shop. The media room is moodier, 
almost cocoon-like, with its deep purple walls and 
dark ceiling. A painted photograph by Udaipur-
based American artist Waswo X. Waswo is framed 
on a custom pineapple print wallpaper. “A pineap-
ple is a symbol for welcoming guests and gracious-
ness,” explains Goyal. It’s no coincidence that his 

The couple seated on 
a couch from ABC 

Carpet & Home, under 
the Walead Beshty 

artwork they bought 
after their wedding in 
2018. Opposite page: 

The passage flanked by 
a wall mural created by 

visual artist Shantell 
Martin; Lego posters 

from Filter shop in 
Mumbai; the study 

nook by the kitchen 
features a coiled rope 

chair by Christian 
Astuguevieille from 

Holly Hunt

CASA
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venture firm is named Pineapple Co and that the 
chandelier in the same room (Blossom Blacklight by 
Jeremy Cole) resembles the tropical fruit too. “When 
Andrew moved in, this became our nook. We spend 
most of our time here if we aren’t entertaining.” 
Here, bundled up in hand-knit afghans, they play 
board games or binge-watch Killing Eve together.

At the other end of the flat you see the master 
bedroom through a glass wall. Above the bed, a cop-
per light by Craig Montoro can be admired from 
most vantage points in the apartment. The bath-
room has two shower heads and they haven’t fought 
about the closet space yet. “Luckily, we have the 
same shoe size,” confesses Wingrove.

“I grew up in this apartment,” adds Goyal. From 
intimate hosting to investing in hospitality, he 
opened doors, and doors opened for him. “It was a 
coming of age for me. I found my footing and I 
found love.” And with this love, he made this house 
into a home. n

“I GREW UP IN THIS 
APARTMENT. I FOUND 

MY FOOTING AND I 
FOUND LOVE”
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Last June, the tech world’s quickest 
response to the pandemic and its ensuing 
travel ban came via WindowSwap. The 
crowdsourced website invited visitors, 

bored of familiar surroundings, to take in the view of 
windows the world over. But unlike most of us, 
Shruthi and Peter Lapp never experienced this ennui 
because they never really woke up to the same view.

Since April 2016, a 1987 Westfalia Vanagon has 
been their mobile home. The duo, who go by the 
handle @holidayatsee on Instagram, is part of the 
burgeoning cohort called vanlifers. And before you 
dismiss them as a neo-hippie sect of vagabonds,
vanlifers aren’t just living out the Kerouac fantasy. 
They are a tight-knit community of digital in� uenc-
ers with brands who pay them for endorsements. “It 
began as a fun little project for me, a creative outlet to 
take pictures on my iPhone and document our trips. 
We thought we’d rent our house short-term and 
travel, so it was an easy transition,” says Shruthi. 

With about 13.5K followers, they are still rookies 
in the #vanlife universe when compared to celebrity 
couples such as @wheresmyo�  cenow (167K) and 
@liveworkwander (42.8K). But the number game 
was never really their plan: “We started travelling to 
soak in the adventure, live mindfully, disconnect, 
spend time together and see what’s out there. For 
me, it’s important to � nd a balance between sharing 
our travels and enjoying them,” adds Shruthi. “We 
don’t post chronologically, and there’s usually a gap 
between where we are and what we post. I do that 
mainly for safety, so that there’s some privacy for us.” 

HAPPY CAMPERS 
Very little is conventional about the Lapps. In the 
pre-Tinder era, the mixed-race couple met on 
MySpace in 2005, bonding over the music of Dash-
board Confessional, Jimmy Eat World and Blink 182. 
They started dating in 2006 (the same year 
Peter bought the RV on eBay for a little over $10,000), 

An 80-square-foot van became the universe for a 
couple and their itinerant lifestyle. Shruthi Lapp speaks 

to Megha Mahindru about their moving love story

Life is a highway
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and got hitched in 2012. They had met in Southern 
Mississippi, and months into their relationship, 
Shruthi’s family moved to Chicago, and Peter to 
Nashville. Through their long-distance relationship, 
the van remained their only constant. “Peter bought 
it because it was practical—he could drive up, see me 
and not worry about hotels,” she adds. 

Their honeymoon was a short trip to Colorado in 
their RV, that they christened The Blitzkrieg, and 
they loved it. Fast forward to 2021, and their typical 
day doesn’t just end with Net� ix. “Though some-
times when we have good service, we love doing that 
too,” laughs Shruthi. “But every day is di� erent be-
cause we’re always moving.” The 180x72-inch exist-
ence has turned them into minimalists: “I realised 

that I was travelling with too many clothes,” says 
Shruthi, whose current wardrobe comprises a pair of 
jeans, lots of activewear and a handful of staples.

Life on the road makes it impossible for them to 
invest in fragile art. A new bedspread or dish towel is 
all they need to revamp the trailer. Even special occa-
sions—birthdays and anniversaries—are not marked 
with material possessions. “We have this deal to not 
do physical gifts, but experiential ones,” adds 
Shruthi, sharing that they spent their last anniver-
sary in October hiking through Wheeler Peak. 

But in this space-crunched world, where do they 
go when they � ght? “The best thing to do when we 
argue is to work it out immediately. But you can’t 
always do that because people aren’t perfect,” con-
cedes Shruthi. “One of us will go take a walk, or if we 
can’t physically distance, we put on our headphones, 
turn on a podcast or read a book,” she adds.

HOME IS WHERE YOU PARK IT
While Peter works remotely as an information secu-
rity engineer, Shruthi quit her job at a talent sourcing 
agency to devote time to capturing their life experi-
ences on her Sony a7 III. “Peter has a full-time job but 
he also handles the van maintenance side of things. I 
look at things inside the van—organising the space, 
meal planning, photos, captions,” she says. Peter is 
also the primary hand behind the wheel, but if they 
are driving far out, they split driving duties. 

Slowly but organically, sponsorships with brands 
like Hydro Flask and GoWesty Campers have al-
lowed them to monetise their adventure. “If it’s 
something we already use and love, I have no prob-
lem promoting it. It just has to feel natural,” says 
Shruthi about their conscious collaborations. 

Like most popular in� uencers today, their appeal 
lies not only in capturing breathtaking vistas for 
their feed but also addressing relevant subjects—so-
cial commentary, mindful living and acute observa-
tions of a POC living in the States form the narrative 
of @holidayatsee. “Growing up, my family never 
went camping. My mom would say, ‘Don’t go in the 
sun, you’ll get tanned’, so I never considered myself 
outdoorsy,” recalls Shruthi, whose parents moved 
from India in 1995. “So it’s been rewarding to break 
down those barriers for me.” 

 Vanlife has also taught them to be self-su�  cient 
and pursue a more active lifestyle. “I know myself a 
lot better now,” adds Shruthi, “It has also rede� ned 
my idea of beauty and made me comfortable in my 
skin.” Their trips remain guided by good weather, but 
every now and then, when it gets lonely, they do pit 
stops at the homes of family and friends, or cross 
paths with fellow vanagons. After eight years of  mar-
riage, they are ready to rent a home base, but have no 
plans to stop exploring. And perhaps here’s where the  
balance is, between home and the world. ■

ON THE ROAD  
Since 2006, the Lapps have 
spent more nights in their 
1987 Westfalia Vanagon, 
which has taken them across 
nine countries and 40 states 
in North and South America, 
than in their actual home
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Wider than an armchair yet cosier than a 
sofa, the love seat is back in stylish variants, 
from sexy to surreal. By Megha Mahindru

You can sit 
with us
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>Spin by P.O.D
Short for Pieces of Desire, 
the Mumbai-based 
handcrafted furniture 
maker’s ‘Spin’ love seat is 
a contemporary update 
on the swing. Its rotating 
two-seat form allows for 
all the privacy a modern-
day relationship desires.

Couverture chairs 
by MuseLAB >

The Mumbai design studio’s candy-
coloured ‘Couverture’ chairs feature a 
layered seat and backrest that is glazed 
in a gradient to resemble an open book. 
The high and low seating options are the 
perfect pair for you and your plus one. 

Face to Face 
by Tacchini >

Celebrating the intimacy 
of interactions, the ‘Face 
to Face’ sofa and daybed 

by Gordon Guillaumier 
comes with mirroring 

backrests that are 
crafted to stimulate a 

private tête-à-tête. 

Primula lounge 
by Visionnaire >

Bold and beautiful, the ‘Primula’ 
double chaise longue brings back the 

old-world glamour of baroque and neo-
gothic designs for a modern setting. 
Equipped with a monitor as well as 

headrests, settle in for a binge night.

Wave sofa by Natuzzi Italia >  
Available in calming colours, the curved-back, 
award-winning ‘Wave’ sofa, designed by Nika 
Zupanc, creates cocoon-like seating nooks that 
are cosy and comfortable for a company of two. 

>Bocca sofa by Gufram 
A pop icon, the lip-shaped ‘Bocca’ sofa, inspired by a surrealist portrait 

by Salvador Dalí, turned 50 last year and drove the Italian brand to 
unveil 25 new colours to celebrate the milestone. In India, Gufram 

pieces are retailed by Scarlet Splendour. 

>Lipsticks sofa 
by Seletti wears Toiletpaper

Wild, vibrant and visually arresting, a selection of 
playful pieces defi ne the collaboration between 

Seletti and graphic design magazine Toiletpaper. 
Take the quirky ‘Lipsticks’ two-seater, which is 

framed by hands pro� ering lipsticks. ■  
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Chef Floyd Cardoz’s wife paid him the ultimate 
tribute by launching a line of masalas 

Last March, when the news of New York-based 
restaurateur-chef Floyd Cardoz succumbing to 
COVID-19 fl ooded social media, the entire F&B 
industry was in mourning. Floyd, after all, was a 
culinary savant; he was credited with changing the 
way Americans (and Indians) cooked and consumed 
Indian food. In fact, it was his single-minded focus 
in the kitchen that propelled him from Mumbai to 
New York with restaurants such as The Bombay 
Canteen and O Pedro in India and Tabla and The 
Bombay Bread Bar in the US.

In October 2020, his wife Barkha Cardoz played 
ultimate cheerleader by setting in motion an 
unfi nished line of spice blends. Two days after what 
would have been Floyd’s 60th birthday, Barkha 
launched a trio of masalas in collaboration with 
the New York spice brand Burlap & Barrel. “Floyd 
had this habit of rattling o�  ingredients and spice 

mixes while we drove around for chores. I still have 
some of those notes in my phone,” recalls Barkha, 
operations director, Cardoz Legacy, LLC. 

The jars of garam masala, Kashmiri masala and 
Goan masala (which honour the Mumbai-raised 
chef’s a�  liation to regional cuisine) may be a 
posthumous celebration of his culinary legacy, but 
the idea occurred to the couple when their boys, 
Peter and Justin, left for college and often asked 
their father for blends to cook authentic Indian 
meals in their apartments. “His mantra for cooking 
has always been freshness fi rst. Whether he cooked 
at the restaurant or at home, the spices had to be 
ground fresh for maximum impact,” reminisces 
Barkha of his seasonal bent. 

Food had been a recurring theme in their 
partnership ever since the couple met in 1981 at 
Dadar Catering College, and remains so even today: 
“Floyd and I continue to be a team,” says Barkha. “I 
had to step up and take control of the wheel, but he 
is still riding by my side.” 

Heartwarming and sweet, these food stories come peppered 
with love. Four professionals open up about the delicious gi� s 

they dedicated to their better halves. By Sonal Ved

Love bites

TASTE

THE CONDIMENT: FLOYD CARDOZ MASALAS 
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The Dubai restaurant is named after chef Izu Ani’s wife 

Launching 11 concept restaurants in his adopted city, 
Nigerian-born, London-raised Izu Ani is the quintessential 

Dubai chef. Every time he sets about launching a new 
property, he’s directed to envision its personality and 

emotion. In 2018, while putting together Carine, a French-
Mediterranean restaurant in Dubai, he could only think of 

Carine, his wife and companion of 18 years. “She is elegant, 
yet adventurous and edgy,” he says about his partner and 

the enterprise she inspired.  
The duo met in France while Ani was working as a 

private chef. Carine worked at a bakery and visiting the 
boulangerie became a daily ritual for Ani. “I’d go to the 

markets to source fresh vegetables and bread and visit her 
too. She was a bit of a rebel and would wear her hair in a 

ponytail with the sides of her head shaved,” he recalls. 
From the many dishes inspired by her at Carine, the freshly 
baked bread with plum and apple jams stands out. “Carine 

has helped me become the man I am today. Without the 
stable family life she has created for me, my focus would 

be diluted,” confesses Ani.

THE COOKBOOK: KARWAR TO KOLHAPUR VIA MUMBAI

THE RESTAURANT: CARINE

Restaurateur AD Singh’s menu has a fi tting
homage to his wife’s love for breakfast

It’s no surprise that restaurateur AD Singh met his wife, 
Sabina, at a party. The couple’s combined love of throwing 
unforgettable soirées is so legendary, it’s well documented 
in glossy newspapers. But paradoxically, the dish that the 

managing director of the Olive Group dedicated to his 
wife of 20 years on the menu of SodaBottleOpenerWala 
is anything but a party essential. It may just be the best 

hangover cure. “One day, Sabina was at the restaurant 
and personalised a sandwich to her liking. The chef ate 
a bite and decided to put it on the menu the next day,” 

shares Singh about Sabina’s Egg Toastie.
Essentially, slices of buttered brown bread stu� ed with boiled 

eggs, green chillies and toasted like a grilled sandwich, it 
was fi rst developed in Delhi’s Khan Market outlet but is 

now only available at the Parsi restaurant’s three outposts 
in Mumbai. “At home, it’s our favourite breakfast dish,” he 

says. “You can’t go wrong with butter and chillies.” 

Home chef Smita Deo’s cookbook is dedicated to her 
husband’s culinary lineage

In 1995, a shared love of regional cuisine connected 
Smita Deo with her fi lmmaker husband Abhinay Deo (of 
Delhi Belly fame). “During our courting days, we’d explore 
delicious Maharashtrian food at hole-in-the-wall eateries 
in Mumbai on his Yamaha RD,” recalls Smita. 
At home, their diverse dining spread convinced her that a 
tome was in order. Originally from Karwar in Karnataka, 
Abhinay’s roots are from Kolhapur, and together the 
couple was raised in Mumbai, “so Karwar To Kolhapur Via 
Mumbai became my dedication to these three cuisines,” 
says Smita, who started collating the cookbook in 2013. 
Marinated in the fl avours that Abhinay grew up eating, 
the book features dishes like masoor chi amti and tambda 
rassa as well as recipes like sabudana vada that take her 
back to their dating days. ■

THE DISH: SABINA’S EGG TOASTIE
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ETHEREAL 
ENSEMBLES
Give your wardrobe an uber-chic update 
with exquisite outfits from fashion label Vineti 
Bolaki’s ongoing line-ups—‘Poetique’ and 
‘A Symphony of Dreams’. Art and fashion 
coincide in the label’s timeless creations, much 
like this one. Its focused colour palette and 
fluid drapery form an instantly recognisable 
silhouette that has been flaunted by the likes 
of actors Sonam Kapoor, Aditi Rao Hydari, 
and Taapsee Pannu in addition to countless 
brides the world over. 
Vishal Manor, Road 12, Banjara Hills, 
Hyderabad 500034. For more information, 
call 9966412147 or follow @vinetibolaki 
on Instagram

This February, we bring you the best in luxury and fashion

One of the country’s leading architecture and interior design firms, The BNK 
Group, helmed by Chairman and Managing Director, Behzad Kharas, has 
constantly strived to delight clients through innovative, personalised design 
solutions. Founded in 2005, it has grown from a two-member team to one 
comprising 40 in-house designers, who have infused every project with 
what’s become known in the industry as ‘the BNK factor’. Having successfully 
executed 300 projects spanning HNI residences, villas, and hospitality projects 
across India, today, The BNK Group is a force to be reckoned with.
The BNK Group, P.N.B. House, 4th Floor, Sir P.M. Road, Fort, 
Mumbai 400001. For more information, visit Thebnkgroup.com, 
call 022 66100313 or follow @TheBNKGroup on Facebook and 
@thebnkgroup on Instagram

WINDOWS WITH A VIEW
Glam up your living space with premium windows in oakwood 

and aluminium from Lingel Windows. Manufactured in 
Germany, the window choices—be it a pergola, an awning, 

Venetian blinds or roller shutters—are in keeping with the latest 
design trends and promise to add character to your room. If 

you enjoy waking up to unrestricted views of the clear blue sky 
and of nature at its finest, consider installing the brand’s glass 

conservatories and skylights. 
For more information, visit Lingelwindows.com, 

email mario@lingel.in or call +91 9870273743

LEADING BY EXAMPLE
Mumbai resident Mauris Noronha, who went above and 
beyond in caring for the needy during the pandemic-induced 
lockdown, was recently felicitated by Shri Bhagat Singh Koshyari, 
Governor of Maharashtra, as a Corona Warrior. Speaking on the 
occasion, Noronha shared, “Growing up, I was taught that the 
truest form of religion lies in the acceptance of your fellow man. I 
would encourage everyone to look past the differences and find 
the humanity. We are all Corona warriors in this situation, and it is 
only by helping one another that we will emerge victorious.”
For more information, email pamela.gangwani@gmail.com

Planning on tying the knot with your better half? Celebrate your special day in absolute style, courtesy Vivaah At Novotel, a unique proposition by Novotel India that enables you to live stream your wedding so that those 
unable to make it to the venue can also join in the festivities. While Dawat by Novotel will see 

the hotel’s chefs across its 20 Indian properties 
cook up lavish feasts for your guests and have 
it home delivered, Shagun by Novotel will customise wedding hampers and deliver them 

to your loved ones in faraway cities. For more information, email animish.shetty@accor.com

Smaller Gatherings. Bigger Experiences

Live Your Best Life



FUN WITH 
FURNITURE

Steeped in heritage and flaunting innovative designs and 
exceptional craftsmanship, Madheke by LOCO Designs 
seamlessly blends tradition with modern influences to result in 
products that exemplify understated elegance. The brand’s tailored 
design offerings boast an effortless mix of rare skins, crafted metals, 
fine veneers, high-performance materials and tectonic detailing, 
revealing a unique design language inspired by old-world tradition, 
but speaking to the contemporary world.
For more information, email madheke@locodesign.in 
or call +917838139945

This new year, welcome home gorgeous design elements from 
Jaipur-based interior solutions brand, Gulmohar Lane, which will 

infuse your living space with a sense of magical charm. Inspired by 
all things natural, and flaunting simple yet elegant aesthetics, each 

offering is impeccably handcrafted and exudes purposeful comforts. 
What’s more, Gulmohar Lane is the first interior solutions brand to 

offer clients the option of product customisations online to 
simplify the purchasing process.

For more information, visit Gulmoharlane.com, 
email care@gulmoharlane.com or call +91 8824040096

SPRUCE UP YOUR SPACE

Design, With A Purpose

Founded by mother-daughter duo Iqrup and Ritika Dhamija when the 
latter couldn’t find the right furniture for her apartment, Iqrup + Ritz is 
a contemporary design brand that values timeless design and skilled 
craftsmanship. Synonymous with quality and luxury, the brand designs all its 
offerings in-house and collaborates with designers from across the world to 
offer exceptional furniture that not only carries its own story and inspiration 
but that also stands the test of time. 
For more information, email contact.in@iqrupandritz.com, 
call +91 9599110672/ +91 1244237613 or follow @iqrupandritz 
on Instagram

Shower 
Power 

Bold. Creative. Unconventional. And deceptively playful. At Skaid Designs, 

each project echoes founder Kish Dusharla's larger-than-life aesthetic. Not 

one to shy away from experimenting with loud colours and dizzying designs, 

Dusharla's creations are infused with an incredible level of detail while 

being left open to interpretation. Layered with symbolism and subliminal 

messaging, Skaid's unique approach to design has won Dusharla ample 

praise from his clients.

For more information, visit Skaids.com or 

follow @skaiddesigns on Instagram

Of Daring, Dizzying Designs 

Your bathroom isn’t just a place you flit in and out of for a quick shower. More 
often than not, it’s a place that invites you to luxuriate in tranquility after a long 

day. And bathroom solutions brand Hansgrohe’s latest Rainfinity shower range, 
boasting innovative functions and new jet types, is designed to indulge and 

immerse you in ultimate relaxation. Its unique spray surface, which curves slightly 
inwards, ensures that the water jet doesn’t directly hit your head and shoulders 
from above, but instead envelops your body for a more indulgent experience.

For more information, visit Hansgrohe.com
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FASHION 
& Other Stories: (www.stories.com) Alberta Ferretti: London 0044-
20-72352349, Paris 0033-1-42655547 (www.albertaferretti.com) 
Aldo: Mumbai 022-26484708, New Delhi 011-41099031 (www.
aldoshoes.com) Alexander McQueen: Le Mill, Mumbai 022-22041925, 
London 0044-20-73550088, New York 001-212-6451797 (www.
alexandermcqueen.com) Alexandre Vauthier: (www.net-a-porter.
com) Aquazzura: London 0044-20-38280433 (www.aquazzura.
com) Ashish: (ashish.co.uk) (www.net-a-porter.com) Bata: (www.
bata.in) Bernadette: (www.bernadetteantwerp.com) Birkenstock X 
CSM: (www.birkenstock.in) Bottega Veneta: Mumbai 022-66152291, 
Delhi 011-46098272, Bengaluru 080-41738931, London 0044-
20-78389394 (www.bottegaveneta.com) Burberry: Mumbai 022-
40801994, Delhi 011-46529850, London 0044-20-78068904, Paris 
0033-1-72070021, New York 001-212-4077100 (www.burberry.com) 
Carolina Herrera: (www.carolinaherrera.com) (www.modaoperandi.
com) Cecilie Bahnsen: (www.ceciliebahnsen.com) (www.net-a-porter.
com) Chanel: Delhi 011-41116840, London 0044-20-74935040, 
Paris 0033-1-44506600, New York 001-212-5355505 (www.
chanel.com) Charles & Keith: Mumbai 022-24980106, Delhi 011-
46160610 (www.charleskeith.com/in) Christian Louboutin: Mumbai 
022-43471787, Delhi 011-41017111 Cult Gaia: (cultgaia.com) Dhruv 
Kapoor: (dhruvkapoor.com) Dior: Mumbai 022-67499091, Delhi 011-
46005900, London 0044-20-77589280 (www.dior.com) Dolce & 
Gabbana: London 0044-20-74959250, Paris 0033-01-44949595, 
New York 001-212-8979653 (www.dolceandgabbana.com) Dries Van 
Noten: London 0044-20-72355000, Paris 0033-01-44270040, New 
York 001-800-5581855 (www.driesvannoten.com) Drome: (www.
drome.it) Dundas: (dundasworld.com) (www.matchesfashion.com) 
Erdem: (erdem.com) (www.matchesfashion.com) Esaú Yori: (esauyori.
com) Essé Clothing: (essedesignstudio.com) Etro: London 0044-20-
74939004, Paris 0033-01-40070940, New York 001-212-3179096 
(www.etro.com) Fendi: Delhi 011-46040777, London 0044-20-
79274172, Paris 0033-1-49528452, New York 001-212-8972244 
(www.fendi.com) Ganni: (www.ganni.com) Gillian Horsup: London 
0044-20-77233335 (www.gillianhorsup.com) Gucci: Mumbai 022-
30277060, Delhi 011-146471111, London 0044-20-76292716 (www.
gucci.com) H&M X Simone Rocha: Mumbai 022-43473123, Delhi 
011-40870717 H&M: Mumbai 022-43473123, Delhi 011-40870717, 
London 0044-34-47369000, Paris 0033-805088888, New York 001-
855-4667467 (www2.hm.com) Hermès: Mumbai 022-22717400, Delhi 
011-26885501, London 0044-20-74998856, Paris 0033-1-40174600, 
New York 001-212-2571600 (www.hermes.com) Huemn: (www.huemn.
in) Jacquemus: (www.net-a-porter.com) (www.farfetch.com) Jimmy 
Choo: Mumbai 9819812078 Delhi 011-46609069 (www.jimmychoo.

com) Koai: (www.koai.in) La Manso: (lamanso.shop) Levi’s Secondhand: 
(www.secondhand.levi.com) Levi’s: Mumbai 022-66972261, Delhi 011-
46548158 (www.levi.in) Lisa Marie Fernandez: (lisamariefernandez.
com) Little Things Studio: (www.littlethingstudio.com) Louis Vuitton: 
Mumbai 022-66644135, Delhi 011-46690000, London 0044-20-
79986286, Paris 0033-1-977404077, New York 001-212-7588877 
(www.louisvuitton.com) LoveShackFancy: (www.loveshackfancy.com) 
(lemillindia.com) Magda Butrym: (www.magdabutrym.com) Mango: 
(www.shop.mango.com/in) Manolo Blahnik: (www.manoloblahnik.
com/gb) Marks & Spencer: Mumbai 022-61276333, London 0044-
20-79357954 (www.marksandspencer.com) Massimo Dutti: Mumbai 
022-62370732, Delhi 011-42148065 (www.massimodutti.com) Matt 
& Nat: (www.mattandnat.com) Michael Kors Collection: Mumbai 022-
28892180, Delhi 011-42111945, Bengaluru 080-22682028 (www.
michaelkors.com) Michael Michael Kors: Mumbai 022-28892180, Delhi 
011-42111945, Bengaluru 080-22682028 (www.michaelkors.com) 
(www.tatacliq.com) Misho: (www.mishodesigns.com) Miu Miu: (www.
miumiu.com) Monies: (monies.dk) Moral Science: (www.moralscience.
in) Nappa Dori: (www.nappadori.com) Nike: Mumbai 022 26461994, 
Delhi 011-43465268, Bengaluru 080-41464087 (www.nike.com/in) 
NorBlack NorWhite: (www.norblacknorwhite.com) O� -White: (www.
o� ---white.com/en-in/) ONLY: (www.only.in) Oscar de la Renta: (www.
oscardelarenta.com) (www.modaoperandi.com) Outhouse: Mumbai 
7710008481, Delhi 011-26114042 (www.outhouse-jewellery.com) 
Paco Rabanne: (www.pacorabanne.com) (www.modaoperandi.com) 
Pebble London: London 0044-20-72621775 (pebblelondon.com) 
Péro: Delhi 9910393388 (www.ogaan.com/designers/pero) Perona: 
Delhi 011-26871100 (www.perona.com) Ports 1961: Paris 0033-1-

SHOPLIST
THE MERCHANDISE FEATURED EDITORIALLY HAS BEEN ORDERED AT 
THE FOLLOWING STORES. SOME SHOPS MAY CARRY A SELECTION 
ONLY. PRICES AND AVAILABILITY WERE CHECKED AT THE TIME OF 
GOING TO PRESS. BUT WE CANNOT GUARANTEE THAT PRICES WILL 
NOT CHANGE OR THAT SPECIFIC ITEMS WILL BE IN STOCK WHEN 
THE MAGAZINE IS PUBLISHED. WE SUGGEST THAT BEFORE VISIT-
ING A SHOP YOU CALL TO MAKE SURE THEY HAVE YOUR SIZE
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47033541 (www.ports1961.com) Prada: London 0044-20-76475000, 
Paris 0033-1-53239940, New York 001-212-3348888 (www.prada.
com) Ralph & Russo: (www.ralphandrusso.com) Ralph Lauren: The 
Collective, Mumbai 022-4023 4414, London 0044-20-75354600, Paris 
0033-1-44772800, New York 001-212-6062100 (www.ralphlauren.
com) Red Valentino: (www.redvalentino.com/in) (www.farfetch.com) 
Resellfridges: (www.selfridges.com) Rodarte: (www.shoprodarte.
com) (www.matchesfashion.com) Sacai: (store.sacai.jp) (www.farfetch.
com) Saint Laurent: (www.ysl.com) (www.farfetch.com) (www.net-
a-porter.com) (lemillindia.com) SavioJon: Goa 9822101722 (www.
saviojon.com) Self-Portrait: (www.self-portrait-studio.com) (www.
farfetch.com) (www.net-a-porter.com) Stage3: (www.stage3.co) Stella 
McCartney: London 0044-20-75183100, Paris 0033-1-47030380, 
New York 001-212-3208350 Swarovski: Mumbai 022-66100142 
Delhi 011-40534580 (www.swarovski.com/en-in) Tabitha Ringwood: 
(tabitharingwood.com) Tanzire: Jaipur 9950328200 (tanzire.co) Ted 
Baker: (www.tedbaker.com) The Attico: (www.theattico.com) (www.
matchesfashion.com) The Pot Plant: (www.thepotplant.in) (www.
azafashions.com) The RealReal: (www.therealreal.com) Tibi: (tibi.
com) Tilla by Aratrik Dev Varman: (www.tilla.in) Timeless Pearly: 
(timelesspearly.com) (www.matchesfashion.com) Tod’s: Mumbai 
022-42421818 Delhi 011-46662700 London 0044-20-74932237, 
Paris 0033-1-53633900 (www.tods.com) Tom Ford: (www.tomford.
com) Topshop: (www.topshop.com) Ulla Johnson: (ullajohnson.com) 
(lemillindia.com) Untitled Co.: (untitledco.in) URA: (www.wearura.
com) Urvashi Kaur: (www.urvashikaur.com) (www.perniaspopupshop.
com) (www.ogaan.com) Versace: Delhi 011-48970000, Paris 0033-
1-47428802, London 0044-20-72256770 (www.versace.com) 
Vestiaire Collective: (www.vestiairecollective.com) Vickisarge: 
(vickisarge.com) Wandler: (www.wandler.com) (www.matchesfashion.
com) Zara: Mumbai 022-45421800, Delhi 011-41680854 (www.
zara.com) Zimmermann: London 0044-20-79522710, Paris 0033-1-
73015147, New York 001-212-4868080 (www.zimmermannwear.com) 
(www.lemillindia.com)

JEWELLERY AND WATCHES
Anita Ko: (www.net-a-porter.com) Anmol Jewellers: Mumbai 022-
61333444 (www.anmoljewellers.in) Audemars Piguet: Kapoor Watch, Delhi 
011-46767777 Birdhichand Ghanshyamdas Jaipur: Jaipur 141-2379228 
Breguet: Time Avenue, Mumbai 022-26515757, Johnson Watch Co, Delhi 
011-41517518, The Helvetica, Chennai 044-28464096, Exclusive Lines, 
Kolkata 033-22820626 Bulgari: DLF Emporio, Delhi 011-40538620 
(www.bulgari.com) Cartier: DLF Emporio, Delhi 011-46788888, London 
0044-20-73183977, Paris 0033-1-58182300, (www.cartier.com) Chopard: 
Time Keepers, Mumbai 9619888888, Johnson Watch Co, Delhi 011-
41517518, London 0044-20-74093140 de Grisogono: Little Switzerland 
by DiaColor, Mumbai 022-66669666, Little Switzerland by DiaColor, Delhi 
011-41414100 DiaColor: (www.dia-color.com) Favre-Leuba: Helios Watch 
Store by Titan, Mumbai 022-49419301, Helios Watch Store by Titan, Delhi 
011-47619602, Helios Watch Store by Titan, Bengaluru 080-48050651 
Forevermark Diamonds: (www.forevermark.com) Hanut Singh: (www.
hanutsingh.com) Hazoorilal by Sandeep Narang GK-1: Delhi 011-4173 
4567 (www.hazoorilaljewellers.com) Hazoorilal Legacy- South Extension: 
Delhi 011-48733333 (www.hazoorilallegacy.com) Ippolita: (www.net-a-
porter.com) Jill Heller: www.jillhellerjewelry.com) Khanna Jewellers: New 
Delhi 011-45930000 (www.khannajeweller.com) Loren Stewart: (www.
lorenstewart.com) Mi Manera: (mimanerajewelry.com) Mizuki: (www.net-
a-porter.com) Pascale Monvoisin: (pascalemonvoisin.com) Piaget: (www.
piaget.com) Pomellato: (www.net-a-porter.com) Raj Mahtani Couture 

Jewels: Mumbai 022-23622221 (www.rajmahtani.com) Renu Oberoi 
Luxury Jewellery: 9136968499 (www.renuoberoi.com) Richard Mille: 
(www.richardmille.com) Rolex: DiA, Mumbai 022-22042299, Kapoor 
Watch, Delhi 011-46536667, Chennai 044-28257070, Luxury Time, 
Ahmedabad, 079-26469797 Sabyasachi Jewellery X Bergdorf Goodman: 
8336901259 (www.sabyasachijewelry.com) Sunita Shekhawat: Jaipur 
141-2361385/95, Delhi 011-24331395/97 (www.sunitashekhawat.com) 
Suzanne Kalan: (www.net-a-porter.com) The Line: (www.the-line.in) Ulysse 
Nardin: Rodeo Drive, Bengaluru 080-22271977, The Helvetica, Chennai 044-
28464096 Zoya - A Tata Product: Mumbai 022-6559000 (www.zoya.in) 

BEAUTY 
Aveda: (sephora.nnnow.com) Briogeo: (sephora.nnnow.com) Dyson: 
(www.dyson.in) Infuse My. Colour: (www.nykaa.com) Kérastase: (www.
nykaa.com) L’Occitane: (in.loccitane.com) Olaplex: Jean-Claude Biguine, 
Palladium, Mumbai 022-65113311 Rasula: (www.rasulastory.com) 
Schwarzkopf: (www.nykaa.com) Zahara Skincare: (www.instagram.
com/zaharaskincare) 

LIVING
Bhaane: (www.bhaane.com) Claymen: (claymen.in) DS & Durga: 
(dsanddurga.com) MuseLAB: (www.muselab.in) Natuzzi Italia: (www.
natuzzi.com) Gufram: (www.gufram.it) Pieces of Desire: (www.
needapod.com) Scarlet Splendour: 9B Wood Street, 1st Floor, 
Kolkata 033-40501000 Seletti: (www.seletti.it) Tacchini: (www.
tacchini.it) Toiletpaper: (www.toiletpapermagazine.org) Visionnaire: 
(www.visionnaire-home.com) Vanessa Meister Varma: (www.
vanessameistervarma.com)



To citizen Bonaparte, at the house of citizen Beauharnais, Rue Chantereine n° 6, Paris

I have not spent a day without loving you; I have not spent a night without clasping you in my arms; I have not drunk

a cup of tea without cursing the glory and ambition which keep me from the heart of my very being. In the midst of my

activities, whether at the head of my troops or inspecting the camps, my adorable stands alone n my heart, she oc-

cupies my m nd and fills my thoughts. If I depart from you with the speed of the rush ng Rhone, it is only so that I may

see you aga n more quickly. If I get up in the middle of the night to work, it is because this may hasten by some days the

arrival of my sweet love. Yet n your letter of the 23rd and of the 26th Ventose, you address me as ‘Vous’. ‘Vous’

yourself! Ah! Wretched woman, how could you have written this letter? It is so cold. And then there are those four days

between the 23rd and the 26th; what were you doing? Because you were not writing to your husband. Ah, my love, that

‘Vous’ and those four days make me long for my former indifference. Woe to the person responsible! May that person, as

punishment and suffering, experience what my conviction and the evidence that he is that person’s friend make me experience! Hell

has no torments great enough! Nor the Furies serpents! ‘Vous’! ‘Vous’! Ah! What will it be in two weeks? My

spirit is heavy; my heart is in chains and I am appalled by my imag nings…You love me less; but you will recover. One day

you will no longer love me; Say it; I shall then know how to be worthy of this misfortune. …Farewell, wife, torment, joy,

hope and heart of my being, whom I love and fear, and who inspires n me gentle emotions which draw me close to Nature

and violent impulses as volcanic as Etna. I ask of you neither eternal love, nor fidelity, but simply…truth, unlimited honesty.

The day when you say “I love you less”, will either be the end of my love or the last day of my life. If my heart were base

enough to love without being loved in return I would tear it to pieces with my teeth. Josephine! Joseph ne! Remember

what I have sometimes said to you: Nature has made me strong and decisive. She has made you out of lace and gossamer.

Do you love me no longer? Forgive me, love of my life, my heart is racked by conflicting forces. Obsessed by you, my heart

is full of fears which make me unhappy…I am distressed not to be calling you by name. I shall wait for you to write it.

Farewell! Ah! if you love me less you can never have loved me. In that case I shall truly be pitiable.

 The war is completely changed this year. I have had meat, bread and fodder distributed; my armed cavalry and 

baggage will soon be on the march. My soldiers are showing inexpressible confi dence in me; you alone are a source of chagrin 

to me; you alone are the joy and torment of my life. I send a kiss to your children, whom you do not mention. By God! 

If you did, it would make your letters longer, and then the ten o’clock in the morning visitors would not have the pleasure of 

seeing you. Woman!!!

PS
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This letter, the � fth which Napoleon Bonaparte sent to his wife Josephine, was published for the � rst time in 1827 
in the second volume of  Memoirs Of A Contemporary by Ida Saint-Elme.
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