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umans are social 
animals—they cannot 
live without company. 
The need for mental 
and physical intimacy 

is a primal human urge. Relation-
ships define us and our lives. So 
while the Covid-19 pandemic, the 
biggest global disruption of the past 
75 years, adversely affected physical 
and mental health, it had an equally 
significant impact on interpersonal 
relationships. Last year, we retreated 
into our homes and socially distanced 
ourselves from each other in one 
of the world’s harshest lockdowns. 
Relationships suffered. A global 
survey by a popular dating app found 
that 48 per cent of respondents had 
broken up with or stopped seeing 
their partner or significant other and 
had not hooked up since January 
2020. Gen Z respondents accounted 
for 53 per cent of this statistic. When 
the lockdown eased, there was a fear 
of dating again. A worldwide study 
by a digital media platform found a 
majority of respondents excited and 
nervous in equal parts about looking 
for new relationships.

But, then, technology became 
the panacea. Introducing ‘Life in the 
Time of Corona’, our first cover story 
on the pandemic on March 30 last 
year, I wrote how technology, with its 
internet-based ecosystem, had played 
a valuable and essential role in miti-
gating the misery of this disaster. Over 
a year and a half later, the pandemic 
has accelerated a digital transforma-
tion. Work from home and video calls 
have become the new normal. This 
digital surge now governs how people 
meet each other too. Of course, online 
dating has always been around, it’s 
just that Covid and the thicket of 
apps have changed the dating game. 
Watching Netflix together on the 
phone, party apps, and even video 
dinner dates are now in. Call it the 
date from home phenomenon. 

In March 2020, a popular dating 
app recorded 3 billion swipes glob-
ally in 24 hours, its highest number 
in a day. From March to May 2020, 
another dating app reported a 700 
per cent rise in dates globally. A third 
dating app recorded a 70 per cent 
spike in video calls across the world. 
The days of the blind date might now 
be numbered. A survey by a dating 
app showed an overwhelming 72 per 
cent of single Indians now think it is 
possible to fall in love with someone 
online without meeting in-person.

The new trends express a need 
for more committed and empa-
thetic relations over one-night stands. 
Women are driving a lot of this shift 
to digital dating for reasons of safe-
ty—they can communicate virtually 
before going out. Transparency and 
authenticity are the new buzzwords. 
Online dating comes with its own 
grammar. There is ‘FODA’ or Fear of 
Dating Again; ‘Hardballing’ or being 
upfront about your intentions; ‘Quar-
antine Bae’, a partner for the duration 
of the pandemic, and ‘Zumped’ or 
getting dumped over Zoom. 

Our cover story, ‘The New Rules 
of Dating’, written by Senior Associ-
ate Editor Sonali Acharjee, looks at 
what singles want in this new dating 
universe. As things slowly return to 
normal, what will the future of dat-
ing be? A study by an online dating 
platform in India found that video 
dating is here to stay—39 per cent of 
its users confessed to trying a video 
date as a first date option in 2021. 
The dating game has well and truly 
changed. Perhaps, when the pandem-
ic nightmare is over, the value of the 
emotional connection and empathy 
discovered during this phase will 
remain. That’s a welcome outcome.

(Aroon Purie)
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O
m Prakash Rajbhar, chief of 
the Suheldev Bhartiya Samaj 
Party (SBSP), a regional outfit 
in Uttar Pradesh with four 

seats in the 403-member state assem-
bly, tweeted a photograph on October 
20 of his meeting with Samajwadi 
Party (SP) president Akhilesh Yadav. 
The image was captioned ‘Abki baar, 
BJP saaf (This time the BJP will be 
routed)’. Rajbhar had just days ago held 
inconclusive seat-sharing talks with the 
BJP, a former ally. Speculation on which 
way he would go was put to rest on 

October 27 when Akhilesh turned up as 
chief guest at the SBSP foundation day 
rally in Mau district. “The red cap of the 
SP and yellow cap of the SBSP are now 
one,” he said. Poking the BJP, he added: 
“If the West Bengal election was ‘khela 
hobe’, then the people of Purvanchal will 
do a ‘khadera hobe (drive out the BJP)’.” 

With three months to go, the pic-
ture of how the rivals may line up for 
the UP electoral contest is becoming 
clearer. Political analysts say the battle 
may boil down to the ruling BJP versus 
the SP, backed by a morcha of small 

but influential regional parties. A key 
constituent of this SP-led alliance will 
be the SBSP, whose standing among 
the Rajbhars and equivalent castes can 
swing the outcome in 153 assembly 
seats, particularly in close contests.  

The Rajbhar community has a 
sizeable presence in the 24 districts of 
Purvanchal and Awadh, their numbers 
ranging from 20,000 to 90,000 in 
these seats. “The SBSP holds sway not 
only over Rajbhar society but also sev-
eral backward castes, such as Bansi, Ar-
kavanshi, Bind, Prajapati, Pal and Vish-

THE EMERGING SHAPE OF 
AN OPPOSITION ALLIANCE 

U P A S S E M B LY E L E C T I O N

By Ashish Misra

UNITED COLOURS  
Akhilesh Yadav with O.P. Rajbhar 

(second from right) at the Mau rally
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wakarma. If Akhilesh Yadav can add in 
their support to his Muslim-Yadav base, 
the SP-SBSP alliance can challenge the 
BJP in Purvanchal,” says Shashikant 
Pandey, head of the political science 
department at Lucknow’s Babasaheb 
Bhimrao Ambedkar University.  

Rajbhar’s party had contested eight 
assembly seats in UP in 2017 as part 
of the BJP-led alliance. As backward 
classes welfare minister in the Yogi 
Adityanath cabinet, he repeatedly ac-
cused the government of neglecting the 
backward communities. In the 2019 
Lok Sabha election, Rajbhar broke 
away and fielded his own candidates 
on 39 seats, winning none. Aditya-
nath dropped Rajbhar from his team 
soon after the Lok Sabha poll results, 
though the latter claims he stepped 
down on his own.  

The candidates may have forfeited 
their deposits, but the SBSP’s showing 
in the Machhlishahr, Ghazipur and Bal-
lia seats—all in Purvanchal—is worth 
a look. In Machhlishahr, the BJP’s B.P. 
Saroj got 47.2 per cent votes to defeat 
the BSP’s Tribhuvan Ram by 181 votes. 
The SBSP candidate got 11,223 votes. 
Interestingly, in the October 2019 
bypoll for the Jalalpur assembly seat (in 
Ambedkar Nagar district), the votes se-
cured by the SBSP candidate were much 
higher than the victory margin of the 
SP. In the Ghosi seat, the victory margin 
of the BJP candidate was much less 
than the total votes of the SBSP candi-
date (see SBSP’s Poll Performance).

“The SBSP may not get many votes 
contesting on its own, but its support 
base can make a difference in close 
contests between the big parties,” says 
Pandey. Akhilesh senses this and has 
announced that he will opt for strategic 
alliances with the smaller parties rather 
than go with any big party. The SP 
fought the 2017 poll in alliance with the 
Congress and won 47 of the 311 seats it 
contested—its worst performance ever. 

OBCs (Other Backward Classes) 
make up over half of UP’s 240 million 
population. Yadavs, who are 19 per 
cent of the OBC population, back the 
SP. To attract the non-Yadav OBCs, 
Akhilesh has forged pacts with outfits 

such as Keshav Dev Maurya’s Mahan 
Dal and Sanjay Chauhan’s Janvadi 
Party (Socialist). The Mahan Dal has 
clout among backward castes such as 
Shakya, Saini, Kushwaha, Maurya 
and Kamboj in the Bareilly, Budaun, 
Shahjahanpur, Pilibhit, Agra, Bijnor 
and Moradabad districts. The Janvadi 
Party (Socialist) has a following among 
the Noniya-Chauhan castes in the 

Mau, Azamgarh, Ghazipur, Chandauli 
and Deoria districts. In the 2019 Lok 
Sabha election, Akhilesh fielded Sanjay 
Chauhan from Chandauli on an SP 
ticket. He lost to the BJP by 14,000 
votes. However, the SP’s vote share in 
Chandauli jumped to 45.8 per cent, 
from 20.8 per cent in the previous 
general election. “The way Akhilesh has 
formulated his strategy, the 2022 UP 

election is narrowing down to a 
contest between the SP-led alliance 
and the BJP. The regional forces 
are not inclined towards parties 
like the Congress and BSP (Bahu-
jan Samaj Party),” says Pandey. 

However, the SP-SBSP tie-up 
may not have been received well 
by the Bhagidari Sankalp Morcha, 
formed under Rajbhar’s leadership. 
Its seven parties, including Asadud-
din Owaisi’s AIMIM (All India 
Majlis-e-Ittehad-ul-Muslimeen), 
Azad Samaj Party of Chandrashek-
har Azad and Shivpal Singh Yadav’s 
Pragatisheel Samajwadi Party (Lo-
hia), stayed away from the October 
27 rally. “Our Morcha is united. 
Parties that want to defeat the BJP 
must join it,” says Rajbhar. “I will 
even try to bring Akhilesh and (his 
estranged uncle) Shivpal together.” 

It remains to be seen how 
the SP’s alliance spree impacts 
the BJP. On October 29, Union 
home minister Amit Shah said in 

THE CLOUT OF THE RAJBHARS
SBSP’S POLL 
PERFORMANCE

 In the 2017 assembly election, 
the Suheldev Bhartiya Samaj Party 
(SBSP) contested eight seats as 
part of the BJP-led alliance. It won 
four seats, of which three 
were reserved. The party’s total 
vote share in the eight seats was 
about 34 per cent.  

 All 39 candidates fielded 
by the SBSP in the 2019 Lok 
Sabha election forfeited their 
deposits. Importantly, though, the 
party polled 11,223 votes in the 
Machhlishahr seat (won by BJP). 
In Ghazipur, the SBSP candidate 
was no. 3, with 33,877 votes. In 
Ballia, which the SP lost to the BJP 
by 15,519 votes, the SBSP nominee 
polled 35,900 votes. 

 In UP, the Arkavanshi, Bari, 
Kharwar and Biar castes are 
counted on par with the Rajbhars. 
Apart from Ghaziabad, Gautam 
Buddha Nagar, Lakhimpur Kheri, 
Sitapur and Hardoi, Arkavanshi 
voters can potentially swing 
results in all 19 assembly seats 
of Bundelkhand. The Baris and 
Kharwars are present in all 75 
districts of the state.

Lucknow that Adityanath’s victory in 
UP will lay the foundation for Prime 
Minister Narendra Modi’s return 
to power in 2024. Analysts feel that 
by ending the speculation over the 
BJP’s chief ministerial face in UP and 
firmly backing Adityanath, the party 
has dropped hints about the nature of 
the poll campaign it might run in UP. 

Given his bitterness with Aditya-
nath, the probability of Rajbhar going 
with the BJP had looked bleak any-
way. Rajbhar had categorically ruled 
out allying with the BJP if the party’s 
poll campaign was led by Adityanath. 
Rajbhar’s falling out with the BJP 
began at the time of the Rajya Sabha 
election in March 2018 when the 
party sent its Ballia leader Sakaldeep 
Rajbhar to the Upper House. The gulf 
widened in December 2018 when 
Prime Minister Modi released a com-
memorative postal stamp of maharaja 
Suheldev in Ghazipur. The SBSP chief 
saw it as an attempt to appropriate the 
Rajbhar community icon and gave the 
event a miss.  

The BJP has been going all out to 
woo Rajbhar voters in Purvanchal. 
Anil Rajbhar, the party’s MLA 
from Shivpur, was promoted from 
MoS to cabinet minister during the 
UP cabinet expansion in August 
2019. Two months on, he was made 
spokesperson of the state govern-
ment. Anil Rajbhar has been holding 
meetings in the Rajbhar-dominated 
areas of Purvanchal. He has accused 
Om Prakash Rajbhar of taking the 
help of mafia don-turned-politician 
Mukhtar Ansari—who represents the 
Mau Sadar assembly seat—in organ-
ising the October 27 rally, and vowed 
“to expose him”.  

Unfazed, Rajbhar is focusing on 
organising big SP-SBSP rallies in Basti 
(November 14), Kushinagar (Novem-
ber 17) and Hardoi (November 27). 
“The Rajbhars and their sub-castes 
have remained away from power, so 
their political might has been underes-
timated. Rajbhar voters are thought 
to be confined only to Purvanchal, but 
their sub-castes are spread all over 
UP. It will all be evident at our Hardoi 
rally,” asserts Rajbhar. The BJP may 
dismiss it as overconfidence, but Akh-
ilesh isn’t complaining. n

SOUNDING THE POLL BUGLE Amit Shah and  
Yogi Adityanath in Lucknow on Oct. 29

SOME ANALYSTS 
FEEL THE UP 
ELECTION MAY 
NARROW DOWN 
TO A CONTEST 
BETWEEN THE 
BJP AND SP-LED 
ALLIANCE

Graphic by TANMOY CHAKRABORTY

Assembly seats 
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where the 

Rajbhars and equivalent 
castes hold sway

153 Districts of Purvanchal 
and Awadh where Rajbhar 
voters have a sizeable 

presence and may be influential in 
swinging assembly polls

24

Balrampur

Shravasti
Bahraich

Siddharth Nagar

Ambedkar Nagar

Gonda

Basti

Gorakhpur
Ayodhya

Mirzapur
Bhadohi

Sonbhadra
Chandauli

Ghazipur

Ballia

Deoria

Kushinagar
Sant Kabir Nagar

Maharajganj
Barabanki

Varanasi

Jaunpur

Azamgarh
Mau

West 
UP

Braj

Doab

Bundelkhand

Baghelkhand

Awadh

Rohilkhand

Purvanchal

ANI

Upfront-1-3-Lead-Nov15.indd   10-11 11/3/2021   1:02:02 AM



10    INDIA TODAY    NOV E M BE R 15, 2021

UPFRONT

wakarma. If Akhilesh Yadav can add in 
their support to his Muslim-Yadav base, 
the SP-SBSP alliance can challenge the 
BJP in Purvanchal,” says Shashikant 
Pandey, head of the political science 
department at Lucknow’s Babasaheb 
Bhimrao Ambedkar University.  

Rajbhar’s party had contested eight 
assembly seats in UP in 2017 as part 
of the BJP-led alliance. As backward 
classes welfare minister in the Yogi 
Adityanath cabinet, he repeatedly ac-
cused the government of neglecting the 
backward communities. In the 2019 
Lok Sabha election, Rajbhar broke 
away and fielded his own candidates 
on 39 seats, winning none. Aditya-
nath dropped Rajbhar from his team 
soon after the Lok Sabha poll results, 
though the latter claims he stepped 
down on his own.  

The candidates may have forfeited 
their deposits, but the SBSP’s showing 
in the Machhlishahr, Ghazipur and Bal-
lia seats—all in Purvanchal—is worth 
a look. In Machhlishahr, the BJP’s B.P. 
Saroj got 47.2 per cent votes to defeat 
the BSP’s Tribhuvan Ram by 181 votes. 
The SBSP candidate got 11,223 votes. 
Interestingly, in the October 2019 
bypoll for the Jalalpur assembly seat (in 
Ambedkar Nagar district), the votes se-
cured by the SBSP candidate were much 
higher than the victory margin of the 
SP. In the Ghosi seat, the victory margin 
of the BJP candidate was much less 
than the total votes of the SBSP candi-
date (see SBSP’s Poll Performance).

“The SBSP may not get many votes 
contesting on its own, but its support 
base can make a difference in close 
contests between the big parties,” says 
Pandey. Akhilesh senses this and has 
announced that he will opt for strategic 
alliances with the smaller parties rather 
than go with any big party. The SP 
fought the 2017 poll in alliance with the 
Congress and won 47 of the 311 seats it 
contested—its worst performance ever. 

OBCs (Other Backward Classes) 
make up over half of UP’s 240 million 
population. Yadavs, who are 19 per 
cent of the OBC population, back the 
SP. To attract the non-Yadav OBCs, 
Akhilesh has forged pacts with outfits 

such as Keshav Dev Maurya’s Mahan 
Dal and Sanjay Chauhan’s Janvadi 
Party (Socialist). The Mahan Dal has 
clout among backward castes such as 
Shakya, Saini, Kushwaha, Maurya 
and Kamboj in the Bareilly, Budaun, 
Shahjahanpur, Pilibhit, Agra, Bijnor 
and Moradabad districts. The Janvadi 
Party (Socialist) has a following among 
the Noniya-Chauhan castes in the 

Mau, Azamgarh, Ghazipur, Chandauli 
and Deoria districts. In the 2019 Lok 
Sabha election, Akhilesh fielded Sanjay 
Chauhan from Chandauli on an SP 
ticket. He lost to the BJP by 14,000 
votes. However, the SP’s vote share in 
Chandauli jumped to 45.8 per cent, 
from 20.8 per cent in the previous 
general election. “The way Akhilesh has 
formulated his strategy, the 2022 UP 

election is narrowing down to a 
contest between the SP-led alliance 
and the BJP. The regional forces 
are not inclined towards parties 
like the Congress and BSP (Bahu-
jan Samaj Party),” says Pandey. 

However, the SP-SBSP tie-up 
may not have been received well 
by the Bhagidari Sankalp Morcha, 
formed under Rajbhar’s leadership. 
Its seven parties, including Asadud-
din Owaisi’s AIMIM (All India 
Majlis-e-Ittehad-ul-Muslimeen), 
Azad Samaj Party of Chandrashek-
har Azad and Shivpal Singh Yadav’s 
Pragatisheel Samajwadi Party (Lo-
hia), stayed away from the October 
27 rally. “Our Morcha is united. 
Parties that want to defeat the BJP 
must join it,” says Rajbhar. “I will 
even try to bring Akhilesh and (his 
estranged uncle) Shivpal together.” 

It remains to be seen how 
the SP’s alliance spree impacts 
the BJP. On October 29, Union 
home minister Amit Shah said in 

THE CLOUT OF THE RAJBHARS
SBSP’S POLL 
PERFORMANCE

 In the 2017 assembly election, 
the Suheldev Bhartiya Samaj Party 
(SBSP) contested eight seats as 
part of the BJP-led alliance. It won 
four seats, of which three 
were reserved. The party’s total 
vote share in the eight seats was 
about 34 per cent.  

 All 39 candidates fielded 
by the SBSP in the 2019 Lok 
Sabha election forfeited their 
deposits. Importantly, though, the 
party polled 11,223 votes in the 
Machhlishahr seat (won by BJP). 
In Ghazipur, the SBSP candidate 
was no. 3, with 33,877 votes. In 
Ballia, which the SP lost to the BJP 
by 15,519 votes, the SBSP nominee 
polled 35,900 votes. 

 In UP, the Arkavanshi, Bari, 
Kharwar and Biar castes are 
counted on par with the Rajbhars. 
Apart from Ghaziabad, Gautam 
Buddha Nagar, Lakhimpur Kheri, 
Sitapur and Hardoi, Arkavanshi 
voters can potentially swing 
results in all 19 assembly seats 
of Bundelkhand. The Baris and 
Kharwars are present in all 75 
districts of the state.

Lucknow that Adityanath’s victory in 
UP will lay the foundation for Prime 
Minister Narendra Modi’s return 
to power in 2024. Analysts feel that 
by ending the speculation over the 
BJP’s chief ministerial face in UP and 
firmly backing Adityanath, the party 
has dropped hints about the nature of 
the poll campaign it might run in UP. 

Given his bitterness with Aditya-
nath, the probability of Rajbhar going 
with the BJP had looked bleak any-
way. Rajbhar had categorically ruled 
out allying with the BJP if the party’s 
poll campaign was led by Adityanath. 
Rajbhar’s falling out with the BJP 
began at the time of the Rajya Sabha 
election in March 2018 when the 
party sent its Ballia leader Sakaldeep 
Rajbhar to the Upper House. The gulf 
widened in December 2018 when 
Prime Minister Modi released a com-
memorative postal stamp of maharaja 
Suheldev in Ghazipur. The SBSP chief 
saw it as an attempt to appropriate the 
Rajbhar community icon and gave the 
event a miss.  

The BJP has been going all out to 
woo Rajbhar voters in Purvanchal. 
Anil Rajbhar, the party’s MLA 
from Shivpur, was promoted from 
MoS to cabinet minister during the 
UP cabinet expansion in August 
2019. Two months on, he was made 
spokesperson of the state govern-
ment. Anil Rajbhar has been holding 
meetings in the Rajbhar-dominated 
areas of Purvanchal. He has accused 
Om Prakash Rajbhar of taking the 
help of mafia don-turned-politician 
Mukhtar Ansari—who represents the 
Mau Sadar assembly seat—in organ-
ising the October 27 rally, and vowed 
“to expose him”.  

Unfazed, Rajbhar is focusing on 
organising big SP-SBSP rallies in Basti 
(November 14), Kushinagar (Novem-
ber 17) and Hardoi (November 27). 
“The Rajbhars and their sub-castes 
have remained away from power, so 
their political might has been underes-
timated. Rajbhar voters are thought 
to be confined only to Purvanchal, but 
their sub-castes are spread all over 
UP. It will all be evident at our Hardoi 
rally,” asserts Rajbhar. The BJP may 
dismiss it as overconfidence, but Akh-
ilesh isn’t complaining. n

SOUNDING THE POLL BUGLE Amit Shah and  
Yogi Adityanath in Lucknow on Oct. 29
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With the NSO Group claim-
ing that its hacking software 
is sold only and exclusively 
to government clients for 
legitimate investigations into 
serious crime, the petitioners 
sought a judicial probe into 
whether the Union govern-
ment had used Pegasus to spy 

on its citizens. 
Several countries, 

including France, Israel and 
Morocco, ordered investiga-
tions after the controversy 
erupted, but, in India, the 
BJP-led Union govern-
ment has been evasive. It 
has stonewalled persistent 
demands by Opposition 
parties for an inquiry and a 
debate in Parliament. The 
government representatives, 
including BJP leaders, have 
alleged that the controversy 
was “manufactured” to derail, 
among other things, India’s 
“growth trajectory”.

In the Supreme Court, 
the Centre filed a “limited 
affidavit”, in which it nei-
ther confirmed nor denied 
the use of the spyware. It 
claimed the allegations 
were based on conjecture 
and unsubstantiated media 
reports and any discussion 
on the subject would go 
against national interest. It 
then offered to constitute an 
expert committee to “dispel 
any wrong narrative”. BJP 
leaders now claim the court 
order is in consonance with 
the government’s proposal to 
set up a probe committee. 

Dismissing the govern-
ment’s affidavit as an “omni-
bus and vague denial”, the 
apex court rejected the gov-
ernment’s offer for an expert 
committee and formed 
one of its own. The court-
appointed panel includes 
Naveen Kumar Chaudhary, 
dean of the National 
Forensic Sciences University, 
Gandhinagar; Prabaharan 
P., professor at the Amrita 
Vishwa Vidyapeetham in 
Kerala; and Ashwin Anil 
Gumaste, associate profes-
sor at the Indian Institute of 
Technology, Mumbai; they 

will be supervised by former 
Supreme Court judge R.V. 
Raveendran, who will be 
assisted by Alok Joshi, for-
mer chief of the Research 
and Analysis Wing, and 
Sundeep Oberoi, a cyberse-
curity expert. 

T
he court has asked the 
committee to examine 
if the Indian govern-

ment or any of its agencies 
deployed Pegasus to snoop 
on citizens and whether it 
was done following lawful 
procedure, rules and guide-
lines. The committee is also 
expected to suggest laws as 
also a mechanism to prevent 
incidents of unauthorised 
surveillance, and advise the 
court on establishing an 
independent agency to inves-
tigate cybersecurity threats. 

Describing privacy as a 
‘sacred space’ central to ‘a 
civilised democratic society’, 
the Supreme Court order 
reinforced its 2017 judgment 
recognising the right to pri-
vacy as a fundamental right. 
Any surveillance by the State 
or an outside agency is an 
infringement of a person’s 
right to privacy. While sur-
veillance is a legitimate tool 
in the hands of governments, 
the court asserted it can be 
used only within stipulated 
parameters and procedures 
established by law. The 
judges said the chilling effect 
of indiscriminate spying is 
an assault on the vital role of 
the press as a public watch-
dog and may undermine its 
ability to provide accurate 
and reliable information. 

While Opposition lead-
ers have hailed the order, a 
few critics have expressed 
reservations. Alok Prasanna 
Kumar, a senior resident 

fellow at the Vidhi Centre 
for Legal Policy, panned the 
judgment as “fluff designed 
to elicit plaudits on social 
media and gushing head-
lines”. Others feel the court 
could have done better. 
Suhrith Parthasarathy, an 
advocate in the Madras High 
Court, wrote: ‘Faced with 
the government’s resolute 
refusal to file a proper affi-
davit, either confirming or 
denying the use of Pegasus, 
the court, one might have 
thought, would have issued a 
writ compelling the state to 
adduce evidence. Instead, it 
left the fact-finding to a com-
mittee of experts. There is no 
guarantee that a government 
that chose to remain silent 
before the court will some-
how come clean before an 
external panel.’ 

Despite scepticism about 
how far the probe panel 
might get in ascertaining the 
facts of the alleged surveil-
lance, its formation itself is 
seen as an acknowledgment 
that Indian laws governing 
surveillance need review. 
“What is more significant 
is that the committee will 
also review the current legal 
framework for protecting 
breach of privacy and data 
protection, and suggest inter-
im legal measures to protect 
citizens’ right to privacy till 
comprehensive legislation is 
passed. The Supreme Court 
can later consider these in 
its final judgment,” says 
Salman Waris, IT law expert 
and managing partner at 
law firm TechLegis. Its suc-
cess, however, will depend on 
its independence, authority 
and access to information 
that can come only from the 
government. One can only 
hope. n

STRIPPING OFF 
THE CLOAK OF 
SECRECY

PE G A S U S RU L I N G

By Kaushik Deka

“If you want to keep a secret, 
you must hide it from 
yourself.”  

A
three-judge bench 
of the Supreme 
Court, headed 
by Chief Justice 

N.V. Ramana, quoted this 
line from George Orwell’s 
seminal novel 1984 while 
delivering its order on 
October 27 on the Pegasus 
spyware controversy. The 
court took exception to the 
government’s refusal to file a 
detailed response to the alle-
gations made by the petition-
ers in the case, and observed 
that it “should not take an 
adversarial position when the 
fundamental rights of citi-
zens are at threat”. 

Even while admitting 
that the scope of judicial 
review is limited in matters 
relating to national secu-
rity, the three-judge bench 
categorically asserted that 
the state cannot ‘get a free 

pass’ by raising the spectre 
of ‘national security’. The 
court also appointed a three-
member expert committee 
to examine the Union gov-
ernment’s alleged involve-
ment in the controversial 
use of the spyware to snoop 
on its citizens. 

Clarifying the legitimate 
limits of secrecy on grounds 
of national security, the 
court order argues that the 
govern ment can only decline 
information pertaining to 
national security if the State 
has specific immunity under 
a specific law, but it must 
‘prove and justify the same 
in court on affidavit’. The 
court also defended its inter-
vention: ‘The mere invoca-
tion of national security by 
the State does not render the 
court a mute spectator’.

Coming at a time when 
CJI Ram ana said there is “a 
lot of discussion about pres-
sure from the Executive”, 
the court action has been 

celebrated by many as an 
emphatic reassertion of 
the Judiciary’s role as the 
custodian of citizen rights. 
The court’s order broadly 
addresses three issues that 
have been at the centre of 
national discourse in recent 
times—citizens’ (fundamen-
tal) Right to Privacy; judicial 
review when the Executive 
invokes ‘national security’; 
and the implications of sur-
veillance on free speech and 
a free press. 

Several legal experts 
have termed it a watershed 
moment in India’s con-
stitutional history as the 
judiciary addresses the holy 
cow of national security for 
the first time. “Earlier,” says 
Pavan Duggal, a Supreme 
Court advocate and cyber law 
expert, “it was enough for the 
government to simply invoke 
‘national security’ to prevent 
the court from examining 
connected issues. As India 
has no dedicated law on 

cyber security, this judgment 
throws light on the way for-
ward, on how the judiciary 
will deal with issues pertain-
ing to national security.” 

The Supreme Court 
order has come in response 
to cases filed by several jour-
nalists, the Editors Guild of 
India, democracy activists 
and a Rajya Sabha MP, who 
have allegedly been victims of 
the spyware Pegasus—manu-
factured by Israeli cybertech 
firm NSO Group—used to 
hack a target’s smartphone. 
The Pegasus row erupted 
on July 18 when it was 
revealed that some 50,000 
smartphone devices across 
the world, including those 
owned/ used by Indian 
Union ministers, politicians, 
activists, businessmen and 
journalists, were on a list of 
potential targets of the spy-
ware. Some of these, it was 
revealed through forensic 
tests, were not just targeted 
but actually compromised. 

IN ITS LIMITED 
AFFIDAVIT TO 
THE SUPREME 
COURT, THE 
GOVERNMENT  
DID NOT 
CONFIRM OR 
DENY USING 
PEGASUS AND 
DISMISSED ALL 
ALLEGATIONS 
AS CONJECTURE

Illustration by SIDDHANT JUMDE
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mer chief of the Research 
and Analysis Wing, and 
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was done following lawful 
procedure, rules and guide-
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also a mechanism to prevent 
incidents of unauthorised 
surveillance, and advise the 
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tigate cybersecurity threats. 

Describing privacy as a 
‘sacred space’ central to ‘a 
civilised democratic society’, 
the Supreme Court order 
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recognising the right to pri-
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Any surveillance by the State 
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the court asserted it can be 
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dog and may undermine its 
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also review the current legal 
framework for protecting 
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O
n October 30, politicians of 
every hue in Tamil Nadu, 
led by Chief Minister 
M.K. Stalin, made a bee-

line for the samadhi of Pasumpon 
Muthuramalinga Thevar at Pasumpon 
in Ramanathapuram district on his 
114th birth anniversary. But the event 
honouring the late freedom fighter and 
spiritual icon was eclipsed by the buzz 
over the possible return to the AIADMK 
of another member of his Mukkalothor 
Thevar cohort, V.K. Sasikala. 

Released from jail in January this 
year, after a four-year-long incarcera-
tion in a Rs 66 crore disproportionate 
assets case, the late Jayalalithaa’s mer-
curial aide is suddenly making news 
again. Sasikala had gone to Thevar’s 
Pasumpon shrine a day ahead in a con-
voy bearing the AIADMK flag. During 
the week-long tour of Thanjavur, 
Madurai and Ramanathapuram dis-
tricts in southern Tamil Nadu, Sasikala 
was greeted by supporters in many 
places. Some of them were also from the 
AIADMK, the party that had used her 
conviction as an excuse to expel her in 
2017, even though she was then its all-
powerful general secretary.

 Prospects of her return to the party 
fold gained trac t ion after ex-chief min-
ister O. Pann ee r  selvam (OPS), also a 
Mukkalothor, declared on October 25 
that the apex body of the AIADMK 
will decide soon on the matter. This 
was right after OPS handed over the 
golden armour regalia that would adorn 
Muthuramalinga Thevar’s statue to the 
birthday celebrations committee. He 

Mukkalothor community (as a caste 
base) will back her, it’s the leaders 
from northern and western Tamil 
Nadu who are firm in not letting 
Sasikala back in. Many from the 
southern districts are ambivalent 
about her return.

 

T
he AIADMK is still a formi-
dable opposition party with 
66 MLAs (in the 234-seat 

house). “The Mukkalothor commu-
nity does not have the numbers in 
the legislative party where EPS has 
the upper hand. Yet, there will be 
those within the EPS camp who do 
not want his Vellalar-Gounder com-
munity from the west to dominate 
the party. Striking a balance will be 
a challenge for him,” says political 
commentator N. Sathiya Moorthy.

Sasikala’s return will alter power 
equations. Observers point out that 
she and nephew T.T.V. Dhinakaran, 
who launched the breakaway Amma 
Makkal Munnetra Kazhagam, will 
benefit the most from the curr-
ent jostling for influence in the 
AIADMK. Sasikala and her clan 
and cabal will keep the party under 
their control as they did in the last 
phase of Jayalalithaa’s reign.

“She will take time to plot her 
way back. Even if she succeeds, it will 

TA M I L N A D U

By Amarnath K. Menon

THE SASIKALA 
CONUNDRUM 

was aware of Sasikala’s tour. The regalia, 
incidentally, was a gift from Jayalalithaa 
seven years ago to retain the goodwill of 
the Mukkalothor community.

OPS’s backing prompted a few 
AIADMK leaders to come out in open 
support of Sasikala and demand a 
dis cussion on her readmission. They 
include ex-minister Sellur K. Raju, 
party steering committee member 
J.C.D. Prabhakar and former MP A. 
Anwhar Raajhaa. Raajhaa’s argument 
is that the cadre want Sasikala back 
as it is she who had picked “both OPS 
and EPS (E.K. Palaniswami) to be 
chief minister”. Since 2017, both OPS 
and EPS have expelled many party 
functionaries for expressing support 
to Sasikala. No voices of diss ent were 
heard at the time against EPS, who was 
the chief minister then. But, now out 
of power, a recent remark EPS made 

about Sasikala, seconded by AIADMK 
deputy coordinator K.P. Munusamy, 
has created a bit of a stir in the party. 
Readmitting Sasikala, both leaders have 
said, will be tantamount to handing over 
the party keys to a particular commu-
nity and will be as good as selling out the 
principles of party founder MGR and his 
successor J. Jayalalithaa.

This has led to fresh convulsions in the 
AIADMK as EPS now steers an influen-
tial group within the party. Former minis-
ter and senior party leader D. Jayakumar 
contends that the issue was settled long 
ago. “A decision in this regard was taken 
by the party’s general council and all 
district units of the party passed resolu-
tions that those who are in contact (with 
Sasikala) should be expelled. The decision 
holds good today and forever,” he says. 
Some leaders have suggested that another 
meeting of the general council be called 
soon to formally adopt an unambigu-
ous resolution doing away with the office 
of general secretary to keep her out. The 
general council met last on January 9 this 
year and a meeting is due.

 But even with EPS’s opposition, 
chances of Sasikala’s return appear 
brighter than ever before. The ongo-
ing tussle between OPS and EPS, and 
the uncertainty among the cadre about 
the AIADMK’s future could be factors 
that work in her favour. OPS and the 

The tussle between 
OPS and EPS, and 
the uncertainty 

among the cadre 
about the AIADMK’s 

future, could work in 
Sasikala’s favour

not be easy because there will be disaf-
fection and a split in the AIADMK. 
Most importantly, she must win the 
hearts of the people, which could take 
forever because she will always be seen 
as the usurper,” says political analyst 
Ramu Manivannan. “The AIADMK 
will become a ‘family party’ like the 
DMK, Congress and others. This 
seems to be its destiny....” 

 The tremors within the AIADMK 
will also be to the advantage of the 
ruling DMK. Chief Minister Stalin 
last week stirred up the ‘Tamil pride’ 
pot by announcing that July 16 will 
be observed as Tamil Nadu Day from 
now as it was on that day in 1967 
that the legislative assembly adopt-
ed a resolution to rename Madras 
as Tamil Nadu during the reign of 
the first DMK chief minister, C.N. 
Annadurai. He pointed out that the 
AIADMK government had decided 
in 2019 to observe Tamil Nadu Day 
on November 1 (the day in 1956 when 
the states were bifurcated on linguis-
tic basis). It prompted state BJP chief 
K. Annamalai to ask whether a child’s 
birthday is marked by the day it was 
born or the day it was named.

The issues within the AIADMK 
could also give room to the BJP to 
become a strong opposition force in 
Tamil Nadu. As of now, on NEET 
(National Eligibility Cum Entrance 
Test) and other issues, they continue 
to be seen as anti-people in Tamil 
Nadu. “The BJP still does not compre-
hend grassroots level politics and the 
policy priorities of Tamil Nadu voters. 
They continue to focus on temples 
and religion-centric politics where 
too the incumbent Stalin govern-
ment has outscored them. The BJP’s 
agenda still only addresses their com-
mitted Brahmin constituency, which 
is already with them. They do not 
recognise that in today’s Tamil Nadu, 
the ‘black shirt’ Ayyappa devotees out-
number those of the Dravidian atheist 
Periyar movement by tens of thou-
sands,” says Moorthy. The BJP has yet 
to shed its pro-Brahmin approach and 
come to grips with this reality. n

NEW MOVES  
Sasikala pays homage to 

Muthuramalinga Thevar  
during Thevar Jayanti, Oct. 29
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O
n October 30, politicians of 
every hue in Tamil Nadu, 
led by Chief Minister 
M.K. Stalin, made a bee-

line for the samadhi of Pasumpon 
Muthuramalinga Thevar at Pasumpon 
in Ramanathapuram district on his 
114th birth anniversary. But the event 
honouring the late freedom fighter and 
spiritual icon was eclipsed by the buzz 
over the possible return to the AIADMK 
of another member of his Mukkalothor 
Thevar cohort, V.K. Sasikala. 

Released from jail in January this 
year, after a four-year-long incarcera-
tion in a Rs 66 crore disproportionate 
assets case, the late Jayalalithaa’s mer-
curial aide is suddenly making news 
again. Sasikala had gone to Thevar’s 
Pasumpon shrine a day ahead in a con-
voy bearing the AIADMK flag. During 
the week-long tour of Thanjavur, 
Madurai and Ramanathapuram dis-
tricts in southern Tamil Nadu, Sasikala 
was greeted by supporters in many 
places. Some of them were also from the 
AIADMK, the party that had used her 
conviction as an excuse to expel her in 
2017, even though she was then its all-
powerful general secretary.

 Prospects of her return to the party 
fold gained trac t ion after ex-chief min-
ister O. Pann ee r  selvam (OPS), also a 
Mukkalothor, declared on October 25 
that the apex body of the AIADMK 
will decide soon on the matter. This 
was right after OPS handed over the 
golden armour regalia that would adorn 
Muthuramalinga Thevar’s statue to the 
birthday celebrations committee. He 

Mukkalothor community (as a caste 
base) will back her, it’s the leaders 
from northern and western Tamil 
Nadu who are firm in not letting 
Sasikala back in. Many from the 
southern districts are ambivalent 
about her return.

 

T
he AIADMK is still a formi-
dable opposition party with 
66 MLAs (in the 234-seat 

house). “The Mukkalothor commu-
nity does not have the numbers in 
the legislative party where EPS has 
the upper hand. Yet, there will be 
those within the EPS camp who do 
not want his Vellalar-Gounder com-
munity from the west to dominate 
the party. Striking a balance will be 
a challenge for him,” says political 
commentator N. Sathiya Moorthy.

Sasikala’s return will alter power 
equations. Observers point out that 
she and nephew T.T.V. Dhinakaran, 
who launched the breakaway Amma 
Makkal Munnetra Kazhagam, will 
benefit the most from the curr-
ent jostling for influence in the 
AIADMK. Sasikala and her clan 
and cabal will keep the party under 
their control as they did in the last 
phase of Jayalalithaa’s reign.

“She will take time to plot her 
way back. Even if she succeeds, it will 

TA M I L N A D U

By Amarnath K. Menon

THE SASIKALA 
CONUNDRUM 

was aware of Sasikala’s tour. The regalia, 
incidentally, was a gift from Jayalalithaa 
seven years ago to retain the goodwill of 
the Mukkalothor community.

OPS’s backing prompted a few 
AIADMK leaders to come out in open 
support of Sasikala and demand a 
dis cussion on her readmission. They 
include ex-minister Sellur K. Raju, 
party steering committee member 
J.C.D. Prabhakar and former MP A. 
Anwhar Raajhaa. Raajhaa’s argument 
is that the cadre want Sasikala back 
as it is she who had picked “both OPS 
and EPS (E.K. Palaniswami) to be 
chief minister”. Since 2017, both OPS 
and EPS have expelled many party 
functionaries for expressing support 
to Sasikala. No voices of diss ent were 
heard at the time against EPS, who was 
the chief minister then. But, now out 
of power, a recent remark EPS made 

about Sasikala, seconded by AIADMK 
deputy coordinator K.P. Munusamy, 
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of general secretary to keep her out. The 
general council met last on January 9 this 
year and a meeting is due.
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O
n July 29, the Union govern-
ment issued a notification 
introducing two new reser-
vations for undergraduate 

and postgraduate medical and dental 
courses, beginning this academic year. 
Of the seats under All India Quota 
(AIQ), 10 per cent will be reserved for 
EWS (economically weaker section) 
candidates and 27 per cent for OBC 
(other backward classes) candidates. 
AIQ seats were introduced in 1986 
under the direction of the Supreme 
Court to provide domicile-free, merit-
based opportunities to students from 

any state to study in good medical col-
leges in other states. As a result of the 
notification, 2,500 seats in postgradu-
ate (PG) courses in medical colleges 
will go to OBC candidates, with 1,000 
for EWS candidates. 

However, admissions to PG courses 
this year, which were supposed to start 
on October 25, remain stalled as the 
government’s notification has been 
challenged in the Supreme Court by 
more than 40 doctors aspiring to earn 
a post-graduate degree. The annual 
income limit of Rs 8 lakh fixed by the 
Centre to determine EWS status is one 

of the points on which the petitioners 
have challenged the Centre’s July 29 
order. With the Supreme Court also 
questioning the rationale of the income 
ceiling, the Centre has  now offered 
assurances that it will not proceed with 
the admission process until the legal 
challenge has been settled. 

During a hearing on October 21, 
a three-judge SC bench, consisting of 
Justices D.Y. Chandrachud, Vikram 
Nath and B.V. Nagarathna, asked the 
Centre’s representative what study 
had been conducted to arrive at the 
income threshold of Rs 8 lakh and why 

it believed this figure could be applied 
uniformly across the country. The 
court said the Centre could not pull 
an income limit “out of thin air”, ask-
ing if this was an attempt to “make 
unequals equals”. It also noted a con-
tradiction: “The ‘creamy layer’ of the 
OBC category is identified [as those] 
who have become advanced and have 
an annual income of more than Rs 8 
lakh. On the other hand, you fix the 
same income criteria of Rs 8 lakh to 
include the beneficiaries under EWS 
category. So, you use the same criteria 
to exclude one segment of the OBC 
and include EWS. Is that justified?” 

Asserting that there cannot be 
mathematical precision in determin-
ing an income ceiling to identify ‘the 
poor’, an affidavit filed by the Ministry 
of Social Justice and Empowerment 
told the court that the Rs 8 lakh figure 
was partly based on a 2010 report by a 
three-member commission headed by 
Maj. Gen. S.R. Sinho (retd). This com-
mission had examined the determina-
tion of economic backwardness and 
concluded that the existing criteria 
for identification of the ‘creamy layer’ 
could be extended to identify economi-
cally backward segments among gen-
eral classes as well. 

The affidavit also stated that the 
Sinho Commission report was not the 
sole basis on which the income ceil-
ing had been determined. The crite-
ria for EWS reservation, announced 
by an order on January 17, 2019, 
included many other exclusions, such 
as limitations on farm landholding 
sizes and the size of residential flats 
and plots. The EWS quota was intro-
duced under the 103rd Constitution 
(Amendment) Act, 2019 to allow 
the State to reserve posts and seats 
for EWS candidates in public ser-
vices and educational institutions. 
A 10 per cent ceiling has been set 
for such reservations, which are to 
be independent of all other reserva-
tions made for other groups—SCs 
(scheduled castes), STs (scheduled 
tribes) and OBCs. More than 20 peti-
tions were filed in the Supreme Court 

By Kaushik Deka

R E S E RVAT I O N S

challenging the constitutional valid-
ity of this amendment, and in August 
2020, a three-judge bench of the 
Supreme Court referred the matter to a 
larger five-judge constitutional bench. 
The matter is still pending. 

Many experts have questioned 
this quota system based on an eco-
nomic criterion, who argue that the 
Constitution, in its original design, did 
not see reservations as a tool of eco-
nomic upliftment. Several Supreme 
Court judges too have observed that 
reservation was designed to give due 
share in State power to those who stay 
out of it mainly on account of their 
social backwardness. It is one of the 
measures to remedy the continuing 

negative effects of prior inequalities 
stemming from discriminatory prac-
tices against certain classes of people. 

The Supreme Court has now 
asked the Centre to justify the intro-
duction of OBC and EWS quotas as 
these have breached the 50 per cent 
ceiling for reservations fixed by the 
Supreme Court’s 1992 decision in the 
Indra Sawhney case. Quotas for SCs, 
STs and OBCs already total 49.5 per 
cent. In response, the Centre submit-
ted that the Indra Sawhney judgment 
came in the context of reservation for 
socially and educationally backward 
classes, not EWS candidates. It also 
said the reservation for EWS and OBC 
candidates does not deprive other 
general category candidates as, in the 
past six years, the total number of 
MBBS seats have been increased by 
56 per cent and post-graduate seats 
by 80 per cent to make up for the 
reserved seats. 

In fact, the government’s affi-
davit also questioned the validity of 
the petition by doctors and said it 
was an attempt to deprive eligible 
EWS candidates and corner the seats 
contrary to the constitutional man-
date and obligation under the 103rd 
Amendment. The court hearing will 
resume on November 16. n

UPFRONT

ARE QUOTAS CROWDING 
OUT MERIT CANDIDATES?

UNDER THE NEW 
SYSTEM, 10 PER CENT 

OF SEATS UNDER 
THE ALL INDIA 

QUOTA WILL BE 
RESERVED FOR EWS 
CANDIDATES, AND 27 
PER CENT FOR OBCs

HOW THE EWS QUOTA SHRINKS SEATS
The reservation of seats for general category EWS candidates does not affect  

the existing quotas for SC, ST and OBC groups, but it reduces the effective 
number of seats various categories can now compete for

 Percentage of seats reserved
 Percentage of seats they could effectively compete for before the EWS reservation

 Percentage of seats they can compete for after the EWS reservation
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National Security Advisor Ajit Doval is 
looking for a new Military Advisor after the 

previous incumbent, Lt Gen. Vinod Khandare, 
stepped down in October. The name of a rec
ently retired army GoCinC is doing the rounds 
as Khandare’s possible successor. Meanwhile, 

the PMO is considering a 
proposal to appoint a 
new Maritime Security 
Advisor, who will 
report to Doval. There’s 
speculation about a 

recently retired 
vice admiral 
being a 
possible 
candidate.

West Bengal chief 
minister Mamata 

Banerjee is planning to take 
lessons in Konkani to better 
connect with the Goan 
voter. A recent three-day 
tour of the election-bound 
state has convinced her she 
can crack the language. 
Besides Bengali and Hindi 
and English, Didi also has 
a smattering of Gurmukhi, 
Nepali, Alch iki, Assamese, 
Bhojpuri and Urdu. Handy 
skill for a leader with 
national aspirations.

Lingo Star

G L A S S H O U S E

PLANE SPEAKING

T
alk of a united opposition against the BJP for the 2022 UP assembly election is in the 
air. Quite literally. On board a Delhi-Lucknow flight late last month, Congress general 
secretary and UP in-charge Priyanka Gandhi had a brief chit-chat with SP (Samajwadi 

Party) national president Akhilesh Yadav. No one knows what they discus sed. Leaders 
of both parties called the meeting a coincidence. But then, nine days later, Priyanka flew 
out of Lucknow on a chartered jet with RLD (Rashtriya Lok Dal) chief Jayant Chaudhary. 

Chaudhary was in the lounge of the Lucknow airport when Priyanka persuaded him to fly 
to Delhi. What’s brewing? Priyanka paradropping on the SP-RLD alliance?

—Sandeep Unnithan with Ashish Misra, Romita Datta, Kiran D. Tare and Amitabh Srivastava

V ijay Rupani would often 
invoke T20 metaphors 

to describe the speed of his 
decision-making. That is 
until his party clean bowled 
him with an unplayable yor-
ker in September and sent 
his entire team of ministers 
packing. New CM Bhupen 
Patel is being more 
circumspect. At a recent 
meeting in Ahmedabad, 
he said decisions cannot 
be taken in a day. A Test 
cricket fan maybe?

NO T20 PLEASE

UPFRONT

Bihar chief minister Nitish Kumar’s 
supporters credit his yoga and 

meditation routine as the secret of his 
fitness in handling a difficult coalition. 
Now, it seems, Nitish wants the state’s 
300,000-odd government employees to 
do as he does—and they’ll all be entitled 
to a 15-day Vipassana leave. A general 
administration department order says it 
will have a positive impact on employees. 
Perhaps politicians need one too?

Vipassana Holidays
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THE NEW RULES 
OF DATING
Dating goes hybrid, a mix of online and offline, in post-vaxx India

AFTER BEING SINGLE THROUGH THE 
PANDEMIC, Shamita Kulkarni, a  
French translator in Delhi, decided 
to give dating a go again about six 
months ago. Double vaxxed, date 
night outfits all set and with masks 
to match, she felt ready to dive back 
into the dating pool. What she had not 
anticipated, though, was FODA—the 
‘fear of dating again’. Unsure about her 
online dating skills, it took her another 
month to set up her Tinder profile and 
enter the dating circuit.

It’s a feeling familiar to many in the 
post-pandemic world. With their love 

lives Covidated—cancelled or altered 
by the pandemic—many ended up as 
Covidivorcees. According to a survey 
popular dating app Bumble conducted 
among 2,000 users in India in June, 28 
per cent of the respondents said they 

had broken up during the pandemic. 
The prolonged hiatus from dating and 
socialising left many doubting their 
ability to emotionally connect again. 
“Before the pandemic, I was a very 
social person,” says 25-year-old media 
professional Mrini Devnani. “Now, I 
don’t feel like engaging in emotional 
relationships with people.”

Daters today are equal parts excited 
and nervous about getting back out 
there, as was evident in media platform 
Mashable’s Covid-19 dating survey this 
year. Another global study by online 
dating service Match.com confirmed 
the trend—38 per cent of the singles it 
surveyed were “nervous about their so-
cial skills when it came to dating again 
in real life”. “It is the same feeling one 
gets when they stop working or study-
ing for a few months,” says Dr Upasana 
Chaddha, a Delhi-based psychologist 
and founder of Mindscape Centre for 
Counselling. “Circumstances change 
and you are unsure if you will match the 
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THE NEW RULES 
OF DATING
Dating goes hybrid, a mix of online and offline, in post-vaxx India
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among 2,000 users in India in June, 28 
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had broken up during the pandemic. 
The prolonged hiatus from dating and 
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“Before the pandemic, I was a very 
social person,” says 25-year-old media 
professional Mrini Devnani. “Now, I 
don’t feel like engaging in emotional 
relationships with people.”

Daters today are equal parts excited 
and nervous about getting back out 
there, as was evident in media platform 
Mashable’s Covid-19 dating survey this 
year. Another global study by online 
dating service Match.com confirmed 
the trend—38 per cent of the singles it 
surveyed were “nervous about their so-
cial skills when it came to dating again 
in real life”. “It is the same feeling one 
gets when they stop working or study-
ing for a few months,” says Dr Upasana 
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new expectations of workplaces or uni-
versities. It’s the same with socialising.”

THE VIRTUAL CONNECTION 
Like much else, dating too went virtual 
in the time of Covid. WFH, social dis-
tancing and lockdowns of restaurants, 
bars and theatres meant the end of any 
opportunity to meet new people, mak-
ing video dating the next best thing. 
In March 2020, Tinder, which has its 
largest user base in India at 31 mil-
lion users, recorded 3 billion swipes in 
24 hours, its highest number in a day. 
From March to May 2020, OkCupid 
saw a 700 per cent increase in dates 
globally. And on Bumble, video calls 
increased by 70 per cent in 2020. As 
per these dating apps, the numbers 
continue to remain high in 2021. An 
overwhelming 72 per cent of singles 
Bumble spoke to in India now feel it 
is possible to fall in love with someone 
online without having to meet them 
in person. Online dating, adds Sitara 
Menon, senior marketing manager, 
OkCupid India, allows for more ser-
endipitous moments than the limita-
tions IRL (in real life). It was what 
Kulkarni’s friends recommended too. 
But how do you ‘meet’ a person online, 
she wondered? “Offline you have so 
many distractions—you can order food, 
absorb the ambience, comment on the 

people around you. What do you do 
online? Stare at each other across the 
screen?” she asks.

Kulkarni was not alone in her 
dilemma. A whole tribe of people out 
there felt the same way. It forced plat-
forms like Hinge, Bumble, Tinder, 
Match, OkCupid and the Dating 
Group (which owns several brands, 
such as Dating.com, DateMyAge, 
Promise and ChinaLove) to up their 
game. Hinge now offers a ‘virtual date 
night kit’, offered in collaboration 
with the e-commerce site Uncommon 
Goods. The kit includes recipes for 
three different date night cocktails and 
a long list of icebreakers—questions on 
common interests, their respective per-
sonalities, dating lives—to get the con-
versation flowing. For Kulkarni, it was 
a life-saver. “I have had dates where we 
have made drinks over video, played 
games and even screen shared to watch 
a movie together,” she says. 

Bumble included 150 new ‘inter-
est badges’ for user profiles, and a 
‘Night In feature’, where two people 
can participate in an interactive game, 
like trivia, during a video chat. Snap’s 
AR (augmented reality) lenses within 
video calls and video notes add to 
the fun. “Virtual dating became very 
popular among all age groups during 
the lockdown,” says Elavarasan Raja, 

Chennai-based dating and personality 
coach. “Watching Netflix together on 
the phone, party apps and even video 
dinner dates are trendy dating meth-
ods now.” According to Snehil Khanor, 
co-founder and CEO of dating app 
Truly Madly, “We have leapfrogged at 
least three years into the future. Those 
who had inhibitions about virtual dat-
ing shed them and realised it is one of 
the safest ways to meet new people.” 

LOVE AFTER COVID
But as things slowly return to normal, 
what will the future of dating be? Fluid, 
predicts Tinder’s ‘Future of Dating 

Survey’. A Bumble study found that 
video dating is here to stay, as 39 per 
cent of its users in India confessed to 
trying a video date as a first date option 
in 2021. Virtual dating allows daters to 
get over FODA. Kritika (name changed 
on request), a graphic designer in 
Mumbai, had not been on a single date 
since March 2020, when the pandemic 
struck. With her parents in Lucknow, 
extreme loneliness led the 28-year-old 
to enrol on dating and matchmaking 
sites “if only to see new faces and have 

conversations”. In June, she met in-per-
son a young businessman she had con-
nected with virtually. The relationship 
didn’t last, but she is not complaining. 
“Just the feeling of going out on dates 
was a big boost to my self-confidence. I 
realised I could still connect with peo-
ple,” she says.

In a world left scarred by Covid, 
online dating is also a safer option. “I 
am vaccinated” is the hottest pick-up 
line these days. Thirty-five per cent of 
the Indians surveyed by Bumble said 

they have become more safety-conscious 
after the second wave. Vaccination sta-
tus was essential to 38 per cent of the 
Bumble users—they would not go on 
a date or have sex with someone who 
isn’t vaccinated. Many dating sites 
have added a ‘badge feature’ for users 
to update their vaccination status or 
indicate their comfort levels with offline 
activities. Not being vaccinated is now 
a major turn-off. Vivek Khanna, a 
26-year-old MBA student from Pune, 
says he is open to dating people from 

“THERE HAVE BEEN 
MORE CONVERSATIONS 
AROUND CRITICAL 
ISSUES, SUCH AS HOW 
HOUSEHOLD CHORES 
SHOULD BE SPLIT AND IF 
WOMEN SHOULD WORK 
AFTER MARRIAGE” 

— S I TA R A  M E N O N ,  Senior 
Marketing Manager, OkCupid India

➽ FODA (Fear of 
Dating Again): The 
anxiety around dat-
ing again after a long 
hiatus from rela-

tionships due to the 
pandemic 

➽ Double vaxxed: 
Fully vaccinated 

➽ Sex-distancing: 
Expressing unwill-
ingness to engage in 
sexual intercourse 
due to the ongoing 
pandemic 

➽ Zumping: The act 
of breaking up, or 
dumping someone, 
over a Zoom call 

➽ Covidivorcee: 
A person who got 
divorced/ broke up 
during the Covid 
pandemic 

➽ Covidated: When 
plans are cancelled or 
altered by Covid 

➽ Hardballing:  
Being clear about 
your expectations 
from a relationship—
whether you want a 
casual fling or a seri-
ous connection 

➽ Soft ghosting: 
Keeping up the 
bare-minimum com-

munication, such as 
via emojis or social 
media likes, instead 
of completely cutting 
out a person 

➽ Orbiting: To let a 
former fling know 
you are still interest-
ed by following them 
and interacting with 
them on social media 

➽ Covid baggage: 
One’s experiences  
of the pandemic  
that are shared  
with someone to 
forge a meaningful 
connection 

➽ Apocalypsing: 
Treating every re-
lationship like your 
last or getting serious 
very quickly with 
someone you have 
just met 

➽ Quarantine Bae:  
A partner for the 
duration of the  
pandemic

THE COVID 
DATING  
DICTIONARY

I l lustrations by  RAJ VERMA
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new expectations of workplaces or uni-
versities. It’s the same with socialising.”
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in the time of Covid. WFH, social dis-
tancing and lockdowns of restaurants, 
bars and theatres meant the end of any 
opportunity to meet new people, mak-
ing video dating the next best thing. 
In March 2020, Tinder, which has its 
largest user base in India at 31 mil-
lion users, recorded 3 billion swipes in 
24 hours, its highest number in a day. 
From March to May 2020, OkCupid 
saw a 700 per cent increase in dates 
globally. And on Bumble, video calls 
increased by 70 per cent in 2020. As 
per these dating apps, the numbers 
continue to remain high in 2021. An 
overwhelming 72 per cent of singles 
Bumble spoke to in India now feel it 
is possible to fall in love with someone 
online without having to meet them 
in person. Online dating, adds Sitara 
Menon, senior marketing manager, 
OkCupid India, allows for more ser-
endipitous moments than the limita-
tions IRL (in real life). It was what 
Kulkarni’s friends recommended too. 
But how do you ‘meet’ a person online, 
she wondered? “Offline you have so 
many distractions—you can order food, 
absorb the ambience, comment on the 

people around you. What do you do 
online? Stare at each other across the 
screen?” she asks.

Kulkarni was not alone in her 
dilemma. A whole tribe of people out 
there felt the same way. It forced plat-
forms like Hinge, Bumble, Tinder, 
Match, OkCupid and the Dating 
Group (which owns several brands, 
such as Dating.com, DateMyAge, 
Promise and ChinaLove) to up their 
game. Hinge now offers a ‘virtual date 
night kit’, offered in collaboration 
with the e-commerce site Uncommon 
Goods. The kit includes recipes for 
three different date night cocktails and 
a long list of icebreakers—questions on 
common interests, their respective per-
sonalities, dating lives—to get the con-
versation flowing. For Kulkarni, it was 
a life-saver. “I have had dates where we 
have made drinks over video, played 
games and even screen shared to watch 
a movie together,” she says. 

Bumble included 150 new ‘inter-
est badges’ for user profiles, and a 
‘Night In feature’, where two people 
can participate in an interactive game, 
like trivia, during a video chat. Snap’s 
AR (augmented reality) lenses within 
video calls and video notes add to 
the fun. “Virtual dating became very 
popular among all age groups during 
the lockdown,” says Elavarasan Raja, 

Chennai-based dating and personality 
coach. “Watching Netflix together on 
the phone, party apps and even video 
dinner dates are trendy dating meth-
ods now.” According to Snehil Khanor, 
co-founder and CEO of dating app 
Truly Madly, “We have leapfrogged at 
least three years into the future. Those 
who had inhibitions about virtual dat-
ing shed them and realised it is one of 
the safest ways to meet new people.” 

LOVE AFTER COVID
But as things slowly return to normal, 
what will the future of dating be? Fluid, 
predicts Tinder’s ‘Future of Dating 

Survey’. A Bumble study found that 
video dating is here to stay, as 39 per 
cent of its users in India confessed to 
trying a video date as a first date option 
in 2021. Virtual dating allows daters to 
get over FODA. Kritika (name changed 
on request), a graphic designer in 
Mumbai, had not been on a single date 
since March 2020, when the pandemic 
struck. With her parents in Lucknow, 
extreme loneliness led the 28-year-old 
to enrol on dating and matchmaking 
sites “if only to see new faces and have 

conversations”. In June, she met in-per-
son a young businessman she had con-
nected with virtually. The relationship 
didn’t last, but she is not complaining. 
“Just the feeling of going out on dates 
was a big boost to my self-confidence. I 
realised I could still connect with peo-
ple,” she says.

In a world left scarred by Covid, 
online dating is also a safer option. “I 
am vaccinated” is the hottest pick-up 
line these days. Thirty-five per cent of 
the Indians surveyed by Bumble said 

they have become more safety-conscious 
after the second wave. Vaccination sta-
tus was essential to 38 per cent of the 
Bumble users—they would not go on 
a date or have sex with someone who 
isn’t vaccinated. Many dating sites 
have added a ‘badge feature’ for users 
to update their vaccination status or 
indicate their comfort levels with offline 
activities. Not being vaccinated is now 
a major turn-off. Vivek Khanna, a 
26-year-old MBA student from Pune, 
says he is open to dating people from 
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ISSUES, SUCH AS HOW 
HOUSEHOLD CHORES 
SHOULD BE SPLIT AND IF 
WOMEN SHOULD WORK 
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Marketing Manager, OkCupid India
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other religions, countries or divorcees 
but not someone who hasn’t taken his 
jabs. “I feel it is indicative of the per-
son’s mindset—a disregard for public 
health, science and medicine. As a 
person devoted to factual knowledge, 
I don’t think I could be with a vaccine 
sceptic,” says Khanna, adding that he 
has come across profiles online who 
are equally concerned about dating 
unvaccinated people. “Luckily, all my 
matches so far have been with those 
who are vaccinated.” 

Women certainly are loving the 
safety and comfort of meeting and 
chatting online, as a precursor to 
in-person meeting. Women in south 
India prefer Woo over Tinder, show 
Statista reports. Woo places women 
first, details are always confiden-
tial and women can make private 
calls directly from the app. Bhavna 
Shastri, 32, a corporate lawyer living 
in Bengaluru, is an active Woo user. 
It helps her steer clear of ‘creeps’. 
“On Tinder, there is no control over 
who can view your profile. If the app 
thinks there is a potential match, 
they will send your profile to a per-
son. Often, you end up connecting 
with totally strange people, many 
of whom are fake. I find Woo more 
genuine and private,” she says. 

“Online dating is less effort, 
less risky and safer,” says Khanor of 
TrulyMadly. Of the single users sur-
veyed by Bumble globally, 45 per cent 
said they prefer virtual dates because 
it saves them time and money. 
Virtual dates also save you unneces-
sary grief, as 28-year-old Arun Wahi 
from Mumbai would tell you: “If 
someone rejects you online, you don’t 
feel like you have wasted hours com-
muting to meet them or a tonne of 
money to dress up and pay for dates.”

No wonder, OkCupid has found 
that 38 per cent women and 25 per 
cent men in India want to stick to 
virtual communication in the initial 
stages of dating even in post-pan-
demic times. 

VIRTUALLY IMPOSSIBLE?
Finding someone on your own wave 
length has always been hard—with 
or without a pandemic. It becomes 
infinitely more so when you are try-
ing to do it virtually. Enter slow dat-
ing, where couples take their time 
to get to know one another, before 
going DTR (‘defining the relation-
ship’ phase, for the uninitiated). 
“Millennials are now discovering 
love through long, profound conver-
sations and digitally-shared experi-
ences,” says OkCupid’s Menon. 

Singles want a match who 
will respect them for who they 
are and what they want from life. 
“Transparency” and “authenticity”, 
too, are the new buzzwords, accord-
ing to Tinder. “There has been grow-
ing awareness and conversations 
around issues that are critical and 
topical such as how household chores 
should be split and if women should 
work after marriage,” says Menon.

Simultaneously, there has been 
a decline in toxic dating behaviour, 
such as pie hunting (deliberately 
seeking vulnerable people) or ghost-
ing (the sudden breaking off all ties 
with a prospective partner). “Dating 
online,” says Khanna, “used to be a 
pastime for me, so I never cared if 
I was rude or if I suddenly cut out 
someone I met on an app. Now I feel 
more aware of it because no mat-
ter who the person is, they would 
be feeling the same anxiety as me 
because of Covid.”

IS IT HAPPILY EVER AFTER?
Post the pandemic, emotional con-
nection has become more important, 
even if the relationship does not 
end up being serious. “Through the 
pandemic,” says Menon, “millenni-
als discovered an impatience with 
entertaining dead-end connections, 
opting instead to invest in ones with 

➽ Focus on 
video dates: 
According to dating 
app Bumble, 39 per 
cent of their users 
have tried a video 
date as a first date 
option in 2021. 48 
per cent of single 
Indians surveyed 
by the app say they 
enjoy virtual dating 
because it feels 
safer than meeting 
up with someone in 
person; 45 per cent 
like virtual dates 
since it saves them 
time and money. 

➽ Taking things 
slow: On Tinder, 
more people are 
willing to see “where 
things go”. In a sur-
vey, 62 per cent said 
they aren’t looking 

for a committed re-
lationship and prefer 
friendship with 
romantic potential 
or casual dating.

➽ Emotions first: 
OkCupid found that 
84 per cent of its 
users from around 
the world would like 
to first build an emo-
tional connection 
before getting into a 
physical one. 

➽ Healthier 
dating habits: 
Almost half of Hinge 
users (45 per cent) 
said the pandemic 
spurred healthier 
dating habits, with a 
decline in trends like 
ghosting, which is 
down 27 per cent on 
the app. 

➽ Honesty first: 
On Match.com,  
63 per cent users 
now spend more 
time getting to know 
potential partners; 
69 per cent are 
more honest; 61 per 
cent of Gen Z focus 
less on physical 
attraction. 

➽ Covid  
preferences: 
From the 2,000 
Indian singles Tinder 
surveyed, 71 per 
cent said they are 
open about their 
hygiene preferences 
prior to meeting a 
date; and 66 per 
cent said knowing 
their date’s mask-
wearing habits 
before they meet is 
important.

“SINGLE PEOPLE 
IN INDIA ARE NOW 
MORE INTENTIONAL 
ABOUT THEIR DATING 
DECISIONS AND ARE 
PRIORITISING SAFETY 
AND COMPATIBILITY 
AS VACCINATIONS 
INCREASE IN INDIA” 
— S A M A R P I TA  S A M A D D A R 
Communications Director, 
Bumble India

WHAT SINGLES WANT

New trends in surveys conducted by 
various dating platforms
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other religions, countries or divorcees 
but not someone who hasn’t taken his 
jabs. “I feel it is indicative of the per-
son’s mindset—a disregard for public 
health, science and medicine. As a 
person devoted to factual knowledge, 
I don’t think I could be with a vaccine 
sceptic,” says Khanna, adding that he 
has come across profiles online who 
are equally concerned about dating 
unvaccinated people. “Luckily, all my 
matches so far have been with those 
who are vaccinated.” 

Women certainly are loving the 
safety and comfort of meeting and 
chatting online, as a precursor to 
in-person meeting. Women in south 
India prefer Woo over Tinder, show 
Statista reports. Woo places women 
first, details are always confiden-
tial and women can make private 
calls directly from the app. Bhavna 
Shastri, 32, a corporate lawyer living 
in Bengaluru, is an active Woo user. 
It helps her steer clear of ‘creeps’. 
“On Tinder, there is no control over 
who can view your profile. If the app 
thinks there is a potential match, 
they will send your profile to a per-
son. Often, you end up connecting 
with totally strange people, many 
of whom are fake. I find Woo more 
genuine and private,” she says. 

“Online dating is less effort, 
less risky and safer,” says Khanor of 
TrulyMadly. Of the single users sur-
veyed by Bumble globally, 45 per cent 
said they prefer virtual dates because 
it saves them time and money. 
Virtual dates also save you unneces-
sary grief, as 28-year-old Arun Wahi 
from Mumbai would tell you: “If 
someone rejects you online, you don’t 
feel like you have wasted hours com-
muting to meet them or a tonne of 
money to dress up and pay for dates.”

No wonder, OkCupid has found 
that 38 per cent women and 25 per 
cent men in India want to stick to 
virtual communication in the initial 
stages of dating even in post-pan-
demic times. 

VIRTUALLY IMPOSSIBLE?
Finding someone on your own wave 
length has always been hard—with 
or without a pandemic. It becomes 
infinitely more so when you are try-
ing to do it virtually. Enter slow dat-
ing, where couples take their time 
to get to know one another, before 
going DTR (‘defining the relation-
ship’ phase, for the uninitiated). 
“Millennials are now discovering 
love through long, profound conver-
sations and digitally-shared experi-
ences,” says OkCupid’s Menon. 

Singles want a match who 
will respect them for who they 
are and what they want from life. 
“Transparency” and “authenticity”, 
too, are the new buzzwords, accord-
ing to Tinder. “There has been grow-
ing awareness and conversations 
around issues that are critical and 
topical such as how household chores 
should be split and if women should 
work after marriage,” says Menon.

Simultaneously, there has been 
a decline in toxic dating behaviour, 
such as pie hunting (deliberately 
seeking vulnerable people) or ghost-
ing (the sudden breaking off all ties 
with a prospective partner). “Dating 
online,” says Khanna, “used to be a 
pastime for me, so I never cared if 
I was rude or if I suddenly cut out 
someone I met on an app. Now I feel 
more aware of it because no mat-
ter who the person is, they would 
be feeling the same anxiety as me 
because of Covid.”

IS IT HAPPILY EVER AFTER?
Post the pandemic, emotional con-
nection has become more important, 
even if the relationship does not 
end up being serious. “Through the 
pandemic,” says Menon, “millenni-
als discovered an impatience with 
entertaining dead-end connections, 
opting instead to invest in ones with 

➽ Focus on 
video dates: 
According to dating 
app Bumble, 39 per 
cent of their users 
have tried a video 
date as a first date 
option in 2021. 48 
per cent of single 
Indians surveyed 
by the app say they 
enjoy virtual dating 
because it feels 
safer than meeting 
up with someone in 
person; 45 per cent 
like virtual dates 
since it saves them 
time and money. 

➽ Taking things 
slow: On Tinder, 
more people are 
willing to see “where 
things go”. In a sur-
vey, 62 per cent said 
they aren’t looking 

for a committed re-
lationship and prefer 
friendship with 
romantic potential 
or casual dating.

➽ Emotions first: 
OkCupid found that 
84 per cent of its 
users from around 
the world would like 
to first build an emo-
tional connection 
before getting into a 
physical one. 

➽ Healthier 
dating habits: 
Almost half of Hinge 
users (45 per cent) 
said the pandemic 
spurred healthier 
dating habits, with a 
decline in trends like 
ghosting, which is 
down 27 per cent on 
the app. 

➽ Honesty first: 
On Match.com,  
63 per cent users 
now spend more 
time getting to know 
potential partners; 
69 per cent are 
more honest; 61 per 
cent of Gen Z focus 
less on physical 
attraction. 

➽ Covid  
preferences: 
From the 2,000 
Indian singles Tinder 
surveyed, 71 per 
cent said they are 
open about their 
hygiene preferences 
prior to meeting a 
date; and 66 per 
cent said knowing 
their date’s mask-
wearing habits 
before they meet is 
important.

“SINGLE PEOPLE 
IN INDIA ARE NOW 
MORE INTENTIONAL 
ABOUT THEIR DATING 
DECISIONS AND ARE 
PRIORITISING SAFETY 
AND COMPATIBILITY 
AS VACCINATIONS 
INCREASE IN INDIA” 
— S A M A R P I TA  S A M A D D A R 
Communications Director, 
Bumble India

WHAT SINGLES WANT

New trends in surveys conducted by 
various dating platforms
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TOP DATING APPS
23 and 32 years.

\ Tinder
USP: The ‘vibes’ fea-
ture allows singles 
to connect with 
others who share 
similar interests, 

like music, art, 
sports or gaming
Age group: Current 
estimates suggest 
83 per cent of Tinder 
users are below 34 
years of age 

\ OkCupid
USP: An in-depth 
personality quiz 

helps singles find a 
match percentage 
with potential dates
Age group: Most  
users in India 
belong to the age 
group of 25-35 
years 

\ TrulyMadly
USP: With over 8 
million downloads 
in India, the app en-
sures user safety by 

thoroughly vali-
dating all profiles
Age group: A large 
share of users are 
between 18 and 
25 years of age, 
but the app plans 
to target above 
40 and divorced 
singles as well 

\ Match.com
USP: The Match-
Phone feature 
provides you a 
custom, anony-

mous phone 
number that 
allows chatting 
with potential 
dates without 
any monitoring
Age group: Top 
user age group 
is 35 to 44 years, 
making it one of 
the most popular 

dating apps among 
older singles 

\ Bumble
USP: Once you 
match, only 
women can make 
the first move and 
say hello
Age Group: 25-30 
year-olds

\ Hinge
USP: Based on a 
Nobel prize-win-
ning algorithm, 
the app prom-
ises to find singles 
great offline dates; 
and ensures the 
relationship pro-
ceeds beyond just 
virtual chats
Age group: It is 
popular among 
those looking for 
serious relation-
ships. One esti-
mate suggests 
90 per cent of its 
users are between 

“WE HAVE 
LEAPFROGGED AT LEAST 
THREE YEARS INTO THE 
FUTURE. THOSE WHO 
HAD INHIBITIONS ABOUT 
VIRTUAL DATING SHED 
THEM AND REALISED IT 
IS ONE OF THE SAFEST 
WAYS TO MEET NEW 
PEOPLE”

— S N E H I L  K H A N O R 
Co-founder and CEO,  
TrulyMadly

potential.” This has led to a rise in the 
trend of ‘hardballing’. Gen Z is no lon-
ger pussyfooting around what it wants. 
It’s all there upfront, in their bios. “I 
don’t fear being sensitive or vulnerable 
around dates anymore,” says Khanna. 
“I don’t want to present a fake alter 
ego. A long-term relationship or even 
emotional compatibility cannot be 
built under false pretenses, especially 
when you can’t meet the person offline.” 
According to Tinder, the number of 
user bios that mention the word “anxi-
ety” have grown by 31 per cent, “bound-
aries” by 19 per cent and “consent” by 
11 per cent. “Single people in India are 
now more intentional about their dat-
ing decisions than ever before and are 
prioritising safety and compatibility 
as vaccinations increase in India,” says 
Samarpita Samaddar, communications 
director, Bumble India.

The lockdown also had single mil-
lennials scrambling to find themselves 
a ‘quarantine bae’—the person they 
can ride out the pandemic with. Many 
found themselves ‘Apocalypsing’, or 

getting very serious with someone 
they had just started dating. As a 
result, one third of singles surveyed 
by Plenty of Fish across countries 
said they were “treating every rela-
tionship like it was their last one”. 

On Tinder, though, more people 
are willing to see “where things go”. 
In a global survey, 62 per cent said 
they aren’t looking for a committed 
relationship but prefer friendship 
with romantic potential or casual 
dating instead. For instance, Ananya 
Pal (name changed on request), a 
19-year-old student from Delhi, 
chatted and video dated her online 
flame for three months before 
deciding to meet him. “We would 
screen share and watch movies 
together every Friday night, use the 

Household party app to play virtual 
games,” she says. They would video 
call over Jitsi Meet, a popular alter-
native to Zoom, with better safety 
measures, when they wanted to get 
‘intimate’. They even had cyber sex a 
couple of times. “I had a Cinderella 
Halloween mask. He didn’t mind his 
face being visible.” They finally met 
up while volunteering for a charity 
medicine distribution drive in south 
Delhi’s Mehrauli area. “We couldn’t 
wait to see one another. It was 
also a meaningful way to start our 
offline relationship.” It fizzled out 
once things started getting serious. 
Having lost a grandparent to Covid, 
Pal didn’t feel emotionally ready.

“Being stuck at home for long has 
made dating a lot different than it 
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used to be,” says dating coach Raja. 
“Expectations have changed, as has 
the way people express themselves. 
There are teenagers who want to 
explore a lot, and then there are 
those in their early 20s who aren’t 
looking for anything serious, but 
someone who respects their per-
sonal space.”

Sujata Nair, a 37-year-old art 
curator in Hyderabad, resents the 
implication that if you have known 
a person for a year, marriage must 
obviously follow. “I didn’t even 
want to meet my partner for six 
months. I wanted to first just talk 
online,” says Nair, who met her 
partner on Bumble. And talk they 
did, about everything under the 
sun—their mutual interest in his-
tory and traditional art forms, their 
childhood, how the pandemic has 
changed their perspectives on what 
they want from life and how they 
both would prefer a quiet, simple 
wedding ceremony with just a 
priest present. “Now that we have 
met, we would rather date, then 
live together and, if that works out, 
we might marry. The pressure is 
less that way and you are likely to 
end up with a person with whom 
you can spend the rest of your life 
comfortably.” 

Kulkarni’s efforts to work 
through her FODA have paid off. 
After six months of speaking online 
and video dating, she finally decided 
to meet her online partner. She 
was certain it would end right after 
their first meeting. “But it didn’t. I 
think because we were so direct and 
open with each other, there were 
no hidden surprises. We connected 
instantly and the foundation that we 
set up online has kept us going even 
as we have started taking things 
offline. We aren’t rushing. We aren’t 
talking about marriage or living 
in.” They are happy in the moment, 
happily ever after can wait. n

—with Santhosh Raj Saravanan; 
Aditi Pai and Shelly Anand

POPULAR  
PICK-UP LINES OF 2020

How singles chatted each other 
up in Covid time

➽ “Let’s be like Covid and 
catch each other” 

➽ “Wash your hands so 
you can hold mine”

➽ “Down to mask up and 
meet up”

➽ “You cannot spell virus 
without ‘u’ and ‘I’”

➽ “If the coronavirus 
does not take you out, 
can I?”

➽ “Are you the Covid 
vaccine? Because I would 

never turn you down”

➽ “You can’t spell quar-
antine without ‘u r a q t’”

➽ “Are you a pandemic? 
Because you’ve got my 
heart on lockdown”

Top mentions  
“Masks”, “Environment”, 
“climate change” and ref-
erences to parody video 
“Rasode Mein Kaun Tha”

Top shared experiences 
Baking banana bread and 
making dalgona coffee 
together
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BOOM TOWN
IN THE DESERT
A SLEEPY TEHSIL TOWN KNOWN FOR ITS SALT PANS IS EMERGING 
AS A DRIVER OF GROWTH IN THE THAR DESERT AS WORK ON 
INDIA’S FIRST INTEGRATED Rs 65,000 CRORE HRRL REFINERY  
AND PETROCHEMICAL COMPLEX PROCEEDS APACE

DECADE AGO, A BLINK-AND-YOU-MISS-IT 
signboard is all that announced Pachpadra, located 
somewhere between Barmer and Jodhpur on desert 
highway NH-112. Half a dozen shops and two dha-
bas were the only things visible as the dust kicked 
up in the endless sprawl of the Thar. Today, there 
are at least 200 shops lined up on either side of 
the road. Every day is like a haat, as shoppers mill 
around and dozens of under construction multi-
storey buildings create a new skyline. 

The Pachpadra tehsil headquarters, part of 
Barmer district in Rajasthan, is in a traditionally veg-
etarian part of Rajasthan, but ‘fish and meat’ shops 
are flourishing, catering to the workers from other 
states. Most times during the day, the highway and 
village lanes are choked; some 2,000 vehicles fre-
quent the upcoming HPCL Rajasthan Refinery Ltd 
and Petro Chemicals Complex here every day. 

A

By ROHIT PARIHAR in Barmer

ALL OILED UP Work goes 
on at the HPCL Pachpadra 

refinery complex

PURUSHOTTAM DIWAKAR

S P E C I A L  R E P O R T  B A R M E R

BARMER

Pachpadra

Jaipur
R A J A S T H A N
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The joint venture between 
Hindustan Petroleum Corporation Ltd 
(HPCL) and the Rajasthan government 
(on a 76:24 share basis), coming up on 
4,100 acres of land here, was first con-
ceived in March 2013. A dream project 
of Chief Minister Ashok Gehlot, the 
change in government the next year 
nearly shelved the project.

HPCL used the fallow four-year 
period before the project was green-
lighted again in 2018 to kickstart a 
number of pre-project activities such as 
finishing the pre-construction modali-
ties and building basic infrastructure. 
“CM Gehlot has been monitoring the 
project…despite the hiccups during the 
lockdown last year, the refinery should 
start production some time in 2023,” 
says Subodh Agarwal, additional 
chief secretary, petroleum, mines and 
energy, Rajasthan. However, there is 
a likely cost overrun now, beyond the 
estimated Rs 65,000 crore. 

Currently, there are 14,000 work-
ers on site, double the rural town’s 
current population. This number 
is likely to rise to 40,000, includ-
ing 2,500 engineers, by next year, say 
project managers. Simultaneously, 
the Rajasthan State Industrial 
Development and Investment 
Corporation (RIICO) is readying 
India’s fourth Petroleum Chemical 
and Petrochemical Investment (PCPI) 
Region for ancillary units to come up 
on 253 sq. km. The refinery, which will 
have a capacity of nine million metric 
tonnes per annum, will be the first of 
its kind in the country. To be integrated 
with a petrochemical complex from 
the very beginning, ancillary units can 
start working from day one when pro-
duction starts in the investment zone. 

The project still faces significant 
challenges, though. For example, the 
main coke drum unit (CDU) to manu-
facture coke, an essential ingredient in 
the refining process, now awaits four 
100-metre-tall pipe-shaped drums 
that have been on their way from 

the site in 350 transit mixers, were 
involved. They beat a 30-hour dead-
line by 13 hours on August 13. “This 
was the best way to celebrate our 75th 
Independence Day,’’ says Jogendra.  

For HRRL officials, there have 
been many challenges in managing 
the locals. Local workers, who at one 
time formed 70 per cent of the labour 
force, would refuse to follow safety 
protocols regarding helmets and 
safety shoes. But times have changed; 
the need for special skillsets means 
out-of-state workers are now a major-
ity, and there is a proliferation of shops 
selling safety equipment. Subhash 
Bishnoi of Malani Tools was a sales-
man in Bikaner when his employer 
sent him to Barmer to open an outlet 
(in partnership) for safety equipm-
ent when oil excavation began here in 
2007. Now, he has three outlets and, 
despite the Covid lockdown, had a 
turnover of Rs 25 crore last year. Many 
locals have moved to the transport 
business, catering to the demand of 
the companies. 

“It’s a beginning, but the real 
boom will come when the ancillary 
units arrive,” says Barmer collector 
Lok Bandhu. RIICO MD Ashutosh 
Pednekar says he has approached 70 
big manufacturers of petro byproducts 
since the first phase of the PCPI land 
auction is ready at Borawas Kalawa, 5 
km from the refinery complex. 

Meanwhile, the local Pachpadra 
administration is still lagging behind. 
The power supply continues to be 
irregular, potable water is unavailable, 

in the construction along with some 
40 subcontractors. Most of the 850 
engineers at the site stay at Balotra, 
a town 15 km away that was at one 
point known for processing poplin, a 
fabric popular for petticoats, for which 
the dry, salty air is well suited. The 
dem and for housing has sent rents 
and land prices soaring and thousa-
nds of new houses are being built in 
Pachpadra and Balotra. “Land prices 
were quoted in bighas earlier, now 
they are in square feet,” says Neeraj 
Sisodiya, a local journalist who moon-
lights as a real estate agent. Bharat 
K. Azad, a real estate developer in 
Balotra, says it was unimaginable a 
while back to have outsiders investing 
in a place where “desert coolers have a 
kilo of salt deposits in them after every 
summer”. He is building 100 villas 
in Balotra, and plans to sell them for 
Rs 27 lakh each. The district at large, 
and the town of Barmer in particu-
lar, have experienced a boom in the 
construction, catering and logistics 
businesses over the past 15 years. In 
parts of rural Barmer, many families 
also had a windfall with hefty cash 
compensations for their rainfed farms, 
acquired between 2007 and 2012 for 
the Cairn oil excavation project and 
later for thermal power projects and 
lignite excavation. Gehlot says many 
of the beneficiaries then did not invest 
well, which is why he wanted a last-
ing development model for the desert 
districts of Barmer, Jaisalmer, Bikaner 
and Jodhpur. “I am from the desert 
and I wanted a permanent transfor-
mation for good in the region. People 
here deserve better income levels and 
this project will help the rest of the 
state too,” says Gehlot. 

By now, Barmer has become a 
sought-after posting among officials 
and increasingly a source of trained 
manpower for mega projects. The 
Chouhan brothers, Jogendra Singh, 
33, and Rajendra Singh, 30, of Tan 
Singh Construction (TSC), for exam-
ple. They took up a challenge to lay a 
10-foot-thick, 30-metre-high roof of 
a CDU (control display unit). Some 
600 labourers, 450 tonnes of ice and 
900 tonnes of concrete, carried to 

S P E C I A L  R E P O R T  B A R M E R

nor has a sewage network been put 
in place. Local dhaba owner Om 
Singh Rajpurohit says he was incur-
ring heavy losses for five years after 
he took a Rs 1 crore loan to build a 
30-room budget hotel in 2013. The 
hotel is making money now, but he 
still has to run his gensets for eight 
hours a day and pay Rs 3,500 a day 
for the water brought from Balotra. 
Hundreds of tankers now supply 
water to the construction site, and 
this will continue until the pipeline 
is laid to bring water from the Indira 
Gandhi canal 220 kms away. Locals 
are hopeful that the pipeline will also 
solve their water woes. 

 The influx of money and prospe-
rity has brought in a few evils too. 
The all-male work force at the sites 
has led to an increase in prostitution, 
liquor sales, fights and local versus 
outsider conflicts. Says Nitesh Arya, 
additional superintendent of police, 
Balotra: “There are abductions and 
assaults over payments and con-
tracts; law and order problems are 
on the rise, with locals demand-
ing huge compensation for road 
accidents.” Local politicians keep 
demanding contracts for themselves 
or their men. Bowing to press ure, the 
state government has also reduced 
the area around the complex where 
construction is prohibited from 2 km 
to 300 metres. The latest headache 
for the police—prospective brides 
and their families being duped by 
grooms who claim to have a job at 
the refinery. n

Mammoth Feat
The HRRL project is

  building reservoirs to 
store 5.5 million cubic metres 
of fresh water, eight times 
the capacity of Pushkar lake 

 using 1.1 million cubic 
metres of concrete in the 
construction, 200,000 metric 
tonnes of steel  

 laying 28,000 km of electri-
cal, instrumentation cables  

 laying an 800 km pipeline, 
of which 222 km will bring 
water from the Indira Gandhi 
Canal and the rest will trans-
port crude and refined oil   

Very Little 
Home Crude
Contrary to popular percep-
tion, only 5 per cent (2.5 
MMT) of the oil processed at 
the refinery will be excavated 
in Barmer and Jalore. Rest of 
the oil will be imported crude 
from the Arab countries 

“I AM FROM THE 
DESERT AND I WANTED 
A PERMANENT TRA N S 
FO RMATION FOR GOOD 
IN THE REGION. PEOPLE 
HERE DESERVE BETTER 

INCOME LEVELS AND 
THE PROJECT WILL BE 

GOOD FOR THE REST OF 
RAJASTHAN TOO”

A S H O K  G E H L O T  
Chief Minister, Rajasthan

the Mundra port in Kutch, Gujarat. 
The 500-km journey will take three 
months, with the drums packed in 
specially made vehicles with numer-
ous wheels and engines on both sides. 
En route, the logistics team will have 
to remove (and reinstal) signboards 
and other obstructions, strengthen 
bridges and, in sections, even lay new 
roads to provide safe passage. Installing 
these huge drums at the site will 
require cranes of 2,500 tonne capacity. 
Bringing the cranes here itself will be a 
big task; a 1,250 tonne capacity crane 
was brought in pieces in 80 trucks 
and assembled here. The chimneys, 
the tallest structure at 140 metres, 
too, will be installed in the same man-
ner. The Indian Air Force, which has a 
fighter aircraft base at Uttarlai, 100 km 
away, has placed a height ceiling of 144 
metres for any structure at the refinery.

Ten Indian companies are involved 
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duction starts in the investment zone. 

The project still faces significant 
challenges, though. For example, the 
main coke drum unit (CDU) to manu-
facture coke, an essential ingredient in 
the refining process, now awaits four 
100-metre-tall pipe-shaped drums 
that have been on their way from 

the site in 350 transit mixers, were 
involved. They beat a 30-hour dead-
line by 13 hours on August 13. “This 
was the best way to celebrate our 75th 
Independence Day,’’ says Jogendra.  

For HRRL officials, there have 
been many challenges in managing 
the locals. Local workers, who at one 
time formed 70 per cent of the labour 
force, would refuse to follow safety 
protocols regarding helmets and 
safety shoes. But times have changed; 
the need for special skillsets means 
out-of-state workers are now a major-
ity, and there is a proliferation of shops 
selling safety equipment. Subhash 
Bishnoi of Malani Tools was a sales-
man in Bikaner when his employer 
sent him to Barmer to open an outlet 
(in partnership) for safety equipm-
ent when oil excavation began here in 
2007. Now, he has three outlets and, 
despite the Covid lockdown, had a 
turnover of Rs 25 crore last year. Many 
locals have moved to the transport 
business, catering to the demand of 
the companies. 

“It’s a beginning, but the real 
boom will come when the ancillary 
units arrive,” says Barmer collector 
Lok Bandhu. RIICO MD Ashutosh 
Pednekar says he has approached 70 
big manufacturers of petro byproducts 
since the first phase of the PCPI land 
auction is ready at Borawas Kalawa, 5 
km from the refinery complex. 

Meanwhile, the local Pachpadra 
administration is still lagging behind. 
The power supply continues to be 
irregular, potable water is unavailable, 

in the construction along with some 
40 subcontractors. Most of the 850 
engineers at the site stay at Balotra, 
a town 15 km away that was at one 
point known for processing poplin, a 
fabric popular for petticoats, for which 
the dry, salty air is well suited. The 
dem and for housing has sent rents 
and land prices soaring and thousa-
nds of new houses are being built in 
Pachpadra and Balotra. “Land prices 
were quoted in bighas earlier, now 
they are in square feet,” says Neeraj 
Sisodiya, a local journalist who moon-
lights as a real estate agent. Bharat 
K. Azad, a real estate developer in 
Balotra, says it was unimaginable a 
while back to have outsiders investing 
in a place where “desert coolers have a 
kilo of salt deposits in them after every 
summer”. He is building 100 villas 
in Balotra, and plans to sell them for 
Rs 27 lakh each. The district at large, 
and the town of Barmer in particu-
lar, have experienced a boom in the 
construction, catering and logistics 
businesses over the past 15 years. In 
parts of rural Barmer, many families 
also had a windfall with hefty cash 
compensations for their rainfed farms, 
acquired between 2007 and 2012 for 
the Cairn oil excavation project and 
later for thermal power projects and 
lignite excavation. Gehlot says many 
of the beneficiaries then did not invest 
well, which is why he wanted a last-
ing development model for the desert 
districts of Barmer, Jaisalmer, Bikaner 
and Jodhpur. “I am from the desert 
and I wanted a permanent transfor-
mation for good in the region. People 
here deserve better income levels and 
this project will help the rest of the 
state too,” says Gehlot. 

By now, Barmer has become a 
sought-after posting among officials 
and increasingly a source of trained 
manpower for mega projects. The 
Chouhan brothers, Jogendra Singh, 
33, and Rajendra Singh, 30, of Tan 
Singh Construction (TSC), for exam-
ple. They took up a challenge to lay a 
10-foot-thick, 30-metre-high roof of 
a CDU (control display unit). Some 
600 labourers, 450 tonnes of ice and 
900 tonnes of concrete, carried to 

S P E C I A L  R E P O R T  B A R M E R

nor has a sewage network been put 
in place. Local dhaba owner Om 
Singh Rajpurohit says he was incur-
ring heavy losses for five years after 
he took a Rs 1 crore loan to build a 
30-room budget hotel in 2013. The 
hotel is making money now, but he 
still has to run his gensets for eight 
hours a day and pay Rs 3,500 a day 
for the water brought from Balotra. 
Hundreds of tankers now supply 
water to the construction site, and 
this will continue until the pipeline 
is laid to bring water from the Indira 
Gandhi canal 220 kms away. Locals 
are hopeful that the pipeline will also 
solve their water woes. 

 The influx of money and prospe-
rity has brought in a few evils too. 
The all-male work force at the sites 
has led to an increase in prostitution, 
liquor sales, fights and local versus 
outsider conflicts. Says Nitesh Arya, 
additional superintendent of police, 
Balotra: “There are abductions and 
assaults over payments and con-
tracts; law and order problems are 
on the rise, with locals demand-
ing huge compensation for road 
accidents.” Local politicians keep 
demanding contracts for themselves 
or their men. Bowing to press ure, the 
state government has also reduced 
the area around the complex where 
construction is prohibited from 2 km 
to 300 metres. The latest headache 
for the police—prospective brides 
and their families being duped by 
grooms who claim to have a job at 
the refinery. n

Mammoth Feat
The HRRL project is

  building reservoirs to 
store 5.5 million cubic metres 
of fresh water, eight times 
the capacity of Pushkar lake 

 using 1.1 million cubic 
metres of concrete in the 
construction, 200,000 metric 
tonnes of steel  

 laying 28,000 km of electri-
cal, instrumentation cables  

 laying an 800 km pipeline, 
of which 222 km will bring 
water from the Indira Gandhi 
Canal and the rest will trans-
port crude and refined oil   

Very Little 
Home Crude
Contrary to popular percep-
tion, only 5 per cent (2.5 
MMT) of the oil processed at 
the refinery will be excavated 
in Barmer and Jalore. Rest of 
the oil will be imported crude 
from the Arab countries 

“I AM FROM THE 
DESERT AND I WANTED 
A PERMANENT TRA N S 
FO RMATION FOR GOOD 
IN THE REGION. PEOPLE 
HERE DESERVE BETTER 

INCOME LEVELS AND 
THE PROJECT WILL BE 

GOOD FOR THE REST OF 
RAJASTHAN TOO”

A S H O K  G E H L O T  
Chief Minister, Rajasthan

the Mundra port in Kutch, Gujarat. 
The 500-km journey will take three 
months, with the drums packed in 
specially made vehicles with numer-
ous wheels and engines on both sides. 
En route, the logistics team will have 
to remove (and reinstal) signboards 
and other obstructions, strengthen 
bridges and, in sections, even lay new 
roads to provide safe passage. Installing 
these huge drums at the site will 
require cranes of 2,500 tonne capacity. 
Bringing the cranes here itself will be a 
big task; a 1,250 tonne capacity crane 
was brought in pieces in 80 trucks 
and assembled here. The chimneys, 
the tallest structure at 140 metres, 
too, will be installed in the same man-
ner. The Indian Air Force, which has a 
fighter aircraft base at Uttarlai, 100 km 
away, has placed a height ceiling of 144 
metres for any structure at the refinery.

Ten Indian companies are involved 
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and case numbers fall. While large companies have been 
able to survive the pandemic and even improve profit 
margins by cutting costs—reflected in the rebounding 
of GDP growth to 20 per cent in the quarter that ended 
in June, albeit on a very low base—firms in the MSME 
(micro, small and medium scale enterprises) sector are 
still struggling to get out of the red. Many say that without 
a revival in the MSME sector, which is often described as 
the backbone of Indian manufacturing, economic growth 
will not be sustainable. As a result of its size, the sector has 
a major impact on overall investments and in consump-
tion, both of which lagged in the April-June quarter. 

India’s 63.4 million MSMEs account for 45 per cent 
of the country’s manufacturing output, 40 per cent of 
its exports and employ about 120 million people. In 
2020, when the Centre implemented one of the most 
severe lockdowns in the world, this sector was one of 
the worst-hit by the sudden arrest of economic activ-
ity. A survey conducted in June last year by the All India 
Manufacturers’ Organisation said 35 per cent of India’s 
MSMEs and 37 per cent of self-employed individuals 
had to close down their business as a result of the pan-
demic. A survey in May this year by social media platform 
LocalCircles, of 6,000 startups across 171 districts, saw 
nearly 60 per cent of respondents saying they expected 
to scale down, sell or shut down their firms over the fol-
lowing six months. Around 41 per cent said they were 
out of capital, or had less than a month’s worth of capital 
remaining. Peculiarly, the Centre says it does not have 
any data on the number of MSMEs that suffered busi-
ness failures due to its Covid-19 lockdowns.

STILL IN DIRE 
STRAITS
SLUMPED DEMAND, RISING RAW MATERIAL COSTS  
AND SOARING TRANSPORTATION CHARGES HAVE HIT MSMEs 
HARD, LEAVING MANY ON THE BRINK OF BANKRUPTCY

unil Kumar, 51, a Mumbai-based small-
scale manufacturer and exporter of metal 
fittings for the housing sector, is a con-
cerned man. Despite the economy open-
ing up to a large degree, demand for his 
products remains sluggish. Exports to 
nations in the Middle East, his mainstay 

for several years, are down by half this year, with no sign of 
picking up. At the same time, input costs—especially steel 
prices—have risen fourfold compared to pre-pandemic 
rates, while shipping costs have more than doubled. “No 
one has certainty about anything, be it the pandemic, the 
business environment or government policies,” says a dis-
traught Kumar, who hopes the festive season will lead to 
an improvement in demand.

There are hundreds of thousands of entrepreneurs 
like Kumar, who have pinned their business hopes on the 
reopening of the economy as Covid vaccinations increase 

S

STRUGGLING TO SURVIVE  
Workers at Shalimar Overseas, an MSME 

that makes footwear components, in 
Haryana’s Bahadurgarh

CHANDRADEEP KUMAR
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and case numbers fall. While large companies have been 
able to survive the pandemic and even improve profit 
margins by cutting costs—reflected in the rebounding 
of GDP growth to 20 per cent in the quarter that ended 
in June, albeit on a very low base—firms in the MSME 
(micro, small and medium scale enterprises) sector are 
still struggling to get out of the red. Many say that without 
a revival in the MSME sector, which is often described as 
the backbone of Indian manufacturing, economic growth 
will not be sustainable. As a result of its size, the sector has 
a major impact on overall investments and in consump-
tion, both of which lagged in the April-June quarter. 

India’s 63.4 million MSMEs account for 45 per cent 
of the country’s manufacturing output, 40 per cent of 
its exports and employ about 120 million people. In 
2020, when the Centre implemented one of the most 
severe lockdowns in the world, this sector was one of 
the worst-hit by the sudden arrest of economic activ-
ity. A survey conducted in June last year by the All India 
Manufacturers’ Organisation said 35 per cent of India’s 
MSMEs and 37 per cent of self-employed individuals 
had to close down their business as a result of the pan-
demic. A survey in May this year by social media platform 
LocalCircles, of 6,000 startups across 171 districts, saw 
nearly 60 per cent of respondents saying they expected 
to scale down, sell or shut down their firms over the fol-
lowing six months. Around 41 per cent said they were 
out of capital, or had less than a month’s worth of capital 
remaining. Peculiarly, the Centre says it does not have 
any data on the number of MSMEs that suffered busi-
ness failures due to its Covid-19 lockdowns.

STILL IN DIRE 
STRAITS
SLUMPED DEMAND, RISING RAW MATERIAL COSTS  
AND SOARING TRANSPORTATION CHARGES HAVE HIT MSMEs 
HARD, LEAVING MANY ON THE BRINK OF BANKRUPTCY

unil Kumar, 51, a Mumbai-based small-
scale manufacturer and exporter of metal 
fittings for the housing sector, is a con-
cerned man. Despite the economy open-
ing up to a large degree, demand for his 
products remains sluggish. Exports to 
nations in the Middle East, his mainstay 

for several years, are down by half this year, with no sign of 
picking up. At the same time, input costs—especially steel 
prices—have risen fourfold compared to pre-pandemic 
rates, while shipping costs have more than doubled. “No 
one has certainty about anything, be it the pandemic, the 
business environment or government policies,” says a dis-
traught Kumar, who hopes the festive season will lead to 
an improvement in demand.

There are hundreds of thousands of entrepreneurs 
like Kumar, who have pinned their business hopes on the 
reopening of the economy as Covid vaccinations increase 
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SOARING INPUT COSTS
The rise in raw materials prices has had a particularly crip-
pling effect on MSMEs. “Sectors that [require] raw materials 
like steel, aluminium, copper and plastics are in trouble,” says 
Anil Bhardwaj, secretary general of the Federation of Indian 
Micro and Small & Medium Enterprises (FISME). Steel mills 
have increased their prices by up to Rs 4,500 per tonne from 
June this year, taking the benchmark price for hot rolled coil to 
nearly Rs 68,000 per tonne, a record. Aluminium prices have 
been rising steadily sine January; in the past few weeks, prices 
have risen 14 per cent to nearly Rs 2.25 lakh per tonne, the 
highest since 2008. What has surprised experts is that prices 
are rising despite demand remaining depressed. One explana-
tion is the rising commodity costs in international markets as 
a result of China limiting exports of raw materials.

Imports have also been squeezed by high transportation 
costs and clogged shipping markets. Domestic manufactur-
ers have seized the opportunity to jack up the prices of their 
finished goods. While this has led to windfalls for large compa-
nies in the commodities sector—such as JSW Steel, Tata Steel 
and Hindalco—MSMEs have suffered. Bhardwaj says the 
price increases range from 10-40 per cent. The engineering 
sector, which depends heavily on iron and steel, is among the 
worst-hit as a result. Kumar says the slowdown in raw mate-
rial delivery has impacted fulfilment of orders too. He says that 

earlier, if a manufacturer ordered raw materials in the morn-
ing, they were delivered by the afternoon. Now, vendors take 
up to three days to make deliveries, resulting in delays all the 
way down the production chain.

According to Ashokkumar C. Patel, president of the 
Ahmedabad Engineering Manufacturers’ Association, the 
prices of raw materials for foundries and engineering indus-
tries, including pig iron, coal silicon, graphite, magnesium 
and scrap metals, have also risen sharply, leading to a hike in 
the price of finished products. The price of pig iron has risen 

“MSMEs IN SECTORS THAT REQUIRE 
RAW MATERIALS LIKE STEEL, 
ALUMINIUM, COPPER AND PLASTICS 
ARE IN TROUBLE ”
ANIL BHARDWAJ
Secretary General, Federation of Indian Micro and 
Small & Medium Enterprises

THE MSME CRISIS: THE 
PROBLEMS AND SOLUTIONS
In May, nearly 60 per cent of 
respondents to survey of MSME 
health said they expected to scale 
down, sell or shut down their 
operations in six months

CHALLENGE
Rise in prices of raw 
materials. Steel mills 
have increased their 
prices by up to Rs 4,500 
per tonne from June this 
year, and aluminium prices 
have been rising steadily 
since January this year

SOLUTION
The Centre needs to 
monitor price movements 
of key raw materials and 
refer cases to the Compe-
tition Commission of India, 
if necessary. MSMEs also 
want the Centre to ration-
alise import duties, and 
bring down duties on key 
raw materials to zero

CHALLENGE
High NPAs. The  crisis in the 
MSME sector is likely to lead 
to a ballooning of NPAs (non-
performing assets, or bad 
loans). A FICCI-Indian Banks 
Association survey conduct-
ed in March this year found 
84 per cent of respondents 
expecting an increase in NPAs 
from the MSME sector

SOLUTION
Centre needs to protect 
MSMEs from prosecution and 
penalties due to non-compli-
ance due to the pandemic. It 
should also review the cur-
rent laws regarding potential 
NPAs to give MSMEs more 
leeway to recover from the 
pandemic shock and repay 
their loans

CHALLENGE
Scarcity of shipping 
and high transporta-
tion costs. Shipping 
costs have doubled 
globally. With over 80 per 
cent of all goods trade 
transported by ships, the 
rise in transport costs has 
caused prices to surge 

SOLUTION
Indian authorities need to 
rationalise the taxes on 
fuel so that local trans-
portation is cheaper

CHALLENGE
Shutdowns and 
slumped demand de-
spite the economy opening 
up have impacted cash 
flows of MSMEs, making it 
difficult for them to meet 
even operating expenses

SOLUTION
Most MSMEs are run by 
single entrepreneurs 
who find the process of 
applying for loans and 
going through the entire 
paperwork cumbersome. 
MSMEs need urgent finan-
cial assistance to restart 
their business/ reduce 
input costs

from Rs 30,750 per tonne on July 1 last year to Rs 
44,450 on September 17 this year. Metal casting 
prices have also been hiked, by Rs 3.50 per kg, fol-
lowing the increase in coal prices. “[Many firms in 
the] foundry and engineering industries are on the 
verge of closure, and this will impact jobs,” says Patel.

In the short term, the impact of these rising prices 
will mean a reduction in profit margins at such com-
panies. In the long term, if the import of raw materi-
als remains impacted, firms will increasingly shift to 
importing finished goods rather than raw materials. 
Coming at a time when the Centre has been push-
ing for India to become a global manufacturing hub 
through the Aatmanirbhar Bharat Abhiyaan, this 
will be a step backward. It will also have a cascad-
ing effect on jobs and demand, leading to a vicious 
economic cycle in which raw materials shortages will 
lead to shuttered firms and fewer jobs, which in turn 
will drag demand down yet further.

Sharad Gupta, 56, a Delhi-based garment manu-
facturer/ exporter with a factory in Ludhiana that 
employs about 125 people, says the price of cotton 
yarn has more than doubled in the past two years, 
from Rs 170 per kg to more than Rs 340 per kg at 
present. His firm’s turnover, which was in the region 
of Rs 100 crore before the pandemic, is now down 
to Rs 10 crore. “Although markets have re-opened, 
customers are not placing orders, especially in the 
fashion and modern garments category,” he says. His 
products comprise knitted garments such as T-shirts 
and track suits and are exported to the US, Australia, 
Canada and the Middle East.

Yet another reason for the rising input costs is 
the increase in shipping costs, which have doubled 
globally. According to a Bloomberg report in June, 
transporting a 40-foot steel container of cargo by 
sea from China’s Shanghai into Rotterdam in the 
Netherlands rose to a record $10,522 (Rs 7.8 lakh), 
as much as 547 per cent higher than the seasonal 
average over the past five years. With more than 80 
per cent of all trade taking place via the oceans, the 
increase in freight costs has raised prices for every-
thing from toys and clothes to sugar, coffee and other 
food items. Gupta says shipping charges for a 20 foot 
container from Mumbai to Durban were about $800 
(Rs 60,000) before the pandemic, but now stands 
at $5,800 (Rs 4.3 lakh), more than seven times the 
earlier price.

NO MAGIC CURE
Most MSME players say the government needs to 
roll out a comprehensive policy to address the woes 
of the MSME sector. “The government’s outlook 
towards the garment industry, which is a big job pro-
vider, needs to change,” says Gupta. Neighbouring 
Bangladesh exports five times as many garments as 
India does, he argues, because the government there 

P rakash, whose 29-year-old firm operates in 
seven sectors, including aerospace, engi-
neering and electronics, and has Rs 38 crore 
in annual revenues, got into new business 

opportunities such as making trolleys for ventilators and 
animal ear tags during the pandemic, both for the central 
government. While he has been able to triple his reve-
nues from the new ventures—his firm made 9,200 trolleys 
within two to three months of getting orders, and sup-
plied 10 million animal ear tags, with orders for another 10 
million—input costs have eaten up his profits.  

The cost of structural steel, a key raw material, has 
doubled in the past year, from Rs 45 per kg to Rs 90, while 
plastic prices have risen from Rs 290 to Rs 550 per kg in a 
year. Meanwhile, transportation costs have doubled; ear-
lier, trucking charges from Bengaluru to New Delhi were 
Rs 45,000; they have now risen to Rs 70,000. However, 
Prakash is unable to increase his selling price. “Once we 
get the order based on an L1 tender, there are no chances 
of increasing the price,” he says. “Profits are zero, some-
times even in the negative.” As staff salaries cannot be 
raised as profits fall, the threat of attrition lurks. He says it 
is time to derisk one’s business by identifying new oppor-
tunities, so that the cash flow of firms will not be impacted 
even if that sector suffers any business uncertainty. 
Another measure is to collaborate with other MSMEs to 
have a better control over product prices. n

“Can’t increase  
selling price, profits 

under pressure”

C A S E  S T U D Y

C.S. PRAKASH, 50 
Founder and MD, Pushpak Products, Bengaluru
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SOARING INPUT COSTS
The rise in raw materials prices has had a particularly crip-
pling effect on MSMEs. “Sectors that [require] raw materials 
like steel, aluminium, copper and plastics are in trouble,” says 
Anil Bhardwaj, secretary general of the Federation of Indian 
Micro and Small & Medium Enterprises (FISME). Steel mills 
have increased their prices by up to Rs 4,500 per tonne from 
June this year, taking the benchmark price for hot rolled coil to 
nearly Rs 68,000 per tonne, a record. Aluminium prices have 
been rising steadily sine January; in the past few weeks, prices 
have risen 14 per cent to nearly Rs 2.25 lakh per tonne, the 
highest since 2008. What has surprised experts is that prices 
are rising despite demand remaining depressed. One explana-
tion is the rising commodity costs in international markets as 
a result of China limiting exports of raw materials.

Imports have also been squeezed by high transportation 
costs and clogged shipping markets. Domestic manufactur-
ers have seized the opportunity to jack up the prices of their 
finished goods. While this has led to windfalls for large compa-
nies in the commodities sector—such as JSW Steel, Tata Steel 
and Hindalco—MSMEs have suffered. Bhardwaj says the 
price increases range from 10-40 per cent. The engineering 
sector, which depends heavily on iron and steel, is among the 
worst-hit as a result. Kumar says the slowdown in raw mate-
rial delivery has impacted fulfilment of orders too. He says that 

earlier, if a manufacturer ordered raw materials in the morn-
ing, they were delivered by the afternoon. Now, vendors take 
up to three days to make deliveries, resulting in delays all the 
way down the production chain.

According to Ashokkumar C. Patel, president of the 
Ahmedabad Engineering Manufacturers’ Association, the 
prices of raw materials for foundries and engineering indus-
tries, including pig iron, coal silicon, graphite, magnesium 
and scrap metals, have also risen sharply, leading to a hike in 
the price of finished products. The price of pig iron has risen 

“MSMEs IN SECTORS THAT REQUIRE 
RAW MATERIALS LIKE STEEL, 
ALUMINIUM, COPPER AND PLASTICS 
ARE IN TROUBLE ”
ANIL BHARDWAJ
Secretary General, Federation of Indian Micro and 
Small & Medium Enterprises

THE MSME CRISIS: THE 
PROBLEMS AND SOLUTIONS
In May, nearly 60 per cent of 
respondents to survey of MSME 
health said they expected to scale 
down, sell or shut down their 
operations in six months

CHALLENGE
Rise in prices of raw 
materials. Steel mills 
have increased their 
prices by up to Rs 4,500 
per tonne from June this 
year, and aluminium prices 
have been rising steadily 
since January this year

SOLUTION
The Centre needs to 
monitor price movements 
of key raw materials and 
refer cases to the Compe-
tition Commission of India, 
if necessary. MSMEs also 
want the Centre to ration-
alise import duties, and 
bring down duties on key 
raw materials to zero

CHALLENGE
High NPAs. The  crisis in the 
MSME sector is likely to lead 
to a ballooning of NPAs (non-
performing assets, or bad 
loans). A FICCI-Indian Banks 
Association survey conduct-
ed in March this year found 
84 per cent of respondents 
expecting an increase in NPAs 
from the MSME sector

SOLUTION
Centre needs to protect 
MSMEs from prosecution and 
penalties due to non-compli-
ance due to the pandemic. It 
should also review the cur-
rent laws regarding potential 
NPAs to give MSMEs more 
leeway to recover from the 
pandemic shock and repay 
their loans

CHALLENGE
Scarcity of shipping 
and high transporta-
tion costs. Shipping 
costs have doubled 
globally. With over 80 per 
cent of all goods trade 
transported by ships, the 
rise in transport costs has 
caused prices to surge 

SOLUTION
Indian authorities need to 
rationalise the taxes on 
fuel so that local trans-
portation is cheaper

CHALLENGE
Shutdowns and 
slumped demand de-
spite the economy opening 
up have impacted cash 
flows of MSMEs, making it 
difficult for them to meet 
even operating expenses

SOLUTION
Most MSMEs are run by 
single entrepreneurs 
who find the process of 
applying for loans and 
going through the entire 
paperwork cumbersome. 
MSMEs need urgent finan-
cial assistance to restart 
their business/ reduce 
input costs

from Rs 30,750 per tonne on July 1 last year to Rs 
44,450 on September 17 this year. Metal casting 
prices have also been hiked, by Rs 3.50 per kg, fol-
lowing the increase in coal prices. “[Many firms in 
the] foundry and engineering industries are on the 
verge of closure, and this will impact jobs,” says Patel.

In the short term, the impact of these rising prices 
will mean a reduction in profit margins at such com-
panies. In the long term, if the import of raw materi-
als remains impacted, firms will increasingly shift to 
importing finished goods rather than raw materials. 
Coming at a time when the Centre has been push-
ing for India to become a global manufacturing hub 
through the Aatmanirbhar Bharat Abhiyaan, this 
will be a step backward. It will also have a cascad-
ing effect on jobs and demand, leading to a vicious 
economic cycle in which raw materials shortages will 
lead to shuttered firms and fewer jobs, which in turn 
will drag demand down yet further.

Sharad Gupta, 56, a Delhi-based garment manu-
facturer/ exporter with a factory in Ludhiana that 
employs about 125 people, says the price of cotton 
yarn has more than doubled in the past two years, 
from Rs 170 per kg to more than Rs 340 per kg at 
present. His firm’s turnover, which was in the region 
of Rs 100 crore before the pandemic, is now down 
to Rs 10 crore. “Although markets have re-opened, 
customers are not placing orders, especially in the 
fashion and modern garments category,” he says. His 
products comprise knitted garments such as T-shirts 
and track suits and are exported to the US, Australia, 
Canada and the Middle East.

Yet another reason for the rising input costs is 
the increase in shipping costs, which have doubled 
globally. According to a Bloomberg report in June, 
transporting a 40-foot steel container of cargo by 
sea from China’s Shanghai into Rotterdam in the 
Netherlands rose to a record $10,522 (Rs 7.8 lakh), 
as much as 547 per cent higher than the seasonal 
average over the past five years. With more than 80 
per cent of all trade taking place via the oceans, the 
increase in freight costs has raised prices for every-
thing from toys and clothes to sugar, coffee and other 
food items. Gupta says shipping charges for a 20 foot 
container from Mumbai to Durban were about $800 
(Rs 60,000) before the pandemic, but now stands 
at $5,800 (Rs 4.3 lakh), more than seven times the 
earlier price.

NO MAGIC CURE
Most MSME players say the government needs to 
roll out a comprehensive policy to address the woes 
of the MSME sector. “The government’s outlook 
towards the garment industry, which is a big job pro-
vider, needs to change,” says Gupta. Neighbouring 
Bangladesh exports five times as many garments as 
India does, he argues, because the government there 

P rakash, whose 29-year-old firm operates in 
seven sectors, including aerospace, engi-
neering and electronics, and has Rs 38 crore 
in annual revenues, got into new business 

opportunities such as making trolleys for ventilators and 
animal ear tags during the pandemic, both for the central 
government. While he has been able to triple his reve-
nues from the new ventures—his firm made 9,200 trolleys 
within two to three months of getting orders, and sup-
plied 10 million animal ear tags, with orders for another 10 
million—input costs have eaten up his profits.  

The cost of structural steel, a key raw material, has 
doubled in the past year, from Rs 45 per kg to Rs 90, while 
plastic prices have risen from Rs 290 to Rs 550 per kg in a 
year. Meanwhile, transportation costs have doubled; ear-
lier, trucking charges from Bengaluru to New Delhi were 
Rs 45,000; they have now risen to Rs 70,000. However, 
Prakash is unable to increase his selling price. “Once we 
get the order based on an L1 tender, there are no chances 
of increasing the price,” he says. “Profits are zero, some-
times even in the negative.” As staff salaries cannot be 
raised as profits fall, the threat of attrition lurks. He says it 
is time to derisk one’s business by identifying new oppor-
tunities, so that the cash flow of firms will not be impacted 
even if that sector suffers any business uncertainty. 
Another measure is to collaborate with other MSMEs to 
have a better control over product prices. n

“Can’t increase  
selling price, profits 

under pressure”

C A S E  S T U D Y

C.S. PRAKASH, 50 
Founder and MD, Pushpak Products, Bengaluru
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is more supportive to the industry than the Indian 
government is to domestic manufacturers.

A major scheme the Centre has already rolled 
out to help MSMEs in distress was the Emergency 
Credit Line Guarantee Scheme (ECLGS) under the 
Aatmanirbhar Bharat Abhiyaan, under which loans 
fully guaranteed by the government were extended 
to businesses. As on September 24, 2021, total loans 
sanctioned had crossed Rs 2.86 lakh crore, and of the 
total guarantees issued, about 95 per cent were for 
loans sanctioned to MSMEs. However, only around 15 
per cent of India’s MSMEs have availed of the ECLGS, 
since MSMEs do not want to burden themselves with 
more loans when they are unsure how they will repay 
them. Also, most of these units are run by single entre-
preneurs who find the process of applying for loans 
and completing the mandated paperwork cumber-
some enough to be not worth the effort. 

Recently, the finance ministry extended the 
scheme by six more months, till March 31, 2022, or 
till guarantees for the overall ceiling of Rs 4.5 lakh 
crore are issued, whichever is earlier. The scheme 
has also been extended to the services sector. But the 
problem with the scheme is that it only helps those 
who have taken loans from banks. Many units would 
not have done so, as they are not capital-intensive; 
what they need is financial assistance to restart 
operations. In some cases, public sector banks are 
even shying away from giving loans to MSMEs, as 
a Bengaluru-based entrepreneur tells india today. 
“Transparency is a big problem with MSMEs, which 
makes banks reluctant to lend to them,” says a 
Mumbai-based economist.

In a representation to the government in 
September, FISME had asked the Centre to closely 
monitor price movements of the top ten raw materi-
als and refer cases to the Competition Commission of 
India, if need be. It also wants the Centre to rational-
ise import duties and bring down duties on key raw 
materials to zero. Moreover, it says the government 
should protect MSMEs from prosecution and pen-
alties due to non-compliance during the pandem-
ic, upto March 31, 2022. It had earlier also asked 
the Union finance minister Nirmala Sitharaman 
to review the current practice of ‘special mention 
accounts’ introduced by the Reserve Bank of India in 
2014 to identify those accounts that have the poten-
tial to become an NPA or a non-performing asset, as 
this creates an additional burden on MSMEs. 

While everyone acknowledges the importance of 
the MSME sector, there still seems to be no end to 
their woes and no clear strategy to resolve the prob-
lems. It is high time that there was a sharp focus 
on the segment, targeted at addressing immediate 
financial woes and bringing input costs down. If not, 
a deepening of the crisis in this backbone sector will 
push the economy further into distress. n

J ain, whose 30-year-old group does business in preci-
sion machines, automotive engineering and alumini-
um die-casting, is going through a period of unprece-
dented uncertainty. While his firms survived the Covid 

lockdowns, which saw production drop nearly 25 per cent, the 
soaring input costs have taken a bigger toll. Aluminium prices 
have risen 35 per cent in the past six months, from Rs 140 to 
Rs 205 per kg. At one point, it was as high as Rs 220 a kg. “I am 
still not sure where prices will settle,” says Jain, whose group 
has an annual turnover of around Rs 30 crore, with 180 em-
ployees. The prices of ferro alloys also doubled in the months 
of September and October. Cost of other inputs such as sheet 
metal scrap, plastics and polymers have also seen a signifi-
cant rise. To add to the woes, shipping costs have risen 80 to 
100 per cent, from $2,500 (Rs 1.8 lakh) for a 20 ft container to 
$5,000 (Rs 3.7 lakh), while shipping time has increased from 
four-five weeks to over eight weeks.

The dilemma entrepreneurs like Jain face is that they 
cannot raise prices in tandem with their suppliers. Mean-
while, his customers have started working on very slim 
inventory levels. The worldwide semiconductor shortage 
has also led to auto companies slashing production. This 
has impacted most suppliers, squeezing their cash flows. 
There was also a shortage of packaging material due to 
pulp shortage as China started lifting pulp from India by 
offering higher prices, until the government stepped in. 
Some suppliers to Jain’s firm were also hit by power out-
ages, with units in Punjab closed for three weeks, leading 
to a labour exodus. n

“Unsure of where input 
prices will settle”

SANDEEP JAIN, 56 
MD, Solo Group, Gurgaon
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HE TIME YOUR GAME IS most vulnerable 
is when you are ahead,” said Australian tennis 
legend Rod Laver. That could perhaps describe 
the biggest upheaval seen in the 2021 edition 
of the India Today Group’s annual rankings 
of B-Schools. Prepared by premier market 
research agency Marketing & Development 
Research Associates (MDRA), this year’s 
rankings saw the Indian Institute of Manage-
ment Calcutta (IIM-C) topple the Indian In-
stitute of Management Ahmedabad (IIM-A) 
from the top position—for the first time since 
2016 when the methodology of the study was 
changed for qualitative improvement. 

The ‘vulnerability’ shown by IIM-A in 
maintaining its leading position is only 
indicative of the intense competition among 

the country’s premier management institutes. 
If IIM-A topped in three of the five param-
eters—learning experience, living experi-
ence, and selection process, governance and 
establishment—IIM-C was number one in 
the other two, which are placement perfor-
mance and future orientation. It was IIM-C’s 
high score in future orientation that helped 
it dethrone its biggest rival by a margin of 0.1 
points in overall score and jump to the top 
from second position for the first time.

This marginal difference only amplifies the 
fact that there is no room for complacency or 
permanency, as this most-trusted ranking of 
Indian business schools has often showcased. 
There was also a new entrant at the top—Ind-
ian Institute of Management Lucknow (IIM-

T

1   INDIAN INSTITUTE OF MANAGEMENT CALCUTTA (IIM-C),  
 KOLKATA

2   INDIAN INSTITUTE OF MANAGEMENT AHMEDABAD  
 (IIM-A), AHMEDABAD

3   INDIAN INSTITUTE OF MANAGEMENT BANGALORE (IIM-B),  
 BENGALURU

4   INDIAN INSTITUTE OF MANAGEMENT LUCKNOW  
 (IIM-L), LUCKNOW

5   S.P. JAIN INSTITUTE OF MANAGEMENT & RESEARCH  
 (SPJIMR), MUMBAI

6   XLRI - XAVIER SCHOOL OF MANAGEMENT, JAMSHEDPUR

7   INDIAN INSTITUTE OF MANAGEMENT INDORE  
 (IIM-I), INDORE

8   MANAGEMENT DEVELOPMENT INSTITUTE (MDI), GURGAON

9   FACULTY OF MANAGEMENT STUDIES (FMS),  
 UNIVERSITY OF DELHI, NEW DELHI

10   INDIAN INSTITUTE OF FOREIGN TRADE (IIFT), NEW DELHI

TOP 10  B-SCHOOLS
RANK  
(2021) NAME OF THE INSTITUTE

BY K AUSHIK DEK A

IN THE BUSINESS  
OF EXCELLENCE
AT A TIME WHEN NOTHING SEEMS PERMANENT, B-SCHOOLS TOO SEE A RESHUFFLE AT THE TOP.  
BUT IT’S NOT STOPPING THEM FROM EQUIPPING STUDENTS FOR A POST-PANDEMIC WORLD

LEAD ESSAY
INDIA’S BEST B-SCHOOLS

JUST JAMMING 
A musical soiree at  

the IIM-A campus
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L), which participated in the rankings for the first time since 2016. 
However, certain trends such as the dominance of government 
institutes among the top 10 remain unchanged. Government 
business schools occupy seven of the top 10 in the rankings.

In terms of average salary too, government schools have 
outperformed the private ones. The average domestic annual sal-
ary offered to students from government management colleges, 
ranked among the top 100, increased by more than 40 per cent in 
the past five years, compared to a 28 per cent increase for students 
in private busine ss schools in the top 100 bracket. What makes 
this distinction even sharper is the gap in return on investment 

1   INDIAN INSTITUTE OF MANAGEMENT LUCKNOW  
 (IIM-L), LUCKNOW

2   MANAGEMENT DEVELOPMENT INSTITUTE (MDI), GURGAON

3   FACULTY OF MANAGEMENT STUDIES (FMS),  
 UNIVERSITY OF DELHI, NEW DELHI

4   INDIAN INSTITUTE OF FOREIGN TRADE (IIFT), NEW DELHI

5   INSTITUTE OF MANAGEMENT TECHNOLOGY (IMT),  
 GHAZIABAD

ZONE-WISE TOP 5   B-SCHOOLS (NORTH)
 ZONAL RANK  
 (2021) NAME OF THE INSTITUTE

1   INDIAN INSTITUTE OF MANAGEMENT CALCUTTA (IIM-C), 
  KOLKATA

2   XLRI - XAVIER SCHOOL OF MANAGEMENT, JAMSHEDPUR

3   INDIAN INSTITUTE OF MANAGEMENT SHILLONG,  
 SHILLONG

4   XAVIER INSTITUTE OF MANAGEMENT (XIMB), XAVIER  
 UNIVERSITY, BHUBANESWAR

5   VINOD GUPTA SCHOOL OF MANAGEMENT (VGSoM), IIT  
 KHARAGPUR, KHARAGPUR

ZONE-WISE TOP 5   B-SCHOOLS (EAST)
 ZONAL RANK  
 (2021) NAME OF THE INSTITUTE

1   INDIAN INSTITUTE OF MANAGEMENT AHMEDABAD  
 (IIM-A), AHMEDABAD

2   S.P. JAIN INSTITUTE OF MANAGEMENT & RESEARCH  
 (SPJIMR), MUMBAI

3   INDIAN INSTITUTE OF MANAGEMENT INDORE (IIM-I), 
 INDORE

4   SVKM’S NMIMS, SCHOOL OF BUSINESS MANAGEMENT,   
 MUMBAI

5   SYMBIOSIS INSTITUTE OF BUSINESS MANAGEMENT  
 (SIBM), PUNE 

ZONE-WISE TOP 5   B-SCHOOLS (WEST)
 ZONAL RANK  
 (2021) NAME OF THE INSTITUTE

LEAD ESSAY
INDIA’S BEST B-SCHOOLS

INSTITUTE RANK 
(2021)

RANK 
(2020)

RANK 
(2019)

RANK 
(2018)

RANK 
(2017)

RANK 
(2016)

INDIAN INSTITUTE OF 
MANAGEMENT,  
CALCUTTA, KOLKATA

1 2 2 2 2 2

INDIAN INSTITUTE OF  
MANAGEMENT,  
AHMEDABAD

2 1 1 1 1 1

INDIAN INSTITUTE OF  
MANAGEMENT,  
BANGALORE

3 3 DNP* 3 DNP 3

INDIAN INSTITUTE OF 
MANAGEMENT, LUCKNOW

4 DNP DNP DNP DNP DNP

S. P. JAIN INSTITUTE 
OF MANAGEMENT AND 
RESEARCH, MUMBAI

5 4 4 6 4 5

XLRI - XAVIER SCHOOL  
OF MANAGEMENT,  
JAMSHEDPUR

6 5 3 4 3 4

INDIAN INSTITUTE OF 
MANAGEMENT, INDORE

7 6 5 7 7 9

MANAGEMENT  
DEVELOPMENT INSTITUTE, 
GURGAON

8 7 6 5 5 6

FACULTY OF  
MANAGEMENT STUDIES, 
UNIVERSITY OF DELHI, 
NEW DELHI

9 9 8 9 6 7

INDIAN INSTITUTE OF 
FOREIGN TRADE,  
NEW DELHI

10 11 10 10 9 11

PERFORMANCE OVER THE YEARS
IIM-A loses the top slot for the first time since 2016 

while IIM-L makes a debut at No. 4 position 

*Did not participate
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1   INDIAN INSTITUTE OF MANAGEMENT BANGALORE (IIM-B),  
 BENGALURU

2   INDIAN INSTITUTE OF MANAGEMENT TIRUCHIRAPPALLI,  
 TIRUCHIRAPPALLI, TAMIL NADU

3   GREAT LAKES INSTITUTE OF MANAGEMENT, CHENNAI

4   T.A. PAI MANAGEMENT INSTITUTE (TAPMI),  
 MANIPAL

5   ICFAI BUSINESS SCHOOL, HYDERABAD

ZONE-WISE TOP 5   B-SCHOOLS (SOUTH)
 ZONAL RANK  
 (2021) NAME OF THE INSTITUTE

1   S.P. JAIN INSTITUTE OF MANAGEMENT  
 & RESEARCH (SPJIMR)

2   SVKM’S NMIMS, SCHOOL OF BUSINESS  
 MANAGEMENT

3   JAMNALAL BAJAJ INSTITUTE OF MANAGEMENT  
 STUDIES (JBIMS)

CITY-WISE TOP 3   B-SCHOOLS (MUMBAI)
 METRO  
 RANK NAME OF THE INSTITUTE

1   INDIAN INSTITUTE OF MANAGEMENT  
 CALCUTTA (IIM-C)

2    INDIAN INSTITUTE OF SOCIAL WELFARE AND BUSINESS 
MANAGEMENT (IISWBM)

3   SCHOOL OF BUSINESS & ECONOMICS, ADAMAS  
 UNIVERSITY

CITY-WISE TOP 3   B-SCHOOLS  
(KOLKATA)

 METRO  
 RANK NAME OF THE INSTITUTE

ALL ABUZZ 
Just another day at 
MDI, Gurgaon

LEAD ESSAY
INDIA’S BEST B-SCHOOLS

(RoI), calculated by dividing the average salary earned from 
the campus placement of an institute with the course fees 
charged. The RoI of government institutes stands at 1.42 
against 0.80 for private institutes.

There are geographical disparities too. What adds to 
the glory of IIM-C is that institutes from the east zone 
continue to register the highest average salary despite the 
region having way fewer business schools compared to the 
other three zones. Though the institutes of the east charge 
higher course fees, the RoI is also higher than the rest of 
India. There are many such insights to be found in the India 
Today-MDRA rankings of business schools as they provide 
a 360-degree view—from infrastructure of the institutes to 
quality of education to value for money.

SHEKHAR GHOSH
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LEAD ESSAY
INDIA’S BEST B-SCHOOLS

METHODOLOGY
ITG-MDRA BEST B-SCHOOLS RANKING 2021

T he 2021 India Today 
Group survey of the 
country’s business 

schools was conducted 
by reputed Delhi-based 
market research firm 
Marketing & Development 
Research Associates 
(MDRA). A comprehensive 
list of B-Schools, offer-
ing full-time classroom 
management programmes 
(PGDM/ MBA), established 
at least five years ago and 
with a minimum of three 
graduated batches, was 
updated. The objective 
questionnaire was fine-
tuned to obtain the latest 
relevant information—cur-
rent year data—from the 
institutes on 127 attributes 
to give stakeholders more 
realistic, updated and acc-
urate information.

More than 2,500 
B-schools across India, 
fulfilling the qualification 
criteria for participation, 
were contacted, and 
despite most B-Schools 

being closed during the 
lockdown, 307 institutes 
across the country submit-
ted their objective data 
within the deadline. Of 
them, two B-schools not 
fulfilling the criteria were 
excluded from the final 
rankings table.  

After receiving the 
objective data, four 
processes—data cleaning 
logical checks, validation, 
back-checks and audits—
were conducted. At the 
first stage, every aspect of 
the details provided by the 
B-schools was carefully 
examined through available 
information and database 
available with MDRA. At the 
second stage, verifica-
tion and audits of the 
participating B-schools 
were conducted by MDRA 
researchers to ensure 
acc uracy and correctness 
of the data submitted. 
As the pandemic made 
physical verifications 
impossible, the research 

PARAMETERS AND WEIGHTAGE
Selection process, governance and establishment - 150

Learning experience - 250

Living experience - 150

Future orientation - 200

Placement performance - 250

Total - 1,000

The final ranks were arrived at after various levels of valida-
tion against multiple sources, including data from previous 
years, information available on their websites, government 
data and data from international accreditation bodies and 
physical audits. The MDRA team, led by executive direc-
tor Abhishek Agrawal, comprised project director Abnish 
Jha, assistant research manager Rajan Chauhan, research 
executive Somendra Shahi, assistant research executive 
Dakshita Drolia and executive EDP Manveer Singh

team virtually visited 52 B-schools to verify the data, which 
was cross-checked against original documentation and 
infrastructure. In the past eight years, the team has visited 
more than 550 campuses to verify information provided 
by participating institutes. Some irregularities that came 
up during the physical audits were corrected. The scores 
on the five parameters of evaluation were then summed 
up to get a total schools objective score for each institute. 
The following are the weightages of the parameters, which 
remained the same for this year’s ranking:

Over the years, the survey has expanded in scope in its 
endeavour to bring more value to students. It’s also the most 
comprehensive study, ranking 305 business schools, up from 
293 last year. More importantly, it provides an overview of the 
changes in management education in a pandemic-hit world. A 
worrying trend continuing from last year is the sudden drop in 
the percentage of students choosing to become entrepreneurs 
in both government and private management institutes.

Like in all other educational institutes, Covid-19 has 
caused massive disruption in the cycle of education and 
training in India’s business schools too. At the same time, 
the crisis has offered opportunities to innovate in terms 
of infrastructure, pedagogy and research. Top companies 
have been reshaping their business models to fit into the 

emerging world order and are looking for manpower that 
can drive these models. Most B-Schools are stepping up to 
cater to this need. Apart from structurally transforming 
the post-pandemic classroom by bringing in technological 
innovations, business schools are introducing new curricula 
for the new and fast-evolving business environment.

As several industries have moved to the digital mode of 
doing business, the importance of digital technologies, such 
as artificial intelligence (AI) and machine learning (ML), has 
grown manifold. Management institutes have either intro-
duced course modules on these or blended the same into the 
curriculum. A larger part of the qualitative evaluation of the 
institutes in future will depend on how fast they are gearing 
up to provide training in a post-pandemic world. n
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1   GREAT LAKES INSTITUTE OF MANAGEMENT

2   LOYOLA INSTITUTE OF BUSINESS ADMINISTRATION (LIBA)

3   SCHOOL OF MANAGEMENT, SRM INSTITUTE OF SCIENCE  
 AND TECHNOLOGY

CITY-WISE TOP  3   B-SCHOOLS (CHENNAI)
 METRO  
 RANK NAME OF THE INSTITUTE

1   INDIAN INSTITUTE OF MANAGEMENT BANGALORE (IIM-B)

2   JAGDISH SHETH SCHOOL OF MANAGEMENT (JAGSOM)

3   SVKM’S NARSEE MONJEE INSTITUTE OF MANAGEMENT  
 STUDIES (NMIMS)

CITY-WISE TOP 3   B-SCHOOLS (BENGALURU)
 METRO  
 RANK NAME OF THE INSTITUTE

1   SYMBIOSIS INSTITUTE OF BUSINESS MANAGEMENT  
 (SIBM)  

2   SYMBIOSIS CENTRE FOR MANAGEMENT & HUMAN RESOURCE  
 DEVELOPMENT (SCMHRD)

3   SYMBIOSIS INSTITUTE OF INTERNATIONAL BUSINESS (SIIB)

CITY-WISE TOP  3   B-SCHOOLS (PUNE)
 METRO  
 RANK NAME OF THE INSTITUTE

TOP B-SCHOOLS 2015 2016 2017 2018 2019 2020 2021

TOP 1-25 44:56 48:52 52:48 56:44 52:48 56:44 52:48

TOP 26-50 28:72 24:76 24:76 36:64 32:68 32:68 28:72

TOP 51-75 20:80 20:80 20:80 16:84 12:88 4:96 20:80

TOP 76-100 8:92 8:92 12:88 20:80 8:92 12:88 12:88

RATIO OF GOVERNMENT VS PRIVATE INSTITUTES

1   ICFAI BUSINESS SCHOOL

2   NATIONAL INSTITUTE OF AGRICULTURAL EXTENSION  
 MANAGEMENT (MANAGE)

3   INSTITUTE OF PUBLIC ENTERPRISE (IPE)

CITY-WISE TOP  3   B-SCHOOLS  
(HYDERABAD)

 METRO  
 RANK NAME OF THE INSTITUTE

CATEGORY OF 
B-SCHOOLS

2015 2016 2017 2018 2019 2020 2021

(in Rs lakh)
TOP 1-25 13.12 15.42 15.78 16.98 17.80 19.61 19.63

TOP 26-50 7.75 7.87 8.46 9.24 9.10 9.82 9.93

TOP 51-75 5.77 6.27 5.73 6.82 6.71 7.34 7.31

TOP 76-100 5.14 5.15 5.49 5.55 5.92 5.80 6.19

HOW GOOD ARE THE PAY CHEQUES?
Average annual domestic salary earned by students through campus placements

APART FROM STRUCTURALLY 
TRANSFORMING THE 
CLASSROOM BY BRINGING IN 
TECHNOLOGICAL INNOVATIONS, 
BUSINESS SCHOOLS ARE 
INTRODUCING NEW CURRICULA 
FOR THE FAST-EVOLVING 
BUSINESS ENVIRONMENT IN A 
PANDEMIC-HIT WORLD

1   MANAGEMENT DEVELOPMENT INSTITUTE (MDI), GURGAON

2   FACULTY OF MANAGEMENT STUDIES (FMS), UNIVERSITY  
 OF DELHI, NEW DELHI

3   INDIAN INSTITUTE OF FOREIGN TRADE (IIFT), NEW DELHI

CITY-WISE TOP  3   B-SCHOOLS  
(DELHI-NCR)

 METRO  
 RANK NAME OF THE INSTITUTE
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CATEGORY OF 
B-SCHOOLS

2015 2016 2017 2018 2019 2020 2021

(in Rs lakh)

EAST 9.8 9.7 10.2 11.2 13.7 12.9 14.2

NORTH 7.2 7.9 8.4 9 9.1 9.8 10.6

SOUTH 6.5 7.6 7.3 8.4 7.8 9.2 8.7

WEST 9.3 10.4 10.1 11 11.8 11.9 11.5

ZONE-WISE (AMONG TOP-100 B-SCHOOLS)

CATEGORY OF 
B-SCHOOLS

2015 2016 2017 2018 2019 2020 2021 

(in Rs lakh)

DELHI NCR 8.2 9.9 8.8 9.7 10.5 10.7 10.9

MUMBAI 13.5 10.3 14.2 12.5 13.8 14.2 14.1

BANGALORE 6.7 8.4 6.2 9.8 7.0 9.8 10.0

CITY-WISE (AMONG TOP-100 B-SCHOOLS)

CATEGORY OF 
B-SCHOOLS

2015 2016 2017 2018 2019 2020 2021

(in Rs lakh)

GOVT 10.7 12.3 12.2 12.5 13.7 15.5 15.3

PRIVATE 7 7.5 7.6 8.3 8.5 8.9 9.0

GOVERNMENT VS PRIVATE (AMONG TOP-100 B-SCHOOLS)

CATEGORY OF  
B-SCHOOLS

AVERAGE COURSE FEES  
(TUITION FEE+  
OTHER FEES)

TOP 1-25 16,88,737

TOP 26-50 11,06,507

TOP 51-75 8,51,992

TOP 76-100 7,93,092

THE COST OF  
BUSINESS SKILLS
Average fee for the entire course 

charged by B-schools (in Rs)

CATEGORY OF  
B-SCHOOLS

AVERAGE COURSE FEES  
(TUITION FEE+  
OTHER FEES)

EAST 13,87,702

NORTH 10,57,188

SOUTH 10,27,740

WEST 11,43,122

ZONE-WISE (AMONG  
TOP-100 B-SCHOOLS)

CATEGORY OF  
B-SCHOOLS

AVERAGE COURSE FEES  
(TUITION FEE+  
OTHER FEES)

DELHI NCR 10,70,322

MUMBAI 11,22,729

BANGALORE 11,74,625

CITY-WISE (AMONG  
TOP-100  

B-SCHOOLS)

CATEGORY OF  
B-SCHOOLS

AVERAGE COURSE FEES  
(TUITION FEE+  
OTHER FEES)

GOVT 10,74,878

PRIVATE 11,23,772

GOVERNMENT VS PRIVATE 
(AMONG TOP-100  

B-SCHOOLS)

CATEGORY OF 
B-SCHOOLS 2015 2016 2017 2018 2019 2020 2021

TOP 1-25 84:16 85:15 80:20 78:22 79:21 71:29 68:32

TOP 26-50 52:48 50:50 47:53 48:52 44:56 50:50 47:53

TOP 51-75 39:61 36:64 27:73 37:63 35:65 33:67 31:69

TOP 76-100 27:73 25:75 29:71 22:78 23:77 18:82 19:81

RATIO OF ENGINEERING TO NON-ENGINEERING  
STUDENTS IN B-SCHOOLS 

TOP B-
SCHOOLS 2015 2016 2017 2018 2019 2020 2021

TOP 1-25 84 72 76 72 68 68 64

TOP 26-50 64 68 64 64 72 60 64

TOP 51-75 76 84 76 80 80 84 68

TOP 76-100 80 84 84 84 72 72 72

PERCENTAGE OF INSTITUTES HAVING TIE-UPS WITH  
BANKS FOR EDUCATION LOANS

LEAD ESSAY
INDIA’S BEST B-SCHOOLS

Average annual domestic salary earned by students through campus placements
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CATEGORY OF  
B-SCHOOLS

AVERAGE  
ROI

GOVT 1.42

PRIVATE 0.80

GOVERNMENT VS PRIVATE  
(AMONG TOP-100  

B-SCHOOLS)

CATEGORY OF  
B-SCHOOLS

AVERAGE  
RoI

TOP 1-25 1.16

TOP 26-50 0.90

TOP 51-75 0.86

TOP 76-100 0.78

WHERE IS THE BEST  
VALUE FOR MONEY?

How different categories of B-Schools  
fare in terms of return on the money  

spent as course fee

Note: RoI (return on investment) is calculated by  
dividing average domestic annual salary with  

fees for the entire course

CATEGORY OF  
B-SCHOOLS

AVERAGE  
RoI

DELHI NCR 1.02

MUMBAI 1.26

BENGALURU 0.85

CITY-WISE (AMONG  
TOP-100 B-SCHOOLS)

CATEGORY OF 
B-SCHOOLS

2015 2016 2017 2018 2019 2020 2021

TOP 1-25 283 292 282 306 300 340 369

TOP 26-50 160 205 261 232 246 188 200

TOP 51-75 157 150 180 208 189 225 194

TOP 76-100 151 180 146 157 195 151 178

AVERAGE BATCH STRENGTH
Average number of students admitted in a current batch

CATEGORY OF 
B-SCHOOLS

2015 2016 2017 2018 2019 2020 2021

TOP 1-25 34 36 36 34 37 31 34

TOP 26-50 28 28 25 26 29 23 22

TOP 51-75 24 24 27 25 25 21 24

TOP 76-100 16 17 18 19 19 19 18

AVERAGE AGE OF B-SCHOOLS

CATEGORY OF 
B-SCHOOLS

2015 2016 2017 2018 2019 2020 2021 

GOVT 159 169 172 183 190 234 214

PRIVATE 198 219 234 246 248 223 244

GOVERNMENT VS PRIVATE (AMONG TOP-100 B-SCHOOLS)

CATEGORY OF 
B-SCHOOLS

2015 2016 2017 2018 2019 2020 2021 

GOVT 3.5 10.3 5.1 4.9 5.3 2.2 1.8

PRIVATE 5.7 6.7 7.7 6.4 6.1 4.9 4.0

AVERAGE NUMBER OF STUDENTS WHO OPTED FOR  
ENTREPRENEURSHIP (AMONG TOP-100 B-SCHOOLS)

CATEGORY OF 
B-SCHOOLS

2015 2016 2017 2018 2019 2020 2021 

GOVT 2.4 3.6 4.3 5.5 3.2 2.3 2.4

PRIVATE 6.1 6.8 10.4 11.4 11.2 7.3 5.9

AVERAGE NUMBER OF STUDENTS WHO OPTED FOR FAMILY  
BUSINESS (AMONG TOP-100 B-SCHOOLS)

THE SURVEY HAS EXPANDED 
IN SCOPE TO BRING MORE 
VALUE TO STUDENTS, 
RANKING 305 BUSINESS 
SCHOOLS, UP FROM 293  
LAST YEAR
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GUEST COLUMN
INDIA’S BEST B-SCHOOLS

HE MOMENT HAS 
arrived. Finally. A fact 
we IIMcians always 
knew, but which was 
not acknowledged 
by the media. So, it 

gives me immense pleasure that in-
dia today has finally recognised that 
my alma mater, the Indian Institute 
of Management Calcutta (IIM-C), is 
the best business school in the country. 
This is not the biased assertion of a for-
mer student. I’m stating this based on 
what I learnt at this great institute and 
how those lessons shaped the lives of 
thousands of alumni, including mine. 

The biggest differentiator between 
IIM-C and other management insti-
tutes is its resolute focus on the quan-
titative and numerical. This is unlike 
some of the other top business schools, 
which are more focused on the qualita-
tive and on presentations. Before you 

jump the gun, let me clarify—I am not 
suggesting that IIM-C does not stress 
on good presentation skills or that other 
IIMs do not stress on the quantitative. 
I refer to the primary focus. While be-
ing a good presenter is important, it is 
equally, if not more, critical to be a good 
thinker. And nothing clears the mind 
like data. As they say, in God we trust, 
for everything else, show me data! 

In addition to the stress on academ-
ics, data and numbers, IIM-C culture 
had many other aspects that helped 
its alumni emerge better from the in-
stitute. Our hostel atmosphere was 
infused with games, celebrations and 
extra-curricular activities. And when 
I say games, I don’t refer to mere foot-
ball and cricket; albeit they too were 
vibrantly indulged in. There were other 
innovative games; for instance, ‘The 
Tyre’. Let me describe this: a massive 
truck tyre was placed at the entrance 

of one of the hostels and students from 
other hostels were tasked with steal-
ing it. And, the host hostelites would 
do everything—anything—to defend 
their turf. At its mildest level, dunk-
ing with water. Other tactics I refrain 
from sharing. A lot of planning, strat-

egy and a certain amount of risk-taking 
went into playing this game, for both  
the attackers and the defenders. At the 
time, it was just fun. But later, we all re-
alised the great management lessons this 
exercise gave us. We learnt teamwork, lead-
ership, risk-taking and responding on the 
fly (because no plan survives contact with 
the competitor!). 

IIM-C also taught us camaraderie. 
For a B-school student, getting a good 
job placement is hugely important and is, 
frankly, the main reason we do an MBA. 
So naturally, if you got a good job, a cel-
ebration was called for. Not so in IIM-C, 
though. There, no student would celebrate 
until ALL students got placed. This wasn’t 
a rule; it was a tradition. And we all have 
honoured it. Year after year. So, when one 
student got a job offer during campus 
placement, he or she would go back to the 
hostel room, get into casuals and return to 
the placement cell to help fellow students 

‘STEAL A TYRE 
TO WRITE A 
BESTSELLER’

T

IIM-C IS NOT JUST A PLACE TO PROCURE A  
MANAGEMENT DIPLOMA BUT AN ARENA TO  
LEARN LIFE LESSONS

1   INDIAN INSTITUTE OF MANAGEMENT CALCUTTA (IIM-C), KOLKATA

2   INDIAN INSTITUTE OF MANAGEMENT AHMEDABAD (IIM-A), AHMEDABAD

3   INDIAN INSTITUTE OF MANAGEMENT BANGALORE (IIM-B), BENGALURU

4   INDIAN INSTITUTE OF MANAGEMENT LUCKNOW (IIM-L), LUCKNOW

5   INDIAN INSTITUTE OF MANAGEMENT INDORE (IIM-I), INDORE

6   FACULTY OF MANAGEMENT STUDIES (FMS), UNIVERSITY  
 OF DELHI, NEW DELHI

7   INDIAN INSTITUTE OF FOREIGN TRADE (IIFT), NEW DELHI

8   INDIAN INSTITUTE OF MANAGEMENT SHILLONG, SHILLONG

9   DEPARTMENT OF MANAGEMENT STUDIES, IIT DELHI, NEW DELHI

10   INDIAN INSTITUTE OF MANAGEMENT TIRUCHIRAPPALLI,  
 TIRUCHIRAPPALLI, TAMIL NADU

TOP 10  GOVERNMENT B-SCHOOLS
RANK  
(2021) NAME OF THE INSTITUTE

1   DEPARTMENT OF COMMERCE, DELHI SCHOOL OF ECONOMICS,  
 UNIVERSITY OF DELHI, NEW DELHI 33.30

2   FACULTY OF MANAGEMENT STUDIES & RESEARCH, ALIGARH  
 MUSLIM UNIVERSITY, ALIGARH 14.09

3   FACULTY OF MANAGEMENT STUDIES (FMS), UNIVERSITY  
 OF DELHI, NEW DELHI 13.54

4   M.S. PATEL INSTITUTE OF MANAGEMENT STUDIES,  
 M.S. UNIVERSITY OF BARODA, VADODARA 13.0

5   SYDENHAM INSTITUTE OF MANAGEMENT STUDIES, RESEARCH &  
 ENTREPRENEURSHIP EDUCATION (SIMSREE), MUMBAI 8.97

6   SCHOOL OF MANAGEMENT STUDIES, MOTILAL NEHRU NATIONAL  
 INSTITUTE OF TECHNOLOGY (MNNIT), PRAYAGRAJ 4.42

7   THE BUSINESS SCHOOL, UNIVERSITY OF JAMMU, JAMMU 4.14

8   POSTGRADUATE DEPARTMENT OF BUSINESS MANAGEMENT,  
 SARDAR PATEL UNIVERSITY, VALLABH VIDYANAGAR, ANAND 4.07

9   DEPARTMENT OF MANAGEMENT, CENTRAL UNIVERSITY  
 OF RAJASTHAN, AJMER 3.90

10   JAMNALAL BAJAJ INSTITUTE OF MANAGEMENT STUDIES  
 (JBIMS), MUMBAI 3.83

TOP 10  GOVERNMENT B-SCHOOLS  
WITH BEST VALUE FOR MONEY
  
RANK NAME OF THE INSTITUTE

BY AMISH TRIPATHI

Note: RoI (return on investment) is calculated  
by dividing average domestic annual salary  

with fees for the entire course

AN IIM-C STUDENT WHO 
GOT A JOB AT THE CAMPUS 
PLACEMENT WOULD NOT 
CELEBRATE UNTIL ALL 
BATCHMATES HAD BEEN 
PLACED. THE MESSAGE 
WAS SUBTLE  BUT CLEAR: 
ONE FOR ALL, ALL FOR ONE 

COOL COMPANY 
IIM Calcutta students with 
director Uttam Kumar Sarkar 
outside the main auditorium

  
RoISUBIR HALDER
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For a B-school student, getting a good 
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frankly, the main reason we do an MBA. 
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GUEST COLUMN
INDIA’S BEST B-SCHOOLS

 The late Prof. Vasant Mote, one of the greats of IIM 
Ahmedabad, used to get upset if anyone referred to his 
beloved IIM-A as a business school. We are a management 
institute, he used to remind us, because that enveloped the 
social sector, the government, agriculture, small and medium 
enterprises, etc. I think he would have been very happy to 
see the number of young alumni take to entrepreneurship, 
not as much at seeing one of the now much older graduates 
venturing into cricket commentary! 

Good management education gives you an exposure  
into all aspects of running an organisation. And IIM-A does  
so by placing you in a decision-making scenario through real-
life situations. We weren’t always ready, but it made us  
aware of the process that goes into good decision-making. 
With the sheer quality and intellect of the group you are 
part of, and consequently the air you breathe, the width of 
knowledge is enormous. 

The rigour in the system gives you the confidence to 

overcome difficult situations. Maybe that was truer for me 
than for some others who didn’t find themselves in those 
situations, but confidence is a beautiful friend to have. That 
rigour is one of the strengths of IIM-A because it tells the 
world outside that if you have graduated from this system, 
there must be something about you. 

It is a beautiful place; it changed me, gave me my test  
cap and it is something I will cherish till my last day. It is 36 
years since I passed out of IIM-A but I never left it and I still 
look forward to strolling through the campus and meeting 
younger students. 

Harsha Bhogle is a celebrated  
cricket commentator. He is an alumnus  

of IIM Ahmedabad 

By HARSHA BHOGLE 

in finding a job. How? It could be in the form of getting the 
paperwork ready, doing mock interviews or arranging any 
other assistance the buddies needed. The message was subtle 
but clear: one for all, all for one. 

IIM-C students share a unique bond. A life-long bond 
that extends from the college campus to the campus called 
Life. We are there for each other at every stage of our lives.  

In 2010, when my first book, The Immortals of Meluha, 
was self-published—after over 20 rejections by publishers—I 
cold-called journalist and author Sandipan Deb, who is an 
alumnus of IIM-C. We did not know each other personally 
but I wanted to try my luck, based on this IIM-C connect. 
I introduced myself and requested him to review my book. 
He was gracious. And he said that, as a fellow IIM-Cian, he 
would certainly read my book. But he would be honest with 
his review. “I’ll not be kind if I don’t find it good,” he said. 
Fortunately for me, he liked the book, and my journey as an 

VISIONARY FORCE 
IIM Ahmedabad director  
Errol D’Souza at the campus

‘AT IIM, THE WIDTH OF 
KNOWLEDGE IS ENORMOUS’ 

MANDAR DEODHAR

RACHIT GOSWAMI
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author began.
An unknown author like me could cold-call 

someone of his stature, and his kind and gracious 
response was, I think, also because of the lesson 
of camaraderie that we learnt in our alma mater.  

Furthermore, IIM-C helped me become a fi-
nancially-sound author. The institute’s focus on 
numbers made me good at understanding book 
deals and contracts with publishers. This helped 
me become a full-time author without needing 
another job to pay the bills. 

Management education is not just about pre-
paring a person for the corporate boardroom. Im-
portant life lessons are taught in B-Schools which 
are crucial for any professional or artistic pursuit; 
indeed the personal front as well. The achievements 
of IIM-C alumni in diverse areas are a testimony 
to this fact. So, for all IIM aspirants, I have only 
one message—IIM-C is not just a place to procure 
a management diploma. See it instead as an arena 
to learn life lessons. Life is tough. It is hard. It’s 
not easy for anyone. You need the will to fight the 
battles of life, the grit to soldier on regardless to 
eventually enjoy the fruits of success and find pur-
pose in life. There is no better B-School than IIM-C 
to learn these skills. And it’s gratifying that, finally, 
even india today agrees with me. n  

  
Amish Tripathi is a best-selling author and  

director of The Nehru Centre in London. He is an  
alumnus of the Indian Institute of  

Management Calcutta

STEPS TO SUCCESS 
Students at the IIM Bangalore campus

 As I was always into creative pursuits, I initially 
wondered if there was any utility of a management 

course in my sphere of work. Add to that my 
indifference towards numbers and anything that 

sounded like ‘business’. Like  
many, I, too, believed that a management 

degree was for those who wanted to work in the 
corporate sector. What attracted me to IIM was the 

interesting nomenclature of my course—creative 
entrepreneurship. Making a living from artistic 

endeavours was not new, but the concept of doing 
business and growth of the creative entrepreneur was.  
As I entered the mesmerising campus of IIM Bangalore 

(IIM-B), I realised I was at the right place. It was such 
a joyful campus, with amazing faculties from India 
and the UK, and beaming with new ideas, a staple 

for any creative person. The course was designed to 
teach creative people to tap into their knowledge and 

innate abilities and make them financially sustainable. 
It taught me the foundation of economics, which 

helped me understand and handle my work better, 
particularly in areas such as pitching, generating 

resources and handling manpower. And there began 
my journey as a creative entrepreneur. Soon my first 

film, I am Kalam, happened. It did not just give me 
creative satisfaction but also set a great business model 

for independent films. 

Nila Madhab Panda is an independent filmmaker.  
His first film, I Am Kalam, won 34 international awards 

along with a National Award

‘IIM KICKSTARTED MY 
JOURNEY AS A CREATIVE 

ENTREPRENEUR’

By NILA MADHAB PANDA
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HEMANT MISHRA

GUEST COLUMN
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classroom education with its signature non-class-
room learning programmes, such as the personal  
growth lab, rural internships, and so on. Rein-
venting such non-classroom activities posed an 
additional challenge and required us to approach 
their redesign creatively. Several of our students 
moved back to their home locations. We made sure 
that all our students, regardless of where they were, 
had the appropriate technology. Constant com-
munication from our programme teams to the 
student community was the key in maintaining 
morale during these difficult times. Our indus-
try partners responded magnificently as well—we 
completed internships and placements entirely 
online. Looking back, it is mind-boggling to think 
that we have students who are graduating with 
more time spent online than in person with their 
classmates and faculty.

As soon as some optimism crept in, we started 
our Back-to-Campus initiatives to be ready for in-
person education to resume. We put in place top 
grade safety measures and processes to enable the 
full functioning of our programmes in either a hy-
brid or in-person setting. At present, even though 
classes remain online, many of our students are 
safe on campus and benefiting again from a sense 
of community, even as they adhere to safety pro-
tocols. Going forward, as the local government 
permits institutions of higher learning to resume 
in-person classroom with certain conditions, we 
are preparing to resume classes in hybrid mode, 
with the expectation that many students will be 
attending in person.  

The pandemic also made us come to grips with 
larger strategic disruptions facing the education 
sector. The education sector is undergoing a pro-
found change regarding expectations and alterna-
tives on how to deliver education and when. These 
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IKE SO MANY THINGS, SHAKESPEARE had 
it right when he wrote “beware the Ides of March”. 
In March 2020, the pandemic plunged India into 
an unprecedented lockdown. When it became ap-
parent that normalcy would not return soon, every 
industry and individual hunkered down and started 
planning for survival and revival. Ingenuity flowered 
as digital technologies came to the rescue in many 
cases, and business models were adapted to operate 

in this new reality. 
The education sector also responded with alac-

rity. At the S.P. Jain Institute of Management and 
Research (SPJIMR), we were able to shift to an on-
line model within 48 hours of the lockdown. We 
progressed, programme by programme, to become 
fully operational, reconfiguring our content, instruc-
tional approaches and schedules.

SPJIMR’s approach is unique in how it blends 

L

SPJIMR UNIQUELY BLENDS 
CLASSROOM EDUCATION WITH 
ITS SIGNATURE NON-CLASSROOM 
LEARNING PROGRAMMES, SUCH AS 
THE PERSONAL GROWTH LAB AND 
RURAL INTERNSHIPS 

FUTURE SKILLS 
A class in progress at 

the S.P. Jain Institute of 
Management and Research
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classroom education with its signature non-class-
room learning programmes, such as the personal  
growth lab, rural internships, and so on. Rein-
venting such non-classroom activities posed an 
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changes stem from new digital technologies, the 
rise of many new education providers, alternative 
aggregation and delivery models, and the expecta-
tion that upskilling is a lifelong process. 

While the two-year MBA/ PGDM programme 
will continue to remain a primarily in-person pro-
gramme, it will become more flexible and richer in 
content with global collaborations and incorpora-
tion of the new practices and mindsets required to 
deal with unprecedented environmental, societal 
and technological complexities. 

With the rise of digital technology, physical 
infrastructure has ceased to be a constraint for 
providing quality education. We will see the rise 
of entirely online or blended delivery models that 
organisations and individuals will take advan-
tage of in their quest for just-in-time and lifelong  
learning. We expect 
organisations to enrol 
more of their employees 
at the junior and middle 
levels in blended pro-
grammes. This implies 
a broader range of pro-
grammes that SPJIMR 
must provide. 

Individuals, too, 
will show greater ur-
genc y  i n  pu r su i ng 
their lifelong education 
goals and shaping their 
careers. Disruptions 
from the pandemic 
have forced people to 
adapt either upskilling to stay relevant or reinvent-
ing themselves entirely. This has highlighted more 
than ever that education is a lifelong process. With 
the new delivery modes available, just-in-time and 
lifelong education, self-driven by individuals, is go-
ing to be a key driver in the education sector.  

Learners have choices—higher education has 
become borderless. Staying learner-centric, through 
greater interaction with industry and society and a 
heightened focus on practice-oriented research, is 
the key to making sure that SPJIMR continues to 
deliver value. These are challenging but exciting 
times. The SPJIMR mission—to influence practice 
and promote value-based growth—has never been 
more relevant. n

Varun Nagaraj is dean of S.P. Jain Institute of 
Management and Research, Mumbai, which has been 
ranked the best private management institute in 2021

GUEST COLUMN
INDIA’S BEST B-SCHOOLS

  Going to XLRI was a huge 
deal for me. It was such a 
prestigious college and I was 
absolutely thrilled when I got  
offered a place, but it was 
so far away from my home in 
Maharashtra’s Kolhapur. It  
took some effort to convince  
my parents, especially my 
father, to let me attend a  
college that was almost 48 
hours away by train.

Boys talking to girls was a big 
deal where I grew up, but when 
I got to XLRI I realised I had been 
living in a bubble. It was such a 
wonderful environment. There 
was so much more equality. I 
didn’t have to fight for everything 
anymore and it was incredibly 
liberating. I could see so many 
opportunities. It was a wonderful 
place to become an adult. I 
started to enjoy music and grew 
to love bands; it was like  
my whole world opened up. I 
made friends, who are still all in 
my life today.

A lot of my learning was 
done on the ‘JLT (Just Like That) 
steps’, where we hung around 

and discussed everything from 
philosophy to politics. It taught 
me about diversity of thought 
and perspectives. I learned 
about the importance of people—
human relationships, human 
potential—as central to running 
a business. XLRI just embodies 
that in every course they teach, 
always stressing the importance 
of organisation, of people, of 
relationships.

For me, it was the whole 
experience of XLRI—the learning 
environment, the nurturing 
tutors, the joy of being a 
young person experiencing life 
properly for the first time— 
that made it such a special 
place. It set me on the path to 
becoming who I am today, and 
I am so grateful for the time I 
spent there. 
 
Leena Nair is the first 
female, first Asian, youngest 
ever chief human resource 
officer of Unilever and a 
member of the Unilever 
Leadership Executive. She is 
an alumnus of XLRI—Xavi-
er School of Management

WITH THE RISE 
OF DIGITAL 

TECHNOLOGY, 
PHYSICAL 

INFRASTRUCTURE 
HAS CEASED TO BE 
A CONSTRAINT FOR 

PROVIDING QUALITY 
EDUCATION

By LEENA NAIR

‘XLRI TAUGHT ME ABOUT THE 
IMPORTANCE OF PEOPLE IN 

RUNNING A BUSINESS’
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RANKS AND SCORESGOVERNMENT SCHOOLS

1 INDIAN INSTITUTE OF MANAGEMENT CALCUTTA (IIM-C), KOLK ATA 217.4 142.5 222.5 133.2 181.6 897.2

2 INDIAN INSTITUTE OF MANAGEMENT AHMEDABAD (IIM-A), AHMEDABAD 230.3 142.8 222.4 135.3 166.3 897.1

3 INDIAN INSTITUTE OF MANAGEMENT BANGALORE (IIM-B), BENGALURU 216.4 142.0 222.0 133.1 171.7 885.2

4 INDIAN INSTITUTE OF MANAGEMENT LUCKNOW (IIM-L), LUCKNOW 211.0 141.4 221.4 132.7 173.0 879.5

5 INDIAN INSTITUTE OF MANAGEMENT INDORE (IIM-I), INDORE 198.0 137.3 209.1 129.6 179.7 853.7

6 FACULTY OF MANAGEMENT STUDIES (FMS), UNIVERSITY OF DELHI, NEW DELHI 188.2 130.3 212.0 117.9 131.9 780.3

7 INDIAN INSTITUTE OF FOREIGN TRADE (IIFT), NEW DELHI 185.3 126.8 197.7 117.2 144.2 771.2

8 INDIAN INSTITUTE OF MANAGEMENT SHILLONG, SHILLONG 186.9 129.6 194.6 116.1 129.0 756.2

9 DEPARTMENT OF MANAGEMENT STUDIES, IIT DELHI, NEW DELHI 183.7 130.8 193.8 113.0 124.7 746.0

10 INDIAN INSTITUTE OF MANAGEMENT TIRUCHIRAPPALLI, TIRUCHIRAPPALLI 181.6 127.9 180.9 116.6 135.8 742.8

11 INDIAN INSTITUTE OF MANAGEMENT UDAIPUR, UDAIPUR 180.0 127.8 176.9 109.3 146.6 740.6

12 JAMNALAL BAJAJ INSTITUTE OF MANAGEMENT STUDIES (JBIMS), MUMBAI 186.6 117.4 200.3 113.3 121.7 739.3

13 VINOD GUPTA SCHOOL OF MANAGEMENT (VGSOM), IIT KHARAGPUR, KHARAGPUR 184.1 130.6 183.5 113.7 127.2 739.1

14 INDIAN INSTITUTE OF MANAGEMENT K ASHIPUR, UDHAM SINGH NAGAR 179.9 124.8 181.3 110.7 118.6 715.3

15 INDIAN INSTITUTE OF MANAGEMENT NAGPUR, NAGPUR 181.8 124.6 178.9 109.5 118.9 713.7

16 DEPARTMENT OF INDUSTRIAL AND MANAGEMENT ENGINEERING, IIT K ANPUR , K ANPUR 182.3 116.7 176.4 104.6 127.8 707.8

17 INDIAN INSTITUTE OF MANAGEMENT AMRITSAR, AMRITSAR 178.2 118.2 174.8 108.4 127.1 706.7

18 SYDENHAM INSTITUTE OF MANAGEMENT STUDIES, RESEARCH & ENTREPRENEURSHIP 
EDUCATION (SIMSREE), MUMBAI

177.7 104.4 168.5 113.0 134.2 697.8

19 NATIONAL INSTITUTE OF AGRICULTURAL EXTENSION MANAGEMENT (MANAGE), 
HYDERABAD

180.2 123.9 169.6 103.5 119.1 696.3

20 INDIAN INSTITUTE OF MANAGEMENT SAMBALPUR, SAMBALPUR 173.0 108.8 173.9 111.5 110.0 677.2

21 INDIAN INSTITUTE OF FOREST MANAGEMENT (IIFM), BHOPAL 176.2 129.8 172.3 104.3 89.8 672.4

22 DEPARTMENT OF COMMERCE, DELHI SCHOOL OF ECONOMICS, UNIVERSITY OF DELHI,  
NEW DELHI

172.3 115.8 164.6 102.7 115.9 671.3

23 DEPARTMENT OF MANAGEMENT STUDIES, NATIONAL INSTITUTE OF TECHNOLOGY 
TIRUCHIRAPPALLI, TIRUCHIRAPPALLI

166.5 132.5 162.3 107.3 100.0 668.6

24 INDIAN INSTITUTE OF SOCIAL WELFARE AND BUSINESS MANAGEMENT  
(IISWBM), KOLK ATA

173.1 115.2 140.5 101.7 118.0 648.5

25 VAIKUNTH MEHTA NATIONAL INSTITUTE OF COOPERATIVE MANAGEMENT (VAMNICOM), 
PUNE

172.3 104.5 165.3 98.3 104.8 645.2

26 SCHOOL OF MANAGEMENT STUDIES, MOTILAL NEHRU NATIONAL INSTITUTE OF 
TECHNOLOGY (MNNIT), PRAYAGRAJ

173.8 128.3 128.9 98.3 111.4 640.7

27 INSTITUTE OF AGRI BUSINESS MANAGEMENT, BIK ANER 163.3 118.5 151.2 90.1 105.9 629.0

28 SCHOOL OF MANAGEMENT, NIT ROURKELA, ROURKELA 174.2 123.3 130.8 92.8 98.4 619.5

29 DEPARTMENT OF MANAGEMENT STUDIES, PONDICHERRY UNIVERSIT Y, PUDUCHERRY 147.6 108.2 137.3 99.2 112.5 604.8

30 FACULTY OF MANAGEMENT STUDIES & RESEARCH, ALIGARH MUSLIM  
UNIVERSITY, ALIGARH

155.1 103.4 132.7 90.5 110.0 591.7

31 INSTITUTE OF INSURANCE AND RISK MANAGEMENT (IIRM), HYDERABAD 146.9 105.5 152.9 90.6 95.0 590.9

32 THE BUSINESS SCHOOL, UNIVERSITY OF JAMMU, JAMMU 143.5 107.9 133.0 98.1 65.3 547.8

33 M. S. PATEL INSTITUTE OF MANAGEMENT STUDIES, M. S. UNIVERSITY OF BARODA, 
VADODARA

102.8 96.7 133.2 82.0 104.1 518.8

34 SARDAR VALLABHBHAI PATEL INTERNATIONAL SCHOOL OF TEXTILES AND  
MANAGEMENT, COIMBATORE

146.8 85.4 107.8 83.0 91.3 514.3

35 DEPARTMENT OF MANAGEMENT, CENTRAL UNIVERSITY OF RAJASTHAN, AJMER 146.2 121.1 68.6 91.6 81.5 509.0

36 POSTGRADUATE DEPARTMENT OF BUSINESS MANAGEMENT, SARDAR PATEL UNIVERSITY, 
VALLABH VIDYANAGAR ANAND

127.5 90.8 117.2 76.9 46.3 458.7

37 DEPARTMENT OF BUSINESS ADMINISTRATION, M.K. BHAVNAGAR UNIVERSITY, BHAVNAGAR 83.8 72.3 102.6 78.7 63.6 401.0
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RANKS AND SCORESPRIVATE SCHOOLS

1 S.P. JAIN INSTITUTE OF MANAGEMENT AND RESEARCH (SPJIMR), MUMBAI 209.3 133.0 221.3 124.3 177.2 865.1

2 XLRI - X AVIER SCHOOL OF MANAGEMENT, JAMSHEDPUR 205.5 138.6 213.2 132.8 172.2 862.3

3 MANAGEMENT DEVELOPMENT INSTITUTE (MDI) GURGAON, GURUGRAM 193.1 132.7 202.0 130.3 155.8 813.9

4 SVKM'S NMIMS, SCHOOL OF BUSINESS MANAGEMENT, MUMBAI 180.1 132.5 195.3 117.3 145.8 771.0

5 INSTITUTE OF MANAGEMENT TECHNOLOGY (IMT), GHAZIABAD 189.0 128.6 179.3 113.7 149.1 759.7

6 INTERNATIONAL MANAGEMENT INSTITUTE (IMI), NEW DELHI 187.8 125.0 177.0 116.2 144.8 750.8

7 SYMBIOSIS INSTITUTE OF BUSINESS MANAGEMENT (SIBM) PUNE , PUNE 188.3 124.3 194.8 108.2 133.0 748.6

8 SYMBIOSIS CENTRE FOR MANAGEMENT & HUMAN RESOURCE DEVELOPMENT (SCMHRD), 
PUNE

177.2 121.0 186.1 114.7 145.0 744.0

9 GREAT LAKES INSTITUTE OF MANAGEMENT, CHENNAI 184.9 128.8 179.2 105.1 142.8 740.8

10 X AVIER INSTITUTE OF MANAGEMENT (XIMB), X AVIER UNIVERSIT Y, BHUBANESWAR 185.0 129.4 181.6 114.0 130.2 740.2

10 T.A. PAI MANAGEMENT INSTITUTE (TAPMI), MANIPAL 178.4 127.7 170.5 101.4 162.2 740.2

12 ICFAI BUSINESS SCHOOL, HYDERABAD 184.5 126.1 166.1 115.8 143.6 736.1

13 GOA INSTITUTE OF MANAGEMENT, SANQUELIM 178.9 122.3 169.6 112.8 134.8 718.4

14 K.J. SOMAIYA INSTITUTE OF MANAGEMENT , MUMBAI 183.5 128.7 161.1 112.8 127.1 713.2

15 JAGDISH SHETH SCHOOL OF MANAGEMENT (JAGSOM), BENGALURU 180.3 120.5 160.8 104.1 144.5 710.2

16 INSTITUTE OF RURAL MANAGEMENT ANAND, ANAND 170.8 129.5 175.7 113.0 120.6 709.6

17 SVKM'S NARSEE MONJEE INSTITUTE OF MANAGEMENT STUDIES (NMIMS), BENGALURU 177.2 118.8 168.2 107.9 136.4 708.5

18 BIRLA INSTITUTE OF MANAGEMENT TECHNOLOGY (BIMTECH), GREATER NOIDA 182.7 129.9 163.5 112.7 117.5 706.3

19 LAL BAHADUR SHASTRI INSTITUTE OF MANAGEMENT, NEW DELHI 178.4 118.6 165.5 108.1 133.2 703.8

20 INSTITUTE OF MANAGEMENT, NIRMA UNIVERSITY, AHMEDABAD 171.5 124.5 163.8 112.8 128.7 701.3

21 SYMBIOSIS INSTITUTE OF INTERNATIONAL BUSINESS (SIIB), PUNE 181.9 120.1 167.9 96.0 128.1 694.0

22 PRIN. L.N. WELINGK AR INSTITUTE OF MANAGEMENT DEVELOPMENT & RESEARCH, MUMBAI 177.0 108.4 161.9 109.7 134.6 691.6

23 RAJAGIRI CENTRE FOR BUSINESS STUDIES, KOCHI 177.6 121.2 163.8 99.1 127.9 689.6

24 LOYOLA INSTITUTE OF BUSINESS ADMINISTRATION (LIBA), CHENNAI 176.2 116.4 160.8 105.0 128.3 686.7

25 SYMBIOSIS INSTITUTE OF OPERATIONS MANAGEMENT, NASHIK 170.3 115.9 171.6 102.3 125.3 685.4

26 INSTITUTE OF PUBLIC ENTERPRISE (IPE), HYDERABAD 180.6 116.0 155.1 103.0 122.0 676.7

27 INSTITUTE OF MANAGEMENT TECHNOLOGY, NAGPUR 172.2 130.4 154.1 97.3 122.6 676.6

28 PSG INSTITUTE OF MANAGEMENT, COIMBATORE 172.7 118.5 154.9 102.7 127.1 675.9

29 ASIA-PACIFIC INSTITUTE OF MANAGEMENT, NEW DELHI 173.3 117.4 155.2 100.7 128.9 675.5

30 IILM INSTITUTE FOR BUSINESS AND MANAGEMENT, GURUGRAM 175.5 118.6 153.6 99.6 127.0 674.3

31 BALAJI INSTITUTE OF MODERN MANAGEMENT (BIMM), PUNE 173.4 123.8 150.4 103.3 120.2 671.1

32 SYMBIOSIS INSTITUTE OF DIGITAL AND TELECOM MANAGEMENT, PUNE 165.6 115.6 168.4 102.0 119.2 670.8

33 AMITY BUSINESS SCHOOL, AMITY UNIVERSITY, NOIDA 171.5 129.0 145.7 98.0 126.3 670.5

34 SHRI DHARMASTHALA MANJUNATHESHWARA INSTITUTE FOR MANAGEMENT  
DEVELOPMENT (SDMIMD), MYSURU

165.1 111.9 155.2 109.7 125.7 667.6

35 PRIN. L.N. WELINGK AR INSTITUTE OF MANAGEMENT DEVELOPMENT & RESEARCH, 
BENGALURU 

174.1 113.9 146.3 100.7 130.0 665.0

36 SYMBIOSIS INSTITUTE OF BUSINESS MANAGEMENT, HYDERABAD 165.4 119.4 147.4 102.0 130.6 664.8

37 SIES COLLEGE OF MANAGEMENT STUDIES, NAVI MUMBAI 174.9 105.6 156.7 101.0 125.3 663.5

38 SCHOOL OF BUSINESS AND MANAGEMENT, CHRIST (DEEMED TO BE UNIVERSITY), 
BENGALURU 

163.0 114.0 156.0 101.3 128.6 662.9

39 ITM BUSINESS SCHOOL, NAVI MUMBAI, NAVI MUMBAI 171.2 116.4 152.2 100.8 116.4 657.0
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40 DEPARTMENT OF MANAGEMENT, BITS, PILANI 171.9 122.1 144.6 101.9 116.1 656.6

41 JAGAN INSTITUTE OF MANAGEMENT STUDIES (JIMS), NEW DELHI 178.2 93.1 160.6 105.9 118.5 656.3

42 SOIL INSTITUTE OF MANAGEMENT, GURUGRAM 172.0 107.4 164.8 96.6 115.2 656.0

43 INDUS BUSINESS ACADEMY (IBA), BANGALORE, BENGALURU 173.5 114.5 155.5 93.8 117.2 654.5

44 VIT BUSINESS SCHOOL, VELLORE 171.5 119.9 133.0 99.2 130.7 654.3

45 PUNE INSTITUTE OF BUSINESS MANAGEMENT (PIBM), PUNE 176.2 102.5 155.6 95.0 123.0 652.3

46 JAIPURIA INSTITUTE OF MANAGEMENT, LUCKNOW 164.8 107.7 154.5 103.7 120.1 650.8

47 INTERNATIONAL MANAGEMENT INSTITUTE, BHUBANESWAR 165.6 116.4 160.9 93.6 112.8 649.3

48 GITAM INSTITUTE OF MANAGEMENT, VISAKHAPATNAM 164.4 120.6 138.1 103.0 122.6 648.7

49 PRESTIGE INSTITUTE OF MANAGEMENT AND RESEARCH, INDORE 169.2 111.5 146.6 101.5 119.8 648.6

50 SCMS COCHIN SCHOOL OF BUSINESS, ERNAKULAM 172.8 118.5 135.9 90.5 126.7 644.4

51 INTERNATIONAL SCHOOL OF BUSINESS & MEDIA (ISBM), PUNE 173.9 115.2 155.9 91.8 103.6 640.4

52 INSTITUTE OF MANAGEMENT TECHNOLOGY, HYDERABAD 167.3 117.9 149.3 90.2 115.0 639.7

53 JAIPURIA INSTITUTE OF MANAGEMENT, NOIDA 164.0 103.3 149.3 94.2 127.9 638.7

54 SCHOOL OF BUSINESS – UNIVERSITY OF PETROLEUM & ENERGY STUDIES, DEHRADUN 164.3 114.4 144.5 94.0 121.2 638.4

55 INSTITUTE OF MANAGEMENT STUDIES, GHAZIABAD 171.9 106.7 144.3 103.8 110.3 637.0

56 CHITK ARA BUSINESS SCHOOL, RAJPURA 171.6 110.3 144.7 83.9 125.0 635.5

57 N.L. DALMIA INSTITUTE OF MANAGEMENT STUDIES AND RESEARCH, MUMBAI 174.8 96.0 142.5 103.8 118.0 635.1

57 SYMBIOSIS CENTRE FOR INFORMATION TECHNOLOGY (SCIT), PUNE 163.9 101.1 161.2 93.1 115.8 635.1

59 X AVIER INSTITUTE OF SOCIAL SERVICE (XISS), RANCHI 165.3 92.1 144.5 103.1 127.5 632.5

60 UNIVERSAL BUSINESS SCHOOL, MUMBAI 167.3 123.5 147.0 81.8 111.7 631.3

61 FORTUNE INSTITUTE OF INTERNATIONAL BUSINESS (FIIB), NEW DELHI 166.3 96.4 143.8 99.4 125.3 631.2

62 SYMBIOSIS SCHOOL OF BANKING AND FINANCE, PUNE 154.5 119.3 154.8 87.3 115.2 631.1

63 AIMS SCHOOL OF BUSINESS, BENGALURU 170.1 116.9 135.1 89.5 118.6 630.2

64 JAIPURIA INSTITUTE OF MANAGEMENT, JAIPUR 163.3 102.3 136.8 101.5 121.8 625.7

65 SCHOOL OF DEVELOPMENT STUDIES, IIHMR UNIVERSITY, JAIPUR 167.2 112.6 144.8 90.1 109.9 624.6

66 X AVIER INSTITUTE OF MANAGEMENT & ENTREPRENEURSHIP, KOCHI 168.8 113.5 137.5 86.2 117.2 623.2

67 BALAJI INSTITUTE OF MANAGEMENT AND HUMAN RESOURCE DEVELOPMENT (BIMHRD), 
PUNE

158.5 105.5 153.1 90.9 113.0 621.0

68 MANIPAL INSTITUTE OF MANAGEMENT, MANIPAL 165.6 121.9 122.7 86.6 122.4 619.2

69 KRISTU JAYANTI COLLEGE, BENGALURU 152.6 126.4 139.8 82.4 116.4 617.6

70 IIEBM, INDUS BUSINESS SCHOOL, PUNE 158.7 108.2 149.1 92.2 109.0 617.2

71 G.L. BAJAJ INSTITUTE OF MANAGEMENT AND RESEARCH, GREATER NOIDA 170.0 102.0 147.3 81.4 112.8 613.5

72 FACULTY OF MANAGEMENT STUDIES, MANAV RACHNA INTERNATIONAL INSTITUTE OF 
RESEARCH AND STUDIES, FARIDABAD

169.4 115.2 126.6 92.5 109.2 612.9

73 ACHARYA BANGALORE B-SCHOOL, BENGALURU 155.1 108.9 142.6 90.7 115.5 612.8

74 I.T.S. SCHOOL OF MANAGEMENT , GHAZIABAD 166.6 111.0 132.5 90.8 110.9 611.8

75 PUNJAB COLLEGE OF TECHNICAL EDUCATION, LUDHIANA 163.2 103.1 141.0 84.6 115.7 607.6

76 JAGANNATH INTERNATIONAL MANAGEMENT SCHOOL, NEW DELHI 171.3 82.2 141.0 95.9 116.2 606.6

77 J.K. BUSINESS SCHOOL, GURUGRAM 162.4 120.3 147.3 81.7 94.5 606.2

78 SCHOOL OF MANAGEMENT, D. Y. PATIL (DEEMED TO BE UNIVERSITY), NAVI MUMBAI 142.8 117.2 136.0 91.0 118.3 605.3

79 AMITY BUSINESS SCHOOL, GWALIOR 160.6 123.1 129.7 75.2 116.1 604.7
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80 SCHOOL OF MANAGEMENT, SRM INSTITUTE OF SCIENCE AND TECHNOLOGY, CHENNAI 165.6 121.3 126.9 81.6 108.9 604.3

81 AMITY BUSINESS SCHOOL, GURUGRAM 165.9 115.1 120.5 87.6 113.3 602.4

82 SCHOOL OF MANAGEMENT, HINDUSTAN INSTITUTE OF TECHNOLOGY AND  
SCIENCE, CHENNAI

160.2 120.0 127.3 92.2 101.8 601.5

83 NEVILLE WADIA INSTITUTE OF MANAGEMENT STUDIES AND RESEARCH, PUNE 153.6 116.0 132.6 82.1 117.0 601.3

84 AMITY UNIVERSITY, CHHATTISGARH, RAIPUR 165.3 120.7 120.8 79.5 114.6 600.9

84 JAIPURIA INSTITUTE OF MANAGEMENT, INDORE 162.9 107.8 146.1 82.2 101.9 600.9

86 UNIVERSITY SCHOOL OF BUSINESS, CHANDIGARH UNIVERSITY, MOHALI 163.2 103.5 142.4 85.8 105.4 600.3

87 M S RAMAIAH INSTITUTE OF MANAGEMENT, BENGALURU 147.7 104.5 139.6 90.4 117.5 599.7

88 CMS BUSINESS SCHOOL JAIN (DEEMED-TO-BE UNIVERSITY), BENGALURU 147.0 111.2 151.8 79.8 108.7 598.5

89 SCHOOL OF MANAGEMENT STUDIES, BANNARI AMMAN INSTITUTE OF  
TECHNOLOGY, ERODE

163.0 115.8 134.6 83.0 101.8 598.2

90 KIRLOSK AR INSTITUTE OF ADVANCED MANAGEMENT STUDIES, PUNE 151.7 107.2 144.5 87.7 106.7 597.8

91 GIAN JYOTI INSTITUTE OF MANAGEMENT AND TECHNOLOGY, MOHALI 161.4 91.6 144.9 78.6 121.1 597.6

92 INSTITUTE OF MANAGEMENT, J.K. LAKSHMIPAT UNIVERSITY, JAIPUR 160.6 114.1 130.9 81.0 110.7 597.3

93 RUNGTA COLLEGE OF ENGINEERING & TECHNOLOGY, BHILAI 165.6 112.2 118.9 90.6 109.8 597.1

94 JAIPURIA INSTITUTE OF MANAGEMENT, GHAZIABAD 147.9 99.0 139.0 97.6 113.5 597.0

95 SURYADATTA INSTITUTE OF MANAGEMENT, PUNE 165.0 102.1 136.9 79.2 113.2 596.4

96 BALAJI INSTITUTE OF INTERNATIONAL BUSINESS (BIIB), PUNE 162.7 113.1 126.8 94.4 98.8 595.8

96 SHRI RAM MURTI SMARAK INTERNATIONAL BUSINESS SCHOOL, LUCKNOW 163.2 113.5 127.5 89.8 101.8 595.8

98 TA XILA BUSINESS SCHOOL , JAIPUR 145.9 108.3 154.9 87.1 99.5 595.7

99 SCHOOL OF MANAGEMENT, ITM UNIVERSITY, GWALIOR 163.9 108.5 125.7 81.4 116.1 595.6

100 R.V. INSTITUTE OF MANAGEMENT, BENGALURU 161.2 83.3 139.4 90.1 121.5 595.5

101 CALCUTTA BUSINESS SCHOOL, BISHNUPUR 147.0 110.3 141.1 78.5 118.3 595.2

102 PRESTIGE INSTITUTE OF MANAGEMENT & RESEARCH, GWALIOR 166.1 105.0 124.1 89.5 110.2 594.9

103 BALAJI INSTITUTE OF TELECOM & MANAGEMENT, PUNE 151.0 110.3 148.1 95.5 89.8 594.7

104 DEPARTMENT OF MANAGEMENT STUDIES, MEPCO SCHLENK ENGINEERING  
COLLEGE , SIVAK ASI

153.5 110.0 134.0 95.0 102.1 594.6

105 SCHOOL OF MANAGEMENT, IMS UNISON UNIVERSITY, DEHRADUN 151.2 92.8 145.7 87.1 117.5 594.3

106 SYMBIOSIS INSTITUTE OF COMPUTER STUDIES AND RESEARCH, PUNE 147.1 104.9 147.5 88.5 106.2 594.2

107 INSTITUTE OF MANAGEMENT STUDIES, NOIDA 163.3 102.5 131.6 91.0 105.7 594.1

108 BHARATH INSTITUTE OF HIGHER EDUCATION AND RESEARCH, CHENNAI 162.2 105.1 145.2 91.1 90.3 593.9

109 BHARATI VIDYAPEETH'S INSTITUTE OF MANAGEMENT STUDIES AND RESEARCH,  
NAVI MUMBAI

164.3 114.5 117.9 93.0 104.0 593.7

110 SCHOOL OF MANAGEMENT & COMMERCE, POORNIMA UNIVERSITY, JAIPUR 164.9 105.2 129.9 85.6 107.8 593.4

111 AJAY KUMAR GARG INSTITUTE OF MANAGEMENT, GHAZIABAD 170.0 105.0 139.7 74.7 103.6 593.0

112 K.L. BUSINESS SCHOOL, K.L.E. FOUNDATION (DEEMED TO BE UNIVERSITY), GUNTUR 147.1 103.1 133.5 91.1 116.5 591.3

113 KONGU BUSINESS SCHOOL , ERODE 159.5 107.7 117.5 92.7 113.7 591.1

114 INTERNATIONAL SCHOOL OF INFORMATICS & MANAGEMENT TECHNICAL CAMPUS, JAIPUR 160.0 107.1 128.5 78.9 115.8 590.3

115 AMITY BUSINESS SCHOOL, JAIPUR 165.5 117.5 106.1 83.1 116.8 589.0

116 SCHOOL OF MANAGEMENT STUDIES, REVA UNIVERSITY, BENGALURU 158.6 104.8 134.9 79.2 109.6 587.1

117 DHRUVA COLLEGE OF MANAGEMENT, HYDERABAD 160.8 116.1 122.8 93.6 93.6 586.9

118 MIT COLLEGE OF MANAGEMENT, PUNE 153.7 115.6 124.4 80.5 111.4 585.6
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119 SHRI RAMDEOBABA COLLEGE OF ENGINEERING AND MANAGEMENT, NAGPUR 160.2 93.3 125.6 82.5 121.6 583.2

120 SAIRAM INSTITUTE OF MANAGEMENT STUDIES, CHENNAI 159.9 107.6 119.3 87.0 107.6 581.4

121 SCHOOL OF MANAGEMENT, VEL TECH RANGARAJAN DR. SAGUNTHALA R&D INSTITUTE  
OF SCIENCE AND TECHNOLOGY, CHENNAI

146.6 115.8 117.0 90.2 110.4 580.0

122 ST ALOYSIUS INSTITUTE OF MANAGEMENT AND INFORMATION TECHNOLOGY, MANGALURU 136.6 114.0 126.0 91.8 110.3 578.7

123 ICBM-SCHOOL OF BUSINESS EXCELLENCE, HYDERABAD 158.9 90.0 136.2 83.9 108.4 577.4

124 DEPARTMENT OF MANAGEMENT STUDIES, KLS GOGTE INSTITUTE OF TECHNOLOGY, 
BELAGAVI

157.3 102.2 126.5 83.4 107.5 576.9

125 ICFAI BUSINESS SCHOOL, DEHRADUN 137.3 109.3 136.0 83.5 110.1 576.2

125 SCMS SCHOOL OF TECHNOLOGY AND MANAGEMENT, ERNAKULAM 135.2 102.6 131.8 91.8 114.8 576.2

127 AURORA'S BUSINESS SCHOOL, HYDERABAD 159.6 93.8 137.8 74.8 110.1 576.1

128 DR S.N.S. RAJALAKSHMI COLLEGE OF ARTS AND SCIENCE (AUTONOMOUS), COIMBATORE 168.1 106.9 113.8 80.5 106.7 576.0

129 SCHOOL OF MANAGEMENT & COMMERCE, SANSKRITI UNIVERSIT Y, MATHURA 159.6 107.6 119.0 84.7 104.8 575.7

130 QUANTUM SCHOOL OF BUSINESS, QUANTUM UNIVERSITY, ROORKEE 152.0 104.9 135.9 88.2 93.7 574.7

131 SAINTGITS INSTITUTE OF MANAGEMENT, KOTTAYAM 160.2 110.4 97.3 89.9 116.7 574.5

132 INSTITUTE OF BUSINESS STUDIES AND RESEARCH (IBSAR), NAVI MUMBAI 168.0 99.9 149.8 68.3 87.2 573.2

133 ICFAI UNIVERSITY TRIPURA , AGARTALA 156.0 110.4 121.2 76.8 106.8 571.2

134 LLOYD BUSINESS SCHOOL, GREATER NOIDA 159.3 89.7 139.9 78.5 103.6 571.0

135 K ALAIGNARK ARUNANIDHI INSTITUTE OF TECHNOLOGY , COIMBATORE 153.3 116.0 113.2 81.8 106.5 570.8

136 INSTITUTE OF MANAGEMENT & INFORMATION SCIENCE, BHUBANESWAR 162.1 108.6 128.2 88.4 82.2 569.5

137 DOON BUSINESS SCHOOL, DEHRADUN 151.6 101.8 128.9 80.7 106.1 569.1

138 NARAYANA BUSINESS SCHOOL, AHMEDABAD 138.1 89.7 145.3 86.0 109.9 569.0

139 ITM BUSINESS SCHOOL, CHENNAI 159.2 89.8 116.3 89.2 114.1 568.6

140 SASMIRA'S INSTITUTE OF MANAGEMENT STUDIES AND RESEARCH, MUMBAI 163.4 82.5 122.2 87.2 113.0 568.3

140 AMITY BUSINESS SCHOOL, MUMBAI 151.4 107.6 119.6 72.9 116.8 568.3

142 SCHOOL OF BUSINESS & ECONOMICS, ADAMAS UNIVERSITY, KOLK ATA 170.3 119.4 92.9 71.2 114.4 568.2

143 SCHOOL OF MANAGEMENT & COMMERCE, K.R. MANGALAM UNIVERSITY , GURUGRAM 146.3 90.9 137.1 77.9 115.6 567.8

144 IIKM THE CORPORATE B-SCHOOL, CHENNAI 160.0 92.9 126.0 79.2 109.3 567.4

145 VIGNANA JYOTHI INSTITUTE OF MANAGEMENT, HYDERABAD 150.6 95.3 125.1 93.1 103.1 567.2

146 VIVEK ANAND EDUCATION SOCIETY INSTITUTE OF MANAGEMENT STUDIES AND  
RESEARCH, MUMBAI

161.5 90.7 131.9 84.6 97.3 566.0

147 SCHOOL OF BUSINESS, GALGOTIAS UNIVERSIT Y, GREATER NOIDA 122.7 102.4 136.7 82.5 121.4 565.7

148 SAVEETHA SCHOOL OF MANAGEMENT, CHENNAI 155.7 99.9 113.5 81.9 114.5 565.5

149 ICFAI UNIVERSITY, JHARKHAND, RANCHI 164.9 111.5 125.3 80.2 83.4 565.3

150 ISBR BUSINESS SCHOOL, BENGALURU 145.6 91.6 126.8 92.0 109.2 565.2

151 BHARATIYA VIDYA BHAVAN’S USHA & LAKSHMI MITTAL INSTITUTE OF MANAGEMENT,  
NEW DELHI

157.2 72.0 144.3 82.9 108.5 564.9

152 IIMT COLLEGE OF MANAGEMENT, GREATER NOIDA 150.3 104.5 133.2 82.3 94.3 564.6

153 VIVEK ANANDA INSTITUTE OF MANAGEMENT STUDIES, COIMBATORE 153.7 111.5 125.3 70.8 103.0 564.3

154 SCHOOL OF MANAGEMENT, MIT WORLD PEACE UNIVERSITY, PUNE 112.7 113.0 138.0 89.6 109.9 563.2

155 IPS ACADEMY, INSTITUTE OF BUSINESS MANAGEMENT AND RESEARCH, INDORE 150.7 93.0 121.5 85.2 112.7 563.1

156 DJ ACADEMY FOR MANAGERIAL EXCELLENCE, COIMBATORE 149.6 117.2 120.3 79.4 96.3 562.8
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157 DAYANANDA SAGAR COLLEGE OF MANAGEMENT & INFORMATION  
TECHNOLOGY, BENGALURU 

127.5 104.3 136.0 94.3 100.2 562.3

158 ST. JOSEPH’S INSTITUTE OF MANAGEMENT, BENGALURU 141.8 88.1 133.1 96.8 102.4 562.2

159 SCHOOL OF MANAGEMENT, SREE SARASWATHI THYAGARAJA COLLEGE, COIMBATORE 165.5 111.9 125.4 79.4 79.8 562.0

160 ADITHYA SCHOOL OF BUSINESS MANAGEMENT, COIMBATORE 155.9 110.0 126.9 70.8 98.1 561.7

161 CHANDIGARH BUSINESS SCHOOL OF ADMINISTRATION, MOHALI 145.1 97.3 113.5 86.8 118.3 561.0

162 FMS-WISDOM, BANASTHALI VIDYAPITH, BANASTHALI 145.7 85.1 111.8 97.7 120.6 560.9

162 SIVA SIVANI INSTITUTE OF MANAGEMENT, HYDERABAD 136.9 102.0 121.4 94.0 106.6 560.9

164 A XIS INSTITUTE OF PLANNING AND MANAGEMENT, K ANPUR 138.4 102.4 134.4 77.1 108.5 560.8

165 VIVEK ANAND EDUCATION SOCIETY’S BUSINESS SCHOOL, MUMBAI 152.7 89.1 131.8 78.2 107.5 559.3

166 HINDUSTHAN COLLEGE OF ENGINEERING AND TECHNOLOGY, COIMBATORE 161.9 108.2 93.0 87.2 108.1 558.4

167 AGRICULTURE AND FOOD MANAGEMENT INSTITUTE, MYSURU 161.9 102.6 140.9 78.8 73.2 557.4

168 DEPARTMENT OF MBA, SNS COLLEGE OF TECHNOLOGY, COIMBATORE 144.4 103.4 124.2 84.4 99.7 556.1

169 FACULTY OF MANAGEMENT, JECRC UNIVERSITY, JAIPUR 159.6 108.6 115.8 69.9 101.9 555.8

170 HINDUSTHAN COLLEGE OF ARTS AND SCIENCE, COIMBATORE 142.8 83.0 127.5 79.5 122.9 555.7

171 PRESTIGE INSTITUTE OF MANAGEMENT DEWAS, DEWAS 161.6 93.7 118.3 87.5 92.5 553.6

172 NEHRU SCHOOL OF MANAGEMENT, THRISSUR 132.1 108.7 131.4 83.6 97.4 553.2

173 DKTE SOCIETY'S TEXTILE & ENGINEERING INSTITUTE, ICHALK ARANJI 120.6 115.6 126.1 85.5 105.1 552.9

174 TEERTHANKER MAHAVEER INSTITUTE OF MANAGEMENT & TECHNOLOGY, MORADABAD 158.9 97.9 125.2 77.5 92.7 552.2

175 LALA LAJPATRAI INSTITUTE OF MANAGEMENT, MUMBAI 137.9 85.0 138.3 83.1 104.1 548.4

176 VELALAR COLLEGE OF ENGINEERING AND TECHNOLOGY, ERODE 150.9 102.4 110.4 80.9 102.0 546.6

177 MLR INSTITUTE OF TECHNOLOGY, HYDERABAD 154.1 109.5 112.9 81.4 88.1 546.0

178 IES'S MANAGEMENT COLLEGE AND RESEARCH CENTRE, MUMBAI 132.0 94.2 127.5 94.7 97.5 545.9

179 KCT BUSINESS SCHOOL, COIMBATORE 129.1 106.9 118.3 81.5 109.0 544.8

180 DEPARTMENT OF MBA, CMR COLLEGE OF ENGINEERING AND TECHNOLOGY, HYDERABAD 157.1 88.6 113.2 90.3 95.0 544.2

181 IBMR BUSINESS SCHOOL, GURUGRAM 130.4 86.0 133.5 82.7 110.7 543.3

182 LEAD COLLEGE OF MANAGEMENT, PALAKK AD 151.4 82.5 126.1 79.4 102.3 541.7

183 DURGADEVI SARAF INSTITUTE OF MANAGEMENT STUDIES, MUMBAI 153.3 90.5 105.9 81.8 109.7 541.2

184 MM INSTITUTE OF MANAGEMENT (MMIM), AMBALA 132.6 110.7 115.3 90.1 91.5 540.2

185 FACULTY OF MANAGEMENT SCIENCE, SHRI RAM MURTI SMARAK COLLEGE OF  
ENGINEERING AND TECHNOLOGY, BAREILLY

151.1 110.0 117.3 88.1 72.9 539.4

186 INSTITUTE OF ENGINEERING & MANAGEMENT, KOLK ATA 156.3 85.3 84.9 95.1 114.2 535.8

187 TECNIA INSTITUTE OF ADVANCED STUDIES, NEW DELHI 158.1 97.1 89.0 93.7 97.6 535.5

188 GURU NANAK INSTITUTE OF MANAGEMENT STUDIES, MUMBAI 140.9 76.4 125.4 92.6 98.9 534.2

189 SRI RAMAKRISHNA COLLEGE OF ARTS AND SCIENCE, COIMBATORE 152.0 102.3 106.2 80.1 92.9 533.5

190 OM KOTHARI INSTITUTE OF MANAGEMENT & RESEARCH, KOTA 147.0 96.7 117.1 82.1 89.5 532.4

190 AMITY BUSINESS SCHOOL, LUCKNOW 134.5 122.1 102.6 80.9 92.3 532.4

192 DEPARTMENT OF MANAGEMENT, RATHINAM COLLEGE OF ARTS & SCIENCE, COIMBATORE 161.8 109.1 99.4 77.6 83.7 531.6

193 DEPARTMENT OF MANAGEMENT STUDIES, G PULLAIAH COLLEGE OF ENGINEERING AND 
TECHNOLOGY (AUTONOMOUS), KURNOOL

148.9 106.7 108.1 65.5 101.7 530.9

194 CENTRAL INSTITUTE OF BUSINESS MANAGEMENT, RESEARCH & DEVELOPMENT, NAGPUR 159.8 81.6 79.3 95.6 113.7 530.0

195 MEDI-CAPS UNIVERSIT Y, INDORE 125.2 98.2 119.1 86.8 98.4 527.7
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196 BHARATESH EDUCATION TRUST’S GLOBAL BUSINESS SCHOOL, BELGAUM 161.8 100.7 112.2 90.0 62.6 527.3

197 DEPARTMENT OF MANAGEMENT STUDIES AND RESEARCH CENTER, BMS COLLEGE OF 
ENGINEERING, BENGALURU 

131.0 95.8 122.3 92.7 84.6 526.4

198 MIET BUSINESS SCHOOL, MEERUT 129.6 98.6 108.6 82.0 107.4 526.2

199 TULA'S INSTITUTE, DEHRADUN 137.2 112.6 121.0 66.8 86.6 524.2

200 PARUL INSTITUTE OF MANAGEMENT AND RESEARCH, VADODARA 121.4 88.5 119.3 71.3 122.6 523.1

201 DEPARTMENT OF MANAGEMENT STUDIES, EASWARI ENGINEERING COLLEGE, CHENNAI 142.4 98.8 108.1 89.5 81.2 520.0

202 DEPARTMENT OF BUSINESS ADMINISTRATION, GANDHI INSTITUTE FOR TECHNOLOGICAL 
ADVANCEMENT (GITA), BHUBANESWAR

143.6 108.6 121.8 86.2 58.9 519.1

203 THE OXFORD COLLEGE OF BUSINESS MANAGEMENT, BENGALURU 127.8 98.7 107.9 90.1 93.8 518.3

204 SCHOOL OF MANAGEMENT, MODEL INSTITUTE OF ENGINEERING AND  
TECHNOLOGY, JAMMU

137.8 89.6 113.1 80.5 96.1 517.1

205 SCHOOL OF MANAGEMENT, PRESIDENCY UNIVERSITY, BENGALURU 117.9 90.4 112.3 89.8 105.8 516.2

206 INSTITUTE OF BUSINESS MANAGEMENT, GLA UNIVERSITY, MATHURA 120.7 97.4 104.7 79.6 110.4 512.8

207 TILAK RAJ CHADHA INSTITUTE OF MANAGEMENT & TECHNOLOGY, YAMUNA NAGAR 121.8 102.8 118.1 92.5 74.8 510.0

208 JAGRAN LAKECITY BUSINESS SCHOOL, JAGRAN LAKECIT Y UNIVERSITY, BHOPAL 147.8 107.0 114.0 71.8 69.1 509.7

209 IA SCHOOL OF MANAGEMENT STUDIES, BENGALURU 121.5 103.9 108.9 84.6 89.7 508.6

209 ST. JOSEPH'S PG COLLEGE, HYDERABAD 127.0 74.7 110.1 86.9 109.9 508.6

211 DEPARTMENT OF MBA, GREATER NOIDA INSTITUTE OF TECHNOLOGY, GREATER NOIDA 110.1 93.6 132.8 75.9 96.1 508.5

212 HINDUSTHAN INSTITUTE OF TECHNOLOGY, COIMBATORE 117.4 128.0 124.8 78.5 59.1 507.8

213 RAJSHREE INSTITUTE OF MANAGEMENT & TECHNOLOGY, BAREILLY 138.5 112.0 77.7 74.8 101.6 504.6

214 INSTITUTE OF BUSINESS MANAGEMENT & RESEARCH (IBMR), HUBLI 126.3 78.7 126.9 63.2 106.9 502.0

215 INDIRAPURAM INSTITUTE OF HIGHER STUDIES, GHAZIABAD 156.6 95.5 99.2 71.1 78.4 500.8

216 SCHOOL OF BUSINESS & MANAGEMENT, NSHM KNOWLEDGE CAMPUS, DURGAPUR 113.7 97.6 116.4 75.1 97.0 499.8

217 CMR UNIVERSITY SCHOOL OF MANAGEMENT, BENGALURU 110.7 100.3 129.2 71.3 86.8 498.3

218 K ARNATAK LAW SOCIETY’S INSTITUTE OF MANAGEMENT EDUCATION &  
RESEARCH, BELAGAVI

135.0 91.0 117.3 84.5 70.1 497.9

219 ITM BUSINESS SCHOOL, WARANGAL 112.6 102.4 132.2 76.2 72.6 496.0

220 DR. V.N. BEDEK AR INSTITUTE OF MANAGEMENT STUDIES, THANE 145.6 60.6 116.7 82.2 83.8 488.9

221 FRANCIS X AVIER DEPARTMENT OF MANAGEMENT STUDIES (FXDOMS), TIRUNELVELI 152.5 92.8 88.1 80.2 75.1 488.7

222 ACROPOLIS FACULTY OF MANAGEMENT AND RESEARCH, INDORE 136.6 52.2 123.0 93.0 77.5 482.3

223 PODDAR MANAGEMENT AND TECHNICAL CAMPUS, JAIPUR 147.0 83.7 106.4 76.8 67.8 481.7

224 DR D.Y. PATIL VIDYAPEETH GLOBAL BUSINESS SCHOOL & RESEARCH CENTRE, PUNE 137.6 89.6 67.7 79.9 105.8 480.6

225 GNVS INSTITUTE OF MANAGEMENT, MUMBAI 129.2 77.5 112.4 75.0 85.6 479.7

226 B.L.D.E. ASSOCIATION’S A.S. PATIL COLLEGE OF COMMERCE  
(AUTONOMOUS), VIJAYAPURA

139.9 115.7 56.9 76.7 86.3 475.5

227 GRG SCHOOL OF MANAGEMENT STUDIES, PSGR KRISHNAMMAL COLLEGE FOR WOMEN, 
COIMBATORE

130.9 84.5 67.4 84.8 104.8 472.4

228 SCHOOL OF COMMERCE AND MANAGEMENT, NETAJI SUBHAS UNIVERSITY, JAMSHEDPUR 139.4 109.9 111.8 74.6 32.1 467.8

229 FACULTY OF COMMERCE & BUSINESS MANAGEMENT, AMRAPALI INSTITUTE OF  
TECHNOLOGY SCIENCES, HALDWANI

122.9 107.9 88.7 77.3 65.8 462.6

230 S.V. INSTITUTE OF MANAGEMENT, K ADI 96.4 102.6 112.0 79.2 67.8 458.0

231 LAKSHMI NARAIN COLLEGE OF TECHNOLOGY, BHOPAL 107.8 89.7 114.9 89.1 56.4 457.9

232 DEPARTMENT OF MANAGEMENT, PRESIDENCY COLLEGE, BENGALURU 103.7 82.5 108.6 80.5 79.4 454.7
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233 GURU NANAK COLLEGE (AUTONOMOUS), CHENNAI 115.0 105.3 64.4 93.0 76.9 454.6

234 PEOPLE'S INSTITUTE OF MANAGEMENT & RESEARCH, BHOPAL 76.9 89.1 136.4 76.4 72.9 451.7

235 DEPARTMENT OF BUSINESS ADMINISTRATION AND RESEARCH, SHRI SANT GAJANAN 
MAHARAJ COLLEGE OF ENGINEERING, SHEGAON

112.7 113.3 76.9 90.4 57.4 450.7

236 SAU LEENA KISHOR MAMIDWAR INSTITUTE OF MANAGEMENT STUDIES & RESEARCH, 
CHANDRAPUR

114.4 64.4 101.5 85.3 83.1 448.7

237 PRANVEER SINGH INSTITUTE OF TECHNOLOGY, K ANPUR 97.1 98.9 106.3 80.5 60.1 442.9

238 DEPARTMENT OF BUSINESS ADMINISTRATION, K ANPUR INSTITUTE OF TECHNOLOGY, 
K ANPUR

108.9 98.5 96.5 76.0 62.4 442.3

239 SAHRDAYA INSTITUTE OF MANAGEMENT STUDIES, THRISSUR 115.5 108.1 88.8 71.7 57.7 441.8

240 ROYAL SCHOOL OF BUSINESS, ROYAL GLOBAL UNIVERSITY, GUWAHATI 123.0 102.6 67.2 82.0 65.9 440.7

241 M.A.M. BUSINESS SCHOOL, TIRUCHIRAPPALLI 96.9 85.6 116.5 69.0 71.8 439.8

242 VIRUDHUNAGAR HINDU NADARS' SENTHIKUMARA NADAR COLLEGE, VIRUDHUNAGAR 132.3 92.7 110.8 78.7 25.2 439.7

243 GLOBAL BUSINESS SCHOOL, HUBLI 112.5 60.5 102.9 82.8 79.0 437.7

244 BABA FARID COLLEGE OF MANAGEMENT & TECHNOLOGY, BATHINDA 101.9 92.0 111.2 69.8 62.5 437.4

245 SESHADRIPURAM INSTITUTE OF MANAGEMENT STUDIES, BENGALURU 97.7 62.9 111.4 84.0 81.0 437.0

245 DEPARTMENT OF MBA, SAGAR INSTITUTE OF RESEARCH & TECHNOLOGY, BHOPAL 120.5 89.5 97.0 78.2 51.8 437.0

247 DEPARTMENT OF MANAGEMENT SCIENCE, S.A. ENGINEERING COLLEGE, CHENNAI 125.9 92.4 72.7 81.6 62.8 435.4

248 C K SHAH VIJAPURWALA INSTITUTE OF MANAGEMENT , VADODARA 83.6 79.0 102.7 92.8 77.0 435.1

249 JSPM'S JAYAWANT INSTITUTE OF MANAGEMENT STUDIES, PUNE 83.8 91.5 108.3 70.8 78.2 432.6

250 DEPARTMENT OF MANAGEMENT STUDIES, THE OXFORD COLLEGE OF ENGINEERING, 
BENGALURU 

123.5 90.2 82.3 90.1 46.1 432.2

251 PYRAMID COLLEGE OF BUSINESS & TECHNOLOGY, PHAGWARA 106.5 40.6 135.7 53.8 95.0 431.6

251 S.B.JAIN INSTITUTE OF TECHNOLOGY, MANAGEMENT & RESEARCH, NAGPUR 120.6 78.9 91.1 71.0 70.0 431.6

253 SINHGAD BUSINESS SCHOOL, PUNE 122.4 55.0 111.2 78.8 62.0 429.4

254 ASTHA SCHOOL OF MANAGEMENT, BHUBANESWAR 146.3 87.5 85.0 75.7 24.1 418.6

255 AVANTHI DEGREE & PG COLLEGE, HYDERABAD 90.6 44.2 113.0 78.1 92.1 418.0

256 SUNSHINE GROUP OF INSTITUTIONS, RAJKOT 104.3 47.4 89.2 75.1 100.0 416.0

257 DEPARTMENT OF BUSINESS ADMINISTRATION, PRASAD V POTLURI SIDDHARTHA  
INSTITUTE OF TECHNOLOGY, VIJAYAWADA

100.7 88.0 91.7 79.9 51.8 412.1

258 T. JOHN COLLEGE, BENGALURU 117.2 97.7 56.5 83.4 54.0 408.8

259 D.A.V. INSTITUTE OF MANAGEMENT, FARIDABAD 127.2 58.3 86.2 80.7 56.3 408.7

260 SURANA COLLEGE, BENGALURU 105.3 66.3 90.8 85.5 60.2 408.1

261 ITM VOCATIONAL UNIVERSITY, VADODARA 96.9 71.2 100.5 72.1 62.8 403.5

262 CHETAN BUSINESS SCHOOL, HUBLI 132.4 42.2 97.6 71.9 57.8 401.9

263 INDORE MANAGEMENT INSTITUTE AND RESEARCH CENTRE, INDORE 102.1 31.2 113.9 66.9 86.3 400.4

264 SHRI VAISHNAV INSTITUTE OF MANAGEMENT, INDORE 124.7 99.5 62.5 85.3 27.8 399.8

265 AISSMS INSTITUTE OF MANAGEMENT, PUNE 113.4 72.6 79.6 73.6 44.2 383.4

266 AMJAD ALI KHAN COLLEGE OF BUSINESS ADMINISTRATION, HYDERABAD 78.1 47.9 75.8 76.0 86.6 364.4

267 DEPARTMENT OF ECONOMICS, COMMERCE AND MANAGEMENT, MARTIN LUTHER  
CHRISTIAN UNIVERSITY, SHILLONG

110.1 51.7 24.3 70.4 93.3 349.8

268 SAROJINI NAIDU VANITA MAHA VIDYALAYA, HYDERABAD 98.3 63.0 65.0 79.5 34.2 340.0
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O
n a cloudy morning in late 
September, around 40 fe-
male students gathered at 
Mumbai’s Mahim beach 
to conduct a clean-up 

operation two days after the Ganesh 
festival. Working under the banner 
of United Way Mumbai (UWM), 
an NGO, they picked up waste and 
handed it over to UWM workers for 
segregation. The segregated waste was 
then transported to recycling centres.

In 2017, UWM began clean-
ing Mumbai’s beaches to encourage 
people to take ownership of public 
spaces, like the 16 km of accessible 
beaches in the city. The NGO, part of 
the 130-year-old global organisation 
United Way World, has so far engaged 
11,000 volunteers in shore cleaning 
efforts and has educated 9,000 people 
about the city’s rich marine life. It has 
cleared 343,000 kg of waste from the 
city’s beaches and sent 98,000 kg to 
recycling centres.

UWM has adopted nine beaches in 
Mumbai, spread between Dadar and 
Malad. It has appointed three paid 
workers—that it describes as safai saa-
this (cleaning companions)—and one 
supervisor at each of these beaches. 
Among their other responsibilities, 
they wash the non-biodegradable 
waste collected on the beach (mainly 
plastic) before segregating it for col-
lection so that the sand is not carried 
away with the waste.

“Being a coastal city, it is a chal-
lenge for the municipal corporation 
to keep Mumbai’s shores clean,” says 
Ajay Govale, vice president (commu-
nity impact), UWM. “We are helping 
them.” Govale, who oversees the shore 
cleaning activities, says the biggest 
challenge is the never-ending influx 
of waste. “Every high tide brings a lot 
of waste to the shore. This is a result 
of undisciplined waste manage-
ment practices. Most of the waste is 
[dumped into] the sea from drains 

and rivers in the city. If that is stopped 
at the source, [half the waste on] the 
shores will automatically [disappear].”

UWM has launched several initia-
tives to sensitise people about the value 
of beaches and the importance of keep-
ing them clean, from painting walls 
around the shores to installing appeal 
boards. It has distributed dustbins to 

the owners of snacks stalls 
at Dadar Chowpatty beach, 
with an appeal to encourage 
their customers not to throw 
garbage on the shore. “The 
sense of ownership is miss-
ing. People look at beaches 
as a place for recreation, and 
leave them to [their fate after 
they have had their fun],” says 
Govale. “People don’t see the 
[ecological] value of beaches. 
We are trying to sensitise 
people by explaining the 
beach ecosystem to them.”

In 2020, UWM conduct-
ed a survey to identify flora 
and fauna at what is perhaps 
Mumbai’s most neglected 
beach, Chimbai, with the help 
of several marine experts. 
They found almost 115 species, 
almost twice as many as at 
other beaches. “The species we 
found there are mesmerising,” 

says Govale. “We even found 
a living octopus.” UWM has 
also created a ‘marine field 
guide’ to help visitors learn 
more about specific beaches.

UWM’s other efforts 
include a shore-walk ini-
tiative, to educate visitors 
about the marine life in 
specific areas. For this, it also 
conducts classroom sessions 
for students, as well as for 
corporate and government 
employees to educate them 
about the existing marine life 
at specific beaches. “Beaches 
are complex [environments]. 
Our aim is to improve them,” 
says Govale. n

Happiness Quest: A joint 
enterprise of India Today 

and the RPG Group celebrat-
ing exemplary initiatives to 

spread happiness

The Way 
Forward
United Way Mumbai has 
adopted nine of Mumbai's 
beaches. It helps to keep them 
clean and educate visitors 
about the value of these 
complex ecosystems

By KIRAN D. TARE

AJAY GOVALE, 
36

Vice President 
(Community Impact), 

UWM

Mumbai

MANDAR DEODHAR 

1.  Connect with people. Irrespective 
of age, keep company with those 
who value you as a person, as well 
as your advice and counsel. Often, 
elderly people say they feel ‘useless’ 
or ‘redundant’. One way to fight this 
feeling is to keep the people who make 
you feel happy and valued in your life

2.  Remember, you are not alone.  
Ageing can make one feel separated 
from others. Make friends among 
those who are willing to be a part of 
this stage of your life. In fact, maintain 
friendships with those who share your 
concerns and anxieties about old age, 
while filling you up with positive vibes 
and energy

3.  Develop new interests. Pick up 
hobbies in keeping with your physical 
condition. You may not be able to be 
a globe trotter or a trekker any more, 
but you can sustain a love for nature 
by going for walks or drives in open 
areas. Hobbies like gardening, or 
growing your own vegetables can also 
be a fulfilling experience

4.  Give back to society. Help a child 
learn to read and write, or support 
your house-help in becoming literate/ 
learning new skills. Try to help others, 
especially the underprivileged

5.  Broaden your concept of 
‘family’.  
You don’t have to be alone, even if your 
children do not live in the same area 
as you. Develop strong associations 
with your neighbours, their children 
or care-givers and those friends who 
make you feel like part of the family

—As told to Romita Datta

OUR CITY, OUR JOB  
UWM’s Ajay Govale 

(fourth from left) with 
volunteers at Mumbai’s 

Mahim beach on 
September 21

Happiness tips for 
the elderly

DR ANIRUDDHA DEB
Psychiatrist

“Find new friends if your immediate 
family is not available. It could be 
neighbours, the milkman, or pets. 

Engage in some welfare activity like  
teaching an underprivileged child”

“I find happiness in 
learning and doing 

good things. Even if my 
contribution to solving 
a particular problem 

is negligible, I am 
happy making  

the effort”

HAPPINESS MANTRA

Happiness-Nov15.indd   All Pages 11/2/2021   8:34:30 PM
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YouTuber  
Bhuvan Bam has 

overcome great 
personal odds to 

entertain his  
fans again

WITH 
LAUGHTER 
ON HIS SIDE

W E B S E R I E S

Bhuvan Bam  

wants to set a  

new standard for 

YouTube videos  

that match the 

production values of 

OTT streaming  

platforms
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nly a handful 
of actors 
in the web 
series 

universe have come to 
enjoy the distinction of 
being synonymous with 
the character they play. 
After Mirzapur (2018—), 
for instance, Pankaj 
Tripathi grew used to 
fans addressing him as 
Kaleen Bhaiyya. Similarly, 
Jitendra Kumar is now 
accustomed to being 
referred to as Jeetu 
Bhaiyya, a mentor to IIT 
aspirants in the series 
Kota Factory (2019—). 
So successful was the 
first season of this TVF 
(The Viral Fever) show 
that Netflix picked it up 
for a second. Ever since 
season two’s release 
in September, Kumar’s 
popularity has soared. 

An IIT Kharagpur 
graduate, Kumar used his 
own observations and 
experiences of Kota to 
develop the character. 
“He is larger-than-life. 
You will hardly get to 
see a Jeetu Bhaiyya in 
real life,” says Kumar. 
Jeetu Bhaiyya doles 
out advice at the drop 
of a hat. To make him 
endearing and not 
preachy is no easy feat. 

“The monologue has to be 
delivered carefully and 
connect emotionally.”

If Jeetu Bhaiyya is an 
anomaly, so was Kumar. 
He was one of the few 
graduates at Kharag-
pur who did not get a 
campus placement. “The 
last semester at IIT was 
difficult,” says Kumar, 
who was also part of the 
institute’s Theatre Soci-
ety. “When your dreams 
don’t pan out, you are left 
confused and unsettled.” 
As he confronted 
an uncertain future, 
Kumar heard of a few IIT 
graduates who had come 
together to make short, 
fun videos for YouTube. 
TVF then had only 1,500 
subscribers. In 2012, 
Kumar, then 21, headed to 
Mumbai to join the online 
entertainment company. 
After three months with 
them, he left to work with 
a Bengaluru construction 
outfit. The acting bug, 
though, had taken hold. 

Nine months later, he 
was back at TVF. It was 
with his pitch-perfect 
impersonations of Arvind 
Kejriwal that his career 
took off. TVF Pitchers 
(2015) and the Conversa-
tions with Dad series 
further added to his 
fanbase. “Nobody knew 
people would be hooked 
to YouTube and [these] 
things would become 
hits,” says Kumar. “The 
response is direct; so are 
criticism and apprecia-
tion. It’s a great way to 
grow.” The advent of OTT 
platforms only acceler-
ated that growth.

Kumar has shown 
that it is possible to suc-
cessfully transition from 
streaming to mainstream 
Bollywood. His part in 
Shubh Mangal Zyada 
Saavdhan (2020) got 
him more film offers, but 
Covid, sadly, interrupted 
some of these plans. 
The actor has not looked 
back, though. With 
season two of his much-
loved Prime Video series 
Panchayat (2020—) on 
floors and a Netflix film 
now in the bank, Kumar, 
like Jeetu Bhaiyya, is now 
firmly in the business of 
maximising potential. n

—Suhani Singh

Six months, five days—that’s how 
long Bhuvan Bam, one of India’s most 
successful YouTubers, was away from 
the platform that has given him his 
fame. The reason behind his absence 
is one that countless Indians will find 
familiar. As the second Covid wave 
crescendoed in the capital earlier 
this year, Bam lost both his parents. 
In a June 12 Instagram post, the 
27-year-old wrote, “Ek mahine mein 
sab bikhar chuka hai. Ghar, sapne, 
sab kuchh… Ab shuru se jeena seekhna 
padega [Everything has been shat-
tered in a month—homes, dreams, 
everything. Will have to learn how to 

live from scratch].” 
While his grief, of course, will 

take its own course, Bam has now 
discovered a resilience that is giving 
him the confidence to create and 
make people laugh again. The first 
episode of Dhindora—Bam’s debut 
web series—released on his YouTube 
channel, BB Ki Vines, on October 
14. India’s ninth biggest independent 
YouTuber, Bam could have quite easily 
opted for the popular OTT route, but 
he wanted the show to be available on 
the platform which helped him amass 
over 20 million subscribers. “We just 
can’t build an audience on YouTube 
and then expect people to have to pay 
and watch,” he says. “I also want to set 
a standard in the YouTube fraternity 
ki production YouTube pe bhi ho sakti 
hai [one can mount a big show on 
YouTube]. We can pull this off, we are 

not dependent on anybody.”
In Bam’s surroundings, one can 

see evidence of both his dedication 
and his go-it-alone streak. His office 
in suburban Mumbai is decorated 
with behind-the-scenes stills and 
posters of Dhindora as also the re-
search that went into the production 
design. The interior of the house in the 
show is modelled on his family home 
in Malviya Nagar, New Delhi. “My 
entire life is in this project,” he says. 
A Mr Bean bobblehead sits on a shelf 
alongside a 2019 Instagram award for 
‘Entertainer of the Year’. Though work 
now increasingly keeps Bam in Mum-
bai, where also he has an apartment, 
home is still Delhi, he says.

Initially conceptualised and an-
nounced as a film, Dhindora changed 
shape during the pandemic. Bam 
had shot for only six days when the 
nationwide lockdown came into 
effect. “The first and final draft [of 
the script] is completely different. It 
changed drastically,” says Bam. When 
shooting resumed in December, there 
were times when Bam found himself 
rewriting the script two hours before 
cameras rolled. It wasn’t just the anx-
ious environment that necessitated a 
revision. Bam’s “sense” had “evolved” 
after binge-watching acclaimed 
shows like Schitt’s Creek (2015-2020), 
Fleabag (2016-2019) and Breaking 
Bad (2008-2013). “I was like ‘I can’t 
write this. I only wouldn’t want to see 
this’. It was a blessing in disguise to 
get those months off. We got to see the 
show in a new light,” he adds.

Bam features in practically every 
frame of Dhindora. He plays nine 
characters, most of whom are already 
known to subscribers of BB Ki Vines. 
The trailer release on October 5 made 
many of BB’s young fans jubilant—the 
channel was active again! Given his 
long hiatus, Bam admits to grappling 
with a new dilemma: how does one 
stay relevant? (The show’s trailer, in 
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fact, takes a dig at how he has 
fallen down the popularity 
chart.) “It haunts every one of 
us,” he says. “Social media at-
tention maangta hai. When 
you get validation for things, 
you keep falling deeper in 
the pit. If it gets even a little 
low, you have an inferiority 
complex and start feeling 
stressed. I don’t know how I 
am dealing with all this.”

Bam is today seeing 
things from a different 
perspective. The personal 
tragedy he has suffered may 
have something to do with 
it but it’s never mentioned. 
“These two years have made 
me realise that nothing can 
work if nature doesn’t want 
[it to],” he says. Creatively 
too, this time has been chal-
lenging. With his movement 
restricted, Bam could not 
socialise. As a result, it be-
came harder for him to ideate 
and seek inspiration. “Right 
now, if someone asks me to 
shoot anything, it is going 
to be tough,” he says. “I have 
lost the touch. I will have to 
rehearse two to three days to 
get back in the groove.”

As he does press for 
Dhindora, one sees that Bam 
is slowly finding his rhythm. 
He has started writing sea-
son two of the show which 
he dubs “Chhotu Avengers”. 
He wants to move beyond 
the labels of social media star 
and influencer. He is writing 
and acting in a thriller for an 
OTT platform. “When I step 
out, I want to be known as 
an actor, an entertainer,” he 
tells us. Dhindora is a step in 
that direction. n

—Suhani Singh
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nly a handful 
of actors 
in the web 
series 
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season two’s release 
in September, Kumar’s 
popularity has soared. 

An IIT Kharagpur 
graduate, Kumar used his 
own observations and 
experiences of Kota to 
develop the character. 
“He is larger-than-life. 
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delivered carefully and 
connect emotionally.”

If Jeetu Bhaiyya is an 
anomaly, so was Kumar. 
He was one of the few 
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Kumar has shown 
that it is possible to suc-
cessfully transition from 
streaming to mainstream 
Bollywood. His part in 
Shubh Mangal Zyada 
Saavdhan (2020) got 
him more film offers, but 
Covid, sadly, interrupted 
some of these plans. 
The actor has not looked 
back, though. With 
season two of his much-
loved Prime Video series 
Panchayat (2020—) on 
floors and a Netflix film 
now in the bank, Kumar, 
like Jeetu Bhaiyya, is now 
firmly in the business of 
maximising potential. n

—Suhani Singh
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27-year-old wrote, “Ek mahine mein 
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sab kuchh… Ab shuru se jeena seekhna 
padega [Everything has been shat-
tered in a month—homes, dreams, 
everything. Will have to learn how to 
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While his grief, of course, will 

take its own course, Bam has now 
discovered a resilience that is giving 
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web series—released on his YouTube 
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YouTuber, Bam could have quite easily 
opted for the popular OTT route, but 
he wanted the show to be available on 
the platform which helped him amass 
over 20 million subscribers. “We just 
can’t build an audience on YouTube 
and then expect people to have to pay 
and watch,” he says. “I also want to set 
a standard in the YouTube fraternity 
ki production YouTube pe bhi ho sakti 
hai [one can mount a big show on 
YouTube]. We can pull this off, we are 

not dependent on anybody.”
In Bam’s surroundings, one can 

see evidence of both his dedication 
and his go-it-alone streak. His office 
in suburban Mumbai is decorated 
with behind-the-scenes stills and 
posters of Dhindora as also the re-
search that went into the production 
design. The interior of the house in the 
show is modelled on his family home 
in Malviya Nagar, New Delhi. “My 
entire life is in this project,” he says. 
A Mr Bean bobblehead sits on a shelf 
alongside a 2019 Instagram award for 
‘Entertainer of the Year’. Though work 
now increasingly keeps Bam in Mum-
bai, where also he has an apartment, 
home is still Delhi, he says.

Initially conceptualised and an-
nounced as a film, Dhindora changed 
shape during the pandemic. Bam 
had shot for only six days when the 
nationwide lockdown came into 
effect. “The first and final draft [of 
the script] is completely different. It 
changed drastically,” says Bam. When 
shooting resumed in December, there 
were times when Bam found himself 
rewriting the script two hours before 
cameras rolled. It wasn’t just the anx-
ious environment that necessitated a 
revision. Bam’s “sense” had “evolved” 
after binge-watching acclaimed 
shows like Schitt’s Creek (2015-2020), 
Fleabag (2016-2019) and Breaking 
Bad (2008-2013). “I was like ‘I can’t 
write this. I only wouldn’t want to see 
this’. It was a blessing in disguise to 
get those months off. We got to see the 
show in a new light,” he adds.

Bam features in practically every 
frame of Dhindora. He plays nine 
characters, most of whom are already 
known to subscribers of BB Ki Vines. 
The trailer release on October 5 made 
many of BB’s young fans jubilant—the 
channel was active again! Given his 
long hiatus, Bam admits to grappling 
with a new dilemma: how does one 
stay relevant? (The show’s trailer, in 
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fact, takes a dig at how he has 
fallen down the popularity 
chart.) “It haunts every one of 
us,” he says. “Social media at-
tention maangta hai. When 
you get validation for things, 
you keep falling deeper in 
the pit. If it gets even a little 
low, you have an inferiority 
complex and start feeling 
stressed. I don’t know how I 
am dealing with all this.”

Bam is today seeing 
things from a different 
perspective. The personal 
tragedy he has suffered may 
have something to do with 
it but it’s never mentioned. 
“These two years have made 
me realise that nothing can 
work if nature doesn’t want 
[it to],” he says. Creatively 
too, this time has been chal-
lenging. With his movement 
restricted, Bam could not 
socialise. As a result, it be-
came harder for him to ideate 
and seek inspiration. “Right 
now, if someone asks me to 
shoot anything, it is going 
to be tough,” he says. “I have 
lost the touch. I will have to 
rehearse two to three days to 
get back in the groove.”

As he does press for 
Dhindora, one sees that Bam 
is slowly finding his rhythm. 
He has started writing sea-
son two of the show which 
he dubs “Chhotu Avengers”. 
He wants to move beyond 
the labels of social media star 
and influencer. He is writing 
and acting in a thriller for an 
OTT platform. “When I step 
out, I want to be known as 
an actor, an entertainer,” he 
tells us. Dhindora is a step in 
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the meantime, there is the girl he loves, there 
is the girl he teaches, and there is the dog with 
whom he has a relationship that seems to run 
deepest of all. 

Anuradha Roy’s novel The Earthspinner 
happens to span the lifetime of this dog, from 
his helpless infancy to his dignified old age. 
Chinna is owned by no one, but he is at home 
everywhere. It is his whining to get outside 
a car and wee that severs him from his first 
human family and sets the events of Roy’s 
story in motion. 

It is a story of various kinds of forbidden 
love—between Elango and Zohra, between 
Karin Wang and Darius, who is afraid of being 
spotted by a fellow Parsi, and Karin’s love for 
Miranda. An untold love runs alongside, that of 
Sara for Elango, who ferried her to school in his 
auto and taught her to shape earth on a potter’s 
wheel. It is a story of land greed expertly spun by the unsisterly 
Akka and the ungrandfatherly Taatha into religious hatred 
and violence. And at its core is artistic flowering, as Sara and 
Elango travel their separate, lonely, exhilarating roads away 
from family and society, into knowledge and self-knowledge. 

The writing is artful, artless, a simple narrative flow that 
doesn’t call attention to itself. And yet there are breathtaking 

passages that you read again, suspending 
your curiosity while you drink in the words. 
If anyone is wondering how to embed a jewel 
from Kabir or Emily Dickinson in a story so 
that it looks as if it belongs just there, learn 
from Roy. The events of the novel are set in 
the time of aerograms and typewriters, and 
Roy’s writing itself has the weight and clarity 
of prose from a more thoughtful age. 

Most masterful of all is the way she leaves 
loose ends trailing after the last page. How 
long does Devika keep the secret of the dog 
from her family? And the woman who used 
to call the dog Tashi—does she give up on 
reclaiming him after her long search? Why 
were Sara and Tia once called Sarayu and 
Tapti? What was in that parcel Elango sent 
to the Korean potter who gave him a set of 
engraving tools too exquisite to be used? 

In less skilled hands, these unanswered questions may have 
annoyed a reader but, here, they magnify the illusion of an 
ever-expanding reality that all good fiction creates. 

The grimmer loose ends are the ones carried inside Sara, 
Tia, their mother, the woman who lost her dog, Karin, and 
Elango—all survivors, but not quite healed. n

—Latha Anantharaman

S
ometimes a novel 
receives so much 
press attention 
that reviewers 
find themselves 

reviewing the spectacle 
around publication as 
much as the novel itself. 
Book reviewing as the 
ninth circle of hype? 
Anindita Ghose’s de-
but The Illuminated has 
created what passes for 
a tempest in the staid, 
self-involved and very, 
very small world of Indian 
literary fiction. Cue the 
clutching of faintly woody, 
camphor-scented, bibli-
osmic handkerchiefs to 
gently dampening brows.

Reader, don’t be 
suckered by the swooning 

critics. The Illuminated 
promises plenty but, 
like a skimpy super-
market sandwich, de-
livers shockingly little 
of nutritional value. 
Much, for instance, 
will be made by any-
one who reads this 
novel of the some-
times comic, mostly 
sinister presence of 
the Mahalaxmi Seva 
Sangh, whose some-
times comic, mostly 
sinister strictures for 
women are inter-
spersed throughout 
the novel, like leaflets 
for a restaurant—run 
by fascists—spilling 
out of the pages of 
your Sunday newspa-
per. The MSS exerts 
apparently total con-
trol over the country, 

to achieve through the 
subjugation of women. 
Never mind what it says 
about the people in this 
lightly fictionalised India 
that they are so content 
to enable the MSS to 
impose their disturb-
ing, narrow, coercive 
vision. Held up against 
this MSSian dystopia 
is the utopian and even 
more thinly sketched 
“new state of Meen-
akshi, south of Mumbai” 
run by the radical 
firebrand K.C. Meen-
akshi, a (in the words of 
the MSS) “bloodthirsty 
rakshasi”, “anti-national 
activist” and “leftist 
lesbian whore”.

But almost no time 
is spent considering 
the politics and political 
education of K.C. Meen-

unhindered in their work 
by the government of 
the day, courts of law, 
the media or even those 
opposed to their sexism, 
conservatism and creepy 
focus on male control of 
female bodies, actions 
and even thoughts.

Readers will bring 
their own opinions 
and preconceptions to 
the insidious, growing 
menace of the MSS but 
Ghose—perhaps savvily, 
perhaps lazily—is happy to 
let us do that work, rather 
than consider the MSS 
herself, consider what it 
means to belong to such 
an organisation, to sup-
port it, and what such an 
organisation might hope 

akshi and absolutely 
none is spent consid-
ering the danger of 
identifying an entire 
state with its leader—
apres Meenakshi le 
deluge? Neither is any 
time spent considering 
how the autonomous 
state of Meenakshi 
might exist as part of 
a country in which the 
MSS, and a presum-
ably sympathetic 
central government, 
holds sway. Instead, 
Ghose squanders the 
meat of her novel on 
the insipid Mallick fam-
ily. Shashi Mallick must 
come to grips with the 
monumental tragedy 
not just of the death of 

her husband Robi, an 
awe-inspiring award-
winning architect, but 
her realisation that 
she has permitted 
her husband’s light to 
eclipse her own. Tara, 
her daughter, a budding 
scholar, escapes to 
Dharamsala to contem-
plate the brutal end to 
her affair with Amitabh 
Dhar, a middle-aged 
professor of Sanskrit. 
Just as Robi and Am-
itabh suck the oxygen 
out of Shashi and Tara’s 
lives, these privileged, 
slightly tedious women 
suck the oxygen out 
of Ghose’s novel, 
leaving no room for the 
illumination of other, 
more interesting, more 
marginal lives. n

—Shougat Dasgupta

Anindita Ghose’s
debut novel 
expects readers to 
do the heavy lifting 
but offers little by 
way of reward

EVERYTHING 
IS NOT 
ILLUMINATED

A
MYTHICAL HORSE WAITS IN the ocean deep, hold-
ing all of Shiva’s passions and breathing fire. When 
the world ends, the horse will emerge. That horse 
also burns in the heart of the young potter Elango. 
While he churns out domestic cups and giant hotel 
garden urns to make a living, he diagrams his 
horse. In his dreams, he shapes and reshapes it. In 

SPINNING A 
PERFECT  

YARN
Anuradha Roy handles storytelling  

with the same deftness with which the 
potter in her novel moulds his clay

B O O K S

B O O K S

THE EARTHSPINNER
by Anuradha Roy

HACHETTE
`599; 232 pages 

THE ILLUMINATED 
A Novel 

by Anindita Ghose
HARPERCOLLINS

`599; 312 pages

Anuradha  
Roy’s writing is  
artful, artless, a 
simple narrative 
flow that doesn’t 

call attention  
to itself

LEISURE

Leisure-Nov15.indd   84-85 11/2/2021   8:41:03 PM



80    INDIA TODAY    NOV E M BE R 15, 2021 NOV E M BE R 15, 2021   INDIA TODAY   81

the meantime, there is the girl he loves, there 
is the girl he teaches, and there is the dog with 
whom he has a relationship that seems to run 
deepest of all. 

Anuradha Roy’s novel The Earthspinner 
happens to span the lifetime of this dog, from 
his helpless infancy to his dignified old age. 
Chinna is owned by no one, but he is at home 
everywhere. It is his whining to get outside 
a car and wee that severs him from his first 
human family and sets the events of Roy’s 
story in motion. 

It is a story of various kinds of forbidden 
love—between Elango and Zohra, between 
Karin Wang and Darius, who is afraid of being 
spotted by a fellow Parsi, and Karin’s love for 
Miranda. An untold love runs alongside, that of 
Sara for Elango, who ferried her to school in his 
auto and taught her to shape earth on a potter’s 
wheel. It is a story of land greed expertly spun by the unsisterly 
Akka and the ungrandfatherly Taatha into religious hatred 
and violence. And at its core is artistic flowering, as Sara and 
Elango travel their separate, lonely, exhilarating roads away 
from family and society, into knowledge and self-knowledge. 

The writing is artful, artless, a simple narrative flow that 
doesn’t call attention to itself. And yet there are breathtaking 

passages that you read again, suspending 
your curiosity while you drink in the words. 
If anyone is wondering how to embed a jewel 
from Kabir or Emily Dickinson in a story so 
that it looks as if it belongs just there, learn 
from Roy. The events of the novel are set in 
the time of aerograms and typewriters, and 
Roy’s writing itself has the weight and clarity 
of prose from a more thoughtful age. 

Most masterful of all is the way she leaves 
loose ends trailing after the last page. How 
long does Devika keep the secret of the dog 
from her family? And the woman who used 
to call the dog Tashi—does she give up on 
reclaiming him after her long search? Why 
were Sara and Tia once called Sarayu and 
Tapti? What was in that parcel Elango sent 
to the Korean potter who gave him a set of 
engraving tools too exquisite to be used? 

In less skilled hands, these unanswered questions may have 
annoyed a reader but, here, they magnify the illusion of an 
ever-expanding reality that all good fiction creates. 

The grimmer loose ends are the ones carried inside Sara, 
Tia, their mother, the woman who lost her dog, Karin, and 
Elango—all survivors, but not quite healed. n
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her husband Robi, an 
awe-inspiring award-
winning architect, but 
her realisation that 
she has permitted 
her husband’s light to 
eclipse her own. Tara, 
her daughter, a budding 
scholar, escapes to 
Dharamsala to contem-
plate the brutal end to 
her affair with Amitabh 
Dhar, a middle-aged 
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Just as Robi and Am-
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out of Shashi and Tara’s 
lives, these privileged, 
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illumination of other, 
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—Shougat Dasgupta
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On display at New 
York’s James 
Cohan gallery 
until November 

13, Gauri Gill’s photographs 
have been described as “rich” 
and “remarkable” by The 
New Yorker, and as “visually 
spellbinding” by The New 
York Times. Neither review 
is off the mark. It’s hard to 
look away from Gill’s work. 
While some images make you 
laugh, others demand longer 
consideration and empathy. 

Having travelled to Gan-
jad in rural Maharashtra, 
Gill met Warli painter Rajesh 
Vangad in 2013. As she heard 
him talk about the landscape, 
the rituals of Ganjad, Gill 
felt there was a gap between 
her contact sheets and all 
that he was saying: “While I 
saw the village through the 
lens of my education, urban 
privilege and camera, he 

saw it through memory, his 
intimate lived experience.” 
Gill began photographing 
Vangad against Ganjad’s 
backdrop, but soon realised 
her collaboration with him 
would have to go deeper to 
be meaningful. “It was a leap 
into the dark. It has taken us 
eight years to begin to under-
stand each other.”

In Fields of Sight, we see 
Vangad use Gill’s black-and-
white pictures of Ganjad as 
canvases for his folk art. He 

fills its empty spaces—sky, 
horizon, water—to narrate a 
cultural and mythic history. 
In ‘The Great Pandemic’, 
for instance, Vangad is both 
subject and co-artist. His 
drawing of Dhartari Devi is 
poignant (she is holding not 
the earth but a virus in her 
hands), but also hopeful. We 
see her blessings shower on 
scientists creating vaccines. 
“It is documentary as a form 
of theatre,” says Gill. “The 
photograph becomes a set, 
the stage on which Rajeshji 
can perform a story through 
drawing. As someone put 
it to me, it’s as though the 
resident of an old home I was 
photographing came out and 
began to speak.”

Compared to the three 
Vangad-Gill creations on dis-
play at James Cohan, it is the 
40-odd pictures from Gill’s 
Acts of Appearance series 

that are, perhaps, even more 
ostensibly theatrical. In 2014, 
Gill was in Jawhar, where she 
invited mask-makers from 
Maharashtra’s Kokna and 
Warli tribes to work with her. 
Though taken by the classical 
papier-mâché masks of gods 
and goddesses these artists 
made for the annual Bohada 
festival, Gill was after some-
thing “less idealised”. Speak-
ing to india today from New 
York last month, Gill says, 
“I asked, ‘What if you were 
to make masks of people 
you know?’ I’m sitting here 
talking to you on the phone, 
but what if I was playing 
myself talking to you on the 
phone, how would I do that?” 
Looking at Gill’s pictures, it 
is clear that the artists took 
her questions—“How can we 
embody the nine rasas? Can 
we express common human 
experiences like sickness and 

PH O T O G R A PH Y

n online image search 
could well make one think 
that Meghalaya is only a 
sum of its vistas, water-
falls and root bridges. 

Having lived in the state since 1980, 
documentary filmmaker, photographer 
and activist Tarun Bhartiya calls India’s 
touristy emphasis a “patronising at-
tempt to possess places, societies and 
communities to sell an Edenic myth”. 

In Niam/Faith/Hynñiewtrep, a 
series of 100 photos that Bhartiya 
transformed into postcards, we see 
the Khasi Hills anew. Though stagger-
ing in their beauty, Bhartiya’s 
focus isn’t landscape, it’s 
social reality: “There 
can be another way 
of looking at beauty. 
Beauty as a process 
of finding meaning.” 
He wants his images to 
interrogate realities that 
are “historical, cultural 
and political”. His work is 
treatise and document.  

Fifteen years ago, presbyterian 
Christian communities in the Khasi-
Jaintia Hills had started swapping 
stories of “revival” and “the working of 
the holy spirit”. In 2006, says Bhartiya, 
“Signs and wonders of the holy spirit 
swept through these hills. I started 
making images of this, especially of 
children who seemed to be proph-
esying about heaven and earth.” In 
some pictures, we see kids in rapture, 
“channelling the pain and tribulations of 
their community”. Bhartiya, an atheist, 
says: “I chose to believe in their belief. 
I was interested in why at that moment 
people were full of painful outpouring 
of their deepest anxieties and hopes.” 

As he continued to photograph the 
faithful—a priest readying his horse for 
church, baptism ceremonies—his focus 
widened. “With the changing public/ 
political discourse in India, with the 
politicisation of the question of faith and 
religion and national identity, my own 
curiosity about the why and how of faith 
began changing,” he says.

With approximately 25 per cent 
of Khasi people still following Niam 
Tynrai, their traditional faith, Bhartiya’s 
picture postcards bristle with a tension 
that questions of conversion invari-
ably necessitate. “If faith is one of the 

primary mode through which we 
make sense of our lives, then 

faith is not easily given up or 
followed. People arrive at 
a new faith because that 
faith may provide more 
meaningful answers to 
their existential questions.” 
Wanting to be “Christians 

on their own terms”, Khasi 
people, Bhartiya says, have 

long challenged the view that they 
were impressionable and ignorant. 

On the back of some of his post-
cards, Bhartiya has printed the text of 
UP’s controversial anti-conversion law. 
“Criminalising conversion is the most 
fundamental way in which authoritarian 
regimes control their people,” he says. 
“If conversion is a way through which 
people in their imagination can yearn for 
a different life, then putting a legal stop 
to that yearning is to condemn us to an 
imprisonment in our old pains, doubts 
and statuses.” After being exhibited in 
Wales last month, Bhartiya’s postcards 
will be on display at the Chennai Photo 
Biennale (December 9-January 6). n

—Shreevatsa Nevatia

KEEPING THEIR FAITH
IN TARUN BHARTIYA’S SET OF 100 POSTCARDS FROM THE 

KHASI HILLS, WE SEE THAT RELIGION CAN BE A FLUID THING

PH O T O G R A PH Y/ A RT

WAYS OF
PLAYING
Photographer Gauri Gill has taken the fruits  
of her incredible collaborations to New York

FACT/ FICTION
(far left) ‘The Great 
Pandemic’ by Gauri 
Gill and Rajesh 
Vangad; untitled 
works from Gauri 
Gill’s Acts of  
Appearance  
series; and (bottom) 
Gauri Gill
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EYE  
’Open Air Sunday 
Service, Khasi 
Hills’ (2017) by 
Tarun Bhartiya

TARUN  

BHARTIYA’S 

photographs focus on 

the lives of the people 

who populate the 

Khasi Hills, rather  

than the hills 

themselves 

ageing? How do we describe 
the so called banality of today? 
How do we collapse the inter-
nal and external?”—and ran 
with them.

Acts of Appearance revises 
our notions of the urban-rural 
divide. It also seems to ask if 
photography is fact or fiction. 
Seeing people wear masks of 
faces that might or might not 
be their own, we can wonder 
if selves are fixed or mutable. 
But before any of that, her 
somewhat comical pictures 
are first radical. In pictures of 
a woman driving a van with 
a lizard’s face, of people with 
radio heads going about their 
daily business, we see a light-
ness that beats the worst of 
odds. She says, “Jawhar has a 
terrible infant mortality rate. 
The water is almost undrink-
able, but as these pictures 
show, there is, in the face of 
heartbreaking suffering, terrif-
ic humour, attention to beauty 
and resilience. I am interested 
in strategies of survival and 
learning from those who have 
faced formidable tests.”  n

—Shreevatsa Nevatia

In her works, 
Gauri Gill 
ditches the 

classical for a 
less-idealised, 

everyday version 
of art and life
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13, Gauri Gill’s photographs 
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New Yorker, and as “visually 
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York Times. Neither review 
is off the mark. It’s hard to 
look away from Gill’s work. 
While some images make you 
laugh, others demand longer 
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jad in rural Maharashtra, 
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Vangad in 2013. As she heard 
him talk about the landscape, 
the rituals of Ganjad, Gill 
felt there was a gap between 
her contact sheets and all 
that he was saying: “While I 
saw the village through the 
lens of my education, urban 
privilege and camera, he 

saw it through memory, his 
intimate lived experience.” 
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Vangad against Ganjad’s 
backdrop, but soon realised 
her collaboration with him 
would have to go deeper to 
be meaningful. “It was a leap 
into the dark. It has taken us 
eight years to begin to under-
stand each other.”
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Vangad use Gill’s black-and-
white pictures of Ganjad as 
canvases for his folk art. He 
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horizon, water—to narrate a 
cultural and mythic history. 
In ‘The Great Pandemic’, 
for instance, Vangad is both 
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drawing of Dhartari Devi is 
poignant (she is holding not 
the earth but a virus in her 
hands), but also hopeful. We 
see her blessings shower on 
scientists creating vaccines. 
“It is documentary as a form 
of theatre,” says Gill. “The 
photograph becomes a set, 
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can perform a story through 
drawing. As someone put 
it to me, it’s as though the 
resident of an old home I was 
photographing came out and 
began to speak.”

Compared to the three 
Vangad-Gill creations on dis-
play at James Cohan, it is the 
40-odd pictures from Gill’s 
Acts of Appearance series 

that are, perhaps, even more 
ostensibly theatrical. In 2014, 
Gill was in Jawhar, where she 
invited mask-makers from 
Maharashtra’s Kokna and 
Warli tribes to work with her. 
Though taken by the classical 
papier-mâché masks of gods 
and goddesses these artists 
made for the annual Bohada 
festival, Gill was after some-
thing “less idealised”. Speak-
ing to india today from New 
York last month, Gill says, 
“I asked, ‘What if you were 
to make masks of people 
you know?’ I’m sitting here 
talking to you on the phone, 
but what if I was playing 
myself talking to you on the 
phone, how would I do that?” 
Looking at Gill’s pictures, it 
is clear that the artists took 
her questions—“How can we 
embody the nine rasas? Can 
we express common human 
experiences like sickness and 
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Having lived in the state since 1980, 
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and activist Tarun Bhartiya calls India’s 
touristy emphasis a “patronising at-
tempt to possess places, societies and 
communities to sell an Edenic myth”. 

In Niam/Faith/Hynñiewtrep, a 
series of 100 photos that Bhartiya 
transformed into postcards, we see 
the Khasi Hills anew. Though stagger-
ing in their beauty, Bhartiya’s 
focus isn’t landscape, it’s 
social reality: “There 
can be another way 
of looking at beauty. 
Beauty as a process 
of finding meaning.” 
He wants his images to 
interrogate realities that 
are “historical, cultural 
and political”. His work is 
treatise and document.  

Fifteen years ago, presbyterian 
Christian communities in the Khasi-
Jaintia Hills had started swapping 
stories of “revival” and “the working of 
the holy spirit”. In 2006, says Bhartiya, 
“Signs and wonders of the holy spirit 
swept through these hills. I started 
making images of this, especially of 
children who seemed to be proph-
esying about heaven and earth.” In 
some pictures, we see kids in rapture, 
“channelling the pain and tribulations of 
their community”. Bhartiya, an atheist, 
says: “I chose to believe in their belief. 
I was interested in why at that moment 
people were full of painful outpouring 
of their deepest anxieties and hopes.” 

As he continued to photograph the 
faithful—a priest readying his horse for 
church, baptism ceremonies—his focus 
widened. “With the changing public/ 
political discourse in India, with the 
politicisation of the question of faith and 
religion and national identity, my own 
curiosity about the why and how of faith 
began changing,” he says.

With approximately 25 per cent 
of Khasi people still following Niam 
Tynrai, their traditional faith, Bhartiya’s 
picture postcards bristle with a tension 
that questions of conversion invari-
ably necessitate. “If faith is one of the 

primary mode through which we 
make sense of our lives, then 

faith is not easily given up or 
followed. People arrive at 
a new faith because that 
faith may provide more 
meaningful answers to 
their existential questions.” 
Wanting to be “Christians 

on their own terms”, Khasi 
people, Bhartiya says, have 

long challenged the view that they 
were impressionable and ignorant. 

On the back of some of his post-
cards, Bhartiya has printed the text of 
UP’s controversial anti-conversion law. 
“Criminalising conversion is the most 
fundamental way in which authoritarian 
regimes control their people,” he says. 
“If conversion is a way through which 
people in their imagination can yearn for 
a different life, then putting a legal stop 
to that yearning is to condemn us to an 
imprisonment in our old pains, doubts 
and statuses.” After being exhibited in 
Wales last month, Bhartiya’s postcards 
will be on display at the Chennai Photo 
Biennale (December 9-January 6). n
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don’t think Matisse has done this kind of work,” says Sakti Bur-
man, when we meet him at the opening of his solo show Of Gods 
and Men (on until November 30) at Mumbai’s Art Musings gallery. 
“But Picasso has.” The artist, now 88, is referring to one of his 
striking paintings—a harlequin captured in a checked costume 
and pensive mood. ‘Evariste as Harlequin’ is painted in typical 
Burman style, a blend of European sensibility and Indian roots. 
Furthermore, what makes this particular artwork close to his 
heart is that the sitter happens to be his grandson, Evariste. 
“I have always drawn inspiration from the circus. The circus 
performers bring you joy, but hidden inside them is a sense of 

Home is Where

the
As Sakti Burman and Paresh Maity exhibit 
their art in Mumbai and Kolkata this month, 
we find that the Europe-loving relatives both 
remain staunchly Bengali at heart

melancholia. There’s a huge 
element of make-believe in the 
whole thing—and there’s a lot of 
drama,” says Burman. 

Burman spent the lockdown 
in New Delhi. Though he has been 
extraordinarily productive—these 
new works demonstrate that—he 
has been secretly pining for the 
familiar comforts of Paris. He is 
an ‘artist’ in the old-fashioned 
sense. He peppers his conversa-
tion with loving references to 
Vincent van Gogh and Pablo Pi-
casso on the one hand and to the 
Ajanta-Ellora murals and Indian 
mythology on the other. 

Born in Kolkata, Burman 
landed nearly penniless in Paris 
to study art in the 1950s. “My 
family was worried. I didn’t know 
a soul in Paris, didn’t speak their 
language and had no money. 
Yet, I was driven by 
my passion for 
art.” Galvanised 
by the 1952 film 
Moulin Rouge, 
he remembers 
hot-footing it to 
Montmartre within 
days of moving to 
Paris to check out 
the haunts of artists like 
Vincent van Gogh, Edgar Degas, 
Henri de Toulouse-Lautrec and 
others. Paris was a turning point 
in Burman’s life, yes, but it was 
during his Indian travels that he 
discovered the fresco-like effect 
which distinguishes his work. 

Burman is today a curious 
hybrid. “The hallmark of Sakti’s 
art is the way Europe and India 
merge so beautifully in it. He 
has created a wonderland in 
which humans, birds, gods and 
mythic creatures dance around 
in harmony,” says artist Paresh 
Maity, a member of Burman’s 
family. With two exhibitions of his 
own to show in Kolkata, Maity, 
56, too, has a busy November. 
While CAST at the Birla Academy 
of Art & Culture (on display from 
November 14-December 16) will 
display his sculptures and instal-

lations, CIMA gallery’s Noise of 
Many Waters (November 12-De-
cember 11) aims to celebrate 
five decades of Maity’s journey 
in watercolour. Sculpture and 
watercolour together define  
the artist.

From his earliest sketches as 
a schoolboy to his impressions 
of Varanasi and Venice, Noise of 
Many Waters, Maity says, will re-
veal the “intricacy and complex-
ity that watercolour is capable 
of”. More than any other major 
artist of his generation, Maity 
has displayed a resolute fidelity 
to this water-based tradition. 
It’s “the most difficult medium 
to handle”, he claims. “Once a 
stroke is made in watercolour, 
you cannot rectify it. Either you 
succeed or you fail.” Raised 

in the quaint, old town of 
Tamluk in Bengal, Maity 

remembers seeing 
fishermen return 
with their catch 
from the nearby 
Rupnarayan river 
every evening. It 
was a magical 

childhood in the lap 
of nature, an idyll ever-

present in the artist’s work. “I try 
to express the tranquility of the 
natural world. The clouds, the 
water, light and shadow, greens 
of the backwater—if you look 
closely, there’s a full theatre out 
there,” he laughs. 

Wildly different in their styles 
of working, Burman and Maity do 
share some similarities. There is, 
of course, their shared love for 
European high culture, but more 
obviously, both are quintes-
sentially Bengali at heart. Even 
though they lived in Kolkata in 
different eras, Bengal’s capital 
played a crucial role in their 
development. “There’s culture 
everywhere in Kolkata,” says 
Maity, who has been married to 
Burman’s niece, the artist Jayasri, 
since 1996. “All you have to do is 
soak it up as much as you can.” n

—Shaikh Ayaz
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Currently based in Santiniketan, 
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by the Partition of Bengal, an event 

that dramatically affected her 
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BHASHA CHAKRABARTI, 30
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past wounds and, hopefully, create 

a new future
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SAYAN CHANDA, 32
The Kolkata-based Chanda’s 

textile-oriented work revolves 
around indigenous ritual objects 

and materials such as used 
Kantha quilts from Bengal
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“But Picasso has.” The artist, now 88, is referring to one of his 
striking paintings—a harlequin captured in a checked costume 
and pensive mood. ‘Evariste as Harlequin’ is painted in typical 
Burman style, a blend of European sensibility and Indian roots. 
Furthermore, what makes this particular artwork close to his 
heart is that the sitter happens to be his grandson, Evariste. 
“I have always drawn inspiration from the circus. The circus 
performers bring you joy, but hidden inside them is a sense of 

Home is Where

the
As Sakti Burman and Paresh Maity exhibit 
their art in Mumbai and Kolkata this month, 
we find that the Europe-loving relatives both 
remain staunchly Bengali at heart

melancholia. There’s a huge 
element of make-believe in the 
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new works demonstrate that—he 
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Tamluk in Bengal, Maity 

remembers seeing 
fishermen return 
with their catch 
from the nearby 
Rupnarayan river 
every evening. It 
was a magical 

childhood in the lap 
of nature, an idyll ever-

present in the artist’s work. “I try 
to express the tranquility of the 
natural world. The clouds, the 
water, light and shadow, greens 
of the backwater—if you look 
closely, there’s a full theatre out 
there,” he laughs. 

Wildly different in their styles 
of working, Burman and Maity do 
share some similarities. There is, 
of course, their shared love for 
European high culture, but more 
obviously, both are quintes-
sentially Bengali at heart. Even 
though they lived in Kolkata in 
different eras, Bengal’s capital 
played a crucial role in their 
development. “There’s culture 
everywhere in Kolkata,” says 
Maity, who has been married to 
Burman’s niece, the artist Jayasri, 
since 1996. “All you have to do is 
soak it up as much as you can.” n

—Shaikh Ayaz

THE BENGALI 
NEW WAVE

I“

Art Is
Though wildly 

different in styles, 

both Sakti Burman’s 

and Paresh Maity’s 

works are inspired 

heavily by Kolkata

LEISURE
Young Bengali artists to look out for

ARPITA AKHANDA, 28
Currently based in Santiniketan, 

Akhanda’s practice is mainly shaped 
by the Partition of Bengal, an event 

that dramatically affected her 
grandparents’ life in Bangladesh

BHASHA CHAKRABARTI, 30
Chakrabarti uses clothing or 

articles of personal use to “mend” 
past wounds and, hopefully, create 

a new future

THEATRE OF ART (top) ‘St 
Paul’s Cathedral’ and ‘Marine 
Drive Romance’ by Paresh 

Maity; and Sakti Burman with 
his work ‘Dance of the Devi’; 
and his ‘Perplexed Harlequin’

SAYAN CHANDA, 32
The Kolkata-based Chanda’s 

textile-oriented work revolves 
around indigenous ritual objects 

and materials such as used 
Kantha quilts from Bengal
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—with Shreevatsa Nevatia

Shashi Tharoor’s corpus of writing is as 
eclectic as it is vast. Even as a comprehensive 
anthology, Pride, Prejudice and Punditry, hits 
the shelves, the author and politician says 
there are more books in him still

A LIFE’S WORKQ A

Q. You have published many, many 
books, but does this anthology feel 
special in any way? 
Every time you write a book, you hope it 
will be an enduring work, but this volume 
has almost been created to be enduring. It 
has been made out of 40 years of published 
books and commentary. There is some of my 
best prose here—fiction as well as non—and 
David Davidar [of Aleph] even persuaded 
me to throw in a few poems. This volume, in 
many ways, really spans a lifetime’s work.

Q.  A lack of time, writer’s block— 
you don’t seem to suffer any such  
afflictions…
When you have other commitments and 
deadlines, you push aside other distractions 
and focus rapidly on the writing. Also, I cheer-
fully use for myself a phrase that American 
humourist A.J. Liebling had said—I write bet-
ter than anyone who writes faster, and I write 
faster than anyone who writes better.

Q. Two of the organisations you have 
worked for—the UN and Congress—
have suffered crises of credibility 
of late. Did you ever consider using 
your writing to turn around their 
fortunes?
When I was at the UN, I did 
do some scholarly writing 
about peacekeeping, 
while in the political 
world, I have done a 
lot of writing—books, 
over a 100 articles—that 
goes beyond the need to 
defend or promote Con-
gress. Also, I didn’t acquire 
my principles through my party, 
I brought my political convic-
tions to it. That is what makes me 
different from most politicians whose 
convictions are shaped by the practice 
of politics, not the battle of ideas.

Q.  It has been 20 years since your  
last novel. Have you forsaken fiction? 
I don’t intend to deny myself the pleasures of 
literature forever, but at this stage of my po-
litical life, there’s too much urgent, unfinished 
business for me to seriously embark on a 
major fictional project.

Photograph by BANDEEP SINGH
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