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Z MONEY

Zendaya in a Schiaparelli 
Haute Couture dress  
and shoes, and Bulgari  
High Jewelry earrings, 

bracelet, and ring.

Photographed by AB+DM.
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DIRECTORY

GOLDEN GIRL

Anna Ewers in an Alberta Ferretti shirt and pants, 
Tiffany & Co. bracelets, and a Cartier watch. 

Photographed by Tom Craig.

ON DEMAND

Louis Vuitton shirt, 
pants, and bag.

Photographed by 
Landon Nordeman.
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TAN THE MAN

Lilly Singh in a Was Him jacket, 
Proenza Schouler skirt, Chanel 
earrings, and a Dior ring. Bracelet, 
her own. Shirt, stylist’s own.

Photographed by  
Emman Montalvan.112



The Spotlight Squad 
 

Charlize Theron 

Misty Copeland 

Yao Chen



STYLE IN 
 61  AQUA FRESH Patrick Henry, the 

designer behind beloved celeb  
label Richfresh, finds respite by his 
Hollywood Hills pool

 64  MY ANCHOR: BRIGHT SPOT Fashion 
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inspiration from bright Cuban artwork 
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 66  THE PLACE: TOKYO Take a trip 
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 69  BFF: TILER PECK The New York City 
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BADASS WOMEN 
 70  ANIFA MVUEMBA The fashion designer 

behind Hanifa combines technology and 
style to create one-of-a-kind shows 

DIRECTORY
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COVER CREDITS  
From left: Zendaya: Schiaparelli Haute Couture 
dress. Schiaparelli Haute Couture dress. Bulgari 
High Jewelry ring. Valentino Haute Couture 
dress. Bulgari High Jewelry earrings and ring. 
Photographed for InStyle by AB+DM. Styled by 
Law Roach. Hair: Kim Kimble. Makeup: Raoúl 
Alejandre. Manicure: Chaun Peth. 

Anna Ewers: Dolce & Gabbana blazer and pants. 
Ermanno Scervino shirt and scarf. Tiffany & Co. 
necklace. Photographed for InStyle by Tom Craig. 
Styled by Julia von Boehm. Hair: Giulio 
Ordonselli. Makeup: Arianna Campa. 

ALSO IN  

THIS ISSUE
 8  EDITOR’S LETTER 

 10  FEEDBACK

 12  CONTRIBUTORS 

 16  MY LIKES

 128  WHY I LOVE...  
My grandmother’s 
teddy bear,  
by Emma Ferrer

IN BLOOM 

Murray Bartlett in Reminiscence and Go 
Barefoot shirts, a New Top Jewelry necklace, 
and a Cartier watch. 

Photographed by Carter Smith.
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50 BEST DRESSED 

Bella Hadid in a  
Schiaparelli Haute  
Couture gown  
and necklace.
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FOLLOW US ON TWITTER @instyle and follow me @laurabrown99  

FOLLOW US ON INSTAGRAM @instylemagazine and follow me @laurabrown99

 T
here’s the Best Dressed Issue, and then there is…the best dress. 
I flew to Paris for the couture shows and went to an appoint-
ment with Daniel Roseberry, the artistic director of Maison 
Schiaparelli. The showroom was in a glittering location on Place 
Vendôme, but it was what I saw there that took my breath away. Room after  
room was filled with Daniel’s wildly inventive couture—and then I suddenly came upon  
The Dress: a black column with pink and orange balloon sleeves. I’m a pragmatist 
when it comes to fashion, but this was an “audible gasp.”

We were planning our couture cover shoot with Zendaya and immediately  
requested that dress, as well as a minidress with dramatic rose-covered sleeves. When Zendaya and  
her longtime co-conspirator, Law Roach, saw the dresses on set, they had the same reaction.

This is one of the most gratifying things about fashion: celebrating the incredible artistry of kind people 
with others who…wear the hell out of it. I was able to show the Schiaparelli covers to Daniel in advance, 
and I’m proud to say the audible gasp this time was his.

This issue is a salute to the grand, the gorgeous (see also our cover of Zendaya in billowing gold 
Valentino Haute Couture), and the joyful. To those who embrace fashion for the way it makes them feel  
but who don’t let it define them. And to friendship—like this picture (right) of Zendaya, Law, and her best 
friend and assistant, Darnell, with her dog, Noon.

Sometimes, at its best, fashion can feel like a family.
Enjoy the issue.

EDITOR’S LETTER

Clockwise from  
far left: Pyer Moss 
Haute Couture 
dress. Schiaparelli 
Haute Couture 
dress. Schiaparelli 
Haute Couture 
dress. Bulgari  
High Jewelry ring. 
Valentino Haute 
Couture dress. 
Bulgari High Jewelry 
earrings and ring. 
Alexis Mabille 
gown. Bulgari High 
Jewelry bracelet 
and ring.



DISCOVER PERFECT PRESENTS 

FOR THE BEAUTY ENTHUSIASTS 

ON YOUR SHOPPING LIST THIS 

YEAR FROM THE SALON BY 
INSTYLE INSIDE JCPENNEY. 

Great
Hair

GIVE THE 

     GI FT OF

Paul Mitchell has a product for every hair goal. 
Pick up a set that’s personalized to them.

Add a new tool to their collection, like a 
CHI Flat Iron in their favorite color.

+

ADVERTISEM E N T

Visit www.jcpenney.com/salon to gift these ideas or book 
an appointment for them to help achieve their hair goals.



“I’m single, without a kid, 
and I’m having a good 

time. I’m doing the most.”
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GET IN TOUCH

Via email Send  
a message to 

letters@instylemag 
.com. (All 

correspondence  
may be published 

and edited for 
clarity or length.)

Via Twitter Tweet 
us @InStyle to share 

your thoughts.

Via Instagram Tag 
us using the hashtag 
#InStyleMagazine 
with your favorite 

moments.

Jennifer Aniston  
in a Michael Kors 
Collection 
bodysuit, skirt, and 
belt, a Lisa Eisner 
Jewelry necklace,  
a Sewit Sium 
bangle, and a Haute 
Victoire ring.

honestly 
might frame 
this  MJB 
quote from 

InStyle
—@DUSKYSPRNGFIELD

Anytime #JenniferAniston 
is on the cover of a 

magazine, I buy it.  —@K_GRIMMER

It’s about time my bar mitzvah photo appeared in  
a major fashion magazine. Sincerely, thanks to  

@instylemagazine and my friend @laurabrown99 for giving 
me the chance to gush about my hometown  —@BILLYEICHNER

Harry Styles and Jennifer 
Aniston wore the same 

outfit not once but TWICE. 
So don’t you DARE tell me 
they’re not the same person 
with the ability to morph 
between time and space.  
—@EVANROSSKATZ

SENSE OF PRIDE  

New Yorker, living in San Diego now. Showing 

[this piece] to my husband who grew up in  

Orange County and loves but could never really 

get New York. This description is perfect.   
—@RANDY_E_KASPER, via Twitter

@billyeichner I just read your article “How 

N.Y.C. Made Me” in @InStyle and was blown 

away! I loved how you said you were gonna  

wait a bit longer for Billy on the Street to give  

NY a little more breathing time. #NYStrong  
—@MARYROSEBRAND, via Twitter

Always a fan of @gucci @jenniferaniston  
and @instylemagazine this wool and  

silk suit and heeled loafers in the mix with the 
interior retro vibe is just so avant-garde  
—@MONIQUEVANDERREIJDEN

Congrats to Queen Mary [J. Blige]  
on her first InStyle Magazine cover!!! 

September 2021  —@EDWINALASHAN

#BossLady @therealmaryjblige got 
her first cover and full spread with  

@instylemagazine  It’s the Fashion issue 
and this Queen deserves ALL her flowers 
for this opulent slay  I’m in love with 
every look   —@VANITALEETATUM

MARY J. BLIGE FOR INSTYLE 
MAGAZINE ARE YOU  

KIDDING ME  —@FIGHTERXMONSTER

When you flipping thru 
your @instylemagazine 

and come across your gurl 
 @allymisslove

—@DIMPLES252MT

feedback

Contrary to popular 
belief, I still love buying 

and scrolling through maga-
zines. I know many of them no 
longer have printed monthly 
issues, however, I still love to 
“dog-ear” pages that have 
inspired me and I plan to revisit.  
—@AB.K_

In response to @evanrosskatz

Just call me Harriet Styles 
—@JENNIFERANISTON



GABRIEL BUJUKAN™,  AN ICONIC GABRIEL & CO. COLLECTION                           

AVAILABLE AT FINE JEWELERS NATIONWIDE  |  RETAIL LOCATOR ON GABRIELNY.COM  |  NEW YORK SHOWROOM 212.519.1400

GABRIEL BUJUKAN™
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CONTRIBUTORS

Who is your 

 Style Icon?
“Tracee Ellis Ross. She  
is everything I want to feel  
when I put a look together.”
DA N ESSA MYRICKS  
Makeup artist, “Glamorama,” p. 47

“I admire Pharrell 
Williams. Very effortless 
and California-cool.”
PATRICK H E N RY   
Designer, “Aqua Fresh,” p. 61

“My mom. Her confidence and love  
have inspired me to experience liberation.”
R AOÚ L A LE JA N DRE  
Makeup artist, “Glamorama,” p. 47, and “Z Money,” p. 77

“Rihanna. I love the way she balances colors  
and textures so effortlessly. She is a chameleon.”
R A ISA FLOWE RS   
Makeup artist, “Glamorama,” p. 47

“Janice from the Muppets really is THE style icon. She’s Jerry Hall 
meets Moon Zappa, brought to life by the genius of Richard Hunt.”

M AT TH EW M A RDE N Stylist, “In Bloom,” p. 118

“Cleopatra. She became a fierce and 
unparalleled figure in ancient history.”

PATRICIA FI E LD  
Costume designer, “Camp It Up,” p. 116

“I learned everything about fashion  
and designers when I moved to Paris  

in 1979. The city is my style icon.”
A N DI E M AC DOWE LL  

Actress, “Wise Woman,” p. 54

“Lenny Kravitz. Half-open button-down shirts  
with the sleeves rolled up, accessorized with hats  

and cool jewelry, are my thing right now.”
CH RISE A N ROSE  

Photographer, “The Beetz Goes On,” p. 34
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       ZENDAYA ON  
WHAT KEEPS HER INSPIRED  

Zendaya in a 
Schiaparelli Haute 

Couture dress  
and Bulgari High 

Jewelry ring.

ON SET
Zendaya, in a 

Schiaparelli Haute 
Couture dress and 

shoes, poses for 
photographers  

Ahmad Barber and 
Donté Maurice at our 

Los Angeles shoot.

my likes
JEWELRY STAPLE? 

“My Bulgari ring.  
If I spend that much 

money on something, 
I’m going to wear  

it every day.” 
Bulgari High Jewelry ring; 800-BVLGARI  

for more information.

STYLE 
ICON?

Law 
Roach.

FILM YOU WATCH ON REPEAT? 

Shrek.

CHARACTER WHO HAS 
INFLUENCED YOUR STYLE?

“I think I’ve probably 
influenced my characters’ 

style, if anything.” 
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GO-TO DESIGNER? 

Valentino.

LUCKY CHARM? 

“I made sure  
to keep Rue’s 
Converses from 
the first season 
of Euphoria.  
I didn’t want  
a new pair; I 
feel like they’re 
good luck.” 

RED CARPET 
HIGHLIGHT? 

“I’d have  
to say the 
custom 
leather 
Balmain I 
wore to the 
Venice Film 
Festival.”

GOAL YOU STILL 
WANT TO ACHIEVE?

“It would  
take too long  

to list them all. 
[laughs] You 
guys would  
be reading  
an essay.” 
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With Hunter 
Schafer on HBO’s 

Euphoria.

In BALMAIN 
at the 2021 
Venice Film 

Festival.

Converse  
sneakers, $85; 
converse.com.

BADASS WOMAN  
YOU ADMIRE? 

“My mom.” 

FIRST FASHION SPLURGE?

Louis 
Vuitton.



G l o b a l l y ,  2 5 %  o f  t h e  p u r c h a s e  p r i c e  f r o m  t h e  s a l e  o f  e a c h  i t e m  i n  t h e  P i n k  P o n y  c o l l e c t i o n  i s  d i r e c t e d  t o  a n  i n t e r n a t i o n a l  n e t w o r k 

o f  c a n c e r  c h a r i t i e s  w i t h i n  t h e  U n i t e d  S t a t e s ,  p r o c e e d s  b e n e f i t  t h e  P i n k  P o n y  F u n d  o f  T h e  R a l p h  L a u r e n  C o r p o r a t e  F o u n d a t i o n .

When someone we love has cancer,
we are all aff ected — husbands, wives, mothers

and fathers, sisters, brothers, and friends.
This is our eff ort in the fi ght against cancer.

JOIN US IN THE FIGHT AGAINST CANCER AT RALPHLAUREN.COM/PINKPONY



PERFECT 

MATCH
Victoria Beckham has joined forces  

with The Woolmark Company to create  
the chicest mommy-and-me collection  
we’ve ever seen: an assortment of cozy 
graphic knitwear—including sweaters and 
accessories—made from fully traceable  

and biodegradable merino wool. 

On model: Victoria Beckham x The Woolmark 
Company crewneck ($585), shirt ($750), and scarf (beanie 

and scarf set, $255); victoriabeckham.com. AG jeans,  
$198; agjeans.com. Agmes ring, $340; agmesnyc.com. G.H. 

Bass & Co. shoes, $110; ghbass.com. On child: Victoria 
Beckham x The Woolmark Company crewneck, $245; 
victoriabeckham.com. Yam choker, $140; yamnyc.com. 

Hair: Yohey Nakatsuka 
for De Facto Inc. 
Makeup: Deanna 
Melluso for L’Atelier 
NYC. Model: Bridgett 
Burrick Brown for 
Empowered Model 
Management.

THE NEWS IN STYLE

the start
PHOTOGRAPHED BY LANDON NORDEMAN

STYLED BY ELANA ZAJDMAN
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Pro 
Active 
A joint effort with 

French label Maje, 

Varley introduces 

athleisure in playful 

green leopard and 

powder purple. In 

short: Get ready to 

stand out in a gym 

full of black leggings. 

Stone Bold
Last year supermodel Kate Moss and 

Parisian jeweler Valérie Messika 

teamed up on some of the most 

glamorous adornments we’ve ever 

seen. This season the duo releases 

round two, a sparkly assortment 

deserving of Moss’s own  

boho-fabulous wardrobe.

Glamp Out
Do you need designer gear to go 

hiking? Certainly not. But the rugged 

outdoor staples in Bally’s new capsule 

collection with stylist Robert 

Rabensteiner are worth it if you want 

to take pictures along the way.

Much to See
Beloved for its effortless yet ultra-luxe 

aesthetic, Brunello Cucinelli has a way of 

making even the simplest pieces feel 

special. Case in point: the Italian brand’s first 

eyewear range, a partnership with Oliver 

Peoples focused on timeless silhouettes.

Messika by Kate Moss 
necklace, bracelet, and 
ear cuff; messika.com.

Brunello  
Cucinelli x  

Oliver Peoples 
sunglasses,  

$553; at Brunello 
Cucinelli Madison 
Avenue Boutique, 

212-813-0900.

Leigh NY 
dresses, $450 

and $350; 
leighnewyork 

.com.

Bally Hike 
sneakers, 
$800;  
bally.com.

Maje x Varley 
pants ($150),  

top ($110), and 
sweatshirt ($165); 

us.maje.com.



N OVEM B ER 202 1  I nST YL E 21

THE START

Purse Things
Ghurka transforms its fan-favorite pocket 

pouch into the ultimate everyday bag with the 

addition of a utilitarian-cool crossbody strap.

CLOSET 

CL ASSIC

Leigh NY
When artist and designer 

Morgan Johnson launched this 

sustainable, made-to-measure 

company in 2019, she had no 

idea the world was about to 

turn upside down. But even in 

the midst of a pandemic, her 

easy and elegant pieces have 

been impossible to resist. 

“These styles are closet 

staples made from fine 

fabrics,” says Johnson.  

“I steer clear of trends  

so you can wear them  

through several  

seasons.” 

Blue Fits
During quarantine, Pangaia’s eco-friendly 

loungewear set the gold standard for those looking 

to be comfortable and chic at home. Now, as the 

world opens back up, the brand has another hit on 

its hands: equally desirable denim designs made 

from wild Himalayan nettle and organic cotton.

Budding Genius
Fellow floral-centric labels Laura Ashley  

and Batsheva come together to create the 

cottagecore set’s dream pieces.

Clockwise from 
bottom left: 

Batsheva x Laura 
Ashley dress  

(on model, $300), 
blouse ($115),  

and skirt ($150); 
batsheva.com.

Pangaia jacket 
($275) and jeans 

($225); pangaia.com.

Ghurka bags, $895 and $795; ghurka.com.

On model: blouse 
($350) and pants 
($200, available 

February 14), both 
made to order using 

organic fibers; 
leighnewyork.com.



Hold Fast
Heritage accessories go-to Hobo brings back its 

slouchy Eclipse shoulder bag from the archives 

with an eco-friendly twist: producing each 

carryall exclusively with upcycled leather scraps.
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THE START

Hello, Petal
Consider these cute daisy pool slides, a collaboration 

between Brazilian-made labels Larroudé and  

Melissa, your reminder to book a winter vacation.

Smooth 
Move
There are a lot  

of shapewear labels 

out there. But My 

Unorthodox Life star 

Julia Haart’s new line, 

Haart + Lieu, is the 

first to use a fabric 

specially developed 

to maintain its vivid 

color and pattern 

with extreme stretch. 

First Resort
For its debut full ready-to-wear collection, 

swimwear favorite Solid & Striped goes all in on its 

signature bright hues and preppy-cool patterns. 

Better Sweaters
Hot on the heels of its foray into womenswear, 

Swedish slow-fashion brand Asket expands the 

range with snuggly, responsibly sourced knitwear.

We Dig It
Fine jeweler Alison Lou launches 

Groovy, a playfully psychedelic 

selection featuring Woodstock-

worthy insignia and more than  

a few tie-dye-inspired motifs.

Body by Haart 
and Lieu 

powersuit, $198; 
haartandlieu 

.com

Hobo bag, 
$448; 

hobobags 
.com.

On models: Asket 
sweaters ($215 each), 

made from 100% 
recycled cashmere. 
From top: turtleneck 
($110) and mock neck 

($140), both made 
from recycled wool. 

All available at  
asket.com/us.

Melissa x 
Larroudé  

slides, $90; 
larroude.com.

Alison Lou necklace 
($3,255), bracelet 

($1,015), and ring 
($2,575); alisonlou.com.

Solid & Striped tunic 
($178), shorts ($98), 
and dresses (on 
models, $248 each); 
solidandstriped.com.



DON'T 

JUST NOURISH 

DRY SKIN.

PREVENT IT 

TOO.

Use as  

directed.

HEALTHY SKIN STARTS WITH OAT.

Our clinically proven formula with prebiotic oat provides long-lasting 

moisture and helps prevent, protect, and nourish dry skin.
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TO-GO 

BAGS
The best place to carry  

a statement purse?  
Any spot it’ll be seen

Fendi bag, $6,700; fendi.com. Roxanne 
Assoulin bracelets, $85 each; roxanne 
assoulin.com. Hermès pants, $2,800; 

hermes.com. Nike sneakers, $55; nike.com.

PHOTOGRAPHED BY  
LANDON NORDEMAN

STYLED BY SAM BROEKEMA



Hanifa top (sold in a set 
with shorts), $239; hanifa 
.co. Valentino Garavani 
bag, $3,400; Valentino 

boutiques. Isabel Marant 
bag, $1,190; isabelmarant 
.com. BonBonWhims  
ring (ring finger), $68; 

bonbonwhims.com. Alison 
Lou ring (middle finger), 
$2,575; alisonlou.com.
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Dior top and bag; 
dior.com. Glchrst 
Jewelry & Supply 

rings, $25 each; 
glchrst.com.



ON DEMAND

Hermès sweater ($1,400) 
and bag ($5,700); hermes 
.com. BonBonWhims ring, 
$98; bonbonwhims.com. 

Manicure: Yuko Tsuchihashi 
for Susan Price NYC. 

Model: Claire VanBeber.



Capital One Shopping instantly searches for available 

coupon codes and automatically applies them. And it’s 

free for everyone. Just download it to your computer. 

It’s kinda genius.

Download for Savings

Why search for coupon codes 
when we do the work for you?



N OVEM B ER 202 1  I nST YL E 29

A
LT

U
Z

A
R

R
A

  WHAT TO WEAR,  
WHAT TO BUY

style
instant

Smooth 
Operators
Buttery-soft leather is sure to 

make any silhouette chicer. 

Lauren Ralph 
Lauren crossbody, 
$275; ralphlauren 

.com.

Antonio Melani 
pants, $499; 
dillards.com.

Eloquii dress 
(available in 
sizes 14–28), 
$140; eloquii 

.com.

The Frankie 
Shop blazer, 

$395; 
net-a-porter 

.com.

André 
Assous 
boots, 
$149;  

dsw.com.

Donna Karan 
New York shirt 

(made with 100% 
vegan leather), 
$250; donna 
karan.com.

Khiry  
bangle, $565; 

khiry.com.

Autumn Adeigbo skirt 
(made to order), $725; 
autumnadeigbo.com.

Vera Bradley 
sunglasses, $68; 
verabradley.com.
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Dreaming in Color
Swap your black basics for these high-chroma combinations.
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Bubblegum Pink + 
Vermilion + Tangerine 

Deep Teal + Jungle 
Green + Gray

Cherry Red + Canary 
Yellow + Bright Blue

Pullover Longchamp, $460; longchamp.com. 
Sunglasses Off-White, $252; farfetch.com. 

Bracelet Heron Preston, $135; heronpreston.com. 
Bag House of Want, $78; houseofwant.nyc.  

Skirt Victor Glemaud, $350; saks.com. Earrings 
Hugo Kreit, $360; hugokreit.com. Top Nanushka 
(made from cellulose-based fibers sourced from 
sustainably managed forests), $495; nanushka 
.com. Heels Schutz, $238; schutz-shoes.com.

Sunglasses Delarge, $254; delarge.com.  
Bag Yuzefi, $570; yuzefi.com. Coat Mango, 

$250; shop.mango.com. Pants Iris & Ink,  
$215; theoutnet.com. Watch Benson  

Watch Company, $189; bensonwatch.com.  
Necklace Effy Jewelry, $259; effyjewelry.com. 
Sweater J.Crew (made at a Fair Trade Certified 

factory and available in sizes up to 3X), $90; 
jcrew.com. Boots By Far, $540; farfetch.com.

Pants A.L.C., $395; alcltd.com. Dress Diesel, 
$625; diesel.com. Sunglasses Persol x JW 

Anderson, $361; persol.com. Bangles Adore 
Adorn, $425; adoreadorn.com. Uncommon 

Matters, $150; ssense.com. Bag Mansur  
Gavriel, $495; mansurgavriel.com. Shirt  
Le Superbe, $495; shoplesuperbe.com.  

Shoes Tory Burch, $328; toryburch.com.



B RO U G H T  TO  YO U  BY

 +
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You Know You Want It
The vibrant florals at Paco Rabanne this season offer an instant 
mood lift. Get the same jolt of joy from these blooming-good pieces.
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SILVER BULLETS 
Nothing makes  
a look like  
these metallic 
stunners.

1

2

3

4 5

6

7

8

9
10 11

12

Coperni 
bag, $495; 

luisavia 
roma 
.com.

Cult Gaia  
bag, $388; 

cultgaia.com.

Behno bag, 
$325; 

behno.com.

Yuzefi  
bag, $460; 
yuzefi.com.

The Attico pouch, 
$490; moda 

operandi.com.

1 Acne Studios scarf, $130; matchesfashion.com. 2 Zara shirt (made with 65% recycled polyester), $46; zara.com.  
3 Sika’a dress (made from 100% Global Organic Textile Standard–certified cotton), $250; sikaa.com. 4 Cult Gaia  
bag, $438; cultgaia.com. 5 Sandro pants, $280; us.sandro-paris.com. 6 Gabriel & Co. rings (top and middle, $430  
each, and bottom, $440); gabrielny.com. 7 Rotate dress, $312; farfetch.com. 8 Aziza Handcrafted necklace, $160;  
azizahandcrafted.com. 9 Who What Wear at Target puffer (available in sizes up to 4X), $70; target.com. 10 Frame belt, 
$178; frame-store.com. 11 Isabel Marant Étoile top, $430; revolve.com. 12 Naturalizer sandals, $89; naturalizer.com. 
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Sweater Scene
Cozy up to fall’s most of-the-moment knitwear.
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FOLKSY
PULLOVERS

Frances Valentine cardigan 
(available in sizes up to 3X), 
$398; francesvalentine.com.

Boden sweater  
(available November 1), 
$130; bodenusa.com.

Victor Glemaud turtleneck, 
$495; intermixonline.com.

Maje cardigan,  
$445; us.maje.com. 

Wales 
Bonner 

cardigan, 
$775; 

ssense 
.com.

Kule poncho, 
$598; kule.com.

Lauren Ralph Lauren 
sweater, $125; 

ralphlauren.com.

Rag & Bone 
sweater, $450; 
rag-bone.com.

Coach sweater, 
$495; coach.com.

Brooks Brothers 
cardigan, $248; 
brooksbrothers 

.com.



Talented, chic, and cool as hell,  
ZAZIE BEETZ is the Max Mara Face of  

the Future we could all see coming

by JENNIFER FER R ISE   photographed by CHR ISE A N ROSE    

styled by DA R RY L GLOV ER

Goes On
Beetz

The

All clothing and 
accessories,  
Max Mara. Earrings, 
worn throughout, 
her own.
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azie Beetz is a sucker for a great 

costume, so just imagine her 

delight when she got the call to 

star in the new-school spaghetti 

Western The Harder They Fall. 

“My character, Stagecoach 

Mary Fields, wears a lace-up 

corset vest, wide leather pants, 

and a long Matrix-style jacket that blows in the wind, 

all topped off with an Abraham Lincoln hat and a shot-

gun,” she says with a grin. “She’s a badass.”

The Jay-Z-produced film, which hits select theaters 

on October 22 and streams worldwide on Netflix No-

vember 3, also features Jonathan Majors, Idris Elba, 

Regina King, and LaKeith Stanfield doing some impres-

sive gunslinging. “It’s a Black cowboy film with lots of 

bells and whistles,” Beetz explains. “The story itself is 

completely fictionalized, but all the characters carry 

the names of real Black historical figures in the West.” 

In actuality, Stagecoach Mary was a former slave 

who became the first Black female mail carrier in the 

U.S. and went on to own multiple businesses, including 

her own restaurant. For Beetz, the project was an  

opportunity to honor her memory and help redefine 

the way we’ve seen Westerns play out onscreen. “A lot 

of the iconic characters in older cowboy films were  

actually based on Black people, but they were changed 

to white to go with the story,” she says. “I think it’s  

important to show that there was this version as well.” 

Beetz’s personal style follows a similarly eclectic pat-

tern. Born in Berlin and raised in N.Y.C.’s Washington 

Heights, Beetz says that both cities influenced her look. 

“Berlin has more of a grungy hippie feel that I’ve leaned into 

as I’ve gotten older,” she says. When she was a teen, she was  

a fan of bold Harajuku style (“I was known as ‘rainbow girl’ 

for about 10 years”). And while Beetz still jumps for color, 

these days vintage-inspired “old-timey” clothes help her tap 

into the fantasy side of fashion. “I know it’s silly, but I die  

for Renaissance-y stuff, and vintage-style hair and clothes,” 

she says, citing Sofia Coppola’s 2006 film Marie Antoinette 

as one of her biggest sartorial inspirations. “With my acting, 

I’ve always been concerned about what people think, like, 

‘Gosh, do they like it? Was I good?’ But with style, I don’t 

care. I like to get creative because it’s just for me.”

She’s earned high marks in both categories. In 2018 Beetz 

nabbed an Emmy nomination for her nuanced portrayal of 

Donald Glover’s on-off girlfriend Van in her breakout role on 

FX’s Atlanta. Since then she has shown her range, from indie 

hits like the existential Sundance favorite Nine Days to 

massive tentpole films such as Deadpool 2 and Joker (the  

latter two are the highest-grossing R-rated movies of all 

time). Coming up, Beetz has the third season of Atlanta and 

two other projects set to be released next year: Bullet Train, 

an assassin thriller with Brad Pitt and Sandra Bullock, and 

the drama Shelter, with Melissa Leo and Beetz’s longtime 

partner and frequent collaborator David Rysdahl.

Beetz also recently received the 2021 Women in Film  

Max Mara Face of the Future Award. She’s the 16th recipient,  

following in the footsteps of Gemma Chan, Katie Holmes, and 

Zoe Saldana, who were also honored at turning points in their 

careers. “It means so much to me that people see longevity  

for my career, because I want to act until I’m 80,” she says.  

“My only hope is that my work continues to be engaging and 

always relevant to what’s going on in the world around me.”

Her social feed echoes this sentiment. Beetz’s IGTV show 

Zazie Talks Climate breaks down environmental issues like 

fracking and sustainability with scientists, government offi-

cials, and other leaders in the field. “Doing the show is sort of 

out of my comfort zone, but I realized that it’s one thing I can 

do to get more people involved,” she says. “I’m learning a lot 

too, mostly that making a difference is actually more doable 

than it seems.” She’s also an advocate for women’s health and 

reproductive rights, which might eventually turn into a side 

gig. “I’d absolutely love to be a midwife,” she says. “To sup-

port someone emotionally and physically like that—it fasci-

nates me. I’ve even looked into it to see, like, could I manage 

midwifery now?” She laughs. “But realistically, I might need 

to wait until my schedule frees up a little more.” n

Z

Hair: Shunika Terry.
Makeup: Danielle Mitchell. 
Production: Kenley Duke.



DIY TREATMENT
Once or twice a 

month, I rinse my hair 
in straight-up white 
vinegar. It gets rid  
of all the built-up 

residue.

INSTANT STYLE
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SUPERMODEL CAROLYN MURPHY SHARES  
A FEW OF HER FAVORITE THINGS 

My Style

GO-TO 
FRAGRANCE
When I wear this 
perfume, people 
grab me and say, 
“What is that 
smell?” It reminds 
me a little bit of 
[Estée Lauder] 
Youth Dew, which  
I wore for years. 
AERIN Ambrette de 
Noir eau de parfum, 
$240/50 ml; 
esteelauder.com.

BEAUTY 
ESSENTIAL

This baby lotion is 
so good. I’ve used 
it since my daugh-
ter was an infant. 
It just makes my 

skin soft. Weleda 
Comforting  

Body Lotion in 
Calendula, $14; 

weleda.com.

DREAM DESTINATION
The rugged landscape of 
California’s Big Sur is magical, 
artistic, and peaceful.

RECOMMENDED READING
All We Can Save, a book of poems  
and essays about climate change, is 
uplifting, practical, and science-based, 
but not in an annoying way. 

Signature 
Jewelry

I’ve been wearing my  
Elsa Peretti Diamonds by the 

Yard necklace for a long 
time—about two decades.  

Tiffany & Co. necklace, 
$1,000; tiffany.com.

Daily 
Uniform

This cotton fisherman’s 
sweater is so cozy. I’ll throw 

it on with vintage Levi’s, a 
Celine blazer, a Re/Done 

T-shirt, and either Tretorn 
sneakers or Manolo Blahnik 

loafers—my perfect fall 
outfit. L.L.Bean sweater, 

$99; llbean.com.  
Tretorn sneakers, $75;  

us.tretorn.com.

New  
Classics
My new collaboration with 
Mother is special because it is 
made of completely upcycled 
materials. We incorporated 
all-American elements, such  
as quilting and bandanas, and 
embroidered versions of my 
[personal] drawings. I’m super 
excited about the patchwork 
jacket and this long denim skirt 
that is wonderful with boots. 

HOME PROJECT
Composting is so much fun. I feel 

like a mad scientist measuring 
out the nitrogen and heat levels. 

WARDROBE 
STAPLE

I love how easy 
this slip dress is, 

so I have it in 
several colors. 

Organic by John 
Patrick dress 
(made from 

biodegradable 
cupro fabric), 

$295; organicby 
johnpatrick.com.

From top: 
Mother x 

Carolyn Murphy 
skirt ($285), hat 
($115), and jacket 

(on Murphy, 
$495), all pieces 

made from 
repurposed 

fabrics; mother 
denim.com.

Re/Done T-shirt (made 
from 30% recycled cotton), 

$90; shopredone.com. 



AT LAST, YOUR FAVORITE             ALL TOGETHER IN ONE BAG.

CLASSIC MIX PEANUT MIX

SCAN ON SNAPCHAT TO SEE
WHAT'S HAPPENING INSIDE THE BAG
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THE BEST AND BOLDEST WAYS TO HAVE FUN WITH FASHION RIGHT NOW 

Serve a Look
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Vintage 
Glamour

Sequins, silk, and crystals—oh my!  
Over-the-top sparkle and  

shine are key to this style, so 
don’t be shy about piling on.

Henning blazer 
(available in sizes 

12–26), $595; 
henningnyc.com.

Marciano 
pants, $228; 
guess.com.

Eliza J  
gown, $268; 
dillards.com.

Lace by 
Tanaya 

bracelet,  
$70; laceby 
tanaya.com.

Shrimps earrings, 
$214; farfetch.com.

Scotch & Soda 
skirt, $198; 

scotch-soda.com.

Hope for Flowers  
by Tracy Reese cami 
(100% Naia acetate 

made from sustainably 
sourced wood), $188; 
hopeforflowers.com.

Kate Spade 
New York 
heels, $198; 

katespade.com.

Zashadu clutch, 
$485; zashadu.com.

Alejandra 
Alonso Rojas 
dress, $795; 
saks.com.

Souk + Sepia 
sunglasses, 

$39; soukand 
sepia.com.
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Mega 
Mixed 
Prints

Essential to pulling them 
together? A common color 

scheme (but killer boots 
and earrings don’t hurt).
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Ben-Amun 
earrings, 

$345; ben- 
amun.com.

Michael 
Michael Kors 
pants, $195; 

michael 
kors.com.

Dear 
Frances 
boots, 

$710; dear 
frances 
.com. 

Bôhten sunglasses 
(made from 
reclaimed  

wood), $200;  
at Nordstrom.

Tanya Taylor skirt 
(available in sizes up to 3X), 

$425; tanyataylor.com.

La 
DoubleJ 
turtle-
neck, 

$235; la 
doublej 
.com.

Wales Bonner 
pullover, $675;  

ssense.com.

Frances 
Valentine 

vest, $498; 
frances 

valentine 
.com.

Guess  
satchel, $68; 
guess.com.

Uncommon 
James bracelet, 
$52; uncommon 

james.com.

Etro 
blouse, 
$510;  

saks.com.
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 Candy  
Raver 2.0

Take on the ’90s-tastic trend with 
tons of vivid neon pieces—and the 

perfect pair of cargo pants.

Marc Jacobs 
ring, $55; 

ssense.com. 

Ganni shirt 
(made with 

100% organic 
cotton), $245; 

ganni.com.

Helmut Lang 
skirt, $225; 

helmutlang.com.

MM6 Maison 
Margiela 

necklace, $355; 
farfetch.com.

Marrisa Wilson 
NY top, $455; 
marrisawilson 

ny.com.

Cled earrings 
(repurposed from 
discarded glass), 
$160; galerie.la.

H&M Studio pants 
(made with 80% 
organic cotton, 
20% recycled 

polyester), $70; 
hm.com.

Collina Strada 
socks, $96; 

farfetch.com.

DKNY Sport 
dress, $60; 
dkny.com.

Staud bag, 
$350; staud 

.clothing.

Phlemuns  
pants (available  

in sizes up to 
36), $420; 

phlemuns.com.

BP. sunglasses, $15; 
nordstrom.com.

Skechers 
Street 

sneakers, $80; 
skechers.com.
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Haute 
Hiker Gear
These souped-up outdoorsy staples 
are far too special for just camping. 

Layer them with your weekend 
basics for the ultimate off-duty outfit.

C
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Nanushka sunglasses 
(made from biodegrad-

able materials),  
$425; nanushka.com.

French 
Connection 
dress, $158;  
usa.french 

connection.com.

Proenza Schouler 
White Label tote, 

$395; nordstrom.com.

Paco Rabanne 
leggings, $150; 

pacorabanne.com.

Fossil 
smart 
watch, 
$199; 
fossil 
.com. The Elder 

Statesman 
beanie, $295; 
farfetch.com.

Eddie 
Bauer 

pants, $119; 
eddie 
bauer 
.com.

Nicole Benefield 
Portfolio poncho 
(made from 100% 

biodegradable cotton 
and available in sizes 

up to 3X), $900; 
fredsegal.com.

Herno jacket, 
$640; herno.com.

Brother Vellies 
shoes, $455; 

brothervellies.com.

Tommy Jeans 
vest (made with 
64% recycled 

polyester), $149; 
usa.tommy.com.



FOR PEOPLE WITH SKIN TM
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FOUR WILDLY TALENTED MAKEUP ARTISTS 

USHER IN A NEW ERA OF GLAMOUR 

BY MAYA ALLEN AND ADELAIDE GIESEY

Glamorama
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BEAUTY

Danessa 
Myricks

“For a long time, the idea of glamour felt 
exclusive and unattainable,” says Myricks, 

whose namesake label became available at 
Sephora this past February as part of the 

beauty emporium’s initiative to support more 
Black-owned brands. “Magazines and movies 

only showed one version of beauty, and  
it didn’t feel representative of size, shape, 
color, or individuality.” To Myricks, it’s not 

about nailing a look; it’s the emotion it gives 
you that matters most. She says the smile you 

have when you know you’re looking good is 
the ultimate measure of satisfaction. Her 

advice is to look within, rather than at a trend. 
“Always be true to you and your lifestyle,” 

Myricks says. “With makeup, take your face 
and eye shape into account and focus on 

what’s complementary to you as opposed 
to what’s popular. If you have larger 

eyes, try accentuating them with 
color. If you have full lips, wearing a 
stand-out lip color could bring out 

the best version of yourself.” 

 There’s something 
so powerful about 

putting on your 
favorite lipstick or 

trying out a new look.”
—DANESSA MYRICKS,  

founder of Danessa Myricks Beauty

Kali Kennedy
When the California-born artist isn’t glamming up her friends and clients, 
including legends like Madonna and rising stars Amandla Stenberg and 
Barbie Ferreira, she’s looking to old films and phantasms for inspiration. 
Kennedy also just finished creating makeup looks for her first book, Fairy 

Tales, done in collaboration with actress Alexa Demie and photographer 
Petra Collins. Her foolproof way to infuse style into your everyday look? 
“Add subtle but very noticeable touches,” she suggests. “For example, 
try a strong lash curl or some graphic liner. Lately I’ve been using lip 
liner one shade darker than my own lips with a nude gloss: Smudging 
the two together makes a gorgeous difference in my everyday 
makeup.” As the beauty space continues to evolve, she believes that 
“glam can be more fluid and transparent. It’s nice for everyone to be 
able to be themselves rather than a diluted version of that.” 
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Raisa 
Flowers
“I don’t only know how to do 
natural skin. I know how to do 
makeup,” the N.Y.C. artist 
wrote in an Instagram caption, 
showcasing the 2021 Met Gala 
look she did on supermodel 
Precious Lee. Flowers’s 
unconventionally bold and 

futuristic approach has attracted the likes of Rihanna, Gigi Hadid, 
and Paloma Elsesser. “I think that with more visibility of Black 
femmes in the fashion space, everyone wants Black women with 
no makeup, stripped down to just skin,” she says. “Of course, 
we’re beautiful that way, but I miss the vibe of the ’90s hip-hop 
era. The lip, the eyes, the jewels. I’m going to continue to bring 
that style back.” For a turned-up beauty look, Flowers recom-
mends the Colorfix 24-Hour Cream Colors by Danessa Myricks. 
It’s an industry staple known for its longevity and pigmentation 
powers. Products aside, Flowers considers glamour to be a state 
of mind: “I think of elegance, opulence, extravagance, and more, 
but it doesn’t have to be expensive. Sometimes being glamorous 
is cooking dinner in your favorite pair of heels.” 

Raoúl 
Alejandre
“Glamour is wearing your individuality 
with confidence and embracing what 
makes you an original,” says Valentino 
Beauty’s global artist. “For a very long 
time, I viewed beauty as something that 
was defined by tangible luxuries. As I’ve 
evolved as an artist, I now define it as 
honoring your self-expression.” Alejandre 
often draws inspiration from the textures 
and colors of the house’s archives and 
re-creates them on celebrity canvases 
like this month’s cover star, Zendaya. 
What’s next? “You can expect to see me 
collaborating with a more mature crowd 
of talent,” he says. “We are constantly 
giving the spotlight to youth, and I feel 
that is an injustice because beauty is 
ever-evolving no matter the age.”

 Find creative 
ways to challenge 
the status quo by 

embracing self-
expression and 

celebrating your 
uniqueness.”  
—RAOÚL ALEJANDRE,  

Valentino Beauty  
global artist



Scan to 
find an 
exclusive 
RHA® 
Collection 
provider 
near you

MEDIA DIET I know there are 

benefi ts to meditating fi rst thing in the 

morning, and I commend those who 

follow through, but I head to Twitter. 

(Probably explains why Oprah is 

Oprah and I’m me.) Most breaking news 

is disseminated on Twitter, and as a 

beauty reporter, I want to know the 

conversation happening around the 

biggest beauty stories because it may 

just spark an idea for a podcast episode 

or inform my reporting.

SUN SAVVY I’m obsessed with 

sunscreen. Before I go outside, I slather 

on a vitamin C antioxidant serum 

(which most people undervalue!) and 

sunscreen from head-to-toe. I bought 

UV gloves to help protect my hands, and 

if I’m not in a bucket hat, I sport a 

Bluestone Sunshield. 

IN FULL ZOOM The core of 

my job is learning about as many 

beauty brands, ingredients and 

treatments as possible, then reporting or 

commentating on them for my newsletter 

or on my podcast, Gloss Angeles. I’ll 

spend time in the morning 

responding to event invites 

and logging launches, doing 

research for interviews, or 

attending Zoom meetings. 

Brands have gotten creative 

with online events: I’ve 

made sake with a Japanese 

beauty company and 

done my makeup while 

Lil Jon DJ’d for a makeup 

launch. Yeaaaah!

FEELING CONTENT Today is a 

content creation day and I’m fi lming a 

sweat-proof makeup routine. I just got 

back from Disney World (#DisneyAdult) 

and I had a ton of questions about how I 

do my makeup for hot, humid weather. 

If you do wear products that off er 

coverage, make sure they lean more matte 

and aren’t super emollient. And try 

powdering your skin fi rst!

MELROSE FACE I have an 

appointment with my dermatologist, Dr. 

Samolitis on Melrose Place. She’s my 

injector and helps me with melasma. I wish 

more people considered injectables 

skincare. I fi lm a lot of skincare videos and 

while I do take care of my skin at home and 

with treatments, I like to let people know 

that a big part of my skincare regimen 

includes injectables like neuromodulators 

and fi ller. I tried out RHA® Collection after 

hearing about it from Dr. Sam — she’s 

always ahead of the curve —  and the 

reason why it’s so diff erent is due to how 

long it’s been indicated to last, which 

means less upkeep. When I fi rst considered 

fi llers, I was nervous about looking stiff  or 

that the results would be 

unnatural. (You know when 

you’ve seen a bad fi ller face.) 

I’m a fan of RHA® Collection 

because it is designed to 

move with my expressions 

and I still look natural while 

laughing and smiling. Plus, 

I've gotten fi ller before where 

I can “feel it,” but RHA® 

Collection moves seamlessly 

and feels more natural.

I wish 
more people 
considered 
injectables 
skincare”

A Day in 
the Life of 
a Beauty 
Reporter
by Kirbie Johnson

+
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 I
n late July, New York City plastic surgeon Andrew 

Jacono was in his operating room, prepping for a 

routine day of surgery. “Suddenly my staff comes 

rushing in,” he says. “And they say, ‘Marc Jacobs 

just posted a picture of his face bandaged up!’ I was 

like, Whaaaat? I couldn’t believe it.” 

For it was the doctor himself who had given  

Jacobs a face-lift the day before. “I had no idea he 

would do that,” Dr. Jacono says. “I was completely 

blown away. But that’s Marc. He’s transparent 

about everything in his life, so it shouldn’t be shocking.”

The 58-year-old designer’s Instagram selfie of his gauze-

swathed post-op face (with hashtag #f*ckgravity) swiftly 

broke the Internet, garnering over 50,000 likes. Jacobs re-

ceived what’s called a deep-plane face-lift, a technique pio-

neered by Dr. Jacono that results in less trauma to the face and 

a quicker recovery time than with traditional lifts. Over the 

next two weeks, Jacobs continued to post updates of his re-

covery (“Three days after. Ready for lewks. #buhbyejowls”).

“When Marc posted, people could see that it wasn’t this 

big, horrible, painful long recovery, which is a concern 

around plastic surgery,” says Dr. Jacono. “And Marc still 

looked like himself afterward. He looked normal.”

New York City plastic surgeon Mat-

thew White was one of many doctors 

who cheered Jacobs on. “It was just  

an incredibly human moment,” says  

Dr. White. “He was extremely coura-

geous to share his private experience.” 

While fillers and Botox are, for many, 

the new hair and nails, “surgery is  

still a big deal,” he says. “There is  

one to two weeks of recovery, suture 

removal, blood.” 

Jacobs’ refreshing transparency and 

realness sparked a long-overdue conver-

sation: In an era that values authenticity, 

why not talk about your plastic surgery? 

Yet a stigma remains. People in the public eye, says Los  

Angeles plastic surgeon Anthony Griffin, face a catch-22: 

They’re supposed to look magically the same year after year, 

yet if they admit to getting work done, they get dragged. “I’ve 

been doing this for 25 years, and several celebrities I’ve done 

have flat-out denied it in the press. I’m like, ‘Oh, come on,’ ” 

says Dr. Griffin. “But I get it. It was considered cheating.”

But so is claiming your taut visage is the result of eight 

glasses of water a day, says Dr. Jacono. “It just makes people 

feel bad and genetically inferior. So when people in promi-

nent positions are willing to say, ‘Well, of course I look 

great, I had work done,’ instead of attributing it to, like, 

putting avocado oil on their skin, it empowers others.” 

Fortunately, the taboo is slowly lifting—and not just be-

cause celebrities such as Cardi B, Kaley Cuoco, and Jana 

Kramer have been as admirably vocal as Jacobs about their 

cosmetic tweaks.

Experts cite a few reasons for this societal shift. One is 

the COVID-fueled plastic surgery “Zoom boom,” which  

began when people quickly discovered that real-time video 

cannot be Facetuned. 

Also, many procedures have become more affordable, says 

Clare Varga, head of beauty at trend-forecasting company 

WGSN, opening them up to a wider 

group. They’re growing safer as tech-

nology improves, but it’s still surgery, 

which carries risks such as blood clots, 

infections, fluid buildup, and nerve 

damage. For instance, the Brazilian 

butt lift (BBL) has been called one of 

the most dangerous procedures; in 

2018, the American Society for Plastic 

Surgery (ASPS) estimated that the 

death rate was 1 in 3,000.

All surgeries, including cosmetic 

procedures, come with liabilities. A 

20-year study of over 26,000 patients 

published in a 2018 issue of the 

ON SOCIAL MEDIA, PEOPLE ARE GETTING REFRESHINGLY REAL ABOUT THEIR PLASTIC SURGERY

              BY JANCEE DUNN

52 I nST YL E  N OVEM B ER 202 1

  
I’ve been doing this 

for 25 years, and 
several celebrities 

I’ve done have flat-
out denied it in 

the press. I’m like, 
‘Oh, come on.’ ”

—DR. ANTHONY GRIFFIN,  

Los Angeles plastic surgeon

    I Had a Face-Lift,

So What
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journal Plastic and Reconstructive Surgery found that some 

type of complication occurred just under 1 percent of the 

time. But more than anything else, Varga adds, “what has to-

tally normalized [surgery] is social media. We’ve seen der-

matologists become the new influencers. Now we’re at the 

stage where it’s surgeons.” 

The ASPS reports that Americans spent $16.7 billion on  

cosmetic surgery last year—a record high. And increasingly, 

people are posting about it: before-and-after Brazilian butt 

lifts on TikTok, tummy tuck recovery tips on Pinterest, five-

day countdowns to jawline surgery on Snapchat. They even 

post pictures of their F.A.B. liposuction (that’s Front Armpit 

Bulge, a term trademarked by New York plastic surgeon Dana 

Khuthaila for the area that spills out the sides of your bra). 

TikTok star Antoni Bumba created one of the summer’s 

funniest memes with their “BBL Effect” series, a tribute  

to a newly Brazilian butt-lifted bad bitch who’s “confident, 

knows her worth, and has no problem taking all the time 

she needs to get ready, because she has the mentality that 

she could be photographed at any time.” It’s worth noting 

that #bbleffect has over 100 million views.

Social media and the cosmetic surgery industry are be-

coming ever more intertwined as the popularity of these 

posts grows. A 2018 Journal of the American Medical Associa-

tion article found that patients were bringing their own 

heavily filtered selfies to surgeons—and asking to look more 

like their photos. 

Urmen Desai, a Beverly Hills plastic surgeon with a 

starry clientele, estimates that he gets a full 90 percent of 

his patients from Instagram. “They DM me for an appoint-

ment,” he says. “Instagram is like the new Google.”

Dr. Desai churns out daily content, posting live surger-

ies on Snapchat. Patients who were once reticent to be on 

his social feed now ask if he’ll record their operations so 

friends can see. “When patients first meet me, they’ll ask 

to give me a hug and say, ‘Oh my god, I’ve watched you  

every day for the past two years,’ ” he says. “They know my 

staffers’ names. It’s like they’re on the set of Friends.”   

This new generation of social media–savvy patients is be-

ginning to drive plastic surgery trends, says Varga. “One 

thing we’re seeing is that they’re starting to reject that 

cookie-cutter look,” she says. “They’re valuing individuality 

and authenticity by accentuating something that’s already 

there, rather than saying, “I want lips like so-and-so’s.’ ”

And increasingly, thanks to the unapologetic candor of 

Jacobs and others in the limelight, people are starting to 

open up about it, says Dr. Jacono. “A number of my patients 

have told me, ‘You know what? Now that Marc has come 

forward, I’m going to do the same thing. I’m going to say I 

had surgery. I look great. I don’t care. So what.’ ” Q�

Scene from  
A Woman’s Face 

(1941), starring 
Melvyn Douglas 

and Joan Crawford.
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BEAUTY BADASS

Parisian 
Power Lip
I grew up in your average 
tiny Southern town 
[Gaffney, S.C.], so I didn’t 
know anything about high 
fashion. I moved to Paris  
in 1979 and learned a lot 
about clothes and beauty 
while living there. For 
example, when applying 
lipstick, I was taught to 
cover your lips with a thin 
Kleenex and press powder 
on top to set it. Even when 
I was very young, I would 
put on a red lip and maybe 
a pinch of mascara. It was 
just a cool way to feel 
feminine. My favorite 
shade now is the L’Oréal 
Paris Colour Riche Satin 
Lipstick in Maison Marais. 

Silver Belle
When I first started 
wearing my hair gray, my 
daughters [Margaret and 
Rainey Qualley] kept 
saying I looked badass. It 
was heartwarming to see 
such a positive reaction 
because I had some 
resistance to the idea in 
the beginning. I think it’s 
badass to embrace where 
you are [in life] and be 
fearless. That is exactly 
what I am doing. I am 
stepping right into where  
I am with no shame, and  
it feels good. [laughs]

Mane 
Methods
I dump buckets of 
conditioner on my hair.  
I don’t even shampoo, 
which I would not suggest 
to anyone without curly 
hair. I use the L’Oréal Paris 
EverPure Brass Toning 
Purple Conditioner, 
because silver hair can get 
kind of yellow. It makes all 
the difference in the world. 

1 L’Oréal Paris EverPure Brass Toning Purple Conditioner, $13; lorealparisusa.com.  
2 DōTerra Peace, $40; doterra.com. 3 L’Oréal Paris Colour Riche Satin  

Lipstick in Maison Marais, $9; lorealparisusa.com. 4 Egyptian Magic All Purpose  
Skin Cream, $26/2 oz.; egyptianmagic.com.

ANDIE MACDOWELL , ACTRESS AND L’ORÉAL’S LONGEST-SERVING SPOKESPERSON,  
IS READY FOR THE WORLD TO START GLAMORIZING WOMEN OF EVERY AGE

Healthy  
Hobbies
I am a sucker for trying 
new health and wellness 
products because I  
love anything that keeps  
me feeling my best. I  
drink [green] juices and 
smoothies, eat clean, and 
am constantly reading  
up on new material. I  
really enjoy the journey  
of keeping well. 

New 
Perspectives
Over the last two years, 
the idea of beauty has 
become much broader.  
The industry has evolved 
so that everybody has  
an opportunity to feel 
beautiful. It especially helps 
my generation, because  
I feel like we have always 
been left out. 

Ageless 
Attitude 
In the past, it has been 
normal and acceptable [for 
society] to cut women off 
at age 40. I think young 
people today are very 
supportive of glamorizing 
mature women. We do 
have something unique to 
offer. You can’t be young 
forever, but you can always 
be considered beautiful, 
fashionable, and glamorous. 

Major Looks
The wildest thing I’ve ever 
done on the red carpet was 
wear that crazy [sparkly] 
Ralph Lauren dress with the 
1920s hair for the Oscars 
[in 1993]. But I really liked 
my last look [at the Cannes 
Film Festival in July], when  
I debuted my silver hair. It 
was really important to me 
because my transformation 
helped me accept my 
authentic, true self. 

Wise Woman

 You can’t be young forever, but you 
can always be considered beautiful, 

fashionable, and glamorous.”

1
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3
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AS HE GETS READY TO HIT THE ROAD, 
THE KING OF LATIN POP TALKS  

MENTAL HEALTH, MANLY SCENTS, AND 
HIS FORAY INTO SKIN CARE

BEAUTY

Ricky 
Martin

BEAUTY TALK
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’m just going to jump right in: You have  

a tour coming up with Enrique Iglesias, 

right? Yes, we had to postpone for a year 

because of the pandemic. So now I’m 

five days away from starting rehearsals. 

We are going to kick off in Vegas and go 

throughout the U.S. and then Canada. I 

can’t wait. This will be the first time I go 

on the road partnering with a colleague, 

so it’s a new experience. I’m really 

looking forward to feeling the crowd again. 

How did you take care of your skin while growing 

up in the spotlight? I’ve been working since I was  

12 years old. I dealt with the pressure of being a 

teenager going through puberty in front of the 

cameras—the lights and the stress, sweating and 

dancing with makeup on. I had severe acne. It got 

very complicated—I went to many dermatologists and tried 

all kinds of products. And when the pandemic started, I got 

really anxious. Everyone [on my team] was telling me that  

it was the end of my career and that I wasn’t going to be able 

to perform publicly in front of a big crowd ever again. In that 

moment, I had to work on my well-being because I was not 

feeling right. And I’m known to make people feel good about 

themselves with my music.

What helped to shift your mindset? I started focusing on 

everything that had to do with self-care. That’s when Kumiko 

[Skincare] came into my life. When my face is covered in 

makeup, I use this Matcha Luxurious Face Wash, and there 

is not a hint of makeup on my skin afterward. When I apply 

the Matcha Intense Recovery ampoules, the next morning I 

have [virtually] no wrinkles; it’s miraculous. [laughs] After 

trying the products, I knew I didn’t just want to be the face 

of Kumiko, I wanted to be part of the creative process.

Do you have pre-performance rituals? During days on  

the road, I try to sleep as much as I can because the best 

medicine for my voice is rest. Right after rehearsal, I spend 

an hour with my physical therapist to help wake up my 

body before my show, which is very physical and requires 

intense energy. I bring lots of candles and my favorite 

fragrance, by Loewe 7—it’s like testosterone in a bottle. 

And I pack Kérastase Couture Styling Laque Noire 

hairspray, which is literally like cement for my hair. 

How has your style has changed throughout the years?  

I’m a chameleon! I love evolving. It’s funny because 

yesterday I remembered a performance that I did in 

Mexico for a TV special in 1990. Back then I had long hair 

and I used to wear big hoop earrings. I walked onstage 

with this simple vest and a suede one-legged skirt, which 

was pretty fashion-forward for that time. I love fashion. I 

experiment with everything, and I don’t care what people 

say. Recently, I even tried wearing long nails, and I felt 

fabulous!  —MAYA ALLEN 

RICKY’S MUST-HAVES

I
  

I experiment 
with 
everything, 
and I don’t 
care what 
people say.”

Kumiko Skincare 
Matcha Intense 

Recovery 
Proteoglycans 

Plus, $116; kumiko 
skincare.com.

Kumiko  
Skincare Matcha 

Luxurious  
Face Wash,  
$45; kumiko 

skincare 
.com.

Loewe 7 Anónimo 
eau de parfum, 

$92/50 ml;  
loewe.com. 

Kérastase 
Couture 

Styling Laque 
Noire, $30; 
kerastase-
usa.com.
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Lash Game
Whether you’re looking for more 

length, definition, or volume, 
these must-have mascaras will 

give you the works

PHOTOGRAPHED BY EMMA TRIM

Hair: Rachel 
Polycarpe. Makeup: 

Ai Yokomizo for 
Bridge Artists. 

Model: Babette 
Strijbos for Next 

Model Management.

2021

BEAUTY 
EDITORS’ 

PICKS

Each swipe coats 
your lashes with a 

biotin-rich serum that 
helps them retain  

a fuller appearance 
over time. 

IT Cosmetics Hello 
Lashes+ Lash-Loving 
Volumizing Mascara, 

$25; itcosmetics.com. 

No patience for 
falsies? A wave  

of this wand creates 
the same effect, so 

you can get the  
extra length without 

the hassle. 

MAC Cosmetics Magic 
Extension Mascara, 

$25; ulta.com.

Not only is this 
formula free of 

silicones, but the 
thick brush works 

wonders at 
defining and lifting. 

ILIA Beauty  
Fullest Volumizing 

Mascara, $28; 
iliabeauty.com.

Meet the primer, volumizer, 
and lengthening formula you 

can easily take on the go. 

Kaja Wink Lash Trio 3-in-1 
Multi-Tasking Mascara,  

$28; sephora.com.

This cult favorite has a 
brand-new applicator 

designed to mimic a comb, 
ensuring that no lash gets left 

behind during application. 

Mary Kay Lash Love Fanorama 
Mascara, $16; marykay.com.
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BEST IN 
SCENT 
FALL FOR THESE  

FRESH FRAGRANCES.

Winter 
Czech List 
Celebrity esthetician Joanna Czech 
doesn’t believe in skin-care trends. 
Instead, the Dior Global Skincare 
Ambassador supports embracing 
the stage of life you are in. “Aging is 
a privilege,” Czech says. “Glowing 
skin with lines can be super sexy.” 
However, Czech stands by a few 
ground rules, especially as we move 
into winter. The first? Spending 
extra time with the delicate skin 
around your eyes. “This is the area 
that is really worth paying attention 
to,” Czech says. She recommends 
using a protective layer of Dior’s 
Prestige Le Micro-Serum de Rose 
Yeux. The formula hydrates and 
lifts, while the cooling tip depuffs 

upon application. Czech also suggests ditching water-based moisturizers 
for something thicker when temperatures drop. “We can develop 
micro-frost in our pores and permanently break our capillaries,” she 
warns. A heavier consistency, like the Dior Cica Recover Balm, will 
help defend. No matter what your age, Czech advocates for feeling 
secure in your skin: “It is so important to appreciate what we have.” 

Abroad Aroma 
Inspired by the 
Indian mecca, 

each spritz 
carries notes  

of davana, 
coffee, and 

sandalwood. 
Byredo Mumbai 

Noise eau  
de parfum, 

$270/100 ml; 
byredo.com.

Sweet Twist 
Unlike with your 

typical floral,  
you will find a 
mysterious, 

woody flair in 
this feminine 

fragrance. 
Giorgio Armani 
My Way Intense 
eau de parfum, 

$98/50 ml; 
giorgioarmani 

beauty-usa.com. 

Subtle Side 
An intoxicating 

fusion of ambrette 
and cashmere 

accord completes 
this light yet 

sophisticated 
perfume.  

Liis Studied  
eau de parfum, 

$165/50 ml; 
liisfragrances 

.com. 

Cheery 
Vibes 

Warm rose 
and vanilla 

combine in a 
scent that is 
perfect for 
daytime or 
date night. 
Lancôme 

Idôle  
Aura eau  

de parfum, 
$99/50 ml; 
lancome-
usa.com.

Mindful Mist 
This mix of  

clary sage, pink 
peppercorn,  
and clove has 
aromatherapy 
powers that 

actively stimulate 
your brain.  

The Nue Co. Mind 
Energy eau de 

parfum, $95/50 ml; 
thenueco.com.
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BEAUTY  
CHAT 

We can’t stop blushing! InStyle staffers put 
these cheeky formulas to the test.

“Bite Beauty Daycation 
Whipped Cream Blush 

is a game changer. I’m 
usually hesitant to add 

more tint to my naturally 
rosy cheeks, but blending 
in this shimmery shade is 
the perfect complement.” 

$32; sephora.com.

—ADELAIDE GIESEY, 
beauty assistant

“These Drunk Elephant 
O-Bloos Rosi Drops are 

ideal for a pop of color and 
shine. They’re great for 

everyday wear—all I have to 
do is dab some on my 

cheeks to pull off a look.” 
$36; drunkelephant.com.

—SYDNEY HAYMOND, 
assistant to the  
editor in chief/ 

editorial coordinator 

“I consider this item a 
collectible. After I got 
over how gorgeous 
Rose Hermès Silky 

Blush Powder’s  
lavish gold and white 
packaging is, I actually 
tried it. The velvety-
rich texture, vibrant 

color payoff, and subtle 
floral scent make it 
worth the splurge.”  
$77; hermes.com.

—MAYA ALLEN,  
beauty director

 Aging is a privilege. 
Glowing skin with lines 

can be super sexy.”

“Hourglass Cosmetics 
Vanish Blush Sticks are 

super convenient and 
pigmented, so you really 
only need a fingertip or 

two. I love to tone up the 
color from day to night,  

so I mix shades Adore and 
Revel [shown below] to  
get a sun-kissed glow 

minus the beach time.” $46 
each; sephora.com.

—ELANA ZAJDMAN, 
senior accessories editor

Dior Prestige Le Micro-Serum de 
Rose Yeux, $245; dior.com.
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A New Podcast

SCAN THIS SMART CODE USING 

YOUR PHONE’S CAMERA

InStyle Editor in Chief 
Laura Brown celebrates the

 brave, kind, and curious women 
who are making a real difference 

and getting things done. 

NE W EPISODES E VERY T UESDAY

STORM REIDJENNIFER HUDSON

MICHELLE PFEIFFER

KATE HUDSON

SARAH PAULSON
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Bespoke tailor  
PATRICK HENRY  

escapes the noise in his  
Tuscan-inspired pool  

by CH A R LOT TE COLLINS

photographed by  
DI A NA KOENIGSBERG

Aqua  
Fresh
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like complex simplicity,” says 

Patrick Henry, describing his 

fashion philosophy as well as his 

approach to decor. As the self-

made founder of the celeb-loved 

Richfresh label (Dwyane Wade 

and The Weeknd are repeat  

clients), the streetwear and suiting  

designer has built his career on having 

impeccable style. “There’s a tasteful 

balance in everything I do, including 

my home—it’s grand and beautiful but 

not over-the-top crazy.” A major selling 

point of his space? Its covered pool, a 

standout feature in sunny Los Angeles 

that Henry, professionally known as 

Fresh, found particularly romantic. 

Sun-washed stonework and warm 

tones give the tucked-away refuge the 

distinct feeling of a Tuscan getaway 

within Henry’s buzzy Hollywood Hills 

neighborhood. The solitude it pro-

vides is of paramount value to the self-

proclaimed introvert. “It feels very 

hidden, very private,” says Henry, who 

uses the spot as his sanctuary for both 

inspiration and unwinding. “I don’t 

like a great deal of external input when 

I’m creating.” While the pool area was 

nearly perfect at purchase, Henry has 

put his stamp on it in small ways. “It pretty much looks the way  

it did when I moved in, but I’ve added touches here and there,”  

he says, pointing out an Eames chair and the overgrown plants 

above the hot tub. “It’s just a lot cooler now that I’m here.” The  

oasis gives Henry enough distance to maintain his fringe status, 

which is exactly how he likes it. “I’m not part of some big fashion 

collective,” says Henry, whose tenacity has seen him through 

from struggles with homelessness to his scenic pool view. “I made 

up my own cool-kids table, and I sit at the head of it. Looking out 

onto multimillion-dollar homes speckled all over this hill, the 

fact that I’m even here speaks to what I’m capable of.”

I
STYLE IN

Henry draws inspiration from 
the Spanish roofs and lush 
greenery in the vista: “It just 
feels like another country.”
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A CUT ABOVE
Sleek, elevated basics 

exude an effortless 

California cool.

Baudoin & 
Lange loafers, 
approximately 
$546; baudoin 

lange.com.

Eames lounge chair 
and ottoman, 

$5,495; dwr.com. 

Love Beauty 
and Planet 

Argan Oil & 
Lavender Body 

Wash, $9; 
target.com.

BumpR Sneaker x 
James Rosenquist 
sneakers, $690;  

lanvin.com.

Mountain 
Valley Spring 
Water, $16 

for 12 bottles; 
mountain 

valleyspring 
.com.

Glchrst stacking 
($125) and jade 

($25) rings; 
glchrst.com.

Garrett Leight 
sunglasses, 

$390; garrett 
leight.com. 

Richfresh suit 
(made to order), 

$6,900;  
richfresh.com. 

Henry masks,  
$30/2;  

henrymask
.com.

Fender 
Player 

Precision 
Bass, $800; 

guitar 
center 
.com. 



Louis Poulsen 
pendant light, 

$794; louis 
poulsen.com.
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MY ANCHOR

I fantasize about having work from Cuban  
artists like Michel Pérez Pollo in my home.  

His art is abstract, which allows you to  
translate it into whatever you want it to be. 

This piece makes use of a rich hue yet is 
subdued enough that it wouldn’t clash with my 
existing decor. I love my living space to have 

color and texture, just like his paintings.
Right Knuckle (2020) by Michel Pérez Pollo,  

price upon request; mai36.com.

Fashion editor Stephanie Pérez-Gurri takes decor inspiration 
from a legendary Cuban artist’s colorful and tactile paintings

Bright Spot
Pérez-Gurri in  New York City.

Lulu and Georgia  
side table, $429; 

luluandgeorgia.com. 

Rattan rocking chair, 
$798; anthropologie.com. 

Hay  
candleholder, 
$30; hay.com. 

Campbell-
Rey vase, 

$396; 
1stdibs.com. 

CB2  
sconce, 
$100;  

cb2.com. 

Eva Sonaike 
pillow, $110; 

54kibo.com. 

Jomo Furniture chair  
(made with locally 

harvested lumber), $4,200; 
jomotariku.com. 
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 F rom beatniks to world-famous musi-
cians, MacDougal Street in Manhattan 
has drawn a creative crowd for decades, 
so it’s no surprise Ariel Arce chose this 
stretch of the city for her quartet of cool 
hangouts—Tokyo Record Bar, Special 
Club, Air’s Champagne Parlor, and 
Niche Niche. Her spots aren’t the aver-
age watering holes; they’re experiential 

lounges where everything—music, food, and drink 
pairings—is very considered.

“Ariel really homes in on the vibe and takes that to a 
12 out of 10 every time,” says Hannah Bronfman, a well-
ness influencer and investor who is fond of popping by 
Special Club when she’s on a date night with her hus-
band, DJ Brendan Fallis. “She’s dedicated to taking care 
of her friends and her guests.” 

Both Arce and Bronfman learned how to be good cohosts  
at a young age by helping out at their parents’ respective  
soirees. “My dad’s from New Orleans and my mom was a good 
Jewish girl from Queens, and every weekend was a party,”  
says Arce. “I was the 6-year-old taking people’s coats or  
running into the kitchen for a tray to pass around,” says  
Bronfman. “Hospitality is in my blood.”

Arce honed her skills during a stint in Chicago working for 
the restaurant group run by chef Grant Achatz, who is famous 
for marrying meals with entertainment. During dessert, for  
example, Achatz has been known to paint chocolate across a  
tablecloth à la Jackson Pollock and serve edible balloons made 
of apple taffy. The culinary magic resonated for Arce, a former 
child actor. “I learned you can add this theatrical flair to the 
dining experience,” she says.

Bronfman and Arce got together recently in Special Club’s 
jewel box of a space to talk about their current shared passion, 
entrepreneurship. Bronfman, a new mom, runs her HBFIT 
wellness website, recently launched a CBD body oil, and has  
become an adviser for like-minded brands founded by women 

Take a Dip
RESTAURATEUR ARIEL ARCE AND 

ENTREPRENEUR HANNAH BRONFMAN 

BOND OVER THIS PARTY-FRIENDLY RECIPE 

TABLE FOR TWO

HI-LOW ONION DIP 

2 tbsp chopped dried onion
½ cup buttermilk
1½ cups crème fraîche
1 tbsp finely chopped dill

1 tbsp finely chopped chives
1 tbsp finely chopped 
tarragon
2 tbsp diced shallot

1 tsp garlic powder
2 tsp salt
1 tbsp lemon juice
Dollop of caviar, optional

of color. “I’ve been in investing in better-for-you products and 
bringing diversity to the cap table,” she explains. “I love all the 
connections I’ve been making and the mentorship part.”

Arce, like many restaurateurs during the pandemic, had to 
explore new business opportunities. So she and her best friend, 
Michelle Double, launched the direct-to-consumer CaviAIR as 
a way to bring whimsy and transparency to something known 
for being snobby and secretive. “We wanted to make caviar 
more accessible and provide some little luxuries,” she says.

As the two women chatted, Arce’s chef brought one of her 
favorite party dishes to the table: onion dip topped with a dol-
lop of CaviAIR, accompanied by toasted sourdough slices. The 
classic recipe is made with soup mix and sour cream, but this 
elegant update brings together a trio of fresh herbs with dehy-
drated onion, garlic powder, crème fraîche, and buttermilk. 

If one were to serve this at home during the holidays, what 
beverage pairing would Arce suggest? “The onion dip is fun, 
fatty, and rich in the mouth, so Champagne would be fabulous,” 
she says. “If you’re really partying, I would chill a bottle of  
tequila and go at it.” 

1. Lightly toast the onion in a pan over medium heat for 1–2 minutes. Let cool, then place in 
a resealable bag and crush with a rolling pin. 2. Next, add the toasted onion and all the other 
ingredients to a bowl and mix; transfer to your serving bowl. 3. If feeling fancy, add as much 
caviar on top as you desire. 4. Serve with your favorite bread, chips, or veggies, and enjoy.

BY KERRY DIAMON D

PHOTOGR APH ED BY VI NCENZO DI M I NO
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Tokyo
ADEAM CEO AND  
CREATIVE DIRECTOR  
HANAKO MAEDA ON MAKING  
THE MOST OF HER HOMETOWN

WHY YOU SHOULD GO Tokyo has a special  
place in my heart, because I split my time between 
there and New York. It’s a fun and unique destination 
where tradition and the present day meet: In 
neighborhoods like Asakusa, you’ll find classic 
Japanese culture, while in the Shibuya and Harajuku 
districts, exciting youth culture is on display. 

WHERE TO STAY AND WHAT TO EAT The 
Okura Tokyo (1), one of the area’s oldest hotels, 
with a beautiful, modernist lobby, is a quintessential 
Tokyo experience. I also recommend the Grand Hyatt  
Tokyo (2) in Roppongi. Since it’s centrally located, 
you’ll have easy access to many tourist sites. It has  
10 different restaurants [and bars], from a sushi bar to  
a traditional steakhouse. As for other dining options,  
I suggest seeking out local-preferred hideouts like 
Higashiazabu Amamoto, a sushi temple with only  
eight seats. My go-to special-occasion spot is Été (3). 
The chef, Natsuko Shoji, is known for her beautiful 
cakes that look like jewel boxes. She also operates  
an introduction-only restaurant serving one group  
a day. The multicourse dinner at this hidden gem is  
more than just a meal; it is a once-in-a-lifetime event.

WHAT TO DO Some of my favorite stops in the  
city are its many museums. I love the National Art 
Center, Tokyo (4), Mori Art Museum, and TeamLab 
Borderless (5), a digital space where you can interact 
with the art. This is the best spot for a selfie moment! 
And for a quick day trip, consider going to Kamakura 
(6), about an hour’s ride away. The town is full of 
historical monuments such as temples and shrines, 
and it has especially beautiful foliage this time of year.

WHAT TO PACK You’ll be doing a lot of walking, so comfort-
able yet polished pieces (and a chic pair of flats!) are essential.

STYLE IN

THE PLACE

Maeda sits in  
her Tokyo office.

1

5

6

Adeam  
pants, $525; 
adeam.com.

3

Adeam  
jacket, $795; 
adeam.com.

Repetto  
shoes, $395; 
repetto.com.

2

“I love Tokyo 
Midtown, a luxury 
shopping complex 
with everything 
from museums to 
boutiques,” says 
Maeda. “The Adeam 
flagship store is on 
the first floor, so  
I always make a 
quick stop there.” 

4



They’re gathered by equatorial trade winds  

over  a remote Fijian island, 1,600 miles from  

the nearest continent. Their rain filters through  

volcanic rock, gathering more than double  

the electrolytes*  for a soft, smooth taste.

What these clouds make isn’t just water.

It’s FIJI Water.      

FIJIWater.      com

These are no  
ordinary clouds

*Compared to the other two top premium bottled water brands. 

© 2021 FIJI Water Company LLC. All Rights Reserved. FIJI, EARTH’S FINEST, EARTH’S FINEST WATER, the Trade Dress,  

and accompanying logos are trademarks of FIJI Water Company LLC or its affiliates. FW210729-02 
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THE STAR OF ABC’S QUEENS (OCT. 19) 
SHARES HER POP CULTURE PICKS

Rebel Homemaker : Food, Family, Life In her 
debut lifestyle book, co-written with chef Pilar 
Valdes, Drew Barrymore shares her approach 

to maintaining a happy and healthy home 
through candid essays, personal photos, and 

her all-time favorite recipes. Dutton, $30; 
penguinrandomhouse.com. The Art of Bob 

Mackie Designer Bob Mackie granted authors  
Frank Vlastnik and Laura Ross access to his 

archives for the first fully authorized book 
about his larger-than-life work. The result?   

A compilation of glamorous photos and 
sketches, plus a foreword by Carol Burnett 

and an afterword by Cher. Simon & Schuster, 
$50; simonandschuster.com. My Body Model 

and actress Emily Ratajkowski tackles body 
politics in this exploration of feminism, 

sexuality, and the cultural commodification  
of women. Metropolitan Books, $26;  

us.macmillan.com. Portrait of an Artist: 
Conversations with Trailblazing Creative 

Women For this Polaroid-filled portrait 
collection, artist Hugo Huerta Marin sat down 

with 25 pioneering women, including Cate 
Blanchett, Debbie Harry, Anjelica Huston, 

Annie Lennox, Yoko Ono, and Miuccia Prada. 
Prestel, $36; penguinrandomhouse.com. 

Pasta: The Spirit and Craft of Italy’s 
Greatest Food, with Recipes N.Y.C. chef 

Missy Robbins and author Talia Baiocchi offer 
a master class in pasta-making, with step-by- 

step guides for creating 40 handmade shapes 
along with full recipes for mouthwatering 

Italian meals. Ten Speed Press/Penguin 
Random House; $40; amazon.com. 

The French Dispatch With an all-star 
cast including Tilda Swinton, Owen 
Wilson, Timothée Chalamet, Frances 
McDormand, and Bill Murray, filmmaker 
Wes Anderson’s ode to journalism 

focuses on the final 
publication of an American 
magazine in 20th-century 
France. (Oct. 22) King 
Richard Will Smith portrays 
Richard Williams, the father 
and former coach of tennis 
greats Venus and Serena, in  
a biopic that examines how 
his determination led to his 
daughters’ success—and 
ultimately changed the sport. 
(Nov. 19) Spencer Kristen 
Stewart takes on the role of 

Princess Diana in this drama, which imagines the 
events that led to the end of her marriage to 
Prince Charles during a 1991 holiday weekend. 
(Nov. 5) The Shrink Next Door Will Ferrell, Paul 
Rudd, and Kathryn Hahn star in this AppleTV+ 
dark comedy that explores the dysfunctional 
dynamic between a psychiatrist and his 
longtime patient over 30 years. (Nov. 12)

spotlight Eve

CULTURE

TV Physical (1) “I have always liked Rose 
Byrne, but this role and the show itself made me 
love her. So good!” Nine Perfect Strangers “I’m 
obsessed with health spas and retreats, so I was 
very excited about this series. Plus the cast is 
great.” Queens “Trust me when I tell you: It will 
be worth your hour. Between the music, visuals, 
and story lines, you won’t be able to turn away.”

PODCAST Constantly Evolving (2)  
“A shameless plug; it’s my podcast. We have  
an eclectic mix of people speak about different 
experiences and how they make it through 
difficult times to get the most out of life.”

FILM Candyman (3) “I am equally 
excited and terrified to see this  
movie [written by Jordan Peele, Win 
Rosenfeld, and Nia DaCosta].” 

MUSIC Planet Her by Doja Cat (4) 
“This whole album goes hard.”

READ 

S
E

E

1

2

3

4
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Tiler  
 Peck
with Cali
THE SUPERSTAR DANCER  
AND HER DOG COME AS A PAIR

BFF

1 Paws dog boots, $14–$18 
(depending on size); chewy.com.  
2 Canine Styles barn coat, $95; 
caninestyles.com. 3 Stateside 
sweatshirt ($96) and sweatpants 
($108); shopstateside.us. 4 Prima 
Pets travel bowl, $6; chewy.com.

Where did you meet Cali? I got her in California 
from a friend in 2009, which is where her name 
comes from. Although I’ve lived in New York for a 
long time, I’m definitely a West Coast girl at heart. 
So it seemed fitting to have her represent a place  
I love so much. We returned to N.Y.C. when she 
was 7 weeks old, and now she loves flying. She’s 
actually trained to walk onto the plane with me,  
and we always travel together.

Does she join you at work as well? The New 
York City Ballet is very dog-friendly, and she comes 
with me every day [to practices and performances], 
usually from 10 A.M. to 10 P.M. She knows just where 
to stay in the studio, but the joke in our company is 
that she was so well-behaved in the beginning—and 
now that she’s been around for 12 years, she’ll go 
find love if she wants it. The day we all came back 

[after COVID restrictions were lifted], 
the first thing she did was walk right over 
to someone and sit between their feet. 

Has she ever been on the main stage? 
Not when she was supposed to be! We 
have monitors of the stage in every room, 
and one day I saw her jumping between 
dancers rehearsing “Waltz of the Flowers.”  
I remember thinking, “Whose dog is this 
that is so not well-behaved?” before I 
realized it was Cali. She had managed to 
get away from a friend who was watching 
her. It was hysterical. I was embarrassed, 
but I don’t think anybody minded. 

TILER’S CANINE-CARE

GO-TOS 

“I can’t live without 
these little balloon 

shoes because there is 
such bad weather in 
N.Y.C. Cali doesn’t  

love wearing them, but 
she likes it when she’s 

clean after a walk.”

“People often recognize 
Cali from my documen-
tary Ballet Now. I love 
that everyone knows 
who she is.”

“I feel like I hit the 
jackpot with Cali,” says 

Peck, a principal dancer 
at the New York City 

Ballet. “She’s amazing.”

“I think this 
pop-up water 

dish, which you 
can just clip 

onto your leash, 
is the greatest 

invention of  
all time.”

1

2

3

4
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Why She’s Badass When the 

pandemic caused Mvuemba to cancel her first New York 

Fashion Week show in February 2020, she was not going  

to let the moment pass without taking action. So she logged 

long hours with design software programs and by May  

had created a virtual presentation replete with dress  

forms that would walk down the runway as if a model was 

wearing them. The Pink Label Congo collection, inspired 

by Mvuemba’s Congolese roots, appeared on Hanifa’s 

Instagram Live and made Mvuemba a breakout sensation. 

“[Throughout the pandemic] we saw losses and closures, 

and for me it was a survival moment,” says the designer. 

“When I woke up the next day, Instagram was going crazy, 

DMs were going crazy, sales were going crazy, and we were 

just like, ‘What is going on?’ It was so surreal.”

Overcoming Obstacles The innovative show 

catapulted Mvuemba into the mainstream, increasing the 

brand’s social reach to over 365,000 Instagram followers, 

including big names like Naomi Campbell and Gabrielle 

Union. Her rise to prominence is even more impressive 

when you consider that Mvuemba has always seen herself 

as an industry outsider. She established Hanifa in 2012 

after dropping out of a fashion merchandising program at 

Maryland’s Morgan State University but, overwhelmed by 

the workload, shut it down three years later and was in and 

out of retail jobs. “When I was working at Nordstrom, I 

could not get away from followers and former custom-

ers coming up to me and asking about [Hanifa]. I was 

like, ‘I’m trying to run away from this thing,’ ” says 

Mvuemba, who had posted early pieces from the line on 

Instagram. “I remember saying a prayer: ‘Lord, if this  

is what you want me to do, I’ll do it. But I’m not quitting 

again.’ I came back, and I’ve been running since.”

Creative Inspiration “I design to make women 

feel like they don’t have to say a word when they walk  

in the room because everyone’s looking anyway,” says 

Mvuemba. “Every time I see someone wearing my designs,  

I love the confidence in how they walk, talk, and pose. That’s 

the Hanifa woman.” Mvuemba’s mother is her ultimate 

muse. As a child she raided her closets for the well-tailored 

suits that would become the foundation for Hanifa’s 

formfitting garments. Nowadays Mvuemba can find 

inspiration in almost anything. “I could be on a flight and  

see a cloud and think, ‘That would be a really nice skirt,’ ”  

she says. “But when I’m in my zone, I have to be alone—I 

can’t be flustered. I can’t be stressed.” Who’s on her chill 

playlist? “Jhené Aiko. She just sets the tone.”

Fashion Forward Grateful for her own opportunities, 

Mvuemba is paying it forward. She’s a member of the Black 

in Fashion Council and has started a mentoring program  

for other emerging designers called Concepts by Anifa 

Mvuemba to steer the industry toward inclusivity. Though 

she has a full plate, lifting as she climbs hasn’t kept her from 

reaching new heights herself: Mvuemba will show a new 

collection later this fall and also plans to delve further into 

the tech-fashion fusion projects she’s known for. “I’ve 

always been this tech girl. It’s amazing that I’m able to do 

tech and fashion,” she says. “I wear a lot of hats, and I get it 

done every single day.”  —CHARLOTTE COLLINS

70 I nST YL E  N OVEM B ER 202 1

BADASS WOMEN

Anifa 
Mvuemba
PROFESSION Designer & founder of Hanifa

LOCATION Washington, D.C.

MANTRA “Be you and stay true to yourself.”

Clockwise from 
left: the Pink 
Label Congo 
virtual runway; 
Mvuemba with 
design sketches; 
prepping orders.



High blood pressure
      joint pain?

#1 Doctor Recommended  
OTC* Pain Relief Brand for 
those with high blood pressure.

Talk to your doctor if you have  
any questions.

TYLENOL
® won’t raise blood pressure 

the way that Advil,
® 1

  Aleve,
® 1

  or  
Motrin® 1  sometimes can.



FIRST PERSON

A
s far back as I can remember, I 

have loved pins. My mother wore 

them often, so I grew up with the 

idea that they were a stylish and 

fun way to show off your person-

ality. But it wasn’t until I became 

the U.S. ambassador to the United 

Nations in 1993 that I realized 

jewelry could take on a whole new meaning.

Back then, there were not a lot of women who were 

part of international negotiations; in fact, I was the only 

one on the entire Security Council. The Persian Gulf 

War cease-fire [1991] had been translated into a series of 

sanctions resolutions, and it was my job to make sure 

that the sanctions stayed on. In doing so, I criticized 

[Iraqi dictator] Saddam Hussein practically every day, 

which he deserved, because he’d invaded Kuwait and was 

refusing to comply with the resolutions. 

All of a sudden, a poem came out in the [government-

controlled] Iraqi press that compared me to many things, 

among them an “unparalleled serpent.” It reminded me 

of a snake pin I had at home, so when I was scheduled to 

meet with Iraqi officials again, I decided that I would wear 

it. As I was coming out of the meeting, there was a huddle 

of journalists, and one of them asked why I was wearing 

the snake pin. When the cameras zoomed in, I smiled and 

said it was just my way of sending a message.

Then I thought, well, this could be interesting. I’d al-

ways loved costume jewelry, but it had never occurred to 

me that a pin could also be used as a diplomatic symbol 

until that exact moment. So I started shopping for more. 

On good days, when I wanted to project prosperity and 
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  Point

happiness, I’d put on suns, ladybugs, flowers, and hot-air 

balloons that signified high hopes. On bad days, I’d reach 

for spiders and carnivorous animals. If the progress was 

slower than I liked during a meeting in the Middle East, 

I’d wear a snail pin. And when I was dealing with crabby 

people, I put on a crab. Other ambassadors started to  

notice, and whenever they asked me what I was up to on 

any given day, I would tell them, “Read my pins.”

When I became secretary of state [in 1997], I became 

more deliberate in the way that I used the symbolism of 

my pins. I was representing the United States, so it was 

important that I looked dignified, but I also loved dressing 

like a woman, and the pins helped inject some humor, per-

sonality, and messaging into what were very serious times. 

And I must admit, I had a lot of fun with it. Especially try-

ing to figure out to what extent my message was received. 

There was a story behind every choice. I wore a bee when 

I was talking to [president of the Palestinian Authority] 

Yasser Arafat, because bees sting and I needed to deliver  

a sharp message. And when we found out that the Russians 

had been bugging the State Department, we did what  

diplomats do, which is démarche Moscow. But the next 

time I met with the Russian foreign minister, I wore a huge 

bug pin, and he knew exactly what I was referencing. 

Sometimes my pins themselves would become a part of 

the conversation. Queen Elizabeth II often wears pins too, 

and since we have that in common, I sent her a note about it. 

But there was one particular time I really made a mistake 

with something that I wore. It had to do with a funny pic-

ture taken of President [Bill] Clinton, Secretary of Defense 

Bill Cohen, and me in the green room at the 50th anniver-

sary of NATO [in 1999]. We were 

 When  
I was 

dealing 
with 

crabby 
people, I 

put on  
a crab.”

1. A bird pin, 1996. 2. In an American flag pin with the U.S. 
Air Force. 3. In a zebra pin with President Nelson Mandela  
in South Africa, 1997. 4. A lion pin, 1999. 5. A Statue of 
Liberty pin, 2019. 6. In a Chinese shard dragon pin testifying 
before Congress. 7. A bug pin, 1999. 8. In a bee pin with 
Palestinian chairman Yasser Arafat. 9. A dove pin, 1997.  
10. In a glass ceiling pin with Secretary Hillary Clinton, 2013. 
11. In a flower pin with President Barack Obama, 2008.

(CONTINUED ON PAGE 122)
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FORMER SECRETARY  
OF STATE MADELEINE 

ALBRIGHT SHARES THE 
DIPLOMATIC SYMBOLISM 
BEHIND HER SIGNATURE 

ACCESSORY 



The Storyteller
CNN’S CHIEF INTERNATIONAL CORRESPONDENT CLARISSA WARD  

ON USING HER PRIVILEGE TO HELP OTHERS

FIRST PERSON

 W
hether she’s reporting on the com-

plexities of India’s COVID catastro-

phe or the military coup in Myanmar, 

Clarissa Ward provides a clear first-

hand account of what is actually hap-

pening in hot zones. In August she 

was in Kabul when the Afghan government fell to the Tali-

ban. As she and thousands more scrambled to evacuate, her 

crew had a close call while covering the chaotic scene. “The 

Taliban outside the airport had whips, they were shooting in 

the air, and they tried to pistol-whip my producer,” says Ward. 

“I’ve spent a lot of time with the Taliban at this stage, so I feel I 

know how to deal with them a little bit and how far I can push. 

In that situation, I pushed for, like, two seconds. It’s always 

on a case-by-case basis.” Here Ward, 41, recounts her time on 

the ground in Afghanistan and explains why she’s motivated 

to keep returning to the front lines.

What was the atmosphere like in Kabul in the days leading 

up to the collapse of the Afghan government? It was clear 

things were declining at a much faster rate than expected. 

Afghan forces weren’t interested in putting up a fight any 

longer because they didn’t—I think—want to die. There was  

a moment when U.S. intelligence officials said they thought 

Kabul could be isolated in 30 days, and I remember going on 

air saying that sounded like hyperbole to me. Two days later, 

the Taliban were surrounding the city. We thought, “OK, 

there’ll be talks between the two sides,” but by the afternoon, 

[the Taliban] were in the city because the government sur-

rendered in such a quick way that they didn’t even officially 

surrender, they just left their posts. When something like 

that happens, you almost feel you’re hallucinating. No one’s 

able to fully comprehend in the moment just how huge it is.

It was an incredibly rapidly evolving situation. Unbeliev-

able. I’ve covered a lot of wars and seen a lot of situations 

deteriorate quickly, but this was unlike anything I’ve ever 

witnessed. They went into Kabul in a matter of hours and 

took a city of 6 million people without hardly firing a shot.

On August 21, after reporting from various locations in 

Afghanistan for three weeks, you departed from Kabul 

airport on a flight to Doha, Qatar. Describe your experi-

ence being evacuated on that plane. We left our house at 6 
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in the morning with some Afghan local staff who we wanted 

to get out, and when we arrived at the gate of the airport, 

there were 60 or 70 people desperately trying to enter. I knew 

that as a Westerner, I had a better chance of getting in and 

that if I was ahead of the local staff, they would be left out. The 

door opened, and the whole crowd tried to squeeze through—

it was one of the more intense experiences of my life. A soldier 

came out and started pulling people in; I was the last in the 

line. I saw all my teammates and local staff make it in, and I 

was like, “Thank you, God.” This soldier grabbed my arm 

and ripped me through the people and through the door. I 

was feeling very blessed to help anyone evacuate, and then 

very guilty about all the people who couldn’t get out. 

You’re facing the same immediate dangers as everyone on 

the ground, but you’re navigating it as part of a different 

class, a protected class. I know this work takes an emo-

tional toll; how do you cope? The way you make peace with 

it is like this: I have this privilege, I better make damn sure 

that I’m doing something with it, telling these stories, and 

going back to these places with a level of commitment.

Is there any particular assignment that changed you as a 

person? The Syrian civil war [which Ward has covered since 

its outset in 2011] was the conflict that really grabbed me by 

the heart and didn’t let go. I definitely was the most con-

nected to it and suffered the most depression as a result of 

covering it so closely and  

losing so many friends.

You are a proponent of 

therapy, right? Yeah, I’m a 

big fan regardless; if you can 

go get some, do it. But if you’re 

doing this job, you should  

be regularly checking in,  

because the reality is, 

you’ll process something 

months later and won’t 

even know it because 

you buried it in the body, 

but you’re not mentally 

processing it. 

You continue to  

embark on these very 

dangerous experi-

ences. What keeps you 

going back out onto the 

front lines? Partly because there’s nothing else 

that I can do. I’ve done some anchoring, and I 

have huge respect for anchors, but I was like, 

“Oh my gosh, I cannot be wearing a dress every 

day and putting on all this makeup and sitting 

in this freezing cold studio—this is just not for 

me.” Field reporting is my groove; it’s what I 

love to do. Sometimes it’s really hard; some-

times you need to press the pause button and 

take time out to regroup. But I’m blessed, and  

I feel to my core that I’m doing what I’m meant to be doing.

How have you honed your instincts as a reporter to gauge 

when a person or situation is about to become volatile? 

You need to learn how to read the room and know when 

you’re not wanted there. Listen carefully, observe carefully, 

and develop a language [with your crew], sometimes an un-

spoken language. If I’m getting into it with someone, I’m 

not paying attention to what’s going on in the corner, but my 

producer is. Work with people who know the culture—even 

if you’re the most experienced journalist in the world,  

you still don’t have a tenth of the knowledge of an Afghan. 

Listen, work with great people, and follow their lead.

Are you in touch with any people still in Afghanistan whom 

you’re concerned about? Oh yeah, a lot. I interviewed a won-

derful woman, a mother of two daughters, who worked for the 

U.N. and other international aid organizations for many years, 

desperate to get out, absolutely petrified that something terri-

ble was going to happen to her. When I interviewed her, she 

was literally shaking like a leaf, crying through most of the 

interview, and she has emailed me and texted me almost ev-

ery day since, asking for help. I’ve really been trying, but I’m 

only a journalist. People a lot more well-connected and influ-

ential than I are trying and still not able to get people out.

What is the biggest misconception about your work? 

There’s a perception that we love

Clockwise from top: 
Ward interviewing a 

Taliban commander in 
the Ghazni province; 

interviewing an Afghan 
woman in Kabul; 

reporting from the 
streets of Taliban-

controlled Kabul.

 I feel  
to my core 
that I’m 
doing what 
I’m meant 
to be doing.”

(CONTINUED ON PAGE 122)
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Valentino Haute 
Couture dress. 
Bulgari High 
Jewelry earrings. 

Photographed  
by AB+DM.

A fashion icon at only 25, 
  Zendaya finds her light

best
dressed

NOVEMBER
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A master of her craft onscreen and off,  
ZENDAYA is always in control of her career,  
her private life, and—hot damn—her style

by L AUR A BROW N 

photographed by A B+DM    styled by L AW ROACH

MONEY



Schiaparelli 
Haute Couture 

dress and shoes. 
Bulgari High 

Jewelry earrings, 
bracelet, and ring.
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Valentino Haute 
Couture dress. 
Bulgari High Jewelry 
earrings and ring.
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W
LAURA BROWN: As I’ve gotten to know you, I’ve noticed you 

have a naturally refined visual sense. On this shoot, you asked 

the crew to follow you up some stairs, and damn, there was 

the perfect sun dappling your Valentino Haute Couture dress. 

ZENDAYA: I’ve always been interested in things behind 

the camera. But Euphoria really grew my love for cinema-

tography, just watching Marcell Rév light things and make 

every frame gorgeous. He and [series creator] Sam Levinson 

build these beautifully intricate shots and put so much de-

tail into everything. I’m a Virgo, and I like to be thoughtful 

of everything. But watching them work inspired me to get 

more into photography. 

LB: And yet, on your Instagram, you put up three epic  

pictures at the BET Awards [in a Versace-dress homage to 

Beyoncé] in June and then disappeared for weeks. [laughs] 

That was so chic. 

Z: I haven’t been posting, and my fans probably hate it, 

which I understand. But I get too overwhelmed with  

having to post things, and if I think too much about it, I’m 

not gonna do it. It’s not worth it. 

LB: With a following of 100-something million people,  

I think it might make your brain bleed.

Z: Exactly. I’d rather do what I love and then post when I 

have a project to promote.

LB: And you have Dune coming out now. Are you good in 

vast quantities of sand?

Z: We’ll see what the world thinks. But I had such a fun 

time. I think [director] Denis [Villeneuve] is one of the most 

extraordinary filmmakers we have—he’s just so consistent 

and thoughtful. I loved working with him, although it 

wasn’t for very long.

LB: But you’re coming back for a sequel, aren’t you?

Z: We’ll see how the first one goes, but I’m ready to do a 

second. Whenever they call, I’m here. [Co-star] Timothée 

[Chalamet] is an extraordinary talent and just a lovely 

person—he’s become my family.

LB: You’re so hugely visible now. Didn’t you once say that 

you watch a Harry Potter movie every day to chill out? 

Z: Yeah. I haven’t done that as much this past year, but I used 

to watch them to get through the first season of Euphoria. 

Some days I just want to go home, cuddle up with my dog, and 

watch a little Harry Potter. I also love Shrek. That’s another 

staple in my household when I have heavy days at work.

LB: When you have to film a traumatic scene, how do you 

prepare? 

Z: If I overanalyze a scene before I get to it, I’ll eventually 

get blocked because I’m judging myself, like, “You’re not 

doing this right.” There’s such a high expectation that I  

end up not being able to give anything at all. 

LB: Can you shake it off easily afterward? 

Z: Sometimes it takes a while, but it’s case-by-case. You 

can also use whatever you’re going through in therapy. I let 

hile Zendaya’s career could be illustrated in 

hundreds of images, she has an uncanny way of making the latest one the 

biggest moment. The ability to make an entrance, to elicit a gasp, would 

seem like something that she was born with; rather, it’s something she has 

grown into. To see her—Emmy winner, Instagram centurion, and fashion 

icon (overused but apt)—on a red carpet is to see the newly 25-year-old at 

the top of her powers, an influence Zendaya wields more casually on a set, 

driving herself and showing up in sweats and a baggy T-shirt. It takes a 

particular confidence, and power, to give the people what they want—and 

how!—and then deliberately recede into work and a very private life.



Schiaparelli Haute 
Couture dress.



Alexis Mabille gown. 
Bulgari High Jewelry 
bracelet and ring.



Pyer Moss Haute 
Couture dress.

BEAUTY BEAT  
Rake Kim Kimble  
Curl Whip Mousse ($25; 
shopkimkimble.com) 
through strands to mold 
your style into place.
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Armani Privé gown. 
Bulgari High 

Jewelry earrings.



that be a catalyst or an outlet for my personal feelings or 

things that I’m going through. A lot of times, with [my  

character] Rue, I have such a deep love for her that when 

she’s going through something, it breaks my heart. And 

your body doesn’t know that the situation isn’t real; it’s  

absorbing those things and really going through it. It can 

take time for your body to come back to normal.

LB: Speaking of heavy days, you shot a [September 2020] 

cover with us last year in the worst of times. We’re now 

seeing a little light, but a lot of people feel almost a psycho-

logical jet lag, coming out of it. How have you felt? 

Z: It’s very difficult for me to complain about this time,  

considering how lucky I have been to get through it. I was 

healthy. I knew I had a job waiting for me when I got out, 

which for a lot of people wasn’t the case. I had my rough 

moments, and it wasn’t easy—I was figuring my shit out, 

trying to understand who I was without my job and finding 

purpose and meaning. 

LB: Exactly—when the thing you do most days is gone, it’s 

jarring. 

Z: Absolutely. I’ve worked consistently since I was 13 years 

old. So when I had nothing but free time, I was like, “What 

do I do with this? What are my hobbies?” I don’t even have 

hobbies—I do my hobby for a living. 

LB: Weren’t you learning to paint? Are you good? 

Z: I think I’m pretty good. I painted a female figure, and it 

was one of my first times trying oil paint. [Euphoria co-star] 

Hunter [Schafer], who is one of the most special people in 

my life, is a phenomenal artist. She took me to the art store 

to get the proper tools for oil paint. Every now and then I’ll 

whip out my kit and do a little something. She also inspired 

me to keep a sketchbook. 

LB: Given your self-described tendencies, do you want your 

work to be perfect? What makes you nervous? 

Z: Messing up. Making mistakes. Not being the best I can 

possibly be at something. Failure. Again, that’s a Virgo thing. 

If something is not perfect or the best, then I feel like I might 

as well have not even done it. I turn something into being the 

worst thing, even if it was fine. But it’s not fine to me. 

LB: As you get older, are you able to reconcile that a little more?

Z: I’m learning to not let those fears stop me from trying 

things. It’s OK to be an artist and to explore.

LB: It’s a very big life that you’ve got. How do you manage to 

live inside and outside of yourself? 

Z: It’s interesting because with our profession, there’s no real 

blueprint for how it works. When you have more of a corpo-

rate structure, there are promotions and you move up in the 

ranks. In this avenue, it’s kind of like, “I don’t know what I’m 

doing now.” What I urge a lot of people to understand about 

this business is that it also is a business. It’s the entertain-

ment industry, and it’s important to remember that money 

and contracts are involved. I try to be prepared and under-

stand as much as I can about that too. 

LB: How invested are you in what you make financially?

Z: I find the business fascinating and important. When I  

was younger, I wasn’t hugely into it. My parents would have 

to make me read contracts. But as an adult, having been 

through ups and downs with different things not working 

out, I started wanting to read contracts on my own. 

LB: At this stage of your career, I wouldn’t think a lot of  

people would say no to you.

Z: I don’t know if I’ve put myself in many situations to be told 

no. I think with a lot of things you need to get resistance. 

Maybe it is foolish to believe that anything is possible, but  

I do kind of believe that. Just because you haven’t done 

something before doesn’t mean it can’t be done. 

LB: When was the first time you owned your shit and really 

stood up for yourself?

Z: I was pretty young. I think my parents [instilled] in me at 

a very young age [the ability] to stick up for myself. If you 

don’t like something, you say it. If something makes 

you uncomfortable, you tell somebody. I’ve always 

had a good handle on that. 

LB: You’re a shit owner.

Z: I’m definitely a shit owner.

LB: You are also now an Oscar voter and working to 

make a difference behind the scenes on your projects. 

What I thought was magnificent on [your Netflix 

film] Malcolm & Marie was that you made sure ev-

erybody on the crew got paid equitably. What else in 

the industry would you change if you could? 

Z: Other than becoming a director, my dream is to create  

my own things. I would love to make films that allow space 

for young up-and-coming artists, writers, and filmmakers—

because especially with Black talent, it’s not a lack thereof; 

it’s a lack of opportunity. I’d like to give those opportunities: 

Partner upcoming filmmakers with different writers and 

mentorships, connect them with the actors they want to see 

in their films, and create those special bonds. And make sure 

they get paid and taken care of.

LB: It’s bizarre that it was so hard for Black and diverse talent 

to get a real foothold for so long. Interesting people come in  

all different colors. 

Z: Even with photo shoots, I’m now at the point where I can  

request photographers to work with. But before that, if I 

didn’t choose them, I never had the opportunity to work  

with Black photographers—and that is disgraceful, if you  

ask me. I feel lucky to be able to find new talent or work with 

people like [InStyle photographers] Ahmad [Barber] and 

Donté [Maurice], who are so talented. 

LB: With all this change in the past year, how big of a B.S.  

radar do you have? A lot of people are disingenuous and mak-

ing these changes cosmetically. 

“If something is not  
perfect or the best, then  
I feel like I might as well 
have not even done it.”
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Valentino Haute Couture dress. 
Bulgari High Jewelry necklace.

BEAUTY BEAT  
Coat your lash line with a pop of 
color, such as Lancôme Drama 
Liqui-Pencil Eyeliner in 04 Leading 
Lights ($22; lancome-usa.com),  
to add depth to your eyes.

Hair: Kim Kimble for A-Frame 
Agency. Makeup: Raoúl 
Alejandre for Opus Beauty. 
Manicure: Chaun Peth for  
The Only Agency. Set design: 
Taja Feistner. Production: 
Kelsey Stevens Productions.



Golden Girl
Model ANNA EWERS takes the season’s  

breeziest pieces for a turn around Tuscany

photographed by TOM CR A IG    styled by JULI A VON BOEHM
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Ermanno Scervino 
dress. Re/Done T-shirt. 

Ermanno Scervino 
Beachwear shorts. 

Tiffany & Co. bracelets. 

Cartier watch.  

JW Anderson slides.



Diotima T-shirt. 
Etro dress. 

BEAUTY BEAT 
Amplify your natural 

lip color with a 
subtle sheen by 

sweeping on Dior 
Addict Lip Glow 
($35; dior.com).
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Alberta Ferretti 
shirt and pants. 
Tiffany & Co. 

bracelets.  



Dolce & Gabbana 
blazer and pants. 
Ermanno Scervino 
shirt and scarf. 
Tiffany & Co. 
necklace.
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Since making her runway debut at 

Balenciaga’s fall 2013 show, Anna 

Ewers has exuded a cool down-

town persona that is reflected in 

her conceptual editorials and 

moody campaigns. (Just Google 

Alexander Wang’s NSFW denim 

ads from 2014.) But off camera, 

the mega model feels most herself 

when surrounded by the solitude 

of nature, be it on her epic climb 

up Mount Kilimanjaro or at her 

boyfriend’s cabin in the Italian 

countryside. “We spent lots of 

time there during quarantine,” 

says Ewers of the sun-soaked 

spot, which served as the perfect 

backdrop for her InStyle shoot. 

Ewers, who retreated to her par-

ents’ house in Germany when  

the 2020 lockdowns started, fully 

embraced the slower pace of pan-

demic life. “I’d get up early to hike 

and then cook dinner for my fam-

ily,” she recalls. “After 10 years of 

living in New York City and travel-

ing nonstop, it reminded me of 

what makes me feel happy and 

grounded.” Now, as the world  

reopens, Ewers is taking care to 

balance her busy shoot schedule 

with time to recharge at her  

scenic Switzerland home and 

quiet weekends in Tuscany. One 

thing she’s especially thrilled to 

get back to? “Dressing up every 

day for work,” says the self-pro-

claimed vintage lover (she counts 

secondhand Levi’s jeans and an 

Azzedine Alaïa–designed jacket as 

some of her most treasured pieces). 

“I have to admit, I missed it.”   

—ALISON SYRETT

S



Patagonia 
pullover. Stella 
McCartney dress. 
Gucci loafers.
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Ermanno 
Scervino sweater. 

Tiffany & Co. 
necklace. Hat, 

prop stylist’s own.



Ermanno Scervino 
bra top. Louis 
Vuitton shorts. 
Ben-Amun necklace.

BEAUTY BEAT 
Scrunch OGX 
Moroccan Sea Salt 
Spray ($11; walmart 
.com) through damp 
hair for fresh-from-
the-beach waves.
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Emilia Wickstead top. 
Lee shorts. Cartier watch. 

Hair: Giulio Ordonselli  
for Studio Repossi. 

Makeup: Arianna Campa 
for Blend Management.  

Prop styling: Cosimo 
Frezzolini. Production: 

Person Films Italy.



What does it mean to have style in today’s world?  

These fashion-forward thinkers set the standard with 

originality, glamour, and celebration 

by CH A R LOT TE COLLINS and A LISON SY R ET T 

DRESSED
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1
Bella 

Hadid
We’re still not over the wool crepe 

Schiaparelli Haute Couture gown the 
model wore to an event at this year’s 

Cannes Film Festival. Complete with a 
lung-shaped necklace made of gilded 

brass and rhinestones, the head-to-toe 
effect was a breath of fresh air after 

months of canceled red carpets.



5 Eiza González
She was a vision in wearable art from new label  

Del Core at a UNICEF event in Capri this July. “We  
have been searching for brands that really are pushing  

the industry forward,” says González’s stylist, Elizabeth 
Saltzman. “We make a deliberate point to use her  

platform to support all types of designers.”

Jennifer  
Lopez

From her breakups to her hookups 
(team Bennifer forever!), the singer-

actress has given us tons to talk about 
lately. But we’d be remiss not to 

mention how damn good she looks in 
the process. Exhibit A: the steamy 

string bikini and caftan the star wore  
on a yacht for her 52nd birthday.

4 Tracee Ellis Ross
The actress is a huge fan of Bottega Veneta, and the  
love is mutual. The luxury fashion house sent her this 

feathery aqua confection, designed by creative 
director Daniel Lee, before it was available in stores. “It 
checks some major boxes for me: glamorous, colorful, 
and bold,” says Ellis Ross. “And I know it doesn’t seem 
like it, but it’s also easy. It’s jeans and a turtleneck that 

just happen to have feathers on them!” 

6
KAIA GERBER 

in Oscar de la Renta

7
LORDE 

in Emily Bode

8
STORM REID 

in custom Prada

2

Kristen 
Stewart

Stewart is no stranger to stealing a scene. 
And recently the actress has kept us 

riveted with a parade of Chanel (she’s an 
ambassador for the brand) ensembles to 

promote her Princess Diana biopic, 
Spencer. In particular, we give this slouchy 

white suit set a standing ovation. 

3
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10
Cynthia 
Erivo
“Cynthia’s style is not 
conventional at all. It’s 
pretty wild; there’s no 
way to put it in a box,” 
says the Grammy- 
and Tony-winning 
performer’s stylist, 
Jason Bolden. But 
while she has help 
coming up with  
her avant-garde 
looks, Erivo (in 
Georges Hobeika 
Couture, right) is 
hardly a passive party 
in the process. “A lot 
of celebrities don’t 
buy clothes, but 
Cynthia shops—she’s 
a true fashionista.”

50 BEST DRESSED

Tilda 
Swinton

There’s a reason why the style set fangirls 
over Swinton’s every outfit: Her edgy, 

structured fits (such as these Haider 
Ackermann looks) delight and surprise 

on red carpets full of simple strapless 
dresses. Perhaps the closest she’s ever 

come to being upstaged was at this year’s 
Cannes Film Festival, when her photo op 
(right) with fellow French Dispatch stars 
Timothée Chalamet and Bill Murray, as 

well as the film’s director, Wes Anderson, 
became an of-the-moment meme. We 

guess even fashion royalty can’t compete 
with a great statement shirt.

9
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50 BEST DRESSED

Zendaya
It’s only fitting that the face of  

Maison Valentino would serve one of the 
most memorable looks of 2021 in an 
elegant gown from the luxury label.  

As if the moment didn’t already feel styled 
to a T, even the breeze came right on cue. 

Fact check: Did she bring a fan? “It was 
actually just the wind,” says Zendaya. 

“There was no leaf blower!” 

14

11
Pfeiffer delivered a level of 
Zoom composure we all 
aspire to with a sequined 
Valentino bodysuit for the 
virtual Golden Globes. With 
leggy khaki trousers and a 
statement belt, the outfit 
offered just the right balance 
between Hollywood glamour 
and stuck-at-home chic. 
Never mind us over here, 
tilting our laptop screens to 
move our pajamas and 
slippers out of frame.

Michelle 
Pfeiffer

Jill Biden
Dr. Biden has put a modern 
spin on First Lady fashion  
by choosing to forgo a  
stylist and repurposing her 
favorite pieces on multiple 
occasions. But that’s not to say 
she’s above finding something 
extra special for important 
events. On inauguration night, 
Dr. Biden wore an elegant 
ivory coat by Gabriela Hearst 
embroidered with the official 
flowers of every state and 
U.S. territory. As a nod to  
Dr. Biden’s lifelong service as 
an educator, the piece also 
included a meaningful 
quotation sewn into the  
lining: “Tell me and I forget. 
Teach me and I remember. 
Involve me and I learn.”

13
Gigi Hadid
Since giving birth to her daughter, 
Khai, late last fall, the model has 
elevated the art of cool-mom 
dressing to a whole new level—it 
takes skill, after all, to make a 
graphic T, flared orange trousers, 
and a stroller look effortless.  
We can’t wait to see what she 
wears to parent-teacher 
conferences in a few years.
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20
Tommy Dorfman 
“My personal style is ever evolving,”  

says the actress, who is set to star in the 
upcoming Balmain-produced drama series, 

Fracture. She describes her fall fashion 
inspiration as a blend of The Row and Xena, 

Warrior Princess. “I’ve collected roughly 10 pairs 
of knee- to thigh-high boots and am starting 

to look at statement oversize coats to 
layer over corset tops, boxy dresses,  

and knits. I think we have to stop 
normalizing athleisure and be  
more glam—life is too short.” 

Olivia Rodrigo
The pop sensation paid President Joe Biden a visit in July at the White House, where she 

encouraged fellow Zoomers to get vaccinated against COVID-19. Rodrigo twinned with the 
commander-in-chief in his signature aviator sunglasses and channeled Legally Blonde’s Elle 

Woods in vintage Chanel, solidifying her status as a chart-topper, an advocate, and a style 
icon—impressive stuff for someone who just got her driver’s license. (What, like it’s hard?)

  
Viola 
Davis
“It is really important 
to Viola to work with 
designers that speak 
to her as a Black 
woman,” says Davis’s 
stylist, Elizabeth 
Stewart, of the  
Oscar winner’s 
process. Her West 
African–inspired 
Golden Globes look 
was constructed from 
fabrics made in 
designer Claude 
Kameni’s native 
Cameroon. “The 
prints are so vibrant 
and strong. It felt 
exactly right as the 
way to start  
off awards  
season.”

15
JURNEE SMOLLETT 

in Alexandre  
Vauthier Couture

“I get inspired by 
clothes with some 
edge or an element 
of danger or play to 

them,” says Smollett. 
“Whether that’s 

more cosmopolitan 
and clean or a little 
more grungy and 

punk really depends 
on the day and what 

mood I’m in.” 

16 
ZOEY DEUTCH

in Miu Miu
“I’d describe my  

everyday personal  
style as flowery  

prairie dress  
meets sophisticated  
suit-wearing lawyer 

meets grandma meets 
12-year-old boy in the 

’90s,” says Deutch.

Sophie Turner 
“This was the quickest I’d ever chosen an 

event outfit,” says the actress of the  
Nicolas Ghesquière Louis Vuitton ensemble 

she wore to the brand’s fragrance launch  
in July. “It has such a superhero- 
cape feel to it, so maybe that’s  

what I needed that day.” 

19

17
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21
Dolly 
Parton
The fact that the iconic singer publicly 
received her first vaccine shot and 
crooned a song about it (cleverly set to 
the tune of “Jolene,” no less) would be 
enough to catch our attention. But 
when you factor in her brilliant choice 
to wear a cutout-shoulder top for the 
jab? We’re still in awe.

Billie  
Eilish     24

The Grammy-winning songstress unveiled her sophomore album, Happier Than Ever, 
 as well as a new look this summer: platinum-blond hair and glamorous high-femme  
designs in lieu of the neon green roots and loose streetwear for which she’s known. But 
 her splashiest style moment of the year might have been at the Met Gala, where the  
lifelong vegan and animal lover agreed to wear an ethereal Oscar de la Renta gown on  
the sole condition that the house would stop selling pieces with real fur.

50 BEST DRESSED

23
Kaitlyn 
Dever
“Miu Miu sent me clothes 
to choose from, and my 
mom, who is my style icon, 
helped me mix everything 
to find the right look,” says 
Dever, describing her 
outfit for the brand’s show 
in February. “The backless 
top elevated the comfy 
track pants—and I love 
anything backless.” 

25
NAOMI OSAKA 
in Louis Vuitton

26
ELLE FANNING 
in custom Gucci

27 
VANESSA KIRBY 
in Saint Laurent

22
Taraji P. Henson

It’s safe to say Henson’s  
wardrobe has a personality as big as 

her own. The actress has been 
known to turn a capital-L Look in 

head-to-toe designer threads.
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28
Regina King

Regina King knows how to deliver, be it a stirring 
performance or a press appearance. It helps, of course, 

that she and her pro stylist duo, Wayman Bannerman and 
Micah McDonald, have determined what looks best on her 

figure. “A cinched waist is always important,” says 
McDonald. “We never waste a waist!” And her custom 

Louis Vuitton look for the Academy Awards was no 
exception. “The second we saw the sketch, we knew that 

was the only option for the Oscars,” remembers 
Bannerman. “We have always loved a bold shoulder, and 

the silhouette was perfect for Regina’s frame.” 

Russell Wilson & Ciara
If you didn’t spend the summer vicariously living through 

this power couple’s romantic fifth-anniversary vacation in 
Venice, you missed out. Their (perfectly coordinated) 
outfits are worth going down the Google wormhole.

29
Florence 
Pugh
A true style chameleon, Pugh 
pulls off vibrant and funky looks 
(see her entire Black Widow 
press tour) and timeless 
classics (a scarlet Khaite 
minidress for a Cartier event in 
July) with equal aplomb.  



Lady Gaga
Some people have underwear for every day of the week; Gaga has runway-ready ensembles. The House of Gucci 
star made the streets of N.Y.C. her personal catwalk this summer, turning heads each time she stepped outside 
in everything from 9-inch platform heels to a retro Rodarte polka-dot dress. 
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Amanda 
Gorman

“I tend to gravitate toward 
bright colors. That’s just my 

personality type,” says the 
poet and burgeoning fashion 

icon, who enthralled the 
fashion world in January with 
the canary yellow Prada coat 
and red headband she wore 

to President Joe Biden’s 
inauguration. Now, thanks to 
newly signed contracts with 

IMG Models and Estée 
Lauder, she’s poised for 

another year of inspiring 
style. “Fashion is such a great 

storytelling medium, and it 
connects to the content of 

my work—I like to incorporate 
symbolism and meaning into 

my outfits through every 
piece and accessory.”

32

33 
Hari 
Nef
It’d be a 

challenge to 
outshine  

the model-
actress at any 
moment, but 
this lustrous 

copper 
Schiaparelli 

evening dress 
makes it 

downright 
impossible.
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35
ZOË KRAVITZ

in Araks
As one would only 
expect from the 

daughter of two ’90s 
icons, the actress’s 

wardrobe exemplifies 
cool-girl chic. We’re 

still thinking about the 
blue slip and yellow 

block heels she wore 
for a coffee run over 
the summer, i.e. the 
ultimate choice for 

breezing around town 
(with or without 

Channing Tatum).

36
LAVERNE COX 

in Lavie by  
Claude Kameni

“What’s interesting 
about fashion and 

glam at this moment is 
that everything has 

been done, so how do 
we remix it to be 
of-the-moment?” 

says Cox, whose own 
go-to for big events is 
a fluffy, full skirt. “I’m 
tall, and the right ball 

gown conceals the flat 
shoes I can wear with 
it. As much as I love 

the look of high heels, 
the party doesn’t ever 
truly begin for me until 

they’re off.”

Alok Vaid- 
Menon
“Style is visual communica-
tion, and I’ve got so many 
stories to tell,” says the 
author-activist and creator 
of #DeGenderFashion. 
“Often the only depictions 
we see of gender-
nonconforming people are 
of us as tragic failures or 
cartoon villains. I love 
being a part of creating a 
counter-representation, 
one that affirms a more 
expansive idea of beauty.”

34
Kerry Washington

While most of us look to swimwear for aquatic 
activities, Washington opts for designer gowns. The 
actress did a pool photo shoot in a custom royal blue 
Etro dress embroidered with Swarovski crystals and 

a matching headpiece for the Screen Actors Guild 
Awards in April. “This look was a nod to Esther 

Williams,” says the star’s stylist, image architect Law 
Roach. “I love to reference the starlets of the past.”

Dua Lipa
At awards shows and big events, the  

Grammy-winning pop star generally looks like 
she just walked off a Versace runway and onto 

the red carpet. But real fans know that Lipa 
saves some of her best fashion for Instagram, 

where she’s the queen of disco-fab style in funky 
flares and vintage-cool crop tops. 

Andie 
MacDowell
While long brunette 
waves have been the 
actress’s trademark 

for decades, she 
decided to embrace 

her natural gray during 
the pandemic. The 

impact on her 
wardrobe? “At first,  
I thought it would 

[change things],” she 
says. “But I really don’t 

think it has. I wear 
whatever colors I feel 

like wearing.”



110 I nST YL E  N OVEM B ER 202 1

Queen  
Elizabeth II

We’re all for a personal uniform, and 
the monarch’s go-tos are iconic: 
colorful frocks, ladylike satchels, 
and plenty of flower-bedecked 

hats. While the overall vibe 
may seem prim and proper, 

don’t let it fool you:  
The queen has  

no qualms about 
wielding a long and 

sharp sword (if only 
to cut cakes at 

charity events). 

43
HUNTER SCHAFER

in Dion Lee

45
ST. VINCENT 

in Magda Butrym

42
Lizzo

The Greek mythology theme  
of Lizzo’s “Rumors” music 

video (featuring Cardi B) 
cemented her status as a style 

goddess and spurred fans 
across the Internet to call for 
her to be cast in a live-action 

remake of Hercules. She 
already has the shimmery 

toga-like dress and decadent 
golden jewelry ready to go…are 

you listening, Hollywood?

40
Carey Mulligan
After a year of dressing Mulligan for the 

shoulders up in Zoom talk show appearances 
and interviews, her stylist, Nicky Yates, was 
elated to see the Promising Young Woman 
actress shine at the Oscars in a Valentino 
two-piece. “What was so lovely was how 

excited everyone was to get back on the red 
carpet,” says Yates. “We tried a selection of 
looks, but as soon as Carey put on the gold 

Valentino, we knew it was special.”

44
HELEN MIRREN 

in custom Dolce & 
Gabbana
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49
Billy Porter

“I want to be a catalyst for funk,” 
says the Emmy-, Grammy-, and 
Tony-winning Pose actor, whose 

fearless fashion choices are a high 
point of every red carpet he walks. 
For Porter, no look is off-limits.“I 
hope my fashion legacy is about 

setting people free from everything 
that blocks them from their truth.”

50 BEST DRESSED

47 & 48

Chloe & Halle Bailey
After years of sharing the same Instagram grid, the R&B duo started 2021 with their 
first-ever individual accounts. “The beauty of my sister and me [is that] we shine in 
different ways,” says Chloe. “With our own pages, people can see how we are 
individually.” The sentiment, naturally, applies to their personal styles as well. “I am 
definitely way more excited about getting ready to go out these days,” says Halle. 
“Maybe it’s a fitted dress or more jewelry—I just put in more effort than I used to.”

46
Anya  

Taylor-Joy
The actress’s meteoric rise since her award-

winning performance in The Queen’s Gambit has 
been accompanied by a veritable lookbook of 

showstopping couture moments. But she may 
have outdone herself at this year’s Venice Film 
Festival in a custom electric pink Dior  Couture 
dress and fascinator. “This look pays homage to 

Old Hollywood’s leading ladies,” says Taylor-Joy’s 
stylist, image architect Law Roach. “Anya has the 

innate ability to play both in the past and present.”

50
Isabelle Huppert

The French screen star always 
looks enviably sophisticated, 

thanks in no small part to a closet 
full of well-tailored staples. But it’s 
her dramatic black-tie choices—

such as the crushed velvet 
Balenciaga gown she wore to this 

year’s Met Gala—that keep us 
coming back for more.



Returning to his design roots, Queer Eye star  
TAN FRANCE debuts a new line of coats—and his 

pal LILLY SINGH is first to wear them

by SA M A NTH A SIMON    

photographed by EMM A N MONTA LVA N    

styled by SUE CHOI

the ManTAN



On France: Was Him 
coat. Gucci waistcoat, 

shirt, and pants. Massimo 

Dutti boots. On Singh: 
Was Him coat. Cult Gaia 

dress. Chanel boots.



Was Him coat. 
Gabriela 
Hearst pants.
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ong before he entertained the 

masses as Queer Eye’s resi-

dent style expert, Tan France 

was hard at work in the fash-

ion world. He designed cloth-

ing and worked in operations 

for retailers like Zara and  

Selfridges while living in Lon-

don; after moving to the U.S., 

he launched a series of his 

own brands, including a line 

of modest womenswear to cater to the Mormon population 

in his adopted home state of Utah. But in 2017, France made 

the bold decision to give it all up. He sold his companies, 

leaving manufacturing and what he dubs his “most stressful 

years” behind him, and settled into a quiet life of retirement 

at the ripe age of 33. Then, of course, Hollywood called.

Since breaking big on Netflix in 2018, France has turned 

down countless opportunities to develop a new apparel line. 

But when he was recently approached by brand incubator 

THMBL and given creative carte blanche, minus the logisti-

cal responsibilities of production, France suddenly felt the 

familiar pull to design—although choosing exactly what to 

create wasn’t easy. “I didn’t want to do a regular clothing 

line, because everyone seems to have one these days, and I 

couldn’t care less,” he says with a laugh. “Plus, when those 

pieces go out of style, they end up filling a landfill and killing 

this planet.” Instead, he turned his attention to a more time-

less category: outerwear. 

“Coats are the only thing 

people really see on you 

during the cooler months,” 

says France, who modeled 

the line, called Was Him, 

for our shoot along with 

friend and late-night host 

Lilly Singh. “You can wear 

something crummy or ca-

sual underneath, and as 

long as what’s on the out-

side is gorgeous, it looks 

intentional.” 

France’s ultimate vision 

was to deliver a limited 

range of pieces that are 

gender-neutral, struc-

tured, and affordable at 

under $500 a pop. “Luxe 

outerwear costs a fortune, 

and I’m not the kind of per-

son who is willing to spend 

that kind of money often,” 

says France, who even 

invited his artist husband, 

Rob, to create eye-catching 

and meaningful graphics. “As a dual citizen, I wanted this 

to be a marriage of American and British style. A tailored 

coat is quintessentially British, so the silhouettes are a nod 

to the U.K., and my husband is from a family of cowboys in 

Wyoming, so I asked him to design equestrian-themed 

patterns for the coats’ embroidery.”

The seven styles in the brand’s first drop—which is avail-

able on thmbl.com and includes winter-friendly overcoats 

and shorter zip-up jackets—are big on color-blocking. A 

single-breasted navy topcoat, worn by Singh at our shoot, 

features ombré green pockets that France says are in-

spired by the shades of grass on his husband’s ranch. Singh, 

for one, was a fan. “I felt like a mothereffin’ boss,” she says 

of modeling the piece. “My own style can be a bit androgy-

nous, and even though I like to look good, I never want to 

sacrifice functionality. Tan’s coats are comfortable, and 

they make me feel confident.”

The fact that France and Singh can both rock the styles 

with ease is no coincidence. “A coat is a coat,” says France.  

“I loved seeing how gorgeous they looked on Lilly because 

she’s got grooves and curves. Plus, as two queer brown South 

Asian people doing something together for a publication in 

the Western world, it felt so much bigger than, ‘Oh, she’s put-

ting on my coat.’ It was really impactful for me.” Singh also 

embraced the magnitude of the “rare” bonding experience 

on set. “We first hit it off when Tan was on my show, A Little 

Late with Lilly Singh, and we discovered our mutual love  

of old Bollywood,” she says. “Now we text all the time, and  

I constantly ask him for 

fashion advice.” 

With Was Him officially 

out in the world, France 

can’t help but marvel at 

how far he’s come. “Never 

in a million years did I 

think someone would 

spend their hard-earned 

money on one of my  

designs,” he says. “It just 

blows my mind.” Despite 

his success, France isn’t 

jaded by the industry. “I 

love fashion, but people 

take it so seriously, and 

there can be a lot of preten-

sion involved. I know most 

of that crowd probably 

thinks I’m a joke, and that’s 

OK. I couldn’t give an eff 

about being cool, and I’ve 

never professed to be a 

slave to fashion. That’s so 

not who I am—and why 

would I try to become 

something that I’m not?” n

L

On Singh: Was Him 
coat. Chanel dress. 
Jennifer Fisher hoops. 
Bracelet, her own.  
On France: Was Him 
jacket. Valentino 
sweater and pants.

Hair: Ramsell Martinez 
for Forward Artists. 
Makeup: Aaron Paul  
for Exclusive Artists. 
Manicure: Jolene 
Brodeur for The Wall 
Group. Production: 
Viewfinders.
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hen I’m watching TV and I  

scan across a show where  

the characters are wearing 

boring, ordinary things, I’m 

always stumped. As a costume 

designer, I feel that we’re in 

the business of entertaining. 

And when it comes to fashion, I live to entertain.

Onscreen or off, good style should be two things: per-

sonal and interesting. When you put on a boring look, you 

generally look bored. So why not go for something a little 

more eye-opening? Dressing unique is always going to be 

more memorable than dressing trendy. And if a TV show  

is going to be successful and last for years and years, the 

audience needs to remember it. That’s why originality is 

the most important ingredient in my work.

For me, everything starts with a script and a character, 

then an actor who brings it all to life. My job is to show ex-

actly who this person is through every single thing that they 

wear. I begin with the classics, then twist them into a differ-

ent dimension. On top of that, I look for happy, colorful,  

optimistic pieces—clothes that make you feel something. 

And then interesting accessories take it all to another level.

The characters that let me push my creativity are always 

my favorites. On Sex and the City, Carrie Bradshaw [Sarah 

Jessica Parker] was at the top of that list, probably because 

her style was the most similar to my own. She was eclectic 

and could handle pretty much any look I threw at her. It 

helped, of course, that Sarah Jessica was so fashion-savvy. 

Samantha Jones [Kim Cattrall] was also a dream because 

she was so comedic, flashy, and sexy. 

People always ask me about the Manolos and the naked 

dress and all of those iconic over-the-top looks. But the real 

fun of Sex and the City was the freedom I had to play. Truth-

fully, there was only one time where I had to fight for a 

fashion choice. [The show’s creator] Darren Star and I were 

trying to decide what Carrie should wear in the show’s open-

ing credits. And right around that time, I found what is now 

known as the world-famous tutu in a little sale basket on a 

showroom floor. I knew Sarah Jessica would love it, espe-

cially because she’s ballet-trained, but if you’re not in fash-

ion, it’s a little hard to understand the appeal of a tutu. So I 

had to do some convincing. I said to Darren, “If this show is 

a hit and she wears this in the credits, it will never, ever get 

stale.” And it worked, thank God. [laughs] Really, I just love 

a tutu. I put a big tulle skirt on Lily Collins in the first season 

of Emily in Paris last year, and now I’m seeing them every-

where again, from designer collections to Forever 21. 

Creating a simple expression of joy through fashion is 

what I do best. And that happy, comic, misfit attitude that we 

leaned into with Emily in Paris is something that people really 

connect to. I was brought up in New York, so when I first got 

the script, I thought, “I don’t really know what a Midwestern 

girl from Chicago would wear in Paris, to tell you the truth.” 

But what I did know was that Emily is an optimist, and she 

would be very excited to be an American in Paris. So to me, it 

just made sense that she would put on a blouse that had the 

Eiffel Tower on it or carry a Mona Lisa bag or throw on a beret. 

Yes, her style was intentionally clichéd, but it was also cheer-

ful and whimsical and allowed her

W

For legendary costume designer  
PATRICIA FIELD, bolder is always better

as told to JENNIFER FER R ISE

Camp  
It Up

(CONTINUED ON PAGE 123)



Some of Field’s 
memorable looks, 

including Carrie 
Bradshaw’s iconic tutu. Clockwise from top left: 

Sex and the City, 
Confessions of a 

Shopaholic, The Devil 
Wears Prada, Ugly Betty, 

and Emily in Paris.
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In one of the year’s most talked about  
performances, The White Lotus’s MURRAY BARTLETT  

proved he could make any look work

by L AUR A BROW N 

photographed by CA RTER SMITH    styled by M AT THE W M A R DEN

IN
BLO   MO



Reminiscence shirts 
(yellow multi, blue multi, 

and white multi). Go 
Barefoot shirts (yellow 

multi and red multi). New 
Top Jewelry necklace.

GROOMING NOTE  
As a finishing touch, spray 

Moroccanoil Luminous 
Hairspray Medium ($24; 

moroccanoil.com) across 
strands to shield your 

style from the elements.



Reminiscence shirt. Mate 
Gallery shorts. New Top 
Jewelry necklace. Cartier 
watch. Ray-Ban sunglasses. 
Reebok sneakers. 

Grooming: Tony Kelley  
at Art Department. 
Production: Viewfinders.
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ave you seen The White 

Lotus?” “Have you seen 

The White Lotus?” “Seri-

ously, you haven’t seen 

The White Lotus?” This 

was standard dinner 

conversation through-

out the summer, as the 

HBO series, about privi-

leged Hawaiian hotel 

guests and the staff who tend to them, skyrocketed from 

critical acclaim to full-blown cultural cult. And in a cast fea-

turing Jennifer Coolidge, Connie Britton, Steve Zahn, and 

others, few performances have gotten more attention than 

that of Australian actor Murray Bartlett, who played the 

hotel’s manager, Armond. Armond, straining from pleasing 

people who do not see him and the struggle of sobriety, be-

came something of a new-millennium Howard Beale. When 

he couldn’t take it anymore, we were right there with him. 

It’s a complex performance, veering from hospitable 

gleam to gurning debauchery, and the actor nailed every 

note. Not only is Bartlett a shoo-in for an Emmy Award nom-

ination, Armond also starred in the funniest meme of the 

year, involving a certain suitcase as a metaphor for the Delta 

variant. And the low-key Bartlett, 50—who had previously 

starred in Looking and Tales of the City—is enjoying his trip.

LAURA BROWN: Let’s just cut to the night the final epi-

sode aired in August. Did your phone blow up?

MURRAY BARTLETT: I got so many messages the next 

day. A lot happens in that last episode—it’s pretty epic. The 

wonderful response to the show has been overwhelming, 

in a great way. It’s even sweeter because shooting it was 

such a joyful experience with a great group of people. 

LB: It could have been so hard in COVID. Not an easy thing 

to shoot.

MB: I think the unique thing about this show, which may 

never happen again, hopefully, is we were thrust together. 

We couldn’t leave the resort that we were in, but we felt  

incredibly lucky to be plucked out of our COVID pods and 

taken to Hawaii with these people who were all lovely. It 

could have been a total nightmare if they hadn’t been. 

LB: Did you ever think your performance was going to  

become a million memes? 

MB: It did cross my mind at the time. [Creator-producer- 

director] Mike White is a genius, and the complexity of the 

character is all in the script. We wanted that character to be 

larger than life, but we didn’t ever want it to feel untethered 

from reality. Mike is amazing at giving you a lot of freedom 

and a sense of play. Armond is not two-dimensional. We  

really explored that and tried to plot those points where you 

can drop in with this character and see some sensitivity and 

vulnerability and the stuff underneath the showy aspects.

LB: And touching that feeling when you have to smile even 

when you don’t want to. 

MB: And just following it through to the point where you 

can’t do that shit anymore. You can’t hold it together. 

Which, I think, to a certain extent, we can all relate to. 

That’s just kind of life. Being in the world.

LB: My favorite meme of you was the suitcase scene: “My 

summer plans/the Delta variant.” Did you have a favorite one?

MB: The ass-eating meme as my summer plans and then the 

suitcase scene as Delta. [laughs] That was pretty good.

LB: You’re absolutely going to have an awards moment. Are 

you fond of red carpets and events?

MB: I don’t mind it. It’s kind of an adventure. My idea of an 

awesome night is sitting around a firepit with friends, so it’s 

certainly not that. But I love dressing up, and there’s some-

thing wonderful about those events. It’s a celebration, and  

I think if you get too bogged down in some of the elements, 

it can feel a bit heavy. But if you just relish the adventure of 

it and the fun of dressing up and all that, it’s a good time. 

LB: In American self-help language, it would be called 

stepping into your power.

MB: Exactly. That’s what I’m trying to do, step into that 

power.

LB: Armond is a chic gentleman. Do you wear Hawaiian 

shirts, or do you want to burn them all now?

MB: No, not at all. I used to be kind of a hippie when I was 

younger. I did a lot of vintage shopping, and I loved a good 

Hawaiian shirt. When we were shooting, there were a cou-

ple of shirts I wore that were made locally, and they’re just 

gorgeous.  

LB: Did you get to keep any?

MB: I didn’t. It was such a whirlwind, and then it all seemed 

like a dream. I didn’t feel like I could take things from the 

dream back into reality. 

LB: What does style mean to you, and who do you think has 

great style? 

MB: The style that I respond to is connected to something  

at the essence of what a person is. Someone who’s always  

incredibly stylish to me is Tilda Swinton. I feel like she can 

wear these elaborate, amazing things, but it’s connected to 

her extraordinary essence. 

LB: Your look seems kind of chic utility. 

MB: Yeah, that was very well coined. I was thinking about 

this Best Dressed Issue like, “Do I have a style?” And I think 

it’s that. I love sturdy, utility-type stuff that’s got style to 

it. I love vintage items that last for years. I love things that 

are well-made and look better as they get older.

LB: So you’re like, “I’m superhot, but I could also fix your 

car”?

MB: I mean, I’m not sure that I could, but that’s the impres-

sion I’m trying to give.

LB: When did you first wear a mustache? 

MB: I was in Egypt in 2012. As way of trying to fit in, because 

I was the odd white guy, I grew a mustache. It didn’t work  

in terms of fitting in, but I liked it, and when I auditioned  

for Looking, a show I did a few years ago, they loved the 

mustache. It served me well.

H

(CONTINUED ON PAGE 123)
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The Pin Point
CONTINUED FROM PAGE 73

doing the “see no evil, hear no evil, speak no 

evil” gestures, and though we looked like crazy 

people, the picture ended up in Time magazine. 

Later on, I came across a pin of three monkeys 

doing the same gesture, so I decided that I was 

going to wear it when we went to Moscow in 

2000 for a summit conference. When we were 

walking in, President [Vladimir] Putin said to 

President Clinton, “We always notice what 

pins Secretary Albright wears.” And then he 

turned to me and asked, “So why are you wear-

ing the monkeys?” At which point I said, “Be-

cause I think your policy in Chechnya is evil.” 

He was furious, for good reason. And President 

Clinton looked at me and said, “Are you out of 

your mind? You’re America’s chief diplomat, 

and you just screwed up the whole summit.” 

That didn’t go over well, but most people re-

sponded positively to the signals I was send-

ing. One of my favorite pins was a gold dove 

given to me by Leah Rabin [widow of Israeli 

prime minister Yitzhak Rabin, who was assas-

sinated in 1995]. I started wearing it whenever 

I was giving speeches on the Middle East. 

Later when I was in Jerusalem, she sent a 

necklace that had gold doves on it with a note 

that said, “It takes more than one dove to make 

peace in the Middle East.” 

There have been so many other meaningful 

ones over the years—the vintage eagle that I 

wore when I took the oath of office as secretary 

of state, the zebra I wore with [President] Nel-

son Mandela in South Africa, the beautiful am-

ethyst pin given to me by a retired military 

service member who earned two Purple Hearts. 

I also have a series of pins that celebrate wom-

en’s issues. One is a glass ceiling pin that has ob-

vious symbolism. It is important to me, not just 

for the things that I was able to do [as the first 

female secretary of state], but also I wore it 

when Secretary [Hillary] Clinton was running 

for president [in 2016]. It shows the glass ceiling 

in its ideal condition—which is shattered.

People often ask how many pins I’ve col-

lected, and I really don’t know. There were more 

than 200 in the exhibit of my pins at [N.Y.C.’s] 

Museum of Arts and Design [in 2009]. And 

since then, people have given me probably an-

other couple of hundred. With everything going 

on in the world, I’ve been wearing my Statue of 

Liberty pin the most lately because there is a 

great need for us to be generous in how we wel-

come people to this country right now. I’ve also 

been wearing a globe with an angel sitting on 

top of it, which points out the responsibilities 

we all have to one another as a world.

One of the main reasons I started wearing 

pins is that I’ve always wanted to make  

foreign policy less foreign. The pins are  

something people can identify with that 

doesn’t sound like a textbook. And that’s why 

I’m now donating them to the National Mu-

seum of American Diplomacy at the State  

Department. For me, they were always just a 

way I could communicate with people. Who 

knew a little inanimate object could say so 

much.  —AS TOLD TO JENNIFER FERRISE

Albright’s book Read My Pins: Stories from a 

Diplomat’s Jewel Box is available now. 

The Storyteller
CONTINUED FROM PAGE 75

danger and are adrenaline junkies and cow-

boys and war tourists and all that. I hate get-

ting shot at. I laugh when people say I’m brave; 

I’m really not. I don’t at all like being in an ac-

tive combat situation. I just want to talk to the 

people who are most affected by these situa-

tions, so I go to these places to tell their stories 

in a more compelling way. I’m not an adrena-

line junkie, that’s for sure.

What is the toughest lesson you’ve learned 

on the job? That the world is fundamentally 

unfair and unjust. It doesn’t matter how hard 

you work, how much you risk your life, or how 

great your stories are. You’re not going to 

change the world—and that’s OK. It’s not your 

job to change the world; it’s your job to give a 

voice to people who might not have one or to 

shine a spotlight on an area of the world that 

people should be paying attention to. But that 

is a bitter pill to swallow.

Do you have a sense of how long you’d like to 

continue doing this? If you’re planning too 

much for the future, you’re missing out on 

what’s happening in the present, so I really try 

to be guided by something more authentic. I 

don’t rule anything out, but I definitely love 

my job. There are many people who love me 

who would love to see me do something else, 

but unfortunately it feels like this is what I 

was meant to do. For now, at least.

What are you currently looking forward to? 

Honestly, getting back to Afghanistan. Once a 

story gets under my skin, I just want to keep 

telling it.  —CHARLOTTE COLLINS

Ward is the host of CNN’s new limited-series 

podcast Tug of War, out now.

Z Money
CONTINUED FROM PAGE 88

Z: I know when a moment is honest. It’s kind of 

like a “put your money where your mouth is” 

thing. Unless you’re really willing to pay people 

and give them jobs and opportunities, then we 

don’t need you to keep talking about it. How 

about you just do it? 

LB: You lead a team yourself. What sort of boss 

are you? Z: I think my biggest flaw as a boss is 

that I am a procrastinator. I don’t like to an-

swer email or questions; I just want to do the 

fun, cool stuff. I’m also very detail-oriented 

and won’t let anything go. Those two things 

don’t really go hand in hand, so I’m learning 

how to be better at that. 

LB: Where’s your Emmy for Euphoria, by the 

way? Do you polish it? Z: It is sitting on my 

mantel. I have not polished it. I don’t know the 

proper etiquette. It lived with my mom when  

I was in Atlanta [filming Spider-Man: No Way 

Home]. When I got back it was weird to be like, 

“Hey, Mom, can I come and pick up my 

Emmy?” [laughs]

LB: Typical mother-daughter conversation. 

Speaking of Spider-Man, did you ever think 

you’d be part of it? Z: No, definitely not. I had  

no idea that was coming. I actually went to see  

Spider-Man on my first date when I was 16. The 

version with Andrew Garfield and Emma Stone. 

LB: There is a very popular meme of you sitting 

in a store with [your co-star and rumored boy-

friend] Tom Holland, who is in full Spidey cos-

tume, and you are looking a bit annoyed. Do you 

remember what was being discussed? Z: Yes. 

We were shooting in New York, and you can’t 

block off streets because it’s public space. It’s 

difficult for Tom, who has to be in the full Spidey 

suit; it’s not like he can be incognito. He has to 

take his spider eyes out just to drink water. I 

don’t remember if he’s drinking water in that 

picture, but I think his eyes are popped out.

LB: He was actually bugging. Z: Yeah. The pa-

parazzi can be wherever they want. Even our 

holding area was a vitamin store with glass ev-

erywhere, so it wasn’t super private. I’m as-

suming someone was looking through the 

window, trying to scare us or something. So 

that was my face.

LB: Tom is looking as unimpressed as you in 

that pic. But tell me, what do you appreciate 

about him as an actor and as a chap? Z: There 

are many things, obviously, that I appreciate. 

In an actor way, I appreciate that he really loves 

being Spider-Man. It’s a lot of pressure—you 

take on the role of a superhero wherever you go. 

To the little kid who walks by, you are Spider-

Man. I think he handled that so well. And see-

ing him at work, even though he’s not a Virgo 

[laughs], he is a perfectionist. Our director al-

lowed me to come in every day [of the shoot], 

and it was cool to see how he cares so much 

about his work and making it right. I watched 

him do a fight scene all day, which is exhaust-

ing. He’d do a move, come back to the monitors, 

watch it, and say, “I can do that better.” I’d be 

like, “Dude, you got it.” But he wants us to be 

perfect, and I really appreciate that.

LB: He seems like very easy company. Z: Yeah, 

he’s a fun time. Very charismatic, can make 

anybody feel comfortable and have a good laugh 

and a good chat. A good chat—I sound so British. 

LB: Can you do a British accent? Z: I end up just 

doing sound bites from Love Island. [laughs]

LB: What speaks to you about Love Island? Z: I 

didn’t know about it until I spent five months in 

London shooting the second Spider-Man. I was 

like, “What is this?” And I was so against it too—
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I was like, “Guys, this is ridiculous. You can’t 

watch this every day.” Then I was sucked in. I 

don’t remember it having a huge presence in 

America before that summer, but when I came 

back, the season that I saw ended up also being 

shown in Euphoria. It was during Rue’s depres-

sion episode and she was just stuck in her room, 

watching episode after episode of Love Island. 

Now it’s everywhere.

LB: It’s funny because you’re quite a low-key 

person, but when you go onto these red carpets, 

you really amp it up. Is that so you can say, 

“Thank you, world, I’ve had my moment. I’m 

going to go home now?” Z: I think about red 

carpets as having their own characters and 

narratives. We build a little story for all the 

looks. It’s like an extension of my acting career 

in a weird way—you just pop this wig on or 

whatever it is. Clothes sometimes are very 

emotional, so I get to embody these different 

facets—maybe they’re of myself, or maybe 

they’re alter egos. But I get to meet these differ-

ent women through clothes.

LB: What are your favorite red carpet looks so 

far? Z: Joan of Arc [at the 2018 Met Gala]. The 

pink Tom Ford breastplate [at the 2020 Critics’ 

Choice Awards] was one of my favorites. Noth-

ing could hurt me—I was like a warrior. Oh, and 

the Moschino butterfly dress [at the Australian 

premiere of The Greatest Showman in 2017]. 

LB: You started making things interesting 

when you did that David Bowie look [at the 2016 

Grammys]. Z: I know. I got dragged for my mul-

let at the time, but kids love mullets now. I’m 

happy about my David Bowie mullet.

LB: How did you figure out your red carpet 

pose? Was it trial and error? I’m not saying 

you spend time at home doing it. Z: Sometimes 

I do, actually. When I put on an outfit, I will oc-

casionally look at it in the mirror and see what 

poses work with the silhouette. I do think a 

little bit about that. 

LB: When you look back at photos of yourself on 

your first-ever red carpet, what would you tell 

that girl? Z: Keep doing what you’re doing. 

When I was 14 and at my first movie premiere, 

my outfit was a bunch of stuff that I had from 

Target. And I thought I was fly. I felt cool. To this 

day, I think that’s really all that matters. Then 

you know you’re doing the right thing.

LB: Of any fashion or celebrity icon, whose 

closet would you love to walk into? Z: Cher. All 

that custom Bob Mackie that she owned, I want 

all of that. Cher, if you ever want to style me, 

Law [Roach] and I would love it. 

LB: Just putting it out there. Who else do you 

think has great style? Z: I have a picture of Dia-

hann Carroll on my wall. And I take a lot of style 

inspiration from my grandmothers. I have old 

pictures—hold on. I’ll show you.

LB: Oh, you have a visual aid. Z: [Holds up 

photo of grandmother] Look at her. This 

monochromatic high-waist pant and top. Her 

hair was in these braids, and she has a little 

pump on. It’s just so cute. She had seven kids 

and always looked phenomenal. 

LB: Do you remember your first fashion 

splurge? Z: I think it was my first time in Paris 

for my Disney show [Shake It Up], and I bought 

this teeny Louis Vuitton bag. It’s pretty cute. I 

still have it somewhere. 

LB: Do you even buy anything anymore? Or  

do you just go around in Valentino Couture?  

Z: [laughs] I’ll tell you what the coolest thing is. 

When [Valentino creative director] Pierpaolo 

[Piccioli] comes up with these beautiful silhou-

ettes for me to wear, he has my name stitched 

on a little tag inside. So all my custom Valentino 

pieces have a little “Zendaya” on them. 

LB: Isn’t it lovely to see beautiful things made by 

good people? Z: Yes. He’s been wonderful to 

share creative space with. He’s always like, “I 

want you to be who you are. What makes you 

feel good and confident? I want you to do that.” I 

appreciate that because it is Valentino, after all. 

It’s not a small deal. 

LB: It is not. You just turned 25. How does that 

feel? Z: It feels good. I’m ready for 25, but it’s a 

little scary. I feel like I just started my 20s, so 

that’s a little strange to wrap my head around. 

I’m closer to 30 than I am to 19. 

LB: You’re in decline, basically. Z: It’s all down-

hill from here. n

Camp It Up
CONTINUED FROM PAGE 1 16

to fully express her enthusiasm for being there. 

I also loved taking something traditionally Pa-

risian like an oversize Chanel jacket and pair-

ing it with a patchwork dress by a local artist. 

Thankfully, Lily gets my head trip, which 

makes it fun for all of us. 

I think eccentric, expressive, campy style 

can always work if it fits the person or the char-

acter. The only time it ever feels like too much is 

if it’s missing intelligence. But if it’s original, it’s 

usually worth a second look. On Younger, I 

loved working with Miriam Shor on her charac-

ter, Diana Trout, because her personality was 

big and her necklaces were bigger. With Ugly 

Betty, it was a thrill to dress someone so inten-

tionally campy, and America Ferrera fully em-

braced it. When she was in her signature red 

poncho, she decided that Betty should wear 

glasses and pulled the red cat eyes I was wearing 

right off my face. [laughs] She enjoyed the co-

medic part of it, and that encouraged me to run 

with it. In The Devil Wears Prada, I was able to 

design a transformative fashion arc for Andy 

[Anne Hathaway]. Everyone still talks about 

the makeover montage that took her from a 

lumpy cerulean blue sweater to fabulous head-

to-toe Chanel. For the first time, she allowed 

herself to recognize the power of fashion, and 

the audience recognized it too. 

To be honest, I’m shocked sometimes that 

people are still talking about the looks I created 

all those years ago. Every time I go online, I see 

something about the new Sex and the City re-

boot [And Just Like That…] or the old Sex and the 

City style. Women come up to me regularly and 

say that when they have a rotten day, they cheer 

themselves up by pulling out their DVD sets and 

plopping themselves in front of the TV to watch 

a few episodes. And if I’ve been able to inspire or 

entertain them even a little bit with a dress or a 

tutu? It’s the highest fashion compliment of all.  

Field is an Emmy-winning costume designer 

who is currently the consulting costume  

director on Emily in Paris Season 2, streaming 

on Netflix December 22.

In Bloom 
CONTINUED FROM PAGE 121

LB: Did you ever watch Magnum P.I. when you 

were growing up? MB: Oh my god, yeah.

LB: Did Tom Selleck ever give you feelings? MB: I 

mean, he gave everyone feelings. When I got the 

mustache, I was like, “I feel like I’m stepping into 

a tiny bit of what that feels like.” That gave me the 

confidence to wear that mustache with pride.

LB: How vain are you, by the way? MB: I’m sort 

of in the middle of the spectrum of vanity. I’m 

aware of how I look and how I present to the 

world, and I put energy into it, but I’m not ob-

sessed by it. I don’t always have to see my abs, 

you know what I mean? 

LB: I’m gifted, but I’m also balanced. MB: The 

thing is, Armond truly lives in my mind. He 

doesn’t get expressed fully in my life, but there 

is an anxious man on the verge of a nervous 

breakdown inside me. So I like to strive for 

balance, and I’m often pretty good at it, but I 

definitely don’t always hit the mark.

LB: What sort of hotel guest are you? MB: I’m 

honestly more a shack-on-the-beach, cabin-in-

the-woods type of guy, so I don’t spend a lot of 

time in hotels, except for work. It was interest-

ing doing The White Lotus because we were liv-

ing and working in that resort. It made me very 

aware of my tendency to be a little bit like some 

of the characters in the show. My laundry 

hadn’t come back for a couple of days, and I’m 

like, “Where’s my laundry?” But then I 

thought, “What are you talking about?” I 

worked in the service industry when I was a 

young actor, so when you do that, it’s embedded 

in your psyche to not be a dick to people who are 

in those positions. Because you know what it 

feels like to be on the receiving end of obnox-

ious behavior. So I try my best to be mindful.

LB: But after the success of this show, you’re go-

ing to become a horrendous diva. MB: Totally.

LB: What would be in your rider? MB: I just 

want a guarantee that there’s going to be a 

base level of kindness around me. Because I 

thrive in that environment, and I tend to 

wither when it’s not there.

LB: Fair. Kindness and white candles. Got it. MB: 

Yes, exactly. White candles and great incense! n
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Pictures; courtesy RCA Records; courtesy Searchlight Pictures; 
King Richard; courtesy Shoebox Films; courtesy Apple; courtesy 
Penguin Random House (2); courtesy Metropolitan Books; 
courtesy Simon & Schuster; courtesy Penguin Random House  
p. 69: Clockwise from top left: courtesy Tiler Peck (2); courtesy 
Prima Pets; courtesy Stateside (2); courtesy Canine Styles; 
courtesy Paws; courtesy Tiler Peck p. 70: Clockwise from top: 
courtesy Anifa Mvuemba (2); courtesy Hanifa p. 72: Clockwise 
from top left: John Bigelow Taylor (2); Reuters; Lauren Bulbin; 
Reuters; Department of Defense; Associated Press p. 73: 
Clockwise from top left: Joyce Naltchayan/Getty; United Press 
International; John Bigelow Taylor; Nicholas Kamm/Getty; Reuters; 
John Bigelow Taylor; Reuters; John Bigelow Taylor; State 
Department p. 74: Bonnet William p. 75: Clockwise from top left: 
courtesy Clarissa Ward; courtesy CNN; courtesy Clarissa Ward 
p. 77: AB+DM/The Only Agency pp. 78-89: AB+DM/The Only 
Agency; styling: Law Roach; hair: Kim Kimble/A-Frame Agency; 
makeup: Raoúl Alejandre/Opus Beauty; manicure: Chaun Peth/
The Only Agency; set design: Taja Feistner; production: Kelsey 
Stevens Productions pp. 90-99: Tom Craig/CLM Agency; styling: 
Julia von Boehm; hair: Giulio Ordonselli/Studio Repossi; makeup: 
Arianna Campa/Dior Beauty/Blend Management; prop styling: 
Cosimo Frezzolini; model: Anna Ewers/Elite Model Management; 
production: Person Films Italy p. 101: Samir Hussein/WireImage  
p. 102: Clockwise from top left: Ana Carballosa; Taylor Hill/
WireImage; Jeff Kravitz/FilmMagic; courtesy Jason Bolden; 
courtesy Eiza Gonzales; courtesy Tracee Ellis Ross; Broadimage/
Shutterstock p. 103: Clockwise from top left: Mike Marsland/
WireImage; courtesy Jason Bolden; Stephane Cardinale/Corbis/
Getty p. 104: Clockwise from top left: courtesy Michelle Pfeiffer; 
Matt Petit/A.M.P.A.S./Getty; Gotham/GC Images; Jabin Botsford/
The Washington Post/Getty p. 105: Clockwise from top left: 
courtesy Jurnee Smollett; Adam Schultz/White House/News 
Pictures/Shutterstock; Jennifer Graylock/Getty; Julien M. 
Hekimian/Getty; courtesy Elizabeth Stewart; courtesy Zoey 
Deutch p. 106: Clockwise from top left: courtesy Dolly Parton; 
courtesy Taraji P. Henson; courtesy Kaitlyn Dever; Kevin Mazur/
Getty; courtesy Elle Fanning; courtesy Vanessa Kirby; Kevin 
Mazur/MG21/Getty p. 107: Clockwise from top left: courtesy 
Regina King; David M. Benett/Dave Benett/Getty; Luca Zanon/
Awakening/GC Images p. 108: Clockwise from top left: Gotham/
GC Images (5); Mike Coppola/Getty; courtesy Amanda Gorman 
p. 109: Clockwise from top left: Jackson Lee/SplashNews.com; 
James Devaney/GC Images; TheImageDirect.com; Elinor Kry; 
courtesy Alok Vaid-Menon; Mike Marsland/WireImage; Randy 
Shropshire/Getty; courtesy Kerry Washington p. 110: Clockwise 
from top left: Christian Hogstedt/Art Partner; Oli Scarff-WPA 
Pool/Getty; courtesy Hunter Schafer; Stefanie Rex/Picture 
Alliance/Getty; courtesy Avigail Collins; courtesy Lizzo p. 111: 
Clockwise from top left: Pascal Le Segretain/Getty; courtesy 
Chloe Bailey; courtesy Halle Bailey; Theo Wargo/Getty; Kevin 
Winter/Getty pp. 112-115: Emman Montalvan; styling: Sue Choi; 
hair: Ramsell Martinez/Forward Artists; makeup: Aaron Paul/Pat 
McGrath Labs/Exclusive Artists; manicure: Jolene Brodeur/The 
Wall Group; production: Viewfinders p. 117: Clockwise from top 
left: AA Film Archive/Alamy Stock Photo; Pictorial Press Ltd/
Alamy Stock Photo (2); Collection Christophel/Alamy Stock 
Photo; PictureLux/The Hollywood Archive/Alamy Stock Photo; 
Photo 12/Alamy Stock Photo; PictureLux/The Hollywood 
Archive/Alamy Stock Photo (3); ABC/John Clifford; Netflix; 
Carole Bethuel/Netflix; 1998 Rex Features pp. 118-121: Carter 
Smith/Copious Management; styling: Matthew Marden/See 
Management; grooming: Tony Kelley/Art Department; 
production: Viewfinders p. 128: Clockwise from top left: Ella 
Mettler; Donaldson Collection/Michael Ochs Archives/Getty 
Images; courtesy Emma Ferrer
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MEET MARIANA ATENCIO

Mariana is a trailblazer, award-winning journalist, 
viral speaker, best-selling author, TV and event host. 
In 2019 she co-founded “GoLike”, a media company 

focused on diverse and motivational storytelling 
for all platforms.

Her TEDx Talk on authenticity, “What Makes You 
Special?”, is one of the top 10 most watched 

on YouTube. Her book, “Perfectly You”, 
was an Amazon Best Seller.

A former national TV host for NBC and Univision, 
she has keynoted at the United Nations ‘Girl Up’ 

Summit, as well as fl agship events for Fortune 100 
companies and top universities.Throughout her 

career, she has conducted over 5,000 interviews 
with people from all walks of life around the world 

and developed “The Control Framework”, 
based on the 7 lessons for success that 

she learned from her experience.

She is featured in the award-winning HBO series 
‘Habla’ and her work has been honored with a 
Peabody Award and the National Association 

of Hispanic Journalists Presidential Award. Mariana 
lives in Miami with her puppy Blue. You can follow 

her @marianaatencio for tips to tell your story and 
take control of the next great chapter of your life.

REDUCE THE ALLERGEN. 
EMBRACE THE FREEDOM.

Purina Pro Plan LiveClear is the 
fi rst and only cat food shown to 
reduce the major allergen in cat 
hair and dander. 

Take the LiveClear Challenge 
and save $8:
Proplan.com/liveclearchallenge

INSTYLE BADASS LIPSTICK

Being a badass is knowing 
what you need, knowing 
what you don’t, and going about 
your business accordingly. 

When it comes to lipstick, it all 
boils down to four shades that 
make sense — Better Off  Red, 
a spicy true red in cream fi nish; 
Rebel Rouser, the ultimate matte 
red; Peachy Keen, a versatile matte 
neutral that feels as light as it looks; 
and Legend Berry, a sheer berry 
that’s surprisingly long-wearing.

instylebadass.com

INSTYLE 
LADIES FIRST

Inspired by women who are 
consistently brave, kind and 
curious. For the women that 
power other women and the 
ones that get things done. 

Introducing InStyle’s 
Ladies First collection.

bonfi re.com/store/instyle/
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M&M’S® MIX — together at laSt.

M&M’S® MIX combines three fan favorites together 
in one bag at last, perfect for sharing with friends 

and family. M&M’S® MIX — fun that connects us.

mms.com/mix

FreNCh BeaUtY aWaItS

Oui French style yogurt is like a little piece of France, 
served up by the spoonful. Made with simple, all 
natural ingredients, each jar of Oui is individually 

poured and cupset for eight hours to create a 
satisfyingly thick, subtly sweet, fresh-tasting yogurt 

in a petite glass pot. And now, for a limited time only, 
Oui French style yogurt is available in glass designed 

pots inspired by the flowers of France. 

Tour the City of Love with the Parisian Magnolias 
pot, frolic through the lavender fields with the 

Provence Lavender pot or ascend the pinnacle of 
beauty with the French Alps Globe flower pot. Each 
design is its own adventure. Go ahead — give your 

tastebuds the vacation they deserve.  
A world of French beauty awaits.

Learn more at ouibyYoplait.com

CIao ProSeCCo roSé

Since 1887, Mionetto has inspired the Italian zest 
for life. With its elegant, fruity and refreshing 
flavor, Mionetto Prosecco Rosé DOC turns 

moments big and small into moments that truly 
matter. Share Mionetto this holiday season!

ciaoproseccorose.com
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Over the years, I’ve been lucky enough 
to inherit a few special items that 
belonged to my grandmother Audrey 
Hepburn. I have two of her cashmere 
turtlenecks, some of her loungewear, 
and a gold chain with 17 hearts on it that 
my dad [Sean Hepburn Ferrer] passed 
down to me for my 17th birthday. But this 
little white linen teddy bear means the 
most to me. It was gifted to her by Ralph 
Lauren in the late ’80s, and my dad says 
that it sat in her dressing room every day 
until her passing in 1993. Sadly, I never  
got to meet her because I wasn’t born 
until the following year, but for the first 
four years of my life I lived in her home 
in Switzerland, so I have this distant 
recollection of seeing the bear when  
I was really little. We moved around  
a bit after that, and when we settled in 
Florence, the bear ended up on my bed 
in our family home, where it still sits to 
this day. It feels really used and worn and 
loved; it even has a little coffee stain that 
I’ve always wondered about. There are 
so many family memories wrapped up in 
it, both from myself and my grandmother. 
For me, the bear was one small way that  
I could feel more connected to her. She 
was my grandmother, but she was also this larger-than-life 
figure labeled with all these superlatives, like the most beautiful 
woman in the world and a fashion icon. When I was growing up, 
I would see her on people’s handbags or in a photograph in  
a store or on TV, and it was hard to comprehend. Now that  
I’m older, people write me all the time to say how much she 
means to them and how she still represents elegance, beauty, 

MY GRANDMOTHER’S 

TEDDY BEAR

by EMM A FER R ER

For more on Ferrer’s art, visit emmaferrer.com or find her on Instagram @ekhferrer.

Why I Love

generosity, and compassion. My dad says that I got the comic 
gene from her. She was deeply artistic, and I’m an artist, so that 
checks out too. But more than that, I think I have her instinct for 
humanitarian work and her passion for different causes around 
the world. She reached an incredible level of success and fame, 
but the bear reminds me that it’s the personal, intimate, and 
sometimes cute and cuddly things that can mean even more.

The bear at Ferrer’s 
family home in 

Florence. Insets: 
Ferrer in 2021; 

Hepburn in 1957.
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